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Telekom Bankarstvo je usluga Zagrebacke banke
uradnji s Hrvatskim Telekomom.
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Zadovoljiti svoje kreativne
apetite: neprocjenjivo™

Ne zanemarujte ni svoje gurmanske i hedonisticke
apetite: iskoristite 10% popusta prilikom pla¢anja
Mastercard® i Maestro® karticama na svim
prodajnim mjestima Weekenda.

mastercard. maestro.
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Lidl Weekend

Lunch Break Menu

20. i 21. rujna od 13.30 do 15.30!

David Skoko je za vas Manestra - 20 kn

pripremio pravi comfort Punjene paprike i pire - 20 kn

menu po blagim i . a

hranjivim cijenama: Savijaca od jabuke - 5 kn
Savijaca od viSnje - 5 kn

Q/_\,\’/_/_\Q

Vise za vas!




DVANAESTI

WEEKEND

ROVINJ 19.-22.09.2019.

MAPA PROSTORA // VENUE MAP

1 - Akreditacijski ured
2 - Weekend Market
3 - Pepermint klub
4 - Antique bar by BADEL1862
5 - Dvorana ProduZeni vikend
6 - Weekend Food Court
7 - Djedji kutak
8 - Dvorana Vrt
9 - Press centar
10 - Weekend Lounge
11 - Dvorana Slobodni vikend
12 - Dvorana Radni vikend
13 - Dvorana Vikend
14 - Dvorana Business Vikendica

1 - Accreditation Office
2 - Weekend Market
A 3 - Pepermint Club

4 - Antique bar by BADEL1862
ULAZ // ENTRANCE

5 - Long Weekend Stage
WEEKEND MEDIA FESTIVAL
6 - Weekend Food Court

7 - Kids Corner
8 - Garden Stage
9 - Press Center
10 - Weekend Lounge
11 - Free Weekend Stage
12 - Working Weekend Stage
13 - Weekend Stage
14 - Business Summer House Stage

weekend.hr IN WC/TOILETTE

CETVRTAK, 19.09.2019.
DVORANA GRAND HOTEL PARK

RASPORED
SCHEDULE

THURSDAY 09/19/2019
GRAND HOTEL PARK STAGE

11.00 - 12.00

MASTERCLASS: Kako voditi luksuzan brand
Jean-Claude Biver (LVMH Group / Hublot / Zenith, Svicarska)

MODERATOR: Hrvoje KreSic¢ (N1, Hrvatska)

11.00 - 12.00

MASTERCLASS: How to Run Luxury Brands
Jean-Claude Biver (LVMH Group / Hublot / Zenith, Switzerland)

MODERATOR: Hrvoje KreSi¢ (N1, Croatia)




RASPORED | PETAK 20.09.2019.

RASPORED | PETAK 20.09.2019.

@

10.00 - 11.00

11.15-12.15

12.30-13.30

D ORA A D
Nikad nije kasno

Svetozar Raspopovic (Restoran AS, Slovenija)
Vojislav Zaneti¢ (PL)iZ, Srbija)

MODERATOR: Branimir Brkljac (iskusni pocetnik)

Svi predsjednikovi ljudi

ieljka Gulan (RTL Danas, Hrvatska)
Andrija Jarak (Nova TV, Hrvatska)
Ankica Mami¢ (IMC, Hrvatska)
Jerko Trogrli€ (vajt, Hrvatska)

MODERATOR: NataSa BoZi¢ (N1, Hrvatska)

Ko to tamo peva?
Novi val glazbenih trendova u regiji

UVOD: Lea Stankovi€ (Communis DDB, Srbija)
Stefan Duric Rasta (Balkaton, Srbija)

Tonci Hulji¢ (Tonika, Hrvatska)

Severina Kojic (Hrvatska)

Relja Milankovi¢ (Bassivity Group, Srbija)
MODERATOR: Zoran §prajc (RTL Direkt, Hrvatska)

0 4 O BREA

14.00 -15.30

DVORANA B DICA

0Od King's Landinga do McMafije
Zasto globalne TV i filmske produkcije
biraju region

Milica BoZani¢ (Srpska filmska asocijacija, Srbija)
Christopher Peter Marcich (HAVC, Hrvatska)

Erika Milutin Diller (Embassy Films, Hrvatska)
Andelka Vlaisavljevi¢ (Work in Progress, Srbija)

MODERATOR:
Mia Pecina Draskovic (zagrebacki filmski ured, Hrvatska)

Digital Challengers

endrej GrubiSi€ (Grubisi¢ i partneri, Hrvatska)
Zeljko Kukurin (valamar Riviera, Hrvatska)
Milan Mirjani€ (McKinsey & Company, Slovenija)
JoSko MrndZe (Google, Hrvatska)

MODERATOR: Mislav Togonal (HRT, Hrvatska)

12.30-13.15

DVORANA OBOD D

Panic at the Disco: Mediji, javni sektor
i kultura

Karoljna Rugle (Dubrovatke ljetne igre, Hrvatska)
Ivan Sarar (Grad Rijeka, Hrvatska)
Igor Viki€ (Express, Hrvatska)

MODERATOR: Vlatka Kolarovi¢ (HRT, Hrvatska)

RIJEKA
Sosen

11.00-11.15 COFFEE BREAK

Future of TV Advertising Going Digital,
Stay Tuned. VIDA Is Coming!

Sergej Berisaj (United Cloud, Slovenija)

Marija Mati¢ (United Media, Luksemburg)
Aleksa Radonji¢ (United Media, Srbija)

Mika Tasich (Tiilio, Velika Britanija)

Ivana Uspenski (Proximity Worldwide, Njemacka)

MODERATOR: Magdalena Malinova
(neovisni konzultant u oglasavanju,
komunikacijskim/medijskim strategijama
i prodaji, Hrvatska)

UNITED

12.15-12.30 COFFEE BREAK

12.30-13.15

Pricanje ljudske price
Rena Effendi (Turska)
MODERATOR: Nevena Rendeli (HRT, Hrvatska)
NATIONAL
GEOGRAPHIC
0 O BREA

13.30-14.15

Moc¢ nezaboravnog korisnickog iskustva
Valeria Adani (Idean, Velika Britanija)

MODERATOR: Ivan $ari€ (Batman i sinovi, Hrvatska)

13.30-14.15

Dobra naslovnica je dobra naslovnica
Robert Botteri (Mladina, Slovenija)

Goran Gavranovic (24sata, Hrvatska)

Veljko Lali¢ (Nedeljnik, Srbija)

MODERATOR: Minja Mileti¢ (N1, Srbija)

Kako evolucija turizma otvara prilike
za marketing i komunikacije?

Eulogio Bordas (THR Innovative Tourism Advisors,
Spanjolska)

MODERATOR: Nevena Rendeli (HRT, Hrvatska)

E—] LUNCH BREAK

15.30- 16.30 | #agencylife - struka u oc¢ima javnosti? Al: Kako ce proci €ovjek? DNK premium serijskog programa
Davor?ruketa (Bruketa&Zini¢&Grey, Hrvatska) gorado Korlevic (zvjezdarnica Visnjan, Hrvatska) Tea Korolija (Adrenalin, Srbija)
Petra Cadgi (Atlantic Grupa, Slovenija) Zarko Paié (Tekstilno-tehnoloski fakultet, Hrvatska) Pete Svmith (mbc Studios, Dubai)
Chrisgian Coklica (ManPower Group Hrvatska, Hrvatska) | Tomislav Smuc (Institut Ruder Boskovi¢, Hrvatska) Nino Stambuk (RTL Hrvatska, Hrvatska)
Ante Salinovic (Ipsos Adria, Hrvatska) Feda Vuki€ (Arhitektonski fakultet, Studij dizajna, Hrvatska)
MODERATOR: Ida Prester (Hrvatska / Srbija)
MODERATOR: Antonija Mandi¢ (Hrvatska) MODERATOR: Marija Selak (Filozofski fakultet, Hrvatska)
16.30 - 16.45 COFFEE BREAK
16.45 - 18.45 | BalCannes: predstavljanje najboljih 16.45 - 17.45 16.45 - 17.45
projekata regije N - . . . - -
Novinarstvo, drustvene mreZe i Cinjenice | Streaming Wars - Europe Strikes Back
MODERATOR: Ida Prester (Hrvatska/Srbija)
Igor Alborghetti (Express, Hrvatska) Moritz von Kruedener (Beta Film, Njematka)
Andreja AreZina Grgicevi€ (HRT, Hrvatska) Christopher Peter Marcich (HAVC, Hrvatska)
John Cochran (sAD) Damir Novini€ (HRT, Hrvatska)
Mojmira Pastorcic (RTL Direkt, Hrvatska)
VR MODERATOR: NebojSa Taraba (Drugi plan, Hrvatska)
Barbara Cochran (University of Missouri, SAD) %
DVORANA
VRT 18.00 - 18.15 INdoor KREATIVAC m

10.00 - 11.00

11.00 - 11.15
11.15-12.15

12.15-12.30
12.30-13.15

13.30-14.15

14.00-15.30
15.30- 16.30

16.30 - 16.45
16.45-17.45

DVORANA PROD D

Kako kreativnost moZe spasiti nasu
faunu?

AJ Coyne (BBDO / The Lion's Share UNDP Ambassador,
Australija)

MODERATOR: Ivan Sari¢ (Batman i sinovi, Hrvatska)

COFFEE BREAK

Zasto djeca uvijek pitaju “zasto?"...i Sto to
znaci za vas

Reinhard Harter (SAP, Austrija)

Rafal Ohme (Sveuciliste Stellenbosch u Cape Townu, JuZzna
Afrika)

MODERATOR: Nevena Rendeli (HRT, Hrvatska)

SApd

COFFEE BREAK

Science of Entertainment/Character

DVORANA RAD D

Osiguravanje djecjih potreba
za sadrZajem u digitalnom dobu

Maja Porczynska (Viacom, Poljska)

WEEKEND formatira radio: Ed Sheeran
vs. Petar Graso

Tea Hendija (Enter Zagreb, Hrvatska)
Goran Komericki (Airplay Radio Chart/HR2, Hrvatska)
Vladimir MusSicki (Media Masters, Srbija)

12.30-13.00

Licensing
Mark Kingston (VNCP, Velika Britanija)

MODERATOR: Ida Prester (Hrvatska / Srbija)

Kako pretvoriti daljinski u misa? Sto
gledate na radiju? HbbTV i DAB+ za
connected i angaZirane korisnike

Karla Kurjan (Odasiliaci i veze, Hrvatska) ———
Damjan Skornjak (Odasiljati i veze, Hrvatska) ~Q[\/ 2 siai

00 O BREA

13.15-14.00

Tranformacija i rast publike u Vougeu
Sarah Marshall (vogue International, Velika Britanija)

MODERATOR: Mara Modri€ (BURO. Hrvatska, Hrvatska)

BURO.

@ LUNCH

#SvijetBoljihMogucnosti

Goran Bogdan (Hrvatska)
Ivan Sari€ (Batman i sinovi, Hrvatska)
Predstavnici Z generacije

COFFEE BREAK

Kako zadrZati najbolje kada svi Zele oti¢i?
Vesna BodiroZa (Infobip, Hrvatska)

Ivana Budin Arhani¢ (valamar Riviera, Hrvatska)
Jadranka Sakoman (zagrebacka pivovara, Hrvatska)

MODERATOR: Antonija Mandi¢ (Hrvatska)

I Need a Dollar
Kako do investicije putem Funderbeam
platforme?

Damir Bic¢ani€ (Funderbeam, SEE)

_—
funderbeam

BREAK

Pad Facebooka, uspon podcasta

Matej Praprotnik (RTV Slovenija, Slovenija)

Iduéa velika stvar nakon influencer
marketinga + Stories

Ena Valentina Derek (Bamboo Lab, Hrvatska)
Marija NikSi¢ (Ormarija, Hrvatska)

Erna Saljevic (Diva is Back, Bosna i Hercegovina)
Sanja Trbojevic (L'Oreal, Hrvatska)

MODERATOR: Ivan Brezak Brkan (Netokracija, Hrvatska)

“bamboo




SCHEDULE | FRIDAY 09/20/2019

@

10.00 - 11.00

11.15-12.15

12.30-13.30

D A
It's Never Too Late

Svetozar Raspopovic (Restoran AS, Slovenia)
Vojislav Zaneti¢ (PLJiZ, Serbia)

MODERATOR: Branimir Brkljac (Experienced Beginner)

All the President’s Men

ieljka Gulan (RTL Danas, Croatia)
Andrija Jarak (Nova TV, Croatia)
Ankica Mamic¢ (IMC, Croatia)
Jerko Trogrli€ (vajt, Croatia)

MODERATOR: NataSa BoZi€ (N1, Croatia)

Who's Singin’ Over There?
A New Wave of Regional Music Trends

INTRO: Lea Stankovi€ (Communis DDB, Serbia)
Stefan Puri¢ Rasta (Balkaton, Serbia)

Tonci Hulji¢ (Tonika, Croatia)

Severina Koji¢ (Croatia)

Relja Milankovi¢ (Bassivity Group, Serbia)
MODERATOR: Zoran §prajc (RTL Direkt, Croatia)

0 4 O BREA

14.00 - 15.30

B RHO A

From King's Landing to McMafia: Why
Global TV and Film Productions Choose
This Region

Milica BoZani¢ (Serbia Film Commission, Serbia)
Christopher Peter Marcich (HAVC, Croatia)

Erika Milutin Diller (Embassy Films, Croatia)
Andelka Vlaisavljevi¢ (Work in Progress, Serbia)

MODERATOR:
Mia Pecina Draskovic (zagrebacki filmski ured, Croatia)

Digital Challengers

endrej GrubisSic (Grubisic & Partners, Croatia)
Zeljko Kukurin (valamar Riviera, Croatia)
Milan Mirjani€ (McKinsey & Company, Slovenia)
JoSko Mrndze (Google, Croatia)

MODERATOR: Mislav Togonal (HRT, Croatia)

12.30-13.15

R D A

Panic at the Disco: Media, the Public
Sector and Culture

Karoljna Rugle (Dubrovnik Summer Festival, Croatia)
Ivan Sarar (City of Rijeka, Croatia)

Igor Viki€ (Express, Croatia)

MODERATOR: Vlatka Kolarovi¢ (HRT, Croatia)

RIJEKA
Sosen

11.00-11.15 COFFEE BREAK

Future of TV Advertising Going Digital,
Stay Tuned. VIDA Is Coming!

Sergej Berisaj (United Cloud, Slovenia)

Marija Mati€ (United Media, Luxembourg)
Aleksa Radonji¢ (United Media, Serbia)

Mika Tasich (Tiilio, UK)

Ivana Uspenski (Proximity Worldwide, Germany)

MODERATOR: Magdalena Malinova
(Independent Advertising, Communications & Media

Management and Sales Consultant, Croatia) ONITED

12.15-12.30 COFFEE BREAK

12.30-13.15

SCHEDULE | FRIDAY 09/20/2019

Telling a Human Story
Rena Effendi (Turkey)
MODERATOR: Nevena Rendeli (HRT, Croatia)
NATIONAL
GEOGRAPHIC
0 O BREA

13.30-14.15

The Power of Memorable Customer
Experiences

Valeria Adani (Idean, UK)

MODERATOR: Ivan $ari¢ (8atman i sinovi, Croatia)

13.30-14.15

A Good Cover is a Good Cover

Robert Botteri (Mladina, Slovenia)
Goran Gavranovic (24sata, Croatia)
Veljko Lali¢ (Nedeljnik, Serbia)

MODERATOR: Minja Mileti€ (N1, Serbia)

How Does the Evolution of Tourism Open
Up Opportunities for Marketing and
Communications?

Eulogio Bordas (THR Innovative Tourism Advisors, Spain)

MODERATOR: Nevena Rendeli (HRT, Croatia)

E—] LUNCH BREAK

15.30- 16.30 | #agencylife - The Profession in the Eyes | Al: How Will Humans Get By? Premium Series DNA
of the Public?
gorado Korlevi¢ (visnjan Observatory, Croatia) Tea Korolija (Adrenalin, Serbia)
Davor Bruketa (Bruketa&Zinic&Grey, Croatia) Zarko Paié (Faculty of Textile Technology, Croatia) Pete Svmith (mbc Studios, Dubai)
Petra CadeZ (Atlantic Group, Slovenia) Tomislav Smuc (Ruder Boskovi¢ Institute, Croatia) Nino Stambuk (RTL Hrvatska, Croatia)
Christian Coklica (ManPower Group Croatia, Croatia) Feda Vukic (Faculty of Architecture, School of Design, Croatia)
Ante Salinovié¢ (Ipsos Adria, Croatia) MODERATOR: Marija Selak (Faculty of Humanities and MODERATOR: Ida Prester (Croatia / Serbia)
Social Sciences, Croatia)
MODERATOR: Antonija Mandi€ (Croatia)
16.30 - 16.45 COFFEE BREAK
16.45 - 18.45 | BalCannes: Presenting the Best Regional | 16.45 - 17.45 16.45 - 17.45
Projects N N N N -
Journalism, Social Media and Facts Streaming Wars - Europe Strikes Back
MODERATOR: Ida Prester (Croatia/Serbia)
Igor Alborghetti (Express, Croatia) Moritz von Kruedener (Beta Film, Germany)
Andreja AreZina Grgicevi€ (HRT, Croatia) Christopher Peter Marcich (Croatian Audiovisual
John Cochran (UsA) Centre, Croatia)
Mojmira Pastorcic (RTL Direkt, Croatia) Damir Novini€ (HRT, Croatia)
'”“““””“ MODERATOR: % ) . . )
Barbara Cochran (University of Missouri, USA) MODERATOR: NebojSa Taraba (Drugi plan, Croatia)
GARDEN
STAGE INdoor KREATIVAC 18.00 - 18.15 m

10.00 - 11.00

11.00 - 11.15
11.15-12.15

12.15-12.30
12.30-13.15

13.30-14.15

14.00 - 15.30
15.30- 16.30

16.30 - 16.45
16.45-17.45

O D STA
How Creativity Can Save Our Wildlife

AJ Coyne (BBDO / The Lion's Share UNDP Ambassador,
Australia)

MODERATOR: Ivan Sari¢ (Batman i sinovi, Croatia)

COFFEE BREAK

Why Do Children Always Ask “Why?"...
And What It Means For You

Reinhard Harter (SAP, Austria)
Rafal Ohme (Stellenbosch University in Cape Town /
Neurohm, South Africa)

MODERATOR: Nevena Rendeli (HRT, Croatia)

SApd

COFFEE BREAK

Science of Entertainment/Character

OR D .

Serving Kids’ Content Needs in the Digital
Age

Maja Porczynska (viacom, Poland)

WEEKEND Formats the Radio: Ed Sheeran
vs. Petar Graso

Tea Hendija (Enter Zagreb, Croatia)
Goran Komericki (Airplay Radio Chart/HR2, Croatia)
Vladimir MusSicki (Media Masters, Serbia)

12.30-13.00

Licensing
Mark Kingston (VNCP, UK)

MODERATOR: Ida Prester (Croatia / Serbia)

How to Turn Your Remote Into a Mouse?
What Are You Watching on the Radio? HbbTV
and DAB+ for Connected and Engaged Users

Karla Kurjan (Odasiliaci i veze, Croatia) ———
Damjan Skornjak (Odasiljati i veze, Croatia) ~ Q\/ 2 sinai

00 O BREA

13.15-14.00

Transformation and Audience Growth at
Vogue

Sarah Marshall (vogue International, UK)

MODERATOR: Mara Modri€ (BURO. Croatia, Croatia)

BURO.

@ LUNCH

#SvijetBoljihMogucnosti

Goran Bogdan (Croatia)
Ivan Sari€ (Batman i sinovi, Croatia)
Representatives of the Z Generation

COFFEE BREAK

How to Keep the Best When Everyone
Wants to Leave?

Vesna BodiroZa (Infobip, Croatia)
Ivana Budin Arhanié (valamar Riviera, Croatia)
Jadranka Sakoman (zagrebacka pivovara, Croatia)

MODERATOR: Antonija Mandi¢ (Croatia)

I Need a Dollar
How the Funderbeam Platform Enables Investments

Damir Bi€ani€ (Funderbeam, SEE)

_—
funderbeam

BREAK

The Fall of Facebook, The Rise of Podcasts

Matej Praprotnik (RTV Slovenija, Slovenia)

The Next Big Thing After Influencer
Marketing + Stories

Ena Valentina Perek (Bamboo Lab, Croatia)
Marija NikSi¢ (Ormarija, Croatia)

Erna Saljevic (Diva is Back, Bosnia and Herzegovina)
Sanja Trbojevic (L'Oreal, Croatia)

MODERATOR: Ivan Brezak Brkan (Netokracija, Croatia)

“bamboo




RASPORED | SUBOTA 21.09.2019. RASPORED | SUBOTA 21.09.2019.

)

DVORANA D DVORANA B DICA DVORANA SLOBOD D DVORANA PROD D DVORANA RAD »
10.00 - 11.00 Doktore, jeste Vi moZda robot? 10.30 - 11.00 10.00 - 11.00 | Digitalni wellbeing - kako kvalitetno 10.30- 11.00
- — - Zivjeti u digitalnom dobu i - - .
Fadi Almahariq (Kiinicka bolnica Dubrava, Hrvatska) TV je sada vaZnija nego ikada - Change Car je gol: Sto (ne) gledamo na drustvenim
Denis Bi€ani€ (Veridian Healthstream, Hrvatska) My Mind! Ivana Grbavac (Google, CEE) mreZama
Mihael Furjan (Pliva, Hrvatska) i KreSimir Madunovi¢ (iskon, Hrvatska) -
Sven Mari€i€ (Sveuciliste jurja Dobrile, Hrvatska) Marin Curkovi€ (Adscanner, Njematka) Igor Miklousi¢ (HDI - Humana digitalna inteligencija, Hrvatska) | Tvan Lovrecek (videoclick, Hrvatska)
Izabela Vrtar (Adria Media Zagreb, Hrvatska)
MODERATOR: MODERATOR: Ida Prester (Hrvatska / Srbija)
Mladen Kovacek (HIT konferencija, Hrvatska) MODERATOR: Mia Kovagi¢ (Nova TV, Hrvatska)
W @ PLIVA adscanner
11.00-11.15 COFFEE BREAK
oonas o commeRew . | M.00-11.15 CoFeE BReAK
11.15-12.15 | Televizija - Povratak otpisanih ili kako Chat Before You Judge! Savrsena oluja korisnickog doZivljaja, K sivieti seks. lazi i nek o . it Didn’ .
doZivjeti stotu inovacije i kulture 11.15-12.15 | Kako preZivjeti seks, laZi i nekretnine? Pics or it Didn’t Happen!
Katarina ExIlé (Drap, Hrvatska)
DraZen Mavrié (Nova TV, Hrvatska) Matej Lon&aric (24sata, Hrvatska) Martin Ward (Oracle, Velika Britanija) Mislav Bago (Nova TV, Hrvatska) Petar Glebov (Pixsell, Hrvatska)
Zeljko Mitrovi¢ (Pink International Company, Srbija) Marko Matijevif'(’srednjahr, Hrvatska) Neve.n Barlfgvm (Index.hr, Hrvatska)
Pavel Vrabec (PRO PLUS, Slovenija) Andelko Trpkovi€ (Publicis Groupe, Adriatic) MODERATOR: Nevena Rendeli (HRT, Hrvatska) Hrvoje KreSic (N1, Hrvatska)
Jelena Valentic (Telegram, Hrvatska)
MODERATOR: Ivan Stankovié (Communis DDB, Srbija) MODERATOR: Ida Prester (Hrvatska / Srbija)
ORACLE MODERATOR: Damir Smrti€ (HRT, Hrvatska) .
12.15-12.30 COFFEE BREAK Fosewt

12.30-13.15 | Vrli novi svijet: Kako ce se Google vs. Huawei kao proxy rat za 5G 10 godina digitalnog marketinga u 12.15-12.30 COFFEE BREAK
transformirati svijet TV-a? izmedu SAD-a i Kine. Na Cijoj ste strani? Hrvatskoj X .
GLOBAL VIEW 12.30-13.15 | Djecai digitalno doba 12.30-13.30
Dragan Petric (Bug, Hrvatska) Daniel Ackermann (Degordian, Hrvatska) Kako igrom raZVijati djetetov IQ Odvezi 1
Sara Fischer (Axios, SAD) Boris Podobnik (z3EM / Gradevinski fakultet, Hrvatska) Ivan Kovagevi€ (BruketagZinic&Grey, Hrvatska) o vezl se: .
Marko Rakar (MRAK services, Hrvatska) Nikola Vrdoljak (404, Hrvatska) Ranko Rajovi€ (Pedagoski fakultet, Slovenija) RTS Planeta - slobodna regionalna OTT
L platforma javnog servisa
MODERATOR: MODERATOR: Ivan Brezak Brkan (Netokracija, Hrvatska) MODERATOR: Ivan Sari€ (Batman i sinovi, Hrvatska) Televizija za one kojima je dosadila
Vuk Vukovi€ (Oraclum Intelligence Systems, Velika Britanija) konvencionalna kablovska ponuda
00 O BREA
2 HuAwEI
0 O BREA 13.15-14.15 Branislav Antovi€ (RTS, Srbija)

0 0 BREA PTC

13.15-14.15 | Vrli novi svijet: Kako ¢e se 13.30-14.15 Sneaker Culture
transformirati svijet TV-a? - ) e ..
REGIONAL VIEW Mediji na estonski Andre Lju3tina Croatian Style (Blitz, SAD) 13.30-14.00 | Instagram: od inspiracije do akcije
Tomo in der Muhlen (Steel bar & Club Rovinj, Hrvatska) . L _
Kenechi BeluSevi¢ (Discovery, CEEMCA) Raido Soom (Postimees Grupp, Estonija) Petar Radojcic¢ Bizzq (DJ / Fresh Island / True Sneaker Tina Radojkovi€ (Facebook, Poljska)
Richard Breskovic (Hrvatski Telekom, Hrvatska) Lover, Hrvatska / Worldwide) Eiz T
| MODERATOR: Nevena Rendeli (HRT, Hrvatska) MODERATOR: Ivan Sari€ (Batman i sinovi, Hrvatska)

Vladimir Luci€ (Telekom Srbija grupa / m:tel Crna Gora,
Srbija / Crna Gora)

Aleksandra Suboti€ (United Media
(ntected) 14.00 - 15.30 e
MODERATOR: Antonija Mandi¢ (Hrvatska)

MODERATOR: Pete Radovich (CBS, SAD)

LUNCH BREAK

15.30- 16.30 | Make it magic: data driven kreativnost i Opustite se, nitko nece umrijeti

14.00 - 15.30 € LUNCH BREAK ideje u doba algoritama e
Boris Kovacek (Pepermint, Hrvatska)
15.30 - 16.30 | Gube li mediji poziciju éuvara demokracije? | Ima li tu odraslih u sobi? Fintech Rules! J8rg Riommi (Publicis Groupe, Centraina i Istoéna Europa) | Pete Radovich (C8s, saD)
Slobodan Georgijev (BIRN Srbija, Srbija) John Brady (BAT, Adria Cluster) Dejan Donev (Erste&sSteiermarkische Bank, Hrvatska) MODERATOR: Nevena Rendeli (HRT, Hrvatska)
DraZen Klari€ (veternji list, Hrvatska) Dejan Randi¢ (DNA Communications, Srbija) Goran Loncaric€ (Hrvatski Telekom, Hrvatska)
Tihomir LadiSi€ (N1, Hrvatska) Jovan Stojanovi¢ (DIRECT MEDIA United Solutions, SEE) Tina Mir€eta (Mastercard, Hrvatska)
Vuk Vukovi€ (Oraclum Intelligence Systems, Velika Zoran Turkovi€ (24sata, Hrvatska)

MODERATOR: Damira Gregoret (RTL Hrvatska, Hrvatska) | Britanija)
MODERATOR: Dragan Petric (Bug, Hrvatska)

MODERATOR: Eliana €andrlié (HRT, Hrvatska)

16.30 - 16.45 COFFEE BREAK
16.30 - 16.45 COFFEE BREAK .
16.45 - 17.45 | Data vs. Insights
16.45 - 18.30 | SoMo Borac 16.45 - 17.45 16.45 - 17.45 Jesu li nas podaci u€inili pametnijima?
MODERATOR: Ivan $ari¢ (Batman i sinovi, Hrvatska) Mark, izdrZi! Kako c¢e Zuckerberg&friends | Price iz Silicijske doline: Dude, Where's KreSimir Pakovié (Pro media group, Hrvatska)
preZivjeti globalni techlash? My Car? Marija Mati€ (DIRECT MEDIA United Solutions, Srbija)
Barbara Modic (Pristop Media, Slovenija)
Marijan Jurenec (L.R.V. - Behaviour Exchange, Slovenija) Max Bruner (Metromile, SAD) Zvonimir Pelko (Hrvatski Telekom, Hrvatska)
Vladimir Pavli¢ (konzultant za digitalni marketing, Andro Vrdoljak (Turo, SAD)
Hrvatska) . »
Marko Rakar (MRAK services, Hrvatska) MODERATOR: Ida Prester (Hrvatska / Srbija) MODERATOR: Katarina Kosti€ (IPG Mediabrands za
Boris Trupéevic (24sata, Hrvatska) jugoistotnu Europu, Srbija)

MODERATOR:
Jaka Repan3ek (RePublis Media Consulting, Slovenija)




SCHEDULE | SATURDAY 09/21/2019

)

10.00 - 11.00

11.00 - 11.15
11.15-12.15

12.15-12.30

Television - The Return of the Underrated
or How to Live to be One Hundred

DraZen Mavri€ (Nova TV, Croatia)

Zeljko Mitrovi€ (Pink International Company, Serbia)
Pavel Vrabec (PRO PLUS, Slovenia)

MODERATOR: Ivan Stankovi¢ (Communis DDB, Serbia)

14.00 - 15.30
15.30-16.30

16.30 - 16.45
16.45 - 18.30

12.30-13.15 | A Brave New World: How
Will the TV World Transform?
GLOBAL VIEW
Sara Fischer (Axios, USA)
13.15-14.15 | A Brave New World: How

Will the TV World Transform?
REGIONAL VIEW

Kenechi BeluSevi¢ (Discovery, CEEMCA)

Richard Breskovic (Hrvatski Telekom, Croatia)
Vladimir Luci€ (Telekom Srbija Group / m:tel Montene-
gro, Serbia / Montenegro)

Aleksandra Suboti¢ (United Media)

MODERATOR: Antonija Mandi¢ (Croatia)

Is the Media Losing the Position
of Democracy Guardians?
Slobodan Georgijev (BIRN Serbia, Serbia)
Drazen Klari€ (veternji list, Croatia)
Tihomir Ladisi€ (N1, Croatia)

MODERATOR: Damira Gregoret (RTL Hrvatska, Croatia)

SoMo Borac

MODERATOR: Ivan Sari€ (Batman i sinovi, Croatia)

B RHO A
Doctor, Are You a Robot?

Fadi Almahariq (Clinical Hospital Dubrava, Croatia)
Denis Bi€ani¢ (Veridian Healthstream, Croatia)
Mihael Furjan (Pliva, Croatia)

Sven Marici¢ (uraj Dobrila University, Croatia)

MODERATOR:
Mladen Kovacek (HIT Conference, Croatia)

‘.‘r'-';m'_w_v @vrLIvA
COFFEE BREAK
Chat Before You Judge!
Katarina ExIé (Drap, Croatia)
Matej Loncaric (24sata, Croatia)
Marko Matijevi€ (srednja.hr, Croatia)

Andelko Trpkovic (Publicis Groupe, Adriatic)

MODERATOR: Ida Prester (Croatia / Serbia)

COFFEE BREAK

Google vs. Huawei as a 5G Proxy War
between US and China. Whose Side Are
You on?

Dragan Petric (Bug, Croatia)

Boris Podobnik (ZSEM / Civil Engineering, Croatia)
Marko Rakar (MRAK services, Croatia)

MODERATOR:
Vuk Vukovi€ (Oraclum Intelligence Systems, UK)

0 O BREA

13.30-14.15

10.30-11.00

TV Is More Important Than Ever - Change
My Mind!

Marin Curkovié (Adscanner, Germany)

MODERATOR: Ida Prester (Croatia / Serbia)

atlscanner

The Perfect Storm of Customer Experien-
ce, Innovation and Culture

Martin Ward (Oracle, UK)

MODERATOR: Nevena Rendeli (HRT, Croatia)

ORACLE

10 Years of Digital Marketing in Croatia
Daniel Ackermann (Degordian, Croatia)

Ivan Kovacevic (Bruketa&Zini¢&Grey, Croatia)
Nikola Vrdoljak (404, Croatia)

MODERATOR: Ivan Brezak Brkan (Netokracija, Croatia)

00 O BREA

13.15-14.15

Media Done The #EstonianWay
Raido Soom (Postimees Grupp, Estonia)

MODERATOR: Nevena Rendeli (HRT, Croatia)

€ | LUNCH BREAK
Are There Any Adults in the Room?
John Brady (BAT, Adria Cluster)
Dejan Randi¢ (DNA Communications, Serbia)
Jovan Stojanovi¢ (DIRECT MEDIA United Solutions, SEE)
Vuk Vukovi€ (Oraclum Intelligence Systems, UK)

MODERATOR: Eliana €andrlié (HRT, Croatia)

COFFEE BREAK
16.45-17.45

Sneaker Culture

Andre Ljustina Croatian Style (Blitz, USA)

Tomo in der Muhlen (Steel bar & Club Rovinj, Croatia)
Petar Radojci¢ Bizzo (D) / Fresh Island / True Sneaker
Lover, Croatia / Worldwide)

MODERATOR: Pete Radovich (CBS, USA)

Fintech Rules!

Dejan Donev (Erste&Steiermarkische Bank, Croatia)
Goran Loncari¢ (Hrvatski Telekom, Croatia)

Tina Mirc€eta (Mastercard, Croatia)

Zoran Turkovi€ (24sata, Croatia)

MODERATOR: Dragan Petric (Bug, Croatia)

16.45 - 17.45

Hang in There Mark! How Will Zuckerberg
& Friends Survive the Global Techlash?

Marijan Jurenec (I.R.V. - Behaviour Exchange, Slovenia)
Vladimir Pavli¢ (Digital Marketing Consultant, Croatia)
Marko Rakar (MRAK services, Croatia)

Boris Trup€evi€ (24sata, Croatia)

MODERATOR:
Jaka Repan3ek (RePublis Media Consulting, Slovenia)

Silicon Valley Stories: Dude, Where's My
Car?

Max Bruner (Metromile, USA)
Andro Vrdoljak (Turo, USA)

MODERATOR: Ida Prester (Croatia / Serbia)

SCHEDULE | SATURDAY 09/21/2019

10.00 - 11.00

11.00-11.15
11.15-12.15

12.15-12.30
12.30-13.15

13.30 - 14.00

15.30- 16.30

16.30 - 16.45
16.45-17.45

O D A

Digital Wellbeing: How to Live a Quality

OR D .

10.30-11.00

Life in the Digital Age

Ivana Grbavac (Google, CEE)

KreSimir Madunovi€ (Iskon, Croatia)

Igor Miklousi¢ (HDI - Human Digital Intelligence, Croatia)
Izabela Vrtar (Adria Media Zagreb, Croatia)

MODERATOR: Mia Kovaci€ (Nova TV, Croatia)

COFFEE BREAK

How to Survive Sex, Lies and Real Estate?

Mislav Bago (Nova TV, Croatia)
Neven Barkovi€ (Index.hr, Croatia)
Hrvoje KreSic (N1, Croatia)
Jelena Valentic (Telegram, Croatia)

MODERATOR: Damir Smrti€ (HRT, Croatia)

COFFEE BREAK

Children and the Digital Age

The Emperor’'s New Clothes: What We're
(Not) Watching on Social Media

Ivan Lovrecek (videoclick, Croatia)

Pics or it Didn’t Happen!

Petar Glebov (Pixsell, Croatia)

"

T PIXSELL

12.30-13.30

How Gaming Can Help Evolve a Child's IQ
Ranko Rajovi (Faculty of Education, Slovenia)

MODERATOR: Ivan Sari€ (Batman i sinovi, Croatia)

2 HuAwEI

Free Yourself!

RTS Planeta - Free Regional OTT Public
Service Platform

Television for Those Who Are Bored With
the Conventional Cable Offer

Branislav Antovic (RTS, Serbia)

Instagram: From Inspiration to Action
Tina Radojkovi€ (Facebook, Poland)

MODERATOR: Ivan Sari¢ (Batman i sinovi, Croatia)

Make it Magic: Data Driven Creativity
& Ideas in The Age of Algorythms

Jorg Riommi (Publicis Groupe, CEE)

MODERATOR: Nevena Rendeli (HRT, Croatia)

COFFEE BREAK

Data Vs. Insights: Has Data Made Us
Smarter?

KreSimir Pakovi¢ (Pro media group, Croatia)
Marija Mati¢ (DIRECT MEDIA United Solutions, Serbia)
Barbara Modic (Pristop Media, Slovenia)

Zvonimir Pelko (Hrvatski Telekom, Croatia)

MODERATOR:
Katarina Kosti€ (IPG Mediabrands SEE, Serbia)

14.00 - 15.30 LUNCH BREAK

Relax, Nobody is Going to Die

Boris Kovacek (Pepermint, Croatia)
Pete Radovich (CBs, UsA)
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GOVORNICI | SPEAKERS

Valeria Adani

Idean, Service Design Director (Velika Britanija)
Idean, Service Design Director (UK)

Valeria Adani je Service Design Director u ldeanu, globalnoj dizajnerskoj
tvrtci. Ideanova misija je poboljSati ljudske Zivote stvaranjem - i
osnazivanjem drugih da stvaraju - sjajnih iskustva koja dopiru do njihovih
srca te time dodaju vrijednost njihovim Zivotima. U svom radu Valeria
pomaze svojim klijentima u dizajniranju i pruzanju usluga usmjerenih
na ljude. S dugogodisnjim iskustvom u savjetovanju poslovnih i javnih
subjekata, usredotocena je na dizajnerska rjeSenja koja potrebe korisnika i
interne mogu¢nosti dovode u ravnotezu.

Prije Ideana, Valeria je radila za Livework, jednih od utemeljitelja service
designa. Prije toga, radila je za jednu od rijetkih talijanskih agencija koje su
prigrlile service design te su time oblikovale i povecale svoj dizajnerski odjel.
Valeria ima veliko iskustvo i u poducavanju. Suradivala je s Management
Engineering odjelom na Sveudilistu u Modeni i Reggio Emilia u razvoju i
upravljanju razli¢itim inicijativama design thinkinga, kako za studente tako i
za medunarodne tvrtke.

PREDAVANJE | LECTURE

Valeria Adani is a Service Design Director at Idean, a global design firm.
Idean’s mission is to improve people’s lives by crafting - and empowering
others to craft - great experiences that touch their hearts and add value to
their lives. In her work, Valeria helps her clients design and deliver human-
centered services. With years of experience in consulting commercial and
public entities, she focuses on design solutions that balance users’ needs
and internal capabilities.

Before Idean, Valeria worked at Livework, one of the founding fathers of
service design. Prior to that, she worked for one of the few Italian agencies
embracing service design, helping them shape and grow their design
department.

Valeria has extensive experience in teaching and coaching. She collaborated
with the Management Engineering Department of the University of Modena
and Reggio Emilia in developing and managing various Design Thinking
initiatives, both for students and international companies.

Moc¢ nezaboravnog korisnickog
iskustva

Dizajnerske organizacije uspjeSne su jer uspostavljaju vezu sa svojim
korisnicima te razumiju njihove bolne tocke i njihove potrebe. No pokusava
li Vasa tvrtka smanijiti prigovore ili povecati zadovoljstvo korisnika?

Ipak, usredotofeno3¢u na negativna iskustva stvara se rizik gubitka
korisnika. Pozitivha korisnicka iskustva mogu oblikovati odluke korisnika,
mozda Cak i vise od cijene i funkcionalnosti.

Otkrijmo kako bi tvrtke trebale stvarati nezaboravna iskustva te kako moraju
biti spremne pretvoriti negativna iskustva u pozitivna.

; bl 3
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The Power of Memorable
Customer Experiences

Design-driven organizations succeed because they create a connection with
their customers, they understand their pain points and needs. But is your
company trying to minimize complaints or maximize customer delight? The
risk with focusing on pain points is to deliver mediocre experiences that
don't make the customer stick. Great customer experiences can drive
customer decisions as much as, if not more than, price and functionality.

Let's go through how a company should create memorable experiences -
and how it must be ready to transform negative experiences into positives.

'eekend. B

GOVORNICI | SPEAKERS

Jean-Claude Biver

LVMH Group, neizvr$ni predsjednik Odjela za satove / Hublot, predsjednik / Zenith, predsjednik

LVMH Group, Non-Executive President of the Watch Division / Hublot, Chairman / Zenith,
Chairman (Switzerland)

MODERATOR:

Hrvoje Kresi¢
N1, reporter/producent (Hrvatska)
N1, Reporter/Producer (Croatia)

Jean-Claude Biver jedan je od rijetkih muskaraca koji su ostavili istinski trag
na 3vicarskom urarstvu. Nakon Sto je oZivio ime Blancpain, razvio je Omegus
posebnim naglaskom na regrutiranje poznatih imena kao 3to su Cindy Crawford,
Michael Schumacher i James Bond (Pierce Brosnan). Godine 2004. odlucio se
usredotociti na razvoj branda Hublot kroz koncept “Art of fusion” (“Umjetnosti
fuzije”): fuzije tradicije i inovacije te spajanja proSlosti i buduénosti. Njegovim
rije¢ima: “Mi ne prekidamo s pro3los¢u, ve¢ naprotiv, odajemo joj pocast
povezujudi je s budu¢no3cu”.

Danas, od kompliciranih satova i revolucionarnih materijala do svjetske suradnje
s brandovima poput FIFA World Cup ™, Ferrari, Chelsea, Juventus do Usaina
Bolta, Dustina Johnsona, Lang Langa, Richarda Orlinskog i Sheparda Faireya,
Hublot nadilazi sam pojam urarstva jer, kako gospodin Biver ¢esto zakljucuje: “Bit
veze je u dijeljenju. Ako ne dijelite, propustate puno toga. Hublot je imao sre¢u te
je duZan dijeliti dio svog uspjeha”.

Biver je imenovan za predsjednika Odjela za satove u LVMH Group u sijenju
2014. godine, gdje je nadgledao tvrtke Hublot, TAG Heuer i Zenith. Sa ciliem
jaCanja sinergije izmedu razli¢itih brandova i vjernosti prema vlastitoj viziji da
djeluju zajedno, brandovi se moraju razumieti i ukljuciti, a Jean-Claude Biver u
meduvremenu preuzima vodstvo TAG Heuer-a u prosincu 2014. godine. Nakon
izvanredne karijere u urarstvu koja je trajala viSe od 40 godina Jean-Claude Biver,
zajedno s LVMH, je odlucio u rujnu 2018. godine odre¢i se svojih operativnih
odgovornosti te preuzeti ulogu neizvrSnog predsjednika LVMH Odjela za satove.

PREDAVANIJE | LECTURE

Jean-Claude Biver is one of those rare men who have genuinely left their mark
on Swiss watchmaking. After reviving the Blancpain name, he developed Omega
focusing in particular on the recruitment of famous names such as Cindy
Crawford, Michael Schumacher, and James Bond (Pierce Brosnan). In 2004, he
decided to focus on developing the Hublot brand through the concept of “Art
of Fusion™: fusion between tradition and innovation, fusion between past and
future. In his words “we are not breaking with the past, on the contrary, we are
paying homage to it by connecting it to the future”.

Today, from watch complications and revolutionary materials to world class
collaborations with FIFA World Cup™, Ferrari, Chelsea, Juventus, Usain Bolt,
Dustin Johnson, Lang Lang, Richard Orlinski and Shepard Fairey, Hublot goes
beyond watchmaking because - as Mr Biver often concludes “the connection is
all about sharing. If you don't share, you miss out. Hublot has been fortunate and
has a duty to share some of its success".

Mr Biver was appointed President of the Watches Division, LVMH Group in
January 2014, and overviewed Hublot, TAG Heuer and Zenith companies. With
a view to reinforcing the synergies between the different brands and staying
faithful to his vision that to act, one must understand and get involved, Jean-
Claude Biver took the management of TAG Heuer ad-interim in December 2014.
After an extraordinary career in watchmaking, that spanned over 40 years, Jean-
Claude Biver, together with LVMH, has decided in September 2018 to relinquish
his operational responsibilities and assume the role of Non-executive Chairman
of the LVMH Watchmaking division.

MASTERCLASS: Kako voditi luksuzan
brand

U doba kad sve postaje prolazno pravi luksuz ¢e biti ono $to nas spaja s
vjecnos¢u. S ovom mislju Jean-Claude Biver transformirao je 3vicarsku
industriju satova u naletu digitalizacije i pokazao smjer kojim trebaju i¢i svi
oni koji Zele opstati u ovom novom svijetu. Kako voditi luksuzne brandove?
Koja je razlika vodenja luksuznog branda od ostalih? Kako povezati proizvod
i vje¢nost?
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MASTERCLASS: How to Run Luxury
Brands

In an age when everything is transient, a true luxury will be that which
connects us to eternity. With these thoughts in mind, Jean Claude Biver
transformed the Swiss watchmaking industry in the wake of digitalization
and showed the direction that everyone who wants to survive in this
new world should take. How to run luxury brands? What is the difference
between running a luxury brand and other brands? How to connect a
product with eternity?

o




Fulogio Bordas

THR Innovative Tourism Advisors, predsjednik (Spanjolska)
THR Innovative Tourism Advisors, President (Spain)

Eulogio Bordas ima viSe od 35 godina iskustva kao strateski savjetnik u
turizmu, podrZavajudi nacionalne turisticke organizacije u razvoju turistickih
strategija i marketinskih planova. U svojoj karijeri upravljao je razvojem
preko 75 turistickih strategija i viSe od 65 marketin3kih planova za turisticke
destinacije diljem svijeta.

Smatra se inovatorom u pronalaZenju i razvoju posebnih niSa i proizvoda
posebnog interesa. Radio je mnogo i u Hrvatskoj, tako da je dobro upoznat
s potencijalima i izazovima hrvatskog turizma. Izradio je nekoliko strateskih
marketindkih planova za Hrvatsku turisticku zajednicu, master planove
razvoja turizma u hrvatskim regijama, posebno u Istri te nekoliko brand
strategija za najvece domace hotelske kompanije.

Eulogio Bordas has over 35 years of experience as a strategic consultant in
tourism, supporting national tourism organizations in developing strategies
and marketing plans. In his career, he has directed the development of
over 75 tourism strategies and more than 65 marketing plans for travel
destinations worldwide.

He is considered an innovator in finding and developing special niches and
products of particular interest. He has worked extensively in Croatia as well,
so he is well aware of the potentials and challenges of Croatian tourism. He
has developed several strategic marketing plans for the Croatian National
Tourist Board, master plans for tourism development in Croatian regions,
especially in Istria, and several brand strategies for the largest domestic
hotel companies.

Kako evolucija turizma otvara
prilike za marketing i komunikacije?

Globalni turizam eksplozivno raste. Nevjerojatne guzve u Barceloni, Parizu,
Veneciji ili Dubrovniku, redovi na vrhu Mount Everesta, ogromni kruzeri
i prepuni avioni postali su svakodnevnica. Ovaj rast za sada ne prati
marketingka i komunikacijska industrija. Sto marketingasi i PR-ovci mogu
ponuditi turizmu? Koji su dobri primjeri iz drugih zemalja? Koja znanja nam
nedostaju?

How Does the Evolution of Tourism
Open Up Opportunities for
Marketing and Communications?

Global tourism is exploding. Incredible crowds in Barcelona, Paris, Venice or
Dubrovnik, queues atop Mount Everest, huge cruisers and crowded planes
have become a daily routine. This growth is not being monitored by the
marketing and communications industry at this time. What can advertisers
and PR experts offer to tourism? What are some good examples from other
countries? What knowledge do we lack?

: ti" 'H\

Al Coyne

BBDO, Head of Mars Australia / The Lion’s Share UNDP Ambassador (Australija)
BBDO, Head of Mars Australia / The Lion’s Share UNDP Ambassador (Australia)

CLEMENGEREEDO

MODERATOR:

HRT, urednica i novinarka (Hrvatska)
HRT, Editor and Journalist (Croatia)

Al Coyne nalazi se na €elu tvrtke Mars Australia u BBDO-u od lipnja 2017.
godine, gdje je vodio sva tri segmenta: Petcare, Confectionary i Food. Za to
je vrijeme pomogao preokrenuti poslovne modele, isporucujuci vrhunske
radove koji su prepoznati na velikim svjetskim ceremonijama dodjele
kreativnosti i ucinkovitosti. Al je bio klju¢an u stvaranju Lion’s Share fonda
i u njegovom uspjehu, od pokretanja, je djelovao kao UNDP ambasador.
Prije nego Sto se pridruZio BBDO-u, AJ je vodio tvrtku Xbox EMEA Business
i Pandora na globalnoj razini u McCannu, a njegov rad na toj poziciji je
pomogao da McCann postane najnagradivanija agencija na Cannes Lionsu.
Karijeru je zapoceo kao Ogilvy Fellow, a njegovo iskustvo obuhvaca FMCG,
CPG, glazbu, zabavu, tehnologiju, igre i modu. AJ ima veliku vjeru u boljitak,
otuda i njegova stalna okupacija s fondom Lions"s Share i predanost
ciljevima UN-ovog odrZivog razvoja.

AJ Coyne has been Head of Mars Australia at BBDO since June 2017, and has
led the business across all three of its segments; Petcare, Confectionary and
Food. During this time, he has helped turn the business around, delivering
world class work that has been recognized at major global creative and
effectiveness award ceremonies. A] was instrumental in the creation of the
Lion's Share fund and its success since launch acting as UNDP ambassador.
Prior to joining BBDO, AJ led the Xbox EMEA business and Pandora account
globally at McCann and his work there helped in McCann becoming the most
awarded agency at Cannes Lions . He started his career as an Ogilvy Fellow
and his experience spans through FMCG, CPG, Music, Entertainment,
Technology, Gaming and Fashion. A is a huge believer in purpose, hence
his ongoing role with the Lion's Share and his commitment to the UN
Sustainable Development Goals.

Kako kreativhost moze spasiti
nasu faunu?

Covjecanstvo je izbrisalo 70 posto Zivotinjske populacije u posljednjih 50
godina. Problemi u pokuSaju da se to povrati su ogromni i ne moZemo
se osloniti na vlade i dobrotvorne organizacije, svi smo odgovorni. Ovo je
prilika da ¢ujemo kako moZemo iskoristiti snagu nase industrije da nesto
promijenimo. Ovo je uvid u pobjedu Lion’s Sharea Grand Prix nagradom
Cannes Lions 2019. godine te njegov put, utjecaj i pozivnica za sve da
sudjeluju.
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How Creativity Can Save Our
Wildlife

Humanity has wiped out 70% of the animal population in the last 50 years.
The problems to revert are colossal and we can't reply on governments
and charities -we are all accountable. This is a chance to hear how we can
harness the power of our industry to make a difference. Take insight into
the Cannes Lions 2019 Grand Prix award winning project - the Lion’s Share,
its journey, its impact and an invitation for you to all to get involved.




GOVORNICI | SPEAKERS

Rena Effendi

fotografkinja (Turska)
Photographer (Turkey)

NATIONAL
GEOGRAPHIC

MODERATOR:

Nevena Rendeli
HRT, urednica i novinarka (Hrvatska)
HRT, Editor and Journalist (Croatia)

Rodena u Bakuu u AzerbajdZanu, Rena Effendi nagradivani je fotograf ciji se
rani rad fokusirao na ucinke naftne industrije na Zivot ljudi u njenoj regiji.
Kao rezultat toga pratila je naftovod od 1.700 km kroz Gruziju i Tursku,
prikupljaju¢i pri¢e duZ svog puta. Ovaj Sestogodidnji rad objavljen je 2009.
godine u njezinoj prvoj knjizi “Pipe Dreams: A Chronicle of Lives along the
Pipeline”. Godine 2012. Effendi je objavila svoju drugu monografiju ,Liquid
Land", lirsku vizualnu pripovijest u kojoj su njene slike uparene s fotografijama
poginulih leptira koje je lovio njen otac, sovjetski entomolog, koji je u
Sovjetskom Savezu sakupio viSe od 30 000 leptira. “Liquid Land” naglasava
temu krhkosti i propadanja okoliSa Bakua, grada u kojem je Effendi rodena i
odrasla. Rena Effendi je laureat nagrade Prince Claus Fund za kulturu i razvoj.
Po rije¢ima odbora za dodjelu nagrada Princ Claus, fotografije Rene proZzimaju
dvije kvalitete: dubok osje¢aj empatije i tiho slavljenje snage ljudskog duha.
Prikazivanjem individualnih dilema u zaboravljenim zajednicama svijeta, Rena
Effendi ukazuje na neugodna globalna pitanja poput socijalne marginalizacije,
poslijeratne traume i degradacije okolisa. Renine price za ¢asopis National
Geographic pokrile su razliCite teme, od dokumentiranja umjetnosti sijena u
Transilvaniji do utjecaja Mahatme Gandhija u Indiji. Effendi je dobitnica “All
Road” nagrade za fotografiju tvrtke National Geographic, urednicke stipendije
Getty Imagesa, stipendije fondacije Alexia, kao i nagrade World Press Photo i
Sony World Photography.

PREDAVANIJE | LECTURE

Born in Baku, Azerbaijan Rena Effendi is an award-winning photographer,
whose early work focused on the oil industry’s effects on people’s lives in her
region. As a result, she followed a 1,700 km oil pipeline through Georgia and
Turkey, collecting stories along the way. This work of six years was published
in 2009 in her first book “Pipe Dreams: A Chronicle of Lives along the Pipeline”.
In 2012 Effendi published her second monograph “Liquid Land”, a lyrical
visual narrative, where her images are paired with photographs of perished
butterflies hunted by her father, a Soviet entomologist, who collected more
than 30,000 butterflies in Soviet Union. Liquid Land punctuates the theme of
fragility and environmental decay of Baku, the city where Effendi was born and
grew up. Rena Effendi is the laureate of the Prince Claus Fund award for Culture
and Development. In the words of the Prince Claus Fund Award committee,
two qualities pervade Rena Effendi’s photography: a deep sense of empathy,
and a quiet celebration of the strength of the human spirit. By portraying
individual dilemmas in forgotten communities around the world Rena Effendi
spotlights uncomfortable global issues such as social marginalization, post-war
trauma and environmental degradation. Rena’s stories for National Geographic
magazine have covered diverse topics, from documenting the art of haymaking
in Transylvania to the impact of Mahatma Gandhi in India. Effendi has received
National Geographic's “All Roads” photography award, a Getty Images Editorial
Grant, an Alexia Foundation grant, as well as World Press Photo and Sony World
Photography awards.

Pricanje ljudske price

Kao netko tko dokumentira ljudsko stanje, svojim radovima postavljam
mnoga pitanja: Sto je tako posebno u ¢ovjecanstvu? Po éemu se razlikujemo?
Sto nas izdvaja? Kao ljudi op¢enito, dobri smo u ispitivanju stvari, to je nacin
na koji rastemo i na koji se razvijamo. Danas smo suoceni s vaznim pitanjem:
kakvo ¢e biti nase mjesto u drustvu u kojem se tehnologija tako brzo razvija
da nadmasuje nas vlastiti rast? Ako se jednog dana probudimo u svijetu u
kojem strojevi mogu sve uciniti bolje, kako se moZemo prilagoditi i kako
mozZemo sacuvati vlastiti ljudski identitet i kulturu?

Telling a Human Story

As someone who documents the human condition, | pose many questions
with my work: What's so special about humanity? What makes us different?
What sets us apart? As humans in general we are good at questioning things,
that's how we grow and develop. Today we are faced with an important
question: what will be our place in society where technology develops so
rapidly it outpaces our own growth as humans? If one day we wake up in
the world where machines can do everything better, how can we adjust and
how can we preserve our own human identity and culture?
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GOVORNICI | SPEAKERS

Mark Kingston

Viacom Nickelodeon Consumer Products (VNCP), stariji potpredsjednik, International (Velika Britanija)
Viacom Nickelodeon Consumer Products (VNCP), Senior Vice President, International (UK)

MODERATOR:

Ida Prester
voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Mark Kingston drZi titulu medunarodnog/globalnog Senior Vice Presidenta za
Viacom Nickelodeon Consumer Products (VNCP). Mark s tom titulom nadgleda
poslovanje potroSackih proizvoda za brandove Viacom i Nickelodeon na svim
medunarodnim (bivSim americkim) trZiStima u partnerstvu s lokalnim timovima.
Mark se pridruzio Viacomu u sije¢nju 2011. godine u novostvorenoj ulozi
potpredsjednika za Europsko licenciranje, maloprodaju i trade marketing. U toj
ulozi, Kingston je uspostavio i uspjeSno upravljao strategijom VNCP-a za klju¢ne
kupce prije preuzimanja uloge generalnog direktora i Senior Vice Presidenta
za VNCP EMEA. ZaduZen je za razvoj i vodenje strategije potro3ackih proizvoda
te Sirenje trziSta za VNCP EMEA regiju. Takoder, Mark je na sebe preuzeo i
odgovornost licenciranja regionalnih programa u direct-to-retail, tvrtkama pod
licencama te regionalno specifitnim CP strategijama u skladu s cjelokupnom
strategijom Viacom Internationa Media Networks-a. Dodatno, Kingston je
definirao i kreirao nove regionalne, ali i, ako je moguce, medunarodne poslovne
prilike. Kingston se pridruZio VNCP-u od tvrtke Walt Disney gdje je bio Direktor
poslovnog odjela, odgovoran za sve aspekte licenciranja i vertikalnog poslovanja
za maloprodajne lance supermarketa u Velikoj Britaniji, Tesco, gdje je vodio tim
od 15 stru¢njaka za prodaju, marketing, maloprodaju i razvoj proizvoda. Prije ove
uloge, Kingston je drZzao poziciju Direktora klju¢nih kupaca u Disneyju za Tesco,
Asdu, Toys R Us i Costco. Kingston je takoder radio kao visi nacionalni menadzer
za klju¢ne kupce u BBC Worldwide, koji su ukljucivali WHSmith, Waterstones i
Ottakers, a karijeru je zapoceo u Mars Confectionery, diviziji Mars Inc.

PREDAVANIJE | LECTURE

Mark Kingston is the Senior Vice President, International, Viacom Nickelodeon
Consumer Products (VNCP). In this role, Mark oversees the Consumer
Products business for Viacom and Nickelodeon brands and properties across
all international (ex-US) markets in partnership with local teams. Mark joined
the company in January 2011 in the newly created role of Vice President, Europe
Licensing, Retail Sales and Trade Marketing. In this role, Kingston established
and successfully managed VNCP's European Key Account strategy before taking
on the role of General Manager & Senior Vice President for VNCP EMEA. Tasked
with developing and driving VNCP's EMEA consumer products strategy and
expansion, he also took responsibility for regional licensing programmes across
both direct-to-retail, licensee-managed businesses and region-specific CP
strategies in line with Viacom International Media Networks' overall business
strategy. Additionally, Kingston identified and built new business opportunities
regionally and where appropriate, internationally. Kingston joined VNCP
from The Walt Disney Company where he served as Business Unit Director,
responsible for all aspects of the licensed and vertical business at Tesco, the
UK supermarket chain, where he managed a team of 15 sales, marketing, retail
planning & product development professionals. Prior to this role, Kingston
held Key Account Director posts for Tesco, Asda, Toys R Us and Costco accounts
at Disney. Kingston also served as Senior National Account Manager at BBC
Worldwide for key clients, including WHSmith, Waterstones and Ottakers, and
he began his career at Mars Confectionery, a division of Mars Inc.

| weekend.hr;

Science of Entertainment/Character
Licensing

Kingston ¢e prikazati kako Viacom Nickelodeon Consumer Products (VNCP)
uzima sadrzaj s ekrana, iz Viacomovog portfelja brendova (Nickelodeon,
MTV, Comedy Central i Paramount Pictures) i karaktera, kao Sto su
Spongebob Square-Pants, Paw Patrol, South Park, Top Gun i Teenage
Mutant Ninja Turtles te stvara upecatljive proizvode koji se pojavljuju diljem
trgovackih polica Sirom svijeta za sve demografske podatke, generirajuci
znacajne tantijeme za Viacom.

R AR

Science of Entertainment/Character
Licensing

Kingston will be showing how Viacom Nickelodeon Consumer Products
(VNCP) take content from on-screen, across Viacom's portfolio of brands
(Nickelodeon, MTV, Comedy Central & Paramount Pictures) and properties
such as Spongebob Square-Pants, Paw Patrol, South Park, Top Gun &
Teenage Mutant Ninja Turtles and creates compelling products that appear
down retail aisles across the world for all demographics while generating
significant royalties for Viacom.
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Sarah Marshall

Vogue International, Head of Audience Growth (Velika Britanija)
Vogue International, Head of Audience Growth (UK)

BURO.

MODERATOR:

BURO. Hrvatska, glavna urednica (Hrvatska)
BURO. Croatia, Editor-in-Chief (Croatia)

Sarah Marshall urednica je za razvoj publike za EMEA regiju u casopisu
The Wall Street Journal. Takoder je gostujuéi predavac¢ o interaktivhom
novinarstvu na City Universityju u Londonu.

Prije nego Sto se pridruZila WSJ-u u prosincu 2013. godine, Sarah je bila
tehnolodki urednik u Journalism.co.uk. lzvjeStavala je o inovacijama u
industriji digitalnih vijesti i suorganizirala konferenciju news:rewired.
Marshall je i direktorica Hacks/Hackers London. Hacks/Hackers globalni
je pokret novinara i tehnologa koji se okupljaju s ciljem “preispitivanja
budu¢nosti vijesti i informacija”. Takoder je radila kao novinarka u tiskanim
izdanjima te kao radijska novinarka, Citateljica vijesti i producentica.

Govori Spanjolski i (srednji) arapski. Diplomirala je antropologiju na
University Collegeu u Londonu dok je za postdiplomski studij odabrala
novinarstvo na City Universityju u Londonu.

Sarah Marshall is an Audience Development Editor, for the EMEA region
at The Wall Street Journal. She is also a visiting lecturer on Interactive
Journalism MA at City University, London.

Before joining the WS) in December 2013, Sarah was a technology editor at
Journalism.co.uk. She reported on innovations in the digital news industry
and co-organised the news:rewired conference.

Marshall is a director of Hacks/Hackers London. Hacks/Hackers is a global
movement of journalists and technologists who get together with the aim of
“rethinking the future of news and information”. She has also worked as a
print journalist and as a radio reporter, newsreader and producer.

She speaks Spanish and (intermediate) Arabic. She has a BSc degree in
Anthropology from University College London and a Postgraduate Diploma
in Broadcast Journalism from City University, London.

Tranformacija i rast publike u
Vougeu

Na ovom ¢emo predavanju ¢uti o rastu publike i o tome kako globalna
obitelj Voguea povecava publiku proucavajuéi zasto ljudi konzumiraju price,
ali i pogledati podatke o tome 3to oni zapravo Citaju.

Transformation and Audience
Growth at Vogue

In this session we will hear about the audience growth playbook and how
the global family of Vogues are growing audiences by studying why people
are consuming stories as well as looking at the data behind what they are
reading.
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Ranko Rajovic

Pedagoski fakultet, Obrazovna neuroznanstvenost, Univerzitet Primorska, predavac /
Autor programa NTC sustav ucenja (Slovenija)

Faculty of Education, Neuroscience in education, University Primorska, Senior Lecturer /
Author of the NTC learning system (Slovenia)
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\ MODERATOR:

Voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Dr. Ranko Rajovi¢ jedan je od autoriteta na ovim prostorima kada govorimo
o odgoju i obrazovanju te autor inovativnog programa pod nazivom NTC-
sustav ucenja. Inace specijalist interne medicine, magistrirao je i doktorirao
na podrucjima neuroendokrinologije i sportskih znanosti. Dugogodidnji je
predsjednik Odbora za darovite Medunarodne udruge Mensa i UNICEF-
ov suradnik na projektu ranog poticanja intelektualnog razvoja djece te
predavac na Pedagoskom fakultetu u Kopru.

When we talk about education, Dr. Ranko Rajovi¢ is one of the main
authorities in the region and the author of an innovative program called
the NTC learning system. He is also an internal medicine specialist and has
a doctorate in neuroendocrinology and sports sciences. He is a long-time
president of the Gifted children committee of Mensa International and a
collaborator of UNICEF's project for the promotion of early childhood
intellectual development as well as a lecturer at the Faculty of Education
in Koper.

Djeca i digitalno doba
Kako igrom razvijati djetetov 1Q

Medijsko i tehnoloSko doba formira niz novih izazova za sve roditelje i
njihovu djecu. Digitalni mediji te digitalni sadrZaji gotovo su sveprisutni i
sve se viSe roditelja pita Sto, kako i smiju li uopée nesto od toga dopustiti
svojoj djeci? Sa sjetom se mnogi prisje¢aju vremena dok su djeca svoje
slobodno vrijeme provodila izvan kuce, ali istovremeno pokusavaju shvatiti
kako se trebaju prilagoditi novom tehnoloSkom okruZenju, a pritom
omoguditi djetetu prirodan razvoj. Kako aktivno sudjelovati u razvoju djece?
Kako razvijati IQ kroz igru? Kako se odnositi prema novim tehnologijama i
digitalnim medijima?

Children and the Digital Age
How Gaming Can Help Evolve a
Child's 1Q

The media and technological age are creating a series of obstacles for
all parents and their children. Digital media and digital content are
omnipresent, and more parents are beginning to wonder what, how and if
they should allow their children access to it. They tend to look back with a
sense of nostalgia to simpler times when kids spent most of their free time
outside, but also, they are trying to come to terms that they must adapt to
the new digital surroundings and simultaneously enable their child natural
development. How to actively participate in a child’s development? How to
evolve their IQ through gaming? How to handle new technologies and digital
media?
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J L) R . .
Publicis Groupe, Chief Creative Officer (Centralna i Isto¢na Europa)
Publicis Groupe, Chief Creative Officer (Central & Eastern Europe)

MODERATOR:

Nevena Rendeli
HRT, urednica i novinarka (Hrvatska)
HRT, Editor and Journalist (Croatia)

Jérg Riommi je talijansko-njemacki mladi¢ koji je od 2002. do sredine 2014.
radio za Saatchi & Saatchi kao kreativni mislilac, vidi/stariji copywriter, a zatim
i kao kreativni direktor te izvr3ni kreativni direktor. Bio je dio Saatchi grupacije
u Rimu, San Juanu u Portoriku, Bukurestu, Frankfurtu i Berlinu te se pridruZzio
nekolicini kreativnih projekata unutar Saatchi mreze u Madridu, Amsterdamu,
Parizu, Kopenhagenu, Zenevi, Bruxellesu, Milanu, New Yorku i mnogim
drugima. Godine 2014. postaje glavni kreativni direktor Publicis Romania, a od
2018. godine je i glavni regionalni kreativni direktor za Publicis Groupe Central
& Eastern Europe. Nakon ¢etiri godine na poziciji kreativnog direktora u Publicis
Romania, rumunijski ured dolazi na prvo mjesto u CEE regiji, osvajajuci brojne
nagrade, ukljucuju¢i i 11 Lavova u Cannesu, 4 Grand Prix nagrade na Golden
Drumu, D&AD, donosi nove klijente agenciji, Cine¢i Publicis Romania dobitnikom
nagrade Golden Drum 2016. kao Agency of the Year. Tijekom godina rad Jorga
i njegovog tima nagradivan je s nekoliko stotina nagrada na velikim festivalima
kao Sto su D&AD, Cannes Lions, CLIO, LIA, Eurobest, NYF, Epica, Golden Drum
i ADC. Bio je ¢lan nekoliko medunarodnih Zirija, uklju¢ujuci i Dubai Lynx 2010.,
New York Festival 2012., Eurobest 2014., CLIO 2016., Golden Drum 2016., One
Show 2017., Golden Hammer 2017. (predsjednik Zirija), Cannes 2017., i Dubai
Lynx 2018. J6rg vjeruje u svijet koji mijenja moc ideja i da nista nije nemoguce.

PREDAVANIJE | LECTURE

Jérg Riommi is an Italo/German young man. From 2002 to mid-2014 he
worked for Saatchi&Saatchi as a Creative Thinker, Senior Copywriter, and
then as Creative Director and Executive Creative Director. He has been part
of Saatchi Rome, San Juan Puerto Rico, Bucharest, Frankfurt and Berlin, and
has joined creative forces for several network projects in Madrid, Amsterdam,
Paris, Copenhagen, Genéve, Brussels, Milan, New York and more. Since 2014
he is the Chief Creative Officer of Publicis Romania, and since 2018 he's also
the Regional Chief Creative Officer for Publicis Groupe Central & Eastern
Europe. After 4 years as CCO at Publicis Romania, the agency became the #1
Publicis office in CEE, winning numerous awards including 11 Lions, 4 Grand
Prix at Golden Drum, D&AD as well as providing consistent new business,
making Publicis Romania the Golden Drum 2016 Agency of the year. Through
the years, J6rg and his teams’ work gained a couple of hundred of awards at
major festivals such as D&AD, Cannes Lions, CLIO, LIA, Eurobest, NYF, Epica,
Golden Drum and ADC. He was part of several international juries including
Dubai Lynx 2010, New York Festival 2012, Eurobest 2014, CLIO 2016, Golden
Drum 2016, The One Show 2017, Golden Hammer 2017 (Jury Chair), Cannes
2017 and Dubai Lynx 2018. Jorg believes in the world changing with the power
of ideas and that nothing is impossible.

Make it magic: data driven
kreativnost i ideje u doba
algoritama

U trenutnom razgovoru o tehnologiji i podacima ponekad se ¢uje da su
podaci pojeli dijelove srediSnje uloge kreative.

No naprotiv, odnos podataka i kreativnih ideja moZe proizvesti
najucinkovitije kampanje i rezultate. Za podatke je potrebna kreativnost
onoliko koliko i kreativnosti trebaju podaci jer se medusobno jacaju.
Ovo predavanje ¢e to dokazati tako Sto ¢e vas provesti kroz neke od
najkreativnijih i najuspjesnijih projekata utemeljenih na podacima iz
Publicis Groupe CEE i cijeloga svijeta.

Make it Magic: Data Driven Creativity
& Ideas in The Age of Algorythms

In the current conversation around technology and data, you sometimes
hear that it has eaten up parts of the creative central role.

On the contrary, it's the relationship between data AND creative ideas that
can produce the most effective and efficient campaigns and results. Data
needs creativity as much as creativity needs data as they strengthen each
other. This keynote will prove this by taking you through some of the most
creative and successful data driven projects from Publicis Groupe CEE and
worldwide.

GOVORNICI | SPEAKERS

Raido Soom

Postimees Grupp, direktor prodaje / ¢lan Uprave (Estonija)
Postimees Grupp, Sales Director / Board Member (Estonia)

MODERATOR:

Nevena Rendeli
HRT, urednica i novinarka (Hrvatska)
HRT, Editor and Journalist (Croatia)

Raido Soom iskusni je direktor prodaje s dokazanom povijeS¢u rada u
industriji medijskih i kreditnih informacija. Po struci je odvjetnik, iako nije
proveo niti jedan dan u toj struci. Svoje putovanje po medijskoj industriji
je zapoceo prije 7 godina kao ¢lan prodajnog tima, no vrlo brzo je do3ao
do pozicije sales managera. Godine 2016. ucinio je kratku digresiju te se
prebacio u kreditnu industriju, no vrlo brzo je shvatio da su mediji njegova
strast. Zato se 2017. godine pridruZio Postimees Grupp kao prvi direktor
online oglasavanja porijeklom iz balticke zemlje te je od te pozicije doSao do
direktora prodaje, a od veljace 2019. godine postaje i ¢lan uprave za cijelu
grupaciju. Medije percipira kao socijalne pse ¢uvare u svim pogledima - a
njegova glavna uloga je da je taj pas dobro nahranjen kako bi godinama
mogao dobro raditi svoj posao.

PREDAVANIJE | LECTURE

Raido Soom is an experienced Sales Director with a demonstrated history
of working in the media and credit information industry. By education he
actually is a lawyer, but he has never worked a day as one. He started his
journey in the media industry 7 years ago as a regular Salesman, working his
way up to the position of Sales Manager. In 2016 he made a quick yearlong
digression into the credit information industry, but he quickly realized, that
media was his passion. So, in 2017, he joined the Postimees Grupp first as
the Baltic States Online Advertising Director, moving on from there to the
Sales Director position and, starting in February this year, also as a Board
Member for the whole group. He sees media as a society guard dog in all
aspects - and his main purpose is that the Dog is properly fed and able to
do its work for many years to come.

Mediji na estonski

Predavanje ‘Mediji na estonski’ donosi viziju bududih Citatelja tiskanih
medija kao i nacine razvoja sustava integrirane redakcije i proizvodnje
multiplatformskog sadrZaja za najvece nacionalne i nekolicinu lokalnih
dnevnih novina te vodedi news portal u digitalnom lideru Europe, zemlji u
kojoj lokalni mediji rastu. Raido Soom, ¢lan je Uprave najve¢e medijske kuce
na Baltiku - Postimees Grupe.

Media Done the #EstonianWay

The ‘Media Done The #EstonianWay' lecture will bring a vision of future
print media readers as well as showcase ways of developing an integrated
editorial system and production of multiplatform content for the largest
national and several local dailies and a leading news portal in the digital
leader of Europe, a country where local media is growing. Raido Soom is
a member of the Board of Directors of the largest media company in the
Baltic - Postimees Group.
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Max Bruner

Metromile, potpredsjednik, korporativni razvoj (SAD)
Metromile, VP, Corporate Development (USA)

Max Bruner je potpredsjednik korporativnog razvoja i strategije u
Metromileu, drustvu za osiguranje automobila baziranom na telematici.
Nadgleda financiranje tvrtke i strateSka partnerstva s proizvodacima
automobila, osiguravateljskim ku¢ama te tvrtkama za mobilnost.

Max je takoder poduzetnik i investitor s bogatom pozadinom u ameri¢koj
poljoprivredi, energetici i tehnolo3koj politici. Prije Metromilea, osnovao
je, a zatim prodao Mavrx, poljoprivredno-tehnoloSku tvrtku koja koristi
geoprostorne podatke i slike kako bi poboljSala masovnu poljoprivredu.
Takoder je bio ¢lan administracije predsjednika Obame kao savjetnik za
ulaganja te je upravljao prorac¢unima od 3 milijarde dolara i ulagao u Cistu
energetsku tehnologiju za Overseas Private Investment Corporation i
Ministarstvo energetike.

Forbes je Maxa prepoznao te se nasao na njihovoj listi ‘30 Under 30/, a
bio je i stipendist Harry S. Truman fonda. Diplomirao je na Sveucilistu u
Cambridgeu i Sveucilistu Wisconsin-Madisonu.

PREDAVANIJE | LECTURE

Max Bruner is the vice president of corporate development and strategy at
the telematics-based auto insurance company Metromile. He oversees the
company’s financings, and strategic partnerships with auto manufacturers,
insurance carriers, and mobility companies.

Max is also an entrepreneur and investor with an extensive background
in U.S. agriculture, energy and technology policy. Before Metromile, he
founded and sold Mavrx, an agriculture-technology company that uses
geospatial data science and imagery to improve large-scale farming. He
also served in President Obama’s administration as an investment advisor,
managing $3 billion in budgets and investments in clean energy technology
for the Overseas Private Investment Corporation and Department of
Energy.

Max has been recognized by Forbes on its “30 Under 30" list and was a Harry
S. Truman Scholar. He is an alumnus of the University of Cambridge and the
University of Wisconsin-Madison.

Price iz Silicijske doline: Dude, Where's My Car?

Connectivity i shareanje su ve¢ promijenili nacine na koje kupujemo, placamo, osiguravamo i odrzavamo aute. MoZze li pristup pobijediti vlasniStvo?
Autonomna vozila su trebala biti dostupna do 2020. Sto se dogodilo? CASE akronim zna¢i Connected, Autonomous, Sharing i Electric te definira
transformaciju mobilnosti.

Hoce li uopée netko posjedovati vlastiti auto za 20 godina ili ¢emo se svi oslanjati na massive autonomne vozne parkove koji ¢e nas prenositi okolo? 5to znaci
da je vozilo u drugom, a 3to u petom stupnju autonomije te kada ¢e auti napokon sami voziti? Jos bolje, kada ¢e sami letjeti? Kako povezivost moZe nase Zivote
(a i aute) uciniti boljima, jeftinijima i viSe personaliziranima?

Bonus: na3i govornici ¢e podijeliti tajnu kako bilo tko (a i vi) moZete posjedovati Ferrari!

GOVORNICI | SPEAKERS

Andro Vrdoljak

Turo, voditelj strateSkog razvoja i strateskih partnerstava (SAD)
Turo, Head of Business Development and Strategic Partnerships (USA)

Andro je odrastao u velikoj obitelji u kojoj je dijeljenje bilo jedini ‘model
vlasnistva'. Ekolog je i neumoran putnik. Nakon ucenja o medunarodnim
trZistima dionica u Goldman Sachsu, podrzavanju procesa azila za izbjeglice
pri UNHCR-u te razliCitih vode¢ih uloga u Egonu Zehnderu, Andro se
pridruZio Turou u pokretanju strateSkih partnerstava i poslovnom razvoju.
Diplomirao je na Stanford Graduate School of Businessu i Saint Francis
Collegeu.

PREDAVANIJE | LECTURE

Andro grew up in a big family where sharing was the only “ownership
model”. He is an environmentalist and tireless traveler. After learning about
international equity markets at Goldman Sachs, supporting refugee asylum
processes at UNHCR and various leadership roles at Egon Zehnder, Andro
joined Turo to drive strategic partnerships and business development. He
is a graduate of Stanford Graduate School of Business and Saint Francis
College.

Silicon Valley Stories: Dude, Where's My Car?

Connectivity and Sharing are already changing how we buy, pay for, use, insure, and maintain cars. Can access once again win against ownership? Autonomous
vehicles were supposed to be here by 2020. What happened? The CASE acronym stands for Connected, Autonomous, Sharing, and Electric and it defines the
transformation of mobility.

Will anyone even own a car in 20 years or will all of us be relying on massive autonomous fleets to ship us around? What is level 2 versus level 5 autonomy
and when are cars going to finally drive themselves? Even better, fly themselves? How does connectivity make our lives (and car ownership) better, cheaper,
and more personalized?

Bonus: our speakers will share a secret formula of how anyone (you included!) can afford to own a Ferrari!
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ORACLE

Martin Ward

Oracle, Head of CX Innovation & Solution Engineering Europe (Velika Britanija)
Oracle, Head of CX Innovation & Solution Engineering Europe (United Kingdom)

MODERATOR:

Nevena Rendeli
HRT, urednica i novinarka (Hrvatska)
HRT, Editor and Journalist (Croatia)

Martin je visi voditelj Oracle Customer Experience jedinice za cloud software
te je odgovoran za izradu rjeSenja i programa inovacija za europske kupce.
Prije nego 3to se pridruZio Oracleu, Martin je bio voditelj prodaje, radio je
na razvoju poslovanja i opéem upravljanju s nekoliko glavnih dobavljaca
softvera te bio suosniva¢ dviju uspjeSnih start-up kompanija, od kojih je
najnovija u domeni marketinske tehnologije i usluga. Martin je strastveni
zagovornik i prakticar svjesnog vodstva, zaposlen u fakultetskom timu za
Oracleov program razvoja globalnog vodstva i u savjetodavnom odboru za
program strateSkog marketinga u poslovnoj Skoli Cranfield. Izvan izvrSne
uloge u Oracleu, Martin je aktivni sudionik u start-up areni, gdje djeluje kao
savjetnik, mentor i angel investor.

PREDAVANIJE | LECTURE

Martin is a senior executive in Oracle’s Customer Experience cloud
software business unit, where he is responsible for solution engineering
and customer co-innovation programs across Europe. Prior to joining
Oracle, Martin has held senior sales, business development and general
management roles with several major software vendors as well as being
a co-founder of two successful start-ups, the most recent being in the
marketing technology and services domain. Martin is a passionate advocate
and practitioner of conscious leadership, serving on the faculty team for
Oracle’s global leadership development program and on the advisory board
for the Strategic Marketing program at Cranfield Business School. Outside
of his executive role in Oracle, Martin is an active participant in the start-up
arena, as an advisor, mentor and angel investor.

Savrsena oluja korisnickog dozivijaja,
inovacije i kulture

Zivimo i radimo u vrlo burnim vremenima i oluja ¢e samo postati Ze3¢a:
rastu¢a ocekivanja kupaca susre¢u se s razornim inovacijama, dubokim
kulturnim promjenama te nastaje savrSena oluja. Na ovom predavanju
Martin Ward iz Oraclea istrazit ¢e prirodu disrupcije, kako sada tako i u
buduénosti te postaviti temelje koje sva poduzec¢a moraju graditi na iskustvu
kupaca, inovacijama i kulturi kako bi preZivjeli i napredovali u nadolaze¢im
turbulencijama. Da bi pruZio jedinstvenu perspektivu, Martin ¢e razgovarati
s profesoricom Vlatkom Hlupi¢, vodecim svjetskim autoritetom u izgradnji
kultura visokih performansi te autoricom The Management Shift i Humane
Capital i jednim od najboljih 10 najutjecajnijih svjetskih HR mislilaca.

The Perfect Storm of Customer
Experience, Innovation and Culture

We live and work in highly turbulent times and the storm is only going to get
fiercer over time: rising customer expectations meets disruptive innovation
meets deep cultural change, a perfect storm. In this session, Martin Ward
of Oracle will explore the nature of disruption, both now and in the future,
and set out the foundations that all enterprises must build in customer
experience, innovation and culture to survive and thrive in the turbulence.
To give a unique perspective, Martin will interview Professor Vlatka Hlupi¢, a
leading global authority on building high performing cultures, author of The
Management Shift and Humane Capital and one of the world’s top 10 most
influential HR thinkers.

FUZE TEAje zastidena robna miarka turtke DP
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PANELI | PANEL DISCUSSIONS

V)

#agencylife - struka u oCima
javnosti?

MODERATOR:

Antonija Mandic
voditeljica (Hrvatska)
Host (Croatia)

#agencylife - The Profession in
the Eyes of the Public?

. BALCAMNES

Danas nas sponzorirani sadrZaj zapljuskuje sa svih strana - svi nesto
prodaju. No vjeruje li se oglasima koje kreiramo i koliko ih pozitivho
doZivljavamo? Sto agencije regije BalCannesa mogu utiniti kako bi stekle
povjerenje oglasivaca i kvalitetnih agencijskih stru¢njaka koji ¢e za klijente
izradivati inovativna te atraktivna rjeSenja?

TrZiste je sve konkurentnije, javnost sve osjetljivija na reklame, Sto zahtijeva
i sofisticiraniji pristup agencija, izvoriSta kreativnosti komunikacijske
industrije. Za kvalitetan rad neophodni su kvalitetni agencijski ljudi, no jesu
li agencije, pod teretom sve vecih ocekivanja, poZeljno i poticajno mjesto
za rad? Odgovore na ova i brojna druga pitanja, uz rezultate HURA-ina
istraZivanja opcih stavova javnosti o oglasavanju i radu u marketinskim
agencijama provedenog u suradnji s Ipsosom, saznajte u panelu BalCannesa.

SUDJELUJU | PARTICIPANTS

Today, it seems we are drowning in sponsored content - everyone is selling
something. But do you actually believe the ads that we are creating and why
we perceive them so positively? What can the regional BalCannes agencies
do to gain trust - both from advertisers and quality agency experts which
will create innovative and creative solutions for their Clients? The market
is brimming with competitiveness, the public is growing more sensitive
to advertisements which, in return, requires a more sophisticated agency
approach, agencies being the source of the communications industry's
creativity. Good quality works require good quality agency people, but are
the agencies, under the burden of increasing expectations, a desirable and
motivational place to work? Find out the answers to these, and many more
questions, along with the results of the HURA research of general public
opinion and the work of advertising agencies, which was conducted in
cooperation with Ipsos.

Davor Bruketa

Bruketa&iinic’&Grey, kreativni direktor (Hrvatska)
Bruketa&Zini¢&Grey, Creative Director (Croatia)

Christian Coklica

ManPower Group Hrvatska, voditelj razvoja poslovanja (Hrvatska)
ManPower Group Croatia, Business Development Leader (Croatia)

Petra Cadez

Atlantic grupa, direktorica marketinga (Slovenija)
Atlantic Group, Marketing Director (Slovenia)

Ante Salinovi¢

Ipsos Adria, direktor istraZivanja medija i oglasavanja (Hrvatska)
Ipsos Adria, Media and Advertising Research Director (Croatia)

PANELI | PANEL DISCUSSIONS

#SvijetBoljihMogucnosti

o

#SvijetBoljihMogucnosti

Gordan Bogdan i Ivan Sari¢ kao predstavnici generacije millennialsa u
okr3aju s pripadnicima generacije Z. Kako je tehnologija utjecala na dvije
razlic¢ite generacije? Razumijemo li medusobno jezike koji pricamo, Sto nas
veZe a Sto razdvaja? Je li ovaj novi svijet bolji i koliko novih moguénosti on
donosi?

SUDJELUJU | PARTICIPANTS

Goran Bogdan and Ivan Sari¢ will represent the Millennial generation in a
clash with the Generation Z. Just how has technology affected these two
different generations, can we understand the language used between us,
what connect us and what splits us apart? Is this new world better and how
many possibilities/opportunities does it bring?

Goran Bogdan

glumac (Hrvatska)
Actor (Croatia)

Predstavnici Z generacije

Ivan Sarié

Batman i sinovi, gazda (Hrvatska)
Batman i sinovi, Boss (Croatia)




PANELI | PANEL DISCUSSIONS

V)

10 godina digitalnog marketinga
u Hrvatskoj

MODERATOR:

Ivan Brezak Brkan
Netokracija, osnivac i urednik (Hrvatska)
Netokracija, Founder & Editor (Croatia)

10 Years of Digital Marketing
in Croatia

Kako su izgledali poceci razvoja digitalnog marketinga i drustvenih mreza u
Hrvatskoj, kad je Facebook bio novost, a Instagram nije bio ni na obzoru, kad
smo native jos zvali sponzoriranim sadrZajem, a mobilne aplikacije nam Jobs
jo$ nije davao da samostalno instaliramo na svoje uredaje? Otkrijte pocetke
digitalnih agencija i kreativaca - i §to su naucili po putu...

SUDJELUJU | PARTICIPANTS

What did the beginnings of digital marketing and social media look like
in Croatia back when Facebook was a novelty, Instagram was still on the
horizon, native was still called sponsored content and Steve Jobs didn't allow
us to install apps into our devices? Find out about the beginnings of digital
agencies and their creatives and what they learned along the way...

Daniel Ackermann

Degordian, suosnivac i CEO (Hrvatska)
Degordian, Co-founder and CEO (Croatia)

Nikola Vrdoljak

404, partner (Hrvatska)
404, Partner (Croatia)

Ivan Kovacevié

Bruketa&iinic’&Grey, Digital Director (Hrvatska)
Bruketa&iinic’&Grey, Digital Director (Croatia)

PANELI | PANEL DISCUSSIONS

Al: Kako ¢e proci Covjek?

MODERATOR:

Marija Selak

Sveuciliste u Zagrebu, Filozofski fakultet, docentica (Hrvatska)

o

Al: How Will Humans Get By?

University of Zagreb, Faculty of Humanities and Social Sciences, Assistant Professor (Croatia)

Zivimo u vremenu velikih tehnologkih promjena koje ¢e znacajno izmijeniti
sve oko nas, ali i nas same. Godinama smo u javnim raspravama uglavnom
s oduSevljenjem pratili promjene ili izraZavali potpunu odbojnost i strah
od tehnologije te Zelju za povratkom u neko doba kad je sve bilo jasnije i
sigurnije. Posljedice nekih tehnologija poput Al potencijalno mogu biti tako
velike da ih je tesko i shvatiti. U svim tim promjenama Cesto zaboravimo
na ljude. Kako ¢e Al i druge tehnologije izmijeniti ovjeka? Kakve ¢e biti
posljedice na ljudsko drudtvo? Trebamo li biti optimisti¢ni ili ne?

SUDJELUJU | PARTICIPANTS

We live in times of great technological change that will significantly change
everything around us, ourselves included. For years in public debates,
we have enthusiastically monitored changes or expressed our complete
aversion and fear of technology and our desire to return to a time when
everything was clearer and more secure. The consequences of some
technologies like Al can potentially be so great that they are difficult to
understand. In all these changes, we often forget about people. How will
Al and other technologies change humans? What kind consequences will
human society experience? Should we be optimistic or not?

Korado Korlevic

Zvjezdarnica ViSnjan, ravnatelj (Hrvatska)
Visnjan Observatory, Director (Croatia)

Tomislav Smuc

Institut Ruder Boskovi¢, znanstveni savjetnik / voditelj Laboratorija za
strojno ucenje i reprezentacije znanja (Hrvatska)

Ruder Boskovi¢ Institute, Senior Scientist / Head of Laboratory for Machine
Learning and Knowledge Representation (Croatia)

Zarko Pai¢

Sveuciliste u Zagrebu, Tekstilno-tehnoloski fakultet, redoviti profesor
kolegija iz estetike i teorije medija (Hrvatska)

University of Zagreb, Faculty of Textile Technology, Professor - Aesthetics
and Media Theory (Croatia)

{ Feda Vukic
Sveuciliste u Zagrebu, Arhitektonski fakultet, Studij dizajna, redoviti
profesor (Hrvatska)
University of Zagreb, Faculty of Architecture, School of Design, Professor
(Croatia)
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PANELI | PANEL DISCUSSIONS

V)

Future of TV Advertising Going
Digital, Stay Tuned. VIDA Is

Coming!

MODERATOR:

Magdalena Malinova

Future of TV Advertising Going
Digital, Stay Tuned. VIDA Is
Coming!

neovisni konzultant u oglasavanju, komunikacijskim/medijskim strategijama i prodaji (Hrvatska)
Independent Advertising, Communications & Media Management and Sales Consultant (Croatia) UNITED

MEDIA

United Media predstavlja svoju najnoviju inovaciju - addressable
advertising. Jedan od najvaznijih trendova u svijetu dolazi u nasu regiju
putem najmodernije ad tech platforme. Snaga digitalnog oglasavanja i
targetiranja bit ¢e dostupna i na linearnoj televiziji, na velikim ekranima i na
ostalim uredajima preko kojih se prati TV sadrZaj. Kako se navike gledalaca
mijenjaju i evoluiraju iz godine u godinu, tako ¢e za mnoge addressable
advertising kompletno promijeniti nacin oglasavanja na televiziji.

Zasto je addressable advertising najznacajnija tema medu medijskim i
tech gigantima, Sto nam donosi i kako ¢e u praksi izgledati inovacija United
Mediae, objasnit ¢emo na ovom panelu.

SUDJELUJU | PARTICIPANTS

United Media presents their latest innovation - addressable advertising.
One of the most important trends in the world is arriving to our region,
and it is powered by the most advanced ad-tech platform. The power of
digital advertising and targeting will be achievable on linear TVs, not only
on the big screens but also on other devices used for consumption of TV
content. As viewer behavior constantly changes and evolves on a yearly
basis, addressable advertising will completely change the way we advertise
on television. At this panel we will discuss why addressable advertising is the
most important topic among international media and tech giants, what it will
bring and how will United Media’s innovation actually look like in practice.

Sergej Berisaj

United Cloud, CTO (Slovenija)
United Cloud, CTO (Slovenia)

Aleksa Radonjié¢

United Media, Advertising Business Strategist (Srbija)
United Media, Advertising Business Strategist (Serbia)

Ivana Uspenski

Proximity Worldwide, Head of Communication Ecosystems (Njemacka)
Proximity Worldwide, Head of Communication Ecosystems, Proximity
Worldwide (Germany)

Marija Matic

United Media, voditeljica projekta VIDA (DAI) (Luksemburg)
United Media, Head of VIDA (DAI) Project (Luxembourg)

Mika Tasich

Tiilio, suosnivac i CTO (Velika Britanija)
Tiilio, Co-Founder and CTO (UK)

PANELI | PANEL DISCUSSIONS

Chat Before You Judge!

MODERATOR:

Ida Prester
voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

o

Chat Before You Judge!

Dosta viSe millennialsa! Dok smo ih analizirali ve¢ su ostarili i dosadili. Pred
vratima nam je nova generacija, potpuno digitalna i rodena u globaliziranom
svijetu - generacija Z! Generacija rodena u kasnim devedesetima i ranoj
2000. godini je tu i spremna je redefinirati svijet. Kakvi su? Sto ih inspirira?
MozZemo li ih razumieti? Kako s njima komunicirati?

SUDJELUJU | PARTICIPANTS

Enough with the millennials! By the time we analyzed them, they already
grew old and boring. A new generation is knocking on our door, fully digital
and born in a globalized world - Generation Z! A generation born in the late
1990s and early 2000s is here and ready to redefine the world. What are they
like? What inspires them? Can we understand them? How to communicate
with them?

Katarina Exlé

DRAP, Digital Director (Hrvatska)
DRAP, Digital Director (Croatia)

Marko Matijevic

srednja.hr, glavni urednik (Hrvatska)
srednja.hr, Editor In Chief (Croatia)

Matej Loncarié

24sata, direktor - video, inovacijski projekti, JoomBoos (Hrvatska)
24sata, Director - Video, Innovation projects, JoomBoos (Croatia)

Andelko Trpkovi¢

Publicis Groupe, CEO (Adriatic)
Publicis Groupe, CEO (Adriatic)
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PANELI | PANEL DISCUSSIONS

V)

Data vs. Insights
Jesu li nas podaci uci

il
pametnijima?

MODERATOR:
Katarina Kosti¢

IPG Mediabrands SEE, I&F Grupa, Deputy CEO (Serbia)

Data Vs. Insights:
Has Data Made Us Smarter?

IPG Mediabrands za jugoistocnu Evropu, I&F Grupa, zamjenica izvrSnog direktora (Srbija)

Podaci su svuda i tema su skoro svakog razgovora. No sama vrijednost
podataka je Cesto upitna. Posljednjih nekoliko godina, svi koji se bave
zakupom medija gledaju kako profilirati korisnike te kako prikupiti podatke
za bolje targetiranje. Niz tehnologija i metodologija dolazi s razvijenih
trziSta, nuded¢i znatan napredak kvalitete oglasavanja. Nakon nekoliko
godina shva¢amo da to 3to sve viSe podataka skupljamo, ne znaci nuzno da
i uspijevamo bolje razumijeti korisnike i/ili preciznije ogla3avati.

Znamo i dobiti kvalitetne insighte iz podataka koje skupljamo? Je i
regija premala, i s premalo stanovnika, da bi se profiliranje sa skupim
tehnologijama isplatilo? Kako dobiti kvalitetne podatke i kako posti¢i ROI
za brand?

SUDJELUJU | PARTICIPANTS

Data is everywhere and it is the topic of almost every conversation. But
the value of data itself is often questionable. For the past couple of years,
everyone in the media buying industry has been trying to see how they can
profile users and collect data for better targeting.

A range of technologies and methodologies is coming from the developed
markets, offering significant advancements in advertising quality. After a
couple of years, we realized that the more data we gather does not mean
that we can better understand the users and / or advertise more precisely.
Do we know how to get quality insights from the gathered data? Is the
region too small, with too little population, to be profitable for profiling with
expensive technologies? How to get quality data and make a ROI for the
brand?

KreSimir Pakovic

Pro media group, Client Service Director (Hrvatska)
Pro media group, Client Service Director (Croatia)

Barbara Modic

Pristop Media, generalna direktorica (Slovenija)
Pristop Media, Managing Director (Slovenia)

Marija Mati¢

DIRECT MEDIA United Solutions, Data & Communications Director (Srbija)
DIRECT MEDIA United Solutions, Data & Communications Director (Serbia)

Zvonimir Pelko

Hrvatski Telekom, voditelj Tnative studia i tima za digitalna medijska
rjeSenja (Hrvatska)

Hrvatski Telekom, Tnative & Digital Media Solutions Group Team Leader
(Croatia)

PANELI | PANEL DISCUSSIONS

Digital Challengers

MODERATOR:

Mislav Togonal
i I HRT, novinar i urednik (Hrvatska)
HRT, Journalist and Editor (Croatia)

o

Digital Challengers

Nedavno objavljena studija globalne konzultirajuce ku¢e McKinsey pokazala
je kako bi Hrvatska mogla iskoristiti digitalizaciju kao novi motor rasta. lako
Hrvatska kaska za zapadnim zemljama, stvarni potencijal postoji i sad je
vrijeme da se iskoristi prilika. Kako iskoristiti digitalizaciju? Tko su klju¢ni
akteri? Koje su klju¢ne preporuke? Zasto Hrvatska hoce/nece iskoristiti
priliku?

SUDJELUJU | PARTICIPANTS

A recent study by McKinsey, a global consultancy company, showed that
Croatia could use digitalization as a new growth engine. Although Croatia
is lagging behind Western countries, there is some real potential and would
be the time to seize this opportunity. How to use digitalization? Who are the
key players? What are the key recommendations? Why Croatia will or will not
take the opportunity?

Andrej Grubisi¢

Grubidi¢ i partneri, Managing Partner (Hrvatska)
Grubisic & Partners, Managing Partner (Croatia)

Milan Mirjanic¢

McKinsey & Company, Associate Partner (Adriatic)
McKinsey & Company, Associate Partner (Adriatic)

Zeljko Kukurin

Valamar Riviera, predsjednik Uprave (Hrvatska)
Valamar Riviera, Chairman of the Board (Croatia)

Josko Mrndze

Google, Country Manager Adriatics (Hrvatska)
Google, Country Manager Adriatics (Croatia)
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V)

Digitalni wellbeing - kako
kvalitetno zivjeti u digitalnom
dobu

MODERATOR:

Mia Kovacic
Nova TV, voditeljica (Hrvatska)
Nova TV, Host (Croatia)

Digital Wellbeing: How to Live a
Quality Life in the Digital Age

Ekrani su stalno uz nas: gledamo televiziju, surfamo na mobitelu, ¢im se
probudimo otvaramo postu, stojimo na semaforu skrolajuéi po Instagramu.
Broj sati koje provedemo uz ekrane raste, a mi polako shva¢amo da trebamo
pauzu. Sve vise ljudi pokuSava mobitel ostaviti izvan spavace sobe, trudimo
se ne koristiti ih tijekom sastanaka i pokuSavamo se ohrabriti za vikend
digitalnog detoxa. Kako preZivjeti vikend bez mobitela? Kako organizirati
nedigitalni Zivot? Koji su savjeti za bolji digital detox?

SUDJELUJU | PARTICIPANTS

We are surrounded by screens: we watch television, surf on our mobile
phones, check our e-mail as soon as we wake up and scroll through our
Instagram feed while waiting at a traffic light. The number of hours spent
in front of screens seems to be increasing, and we are slowly beginning to
comprehend that we need a break. More and more people are trying to
leave their mobile phones outside of their bedroom, or not use them during
meetings, even contemplate going on digital detox weekends. How can we
survive without mobile phones? How can we organize our non-digital life?
What is the best digital detox advice?

lvana Grbavac

Google, Marketing menadZer za velike klijente i agencije (CEE)
Google, Marketing Manager, Large Advertiser & Agency Marketing
(CEE)

Igor Miklousi¢

HDI - Humana digitalna inteligencija, voditelj strateSkog razvoja
(Hrvatska)

HDI - Human Digital Intelligence, Strategic Development Manager
(Croatia)

KreSimir Madunovi¢

Iskon, CEO (Hrvatska)
Iskon, CEO (Croatia)

Izabela Vrtar

Adria Media Zagreb, glavna urednica magazina Sensa (Hrvatska)
Adria Media Zagreb, Editor in Chief Sensa Magazine (Croatia)

PANELI | PANEL DISCUSSIONS

DNK premium serijskog
programa

MODERATOR:

Ida Prester
voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

o

Premium Series DNA

Pricanje zanimljivih pri¢a koje odjekuju i na lokalnoj i medunarodnoj sceni
je jako izazovno. Premium serije se ne izdvajaju samo po budZetima, vec
i po pricama koje pricaju, nacinu na koji Zele da ih ispri¢aju i dopru do
publike. Kako je DNK premium serijskog programa prvi put primijenjen u
stvaranju originalnog regionalnog sadrzaja kakav je TV serija Besa? Po ¢emu
se kreativni proizvodni proces razlikuje? Kako na razli¢itim platformama
moZemo dosegnuti gledatelje premium sadrzaja? Sto je klju¢ uspjeha
premium TV serija? Kakva je budu¢nost premium sadrZaja na regionalnom i
medunarodnom nivou i zasto je emiterima bitno da imaju tu vrstu sadrzaja?
Na koji se nacin emiteri ‘bore’ s razli¢itim platformama koje nude kvalitetan
video sadrZaj, ukljucujuci premium sadrzaje?

SUDJELUJU | PARTICIPANTS

In a highly competitive surrounding, creating compelling stories that
resonate both on the local and international scene is challenging. What sets
premium series apart is not only their budgets but also the kind of stories
they tell, the way they choose to tell them and how to reach the audience.
How was the DNA of international show running environment applied
for the first time in creating original premium content on a regional level
with the creation of BESA TV series? What makes the creative production
process different? How can we reach premium content viewers on various
platforms? What is the key to the success of premium TV series? What is
the future of premium content on regional and international level and
why is it important for broadcasters to have that type of content? How are
broadcasters “fighting” different platforms offering different quality video
content, including premium content offerings?

Tea Korolija

Adrenalin, direktor (Srbija)
Adrenalin, Managing Director (Serbia)

Nino Stambuk

RTL Hrvatska, voditelj poslovne strategije (Hrvatska)
RTL Hrvatska, Head of Business Strategy (Croatia)

Pete Smith

, mbc Studios, direktor (Dubai)
mbc Studios, Managing Director (Dubai)
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V)

Dobra naslovnica je dobra
naslovnica

MODERATOR:

Minja Miletic¢
¥ N1, urednica i voditeljica (Srbija)
‘ N1, Producer and Anchor (Serbia)

A Good Cover is a Good Cover

Pregledavamo i komentiramo najbolje naslovnice novina koje su obiljeZile
godinu iza nas. Koji su to mediji o ¢ijim se naslovnicama pri¢a? Zbog
kojih su se naslovnica tresli politicari regije, a koje su kampanje bas zbog
jakih naslovnih stranica mediji uspjeSno proveli. Kolika je ustvari vaznost
naslovnice, kako je dobro napraviti i koliko se puta dogodi da naslovnica
odredi tijek cijelog dana u drustvu kada se s nekom jakom porukom pojavi
ujutro na kioscima?

SUDJELUJU | PARTICIPANTS

We will be reviewing and commenting on the best newspaper headlines
that marked the year behind us. What is the media whose covers we are
talking about? Which covers made the regional politicians quiver, and what
kind of campaigns did the media successfully conduct because of successful
covers. How important is a cover, how should it be created, and how many
times does the cover determine the course of a whole day when a message
appears on the newsstands in the morning?

Robert Botteri

Mladina, kreativni direktor (Slovenija)
Mladina, Creative Director (Slovenia)

Veljko Lalié

Nedeljnik, direktor i glavni urednik (Srbija)
Nedeljnik, CEO and Editor in Chief (Serbia)

Goran Gavranovic

24sata, glavni urednik (Hrvatska)
24sata, Editor in Chief (Croatia)

PANELI | PANEL DISCUSSIONS

Doktore, jeste li Vi mozda robot?

MODERATOR:

Mladen Kovacek
HIT konferencija, direktor (Hrvatska)
HIT Conference, CEO (Croatia)

o

Doctor, Are You a Robot?

Yomons @) PLIVA

Hrvatski zdravstveni sustav je suofen sa sve vec¢im problemima, medu
kojima se posebno isticu starenje stanovniStva i emigracija. Lijecnici i
medicinsko osoblje sve viSe sele na zapad pa nedostatak novca vise nije
jedini problem u zdravstvu. Jedno od vaznijih pitanja u drustvu postaje
tko ¢e brinuti o sve starijem stanovnistvu? Je li vece koristenje tehnologije,
prvenstveno robota i umjetne inteligencije, odgovor na ovo pitanje? MoZe
li “stroj koji uci” bolje postaviti dijagnozu od doktora? Koliko su pacijenti
otvoreni robotima, a koliko lije¢nici? | na Sto uopcée mislimo kada govorimo
o primjeni robota u zdravstvu?

SUDJELUJU | PARTICIPANTS

The Croatian healthcare system is facing increasing problems, the biggest
of them being an ageing population and emigration. Doctors and medical
staff are moving out West, so money shortage is no longer the only problem
in healthcare. One of the most crucial issues in society is: Who is going
to look after the elderly population? Can the usage of technology, mainly
robots and Artificial Intelligence, be an answer to this issue? Can a “learning
machine” be better at establishing a diagnosis than a real doctor? How much
are patients and doctors open to robots? And finally, what do we consider
when we talk about implementing robots in healthcare?

Fadi Almahariq

Klinicka bolnica Dubrava, neurokirurg (Hrvatska)
Clinical Hospital Dubrava, Neurosurgeon (Croatia)

Mihael Furjan

Pliva, predsjednik Uprave (Hrvatska)
Pliva, President of the Board (Croatia)

Denis Bicanic

Veridian Healthstream, direktor (Hrvatska)
Veridian Healthstream, CEO (Croatia)

Sven Maricic

Sveucilite Jurja Dobrile, profesor i pomo¢nik rektora (Hrvatska)
Juraj Dobrila University, Professor and Assistant Rector (Croatia)
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PANELI | PANEL DISCUSSIONS

V)

Fintech Rules!

Fintech Rules!

PANELI | PANEL DISCUSSIONS

Google vs. Huawei kao proxy rat
za 5G izmedu SAD-a i Kine.
Na Cijoj ste strani?

o

Google vs. Huawei as a 5G Proxy
War between US and China.
Whose Side Are You on?

MODERATOR:

Dragan Petric
Bug, izvr3ni urednik (Hrvatska)
Bug, Executive Editor (Croatia)

Fintech scena u Hrvatskoj je eksplodirala. Sa svih strana stizu novi
proizvodi i usluge koje, donedavno tromo, trZiSte ¢ine iznimno zanimljivim i
dinami¢nim. Relativno dobro digitalizirano trziste, s visokim udjelom novaca
na trzistu, uz domace privuklo je i niz globalnih igraca. U zadnjih par mjeseci
gledamo eksploziju, a s novom regulativom EU-a ocekuje nas jos zanimljivije
razdoblje. Kakvo je hrvatsko fintech trZite u odnosu na druge zemlje EU-a?
Tko su klju¢ni igradi i kakvi su im planovi? Sto nas sve jos ¢eka i §to sve to
znaci za korisnika?

SUDJELUJU | PARTICIPANTS

The fintech scene in Croatia has exploded. New products and services are
coming from all sides, which, sluggish until recently, is making the market
extremely interesting and dynamic. The relatively well-digitalized market,
with its high market share, has attracted a number of global players in
addition to the domestic ones. We are looking at an explosion in the last
couple of months, and with the new EU regulations, an even more interesting
period is coming our way. How is the Croatian fintech market compared to
other EU countries? Who are the key players and what are their plans? What
can we expect and what does this all mean for the user?

i Dejan Donev
Erste&Steiermarkische Bank, voditelj tima za digitalnu transformaciju

d (Hrvatska)
g Erste&Steiermarkische Bank, Head of Digital Transformation Team (Croatia)

Tina Mirceta

Mastercard, Business Development Manager (Hrvatska)
Mastercard, Business Development Manager (Croatia)

Goran Loncari¢

Hrvatski Telekom, Direktor - Voditelj Telekom Bankarstva (Hrvatska)
N Croatian Telecom, Director - Head of Telekom Banking (Croatia)

Zoran Turkovi¢

24sata, COO & ¢lan Uprave (Hrvatska)
24sata, COO & Board Member (Croatia)

MODERATOR:
Vuk Vukovic

Oraclum Intelligence Systems, direktor i suosnivac (Velika Britanija)
Oraclum Intelligence Systems, CEO and Co-Founder (UK)

Google je sredinom ove godine iznenadno najavio prekid suradnje s
Huaweiem, njihovim ponajve¢im kupcem. Slicno su napravile i druge
americke tvrtke poput Intela, Qualcomma, i Broadcoma, a sve pod navodnim
pritiskom americkog predsjednika Trumpa. Njegovo misljenje jest da
americke tvrtke ne bi trebale raditi s kineskima za koje se procjenjuje da
su prijetnja za nacionalnu sigurnost. Je li zaista to povod ovog dramati¢nog
dogadaja s dalekoseZznim globalno-politickim i ekonomskim posljedicama?
Krije li se iza svega Trumpova pregovaracka strategija u trgovinskom ratu
ili je pitanje puno kompleksnije? Je li u pozadini borba za prevlast u 5G
tehnologiji i medunarodnoj Spijunazi? Gdje u toj konstelaciji odnosa stoji
Europa i koje su posljedice za nas?

SUDJELUJU | PARTICIPANTS

In the middle of this year, Google suddenly announced the end of its
collaboration with Huawei, their largest customer. Other US companies
like Intel, Qualcomm, and Broadcom followed, allegedly all under pressure
from US President Donald Trump. His position is that American companies
should not work with the Chinese who they estimate are a threat to national
security. Is this really the cause of this dramatic event with the far-reaching
global political and economic consequences? Is Trump's negotiating
strategy behind the trade war or is this a much more complex question? Is
the fight for G5 dominance in technology and international espionage the
background? Where does Europe stand in this constellation and what are
the consequences for us?

Dragan Petric

Bug, izvrsni urednik (Hrvatska)
Bug, Executive Editor (Croatia)

Marko Rakar

MRAK services, CEO (Hrvatska)
MRAK services, CEO (Croatia)

Boris Podobnik

Zagrebacka Skola ekonomije i managementa, prodekan za znanost /
Sveucilidte u Rijeci, Gradevinski fakultet, profesor (Hrvatska)

ZSEM, Vice Dean for Research / University of Rijeka, Civil Engineering,
Professor (Croatia)




PANELI | PANEL DISCUSSIONS

V)

Gube li mediji poziciju Cuvara
demokracije?

MODERATOR:

Damira Gregoret
RTL Hrvatska, reporter (Hrvatska)
RTL Hrvatska, Reporter (Croatia)

s the Media Losing the Position
of Democracy Guardians?

Nedavno istraZivanje Reutersa pokazalo je da povjerenje u medije nastavlja
padati, tako je ove godine palo sa 44% na 42%, a povjerenje u vijesti na
drudtvenim mreZzama jo$ je manje. U prosjeku gotovo trecina ispitanika
aktivno izbjegava vijesti. Hrvatska je rekorder s 56% onih koji izbjegavaju
vijesti, a zatim slijede Turska i Grcka. IstraZivanje pokazuje i da mediji jo3
nisu nasli odrzivi poslovni model prelaskom na internet. Takoder, mlade
genereacije drugacije konzumiraju vijesti Sto je izazov koji mediji joS nisu
rijesili. Uz sve to rast populizma znacajno je utjecao na poziciju medija u
drustvu. Zasto sve viSe pada povjerenje gradana u medije i koje su posljedice
za drustvo? Mogu li mediji ostati ¢uvari demokracije i javnog interesa? Zasto
je Hrvatska neslavni rekorder u broju ljudi koji ne Zele Citati, slusati ni vidjeti
nikakve vijesti?

SUDJELUJU | PARTICIPANTS

A recent Reuters poll found that media confidence continued to fall,
dropping from 44% to 42% this year, and confidence in social media news is
even lower. On average, almost a third of respondents actively avoid news.
Croatia is the record holder with 56% of those evading the news, followed
by Turkey and Greece. The research also shows that the media have not yet
found a viable business model by going online. Also, younger generations
are consuming news differently, which is a challenge that the media has
not yet solved. With all this, the rise of populism has significantly influenced
the position of the media in society. Why is the public trust in the media
increasingly declining and what are the consequences for society? Can
the media remain guardians of democracy and the public interest? Why is
Croatia an infamous record holder in the number of people who do not
want to cite, listen or see any news?

PANELI | PANEL DISCUSSIONS

|duca velika stvar nakon
influencer marketinga + Stories

MODERATOR:

Ivan Brezak Brkan
Netokracija, osniva¢ i urednik (Hrvatska)
Netokracija, Founder & Editor (Croatia)

o

The Next Big Thing After
Influencer Marketing + Stories

cambco

Slobodan Georgijev

BIRN Srbija (Srbija)
BIRN Serbia (Serbia)

Tihomir LadiSi¢

N1, direktor vijesti i programa (Hrvatska)
N1, News Director (Croatia)

DrazZen Klari¢

Vecerniji list, glavni urednik (Hrvatska)
Vecerniji list, Editor in Chief (Croatia)

Korisnici i micro influenceri mijenjaju komunikaciju na drustvenim mrezama
- lijep feed, “povr3an” content i slika savrSenog Zivota na Instagramu vise
ne prolazi kod mladosti Sto potvrduje i #nofilter movement te potencijalni
nestanak vanity metrika poput broja lajkova na Instagramu, o kojima bruji
digitalna zajednica. Na panelu ¢emo razgovarati o rastu micro influencera
i UGC-a, novim vertikalnim aplikacijama, YouTube Storyjima, custom Story
GIF-ovima s digital i PR stru¢njacima, micro influencerima i mladim snagama
koje diktiraju i postavljaju nove trendove na drustvenim mrezama.

SUDJELUJU | PARTICIPANTS

Users and micro influencers are changing the communication on social
networks - a nice feed, “superficial” content and an image of a perfect life on
Instagram doesn’t work with the Youth anymore, as is corroborated by the
#nofilter movement and the potential disappearance of vanity metrics like
the number of likes on Instagram, something the entire digital community
is talking about. We will discuss the growth of micro influencers and UGCs,
new vertical apps, YouTube Stories and custom Story GIFs, all this with
digital and PR experts, micro influencers and the young lions that dictate
and set new trends on social networks.

Ena Valentina Perek

Bamboo Lab, voditeljica marketinga (Hrvatska)
Bamboo Lab, Head of Marketing (Croatia)

Erna Saljevic

Diva is Back, PR menadZerica i Influencerica (Bosna i Hercegovina)
Diva is Back, PR Manager and Influencer (Bosnia and Herzegovina)

Marija Niksi¢

Ormarija, blogerica i influencerica (Hrvatska)
Ormarija, Blogger and Influencer (Croatia)
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Ima li tu odraslih u sobi?

Are There Any Adults in the
Room?

PANELI | PANEL DISCUSSIONS

Kako prezivjeti seks, lazi
| nekretnine?

o

How to Survive Sex, Lies
and Real Estate?

MODERATOR:

Eliana Candrli¢
HRT, Hrvatski radio, glavna urednica (Hrvatska)
HRT, Hrvatski radio, Editor in Chief (Croatia)

Tehnologija ubrzano mijenja svijet, ekonomske i politicke karte se mijenjaju.
A dok se globalno dijele karte za razdoblje pred nama, regija proZivljava
teSke trenutke. Stotine tisuca ljudi odlaze u potrazi za boljim Zivotom.
Posljedice za business su drasti¢ne. Drudtvo i politika nemaju jasne
odgovore. Zasto ljudi odlaze i kakve su posljedice za poslovanje? Sto tvrtke
i poslovna zajednica mogu uginiti? Sto moZemo nauciti od drugih zemalja?
Postoje li nie gdje moZemo biti najbolji?

SUDJELUJU | PARTICIPANTS

While technology is rapidly changing the world, economic and political maps
are shifting. And while cards are being globally dealt for the period ahead,
our region is experiencing hard times. Hundreds of thousands of people
are leaving their homes in search of a better life. The consequences on
businesses are drastic. Society and politics don't have a clear answer. Why
are people leaving and what are the consequences for businesses? What
can companies and the business community do? What can we learn from
other countries? Are there niche markets where we can be the best?

‘a John Brady

ﬁ 1y ’
kl
1 BAT, ¢lan uprave za marketing (Adria Cluster)
BAT, Head of Marketing (Adria Cluster)

Jovan Stojanovic

DIRECT MEDIA United Solutions, CEO (SEE)
DIRECT MEDIA United Solutions, CEO (SEE)

Dejan Randi¢

DNA Communications, generalni direktor (Srbija)
DNA Communications, General Manager (Serbia)

Vuk Vukovié

Oraclum Intelligence Systems, direktor i suosnivac (Velika Britanija)
Oraclum Intelligence Systems, CEO and Co-Founder (UK)

MODERATOR:

Damir Smrti¢
HRT, urednik i voditelj (Hrvatska)
HRT, Editor and Presenter (Croatia)

Najvec¢a rekonstrukcija aktualne Vlade, po procjenama velikog broja
analitiara, posljedica je viSemjese¢nog pritiska medija koji su iz mjeseca
u mjesec otkrivali afere Plenkovi¢evih ministara. Afera je nebrojeno,
trajale su mjesecima. Price koje su mediji objavljivali ukljucivale su ¢ak
i prostitutke, tajne snimke, neprijavijene nekretnine pa sve do tragi¢nih
slu¢ajeva koji su ukazali na pucanje sustava socijalne skrbi. Vlada je sve
to mjesecima ignorirala, prozvani ministri za sve su krivili medije praveci
se naivno neduznima, no mediji nisu odustajali. Rezultat pritiska bila je
najveca rekonstrukcija kabineta od dolaska Andreja Plenkovi¢a u Banske
dvore. Analiziramo kakva je bila stvarna uloga medija, kako se vodila krizna
komunikacija u Vladi i ministarstvima te koje su lekcije naucene u ovoj
viSemjesecnoj medijskoj krizi?

SUDJELUJU | PARTICIPANTS

The largest reconstruction of the current Government, according to
estimations by many political analysts, is a consequence of several months
of pressure from the media, which has, month after month, uncovered
the affairs of Plenkovi¢'s ministers. Some of the published stories even
included prostitutes, secret recordings, unregistered real estate and even
tragic cases which pointed out the tragic state of the social service system.
The government has ignored this for months, and the ministers that were
called out blamed the media pretending to be innocent, but the media never
gave up. The result of this pressure was the largest cabinet reconstruction
since Andrej Plenkovi¢ came to Banski dvori. We will analyze the real role
of the media, how the Government and the Ministries handled their crisis
communication and what are the lessons learned in this media crisis of
several months.

Mislav Bago

Nova TV, urednik i politicki komentator (Hrvatska)
Nova TV, Editor and Political Commentator (Croatia)

Hrvoje Kresi¢

N1, reporter/producent (Hrvatska)
N1, Reporter/Producer (Croatia)

Neven Barkovié

Index.hr, zamjenik glavne urednice (Hrvatska)
Index.hr, Deputy Editor-in-Chief (Croatia)

Jelena Valentic

Telegram, glavna urednica (Hrvatska)
Telegram, Editor-in-Chief (Croatia)
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Kako zadrzati najbolje kada svi
zele otici?

MODERATOR:

Antonija Mandic
Voditeljica (Hrvatska)
Host (Croatia)

How to Keep the Best When
Everyone Wants to Leave?

HHEP

Problem radne snage jedan je najaktualnijih problema Hrvatske. Pitanja je
puno, svi se Zale, puno mladih odlazi, neki se vracaju. Kako u uvjetima takve
komunikacijske histerije napraviti poslovno okruZenje u kojem najbolji Zele
ostati i razvijati se? Koji su izazovi s kojima se susrecu vlasnici, HR-ovci i PR-
ovci? Koji su dobri, a koji loi primjeri? Na Weekendu u¢imo na primjerima
najboljih tvrtki, koje se uspjeSno nose s tim problemom.

SUDJELUJU | PARTICIPANTS

The work force problem is one of the most current issues in Croatia. There
are many questions, everyone is complaining, lots of young people are
leaving the country and some are returning. How can we, in this whirlwind
of communication hysteria, create a business surrounding in which the
best want to stay and grow? What are the challenges facing owners, HR
managers and PR? What are some good examples and which ones are bad?
We will learn from the case studies of some of the best companies which
have successfully overcome this issue.

Vesna Bodiroza

Infobip, voditeljica odjela HR (Hrvatska)
Infobip, Head of HR (Croatia)

Jadranka Sakoman

Zagrebacka pivovara, direktorica ljudskih resursa (Hrvatska)
Zagrebacka pivovara, Director of Human Resources (Croatia)

Ivana Budin Arhanié

Valamar Riviera, potpredsjednica za poslovni razvoj i korporativne poslove
(Hrvatska)

Valamar Riviera, Vice President of Business Development and Corporate
Affairs (Croatia)
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Ko to tamo peva?
Novi val glazbenih trendova
u regiji

UvoD:

Lea Stankovi¢
Communis DDB, izvrSna direktorica (Srbija)
Communis DDB, Executive Director (Serbia)

o

Whao's Singin’ Over There?
A New Wave of Regional Music
Trends

MODERATOR:

Zoran Sprajc
RTL Direkt, urednik i voditelj (Hrvatska)
RTL Direkt, Editor and Anchor (Croatia)

Novi tsunami domace glazbe ove godine dostiZe svoj vrhunac. Rasprodani
nastupi u klubovima Sirom regije (a i dalje), zajedno s milijunskim pregledima
na YouTube-u, impresivni su ne samo za nase pojmove te govore u prilog
vrtoglavoj popularnosti novih Zanrova i izvodaca s Balkana. Kako je ova
glazba postala mainstream? Kako su digitalne platforme za konzumaciju
glazbe oblikovale trendove u industriji? Jesu li novi Zanrovi podjednako
popularni i u tradicionalnim medijima? U vrijeme kada je YouTube trending
relevantniji od top lista, a Instagram bitniji od bilo kojih novina - kako se
snalaze oni koji vladaju estradom desetlje¢ima?

Analitika ne laZe i govori nam da ovu glazbu sluda cijeli Balkan, a da
sveto trojstvo dijaspore (Austrija, Njemacka, Svicarska) ima manji udio u
pregledima od onoga koji se pretpostavlja. Ono 3$to ne otkrivaju podaci,
saznajte od vodecih ljudi glazbene scene Balkana. Neki su je kreirali, neki su
na njoj najuspjesniji, a neki i najdugovjecniji akteri.

SUDJELUJU | PARTICIPANTS

A new tsunami of domestic music has reached its peak this year. Sold out
club gigs throughout the region (and even farther), combined with millions
of YouTube views, are impressive not only to us, but they speak volumes of
the increasing popularity of new musical genres and Balkan-based musicians.
How did this type of music become mainstream? How did the digital streaming
platforms shape industry trends? Are the new genres equally popular in
traditional media outlets? In a time when what is trending on YouTube is more
relevant than actual music charts, and Instagram is more popular that any
newspaper - how are the older performers holding up?

Analytics don't lie, and they tell us that this music is popular in all of the
Balkans, and that the holy diaspora trinity (Austria, Germany, Switzerland)
has a smaller percentage of views that what is presumed. Find out just what
the data cannot uncover directly from some of the leading people of the
Balkan music scene. Some even created its, some are extremely successful
in it, and some have the longest run on the scene.

Stefan Puric¢ Rasta

Balkaton, glazbeni producent, izvodac i CEO (Srbija)
Balkaton, Music Producer, Artist & CEO (Serbia)

Severina Koji¢

(Hrvatska)
(Croatia)

Tonci Hulji¢
Tonika, direktor / skladatelj i producent (Hrvatska)
Tonika, CEO / Composer & Producer (Croatia)

FOTO / PHOTO: Jadran Babi¢

Relja Milankovi¢

Bassivity Group, CEO (Srbija)
Bassivity Group, CEO (Serbia)
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Mark, izdrzi!
Kako Ce Zuckerberg&friends

prezivjeti globalni techlash?

MODERATOR:

Jaka Repansek
RePublis Media Consulting, osnivac (Slovenija)
RePublis Media Consulting, Founder (Slovenia)

Hang in There, Mark!
How Will Zuckerberg & Friends
Survive the Global Techlash?

Godinama je svjetska javnost oduSevljeno pratila rast tehnolo3kih tvrtki,
koje su mahom potekle iz silicijske doline, kako ubrzano osvajaju globus.
Gotovo je sve gledano s nekritickim odobravanjem i podrdkom. Medutim,
posljednji predsjednicki izbori u SAD-u oznacili su prekretnicu. Trump, Rusi i
Cambridge Analytics okrenuli su javno mnijenje protiv FAANG-a (Facebook,
Apple, Amazon, Netflix i Google).

Od tog trenutka pratimo konstantni techlash, gdje se regulatori raznih
zemalja natje€u tko ce stroZe kazniti americke divove. Osim toga, nakon
pocetnog oduSevljenja, pratimo i negativne kampanje brojnih medija koji
tvrde kako brane demokraciju i/ili svoje pozicije. Silicijska dolina sudarila se
s drzavnim aparatima i realnim svijetom.

Tko e pobijediti u globalnom ratu? Kako ce izgledati medijski svijet nakon
techlasha? Sto e biti rezultat regulacije i kako ¢e ona utjecati na potro$ace?

SUDJELUJU | PARTICIPANTS

For years, the world's public has thrillingly been following the growth of tech
companies, which have all emerged from the Silicon Valley only to rapidly
conquer the globe. Almost all this growth is viewed with uncritical approval and
support. However, the last Presidential Elections in the United States marked
a milestone. Trump, the Russians and Cambridge Analytics turned the public
opinion against FAANG (Facebook, Apple, Amazon, Netflix and Google).

From that moment on, we have been following a constant techlash, where
regulators from different countries compete who is going to punish the
American giants. In addition, after much initial enthusiasm, we are also
monitoring the negative campaigns of many media who claim to defend
democracy and / or their own positions. Silicon Valley has collided with the
state apparatus and the real world.

Who will win in the global war? How will the media world look like after
the techlash? What will be the result of regulations and how will it affect
consumers?

Marijan Jurenec

I.R.V. - Behaviour Exchange, direktor (Slovenija)
I.R.V. - Behaviour Exchange, CEO (Slovenia)

Marko Rakar

MRAK services, CEO (Hrvatska)
MRAK services, CEO (Croatia)

Vladimir Pavli¢

Facebook konzultant (Hrvatska)
Facebook Consulting (Croatia)

Boris Trupcevié

Styria Media International, direktor za Hrvatsku (Hrvatska)
Styria Media International, General Manager for Croatia (Croatia)
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Nikad nije kasno

MODERATOR:

Branimir Brkljac
iskusni pocetnik
Experienced Beginner

o

It's Never Too Late

Zivimo u vremenu tako brzih promjena da smo u stalnom strahu da ¢e
nas pregaziti vrijeme i da se ne¢emo mo¢i dovoljno brzo prilagoditi novim
okolnostima. U¢imo od mladih, jer vjerujemo da oni bolje razumiju ovo
vrijeme globalne komunikacije i novih medija. MoZemo i u takvom svijetu
nesto nauciti od veterana, onih koji dobro znaju da se stara dobra vremena
nece vratiti, pa su odlucili da postanu iskusni pocetnici?

Vojislav Zaneti¢, copywriter, kreativni direktor u ogladavanju, satiricar,
kolumnist, pisac, predavac¢ na fakultetu i Stogod jo3, u svojoj 56. godini je
odlucio da postane ,antiinfluenser”, kako pie na njegovom Twitter profilu.
Za godinu dana je broj njegovih pratilaca porastao sa 800 na vise od 20
tisu¢a. U meduvremenu je postao i TV zvijezda u emisiji PLJIZ na N1 televiziji.
Ovaj multiiskusni multipocetnik govorit ¢e o svojim multipocetnickim
multiiskustvima.

.Kad ne znas mnogo o onome u 3ta se upustas, lakse ¢e$ u to krenuti”
je samo jedno od pravila kojih se cijeli Zivot pridrzava danas 70-godi3nji
Svetozar Raspopovi¢, Cuveni Pop, vlasnik legendarnog ljubljanskog
restorana AS. Saznat cete zasto i kako se upustio u trend street fooda, o
¢emu skoro da nista nije znao.

Sa iskusnim pocetnicima Vojom i Popom razgovarat ¢e Branimir Brkljac, i
sam iskusni pocetnik, tako da ¢e ovo biti jedan interesantan razgovor sve
samih iskusnih pocetnika.

Ali, to nije sve! Ako dodete na ovaj panel, vidjet Cete i Cuti joS jednog

zanimljivog gosta kojeg nikako ne smijete propustiti. Zato, upiSite ovaj panel
u vas kalendar!

SUDJELUJU | PARTICIPANTS

We are living in a time of such rapid change that we are in constant fear that
time will overtake us, and we will not be able to adapt to new circumstances fast
enough. We learn from the younger generations because we believe they are
better at understanding these times of global communication and new media.
Is there anything in this world that we can learn from veterans, those who know
full well that the good old days will never return and so they decide to become
experienced beginners?

Vajislav Zanetic, copywriter, creative director in the advertising industry, satirist,
columnist, writer, college lecturer and whatever else, decided to become, at the
age of 56, an “anti-influencer” as written on his own Twitter account. In year,
the number of his followers increased from 800 to over 20 thousand. In the
meantime, he has also become a TV star on a show called PLJIZ on N1 television.
This multi-experienced multi-beginner will talk about his multi-beginning multi-
experiences.

“When you don't know much about what you are getting yourself into, it will
be easier to get things going” is just one of the rules that 70-year-old Svetozar
Raspopovi¢, the infamous Pop, owner of the legendary “AS" restaurant in
Ljubljana, has adhered to all his life. You will also find out why and how he got
into the street food trend, which he knew almost nothing about.

Branimir Brklja¢, also an experienced beginner, will talk with experienced
beginners Voja and Pop, so we are pretty sure there will be more than enough
interesting questions and answers.

But that s not all! If you come to this panel, you will get a chance to see and hear
one more guest who should definitely not be missed. So, mark your calendars
right away!

Svetozar Raspopovié

Restoran AS, osnivac i vlasnik (Slovenija)
Restaurant AS, Founder and Owner (Slovenia)

P

Vojislav Zaneti¢

PLJiZ, satiri¢ar (Srbija)
PLJiZ, Satirist (Serbia)
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Novinarstvo, drustvene mreze
| Cinjenice

MODERATOR:
Barbara Cochran
Affairs Journalism, retired (SAD)

Affairs Journalism, retired (USA)

University of Missouri School of Journalism, Curtis B. Hurley Chair in Public

University of Missouri School of Journalism, Curtis B. Hurley Chair in Public

Journalism, Social Media
and Facts

Drustvene mreZe transformiraju i remete veze izmedu novinara i korisnika
vijesti. Kako moZemo biti sigurni da je istina ono Sto ¢itamo i gledamo?
Sto platforme drudtvenih mreZa mogu uciniti kako bi suzbile Sirenje
dezinformacija i lazi? Treba li drustvene mreZe regulirati i ako da, kako? Kako
novinari mogu najbolje iskoristiti drustvene mreze kako bi stekli publiku i
obogatili svoje izvjeStavanje, a istovremeno se zastititi od uznemiravanja
ili necega joS goreg? Istrazit ¢emo ta pitanja i joS mnogo toga s grupom
novinara i stru¢njaka za drustvene mreZze.

SUDJELUJU | PARTICIPANTS

Social media are transforming and disrupting the connections between
journalists and news consumers. How can we be sure that what we're
reading and watching is true? What can social media platforms do to curtail
the spread of misinformation and lies? Should social media be regulated
and, if so, how? How can journalists make the best use of social media to
gain audience and enrich their reporting while also protecting themselves
from harassment and worse? We'll explore these questions and more with a
panel of journalists and social media experts.

Igor Alborghetti

Express, glavni urednik (Hrvatska)
Express, Editor in Chief (Croatia)

Mojmira Pastorcic

RTL Direkt, urednica i voditeljica (Hrvatska)
RTL Direkt, Editor and Anchor (Croatia)

Andreja AreZina Grgicevic

HRT, glavna urednica portala i nelinearnih medijskih usluga (Hrvatska)
HRT, Editor in Chief for Portals and Nonlinear Media Services (Croatia)

PANELI | PANEL DISCUSSIONS

Od King's Landinga do McMafi]
Zasto globalne TV i filmske
produkcije biraju region

MODERATOR:

Mia Pecina Draskovi¢
Zagrebacki filmski ured, voditeljica (Hrvatska)
Zagreb Film Office, Head (Croatia)

o

From King's Landing to McMafia:
Why Global TV and Film
Productions Choose This Region

Dok Netflix, Amazon i mnogi drugi ratuju, profitiraju oni koji taj sadrZaj
moraju proizvesti. PotraZnja za redateljima, glumcima i producentima je u
velikom porastu, kao 3to je i potraZzanja za dobrim lokacijama za snimanje.
Dok Dubrovnik glumi King's Landing, a Vis grcke otoke, beogradski studiji
krcati su glumcima sa svih strana svijeta. Kao $to Hollywood Reporter
izvjeStava, u regiji se ovih dana nudi usluga visoke kvalitete uz pametne
financijske insentive. Sto to¢no nudi ova regija? Kako ¢e se dalje razvijati i
koja je buduénost servisne produkcije? Tko su klju¢ni akteri?

SUDJELUJU | PARTICIPANTS

While Netflix, Amazon, and many others are at war, those who produce their
content are making a profit. The demand for directors, actors and producers
is on the rise, as is the demand for good set locations. While Dubrovnik plays
King's Landing and Vis plays the Greek Islands, Belgrade studios are packed
with actors from all over the world. As the Hollywood Reporter reports,
these days, high quality services are being offered in the region with smart
financial incentives. What exactly can this region offer? How will it evolve
and what is the future of service production? Who are the key players?

Milica BozZanic

Srpska filmska asocijacija, izvrSna direktorica (Srbija)
Serbia Film Commission, Executive Director (Serbia)

Erika Milutin Diller

Embassy Films, producent i direktor (Hrvatska)
Embassy Films, Managing Director & Producer (Croatia)

Christopher Peter Marcich

Hrvatski audiovizualni centar, ravnatelj (Hrvatska)
Croatian Audiovisual Centre, Chief Executive Officer (Croatia)

Andelka Vlaisavljevi¢

% Work in Progress, osnivacica i direktorica (Srbija)
Work in Progress, Founder and CEO (Serbia)
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Panic at the Disco: Mediji, javni
sektor i kultura

Panic at the Disco: Media,
the Public Sector and Culture

PANELI | PANEL DISCUSSIONS

Sneaker Culture

o

Sneaker Culture

MODERATOR:

Vlatka Kolarovic
HRT, glavna urednica Tre¢eg programa (Hrvatska)
HRT, Editor in Chief of Channel 3 (Croatia)

RIJEKA
202Q.ceu e

Moze li kultura promijeniti Zivot u gradu? Panelisti raspravljaju o utjecaju
kulture na kvalitetu Zivota u gradovima. Je li kultura i u kojoj mjeri vazna
gradanima i na koji na¢in mijenja njihovu svakodnevicu? Tko ¢ini publiku
kulturnih dogadanja u gradovima i je li masovnost publike klju¢ za
promjene? Kultura ima potencijal snazno utjecati na formiranje drustvenih
vrijednosti, ali i generirati rast mnogih drugih podrucja koja ¢ine sastavni dio
Zivota u gradovima - turizma, poduzetnistva, kreativnih industrija... Koliko su
tog potencijala svjesni oni koji upravljaju kulturom u gradovima, koliko oni
koji stvaraju kulturu, a koliko oni koji poruke kulture formiraju u podrucju
klasi¢nih i suvremenih medija?

SUDJELUJU | PARTICIPANTS

Can culture change life in the city? Panelists will discuss the impact of culture
on the quality of life in cities. Is culture vital and to what extent is it vital to
citizens and how does it change their daily lives? Who makes up the audience
for cultural events in cities and is the massiveness of the audience the key
to change? Culture has the potential of strongly influencing the formation
of social values, but also to generate the growth of many other areas that
make up an integral part of life in cities - tourism, entrepreneurship, the
creative industries ... So just how aware of this potential are those who
manage the culture in cities, or those who create culture, and how much
do those who shape the cultural messages in the field of classical and
contemporary media?

Karolina Rugle
Dubrovacke ljetne igre, Pomocnica za inovativne kulturne prakse (Hrvatska)

Dubrovnik Summer Festival, Assistant for Innovative Cultural Practices
(Croatia)

Igor Vikic

Express, urednik kulture (Hrvatska)
Express, Culture Editor (Croatia)

Ivan Sarar

Grad Rijeka, procelnik Odjela za kulturu (Hrvatska)
City of Rijeka, Head of the Department of Culture (Croatia)

MODERATOR:

Pete Radovich
CBS, kreativni direktor (SAD)
CBS, Creative Director (USA)

Fenomen sneaker kulture zaludio je cijeli svijet. Nema viSe torbica, jeansa
i jakni, samo su tenisice vazne. Zasto je za buducnost svakog businessa
vazno razumijeti fenomen sneaker kulture? Ako ste traZili masterclass u
marketingu, ovo je najbolje Sto moZete dobiti. Ako Zelite razumjeti kako se
stvara brand kroz drustvene mreZe, sneakers kultura je fenomen koji treba
prouciti.

SUDJELUJU | PARTICIPANTS

The phenomenon of sneaker culture has plagued the entire globe. No more
handbags, jeans and jackets, only sneakers matter. Why it is for the future of
every business to understand the phenomenon of sneaker culture. If you've
been looking for a masterclass in marketing this is the best you can get. If
you want to understand how a brand is created through social networks,
sneakers culture is a phenomenon that needs to be studied.

Andre LjuStina Croatian Style

(SAD)
(USA)

Petar Kujundzic

Hypebeast (Njemacka)
Hypebeast (Njemacka)

Tomo in der Miihlen

Steel bar & Club Rovinj, D) producent (Hrvatska)
Steel bar & Club Rovinj, D) Producer (Croatia)

Petar Radojci¢ Bizzo
DJ / Fresh Island, Creative Director / True Sneaker Lover (Hrvatska /

Worldwide)
DJ / Fresh Island, Creative Director / True Sneaker Lover (Croatia / Worldwide)




PANELI | PANEL DISCUSSIONS

V)

Streaming Wars - Europe
Strikes Back

MODERATOR:

NebojSa Taraba
Drugi plan, producent i vlasnik (Hrvatska)
Drugi plan, Producer & Owner (Croatia)

Streaming Wars - Europe
Strikes Back

Netflix, Amazon, HBO, Disney +, Apple...Cini se kako ¢e globalne streaming
platforme ve¢ ove jeseni u potpunosti preuzeti primat nad produkcijom i
distribucijom televizijskog sadrZaja i da nas ¢eka uzbudljiva jesen po tom
pitanju.. A 8to je s Europom? U kojoj mjeri globalni streaming igraci mijenjaju
ili su ve¢ promijenili europski high-end televizijski sadrzaj, ali i europsku
medijsku scenu u cijelosti i kakav ¢e, naposljetku, biti europski odgovor?
Pokusat ¢emo odgovoriti tijekom ove panel diskusije.

SUDJELUJU | PARTICIPANTS

Netflix, Amazon, HBO, Disney +, Apple ... It seems that global streaming
platforms will take over the primacy over television production and
distribution this fall, which means an exciting autumn will be ahead. What
about Europe? To what extent are global streaming players changing or
have already changed the European high-end television content but also the
European media scene as a whole and what, ultimately, will be the European
response - these are the questions we will try to respond to during this
panel discussion.

Moritz von Kruedener

Beta Film, Managing Director (Njemacka)
Beta Film, Managing Director (Germany)

Damir Novini¢

HRT, ravnatelj produkcije (Hrvatska)
HRT, Head of Production (Croatia)

Christopher Peter Marcich

Hrvatski audiovizualni centar, ravnatelj (Hrvatska)
Croatian Audiovisual Centre, Chief Executive Officer (Croatia)

PANELI | PANEL DISCUSSIONS

Svi predsjednikovi ljudi

MODERATOR:

NataSa Bozic
N1, reporterka, urednica i voditeljica (Hrvatska)
N1, Reporter, Editor & Host (Croatia)

o

All the President’'s Men

U Hrvatskoj uskoro pocinje predizborna kampanja za predsjednicke
izbore. Kandidata je sve viSe, oformljavaju se timovi, piSu komunikacijake
strategije. Hoce li nova kampanja kona¢no donijeti neki iskorak u nacinu
na koji komuniciraju hrvatski politicari? Zasto rasprave u Saboru i dalje nisu
konstruktivne nego se godinama sve viSe pretvaraju u cirkus bez sadrzaja?
Zasto su uvrede prema novinarima postale dio svakodnevnog politickog
diskursa? Slusaju li politicari savjete PR stru¢njaka ili su sami najbolji PR
majstori?

O politickim komunikacijama, dobrim i losim primjerima i najve¢im
promasajima raspravljaju vodedi ljudi hrvatskih medija i PR-ovci.

SUDJELUJU | PARTICIPANTS

The Presidential election campaign is about to begin in Croatia. The number
of candidates is increasing, teams are being formed, and communication
strategies written. Will the new campaigns finally bring some changes in the
way Croatian politicians communicate? Why are Parliamentary debates still
not constructive, but are increasingly turning into a circus without content?
Why have attacks against journalists become a part of daily political
discourse? Do politicians listen to the advice of PR experts or are they their
own best PR masters?

The leading Croatian media and PR experts will talk about political
communications, good and bad examples and the biggest failures in politics.

Andrija Jarak

Nova TV, reporter (Hrvatska)
Nova TV, Reporter (Croatia)

Ankica Mamic¢

IMC, vlasnica agencije i komunikacijska savjetnica (Hrvatska)
IMC, Owner of the Agency and Communication Consultant (Croatia)

Zeljka Gulan

RTL Danas, urednica (Hrvatska)
RTL Danas, Editor (Croatia)

Jerko Trogrli¢
Vajt, direktor (Hrvatska)

Vajt, General Manager (Croatia)
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Televizija - Povratak otpisanih
ili kako dozivjeti stotu

Television — The Return of the
Underrated or How to Live to be
One Hundred

PANELI | PANEL DISCUSSIONS

Vrli novi svijet: Kako Ce se
transformirati svijet TV-a?

o

A Brave New World: How Will the
TV World Transform?

MODERATOR:

Ivan Stankovi¢
Communis DDB, predsjednik (Srbija)
Communis DDB, President (Serbia)

Od prvog Weekenda se govori o tome da TV ima neizvjesnu buduénost,
izraZzavaju se sumnje da e preZivjeti, napadaju je drugi mediji... Ali, glede i
unato¢ tome, televizija se ne predaje i dalje opstaje, mijenja se, ¢ak i raste.
Na ovom panelu su predstavnici tri televizijske stanice iz regije, koji ve¢ vise
od dvadeset godina uspje3no odolijevaju prognozama o neminovnom kraju.
Kako su uspjeli, koja im je tajna, jesu li im u tome pomogle ¢injenice da su
u individualnom i lokalnom ili korporativnom i globalnom vlasnistvu, kako
namjeravaju dalje i koliko su nezavisni u vodenju svoje poslovne politike?

SUDJELUJU | PARTICIPANTS

From the first Weekend Media Festival, it has always seemed as if television
had an uncertain future, it was doubted that it will survive and attacked by
other media ... But despite all this, television did not give up, it has managed
to survive, change, and even grow. This panel has representatives from
three regional TV stations, that have successfully resisted forecasts of the
inevitable end for over twenty years. How they managed, what is their
secret, have they been helped by the fact that they are individually and
locally or corporate and globally owned, how do they intend to go on and
how independent are they in running their business policy?

Drazen Mavric

Nova TV, predsjednik Uprave (Hrvatska)
Nova TV, Head of the Management Board (Croatia)

Yy Pavel Vrabec

PRO PLUS, generalni direktor POP TV, Kanal A, 24ur.com (Slovenija)
PRO PLUS, General Director POP TV, Kanal A, 24ur.com (Slovenia)

Zeljko Mitrovi¢

Pink International Company, CEO i vlasnik (Srbija)
Pink International Company, CEO & Owner (Serbia)

MODERATOR:

Antonija Mandi¢
voditeljica (Hrvatska)
Host (Croatia)

Internet i Netflix zauvijek su promijenili nacin na koji gledamo televiziju.
U Sjedinjenim Drzavama svjedoci smo pravih streaming ratova te
konsolidacije telekoma i medijskih trZiSta. Ti isti ratovi prosirili su se na
ostale zemlje. TrZiSta se u regiji mijenjaju upravo dok o ovome govorimo.
S jakim ulaganjima u telekome, medije i sadrZaj, trZiSte se brzo mijenja, a
nekoliko velikih igra¢a modernizira lokalno trZiSte.

Kakav ¢e biti daljnji razvoj trziSta u regiji? Kako e se razvijati konvergencija
telekoma i medija? Kakva je budu¢nost lokalnog sadrzaja? Kakva je uloga
sporta uzivo i sportskih prava na emitiranje?

GLOBAL VIEW

The Internet and Netflix have forever changed the way we look at television.
In the United States, we are watching the real streaming wars and
consolidation of telecoms and media markets. The same wars have spilled
over to all other countries. The markets in the region are being reshaped
as we speak. With strong investments in telecoms, media, and content the
market is changing rapidly and several big players are modernizing local
markets.

How will the markets in the region evolve further? How will the convergence
of telco and media evolve? What is the future of local content? What is the
role of live sports and sports rights?

Sara Fischer

Axios, Media Reporter (SAD)
Axios, Media Reporter (USA)

REGIONAL VIEW

Kenechi Belusevi¢

Discovery, Senior Manager, Commercial Development And Sports (CEEMCA)
Discovery, Senior Manager, Commercial Development And Sports (CEEMCA)

Aleksandra Subotic

United Media, CEO
United Media, CEO

Richard Breskovi¢

Hrvatski Telekom, direktor sektora marketinga za privatne korisnike
(Hrvatska)
k. Hrvatski Telekom, Director of Residential Marketing Sector (Croatia)

Vladimir Luci¢

Telekom Srbija grupa, koordinator za internet i multimediju / m:tel Crna
Gora, izvr3ni direktor (Srbija / Crna Gora)

Telekom Srbija Group, Internet and Multimedia Operations Coordinator /
m:tel Montenegro, CEO (Serbia / Montenegro)
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Instagram: od inspiracije
do akcije

Tina e govoriti o tri jedinstvena podrucja zbog kojih ljudi vole Instagram:
Sareni community, kulturalna znacajnost te vizualno izrazajna priroda.
Dodatno, dat ¢e nam savjete kako izgraditi kreativu, planirati medije i mjeriti
uspjeSnost kampanje putem Instagrama kao cjelovitog rjeSenja za trgovce.

PREZENTER | PRESENTER

Instagram: From Inspiration
to Action

Tina will speak about three unique areas that make people love the
Instagram platform: vibrant community, cultural relevance and visual
expressive nature. Furthermore, she will provide advice on how to build
creatives, plan media, and measure successful campaigns using Instagram
as full funnel solution for marketers.

RADIONICE | WORKSHOPS

Opustite se, nitko neCe umrijeti

Kada smo pod stresom, nismo svoji - tesko je kreativno razmisljati, prisiljeni
smo na nagle odluke i najvaZznije, to nas moZze uciniti jadnima, a karijere
neprivla¢nima. Ipak, iz nekog razloga (pogotovo u medijskoj industriji), stres
koji doZivljavamo cesto stvaramo sami. Zasto? | kako moZemo prevladati taj
naizgled beskrajni krizni ciklus?

Kreativni direktor CBS-a i 37-kratni dobitnik nagrade Emmy, Pete Radovich,
podijelit ¢e svoja iskustva rada pod pritiskom na nekim od svjetski
najgledanijih dogadaja na televiziji te objasniti kako se nosi sa svakodnevnim
stresnim situacijama; kratki rokovi, izazovni proracuni, nervozni kolege i
neizbjezni trenuci u kojima sve $to moZze - pode po zlu.

PREZENTER | PRESENTER

©

Relax, Nobody is Going to Die

We are not at our best when we are stressed - it is difficult to think creatively,
we are forced into rash decisions and most importantly, it can make us
miserable and our careers not fun. Yet, for some reason (in the media
business especially), the stress we are experiencing is often created by us
ourselves. Why? And how can we overcome this seemingly endless cycle
of crisis?

CBS Creative Director and 37-time Emmy award winner, Pete Radovich,
shares his experiences of working under pressure on some of the world's
most watched events in television and explains how he copes with everyday
stressful situations; tight deadlines, challenging budgets, nervous colleagues
&the inevitable moments where everything that can wrong - does go wrong.

GOST | GUEST

Tina Radojkovi¢

Facebook, Reseller Solutions Manager (Poljska)
Facebook, Reseller Solutions Manager (Poland)
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Pete Radovich

CBS, kreativni direktor (SAD)
CBS, Creative Director (USA)

Boris Kovacek

Pepermint, direktor (Hrvatska)
Pepermint, Director (Croatia)
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Slikaj ili se nije dogodilo!

Najbolji fotoaparat je onaj koji uvijek imas sa sobom, a jedna od rijetkih stvari
od kojih se nikada, ali zaista nikada ne odvajamo upravo je nas smartphone,
koji je danas najmanje od svega samo telefon. Polaznici ¢e nauditi kako
izvudi vise iz svog mobitela: kako odabrati kadar, razlikovati razne vrste
kompozicije i prepoznati vrstu svjetla, naucit ¢e i koja su ogranic¢enja kad
fotkamo mobitelom, ali i koje nam prednosti pametni telefon u ulozi
pametnog fotoaparata nudi.

PREZENTER | PRESENTER

Pics or it Didn't Happen!

The best camera is the one you always have with you, and one of the few
things we never, ever leave the house without is our smartphone, which
functions as a phone the least. Participants will learn how to get more out of
their mobile phones: how to choose a frame, differentiate between different
types of composition and recognize the type of light, they will also learn
about the limitations when taking a picture with a mobile phone, but also
what benefits a smartphone as a smartphone offers.

-h'F

TPIXSELL

CONTENT ENGINE

Petar Glebov

Pixsell, zamjenik voditelja razvoja (Hrvatska)
Pixsell, Deputy head of development (Croatia)

RADIONICE | WORKSHOPS

WEEKEND formatira radio:
Ed Sheeran vs. Petar Graso

U interaktivnoj radionici troje radijskih profesionalaca, s ozbiljnim iskustvom
u uredivanju glazbenog programa, konfiguriraju radijski format temeljen na
rezultatima brzog music testa prisutne publike i odgovaraju na najceséa
pitanja vezana uz zvuk radija novoga doba.

Mora li Ed Sheeran biti emitiran bas svaka Cetiri sata (i zaSto mora)? Jesu li
vodece radijske stanice u regiji strukturno nalik jedna drugoj (i zasto jesu)?
Sto se dogada kada stanica odluci ne ponoviti ni jednu pjesmu (i zasto je to
precica za stecaj)? Na koji nacin domaca i strana glazba ulazi u programe
radijskih stanica? Kako funkcioniraju radijski algoritmi? Je li radijski pristup
odabiru glazbe konzervativan ili progresivan? Zasto postoji sve ve(i jaz
izmedu podataka o najemitiranijim pjesmama na radiju i najslusanijih
pjesama na streaming servisima? Je li formatirani radio bauk ili preduvjet
poslovnog uspjeha u medijskoj industriji?

PREZENTERI | PRESENTERS

©

WEEKEND Formats the Radio: Ed
Sheeran vs. Petar Graso

Our interactive workshop will feature three radio professionals - with
significant experience in musical program editing - who will configure a
radio format based on the results of a quick music test executed by the
audience. They will also answer the most common questions pertaining to
the sound of today’s radio.

Does Ed Sheeran have to be played every four hours (and why)? Are the
leading regional radio stations structurally alike (and why is that so)? What
happens when a radio station decides never to repeat a song (and why is
that a shortcut to bankruptcy)? How does domestic and international music
enter the radio station programs? How do radio algorithms work? Is the
radio approach to music selection conservative or progressive? Why is there
a growing divide between data of the most played songs on the radio and
the most streamed songs on streaming services? Is radio formatting a bogey
or a prerequisite of a successful business model in the media industry?

Tea Hendija

Goran Komericki

Vladimir Musicki

Airplay Radio Chart/HR2, radijski

Enter Zagreb, glazbena urednica

(Hrvatska) Airplay Radio Chart/HR2, Radio
Producer (Croatia)

Enter Zagreb, Music Editor (Croatia)
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producent (Hrvatska)

Media Masters, direktor (Srbija)
Media Masters, CEO (Serbia)
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PREZENTACIJE
PRESENTATIONS

Sjaj u tami.

FHEP

Vise od struje




PREZENTACIJE | PRESENTATIONS

¢

| Need a Dollar
Kako do investicije putem

Funderbeam platforme?

| Need a Dollar
How the Funderbeam Platform
Enables Investments

PREZENTACIJE | PRESENTATIONS

Kako pretvoriti daljinski u misa?
Sto gledate na radiju?

HbbTV i DAB+ za connected |
angazirane korisnike

&

How to Turn Your Remote Into a
Mouse? What Are You Watching
on the Radio?

HbbTV and DAB+ for Connected
and Engaged Users

Potpuno neocekivano, Zagreb je postao centar financiranja startup-ova
i malih poduze¢a. Napokon je investiranje u privatne kompanije postalo
jednostavno zahvaljujuci Funderbeamu, globalnoj platformi za financiranje i
trgovanje udjelima privatnih kompanija. Kako prikupiti novac za svoj biznis?
Kako postati investitor i zaraditi? Koji su uspjeSni primjeri iz Hrvatske i kako
postati jedan od njih?

*nakon panela ¢e biti lansirana runda financiranja kompanije A4 d.o.o.,
organizatora Fresh Island festivala, koji je u 8 godina od prvog izdanja
prodao vise od 50 000 ulaznica te na plaZzu Zr¢e privukao 150 000 posjetitelja.
Premijerne hrvatske nastupe Snoop Dogga, Chris Browna, Sean Paula, Wiz
Khalife, Nasa i drugih u sklopu Fresh Island festivala posjetila je publika iz
vise od 60 razlicitih zemalja svijeta te tako svrstala Fresh Island u jedan od
najuspjesnijih hrvatskih turistickih proizvoda s medunarodnim karakterom.
A4 d.o.o. u sklopu Funderbeam kampanje prikupljat ¢e investicije za nove
evente i festivale.
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In a completely unexpected turn of events, Zagreb has become a center
for financing startups and small businesses. Finally, investing in private
companies has become easy thanks to the Funderbeam global platform for
financing and trading private equity. How to raise money for your business?
How to become an investor and make money? What are some successful
examples from Croatia and how to become one of them?

Following the panel, a new round of funding will be launched for A4 d,0.0.,
the organizer of Fresh Island Festival, which has sold more than 50,000
tickets in the 8 years since its first year and attracted 150,000 visitors to
Zrc¢e Beach. The premiere Croatian performances of Snoop Dogg, Chris
Brown, Sean Paul, Wiz Khalifa, Nas and others at the Fresh Island Festival
were visited by audiences from more than 60 different countries, making
Fresh Island one of the most successful Croatian tourist products with
international character. . A4 d.o.o., as part of the Funderbeam campaign,
will raise investments for new events and festivals.

/
funderbeam

Damir Bicanic¢

Funderbeam, Head of Funderbeam (SEE)

Maksimizirajte i unaprijedite svoje TV i radio sadrZzaje u eteru koristeci
digitalne platforme HbbTV i DAB+ digitalni radio. HbbTV uskoro stiZe u sva
kucanstva (u sklopu prijelaza na DVB T2), a DAB+ ve¢ danas ima doseg 50%
stanovniStva. Novi oglasni alati pruZaju personalizirano oglaSavanje u TV-
eteru i real-time analitiku. OIV digitalni signali i mreZe je nacionalni pruZatelj
zemaljskog digitalnog TV i radio signala i pruzatelj HbbTV i DAB+ platformi.

PREZENTERI | PRESENTERS

Maximize and enhance your TV and radio content on the air by using
HbbTV digital platforms and the DAB + digital radio. HbbTV is coming to all
households soon (as part of the transition to DVB T2), with DAB + already
reaching 50% of the population today. The new ad tools provide personalized
TV advertising and real-time analytics. OIV Digital Signals and Networks is a
national provider of terrestrial digital TV and radio and a provider of HbbTV
and DAB + platforms.

OI Digitalni signali
i mreze

Karla Kurjan

Odasiljaci i veze, mladi strucni suradnik za jezgrene IT usluge (Hrvatska)
Transmitters & Communications, Core IT Services Junior Expert Associate

Damjan Skornjak

Odasiljaci i veze, rukovoditelj odjela za korporativhe komunikacije i
marketing (Hrvatska)

Transmitters & Communications, Head of Corporate Communications

Funderbeam, Head of Funderbeam (SEE) (Croatia) and Marketing (Croatia)
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Odvezi se!

RTS Planeta - slobodna regionalna
OTT platforma javnog servisa
Televizija za one kojima je dosadila
konvencionalna kablovska ponuda

MozZe li, i kako, jedan javni servis - RTS Planeta - postati regionalno
atraktivna OTT platforma u konkurenciji globalnih servisa poput Netflixa ili
OTT platformi lokalnih telekomunikacijskih lidera? RTS Planeta je lansirala
novu verziju aplikacije za Android boxove i televizije, a uskoro se objavljuju
i aplikacije za druge televizijske uredaje. Preko RTS Planete trenutno se
moze pratiti 12 televizijskih i 8 radijskih kanala, produkcija novog igranog,
dokumentarnog i glazbenog programa, kao i videoteka s preko 20.000
antologijskih arhivskih naslova zanimljivih regionalnoj ex-yu publici.
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Free Yourself!

RTS Planeta - Free Regional OTT
Public Service Platform

Television for Those Who Are Bored
With the Conventional Cable Offer

Can a public service - RTS Planeta, become a regionally attractive OTT
platform in a sea of global streaming services like Netflix or OTT platforms
from local telco leaders. RTS Planeta has launched the new app version for
Android boxes and televisions, new apps for other devices will be announced
soon. RTS Planeta enables 12 TV and 8 radio channels, it features production
from the new feature documentary and music program as well as a video
library with over 20.000 legendary titles that the ex YU public will find
fascinating.

Branislav Antovi¢

RTS, izvrsni direktor Sektora za razvoj i nove poslove (Srbija)
RTS, Executive Director of the Department for Development and New
Business Affairs (Serbia)
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Osiguravanje djecjih potreba za
sadrzajem u digitalnom dobu

Koristenje televizijskog sadrZzaja prolazi kroz transformaciju, pri ¢emu
linearno gledanje i dalje ostaje dominantno, ali ¢ini se da pomak prema
digitalnom slijedi globalne trendove. Upravo to pruza televizijskim ku¢ama
i distributerima podjednaku mogucnost diverzifikacije svoje ponude i
Sirenja na okruZenje s viSe ekrana i na vise platformi. Ocekivanja digitalne
generacije, djece, ¢ak su viSa od prosjeka, ali istodobno su jedna od
najvjernijih i najzahvalnijin publika. Ova prezentacija ¢e sadrzavati case
study o tome kako mobilni operateri i Pay TV operateri mogu ucinkovito
odgovoriti na ta ocekivanja.
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&

Serving Kids' Content Needs
in the Digital Age

TV content consumption is in transformation, whereby linear watching still
remains dominant but the shift towards digital seems to follow the global
trends. This offers broadcasters and distributors alike an opportunity to
diversify their offering and expand more into multiscreen and multiplatform
environment. The expectations of the digital natives, the kids, are even
higher than the average, but at the same time, they are one of the most
loyal and grateful audiences. The presentation will feature case studies on
how mobile and pay tv operators can address these expectations effectively.

Maja Porczynska
Viacom, viSa direktorica distribucije sadrZaja za Poljsku i razvoj digitalnog
i poslovanja u Srednjoj i Isto¢noj Europi (Poljska)
9 Viacom, Senior Director Content Distribution PL and Digital Business
Development CEE (Poland)
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Pad Facebooka,
uspon podcasta

The Fall of Facebook,
The Rise of Podcasts

PREZENTACIJE | PRESENTATIONS

TV je sada vaznija nego ikada -
Change My Mind!

¢

TV Is More Important Than Ever -
Change My Mind!

Ako ne sluSate podcaste, ne znate koliko je digitalni pejzaZz raznolik. Zlatno
doba podcasta donijelo je bogat zvuk i naraciju, koji su jednako ili cak
privlacniji od serija na Netflixu. S ovom vaZznom razlikom: podcasti su i
dalje besplatni. Uspon digitalnog zvuka dolazi u trenutku kada smo gotovo
izgubili povjerenje u druStvene mreZe. Hrabri mediji, s jasnom digitalnom
strategijom, ve¢ napustaju Facebook.
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If you don't listen to podcasts, you can't see the diversity of the digital
landscape. The golden age of podcasting has brought rich sounds and
storytelling that is at least as attractive as Netflix. There’s just one important
difference: podcast subscriptions are free. The rise of digital soundscapes
comes at a time where we have nearly lost all of our trust in social media,
and some players with a clear digital strategy have started to say goodbye
to Facebook.

Matej Praprotnik

RTV Slovenija, pomoc¢nik direktora za digitalnu strategiju (Slovenija)
RTV Slovenija, Assistant Director of Digital Strategy (Slovenia)

Kako se dugo predvideni pad televizije i dalje ne dogada, sada znamo
viSe o tome. Zasto je to tako i zaSto je buducénost zapravo iznenadujuce
optimisti¢na?
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While the long forecasted downfall of television continues not to happen, we
know now more about why this is the case and why the outlook is actually
surprisingly optimistic.

acdscanner

Marin Curkovié¢

Adscanner, CEO i suosnivac (Njemacka)
Adscanner, CEO & Co-Founder (Germany)




Ako ste roditelj, pitanje ,zaSto” mozda vam se Ciniti poznato i mozda vas
je nekoliko puta ¢ak i izludilo. Treba razmisliti o tome, a odgovori nisu
uvijek pred nama. Unato¢ tome, ova je rasprava vitalna i oblikuje kako
doZivljavamo svijet.

Zasto su nasi ‘zasto’ tako vazni i za nas, odrasle ljude? Zahvaljujuci neuro
snimanju nacina na koji nad mozak funkcionira otkrili smo da ‘zasto’ pokrece
dugoro¢nu opskrbu energijom koja nase misli i iskustva pretvara u akcije.
Ovo je klju¢no otkri¢e podjednako vazno za osobne i profesionalne odnose,
ali i za nase poslovanje.

SAP, VP Customer Experience CEE (Austrija)
SAP, VP Customer Experience CEE (Austria)

THE

< WHISKEY -

THAT GAVE WHISKEY

If you are a parent, the question “why” might seem familiar and might
have even driven you crazy a few times. It takes effort to think about it and
answers are not always obvious. Yet this discussion is vital and shapes how
we experience the world. o

Why our “why's” are so important also for us, grown-ups? Thanks to

neuroimaging of how our brain operates we have discovered that “Why”
triggers long-term energy supply to turn our thoughts and experiences

into actions. This is a pivotal discovery equally important for personal and
professional relationships, as well as for our businesses.

YA\ ®

®

Sveuciliste Stellenbosch u Cape Townu, Business School, profesor (Juzna

F Afrika)
s Stellenbosch University in Cape Town, Business School, Professor (South
Africa)

WEEKEND 2019
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~ ORIGINAL PREMIUM RECIPE

-

Since 1862

Najstariji i najpoznatiji badelov
premium biljni liker, alii jedno
od najintrigantnijih hrvatskih pica.

Antique datira iz davne 1862, godine osnut-
ka tvrtke Badel 1862. Osmislio ga je Franjo
Pokorny, trgovac, master destiler i utemeljitel
turtke Badel 1862. U to davno vrijeme An-
tique se prodavao iskljucivo u ljekarnama pod
preporukom ,zeludacno okrepliujuce sredstvo”.
Receptura prema kojoj je proizveden Badel
Antique Pelinkovac najstarija je i dobro
Cuvana receptura u arhivu Badela 1862.

Badel’s oldest and most famous premium
herbal liqueur and also one of the most
intriguing Croatian drinks.

l.”

Antique dates back to the year 1862, the .
Jfounding year of the company Badel 1862. b

It was created by Franjo Pokorny, tradesman,
master distiller and founder of Badel 1862. 1
At that time Antique was sold exclusively i f ¥
pharmacies with the recommendation ‘Zz’zgc':}'tfve _. o g
benefit”. The recipe for the production of Badel =
Antique Pelinkovac is the oldest and very L
secret recipe in Badel 1862 archives.

<
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=
BADELISC2
; Oldest premium Croatian herbal liquer
ka 116, Zagreb ‘C_roatia I www.badel1862.hr | #Antique 3
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BalCannes joS jednom ujedinjuje regiju najdomisljatijim kampanjama
i najkvalitetnijim projektima! | ove su se godine uvaZeni strucnjaci -
predstavnici klijenata, agencija i medija - okupili kako bi odabrali 25
najboljih medunarodnih projekata.

BalCanneski su lavovi tedki; njih kao posebno priznanje kué¢i nose samo
najjaci, a dodijelit ¢e se u ¢ak sedam kategorija. Agencija koja se svojim
lavovskim vrlinama najviSe istakne medu odabranima ponijet ¢e titulu
najbolje agencije BalCannesa, a bit ¢e nagradena i prijavom na prestizno
izdanje natjecanja Cannes Lions 2020. godine, gdje ¢e svojom kvalitetom
predstaviti uspjehe regije. Na ovogodiSnjem Weekend Media Festivalu
odabrani ¢e imati Cast jos jednom pokazati klijentima zasto su ba3 njihovi
projekti najbolji te iz prve ruke saznati kako na njihove projekte zasebno
gleda svaki od tri sastava Zirija - klijenti, agencije i mediji.

U organizaciji Hrvatske udruge drustava za trziSno komuniciranje (HURA) i
Weekend Media Festivala, BalCannesse ove godine odrZzava osmi put.

MODERATOR:

voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Once again, BalCannes will unite the region with the most wittiest campaigns
and the best projects: this year, esteemed experts - Client, agency and
media representatives - will gather to pick the top 25 international projects.
The BalCannes lions are heavy, and only the strongest will be able to carry
them home - and they will be awarded in seven categories. The agency
with the most lion-like virtues that stands out the most will take home the
title of best BalCannes agency and will also receive a chance to apply for
the prestigious Cannes Lions 2020 competition and represent the regional
successes.

At this year's Weekend Media Festival, the chosen ones will have an
opportunity to show their Clients why their projects are the best and find
out firsthand what the jury - made up of Clients, agencies and the media -
thinks of them.

This is the eighth edition of BalCannes, which is being organized by the
Croatian Association of Communication

From Zagreb With Love sveobuhvatna je, gotovo enciklopedijska knjiga
koja zapocinje kao ljubavno pismo Lunarovom rodnom gradu te se razvija
u ilustraciju umjetni¢kog putovanja oko svijeta. Na 300+ stranica knjige
moZze se vidjeti - i pro€itati - o razvoju Lunara kao osobe, od prvog susreta
s crtanjem do danas. Radove u knjizi ponekad opisuju i Lunarovi bezbrojni
prijatelji i kolege, svjedocec¢i neizmjerno postovanje koje on i dalje gradi u
raznim kulturnim krugovima. Tijekom uspjeSne europske turneje Lunar, a
i njegova knjiga, ¢e se zaustaviti u Rovinju na Weekend Media Festivalu i
popricati o knjizi i joS mnogo togal

From Zagreb With Love is a comprehensive, almost encyclopedic volume
that begins as a love letter to Lunar’s home city, and evolves to illustrate an
artistic journey around the globe. Across the book’s 300+ pages, one can
see - and read - about his development as an artist and as a person, from
his first-ever encounter with drawing until this very day. The pieces and
artworks in the book are also sometimes described by Lunar's countless
friends and colleagues, testifying to the immense respect that he continues
to build upon within various cultural circles. During a successful European
tour, Lunar’'s book will be making a pit-stop in Rovinj at Weekend Media
Festival and share his thoughts on the book and so much more!

e
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INdoor KREATIVAC

INdoor KREATIVAC
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IzloZba ,Jedna hrvatska prica”,
19.9.-20.10. 2019.

Adris i Bruketa&Zini¢&Grey ve¢ desetljece i pol
stvaraju globalno nagradivane komunikacijske
projekte

o

Exhibition ,A Croatian Tale”, Sep-
tember 19th - October 20th, 2019

Adris and Bruketa&Zini¢&Grey have been
creating globally award-winning communica-
tions projects for over a decade and a half

| ove godine B1 PLAKATI sa zadovoljstvom objavljuju da je natjecaj za
najbolje kreativno rjeSenje na B1 medijima u sklopu 9. INdoor KREATIVCA
- OTVOREN!!

B1 PLAKATI nude moguc¢nost apliciranja jedinstvenih, zanimljivih i kreativnih
promotivnih poruka na mjestima gdje ciljane skupine borave po prirodi
prostora: JAVNI PRIJEVOZ, POSLOVNE ZGRADE, PLAZE, MARINE, LJEKARNE
TE ZDRAVSTVENE | OBRAZOVNE USTANOVE. Boravkom u navedenim
prostorima, promotivne poruke na B1 medijima se prirodno i nesmetano
namecu potencijalnim kupcima koji uz to imaju moguénost brzo reagirati
te realizirati kupnju oglasenog proizvoda/usluge zbog blizine B1 medija i
prodajnih mjesta, dok je LJEKARNA ujedno i sama prodajno mjesto.

Stoga B1 PLAKATI ve¢ devetu godinu zaredom poti¢u osmisljavanje
promotivnih kampanja koje ¢e iskoristiti sve KREATIVNE prednosti i
mogucnosti B1 medija:

. Nalaze se na mjestima gdje odredene ciljane skupine borave

. Promotivna poruka mozZe istovremeno biti i sadrzaj koji se ima vremena
procitati

. Prodajno mjesto je u neposrednoj blizini oglasnog prostora i

omogucuje brzu realizaciju komunicirane poruke.

Poticemo nase klijente i kreativne agencije da prijave ve¢ realizirana uspjesna
kreativna rjeSenja ili da ih prilagode B1 medijima. Poruke namijenjene
poslovnim ljudima, studentima, turistima, nauti¢arima, sportasima i ostalim
ciljanim grupama ljudi na mjestima gdje oni provode i do 8 sati dnevno.

UZi izbor prijavljenih radova po odabiru tima B1 PLAKATA prezentirat e se
kroz izloZbu na 12. Weekend Media Festivalu, gdje ¢e svi sudionici festivala
imati mogucnost izabrati svoje favorite i osvojiti savrsen vikend po izboru.
Sve potrebne informacije moZete pronaci na http://b1-plakati.hr/indoor-
kreativac-2019/

This year B1 Plakati is pleased to announce that the competition for the best
B1 media creative solution as part of the 9th INdoor KREATIVAC contest is
OPEN !l!

B1 Plakati offer the opportunity of applying unique, interesting and creative
promotional messages on places where target groups reside by the nature
of its space: PUBLIC TRANSPORT, OFFICE BUILDINGS, BEACHES, MARINAS,
MEDICAL, HEALTH AND EDUCATIONAL INSTITUTIONS. By staying in these
premises, promotional messages on B1 media are naturally imposed on
potential buyers, who in addition have the ability to react quickly and realize
the purchase of the advertised product/service due to the proximity of B1
media and outlets, which are in fact, a point of sale.

Therefore, for the ninth consecutive year, B1 PLAKATI have been encouraging
the creation of promotional campaigns that will take full advantage of the
CREATIVE benefits and opportunities of B1 media:

. They are located where specific target groups reside

. A promotional message can also be readable content in a short
amount of time

. The point of sale is in close proximity to the media and enables fast
realization of communicated messages.

We encourage our clients and creative agencies to report successful creative
solutions that have already been realized or to adapt them to the B1 media
format. Messages aimed at business people, students, tourists, boaters,
athletes and other target groups in locations they spend up to 8 hours a day.

The shortlist of entries selected by the B1 PLAKATI team will be presented
through the exhibition at the 12th Weekend Media Festival, where all festival
participants will have the opportunity to choose their favorites and win the
perfect weekend of their choice.

All the necessary information can be found at http://b1-plakati.hr/indoor-
kreativac-2019/

IN

KREATIVAC

Otvorenje izloZbe: 19. rujna 2019. u 20:00 sati, Galerija Adris

Tijekom suradnje, koja je zapocela joS pocetkom ovoga stoljeca,
Bruketa&Zini¢&Grey i Brigada za Adris grupu dizajniraju ¢itav niz inovativnih
projekta koji nadilaze konvencije.

Ve¢ dobro poznati eksperimenti s godisnjim izvjeS¢ima temelje se na
pristupu u kojem se poruke tvrtke domisljato komuniciraju putem
sinergije urednicke i dizajnerske koncepcije. To ukljucuje citav niz zacudnih
postupaka, poput fizicke interakcije izmedu Citatelja i publikacije ili uporaba
neobicnih tiskarskih tehnika.

U kompleksnim projektima poput postavljanja izloZbi ili vizualnih identiteta
hotela jo$ viSe dolazi do izrazaja konceptualni pristup kreativnosti (ili,
mozemo reci, dizajnu) u kojem su formalna rjeSenja dio Sire komunikacijske
strategije s jasnom porukom.

IzloZba ¢e kroz dvije glavne tematske cjeline - 2D i 3D - prikazati kako su
Bruketa&Zini¢&Grey i Brigada pridonijeli razvoju korporativne kulture
Adris grupe, ali i ostavili bitan trag na dizajn ne samo u hrvatskom nego i u
globalnom kontekstu.

Exhibition opening: September 19%, 2019 at 8 pm, Adris Gallery

During the cooperation, which was initiated at the beginning of this century,
Bruketa&Zini¢&Grey and Brigada have designed a series of inventive
projects that span beyond the conventional. The already legendary annual
report experiments are based on an approach in which corporate messages
are cleverly communicated through a synergy of editorial and design
conception. This approach includes a number of astonishing procedures,
like the physical interaction between the reader and the publication or the
use of unusual printing techniques. In complex projects such as exhibits or
hotel visual identities, the conceptual approach to creativity (or, we can say,
design) is even more pronounced, as formal solutions are part of a broader
communication strategy with a clear message.

By exhibiting two main thematic units - 2D and 3D - the exhibition will show
how Bruketa&Zini¢&Grey and Brigada have contributed to the development
of the corporate culture of Adris Grupa, but also how important of a mark
they left on design, not only in Croatia, but on a global level.
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Ove godine slavimo ZENE

This Year We Are Celebrating
WOMEN

EXTRA EXTRA EXTRA

SoMo Borac

o

SoMo Borac

PridruZite nam se na izlozbi koja slavi izdanje knjige National Geographic:
Women - A century of change.

Radi se o zbirci 450 zadivljujucih fotografija Zena, koje su nastale u razdoblju
od osnivanja National Geographic Societyja 1888. godine pa sve do danas.

Join us for our exhibition celebrating the launch of the book National Geographic:
Women - A Century of Change.

The book contains 450 stunning portraits of Women, created from the founding
of National Geographic Society in 1888 up to today.

NATIONAL
GEOGRAPHIC

WOMEN

A CENTURY OF CHANGE

Otkad postoji SoMo Borac je imao 765 prijava, 124 podijeljene statue, 54
pobjednika, 122 ¢lana Zirija i 2300 posjetitelja dodjele. Sve e se to podebljati
i ove godine, zahvaljujuci najboljim regionalnim agencijama koje prijavljuju
svoje radove na ovu najvazniju digitalnu nagradu. Najbolje projekte
odabrat ¢e Ziri sastavljen od strucnjaka za digitalni marketing, a dolaze iz
najuspjesnijih agencija regije. Pobjednici dobivaju velikog 3D printanog
SoMo Borca, a ni finalisti ne odlaze kuci praznih ruku, ve¢ su nagradeni
malom SoMo Borac 3D statuom. Dodjela i proglasenje pobjednika odvijaju
se u najvecoj Weekend dvorani pred vasim sadasnjim i buduc¢im klijentima.
Sve dosadasnje finaliste i pobjednike, kao i kategorije, moZete vidjeti na
www.somoborac.com, a na istoj adresi saznajte viSe o 9 kategorija u kojima
moZete prijaviti svoje radove.

Ever since its beginnings, SoMo Borac has had 765 applications, 124 award
statues given out, 54 winners, 122 jury members and 2300 award ceremony
visitors. All this will grow even more this year, thanks to the best regional
agencies that are applying their projects for this prestigious digital award.
The best projects will be picked by a jury made up of digital marketing
experts that come from the best regional agencies. The winners will get a big
3D-printed SoMo Borac statue, but the finalists won "t leave empty handed,
they will be given a small SoMo Borac 3D statue. The award ceremony and
the announcement of winners will be held in the largest hall at Weekend
Media Festival in front of your current and future clients. You can check out
all the previous winners and finalists, as well as the categories, right here
www.somoborac.com, and find out more about the 9 categories that are
up for awards.




Otvaranjem novog i kultnog Grand Park Hotela Rovinj s pet zvjezdica, Rovinj
je dobio jedinstveno trgovacko srediSte s ekskluzivnom ponudom mode,
umjetnosti, namjestaja, niche parfumerije, nakita, modnih dodataka, ¢asopisa
i uredaja poznatih medunarodnih te hrvatskih kultnih brendova.

Prvi Lungomare Plaza Runway (20. rujna u 18:00 sati) predstavit ¢e odjecu i
obu¢u VILEBREQUIN, GARDEROBA CONCEPT STORE, FIVE STAR FASHION,
NICOLAS CONCEPT STORE, MORE CONCEPT STORE i BELLE EPOQUE
BOUTIQUE. Luksuzni nakit predstavit ¢e najpoznatiji hrvatski dizajner nakita,
NENAD SOVILJ i DOBNER, koji ujedno nudi i najprestiznije marke rucnih satova.
EYECONOMY CLUB, trgovina usredotoc¢ena na maloprodaju i promociju najboljih
nezavisnih brandova i modnih dodataka, predstavit ¢e nove trendove u svijetu
naocala. Sminku i frizure ¢e raditi Studio Gea, poznati kozmeticki studio, koji veé
niz godina prati globalne trendove te je prisutan u brojnim modnim editorijalima,
modnim revijama i natjecanjima ljepote.

Uz modne trgovine, Lungomare Plaza nudi i HAVANA CIGAR SHOP koji sadrizi
vrhunske cigare, razne dodatke za pusenje i asortiman ekskluzivnih alkoholnih
pi¢a, kao i konceptne trgovine DEA ORH i PARK CONCEPT STORE, koji nude
ekskluzivnu ponudu lifestyle i kuénih potrepstina, umjetnosti, namjestaja, niche
parfumerije, Casopisa i uredaja.
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With the opening of the new and iconic five-star Grand Park Hotel Rovinj, Rovinj
got its unique shopping promenade with an exclusive offer of fashion, art,
furniture, niche perfumery, jewellery, accessories, magazines and gadgets by
famous international and Croatian cult brands.

The first Lungomare Plaza Runway (September 20th at 6pm) on the promenade
will present the clothing and footwear of VILEBREQUIN, GARDEROBA CONCEPT
STORE, FIVE STAR FASHION, NICOLAS CONCEPT STORE, MORE CONCEPT
STORE and BELLE EPOQUE boutique. Luxury jewellery will be presented by
Croatia’'s most famous jewellery designer, Nenad SOVILJ and DOBNER which
also offers the most prestigious wristwatch brands.

EYECONOMY CLUB, a store focused on retailing and promoting the best
independent eye-wear brands and accessories will present new trends in eye-
wear fashion. Makeup and hair will be done by Studio Gea, a renowned beauty
salon on the promenade with many years of constant pursuit of global trends
and training, as well as appearing in numerous fashion editorials, fashion shows
and beauty contests.

Alongside the boutiques, the Lungomare Plaza also offers the HAVANA CIGAR
SHOP that features premium cigars, a variety of smoking accessories and an
assortment of exclusive alcoholic beverages; as well as concept stores DEA ORH
and PARK CONCEPT STORE with and exclusive offer of lifestyle and home ware
brands, art, furniture, niche perfumery, magazines and gadgets.

A gt

VERY SPECIAL
COGMNAC

MIVA

GALERIJA VINA

MIVA d.o0.0., Ul. grada Vukovara 564, tel.: 01 6156 760;
Ul. Nikole Tesle 11, tel.: 01 4824 392, Zagreb; web shop: www.miva.com.hr n




idmmusic

INTELLIGENT DIGITAL MEDIA & MUSIC

idmmusic.com

CETVRTAK 19.09.2019.
21:00 Kanca i BondZa vode ljubav, a ne rat (a di si bio '69-e?) Pepermint klub
23.00 Panic at the Disco.:. Let3 s_vira Odu radofti Dvorana Vrt

Powered by Europska prijestolnica kulture - Rijeka2020

PETAK 20.9.2019.
18:00 Mixmag Adria Cocktail Party w. Blacksoul Pepermint klub
21:00 Jackin the Beat w. Rea & Bondza Pepermint klub
23:00 fakat. boZi¢ni party w. Diskobajagi Dvorana Vrt

SUBOTA 21.9.2019.

18:00 Cozy Loops w. DeAndre Pepermint klub
21.00 All You Need Is Love w. Kanca, BondZa & Mirzaisfab Pepermint klub
23.00 TV PINK ROCK AND PLAY PARTY - Elektri€ni orgazam, Piloti, DJ Slowhands i DJ Zex Dvorana Vrt
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KOMPLETNO RJESENJE s
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. fJednostavan, brz i moderan s!stav registriran
_..akre‘gitiranja sudionika -
" H

ZA KONFERENCIJE
2

DIGITALNOG DOBA *

a—

Zaboravi na dosadnu logistiku, ustedi vrijeme i posveti se
sadrZaju konferencije jer Entrio ti rjeSava:

® brzu online registraciju sudionika

» naplatu kotizacija i slanje pozivnica

m automatsko izdavanje ponuda i faktura
m uvoz postojecih Excel baza sudionika

m sustav brzog akreditiranja na lokaciji

® unos i uredivanje sudionika na lokaciji EN I R
]
Tcket

Welcome screen sustav s personaliziranom
pozdravnom porukom

ing - Registration - Cashless

www.entrio.hr info@entrio.hr

Od 1874. godine kod nas je klijent uvijek u pravu.

kao princ

www.gzh.hr

GRAFICKI
ZAVOD
HRVATSKE

UTEMELJEN 1874
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TEMPTATION

Kralj uzitka.
\

25 000+

Compames Run
Their Business in the

" Oracle Cloud

More Enterprise Cloud Applications
Than Anyone Else

ORACLE

oracle.com/customers
or call 1.800.0RACLE1

pyright © 2018, Oracle andior its affiliates. All rights reserved. Oracle and Java are registered trademarks of Oracle andior its affiliates
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Elds

AUDIO..VIDEO.LIGHTING.RENTAL

SGS
T 016008888 / printstudio.hr digitalni tisak i izrada reklama www.eldra.hr




I‘{IS MBM

VRTNI CENTAR

VRTNI CENTAR IRIS MBM

OD INSPIRACIJE DO
REALIZACIJE

Visoka estetika, visoka kvaliteta.

Iris MBM nudi proizvode visoke kvalitete i estetike te savjete koji ¢e vam olaksati izbor robe.

Sve za hortikulturu i floristiku, najveci izbor vanjskog i sobnog bilja, rezano cvijece,
vrtna oprema, sadnice voéa i povrca, ukrasni materijali za uredenje interijera,

ojne i1 ukrasne teg

-
E"' . - 5
| gy ) T di p
Vrtni centar Iris — Zagreb: Dolenica 8, 10250 Lucko, Tel.: +385 (0)1 6530 724, Fax: +385 (0)1 6531 020,
e-mail: zagreb@iris-mbm.hr
Vrtni centar Iris — Split: Put Kave 4c, 21000 Split, Tel.: +385 (0)21 316 725, Fax: +385 (0)21 316 404,
e-mail: split@iris-mbm.hr

Vrtni centar Iris — Rijeka: Skurinjska cesta 1, 51000 Rijeka, Tel.: +385 (0)51 680 980, Fax: +385 (0)51 680 982,
e-mail: rijeka@iris-mbm.hr
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MAISTRA
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LUNGOMARE

PLAZA
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20. RUINA 2019.

OD 18 SATI

SETNICA GRAND PARK HOTELA ROVINJ

BELLE EPOQUE
DEA ORH

DOBNER
EYECONOMY CLUB
FIVE STAR FASHION

GARDEROBA CONCEPT STORE
GEA HAIR & BEAUTY

HAVANA SHOP

MORE CONCEPT STORE
NICOLAS CONCEPT STORE

PARK CONCEPT STORE
SOVIL]
VILEBREQUIN




professional

. Profesionalna odjeca za -9
Bleu Professional
Svetoklarska 36, 10000 Zagreb SVe grane pOSIOVanja

HR@bleuprofessional.com ﬂ i
TEL +385 -1-4400 420 : . v g

Usluge tiska, Stika

. te Sivnih dorada
bleuprofessmnal.com

BeBleu.WearPro
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“ RESTAURANT& BAR

V\/EEKEND

Vidimo sé u Rovinju
14.- 17.05. 2020.




YES WE ARE!

DEMODE

Tko se ogrebao
za lava...

..a Ciji su radovi riknuli pogledaj u petak, 20.9. od 16:45 sati,

na proglasenju 25 najboljih radova u regiji.

NasSe BalCanneske lavove i ove ¢e godine dodijeliti ziri od 20
predstavnika klijenata, agencija i novinara iz struke, a najbolja agencija
osmog izdanja BalCannesa dobit ¢e priliku natjecati se na
Cannes Lionsima 2020.

Na nas racun, naravno..

Vise info pronadi na www.balcannes.com



Trebate fotografije za opremanje promotivnih materijala, intraneta i
web stranica, objava u medijima, kataloga ili trebate vrhunskog fotoreportera
Za shimanje promocija, prostora, dogadaja, vaznih osoba...

Ml SVE TO IMAMOI!*

HRVATSKA UDRUGA ZA
ODNOSE S JAVNOSCU

www.huoj.hr

*i joS puno toga...

Registrirajte se na www.pixsell.hr i upoznajte nasu ponudu.

PIXSELL PRODAJA INFO DESK DOGADANJA
prodaja@pixsell.hr info@pixsell.hr najave@pixsell.hr
00385 (0) 160 69 941 00385 (0) 165 00 948 00385 (0) 160 69 477
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NAJBOLJI §
KINOPRIKAZIVAC | ciner

B U EUROPI 80C | e 5
B CINEEUROPE 2019 S >
gdje je
m Hrvatska
radiotelevizija




FANTASY

COMEDY

NATIONAL
GEOGRAPHIC

WOMEN

A CENTURY OF CHANGE

PREMIERE
r.

THRILLER

ACTION

EXIBITION

|ZLOZBENI PROSTOR ISPRED DVORANE

PRODUZENI VIKEND

- B | __Z_--. : 1 i .._I- I,' - ';.'.I'. .._ _.::._. ....-,__‘.5 . r " . I
i B r L /i ,‘ B 4 ...-l!l = i ! i | J | f
£ o > s e - w—— y

ANNIVERSARY

FEEL. WATCH.

#CENTURYOFCHANGE #NATGEOWOMEN #WOMEN
® © © D CineStarTVChannels
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ALJAZEERA BALKANS
DOCUMENTARY FILM
FESTIVAL
2. MEDUNARODNI FESTIVAL DOKUMENTARNOG FILMA
CINEMA CITY, SARAJEVD
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POSLJEDNJA VECERA PODRAVKA - LIETNA KAMPANJA

| FINALISTI I N
o INdoor
KREATIVCA
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NAJKREATIVNIJI RAD IZABRAT CE PUBLIKA NA 12. WEEKEND MEDIA FESTIVALU U ROVINJU

Proglasenje INdoor KREATIVCA 2019. odrzat e se u petak 20. 09. 2019. u 18:00 sati na terasi kluba Pepermint.
Najsretnijeg glasaca B1 Plakati nagraduju poklon paketom po izboru (adrenalinski dozivljaj).
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OKRUZENJE PRODUKCIJA
v
v
Doseg 1 od 2 Top 100+ svjetskih i
Hrvata dnevno premium europskih nagrada
brandovi i priznanja

Ostvarujemo najbolji brand impact za oglasivace kroz POP jednadzbu
(Publika x Okruzenje x Produkcija)

Multiplatformska masinerija 24sata dosezZe 1 od 2 Hrvata dnevno kroz miks online i print kanala. Sav nas
sadrzaj objavljen je u sigurnom okruzZenju mreze top brandova 24sata, miss7, JoomBoos, BlogBuster,
Express koji jamce Citateljima povjerenje i kvalitetu. Posebnu vrijednost daje vrhunska produkcija za
koju smo samo u protekle 2 godine osvojili 40 priznanja. Sadrzaj izraduju iskusni profesionalci koji na
raspolaganju imaju najmoderniju opremu i ekspertizu.

lzvor: gemiusAudience, Facebook, Instagram, 2019., Ipsos MEDIApuls, 2018.,
Native Advertising Awards, Digiday, INMA Global Media Awards, i drugi

FM

Laganini

Zagreb 89,1 1 98,0 / Pula 87,7
Slavonski Brod 101,3

Pozega 92,4 1 99,0 ' Osiek 99,1
Rijeka 87,6 i 91,0 DAB+

laganini.fm

www.alsat-m.tv
NATIONAL TELEVISION
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UTJECAJ VJERODOSTOJNOST SNAGA DOSEG UTJECAJ VJERODOSTOJNOST UTJECAJ
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U Hrvatsko]

Poslovni.hr Najveca poslovna Kvalitetne

posjetitelja mjesecno zajednica i detaline analize

lzvor: Gemius Audience

VOVNS LSONroLsOaodarA rvoarin H3sod VOVNS LSONrolsOdOdarA rvo3arin LSONrOLSOdOodarA rvydo3arin H3asod VHVNS

UTJECAJ VJERODOSTOJNOST POSlOVHi dnevmk

Prvi | jedini Poslovni dnevnik

VJERODOSTOJNOST SNAGA

BESPLATNO PREUZMITE MOBILNU APLIKACIJU NOVOG LISTA

NovI list dostupan
UVvijek | svugdje

e Najnovije vijesti dostupne u svakom trenutku

e moderan | pregledan dizajn

Medu 10

portala u Hrvatskoj

- e e
s g
& ‘ .. |i‘
[re—— -
| r. 1 .

Microsoft ~ AppStore Google play

VOVNS 1SONrolsoOdod3rA rvodrin ©3sod VOVNS LSONroLsOdOodarA rvoarin LSONroLsododarA rvodarLn ©3sod VOVNS

VJERODOSTOJNOST SNAGA




Dio vase poslovne kulture

LIDER

Utorkom u Zagrebu, srijedom u ostatku Hrvatske

NACIONAL

NEOVISNI NEWS MAGAZIN

JTE S1O SE DOISTA
DOZNAL " RVATSKO]!

. lzvor informacija s podrucja 3 )* _
£ | maloprodaje i industrije robe iroke potrosnje S



KREIRAJMO ZAJEDNO LJUDE BUDUCNOSTI,

DiplomacyXCommerce

Focus FOCL&S INVEST(Z) SECRET FORMUL

BUDUCNOST JE U NASIM RUKAMA!
Platforma Odrziva buduénost €ini zajednicu lidera iz drzavnog, privatnog i
nevladinog sektora koji pokreéu gradane za dobrobit drustva.

ADRIA MEDIA GROUP

www.diplomacyondcommerce.rs - www.diplomocyondcommercebr « www.diplomacyondcommerce.at « www.diplomacyondcommerce si

bbra stran slabih novic / dobra strana losih vijesti / bright side of the bad news / dobra stran slal
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VODECI |zé MAGAZINA
NA BALKANU MLADINA

www.color.rs

e of the bad news / dobra stran slabih novic / dobra strana losih vijesti / bright side of the bad ne

SVET | SCANDAL! | STAR | BRAVA CASA | RUSKI DOKTOR | POSALJI RECEPT | MAMA&BEBA | DIJABETES
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Svoju
Kreativnost!

www.nezavisne.com

RADIO
KOJI SE SLUSA
— SRCEM!

MARKETING MAGAZIN

nezavisne.com

SAMO
POJACAJTE!

NEMA POTREBE .

DA CITATE
IZMEDU
REDOVA!

@ +38751331864
= marketing@nezavisne.com
Q Brace Pistelji¢a 1, Banja Luka, BiH

%

#456 #457-458

[ KUPUITE MANJ,
PATISTO BOLI
KAKOVOSTNO

ASLOVENSKO OGLASEVANIE
DOBIVA NOV ZAGON

MARKETING MAGAZIN MARKETING MAGAZIN

Marketing - tel. 052 380 706, fax 052 637 741
SMS 0954 954 954 - Redakcija 052393 306 - onair 052 393 305
e-mail:
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— Byradio capris

jukebox.hr

ALWAYS PLAY / NEVER STOP

info@jukebox.hr
www,jukebox.hr

© f

TAILOR-MADE
INTERNET RADIO

Ne dopustite da vam diktiraju format.
Formatirajte se sami.

HOTELI

Odgovarajuca glazba u hotelskim prostorima imati ¢e izravan utjecaj na
stvaranje zeljene atmosfere koja ¢e ponuditi dodatno iskustvo vasim gostima.

UGOSTITELISKI OBJEKTI

Tradicionalna konoba, moderan bar ili veliki ugostiteljski restoran. Odabir
glazbe jednako je vazan kao i izbor pica, jela ili interijer.

FITNESS/WELNESS/SPA

Pravilan odabir glazbe u dvorani za vjezbanje ili prostoru za relaksaciju vazan
je kao i dobra opremljenost vaseg centra.

RETAIL

Clazbom se moze utjecati na percepciju kupca o vremenu provedenom u
trgovini, na raspolozenje i namjeru kupnje, te ucinkovitost prodaje.
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www.antennab.mk

RADIOCENTER.SI

PRENESI APEKACIJO y ' pligre
INGODIVEDNO -- center
V DRVZBI SAMIH ZVEZD! A

P> Gocge piay || [ App Store



tportal.nr

Mierilo za bitno.




Internet spaja ljude. Spaja ljudske interese i
strahove, strasti i hobije, politicke sklonosti
i romantic¢na nadanja, poslove i projekte.
Ta spajanja ponekad daju neobicne, pa i
neortodoksne rezultate. Poput, recimo,
nedavnog spajanja hrvatskih ministara i
istrazivackog tima redakcije Telegrama.

TELEGRAM
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Internet portali
100.000+ posijetitelja dnevno

£
i :
broj1za TViTV program w

P. =

Svjeza doza biznisa.

BI Zdir ekt info@moijtv.hr

PRVI BESPLATNI REGIONALNI POSLOVNI CASOPIS

-

.

) ullelle

MARKETINSKA AGENCIJA =

BUDITE
VIDLJIVI*

(D elstrainfo eCROATIAZ eKvarner.info

www.estudio.hr www.klix.ba

Svi su na Klixu

Cekamo te.

Dobro doili na najposjeteniji news portal u BiH!

Nasi portali
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ORGANIZATORI | ORGANIZERS

DIREKTOR FESTIVALA
Tomo Ricov
tomo.ricov@weekendmediafestival.com

DIREKTOR FESTIVALA | PRODUCENT:
Boris Kovacek
boris.kovacek@weekendmediafestival.com

IZVRSNA DIREKTORICA, MARKETING & SPONZORSTVA:

Zelda Becirevi¢
zelda.becirevic@weekendmediafestival.com

DIREKTOR PROGRAMA:
Nikola Vrdoljak
nikola.vrdoljak@weekendmediafestival.com

PR DIREKTORICA:
Martina Pintaric¢
martina.pintaric@weekendmediafestival.com

1ZVRSNA PRODUCENTICA:
Mirella Fucek
mirella.fucek@weekendmediafestival.com

KOORDINATORICA PRODUKCIJE:
Kim Norma Mueller
Kim.norma.mueller@weekendmediafestival.com

DIREKTORICA SMJESTAJA:
Sanja Ivancevic
sanja@meet.hr

KOORDINATORICA SPONZORSTAVA:
Rea Berger
Rea.berger@weekendmediafestival.com

KOORDINATORICA PROGRAMA:
Lara Stolnik
Lara.stolnik@weekendmediafestival.com

PR KOORDINATORICA:
Amela Pasali¢
Amela.pasalic@weekendmediafestival.com

TEHNICKI DIREKTOR:
Andras Trkulja
Andras.Trkulja@weekendmediafestival.com

ART DIREKTOR:
Marin Rajcic
marin.rajcic@weekendmediafestival.com

ART DIREKTOR:
Nedjeljko Mikac Cak
Nedjeljko.mikac@yahoo.com

KONTAKT FESTIVALA | FESTIVAL CONTACT
Radiceva 15, 10000 Zagreb

Tel. +385 1 6458 390
info@weekendmediafestival.com

sy QLY

SURADNICI | ASSOCIATES

Impresum | Impressum

Mia Herceg

Ela Butorac
Lucija Juric
Marko Bunci¢
Lobel Jira
Tomislav Jech
Damir StupniSek
Iva Ricov

Iva Jirkal

Pia Rajcic

Martin Zunec
Karla Curcinski
Karlo Pavli¢
lvona Suker
Magdalena Mucic
Monika Kovac

HVALA | THANKS

Gordana Galovic¢

Ana Maria Filipovi¢ Grcic
Jerko Mihaljevic

lvan Horvat

Tatjana Komljenovic
Dario Stajcic

Grigor Bazdar

Sasa Jungic

Nino Plevnjak

Jura Prusa

Sara Jahi¢ Zeli¢

Nikola Zupani¢

RuZica Licina - Vrdoljak
Boris Licina

Dunja Ballon

Lejla Softic

Dragana Citlik

Uros Stanc
Margarita Andonovska
Lora Bandula

Ela Radi¢ Vuki¢
Matej Salacan
Domagoj Kovacevic
Ema Tikulin

Danijel Turi¢

Klara Marijan
Marko Piskac
Nenad Kljaic

Tajana Jelcic
Zdravko Karna
Dragan Crnjak

Saso Dimitrievski
Ilvan Stankovic

Lea Stankovic
Branimir Brkljac
Jordan Minov
Aleksandra Radujko
Zlatko Crnogorac
Antonija Mandi¢

Tiskano na GardaMatt Art 150/300 gsm
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