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DVORANA VIKEND DVORANA BUSINESS VIKENDICA DVORANA FRENCH-GERMAN CONNECTION

10.00 - 11.00 Will Netflix Eat The Free TV World?

Richard Brešković (Hrvatski Telekom, Hrvatska)
Tony Jordan (Red Planet Pictures, Velika Britanija)
Robert Richter (Google, EMEA)
Henning Tewes (RTL Hrvatska, Hrvatska)

MODERATOR: Antonija Mandić (Hrvatska)

QWANT - The Search Engine 
That Respects Your Privacy   

Eric Léandri (Qwant, Francuska)

MODERATOR: Iva Šulentić (Hrvatska)

11.00 - 11.15 VRIJEME ZA BARCAFFÈ

11.15 - 12.15 Tell Me a Story

Pete Radovich (CBS, SAD)

MODERATOR: Nevena Rendeli Vejzović (HRT, Hrvatska)

New World Order - Kako proizvoditi  
sadržaj za digitalno doba

Daniel Delale (Hanza Media, Hrvatska)
Jasmina Koprivica (Antena Grupa Srbija, Srbija) 
Filip Raunić (Telegram.hr, Hrvatska)
Saša Stajić (Adria Media Grupa, Srbija)

MODERATOR: 
Vlado Lucić (NewsBar, Hrvatska)

ARTE’s Digital Strategy & European 
Development

Christine Amtmann (Arte Geie, Francuska)
Elsa Comby (Arte France, Francuska)

MODERATOR: Iva Šulentić (Hrvatska)

12.15 - 12.30 VRIJEME ZA BARCAFFÈ

12.30 - 13.30                               (R)evolucija agencija

Daniel Ackermann (Degordian, Hrvatska)
Davor Bruketa (Bruketa&Žinić&Grey, Hrvatska)
Relja Jović (I&F McCann Grupa, Srbija)
Anđelko Trpković (Publicis Groupe, Adriatic)
Mitja Tuškej (Direct Media, Slovenija)

12.30 - 13.15 The Animation Market in France: French 
Touch or Not French Touch

Cécile Blondel (Gobelins, Francuska)

MODERATOR: Iva Šulentić (Hrvatska)

Cirkularna ekonomija

Aleksandra Anić Vučinić (Geotehnički fakultet, Hrvatska)
Dubravko Ponoš (Fond za zaštitu okoliša i energetsku 
učinkovitost, Hrvatska)
Robert Pašičko (Geotehnički fakultet, Hrvatska)

MODERATOR: 
Ida Prester (Hrvatska/Srbija)

13.15 - 13.30  VRIJEME ZA BARCAFFÈ

13.30 - 14.15 13.30 - 14.15

Me, Myself and I
Kako lansirati svoj osobni brend

Péter Szántó (SpringTab, Mađarska)  

MODERATOR: 
Ida Prester (Hrvatska / Srbija)

SCREENING: 
Izbor animiranih filmova studenata 
Gobelins škole

LIDL WEEKEND LUNCH BREAK

15.30 - 16.00 One on One: Zlatko Dalić

Zlatko Dalić (Hrvatska)

15.30 - 16.30 15.30 - 16.30

Social First

Nebojša Grbačić (Sadržajna agencija Cvoke, Hrvatska)
Martina Gršković (404, Hrvatska)
Jernej Špende (Grey Ljubljana, Slovenija)
Lea Stanković (Communis DDB, Srbija)

MODERATOR: Ida Prester (Hrvatska/Srbija)

Serious Games

Onat Hekimoglu (Slow Bros., Njemačka)

MODERATOR: Iva Šulentić (Hrvatska)

16.00  - 16.30 Što za brend Hrvatska znači nogomet?

Zlatko Dalić (Hrvatska)
Pete Radovich (CBS, SAD)
Kristjan Staničić (Hrvatska turistička zajednica, Hrvatska)

MODERATOR: Antonija Mandić (Hrvatska)

16.30 - 16.45 COFFEE BREAK

16.45 - 18.45 BalCannes predstavljanje 
25 najboljih projekata

MODERATOR: Ida Prester (Hrvatska/Srbija)

16.45 - 17.45 16.45 - 17.45

Let There Be Light

Korado Korlević (Zvjezdarnica Višnjan, Hrvatska)
Andrej Mohar (Tamno nebo Slovenije, Slovenija)
Goran Petercol (Hrvatska)
Dean Skira (Skira, Hrvatska)

MODERATOR: Zrinka Grancarić (HRT, Hrvatska)

Meeting Of Styles - From Local to Global!    
How a Vision Became Reality, Inspired 
and Conquered the Graffiti World       

Manuel Gerullis (Meeting of Styles, Njemačka)

MODERATOR: Iva Šulentić (Hrvatska)

20.00 - 21.00

SCREENING: “Ko te šiša” - Premijera prve 
epizode druge sezone

R A S P O R E D  |  P E T A K  2 1 . 0 9 . 2 0 1 8 .R A S P O R E D  |  P E T A K  2 1 . 0 9 . 2 0 1 8 .

DVORANA PRODUŽENI VIKEND DVORANA SLOBODNI VIKEND DVORANA RADNI VIKEND

10.00 - 11.00 Working with Artificial Intelligence 
in Programmatic Advertising 

Paul Martin (Xaxis, EMEA)

11.00 - 11.15 VRIJEME ZA BARCAFFÈ

11.15 - 12.15 7 izazova radija 21. stoljeća

Alen Balen (Yammat FM, Hrvatska)
Davor Marić (Agencija za elektroničke medije, Hrvatska)
Ana Martinoli (Fakultet dramskih umetnosti, Srbija)
Vladimir Mušicki (Media Masters, Srbija)

MODERATOR: Goran Komerički (HRT, Hrvatska)

Wellbeing - Happiness is Not Enough

Lana Horak Pajić (Hrvatska)

11.15 - 11.45

Marketing u turizmu

Tina Jukić (Digital Cultural Transformation, Hrvatska)

12.15 - 12.30 VRIJEME ZA BARCAFFÈ 12.00 - 12.30

12.30 - 13.15 Polarni san                                                                                                         
Prva hrvatska ekspedicija na Južni pol

Davor Rostuhar (Hrvatska)

MODERATOR: Nevena Rendeli Vejzović (HRT, Hrvatska)

Luda kuća - 3 godine kasnije

Rene Bitorajac (Luda kuća, Hrvatska)
Branko Đurić Đuro (Luda kuća, Slovenija)

MODERATOR: Branimir Brkljač (Srbija)

Razvoj regionalnog turizma: kultura i 
avantura, više od mora, snijega i sunca

Snježana Derviškadić (Vijeće za regionalnu saradnju, BiH)

12.45 - 13.15

Glavni lik priče zvane Novinarstvo je - 
Novinar

Tijana Vukić (Fakultet za interdisciplinarne, talijanske i 
kuluturološke studije Sveučilišta Jurja Dobrile u Puli, Hrvatska)

13.15 - 13.30 VRIJEME ZA BARCAFFÈ

13.30 - 14.15                               Vjerujete li svom telefonu?

Alen Delić (Diverto, Hrvatska)

MODERATOR: Nevena Rendeli Vejzović (HRT, Hrvatska)

LIDL WEEKEND LUNCH BREAK

15.30 -  16.30 Kako inovirati...

Lejla Dautović Čaić (Atlantic Grupa, Hrvatska)

Ta strašna četiri slova ili kako smo se kao 
struka pripremili za GDPR

Krešimir Dominić (Komunikacijski laboratorij, Hrvatska)
Matija Hrestak (404, Hrvatska) 
Marija Ivančić (UM Zagreb, Hrvatska)
Boris Rogan (Luna\TBWA Zagreb, Hrvatska)    

MODERATOR: Aleksandra Đermanović (Mediacor, Hrvatska)

15.30 - 17.00

SCREENING: Zlogonje

16.30 - 16.45 COFFEE BREAK

16.45 - 17.45 Povratak otpisanih
Renesansa regionalne produkcije

Branislav Antović (RTS, Srbija)
Damir Novinić (HRT, Hrvatska)
Josip Popovac (Agencija za elektroničke medije, Hrvatska)
Goran Stanković (THISandTHAT, Srbija)
Dario Vince (Ring produkcija, Hrvatska)

MODERATOR: 
Dubravko Merlić (Castor Multimedia, Hrvatska)

The Editor’s Approach to Storytelling

Anthony J. Cortese (Definition 6 - New York, SAD)
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WEEKEND STAGE BUSINESS SUMMERHOUSE STAGE FRENCH-GERMAN CONNECTION

10.00 - 11.00 Will Netflix Eat the Free TV World?

Richard Brešković (Hrvatski Telekom, Croatia)
Tony Jordan (Red Planet Pictures, UK)
Robert Richter (Google, EMEA)
Henning Tewes (RTL Hrvatska, Croatia)

MODERATOR: Antonija Mandić (Croatia)

QWANT - The Search Engine 
That Respects Your Privacy   

Eric Léandri (Qwant, France)

MODERATOR: Iva Šulentić (Croatia)

11.00 - 11.15 TIME FOR BARCAFFÈ

11.15 - 12.15 Tell Me a Story

Pete Radovich (CBS, USA)

MODERATOR: Nevena Rendeli Vejzović (HRT, Croatia)

New World Order – How to Create 
Content for a Digital Era

Daniel Delale (Hanza Media, Croatia)
Jasmina Koprivica (Antenna Group Srbija, Serbia) 
Filip Raunić (Telegram.hr, Croatia)
Saša Stajić (Adria Media Grupa, Serbia)

MODERATOR: 
Vlado Lucić (NewsBar, Croatia)

ARTE’s Digital Strategy & European 
Development

Christine Amtmann (Arte Geie, France)
Elsa Comby (Arte France, France)

MODERATOR: Iva Šulentić (Croatia)

12.15 - 12.30 TIME FOR BARCAFFÈ

12.30 - 13.30                               The Agency (R)evolution

Daniel Ackermann (Degordian, Croatia)
Davor Bruketa (Bruketa&Žinić&Grey, Croatia)
Relja Jović (I&F McCann Grupa, Serbia)
Anđelko Trpković (Publicis Groupe, Adriatic)
Mitja Tuškej (Direct Media, Slovenia)

12.30 - 13.15 The Animation Market in France: French 
Touch or Not French Touch

Cécile Blondel (Gobelins, France)

MODERATOR: Iva Šulentić (Croatia)

Circular Economy

Aleksandra Anić Vučinić (Faculty of Geotechnical 
Engineering, Croatia)
Dubravko Ponoš (Environmental Protection and Energy 
Efficiency Fund, Croatia)
Robert Pašičko (Faculty of Geotechnical Engineering, 
Croatia)

MODERATOR: Ida Prester (Croatia/Serbia)

13.15 - 13.30  TIME FOR BARCAFFÈ

13.30 - 14.15 13.30 - 14.15

Me, Myself and I
Skyrocket Your Personal Brand

Péter Szántó (SpringTab, Hungary)  

MODERATOR: Ida Prester (Croatia/Serbia)

SCREENING: 
Selection of Animated Films 
by Gobelins Students

LIDL WEEKEND LUNCH BREAK

15.30 - 16.00 One on One: Zlatko Dalić

Zlatko Dalić (Croatia)

15.30 - 16.30 15.30 - 16.30

Social First

Nebojša Grbačić (Sadržajna agencija Cvoke, Croatia)
Martina Gršković (404, Croatia)
Jernej Špende (Grey Ljubljana, Slovenia)
Lea Stanković (Communis DDB, Serbia)

MODERATOR: Ida Prester (Croatia/Serbia)

Serious Games

Onat Hekimoglu (Slow Bros., Germany)

MODERATOR: Iva Šulentić (Croatia)

16.00  - 16.30 What Does Football Mean to the Croatia Brand?

Zlatko Dalić (Croatia)
Pete Radovich (CBS, USA)
Kristjan Staničić (Croatian National Tourist Board, Croatia)

MODERATOR: Antonija Mandić (Croatia)

16.30 - 16.45 COFFEE BREAK

16.45 - 18.45 BalCannes Presents The Top 25 Projects

MODERATOR: Ida Prester (Croatia/Serbia)

16.45 - 17.45 16.45 - 17.45

Let There Be Light

Korado Korlević (Višnjan Observatory, Croatia)
Andrej Mohar (Tamno nebo Slovenije, Slovenia)
Goran Petercol (Croatia)
Dean Skira (Skira, Croatia)

MODERATOR: Zrinka Grancarić (HRT, Croatia)

Meeting Of Styles - From Local to Global!    
How a Vision Became Reality, Inspired 
and Conquered the Graffiti World       

Manuel Gerullis (Meeting of Styles, Germany)

MODERATOR: Iva Šulentić (Croatia)

20.00 - 21.00

SCREENING: “Ko te šiša” - Premiere of the First 
Episode of the Second Season 

LONG WEEKEND STAGE FREE WEEKEND STAGE WORKING WEEKEND STAGE

10.00 - 11.00 Working with Artificial Intelligence in 
Programmatic Advertising 

Paul Martin (Xaxis, EMEA)

11.00 - 11.15 TIME FOR BARCAFFÈ

11.15 - 12.15 7 Challenges of 21st Century Radio

Alen Balen (Yammat FM, Croatia)
Davor Marić (Agency for Electronic Media, Croatia)
Ana Martinoli (Faculty of Drama Arts, Serbia)
Vladimir Mušicki (Media Masters, Serbia)

MODERATOR: Goran Komerički (HRT, Croatia)

Wellbeing - Happiness is Not Enough

Lana Horak Pajić (Croatia)

11.15 - 11.45

Marketing in Tourism

Tina Jukić (Digital Cultural Transformation, Hrvatska)

12.15 - 12.30 TIME FOR BARCAFFÈ 12.00 - 12.30

12.30 - 13.15 Polar Dream 
The First Croatian Expedition 
to the South Pole

Davor Rostuhar (Croatia)

MODERATOR: Nevena Rendeli Vejzović (HRT, Croatia)

Luda kuća - Three Years Later

Rene Bitorajac (Luda kuća, Croatia)
Branko Đurić Đuro (Luda kuća, Slovenia)

MODERATOR: Branimir Brkljač (Serbia)

Regional Tourism Development: Culture 
and Adventure Beyond Sea, Snow and Sun

Snježana Derviškadić (Regional Cooperation Council, BiH)

12.45 - 13.15

The Main Character of a Story Called 
Journalism Is – The Journalist

Tijana Vukić (Faculty for Interdisciplinary, Italian and Cultural 
Studies of the University of Juraj Dobrila in Pula, Assistant 
Communicology Professor, Croatia)

13.15 - 13.30 TIME FORRCAFFÈ

13.30 - 14.15                               Do You Trust Your Phone?

Alen Delić (Diverto, Croatia)

MODERATOR: Nevena Rendeli Vejzović (HRT, Croatia)

LIDL WEEKEND LUNCH BREAK

15.30 -  16.30 How to Innovate...

Lejla Dautović Čaić (Atlantic Grupa, Croatia)

Those 4 Horrible Letters or How We as an 
Industry Prepared for GDPR

Krešimir Dominić (Komunikacijski laboratorij, Croatia)
Matija Hrestak (404, Croatia) 
Marija Ivančić (UM Zagreb, Croatia)
Boris Rogan (Luna\TBWA Zagreb, Croatia)    

MODERATOR: Aleksandra Đermanović (Mediacor, Croatia)

15.30 - 17.00

SCREENING: The Witch Hunters

16.30 - 16.45 COFFEE BREAK

16.45 - 17.45 The Return of the Scrapped 
A Regional Production Renaissance

Branislav Antović (RTS, Serbia)
Damir Novinić (HRT, Croatia)
Josip Popovac (Agency for Electronic Media, Croatia)
Goran Stanković (THISandTHAT, Serbia)
Dario Vince (Ring produkcija, Croatia)

MODERATOR: 
Dubravko Merlić (Castor Multimedia, Croatia)

The Editor’s Approach to Storytelling

Anthony J. Cortese (Definition 6 - New York, USA)
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DVORANA VIKEND DVORANA BUSINESS VIKENDICA DVORANA FRENCH-GERMAN CONNECTION

10.00 - 11.00 Nemojte što zamjeriti

Zvonko Hrabar (NewsBar, Hrvatska)
Damir Nikšić (BiH) 
Dragoljub Mićko Ljubičić (Srbija)
Dragoljub Draža Petrović (Danas, Srbija)
Srđan Puhalo (BiH)
Borna Sor (NewsBar, Hrvatska) 

MODERATOR: 
Petar Štefanić (N1, Hrvatska)

A Good Business Is Good for the Business

Walter Susini (The Coca-Cola Company, Europe, Middle 
East & Africa)

MODERATOR: Nevena Rendeli Vejzović (HRT, Hrvatska)

Mi smo Hrvatska

Šime Fantela (Hrvatska)
Mate Janković (Hrvatska)
Hrvoje Serdar (Hrvatska)
Kristjan Staničić (Hrvatska turistička zajednica, Hrvatska)
Aleksandar Šekuljica (Elfs, Hrvatska)
Ivan Tandarić (Elfs, Hrvatska)

MODERATOR: 
Iva Šulentić (Hrvatska)

11.00 - 11.15 VRIJEME ZA BARCAFFÈ

11.15 - 12.15 Na mladima svijet ostaje... čim o tome 
stariji donesu odluku

Ante Toni Debelić (GrowCity, Hrvatska)
Alma Džafić (Debatni klub II. gimnazije u Zagrebu, Hrvatska) 
Tamara Kojić (aktivistkinja, Srbija) 
Matej Lončarić (24sata, Hrvatska)

MODERATOR: 
Branimir Brkljač (Srbija) 

Disrupt Yourself

Antal Bekefi (BAT, Hrvatska)
Siniša Đuranović (Hrvatski Telekom, Hrvatska)
Mladen Fruk (McKinsey & Company, Hrvatska)
Joško Mrndže (Google, Hrvatska)

Kim Kardashian

Milica Đokić (Color Press Group, Srbija) 
Manja Grčić (Antenna Group, Srbija) 
Dejan David Kemperl (David magazin za muškarce sa 
stilom/Golf klub magazin, Slovenija)
Dubravka Tomeković Aralica (Hanza Media, Hrvatska)
Tonkica Zlački (24sata, Hrvatska)

MODERATOR: Milana Vlaović (Hrvatska)

12.15 - 12.30 VRIJEME ZA BARCAFFÈ

12.30 - 13.15             We the People... regionalni javni servisi

Kazimir Bačić (HRT, Hrvatska)
Igor Kadunc (RTV Slovenija, Slovenija)

MODERATOR: Tin Radovani (BBC, Velika Britanija)

West Wing
Kako savjetovati predsjednika

Krešimir Macan (Manjgura, Hrvatska)
Stojan Pelko (Korpus, Slovenija)
Suzana Vasiljević (Ured predsjedništva, Srbija)

MODERATOR: Ivana Brkić Tomljenović (Nova TV, Hrvatska)

Travel in the Age of Assistance

Stefan Trienen (Google, Njemačka)

MODERATOR: Ida Prester (Hrvatska/Srbija)

13.15 - 13.30 VRIJEME ZA BARCAFFÈ 13.15 - 14:00 13.15 - 13.30  VRIJEME ZA BARCAFFÈ

13:30 - 14:15 One on One s Ciganinom, 
ali najljepšim

Kristian Novak (Hrvatska)

MODERATOR: Danijela Jozić (tportal, Hrvatska)

Komuniciranje poslije riječi

Dejan Verčič (Stratkom/Sveučilište u Ljubljani, Slovenija)

MODERATOR: Ivana Brkić Tomljenović (Nova TV, Hrvatska)

Data, Advertising and the Erosion of 
Trust in the Age of AI

Jason Jercinovic (Havas, SAD)

MODERATOR: 
Ida Prester (Hrvatska/Srbija)

LIDL WEEKEND LUNCH BREAK

15:30 - 16:30 Mediji - čuvari demokracije ili sluge 
interesa i kapitala?

Robert Frank (Glas Istre, Hrvatska)
Ksenija Kardum (Nova TV, Hrvatska)
Dražen Klarić (Večernji list, Hrvatska)
Zdravko Milinović (Hanza Media, Hrvatska)

MODERATOR: Domagoj Novokmet (N1, Hrvatska)

Money Never Sleeps
Restrukturiranje medijskog tržišta

Dejan Ljuština (PwC, Hrvatska)
Primož Pusar (Pristop skupina, Slovenija)
Slobodan Georgijev (BIRN Srbija/Vreme, Srbija)
Zoran Šprajc (RTL Hrvatska, Hrvatska)

MODERATOR: 
Miran Pavić (Telegram Media Grupa, Hrvatska)

New revenue projekti

Ivana Galić Baksa (Nova TV, Hrvatska) 
Uroš Hakl (Večer Skupina, Slovenija)
Mirjana Glavak (24sata, Hrvatska)
Robert Čoban (Color Press Group, Srbija)

MODERATOR: Manuela Šola (Komunikacijski laboratorij, 
Hrvatska)

16:30 - 16:45 COFFEE BREAK

16:45 - 18:15 SoMo Borac

MODERATOR: Iva Šulentić (Hrvatska)

16:45 - 17:45 16.45 - 17.45

Kako ne uprskati digitalnu  
transformaciju u 60 minuta?!                             

Sead Ahmetović (WeAreDevelopers, Austrija)
Slaven Mišak (Bonsai, Hrvatska)
Ratko Mutavdžić (Mircrosoft, Hrvatska)
Janez Rakušček (Luna/TBWA, Slovenija)
Admir Tuzović (App Impact, BiH)

MODERATOR: 
Miroslav Rosandić (Bug, Hrvatska)

Jesu li mediji pomogli ili odmogli rješavanju 
slučaja Agrokor?                

Ivan Hrstić (N1, Hrvatska)
Berislav Jelinić (Nacional, Hrvatska)
Ivan Pandžić (24sata, Hrvatska)
Marina Šunjerga (Večernji list, Hrvatska)

MODERATOR: Damir Smrtić (HRT, Hrvatska)

20.00 - 21.00  20.00 - 21.00

SCREENING:  “Novine” - Premijera prve 
epizode druge sezone

Luda kuća predstavlja: Đurologija

Rene Bitorajac (Hrvatska)
Branko Đurić Đuro (BiH/Slovenija)

DVORANA PRODUŽENI VIKEND DVORANA SLOBODNI VIKEND DVORANA RADNI VIKEND

10.00 - 11.00 Igre gladi

Davor Bruketa (Bruketa&Žinić&Grey, Hrvatska) 
Denis Matijević (Smarter, Hrvatska)
Marko Pipunić (Žito, Hrvatska)

MODERATOR: 
Zoran Šprajc (RTL Hrvatska, Hrvatska)

11.00 - 11.15 VRIJEME ZA BARCAFFÈ

11.15 - 12.15 Život poslije ere Digitela i Unexa

Marinka Akrap (Podravka, Hrvatska) 
Vesna Barišić (PMG, Hrvatska) 
Rajna Cuculić (GroupM, Hrvatska/Slovenija)
Ivan Gale (RTL Hrvatska, Hrvatska)

MODERATOR: Vedran Vereš (Initiative Zagreb, Hrvatska)

Zašto smo tako loši u predviđanju
budućnosti?

Vuk Vuković (Oraclum Intelligence Systems, Velika Britanija)

Kriptovalute iznutra: Tko će počistiti 
nered?

Željko Ivanković (Hrvatska)

12.15 - 12.30 VRIJEME ZA BARCAFFÈ

12.30 - 13.15 Rebrand Yourself

Marko Šesnić (Šesnić&Turković, Hrvatska) 
Ivana Tremac (BAT Adria, Hrvatska)
Goran Turković (Šesnić&Turković, Hrvatska)  
Izabela Vrtar (Adria Media Zagreb, Hrvatska)
Igor Vukasović (Addiko Bank, Hrvatska)

MODERATOR:
Iva Šulentić (Hrvatska)

I $ U Mary Jane

Ognjen Brborović (Povjerenstvo za medicinski kanabis 
Ministarstva zdravstva RH, Hrvatska)

Storyji i vertikalni video na Weekendu!

Nana Nadarević (MAC Cosmetics, Hrvatska)
Matea Frajsberger (Click4Chic, Hrvatska)
Darian Škarica (Delta Reality, Hrvatska)
Iva Soldo (Bamboo Lab, Hrvatska)

MODERATOR: Ivan Brezak Brkan (Netokracija.com, 
Hrvatska)

13.15 - 13.30 VRIJEME ZA BARCAFFÈ

13.30 - 14.15                               Estonia, the Digital Republic

Kalle Palling (Parlament Republike Estonije, Estonija)

MODERATOR: 
Nevena Rendeli Vejzović (HRT, Hrvatska)

LIDL WEEKEND LUNCH BREAK

15.30 -  16.30 Goodbye Mr. Sorrell?!

Damir Ciglar (Imago Ogilvy, Hrvatska)
Sašo Dimitrievski (Pristop skupina, Slovenija)
Vladimir Dimovski (McCann Adriatic, Srbija)
Jovan Stojanović (Direct Media, Srbija)

MODERATOR: 
Nikola Bubanj (Grey Group Europe, Hrvatska)

Unutar Googleovog marketinga 

Ivana Grbavac (Google, EMEA)

Od fantomki do fondacije - 
Kako je najkontroverznija skupina za 
zaštitu životinja postala 
najutjecajniji i najbrže rastući 
pokret u regiji?

Aleksandar Buhanac (Fondacija Pokret Levijatan, Srbija)

Jasminka Herceg (Fondacija Pokret Levijatan, Hrvatska)

16.30 - 16.45 COFFEE BREAK

16.45 - 17.45 Izgubljeni u prijevodu

John Brady (BAT, Adria Cluster)
Cody McClain Brown (Fakultet političkih znanosti, Hrvatska)
Julian Oehrlein (Oradian, Hrvatska)
Paul Suchar (KPMG Hrvatska, Hrvatska) 

MODERATOR: Antonija Mandić (Hrvatska)

Sila&Taraba: između Netflixa i HBO-a

Miodrag Sila (Drugi plan, Hrvatska)  
Nebojša Taraba (Drugi plan, Hrvatska)

MODERATOR: Ida Prester (Hrvatska/Srbija)

Kako je Matej napravio “đumbus” među 
YouTuberima

Matej Lončarić (24sata, Hrvatska)
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10.00 - 11.00 Don’t Hold Anything Against Us

Zvonko Hrabar (NewsBar, Croatia)
Damir Nikšić (BiH) 
Dragoljub Mićko Ljubičić (Serbia)
Dragoljub Draža Petrović (Danas, Serbia)
Srđan Puhalo (BiH)
Borna Sor (NewsBar, Croatia) 

MODERATOR: 
Petar Štefanić (N1, Croatia)

Brands With Purpose

Walter Susini (The Coca-Cola Company, Europe, Middle 
East & Africa)

MODERATOR: Nevena Rendeli Vejzović (HRT, Croatia)

We Are Croatia

Šime Fantela (Croatia)
Mate Janković (Croatia)
Hrvoje Serdar (Croatia)
Kristjan Staničić (Croatian National Tourist Board, Croatia)
Aleksandar Šekuljica (Elfs, Croatia)
Ivan Tandarić (Elfs, Croatia)

MODERATOR: 
Iva Šulentić (Croatia)

11.00 - 11.15 TIME FOR BARCAFFÈ

11.15 - 12.15 Youth Will Inherit the World… As Soon as 
The Adults Allow It

Ante Toni Debelić (GrowCity, Croatia)
Alma Džafić (II. Gymnasium Debate Club, Croatia) 
Tamara Kojić (Activist, Serbia)
Matej Lončarić (24sata, Croatia)

MODERATOR: 
Branimir Brkljač (Serbia) 

Disrupt Yourself

Antal Bekefi (BAT, Croatia)
Siniša Đuranović (Hrvatski Telekom, Croatia)
Mladen Fruk (McKinsey & Company, Croatia)
Joško Mrndže (Google, Croatia)

Kim Kardashian

Milica Đokić (Color Press Group, Serbia) 
Manja Grčić (Antenna Group, Serbia) 
Dejan David Kemperl (David magazin za muškarce sa 
stilom/Golf klub magazin, Slovenia)
Dubravka Tomeković Aralica (Hanza Media, Croatia)
Tonkica Zlački (24sata, Croatia)

MODERATOR: Milana Vlaović (Croatia)

12.15 - 12.30 TIME FOR BARCAFFÈ

12.30 - 13.15             We the People... 

Kazimir Bačić (HRT, Croatia)
Igor Kadunc (RTV Slovenija, Slovenia)

MODERATOR: Tin Radovani (BBC, UK)

West Wing – How to Advise the President

Krešimir Macan (Manjgura, Croatia)
Stojan Pelko (Korpus, Slovenia)
Suzana Vasiljević (Cabinet of the President, Serbia)

MODERATOR: Ivana Brkić Tomljenović (Nova TV, Croatia)

Travel in the Age of Assistance

Stefan Trienen (Google, Germany)

MODERATOR: Ida Prester (Croatia/Serbia)

13.15 - 13.30 TIME FOR barcaffe 13.15 - 14.00 13.15 - 13.30  TIME FOR barcaffe

13.30 - 14.15 One on One: Kristian Novak

Kristian Novak (Croatia)

MODERATOR: Danijela Jozić (tportal, Croatia)

Communication Afterwords

Dejan Verčič (Stratkom/University of Ljubljana, Slovenia)

MODERATOR: Ivana Brkić Tomljenović (Nova TV, Croatia)

Data, Advertising and the Erosion of 
Trust in the Age of AI

Jason Jercinovic (Havas, USA)

MODERATOR: Ida Prester (Croatia/Serbia)

LIDL LIDL WEEKEND LUNCH BREAK

15.30 - 16.30 Media – Guardians of Democracy or 
Servants of Interests and Capital?

Robert Frank (Glas Istre, Croatia)
Ksenija Kardum (Nova TV, Croatia)
Dražen Klarić (Večernji list, Croatia)
Zdravko Milinović (Hanza Media, Croatia)

MODERATOR: Domagoj Novokmet (N1, Croatia)

Money Never Sleeps 
Media Market Restructuring

Dejan Ljuština (PwC, Croatia)
Primož Pusar (Pristop Group, Slovenia)
Slobodan Georgijev (BIRN Serbia/Vreme, Serbia)
Zoran Šprajc (RTL Hrvatska, Croatia)

MODERATOR: 
Miran Pavić (Telegram Media Grupa, Croatia)

New Revenue Projects

Ivana Galić Baksa (Nova TV, Croatia) 
Uroš Hakl (Večer Skupina, Slovenia)
Mirjana Glavak (24sata, Croatia)
Robert Čoban (Color Press Group, Serbia)

MODERATOR: Manuela Šola (Komunikacijski laboratorij, 
Croatia)

16:30 - 16:45 COFFEE BREAK

16:45 - 18:15 The Sixth Edition of SoMo Borac Brings 
The Region’s Best Digital Works

MODERATOR: Iva Šulentić (Croatia)

16.45 - 17.45 16.45 - 17.45

How Not to Mess Up Digital 
Transformation in 60 Minutes?!                          

Sead Ahmetović (WeAreDevelopers, Austria)
Slaven Mišak (Bonsai, Croatia)
Ratko Mutavdžić (Mircrosoft, Croatia)
Janez Rakušček (Luna/TBWA, Slovenia) 
Admir Tuzović (App Impact, BiH)

MODERATOR: 
Miroslav Rosandić (Bug, Croatia)

Has The Media Helped or Hindered The 
Agrokor Case?                

Ivan Hrstić (N1, Croatia)
Berislav Jelinić (Nacional, Croatia)
Ivan Pandžić (24sata, Croatia)
Marina Šunjerga (Večernji list, Croatia)

MODERATOR: Damir Smrtić (HRT, Croatia)

20.00 - 21.00  20.00 - 21.00

SCREENING:  “The Newspaper” - Premiere of 
the First Episode of the Second Season

Luda kuća presents: Đurologija

Rene Bitorajac (Croatia)
Branko Đurić Đuro (BiH/Slovenia)

LONG WEEKEND STAGE FREE WEEKEND STAGE WORKING WEEKEND STAGE

10.00 - 11.00 Hunger Games

Davor Bruketa (Bruketa&Žinić&Grey, Croatia) 
Denis Matijević (Smarter, Croatia)
Marko Pipunić (Žito, Croatia)

MODERATOR: Zoran Šprajc (RTL Hrvatska, Croatia)

11.00 - 11.15 TIME FOR BARCAFFÈ

11.15 - 12.15 Life After the Era of Digitel and Unex

Marinka Akrap (Podravka, Croatia) 
Vesna Barišić (PMG, Croatia) 
Rajna Cuculić (GroupM, Croatia/Slovenia)
Ivan Gale (RTL Hrvatska, Croatia)

MODERATOR: Vedran Vereš (Initiative Zagreb, Croatia)

Why Are We So Bad at Predicting
The Future?

Vuk Vuković (Oraclum Intelligence Systems, UK)

Cryptocurrencies from Within: Who Will 
Clean Up the Mess?

Željko Ivanković (Croatia)

12.15 - 12.30 TIME FOR BARCAFFÈ

12.30 - 13.15 Rebrand Yourself

Marko Šesnić (Šesnić&Turković, Croatia) 
Ivana Tremac (BAT Adria, Croatia)
Goran Turković (Šesnić&Turković, Croatia)  
Izabela Vrtar (Adria Media Zagreb, Croatia)
Igor Vukasović (Addiko Bank, Croatia)

MODERATOR:
Iva Šulentić (Croatia)

I $ U Mary Jane

Ognjen Brborović (Committee for Medicinal Cannabis of 
the Ministry of Health, Croatia)

Stories and Vertical Videos 
at the Weekend!

Nana Nadarević (MAC Cosmetics, Croatia)
Matea Frajsberger (Click4Chic, Croatia)
Darian Škarica (Delta Reality, Croatia)
Iva Soldo (Bamboo Lab, Croatia)

MODERATOR: Ivan Brezak Brkan (Netokracija.com, 
Croatia)

13.15 - 13.30 TIME FOR BARCAFFÈ

13.30 - 14.15                               Estonia, the Digital Republic

Kalle Palling (Parliament of Estonia, MP, Estonia)

MODERATOR: 
Nevena Rendeli Vejzović (HRT, Croatia)

LIDL WEEKEND LUNCH BREAK

15.30 -  16.30 Goodbye Mr. Sorrell?!

Damir Ciglar (Imago Ogilvy, Croatia)
Sašo Dimitrievski (Pristop skupina, Slovenia)
Vladimir Dimovski (McCann Adriatic, Serbia)
Jovan Stojanović (Direct Media, Serbia)

MODERATOR: Nikola Bubanj (Grey Group Europe, Croatia)

Inside Google Marketing

Ivana Grbavac (Google, EMEA)

From Balaclava to Foundation – How Did 
The Most Controversial Animal Protection 
Group Become The Most Influential and 
Fastest Growing Regional Movement?

Aleksandar Buhanac (Fondacija Pokret Levijatan, Serbia)
Jasminka Herceg (Fondacija Pokret Levijatan, Croatia)

16.30 - 16.45 COFFEE BREAK

16.45 - 17.45 Lost in Translation

John Brady (BAT, Adria Cluster)
Cody McClain Brown (Faculty of Political Science, Croatia)
Julian Oehrlein (Oradian, Croatia)
Paul Suchar (KPMG Croatia, Croatia) 

MODERATOR: Antonija Mandić (Croatia)

Sila&Taraba: Between Netflix and HBO

Tomislav Sila (Drugi plan, Croatia)  
Nebojša Taraba (Drugi plan, Croatia)

MODERATOR: Ida Prester (Croatia/Serbia)

How Matej Made a “Jumble” Among 
YouTubers

Matej Lončarić (24sata, Croatia)
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One on One: Zlatko Dalić One on One: Zlatko Dalić

P R E D A V A N J E  |  L E C T U R E

Zlatko Dalić
Football Coach (Croatia)
Nogometni trener (Hrvatska)

Zlatko Dalić je karijeru profesionalnog nogometaša započeo kao
obrambeni vezni igrač nogometnog kluba Troglav 1918. godine iz 
Livna. Igrao je za splitski Hajduk, vinkovačku Cibaliju, podgoričku 
Budućnost, mostarski Velež te varaždinski Varteks, a po završetku 
igračke karijere krenuo je u stručne vode. Najveće je pak uspje-
he postigao kao trener i pomoćni trener vodeći brojne nogomet-
ne klubove. Ove je godine ostvario povijesni uspjeh s hrvatskom 
nogometnom reprezentacijom na Svjetskom prvenstvu u Rusiji, 
otkud su se Vatreni vratili sa srebrnom medaljom, što je najveći 
dosadašnji uspjeh hrvatskog nogometa.

Zlatko Dalić started his professional football career as a defensive 
midfielder for Troglav 1918 football club from Livno. He also played 
for Hajduk (Split), Cibalia (Vinkovic), Budućnost (Podgovrica), Velež 
(Mostar) and Varteks (Varaždin) and has decided to venture into 
professional coaching. His biggest success came as a coach and as-
sistant coach for several football clubs. This year he accomplished 
his biggest victory yet with the Croatian national football team. At 
the World Cup in Russia, the team managed to win second place 
and come back with a silver medal, which is the biggest success of 
Croatian football so far.

This summer, Zlatko Dalić led the Croatian football team in Russia 
to its greatest success. An incredible series of victories basically 
threw Croatia into a delirium that has not been seen for a long 
time. What set this football team apart from all other teams was 
an incredible persistence and a psychological stability that enabled 
fantastic victories event though all seemed lost. Many past Croa-
tian football teams were full of great football players, but this gen-
eration showed qualities that separate the great from the best. 
How to create winners? What makes a great athlete? How can one 
keep the team spirit up under pressure?

Zlatko Dalić vodio je hrvatsku nogometnu reprezentaciju ovog lje-
ta u Rusiji do njenog najvećeg uspjeha. Nevjerojatan niz pobjeda 
bacio je Hrvatsku u deliriji kakav dugo nije viđen. Ono što je ovu 
hrvatsku reprezentaciju razlikovalo od svih ostalih je nevjerojatna 
upornost i psihološka stabilnost koja je omogućila fantastične po-
bjede i nakon što se sve činilo izgubljenim. Mnoge hrvatske repre-
zentacije bile su prepune sjajnih nogometaša, ali ova momčad je 
pokazala osobine koje razlikuju odlične od najboljih. Kako stvoriti 
pobjednike? Što odlikuje vrhunske igrače? Kako održati momčad-
ski duh pod pritiskom?
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Vjerujete li svom telefonu? Do You Trust Your Phone?

P R E D A V A N J E  |  L E C T U R E

Alen Delić
Diverto, Principal Information Security Consultant (Croatia)
Diverto, Vodeći konzultant za informacijsku sigurnost (Hrvatska)

MODERATOR:

HRT, urednica (Hrvatska)
HRT, Editor (Croatia)  

Nevena Rendeli Vejzović

Alen Delić radi u Divertu kao vodeći konzultant za informacijsku 
sigurnost na području strateškog razvoja i upravljanja informacij-
skom sigurnošću te socijalnog inženjeringa. Radi na projektima ra-
zvoja informacijske sigurnosti i upravljanja sigurnošću. Certificirani 
je Social Engineering Pentest Professional i Master’s Level Social 
Engineering Expert.

Alen Delić works for Diverto as a principal consultant for infor-
mation security in the field of strategic development, information 
security management and social engineering. He is working on in-
formation security and safety management development projects. 
He is a certified Social Engineering Pentest Professional and a Mas-
ter’s Level Social Engineering Expert.

Your computer and your phone have a camera and a microphone. 
They actually have everything necessary to record you even when 
they´re not turned on. Have you noticed that many people put 
tape over the camera on their personal computers? Can we be 
sure that everything we say or do is not being recorded? What else 
can your phone do without you being aware or allowing it to do? 
Who can possibly be capable of using your phone without your 
knowledge? Are we just being paranoid or is your phone not all 
your own?

Vaše računalo i vaš telefon imaju i kameru i mikrofon. Imaju sve 
što je potrebno da bi snimali i kad mislite da ne rade. Jeste li pri-
mijetili koliko je ljudi na svojim osobnim računalima prelijepilo ka-
meru? Možemo li biti sigurni da sve što kažemo ili uradimo nije 
snimljeno? Što to još vaš telefon može napraviti bez da ste toga 
svjesni ili bez da ste mu to dopustili? Tko je uopće sposoban iskori-
stiti vaš telefon bez vašeg znanja? Jesmo li paranoični ili vaš telefon 
nije samo vaš?

FOTO: 
Igor Kralj/PIXSELL
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Ozbiljne igre Serious Games

P R E D A V A N J E  |  L E C T U R E

Onat Hekimoglu
Slow Bros.,CEO/Game Designer/Composer (Germany)
Slow Bros.,direktor/Game Designer/Composer (Njemačka)

MODERATOR:

Voditeljica (Hrvatska)
Host (Croatia)

Iva Šulentić

Plutajući negdje između zaljubljenika u filmove i dizajnera igrica, ali 
i gamera i filmaša, Onat Hekimoglu je odličan u miješanju pričanja 
priča i interaktivnih koncepata. Nakon studija filma na WAM medij-
skoj akademiji i dizajna igrica na Cologne Game Labu, danas radi 
na svojoj trećoj akademskoj tituli. Potaknut znatiželjom i obrnutim 
inženjeringom o tome kako programi, instrumenti, bilo što s tipka-
ma i gumbićima funkcionira, uspio je zadržati djetinjasti entuzija-
zam za igru sa stvarima, što ga u konačnici dovodi do raznih pro-
jekata poput interaktivne audiovizualne instalacije “Klanglichter” ili 
ozbiljne VR igre “Outcasted”. Dobitnik je raznih filmskih i gamer-
skih nagrada, a trenutno radi na prvoj igri pune duljine “Harold Ha-
libut -  A Handmade Adventure Game” u “Slow Bros” – nezavisnom 
studiju kojeg je osnovao zajedno sa svojim prijateljima.

Floating between film fan and game designer as well as gamer and 
filmmaker, Onat Hekimoglu is good at mixing storytelling and in-
teractive concepts. After studying film at the WAM Medienakade-
mie and Game Design at the Cologne Game lab, he is now working 
on his third academic degree. Driven by a reverse engineering kind 
of curiosity about gadgets, instruments, anything with knobs and 
buttons, he has been able to retain a childlike enthusiasm for play-
ing with things, leading to projects like the interactive audio-visual 
installation “Klanglichter” or the VR serious game “Outcasted”. He 
has won a range of awards in the realms of film and games and 
is currently working on “Harold Halibut - A Handmade Adventure 
Game“, which is the first full-length game by „Slow Bros.“, the indie 
studio he founded together with his friends.

Games can be much more than entertainment. From simulations 
over scientific exploration, politics and education, there are count-
less applications for the interactive digital medium. Have you ever 
wondered how playing games can help to train people, deal with 
societal challenges or raise awareness of contemporary social is-
sues? This lectures purpose is to give insight into games that are 
designed for those purposes: Serious games.

Igre mogu biti puno više od zabave. Od simulacija do znanstvenih 
istraživanja, politike i obrazovanja, postoje bezbrojne aplikacije za
interaktivne digitalne medije. Jeste li se ikada zapitali kako igranje 
igara može pomoći ljudima pri treniranju ili društvenim izazovima
ili kako igre mogu podići modernu društvenu svijest? Svrha ovog 
predavanja je pobliže objasniti pojam tzv. ozbiljnih igara, odnosno 
onih koje imaju određenu svrhu.
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Podaci, oglašavanje i erozija povje-
renja u doba umjetne inteligencije

Data, Advertising and the Erosion 
of Trust in the Age of AI

P R E D A V A N J E  |  L E C T U R E

Jason Jercinovic
Havas, Global Head of Innovation (USA)
Havas, Globalni direktor inovacija (SAD)

MODERATOR:

Voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Ida Prester

Vizionarski digitalni marketingaš s preko dvadeset godina iskustva 
u tehnologiji, oglašavanju marketingu, s rasponom od globalnih 
agencija do start-upova financiranih rizičnim fondovima. S ener-
gičnom opsesijom prema svemu što je inovativno, njegovo jedin-
stveno agencijsko iskustvo ga je doslovno pretvorilo u stručnjaka 
koji se najbolje razumije u nove tehnologije poput umjetne inteli-
gencije, videa, mobilne tehnologije, društvenih mreža te content 
produkcije. Voditelj je Havasovog Innovation Practice odjela kao 
globalni direktor/voditelj inovacija te se nedavno počeo baviti stva-
ranjem i mjerenjem Havasovih novih AI (Havas Cognitive) i CX po-
slovnih jedinica koje brendovima omogućuju identificiranje uvida 
putem skupljenih podataka i stvaranje novih proizvoda za potro-
šače koristeći marketing, procedure, tehnologije i još mnogo toga.

Visionary digital marketer with over twenty years of experience in 
technology, advertising, and marketing, ranging from global agen-
cies to VC funded start-ups. With an energetic obsession in all things 
innovative, his unique industry experience has created special ex-
pertise in emerging technologies such as artificial intelligence, video, 
mobile, social media, and content production. He has been leading 
Havas’ Innovation practice as Global Head of innovation and most 
recently has been focusing on building and scaling Havas’ new AI 
(Havas Cognitive) and CX business units which allow brands to iden-
tify data driven insights and build new customer products across 
marketing, operations, tech and more. Prior to the new Global role, 
Jason was President of Havas NY since 2011. Recipient of Global In-
novator Award by the Internationalist. Frequent speaker and writer 
on topics such as AI, technology and the future of marketing.

Overview: cognitive intelligence has unlocked the power of brands 
to engage with people in unprecedented ways. The advancements 
enable building human-like relationships with consumers, an in-
valuable evolution to consumer connection. Yet, the AI fueling that 
evolution introduces troubling ethical considerations. Advertisers 
may soon know us better than we know ourselves. Worrisomely, 
they may elevate the art of persuasion to the science of behaviour 
control. Combined with practical considerations like inherently bi-
ased data, algorithms that make flawed decisions & violations of 
personal privacy, Jason calls for a code of ethics that will govern 
our use of AI in marketing applications that ensure transparency 
& trust. 

Kognitivna inteligencija je otvorila novi svijet brendovima koja im 
omogućuje interakciju s ljudima na nevjerojatne načine. Ti napredci 
omogućuju izgradnju skoro ljudskih odnosa s potrošačima, gotovo 
neprocjenjivu evoluciju veze s potrošačima. AI koja stoji iza te evolu-
cije nam donosi i neka zabrinjavajuća etička pitanja. Oglašivači će nas 
bolje znati nego što mi sami sebe znamo. Dodatno je zabrinjavajuća 
činjenica da oglašivači mogu podići umijeće uvjeravanja do znanosti 
o kontroli ponašanja. Kombinirajući praktična razmatranja poput ge-
netski pristranih podataka, algoritama koji rade manjkave odluke te 
krše našu privatnost, Jason poziva na stvaranje etičkog kodeksa koji 
bi upravljao našim korištenjem umjetne inteligencije u marketinškim 
aplikacijama te osigurati transparentnost i povjerenje. 
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One on One s Ciganinom, 
ali najljepšim

One on One: Kristian Novak 

P R E D A V A N J E  |  L E C T U R E

Kristian Novak
University Professor, Linguist and Writer (Croatia)
Sveučilišni profesor, jezikoslovac i književnik (Hrvatska)

MODERATOR:

tportal, glavna urednica (Hrvatska)
tportal, Editor in Chief (Croatia)

Danijela Jozić

Kristian Novak (1979) je sveučilišni profesor, jezikoslovac i književ-
nik. Bio je viceprvak Europe 2006. godine u karateu. Njegovi nagra-
đivani romani Črna mati zemla (2013) i Ciganin, ali najljepši (2017) 
osvojili su književnu kritiku i publiku, a njihove kazališne adaptacije 
još osvajaju nagrade u zemlji i susjedstvu. U pripremi su i televizij-
ske odnosno filmske adaptacije romana. Živi u Zagrebu, oženjen je 
i otac dvoje djece.

Kristian Novak (1979) is a university professor, linguist and writ-
er. In 2006 he became the European vice champion in karate. His 
award-winning novels Črna mati zemla (2013) and Ciganin, ali na-
jljepši (2017) have won over both the literary critics and the audi-
ence, and his theatre adaptations are still winning awards both lo-
cally and internationally. He is currently preparing TV adaptations 
of his novels. He lives in Zagreb, is married and a father of two 
children.

Abysmal and insulting for the entire Roma community. That is a 
Parliament representative described the novel and theater play 
Ciganin, ali najljepši. Even though critics have declared it a mas-
terpiece, some think Črna mati zemla is ill-suited for obligatory 
literature in schools. The topics Kristian Novak delves into are our 
daily life, but even so, a look in the mirror can sometimes see too 
offensive. Are there discussions that should not be led? Can we 
move forward by turning our heads while agreeing with taboos? 
Or are Milena and Sandi the real heroes of our times? All this (and 
more) will be discussed in our One on One format, only at Week-
end Media Festival.

Pogrdno i uvredljivo za cijelu romsku zajednicu. Tako je saborski 
zastupnik ocijenio nagrađivani roman i predstavu „Ciganin, ali naj-
ljepši“. Iako su ju kritičari proglasili majstorskim djelom, „Črna mati 
zemla“ nekima je bila nepodobna za popis lektire. Teme o kojima 
Kristian Novak piše naša su svakodnevica, pa ipak, pogled u zrcalo 
nekima je preuvredljiv. Postoje li rasprave koje se ne smiju voditi? 
Možemo li napredovati okrećući glavu i mireći se s tabuima? Ili su 
Milena i Sandi junaci našeg doba? O svemu ovome (i više) razgova-
rat ćemo s njim u formatu One on One na Weekendu.
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Estonija, digitalna Republika Estonia, the Digital Republic

P R E D A V A N J E  |  L E C T U R E

Kalle Palling
Parliament of Estonia, MP (Estonia)
Parlament Republike Estonije, zastupnik (Estonija)

MODERATOR:

HRT, urednica (Hrvatska)
HRT, Editor (Croatia)  

Nevena Rendeli Vejzović

Kalle Palling je član estonskog parlamenta od 2007. te je jedan od 
najmlađih izabranih članova. Služio je kao Predsjednik Europskog 
Vijeća za Opće Poslove, Potpredsjednik Vijeća za Okoliš te član Eko-
nomskog Vijeća. Odgovoran je za provedbu trećeg energetskog 
paketa na estonskom tržištu plina, kao i za otvaranje električnog 
tržišta. Na svom parlamentarnom radnom mjestu promovira elek-
troničku upravu (e-governance) u Estoniji ali i u inozemstvu. Esto-
nija je odlučila prihvatiti nove disruptivne tehnologije, a Palling je 
odigrao ključnu ulogu u formuliranju i pregovaranju o pravilima u 
mnogim sektorima. Njegov najnoviji uspjeh dolazi u obliku novog 
zakona koji regulira ride-sharing kompanije poput Ubera i Taxify-a, 
kako bi u Estoniji posluju unutar zakonskih okvira, što je jedan od 
prvih takvih slučajeva u Europi. 

Kalle Palling has been a member of Estonian parliament since 2007, 
being one of the youngest members ever elected. He has been a 
Chairman of the European Union Affairs Committee, Vice- Chair of 
the Environment Committee and a member of the Economic Com-
mittee. He has been responsible for implementing the 3rd energy 
package on a gas mar-ket in Estonia, as well as opening the elec-
tricity market. His parliamentary work to promote e-governance 
in Estonia and abroad. Estonia has decided to embrace disruptive 
technologies and Palling has played a major role in drafting and 
negotiating the rules for many sectors.  The latest success was a 
new law that took in to effect last week that regulates ride- sharing 
company’s like Uber & Taxify to operate in Estonia on the books. 
It’s one of the first times this has hap-pened anywhere in Europe.

Estonia, a small country of barely one million inhabitants after its 
split from the Soviet Union has decided to become the most dig-
italized country in the world. Skype was created in Estonia, and 
their voting ballots and all documents are completely digitalized. 
What happens when a society is digitalized in such a quick manner 
and when most of our lives can be controlled or accessed online? 
How has digitalization reshaped Estonia? What does that mean for 
citizens and companies?

Estonija, mala zemlja s nešto više od 1 milijun stanovnika, nakon
raspada Sovjetskog Saveza odlučila je postati najdigitaliziranija
zemlja svijeta. Estonija je proizvela Skype, glasovanje je online, a
svi dokumenti su u potpunosti digitalizirani. Što se dogodi kada se
društvo ubrzano digitalizira i kada se većinom života može uprav-
ljati online? Kako je digitalizacija preoblikovala Estoniju? Što to zna-
či za građane, a što za kompanije?
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Ispričaj mi priču Tell Me a Story

P R E D A V A N J E  |  L E C T U R E

Pete Radovich
CBS, CBS, Creative Director (USA)
CBS, kreativni direktor (SAD)

MODERATOR:

HRT, urednica (Hrvatska)
HRT, Editor (Croatia)

Nevena Rendeli Vejzović

Kreativni direktor CBS-a, Pete Radovich, autor kritički priznatog če-
tverominutnog TV spota “Teasing John Malkovich”, koji je postao 
viralni hit u samo par sati emitiranja te koji je dobitnik najprestiž-
nijih nagrada u svijetu marketinga i komunikacija, uključujući 5 na-
grada Cannes Lions, 4 Emmy nagrade i 4 Clio nagrade. Producent i 
redatelj koji je 36 puta dobio Emmy nagradu se vraća na Weekend 
Media Festival s prezentacijom o tehnikama pripovijedanja te o fi-
lozofijama koje su u stvari srž njegove uspješne televizijske karijere 
u Americi, a pokazat će nam i nekoliko primjera njegovih nagrađi-
vanih djela kako bi demonstrirao svoje strategije.

CBS Creative Director, Pete Radovich, author of the critically ac-
claimed 4-minute spot “Teasing John Malkovich”, which became 
a viral hit on the web within hours of airing, and went on to win 
some of the most prestigious awards in the world of marketing 
and communication, including 5 Cannes Lions, 4 Emmy Awards 
and4 Clios. The 36-time Emmy Award winning producer & director 
is returning to the Weekend with a presentation about storytell-
ing techniques and philosophies that have been at the core of his 
successful American television career, while using examples from 
several of his award-winning works to demonstrate his strategies.

Great storytelling is about creating an emotional connection with 
your audience and is the basis for virtually everything we do in 
media. It’s become an essential skill. But what makes a compel-
ling story? What makes someone a good storyteller? The 36-time 
Emmy Award winning producer & director, Pete Radovich will 
share the storytelling techniques and philosophies that have been 
at the core of his suc-cessful American television career, while us-
ing examples from several of his award-winning works to demon-
strate his strategies, including “Teasing John Malkovich”. The de-
mand for video content is at an all-time high, and more than ever, 
there are opportunities for marketers, directors and businesses to 
use a compelling story to make an impact with their audience and 
consumers. 

Dobar storytelling stvara emocionalnu povezanost s publikom i 
temelj je za sve što radimo u medijima. Pripovijedanje je postalo 
obavezna vještina. No što čini priču neodoljivom? Što čini neko-
ga dobrim pripovjedačem? Sve to su izazovi s kojima se Radovich 
morao suočiti kada su ga zamolili da producira i režira reklamu za 
jedan od najgledanijih programa na američkoj televiziji. Osigurao 
je glumca Johna Malkovicha za glavnu ulogu, ali kako ispričati priču 
o utakmici o kojoj cijela zemlja bruji već danima? Rezultat je bio 
“Teasing John Malkovich”, kritički priznati video koji je postao vira-
lan hit na internetu te je osvojio neke od najprestižnijih nagrada, 
uključujući 5 lavova u Cannesu, 4 Emmy nagrade i 4 Clio nagrade. 
Dobitnik 36 Emmya podijeliti će tehnike pripovijedanja, ali i filozo-
fije koje su temelj njegove televizijske karijere.
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Polarni san: prva hrvatska  
ekspedicija na Južni pol

Polar Dream: The First Croatian 
Expedition to the South Pole

P R E D A V A N J E  |  L E C T U R E

Davor Rostuhar
Writer and photographer (Croatia)
Pisac i fotograf (Hrvatska)

MODERATOR:

HRT, urednica (Hrvatska)
HRT, Editor (Croatia)  

Nevena Rendeli Vejzović

Davor Rostuhar rođen je 1982. godine u Zagrebu. Jedan je od
osnivača Kluba za ekspedicionizam i kulturu. Vodio je dvadesetak
ekspedicija u najudaljenije predjele našeg planeta. Od 2008. godi-
ne ima status samostalnog umjetnika te radi kao pisac i fotograf.
Dosad je objavio šest knjiga putopisne i popularno-znanstvene te-
matike te iznimno uspješnu fotomonografiju „Hrvatska iz zraka“.
Proputovao je točno stotinu zemalja.

Davor Rostuhar was born in 1982 in Zagreb. He is one of the found-
ers of KEK (Culture and Expedition Club). He has led over twenty 
expeditions to the farthest areas of our planet. He has been an 
independent artist since 2008 and he is also a writer and a pho-
tographer. So far, he has published six travel and science fiction 
books as well as an extremely successful photo monography Croa-
tia From Above. He has visited one hundred countries.

What does a man have to do to make his dream come true? In 
order to find the best answer to this question, Davor Rostuhar 
decided to kick off the greatest challenge, which led him to the 
end of the world. He became the first Croat to ever walk from the 
edge of Antarctica to the South Pole. The expedition took 47 days, 
during which he walked over 1163 km alone, with no food deliv-
ery, while dragging all his equipment in a 135 kg sled without the 
help of dogs, engines... During the preparations, he has visited the 
traditional Arctic dwellers that live in the far North of the planet, 
dwellers. This multimedia lecture is a combination of intimate au-
diovisual records from the travels of one man who, while living out 
his dream, went on a deep journey into himself.

Što čovjek mora napraviti da bi ostvario svoj san? Kako bi pronašao 
najbolji odgovor na to pitanje, Davor Rostuhar se upustio u veliki 
izazov, koji ga je odveo do samog kraja svijeta. Postao je prvi Hrvat 
koji je pješice stigao od ruba Antarktike do Južnog pola. Ekspedicija 
je trajala 47 dana, tijekom kojih je prešao 1163 km sam, bez do-
stave hrane, vukući svu opremu u saonicama teškim 135 kg te bez 
korištenjavje pseće zaprege, motornih saonica i sl. Tijekom pripre-
ma posjetio je tradicionalne narode koji žive na krajnjem sjeveru 
planeta. Ovo multimedijalno predavanje kombinacija je intimnih 
audiovizualnih zapisa putovanja jednog čovjeka, koji putem do 
ostvarenja svog sna, zapravo putuje duboko u samog sebe.

Writer and Photographer (Croatia)
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Dobar posao je dobar za posao A Good Business is Good 
for the Business

P R E D A V A N J E  |  L E C T U R E

Walter Susini
The Coca-Cola Company, Senior Vice-President for Marketing, Europe, Middle East & Africa
The Coca-Cola Company, stariji potpredsjednik za marketing, Europe, Middle East & Africa

MODERATOR:

HRT, urednica (Hrvatska)
HRT, Editor (Croatia)  

Nevena Rendeli Vejzović

Walter Susini je potpredsjednik marketinga za Zapadnu Europu te 
stariji potpredsjednik za marketing za EMEA regiju. S više od 23 go-
dine iskustva u stvaranju najprodavanijih brendova diljem svijeta 
- kako iz perspektive tvrtke, tako i iz perspektive oglašavačke agen-
cije, Walter je jedinstveno kvalificiran za vođenje značajnih tran-
sformacija Coca-Colinih marketinških planova i za prenošenje glav-
ne poruke napitka za cijeli život. Coca-Colinom timu pridružio se u 
Coca-Cola Latin America, gdje je bio jedan od ključnih igrača koji 
su sudjelovali u izgradnji globalnog Coke Side of Life pozicionira-
nja, globalnog pozicioniranja Fante. Tijekom vremena u Coca-Coli, 
otvorio je vlastitu tvrtku za branding i inovacije. Walter je kreativan 
mislioc. Njegova energija i entuzijazam su se pokazale krajnje vri-
jednim kod stvaranja zajedničke vizije za marketing/oglašavanje.

Walter Susini is VP of Marketing for Western Europe and SVP of 
Marketing EMEA.  With more than 23 years of experience in build-
ing winning consumer brands across the world – both from a com-
pany and an advertising agency perspective, Walter is uniquely 
qualified to lead a substantive transformation of our marketing 
agenda and capabilities. He has an extensive strategy and mar-
keting background.  As he joined Coca-Cola Latin America, he was 
instrumental in building the global Coke Side of Life positioning, 
the global Fanta position and the Manifesto for the Revival of an 
Icon work on Coca-Cola trademark.  Following his time in Coca-Co-
la, Walter has been an entrepreneur, founding his own branding 
& innovation company. He is a creative thinker with a challenging 
point-of-view. His energy and enthusiasm is proving highly valu-
able in establishing a common vision for marketing.

The reality of our new world is that ethics have become our new 
social currency and sustainability our social capital. People around 
the world are trusting brands more than institution and corpora-
tion. We need to be conscious of this responsibility and this oppor-
tunity. Walter Susini will tell us few simple rules on how to move 
from corporate social responsibility to relevant brand purposes 
because doing good is also good for the business.

Stvarnost ovog novog svijeta jest da je etika postala nova druš-
tvena valuta a održivost naš društveni kapital. Ljudi diljem svijeta 
vjeruju robnim markama više nego institucijama i korporacijama. 
Mi moramo biti svjesni te odgovornosti i prilike. Walter Susini će 
nam reći nekoliko jednostavnih pravila o tome kako se preseliti 
iz korporativne društvene odgovornosti u relevantne svrhe robnih 
marki, jer činjenje dobrih djela je također dobro za poslovanje.
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Me, Myself and I - kako lansirati 
svoj osobni brend 

Me, Myself and I - How to Launch 
Your Own Personal Brand 

P R E D A V A N J E  |  L E C T U R E

Péter Szántó
SpringTab, Founder & Vlogger (Hungary)
SpringTab, osnivač i vloger (Mađarska)

MODERATOR:

Voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Ida Prester

Péter je veliki ljubitelj i korisnik Apple-a, iPhone-a, Sparka, Ye-
sware-a, Spotify-a, Pomodora, GTD-a i Smart Habits-a. Sportaš sa 
USC-a, osnivač SpringTab.com-a te mnogih vlogova koji se bave 
produktivnošću. U stvarima koje ga zanimaju, izgradio je ime u svi-
jetu digitalnog poslovanja. Također, održao je i TEDxYouth govor 
što je bilo ostvarenje dugogodišnjeg sna. Vodeći mađarski televizij-
ski kanal, RTL Klub, ugostio ga je kao voditel-ja u prvoj StartUp and 
Social Media emisiji. Redovan je govornik na Kürt akademiji, Inter-
net Hungary-u te mentor u Mentorshipu. U mađarskom izdanju 
magazina Forbes uvršten je u top 30 ispod 30 godina, a nominiran 
je i za Entrepreneurs’ Role Model nagradu 2015. godine. Jedan od 
Pétero-vih projekata postao je dobitnik Mastercardove nagrade 
Mobile Banking App of the Year. 

Loving user of Apple, iPhone, Spark, Yesware, Spotify, Pomodoro, 
GTD, and Smart Habits, Szanto is a USC Trojan and the founder 
of SpringTab.com and vlogs about productivity on blog.szanto.co. 
‘Spe-cializing’ in pursuing the things that interests him, he helps 
compa-nies like Time-Warner, L’Oreal, OTP, Fashion Street and 
TripTrotting in digital business development to grow their reve-
nue. Peter gave a TEDxYouth Talk – a life long bucket list dream. 
The leading Hungarian TV channel, RTL Klub featured him as host 
of the first StartUp and Social Media show. He is a regular speak-
er at Kürt Academy, Internet Hungary, and mentor at Mentorship. 
He was recognized as a 30 un-der the age of 30 by Forbes Maga-
zine Hungarian edition, nominated to Entrepreneurs’ Role Model 
Award 2015. One of Peter’s projects has also been awarded Mas-
tercard’s Mobile Banking App of the Year Award. 

This session will give you the magic formula talk that will help you 
nail your pitch anytime. It is called positioning statement. The for-
mat is a hybrid one that starts with a 30-minute talk, followed by 
a workshop, where the audience can pitch their personal brand 
to Peter. In under 10-minute we will deconstruct it and create a 
magical sentence for each participant!

Na ovom predavanju ćete dobiti govor o čarobnoj formuli koja će 
vam pomoći da prodate svoj pitch svakog puta. Zove se positioning 
statement (izjava o pozicioniranju). Format je hibridan te počinje 
polusatnim govorom, a zatim i radionicom u kojoj publika može 
prezentirati vlastite pitcheve Péteru. U manje od 10 minuta ćemo
dekonstruirati i stvoriti čarobnu rečenicu za svakog sudionika!
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ARTE-ova digitalna strategija i europski razvoj

P R E D A V A N J E  |  L E C T U R E

Elsa Comby
Arte France, Public Affairs in the President’s office (France)
Arte France, Odnosi s javnošću u Uredu Predsjednika (Francuska)

MODERATOR:

Voditeljica (Hrvatska)
Host (Croatia)

Iva Šulentić

Elsa se pridružila ARTE France 2016. godine kao voditeljica Odnosa s 
javnošću u Uredu predsjednika. Prije svog vremena u ARTE-u, bila je 
diplomatski savjetnik bivšem francuskom ministru obrazovanja, a pri-
je toga je nekoliko godina radila za Francuski nacionalni filmski fond
(CNC). Elsa ima diplomu sa Sciences Po u Grenobleu i Parizu.

Elsa has joined ARTE France in 2016 as Head of Public Affairs in the 
President’s office. Before joining ARTE, she was a diplomatic advis-
er to France’s former Minister of Education after having worked at 
the French national film fund (CNC) for several years. Elsa holds a 
degree from Sciences Po in Grenoble and Paris.

ARTE, priznat kao jedan od pionira digitalnih medija, nije samo televizijska kuća i web player, već i TV i web produkcija. Kao takav, ARTE se 
upušta u nove mogućnosti distribucije sadržaja koje nudi internet, te ih iskorištavaju iz kulturne perspektive (kreiranje contenta za nove 
navike gledatelja) i tehničke perspektive (koristeći široku paletu dostupnih mreža). Tijekom godina ARTE je pojačao svoje razumijevanje 
navika i preferencija publike, kao i stručnost u mobilnim uređajima, povezanim televizorima i OTT distribuciji, koja svakodnevno raste. ARTE 
je jedan od prvih kanala koji su svojoj publici u Francuskoj i Njemačkoj ponudili catch-up TV servis u listopadu 2007. Kanal radi na inovaci-
jama digitalnog storytellingata, a osim toga je koproducirao različite 360° programe koji su dostupni putem ARTE360 VR aplikacije posebno 
dizajnirane za ovu vrstu hipnotičkog sadržaja. Stvaranje televizijskog kanala za dvije publike jedinstveno je u TV povijesti te je izuzetak na 
globalnom televizijskom tržištu. Od svog nastanka, ARTE se zalaže za kulturnu raznolikost i višejezičnost, uvjeren kako bolja cirkulacija eu-
ropskog sadržaja može značajno doprinijeti europskoj kulturnoj integraciji. Svi programi se emitiraju na francuskom i njemačkom. Postoji 
niz programa koji su dostupni online sa engleskim, španjolskim, poljskim i od lipnja ove godine, talijanskim titlovima. Dodatno, partnerstva 
koja je ARTE potpisao sa ostalim europskim javnim televizijskim kućama dokazuju da je ARTE predan emitirati programe koji podupire eu-
ropsku kreativnost i raznolikost. ARTE također koproducira revolucionarne programe u suradnji s drugim televizijskim kanalima u svijeta. 
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ARTE’s Digital Strategy & European Development

P R E D A V A N J E  |  L E C T U R E

Christine Amtmann
Arte Geie, Officer for European Development (France)
Arte Geie, Voditeljica za europski razvoj (Francuska)

Rođena u Njemačkoj, Christine radi za ARTE GEIE u Strassbourgu
od 2013. godine gdje je glavna i odgovorna za razvoj kanala u Euro-
pi te za odnose s ARTE-ovim partnerskim kanalima diljem Europe. 
Christine je magistrirala Europske odnose na sveučilištu Paris-Sor-
bonne te je prvostupnik Auckland Sveučilišta na Novom Zelandu.

Born in Germany, Christine is working at ARTE GEIE in Strasbourg 
since 2013, where she is in charge of the channel’s European de-
velopment and the relations with ARTE’s partner channels across 
Europe. Christine holds a master’s degree in European Affairs from 
the Paris-Sorbonne University and a BA degree from the University 
of Auckland in New Zealand.

ARTE, one of the pioneers on the digital media front, is not only a TV broadcaster and a web player, but also a TV and a web producer. 
ARTE is tapping into new Internet content distribution possibilities, and leveraging them from a cultural perspective and from a technical 
perspective. It has sharpened its understanding of audiences’ habits and prefer-ences, and its expertise in mobile devices, connected TV 
sets and OTT distribution, which is gaining prominence day after day. ARTE was one of the first channels to provide its audience in France 
and Germany with a catch-up TV service as of October 2007. The channel is also working on new ways of digital storytelling, and has co-
produced a variety of 360° filmed programmes, which are available via the ARTE360 VR app specifically designed for this type of immersive 
content. Creating a TV channel for two audiences was a first in television history and is still an exception in the global TV market. ARTE 
has been committed to cultural diversity and multilingualism, convinced that better circulation of European broadcast content can make 
a considerable contribution to European cultural integration. All programmes go out in French and German. A range of programmes are 
also available online with English, Spanish, Polish and since June 2018 also with Italian subtitles. The partnerships ARTE has signed with 
other European public service broadcasters demonstrate ARTE’s commitment to broadcast programmes that bring Europe’s creativity and 
diversity to the fore. ARTE also co-produces groundbreaking programmes with other television channels throughout the world.
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Komuniciranje poslije riječi Communication Afterwords

P R E D A V A N J E  |  L E C T U R E

Dejan Verčič
Stratkom, Partner and Knowledge Director / University of Ljubljana, Professor 
and Head of Department of Communication 

Stratkom, partner i direktor za znanje / Sveučilište u Ljubljani, profesor i pročelnik odjela 
za komunikologiju

MODERATOR:

Nova TV, Reporterka (Hrvatska)
Nova TV, TV reporter (Croatia)

Ivana Brkić Tomljenović

Dejan Verčič, praktičar i teoretičar strateškog komuniciranja, par-
tner i direktor za znanje u društvu Stratkom d.o.o., profesor i pro-
čelnik odjela za komunikologiju na Sveučilištu u Ljubljani.

Stratcom doer and thinker, partner and knowledge director in 
Stratkom d.o.o., and professor and head of department of com-
munication at the University of Ljubljana.

In the beginning was the Word; or was it a Picture? As we are en-
tering the postliteral era (reading is today as rare as it was in the 
Middle Ages), we are making a full circle to where we began: pic-
tures. How is transition from words back to pictures shaping com-
munication?

Na početku bijaše Riječ; ili je to bila Slika? Kako ulazimo u postknji-
ževno doba (jer čitanje je danas rijetko kao i u Srednjem vijeku) 
vraćamo se onome od čega smo počeli: Slikama. Kako prijelaz s 
teksta na slike utječe na komuniciranje?
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The Animation Market in France: 
French Touch or Not French Touch 

The Animation Market in France: 
French Touch or Not French Touch

P R E D A V A N J E  |  L E C T U R E

Cécile Blondel
Gobelins, Head of International Relations (France)
Gobelins, Voditeljica odjela međunarodnih odnosa (Francuska)

MODERATOR:

Voditeljica (Hrvatska)
Host (Croatia)

Iva Šulentić

Diplomirala je na Sciences Po Paris Doctoral School 1992. te na 
Sveučilištu u Londonu, Birkbeck Collegeu, smjer Menadžment pro-
mjena 2003. Od 2012. je Voditeljica odjela međunarodnih odnosa 
za Gobelins, l’école de l’image u Parizu. Od 1989. do 1995. predaje 
kulturu povijesti te surađuje u istraživanjima za Nacionalnu zakla-
du za političke znanosti u Parizu, a predaje i na Sorbonni i Science 
Po u Parizu. Od 1995. do 2005. predaje francusku i kulturnu povi-
jest na Sveučilištu St. Andrews u Škotskoj te radi za Ured za strance 
i Commonwealth u Londonu. Povratkom u Francusku 2006., mi-
jenja smjer prema međunarodnim odnosima u visokom školstvu 
institucija poput Sciences Po Paris, HEC i GOBELINS.

A graduate from Sciences Po Paris Doctoral School in 1992 and 
from the University of London, Birkbeck College, in Change Man-
agement, in 2003. Since February 2012, Cécile has been the Head 
of Interna-tional Relations for Gobelins, l’école de l’image, Paris. 
From 1989 to 1995 she has been a lecturer in Cultural History and 
an associate re-searcher for the National Foundation for Political 
Sciences in Paris and she taught at La Sorbonne and Science Po 
Paris. From 1995 to 2005 she taught as a lecturer in French and 
Cultural History at the University of St Andrews in Scotland and for 
the Foreign and Com-monwealth Office in London. Back in France 
in 2006, she oriented her career in International Relations in high-
er education institutions as Sciences Po Paris, HEC and GOBELINS.

French Animation is the third animation market wordlwide. France 
produces around 10 features films per year and these films are 
successes (Despicable Me, Minions, The Little Prince, Astérix) 
praised for their high quality and originality. Animators coming out 
of French animation schools are sought for by studios everywhere 
and Gobelins has been ranked the first animation school in the 
world for two years in a row. What is making French animation so 
specific? Is there really a French Touch?

Francuska animacija je treće najveće animacijsko tržište u svijetu.
Francuska proizvodi oko 10 vrlo uspješnih dugometražnih filmova
godišnje (Kako je Gru ukrao mjesec, Minioni, Mali princ, Astérix)
te je cijenjenja diljem svijeta zbog svoje kvalitete i originalnosti. 
Animatori koji dolaze iz francuskih škola animacije su vrlo traženi u
svjetskim studijima, a Gobelins se nalazi na prvom mjestu škola
animacije u svijetu već dvije godine za redom. Zašto je francuska
animacija tako specifična? Postoji li stvarno francuski dodir?
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Meeting Of Styles, od lokalnog 
do globalnog! 

Meeting Of Styles, From Local 
to Global! 

P R E D A V A N J E  |  L E C T U R E

Manuel Gerullis
Meeting Of Styles, Founder and International Coordinator (Germany)
Meeting Of Styles, osnivač i internacionalni koordinator (Njemačka)

MODERATOR:

Voditeljica, Hrvatska
Host, Croatia

Iva Šulentić

Manuel Gerullis, born in 1971 in Wiesbaden Germany. In 1984 infe-
cted by the Hip-Hop-virus, started Breakdancing and tagging. First 
piece made in 1986 and until 1991 mostly painting illegal as back in 
the days legal spots to paint were rare. Since 1991 painting legally 
and started to organise first expos, workshops and projects. 1997 
foundation of the “int. Wall Street Meeting”, a legendary event whi-
ch took place until the demolition of the famous Schlachthof-grou-
nds. 2002 foundation of the “int. Meeting Of Styles”.

Manuel Gerullis je rođen 1971. godine u Wiesbadenu u Njemačkoj. 
1984. godine zarazio se hip-hop virusom te se počeo baviti break-
danceom i taggiranjem. Svoj prvi grafit je napravio 1986., a do 
1991. je uglavnom ilegalno crtao jer su mjesta za legalne grafite 
bila rijetka. Nakon 1991., kada se moglo legalno crtati, počeo je 
organizirati prve izložbe, radionice i razne projekte. 1997. godine 
je osnovao „int. Wall Street Meeting“, legendarni susret koji se 
održavao do rušenja poznatog Schlachthof terena te je 2002. go-
dine pokrenuo sada svjetski poznati Meeting Of Styles.

How a Vision Became Reality, Inspired and Conquered the Graffiti 
World

Meeting Of Styles (MOS) is a worldwide series of Graffiti-Festivals 
uniting artists and spectators from all over the world. Since 2002 
more than 300 events worldwide supported intercultural netting 
and exchange. The lecture will take you back to the years 1997-
2001 when it all started in Wiesbaden (Germany) and summarize 
the further development of the event into the world´s most known 
and largest Mural-Art-Project.

Kako je vizija postala stvarnost te inspirirala i pokorila svijet 
graffita

Meeting Of Styles (MOS) je međunarodni festival grafita koji uje-
dinjuje umjetnike i posjetitelje iz cijelog svijeta. Od 2003. je više 
od 300 izdanja festivala diljem svijeta podržalo interkulturalno 
umreženje i razmjenu talenata. Predavanje će nas odvesti natrag 
u razdoblje od 1997. do 2001. kada je sve počelo u Wiesbadenu, a 
kasnije ćemo sažeti daljnji razvoj festivala u najveći i najpoznatiji 
umjetnički projekt na svijetu.
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Rad s umjetnom inteligencijom 
u programmatic oglašavanju

Working with Artificial Intelligence 
in Programmatic Advertising

P R E D A V A N J E  |  L E C T U R E

Paul Martin
Xaxis, Vice President Marketing Science (EMEA)
Xaxis, Potpredsjednik Marketinške znanosti (EMEA)

Paul živi da bi pronašao nove obrasce u našem svijetu. Naoružan 
znanjem fizike i matematike, započeo je karijeru koristeći umjet-
nu inteligenciju/AI za izradu prognoze vremena te pronalaženje 
naftnih polja. Uskoro je počeo koristiti AI kako bi pomogao veli-
kim brandovima (kao što su Tesco, BP, Ford, Lego, Danone, T-Mo-
bile, BT, American Express) da bolje razumiju ponašanje kupaca 
za pametnijom komunikacijom kupaca. Nedavno je Paul postavio 
odjel Marketinške znanosti za jednog od predvodnika u domeni 
programmatica – Xaxisa, a dodatno je ove godine zaokupljen do-
stavljajući rezultate s visokim učinkom za prilagođenim AI oglaša-
vanjem WPP-ovim klijentima. Kao dio stalnog mjesta u Xaxisu, Paul 
je pobjednik dva I-COM Hackathona te je pobjednik nagrade The 
Drum’s Best Digital Strategy.

Paul lives to find new patterns in our world. Armed with degrees 
in physics & mathematics he started his career using AI to forecast 
weather & locate oil fields. Before long he found himself using AI to 
help major brands (such as Tesco, BP, Ford, Lego, Danone, T-Mo-
bile, BT, American Express) better understand their customer be-
haviour for smarter customer communication. More recently Paul 
set up the Marketing Science department for one of the leaders 
in programmatic media - Xaxis, and has been busy this year de-
livering high performing outcomes with customised AI advertising 
to WPP’s clients. As part of his tenure at Xaxis Paul has been 2x 
winner of the I-COM Hackathon, plus winner of The Drum’s Best 
Digital Strategy.

Exploring some of the myths associated with artificial intelligence 
in today’s programmatic advertising.

Istražujemo neke od mitova povezanih s umjetnom inteligencijom 
u programmatic oglašavanju današnjice.
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Travel in the Age of Assistance Travel in the Age of Assistance

P R E D A V A N J E  |  L E C T U R E

Stefan Trienen
(Google, Germany)
(Google, Njemačka)

Stefan ima više od 10 godina iskustva u e-commerceu i IT-u (onli-
ne marketing, razvoj poslovanja, digitalna strategija), područjima 
u kojima je uspješno radi u međunarodnom okruženju s globlnim 
klijentima. Lider je u prodaji i marketingu s dokazanom sposobno-
šću ostvarivanja poslovnih ciljeva.

Stefan has a 10 year experience in e-commerce and IT (Online Mar-
keting, Business Development, Digital Strategy) where he worked 
as a Sales and Marketing Leader with a proven track record of de-
livering results. He also successfully worked in international envi-
ronments with global clients.

WEEKEND 2018

G O V O R N I C I  |  S P E A K E R S

PETAK  |  10.00 - 11.00  |  DVORANA FRENCH-GERMAN CONNECTION  |  FRIDAY   |  10.00 - 11.00  |  FRENCH-GERMAN CONNECTION STAGE

34

Qwant, europska tražilica koja 
poštuje Vašu privatnost

Qwant, the European Search 
Engine That Respects Your Privacy

P R E D A V A N J E  |  L E C T U R E

Eric Léandri
Qwant, Chairman and Co-Founder (France)
Qwant, Predsjednik i suosnivač (Francuska)

Eric Léandri je specijalist za web, IT i network security sa preko 
20 godina iskustva kao tehnološki poduzetnik. Prije Qwanta, bio 
je voditelj specijalnih projekata za veliki broj globalnih tvrtki poput 
UB-a, zamjenik CEO-a za Trustmission te većinski dioničar i glavni 
direktor Mobilegov SaaS.

Eric Léandri is a specialist in web, IT and network security with 20 
years experience as a technology entrepreneur. Prior to Qwant, 
he held positions such as Head of Special Projects for a number of 
global firms such as UB, deputy-CEO of Trustmission, and majority 
shareholder and managing director of Mobilegov SaaS.

Founded by security specialist Eric Léandri, investor Jean Manuel 
Rozan and search-engine expert Patrick Constant in 2011, Qwant 
has launched its eponymous web search engine in July 2013. 
Based and designed in Europe, Qwant is the first search engine 
which protects its users freedoms and ensures that the digital 
ecosystem remains healthy. It does not employ user tracking and it 
doesn’t personalize search results in order to avoid trapping users 
in a filter bubble.

Eric Léandri, stručnjak za sigurnost, investitor Jean Manuel Rozan 
i stručnjak za tražilice Patrick Constant osnovali su 2011. Qwant, a 
dvije godine kasnije i istoimenu web tražilicu. Temeljen i dizajniran 
u Europi, Qwant je prva tražilica koja štiti slobodu korisnika te 
se brine da digitalni ekosistem ostane zdrav. Ne koristi praćenje 
korisnika i ne personalizira rezultate traženja kako bi izbjegla 
svojevrsno hvatanje korisnika u filter bubbleu.

MODERATOR:

Voditeljica (Hrvatska)
Host (Croatia)

Iva Šulentić

MODERATOR:

Voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Ida Prester
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(R)evolucija agencija The Agency (R)evolution 

Je li došlo vrijeme u kojem će agencija postati više od komuni-
kacijskog alata, a tradicionalni modeli pružanja usluge postat će 
stvar prošlosti? Dok se njihova kreativnost i strateško promišljanje 
najčešće traže tek u posljednjoj fazi razvojnog procesa koji podra-
zumijeva kreiranje oglasne kampanje, transformacija tržišta po-
stupno redefinira ulogu kreativnih agencija i otvara vrata praksi 
gdje njihovo interveniranje u srž proizvoda ili usluge postaje game 
changer. Na primjerima iz regije i svijeta pogledajte kako napu-
štanje tradicionalnih modela unosi promjene u arenu agencijskog 
poslovanja, u kojoj ne opstaju oni najsnažniji ili najinteligentniji, 
već samo oni spremni na promjene.

Has it finally come to that moment when an agency becomes more 
than just a communication tool, and when traditional service mod-
els become a thing of the past? While their creativity and strategic 
thinking is most often sought after in the final phase of product 
development which implies the creation of an advertising cam-
paign, the transformation of the market has gradually redefined 
the role of creative agencies and opened doors to a practice where 
their intervention in the core of the product or service becomes 
a game-changer. We will reveal some regional and global exam-
ples that show us how leaving traditional models tends to bring 
a change in the arena of agency business, where it is not only the 
strongest or most intelligent ones who survive, but the ones who 
are ready to change.

S U D J E L U J U  |  P A R T I C I P A N T S

Degordian, suosnivač i CEO (Hrvatska)
Degordian, Co-Founder & CEO (Croatia)

Daniel Ackermann

Relja Jović

I&F McCann Grupa, Direktor digitalnog razvoja (Srbija)
I&F McCann Grupa, Chief Digital Officer (Serbia)

Anđelko Trpković 

Publicis Groupe, CEO (Adriatic)(Adriatic)
Publicis Groupe, CEO (Adriatic)(Adriatic)

Bruketa&Žinić&Grey, kreativni direktor (Hrvatska)
Bruketa&Žinić&Grey, Creative Director (Croatia)

Davor Bruketa

Mitja Tuškej

Direct Media, direktor (Slovenija)
Direct Media, Managing Director (Slovenia)
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7 izazova radija 
21. stoljeća

7 Challenges 
of 21st Century Radio

Svjetska radijska industrija generira rekordne profite, a Nielsen 
donosi podatke kako se radi o medijskoj platformi s najvećim 
marketinškim dosegom. Navike ljudi u digitalnom dobu govore 
kako je audio in i donose nove vrste plasmana radijskih sadržaja. 
Regija se, međutim, bavi osnovnim radijskim receptima i ponavlja 
desetljećima staru mantru: ‘Radio će opstati’. Gdje su se – u doba 
podcasta, mobilnih aplikacija, internetskog emitiranja i digitalnih 
medijskih platformi – zagubili entuzijazam i poslovni zanos? Ima 
li igrača spremnih za suočavanje s aktualnim izazovima radijskog 
poslovanja?

The global radio industry in generating record profits, and Nielsen 
is showing data that this is a media platform with the highest mar-
keting reach. The digital people´s habits are telling us that audio 
is in and they are also bringing new types of radio content place-
ment. Meanwhile, the region is still concerned with basic radio rec-
ipes and the repetition of decades old mantra that says: “Radio will 
survive”. In the age of podcasts, mobile apps, internet broadcasting 
and digital media platforms, we have to ask ourselves, where have 
the enthusiasm and business fervor gone? Are there any players 
around that are ready to face the current challenges of radio?

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

HRT, radijski producent (Hrvatska)
HRT, Radio Producer (Croatia)

Goran Komerički

Fakultet dramskih umetnosti, izvanredna profesorica i radio producentica (Srbija)
Faculty of Drama Arts, Associate Professor & Radio Producer (Serbia)

Ana Martinoli

Alen Balen

Yammat FM, direktor / glavni urednik (Hrvatska)
Yammat FM, Director / Editor in Chief (Croatia)

Media Masters, vlasnik (Srbija)
Media Masters, Owner (Serbia)

Vladimir Mušicki

Davor Marić

Agencija za elektroničke medije, član Vijeća za elektroničke medije (Hrvatska)
Agency for Electronic Media, Member of the Electronic Media Council (Croatia)
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Antal Bekefi

BAT, generalni direktor Adria regije (Hrvatska)
BAT, General Manager BAT Adria (Croatia)
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Cirkularna ekonomija Circular Economy

Najveća prijetnja ljudskom životu danas su klimatske promjene.
Iako ih pokušavamo često zanemariti ili se praviti da će nekako 
samo proći, znamo da pred našim društvom i našom civilizacijom 
stoji ogroman izazov. Mnogi su znanstvenici već izgubili nadu, 
mnogi sve više shvaćaju da ne možemo čekati političare da se 
dogovore nego moramo i sami djelovati. Jedan od odgovora na 
klimatske promjene je i cirkularna ekonomija. Kolika je stvarna 
prijetnja od klimatskih promjena? Kako će to utjecati na naše 
živote u idućih 10 ili 20 godina? Kako mi možemo živjeti održivo? 
Što je cirkularna ekonomija?

The biggest threat to human life today is climate change. Even 
though we often try and ignore them or pretend that they will 
somehow go away, we know that our society and our civilization 
face a great challenge. Even though many scientists have already 
lost hope, many more seem to understand that we cannot wait for 
politicians to come up with a solution, but that we must act on our 
own. One of the answers to climate change is circular economy. 
What is the real threat of climate changes? How will it affect our 
lives in the next 10 or 20 years? How can live in a sustainable 
manner? What is circular economy?

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

Voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Ida Prester

Geotehnički fakultet, docent (Hrvatska)
Faculty of Geotechnical Engineering, Assistant Professor (Croatia)

Robert PašičkoAleksandra Anić Vučinić

Geotehnički fakultet, Studij inženjerstva okoliša, izvanredni profesor (Hrvatska)
Faculty of Geotechnical Engineering, Environmental Engineering Studies, Associ-
ate Professor (Croatia)

Fond za zaštitu okoliša i energetsku učinkovitost, direktor (Hrvatska)
Environmental Protection and Energy Efficiency Fund, Director (Croatia)

Dubravko Ponoš
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Disrupt Yourself Disrupt Yourself

Tehnologija mijenja cijele industrije. Danas već gledamo kako ci-
jele industrije nastaju i nestaju, a znamo da smo tek na početku 
velike digitalne transformacije. Loše će kompanije nestati pod 
pritiskom promjene, dok će dobre promijeniti same sebe. Kako 
promijeniti sebe iznutra? Kako promjena utječe na procese i ljude 
unutar kompanije? Kako provesti ovakav projekt?

Technology changes entire industries. Today we see whole indus-
tries come to life and then disappear, and yet we know that we are 
at the very beginning of a great digital transformation. Bad compa-
nies will cave under the pressure of change, while good companies 
will change themselves. How can we change ourselves from the 
inside? How does change affect processes and people inside the 
company? How can we carry out this sort of project?

S U D J E L U J U  |  P A R T I C I P A N T S

McKinsey & Company, partner (Hrvatska)
McKinsey & Company, Partner (Croatia)

Mladen Fruk

Hrvatski Telekom, direktor sektora marketinga za privatne korisnike (Hrvatska)
Hrvatski Telekom, Director of Residential Marketing Sector (Croatia)

Siniša Đuranović

Joško Mrndže

Google, Country Manager Adriatics (Hrvatska)
Google, Country Manager Adriatics (Croatia)
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Goodbye Mr. Sorrell? Goodbye Mr. Sorrell?

Ovogodišnji Cannes potvrdio je teze mnogih stručnjaka da je 
advertising business pod pritiskom s više strana. Uz tehnološke 
kopanije koje su već dramatično promijenile medije, a posljedično 
i marketing, tu su i konzultanti koji sve više pokušavaju proširiti 
svoje područje djelovanja ulaskom u advertising budžete. S 
druge strane, i same kompanije su počele insourceati dijelove 
oglašavanja, pritisnute potrebom za direktnim kontaktom s 
korisnikom i željom za vlasništvom nad podacima. Je li Martin 
Sorrell odlaskom najavio kraj jedne ere marketinga? Što o 
svemu tome misle advertising agencije i mogu li opstati u novom 
okruženju? Koje su komparativne prednosti agencija? Traže li nove 
poslovne modele? Kako prilagoditi nove modele ovoj regiji?

This year`s Cannes confirmed the sentiment of many experts that 
the advertising business is under pressure from multiple sides. 
With tech companies dramatically changing the media landscape, 
and consequently the advertising, we also have consultants who 
are trying to expand their area of expertise by chipping away 
advertising budgets. On the other side, the companies themselves 
have started to insource parts of advertising, due to the need to 
have direct contact with the consumers and the desire to own 
data. Is Martin Sorrell´s departure signaling an end of a marketing 
era? What are the advertising agencies´ thoughts on this issue 
and will they be able to survive in this new climate? What are the 
comparative advantages of agencies? Are they looking for new 
business models? How can we adjust new models to this region?

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

Grey Group Europe, CEO Adriatic & Balkans (Hrvatska)
Grey Group Europe, CEO Adriatic & Balkans (Croatia)

Nikola Bubanj

Vladimir Dimovski

McCann Adriatic, izvršni direktor (Srbija)
McCann Adriatic, Chief Executive Officer (Serbia)

Pristop skupina, Partner i član uprave (Slovenija)
Pristop Group, Partner and Board Member (Slovenia)

Sašo  DimitrievskiDamir Ciglar

Imago Ogilvy, direktor (Hrvatska)
Imago Ogilvy, Director (Croatia)

Jovan Stojanović

Direct Media, CEO CEE (Srbija)
Direct Media, CEO CEE (Serbia)
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Igre gladi Hunger Games

Svi volimo domaću hranu i domaće proizvode, a konstantno slu-
šamo da unatoč tome gube bitku s uvozom i proizvode sve manje 
i manje. Sve više težimo jesti zdravije i lokalno, a lokalnog je sve 
manje. Svi trendovi idu u korist domaće proizvodnje, a svi brojevi 
nam govore suprotno. Što se događa s hranom i zašto je tako? Jesu 
li domaći proizvodi stvarno bolji od uvoznih? Je li povezivanje plave 
i zelene Hrvatske samo mit? Možemo li i mi razviti konkurentnu 
ekološku poljoprivredu? Koja je uloga marketinga i brandinga u 
razvoju prehrambeno-prerađivačke industrije?

We all love homemade food and domestic products, but we are 
constantly hearing news that domestic producers keep losing the 
battle with imported goods and are producing less and less. We 
strive to eat healthy and locally, but local produce is decreasing. 
Even though the trends tell us otherwise, the numbers are quite 
the opposite. What is happening with food and why is it so? Are 
homemade products really better than imported ones? Is connect-
ing blue and green Croatia just a myth? Can we really develop a 
competitive ecological agriculture? What is the role of marketing 
and branding in the development of the food processing industry?
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MODERATOR:

RTL Hrvatska, urednik i voditelj RTL Direkta (Hrvatska)
RTL Croatia, Editor and Anchor of RTL Direkt (Croatia)

Zoran Šprajc

Bruketa&Žinić&Grey, kreativni direktor (Hrvatska)
Bruketa&Žinić&Grey, Creative Director (Croatia)

Davor Bruketa

Marko Pipunić 

Žito, predsjednik Uprave (Hrvatska)
Žito, CEO (Croatia)

Smarter, CEO (Hrvatska)
Smarter, CEO (Croatia)

Denis Matijević
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Izgubljeni u prijevodu Lost in Translation

Dok mnogi odlaze neki i dolaze. I to dolaze sa svih strana svijeta. 
U Hrvatskoj žive ljudi iz najrazličitijih zemalja i kultura, različitih za-
nimanja i tu su zbog različitih razloga. Hrvati često vole pričati o 
tome kakva je Hrvatska, kako je ovdje živjeti i rado se uspoređivati 
s drugima. No još više vole čuti kako nas vide doseljenici koji žive 
i rade s nama. Kako stranci vide Hrvatsku? Kako je raditi ovdje? 
Kakva je kvaliteta života? Što im je čudno, što vole, a što ih smeta? 
Jesu li se počeli sklanjati s propuha i održavati sastanke na kavi?

While many are leaving some are coming. They´re coming from all 
sides of the globe. Croatia has many people from the most diverse 
countries and cultures or occupations who are here for so many 
different reasons. Croats often like to talk about what Croatia is 
like, what it´s like to live here and compare themselves to others. 
But even more than that, they love hearing how foreigners who 
live and work with them feel about Croatia. How do foreigners see 
Croatia? What´s it like to work here? What´s the quality of life like? 
What do they find strange, what do they love, what bothers them? 
Have they started to get out of the draft and into meetings over a 
cup of coffee?

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

voditeljica (Hrvatska)
Host (Croatia)

Antonija Mandić 

BAT, član uprave za marketing (Adria Cluster)
BAT, Head of Marketing (Adria Cluster)

John Brady Cody McClain Brown

Fakultet političkih znanosti, Sveučilište u Zagrebu, predavač (Hrvatska) 
Faculty of Political Science, University of Zagreb, Lecturer (Croatia)

Oradian, suosnivač i Head of Product (Hrvatska)
Oradian, Co-founder and Head of Product (Croatia)

Julian Oehrlein Paul Suchar

KPMG Croatia, partner: oporezivanje, pravne i knjigovodstvene usluge (Hrvatska)
KPMG Croatia, Partner: Taxation, Legal and Bookkeeping Services (Croatia) 

SUBOTA  |  16.45 - 17.45  |  DVORANA PRODUŽENI VIKEND  |  SATURDAY   |  16.45 - 17.45  |  LONG WEEKEND STAGE

45

P A N E L I  |  P A N E L  D I S C U S S I O N S

www.weekendmediafestival.com

Jesu li mediji pomogli 
ili odmogli rješavanju 
slučaja Agrokor?

Has The Media Helped 
or Hindered 
The Agrokor Case?

Slučaj Agrokor dominirao je hrvatskim medijima od posljednjeg 
Weekenda. U medijima smo svakodnevno svjedočili svim koracima 
koji su prethodili nagodbi. Dok su se redale naslovnice s novim 
ekskluzivama, javnost je strepila i nadala se da se kriza neće 
prenijeti na ukupnu ekonomiju. Priče u medijima rezultirale su s 
nekoliko drastičnih preokreta u cijelom slučaju. Koja je bila uloga 
medija? Jesu li pomogli povećanju transparentnosti procesa? Jesu 
li pomogli ili odmogli rješenju krize? 

The Agrokor case has dominated Croatian media ever since the last 
edition of Weekend Media Festival. The media has brought a daily 
account of all the steps that have preceded the settlement. While 
magazines covers were lining up with new exclusive stories, the 
public dreaded and hoped that the crisis would not spill over into 
the overall economy. The stories in the media resulted in several 
dramatic turns in the entire case. What was the role of the media? 
Did the media help increase the transparency of the process? Did 
the media help or hinder the solution of the crisis?
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HRT, urednik (Hrvatska)
HRT, Editor (Croatia)

Damir Smrtić

N1/Večernji list, producent i voditelj/kolumnist (Hrvatska)
N1/Večernji list, Producer and Presenter/Columnist (Croatia)

Ivan Hrstić

Ivan Pandžić

24sata, novinar (Hrvatska)
24sata, Journalist (Croatia)

Nacional, direktor i glavni urednik (Hrvatska)
Nacional, CEO and Editor in Chief (Croatia)

Berislav Jelinić

Marina Šunjerga

Večernji list, novinar (Hrvatska)
Večernji list, Journalist (Croatia)
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Kako ne uprskati 
digitalnu transformaciju 
u 60 minuta?!

How Not to Mess Up 
Digital Transformation 
in 60 Minutes?!

Digitalna transformacija je buzzword sadašnjice. Međutim, što 
znači uspješno je provesti? Neoboriva je činjenica da je napredak 
čovječanstva usporen do trenutka provođenja globalne digitalne 
transformacije koja je svojevrstan uvjet za nastanak 4. industrijske 
revolucije. Na mikro nivou provesti digitalnu transformaciju u bilo 
kojem businessu, znači povećati produktivnost, smanjiti troškove i 
optimizirati ljudske kapacitete. Centralnu ulogu u cijelom procesu 
nose najtraženiji ljudi današnjice - developeri. Mitska bića ili ne, oni 
predstavljaju najvažniji faktor digitalne transformacije. Uz pomoć 
organizatora Svjetskog kongresa WeAreDevelopers i najvećih re-
gionalnih stručnjaka digitalne transformacije, te ujedno i aktivnih 
sudionika procesa, saznajte kako ne uprskati kroz “case - driven” 
panel.

Digital transformation is today`s key buzzword. However, what 
does it mean to carry it out successfully? The indisputable fact 
is that humanity´s progress slowed down to the moment of the 
implementation of the global digital transformation, which is kind 
of a precondition for the development of the 4th Industrial Rev-
olution. To carry out a digital transformation on a micro-level in 
any type of business, means to increase productivity, reduce costs 
and optimize human resources. Developers – the most sought-out 
people of today, hold a central role in the entire process. Whether 
they are mythical creatures or not, they represent the most im-
portant factor of digital transformation. With the help of organiz-
ers of WeAreDevelopers World Congress and the greatest regional 
experts in digital transformation, as well as active participants of 
the process, find out how not to mess up though a case-driven 
panel.
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Bug, glavni urednik (Hrvatska)
Bug, Editor in Chief (Croatia)

Miroslav Rosandić

WeAreDevelopers, suosnivač/izvršni direktor (Austrija)
Sead Ahmetović, WeAreDevelopers, Founder/Managing Director (Austria)

Sead Ahmetović

Ratko Mutavdžić

Microsoft Corporation, direktor za usluge u hibridnom računarstvu (CEE)
Microsoft Corporation, Cloud Services Director (CEE)

Bonsai, direktor (Hrvatska)
Bonsai, CEO (Croatia)

Slaven Mišak

Admir Tuzović

App Impact, Izvršni direktor (BiH)
App Impact, CEO (BiH)

Janez Rakušček

Luna\TBWA Ljubljana, Chief Creative Officer (Slovenija)
Luna\TBWA Ljubljana, Chief Creative Officer (Slovenia)
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Kim Kardashian Kim Kardashian

Standard prirodne ljepote se radikalno mijenjao kroz povijest. 
Ono što je ostalo isto je da je prirodna ljepota prirodna, a time 
i nedostižna svima. Kim Kardashian mijenja sve standarde koji 
su do tada postojali. Postaje ideal ljepote sa svim umjetnim 
dodacima i poručuje da je ljepota dostižna svakome. Dostižno je, 
ali kroz kupnju! Žene postaju potrošači koji kupnjom mogu doći 
do ljepote. Kako je nastao fenomen Kardashian? Koja je uloga 
medija u redefiniranju ljepote? Pritišće li ovaj trend medije ili ga 
oni sukreiraju? Koja je uloga industrije ljepote? 

Natural beauty standards have changed throughout history. 
What has stayed the same is that natural beauty is natural, and 
therefore unattainable to all. Kim Kardashian has changed all 
standards that have existed so far. She has become an ideal of 
beauty with all her artificial additions while claiming that beauty 
is attainable to everyone. Attainable, yes, but though money! 
Women have become consumers that can reach their beauty 
ideals through shopping. How has this Kardashian phenomenon 
come to be? What is the role of media in redefining beauty? Is 
this trend pressuring the media or is the media complicit in its 
creation? What is the role of the beauty industry?
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Novinarka/kolumnistica (Hrvatska)
Journalist/Columnist (Croatia)

Milana Vlaović

David magazin za muškarce sa stilom / Golf klub magazin, glavni i odgovorni 
urednik (Slovenija)
David magazine / Golf klub magazine, Editor in Chief (Slovenia)

Dejan David Kemperl 

Tonkica Zlački

24sata, Voditeljica Ženskog klastera 24sata (Hrvatska)
24sata, Head of the 24sata Women’s Cluster (Croatia)

Manja Grčić

Antenna Group, CEO Antenne Group za Srbiju i Crnu Gore (Srbija)
Antenna Group, CEO Antenna Group for Serbia and Montenegro (Serbia)

Hanza Media, Glavna urednica Glorijinih izdanja  (tjednici Gloria i Gloria IN,  
te dvomjesecnika GloriaGlam) (Hrvatska)
Hanza Media, Editor in Chief of Gloria Editions (weekly editions Gloria and Gloria 
IN, bi-monthly edition GloriaGlam) (Croatia)

Dubravka Tomeković Aralica (Foto: Ivan Posavec)

Milica Đokić

Color Press Group, direktorica magazina Lepota i zdravlje (Srbija) 
Color Press Group, Managing Director Lepota i zdravlje Magazine (Serbia) 
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We the People... 
regionalni javni servisi

We The People.. 
Regional Public Services

Javni mediji igraju bitnu ulogu u europskom medijskom prostoru. 
Gotovo svaka zemlja Europe ima razvijen javni medijski servis. Uzor 
većini oduvijek je bio javni medij Velike Britanije - BBC. U zadnjih 
desetak godina javni mediji, kao i ostali mediji, podložni su velikim 
promjenama nastalim utjecajem digitalizacije, ali i globalizacije 
medija. Uz to javni mediji u regiji kao i države prolaze i kroz 
tranziciju unutar koje se traži model koji bi odgovarao lokalnim 
specifičnostima. Kakvo je stanje javnih servisa u regiji? Koja je 
strategija razvoja i uloga javnih medija u budućnosti? Odrađuju li 
svoju javnu ulogu? Potiču li razvoj kulture i kreativne scene?

Public media plays a big role in the European media space. Almost 
every European country has a public media service. For most of 
them, the role model has always been the BBC, Great Britain’s 
public media service. In the last ten years, public media, just 
like other media, are susceptible to great changes that occurred 
under the effect of digitalization, but also media globalization. 
Furthermore, regional public media, just like its countries, are 
going through a transition within which they are searching for a 
business model that would fit local specifics. What is the state of  
regional public services? What is the development strategy and 
the role of public media in the future? Are they doing what they’re 
supposed to do? Are the encouraging cultural development and 
creative scenes?
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BBC, Viši savjetnik za strategiju (Velika Britanija)
BBC, Senior Strategy Manager (UK)

Tin Radovani

RTV Slovenija, generalni direktor (Slovenija)
RTV Slovenija, CEO (Slovenia)

Igor Kadunc

HRT, glavni ravnatelj (Hrvatska)
HRT, Director General (Croatia)

Kazimir Bačić
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Let There Be Light Let There Be Light

Svjetlo je vjerojatno zajedničko svim religijama na svijetu. Koncept 
koji filozofija obrađuje stotinama godina, a umjetnici bez njega ne 
mogu stvarati. Svjetlo se prožima kroz sve sfere ljudskog života. 
Uvijek smo težili imati što više svjetla  u svojoj okolini. Svjetlo je 
prisutno u svim sferama ljudskog društva.

Što je uopće svjetlost? Što je mrak? Kako se koristi u umjetnosti 
i što predstavlja? Kako danas arhitektura pristupa svjetlu? Što 
je zagađenje svjetlom? Kako svjetlo utječe na moderno društvo, 
gradove, ljude?

Light has probably been a common denominator in all world 
religions. It is a concept that philosophy has processed for hundreds 
of years, and artists cannot create without it. Light permeates all 
spheres of human life. We have always strived to have as much 
light as possible in our surroundings. Light is present in all spheres 
of human society.

What is light anyways? What is darkness? How do we use it in 
art and what does it represent? How does today’s architecture 
approach light? What is photo pollution? How does light affect the 
modern society, cities, people?
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HRT, urednica (Hrvatska)
HRT, Editor (Croatia)

Zrinka Grancarić

Zvjezdarnica Višnjan, ravnatelj (Hrvatska)
Visnjan Observatory, Director (Croatia)

Korado Korlević

Goran Petercol
FOTO: Tomislav Brajnović

Umjetnik (Hrvatska)
Artist (Croatia)

Tamno nebo Slovenije, član društva (Slovenija)
Dark-Sky Slovenia, Member (Slovenia)

Andrej Mohar

Dean Skira

Skira, osnivač i dizajner svjetla (Hrvatska)
Skira, Founder and Lighting Designer (Croatia)
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Zdravko Milinović

Hanza Media, glavni urednik Globusa (Hrvatska)
Hanza Media, Editor in Chief of Globus magazine (Croatia)

Robert Frank

Glas Istre, glavni urednik (Hrvatska)
Glas Istre, Editor in Chief (Croatia)
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Mediji - čuvari 
demokracije ili sluge 
interesa i kapitala?

Media - Guardians of 
Democracy or Servants 
of Interests and Capital?

U liberalnoj demokraciji mediji imaju ulogu propitivanja moći i 
zaštite interesa javnosti, što ih čini čuvarima demokracije. S druge
strane, medije konstantno pritišću razni interesi koji žele da se 
stvarnost predstavi na način koji njima odgovara. Lakši pristup 
medijima imaju oni koji imaju poziciju i moć, a njihova je kvaliteta 
često i refleksija kvalitete demokracije u određenoj državi. Štite 
li mediji javnost u Hrvatskoj? Koja je razina kvalitete medija, a 
koja demokracije? Rade li mediji svoj posao? Mogu li novinari u 
Hrvatskoj raditi svoj posao? Koliko je ekonomska kriza u medijima
utjecala na „novinarsku slobodu“?

In a liberal democracy, the media holds the role of questioning 
the power and public interest, which makes them the guardians 
of democracy. On the other hand, the media is under constant 
pressure by various interest groups who want to present reality 
in a way that suits them most. Those who hold powerful positions 
also have easier access to the media, and their quality is often a 
reflection of the quality of democracy in a certain country. Is the 
Croatian media protecting its public? What is the quality level of 
the media and the democracy? Is the media doing its job properly? 
Can journalists in Croatia do their job? How has the economic crisis 
affected “journalistic freedom” in the media?
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N1, producent / voditelj (Hrvatska)
N1, Producer / Presenter (Croatia)

Domagoj Novokmet

Nova TV, Direktorica Informativnog programa (Hrvatska)
Nova TV, News Director (Croatia)

Ksenija  Kardum

Večernji list, glavni urednik (Hrvatska)
Večernji list, Editor in Chief (Croatia)

Dražen Klarić
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Mi smo Hrvatska We Are Croatia

U društvu nekih od najzanimljivijih promotora Hrvatske u svijetu, 
razgovarat ćemo o tome može li kroz njih Hrvatska biti još 
prepoznatljivija na iznimno konkurentskoj svjetskoj turističkoj 
karti. Koristimo li njihove individualne uspjehe u promociji 
zemlje? Kako oni kroz svoje profesije pomažu boljoj vidljivosti 
Hrvatske u svijetu, koliko su njihove i slične profesije danas važne 
u suvremenoj promociji zemlje kroz sve zanimljivije turističke 
proizvode koji su postali glavni motiv dolazaka gostiju u određenu 
destinaciju (eno-gastronomija, sportski turizam, Hrvatska kao 
zemlja za odlične filmske lokacije koje kasnije postaju turističke 
atrakcije, spajanje mode i turizma). Što sve HTZ koristi u svojoj 
promociji na emitivnim tržištima?

While in the company of some of the most fascinating promoters 
of Croatia in the world, we will talk about whether Croatia can be 
more recognizable through them on an exceptionally competitive 
world tourist map. Are we using their individual successes in 
promoting our country? How do they, through their professions, 
help increase Croatia’s visibility on a global level, how much are 
their and similar professions important in the contemporary 
promotion of the country through even more interesting tourist 
content/products that have become the main motive for attracting 
visitors to a particular destination (eno-gastronomy, sport tourism, 
excellent movie locations that later become tourist attractions, 
fashion and tourism mergers). What does the Croatian Tourist 
Board use in its promotion on relevant markets?
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Voditeljica (Hrvatska)	
Host (Croatia)

Iva Šulentić

Olimpijski pobjednik i trostruki svjetski i europski prvak u jedrenju (Hrvatska)
Olympic Medalist and Triple World and European Champion in Sailing (Croatia)

Šime Fantela

Hrvoje Serdar

Fotograf i redatelj (Hrvatska)
Photographer and Director (Croatia)

Aleksandar Šekuljica

Elfs (Hrvatska)
Elfs (Croatia)

Chef (Hrvatska)
Chef (Croatia)

Mate Janković

Kristjan Staničić

Hrvatska turistička zajednica, direktor (Hrvatska)
Croatian National Tourist Board, Director (Croatia)

Ivan Tandarić

Elfs (Hrvatska)
Elfs (Croatia)
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Tamara Kojić

Aktivistkinja (Srbija)
Activist (Serbia)

Slobodan Georgijev

BIRN Srbija / Vreme, istraživači novinar i komentator (Srbija)
BIRN Serbia / Vreme, Investigative Journalist and Commentator (Serbia)
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Money Never Sleeps 
Restrukturiranje 
medijskog tržišta

Money Never Sleeps 
Restructuring 
The Media Market

Od zadnjeg Weekenda svjedoci smo značajnih promjena na 
regionalnom medijskom tržištu. Među više akvizicija i spajanja 
te novih intenzivnih suradnji medijskih grupacija ipak se najviše 
ističe niz akvizicija iza kojih stoje američki fond KKR i češki fond 
PPF. Aktivnosti fondova dubinski mijenjaju TV scenu regije te imaju 
značajne posljedice na ostale medije, telekom tržište, nezavisne 
produkcije, kablovske operatere pa i možda i na politiku. Uz 
aktivnosti fondova u regiji primjećuju se i zanimljivi potezi drugih 
medija, kao dio ovogodišnjeg preslagivanja. Jesu li regionalna 
preslagivanja samo preslika globalnih medijskih akvizicija? Što je 
uzrok ovolikog broja akvizicija? Kakve su posljedice na regionalna 
tržišta? Što sve ovo znači za potrošače? Zašto mnogi vjeruju da 
postoji politička pozadina?

Since the last edition of Weekend Media Festival, we have 
witnessed significant changes in the regional media market. 
Among numerous mergers and acquisitions as well as new intense 
media group collaborations, a set of acquisitions by the American 
KKR fund and the Czech PPF fun tend to stand out. Their activities 
have changed the regional TV scene in depth and they have also 
had significant consequences on other media, the telecom market, 
independent production, cable operators and even politics.
With regional fund activities we see many interesting moves which 
are a part of this year´s reassortment. Are regional reassortments 
just an image of global media acquisitions? What is the cause of 
such a large number of acquisitions? What are the consequences 
on the regional markets? What does all this mean for consumers? 
Why do so many believe that there is a political footing behind it?
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Telegram Media Grupa, direktor (Hrvatska)
Telegram Media Grupa, CEO (Croatia)

Miran Pavić

PwC, Glavni partner za Telekomunikacije, Medije i Tehnologiju u Centralnoj i 
Istocnoj Europi (Hrvatska)
PwC, Head Partner for Telecommunications, Media and Technology in Central 
and East Europe (Croatia)

Dejan Ljuština

Pristop skupina, partner & predsjednik uprave (Slovenija)
Pristop Group, Managing Partner / CEO (Slovenia)

Primož Pusar Zoran Šprajc

RTL Hrvatska, urednik i voditelj RTL Direkta (Hrvatska)
RTL Croatia, Editor and Anchor of RTL Direkt (Croatia)
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Na mladima svijet 
ostaje... čim o tome 
stariji donesu odluku 

Youth Will Inherit the 
World… As Soon as 
The Adults Allow It 

Jesu li mladi danas stvarno lijeni, nezahvalni i nesposobni da se 
brinu za sebe i samo bulje u te svoje telefone i ostale ekrane? Ili 
su to predrasude koje o mladima šire starije generacije skrivajući 
tako vlastiti strah od promjena svijeta oko sebe koje sve teže 
razumiju i još teže im se prilagođavaju? Svoje viđenje o tome 
predstavit će nam prvo jedan iskusni početnik, a onda ćemo imati 
priliku upoznati generaciju rođenu u 21. stoljeću i iz prve ruke 
čuti kakvo je njihovo viđenje današnjeg svijeta i kako vide svoju 
budućnost u njemu. Možda nam to pomogne da i sami taj svijet 
bolje razumijemo i počnemo više vjerovati onima koji dolaze iza 
nas.

Is today’s youth more lazy, ungrateful or incompetent to take care 
of themselves while they stare at their smartphones and other 
screens? Or are those just preconceptions about young people 
spread by older generations who try and hide their own fear of 
a fast-changing world that grows harder to understand and even 
more difficult to adapt to by the day? Their views will be presented 
by an experienced novice, and then we will have a chance to meet 
the generation born in the 21stcentury and find out first-hand 
what their views of the world look like and how they see their 
future in it. That might help us to understand this world better and 
to start trusting those who will come after us.
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MODERATOR:

Iskusni početnik (Srbija)
Experienced Beginner (Serbia)

Branimir Brkljač

Foto: Goran Kovačić/Pixsell
poduzetnik, izvršni direktor @GrowCity, marketing entuzijast (Hrvatska)
Entrepreneur, Executive Director @GrowCity, Marketing Enthusiast (Croatia)

Ante Toni Debelić

Matej Lončarić

24sata, Voditelj video odjela 24sata i JoomBoosa (Hrvatska)
24sata, Head of Video at 24sata & JoomBoos (Croatia)

debatantica, uskoro studentica psihologije i voditeljica debatnog kluba u II. 
gimnaziji u Zagrebu (Hrvatska)
Debater, Future Psychology Student and Head of the II. Gymnasium Debate Club 
(Zagreb, Croatia)

Alma Džafić
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Damir Nikšić

angažirani umjetnik i politički satiričar (BiH)
Artist Activist and Political Satirist (BiH)
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Nemojte što zamjeriti 
Don’t Hold Anything 
Against Us

Vodeći satiričari iz BiH, Srbije i Hrvatske na, sada već tradicional-
nom, N1 panelu u Rovinju donose svoju analizu političkih i druš-
tvenih zbivanja u regiji. Jesu li prave vijesti počele ličiti na lažne 
vijesti? Kako izgledaju naša stvarnost i proces prilagođavanja iza-
zovima “normalnosti“ iz satirično-humorističnog ugla? Panelisti N1 
razmijenit će, uz pomoć video isječaka koji su obilježili godinu, svo-
je misli i impresije.

The leading satirists from Bosnia and Herzegovina, Serbia and Cro-
atia are back with us in Rovinj for an already traditional N1 panel, 
where they will bring their own analysis of current political and so-
cial events in the region. Has the real news started to look like fake 
news? What does our reality and the process of adapting to the 
challenges of “normality” look like from a satirical and humoristic 
point of view? N1 panelists will exchange their thoughts with a little 
help from video clips that have marked the year, their thoughts 
and impressions.
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MODERATOR:

N1, urednik i voditelj (Hrvatska)
N1, Editor and Host (Croatia)

Petar Štefanić

Danas, kolumnist i glavni urednik (Srbija)
Danas, Columnist and Editor in Chief (Serbia)

Dragoljub Draža Petrović

Borna Sor

NewsBar, autor (Hrvatska)  
NewsBar, Author (Croatia)  

Scenarist, glumac i satiričar (Srbija)
Screenwriter, Actor and Satirist (Serbia)

Dragoljub Mićko LjubičićZvonko Hrabar

NewsBar, autor (Hrvatska)
NewsBar, Author (Croatia)

Srđan Puhalo

Politički analitičar i socijalni psiholog (BiH) 
Political Analyst and Social Psychologist (BiH)

SUBOTA |  10.00 - 11.00  |  DVORANA VIKEND  |  SATURDAY   |  10.00 - 11.00  |  WEEKEND STAGE

55

P A N E L I  |  P A N E L  D I S C U S S I O N S

www.weekendmediafestival.com

New revenue projekti New Revenue Projects

Transformacija medija dovela je do širenja poslovanja medija na
nove vrste prihoda. Direktna prodaja oglasa više nije dovoljna. U
print i digitalnim medijima vidljiv je ogroman rast event business,
dok televizije razvijaju sve kompleksnije projekte, u kojima je TV
samo dio ukupnog proizvoda. Svi mediji traže nove izvore prihoda,
a pritom im se mijenja struktura i način suradnje s klijentima.
Mediji sve više, umjesto posredstvom agencija, traže direktnu su-
radnju s klijentom kako bi kvalitetnije iskoristili svoje platforme.
Koliko je velik medijski event biznis i je li održiv? Koliki prihod tzv.
projekti donose medijima? Koje su prepreke za kvalitetan razvoj
novih proizvoda? Ugrožava li direktna prodaja medija klijentima
odnos s agencijama? Koji su dobri primjeri projekata?

The transformation of the media has led to the expansion of me-
dia business to new types of revenue. Direct advertising sales are 
just not enough. We see a significant growth of event business 
models in print and digital media, while televisions are developing 
growingly complex projects in which TV is just a part of the total 
product. All media outlets are looking for new sources of revenue, 
simultaneously changing the structure and ways of client cooper-
ation. The media is looking for a direct connection with a client in 
order to use their platforms in a more effective way, unlike previ-
ous agency mediation practices. Just how big is the event business 
and is it sustainable? How much revenue do these projects bring 
to the media? What are the obstacles for a quality development 
of new products? Do media direct sales jeopardize the relation-
ship between clients and agencies? What are some good project 
examples?
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Komunikacijski laboratorij, General Manager (Hrvatska)
Komunikacijski laboratorij, General Manager (Croatia)

Manuela Šola

Nova TV, Direktorica marketinga, PR-a i korporativnih komunikacija (Hrvatska)
Nova TV, Marketing, PR and Corporate Communications Director (Croatia)

Ivana Galić Baksa

Mirjana Glavak

24sata, Direktor odjela Prodaje medijskih rješenja (Hrvatska)
24sata, Sales Director at 24sata (Croatia)

Večer Skupina, direktor (Slovenija)
Večer Skupina, Director (Slovenia)

Uroš Hakl

Robert Čoban

Color Press Group, predsjednik Upravnog odbora (Srbija)
Color Press Group, CEO (Serbia)
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New World Order
Kako proizvoditi sadržaj 
za digitalno doba

New World Order
How to Create Content 
for a Digital Era

Dobar sadržaj je dobar sadržaj! Ali različite platforme zahtijevaju 
različit pristup njegovoj proizvodnji. Prvi mediji koji su razvili 
svoje digitalne platforme manje više su kopirali sadržaj sa svojih 
osnovnih kanala. Posljednjih nekoliko godina, primjećujemo veće 
korake u prilagodbi ili posebnoj proizvodnji sadržaja za digitalne 
platforme. Koje su specifičnosti proizvodnje i distribucije sadržaja 
na digitalnim platformama? Koji su ključni tips&tricks? Što se 
promijenilo s digitalnim, a što je ostalo isto?

Good content is good content! But various platforms demand 
various approaches to the content production. The first media 
that developed their own digital platforms basically copied their 
content off their basic channels. For the past few years, we have 
noticed greater advances towards adjustment or specialized 
production of content on digital platforms. What are the specifics 
of production and content distribution on digital platforms? What 
are the key tips & tricks? What has changed with digital, and what 
stayed the same?
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NewsBar, osnivač i vlasnik (Hrvatska)
NewsBar, Founder and Owner (Croatia)

Vlado Lucić

Hanza Media, glavni urednik portala www.100posto.hr (Hrvatska)
Hanza Media, Editor-in-Chief www.100posto.hr (Croatia)

Daniel Delale

Saša Stajić

Adria Media Grupa, glavni i odgovorni urednik portala espreso.rs (Srbija)
Adria Media Group, Editor in Chief espreso.rs (Serbia)

Telegram Media Grupa, glavni urednik (Hrvatska)
Telegram Media Group, Editor in Chief (Croatia)

Filip Raunić

Jasmina Koprivica

Antena Grupa Srbija, direktorica B92.net i Digitalnog odjela (Srbija)
Antenna Group Srbija, Head of B92.net and Digital Department (Serbia) 
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Povratak otpisanih 
Renesansa regionalne 
produkcije

The Return of the 
Scrapped 
A Regional Production 
Renaissance

Napokon se čini da dolaze svijetli dani nezavisne produkcije u regiji. 
Uz već nekoliko većih uspjeha koji su prodani na strana tržišta i na 
velike globalne platforme, nekoliko strukturnih promjena koje su 
pred nama, mogle bi omogućiti daljnji ubrzani razvoj ovog tržišta. 
Koregulacija između HRT-a i neovisnih proizvođača omogućit će 
više novca na tržištu, ali i potrebnu investiciju koja će omogućiti 
pristup i europskom novcu. Ovo će koristiti i regionalnim 
partnerima jer su koprodukcije česte. Osim HRT-a i EU-a postoji 
i nekoliko novih privatnih investitora koji bi mogli značajno 
promijeniti tržište. Prvenstveno je tu United Media potpomognuta 
američkim fondom KKR, koji je najavio povećanje investicija u 
lokalni sadržaj te ulazak već spomenutih Netflix-a i HBO-a u ovu 
regiju. Očekujemo li značajan rast lokalne produkcije? Jesmo li 
spremni za ovu priliku? Kako će izgledati tržište kroz par godina?

We are finally seeing brighter days for independent regional 
production. Along with several major successes that were sold 
on the international markets and large global platforms, we 
are also witnessing some structural changes that lie ahead. The 
coregulation between HRT and independent production will enable 
a bigger cashflow on the market, but also a necessary investment 
that will enable access to European funds. This will be of great use 
to regional partners as well because co-productions happen often. 
Apart from HRT, there are several new private investors that might 
change the market significantly. Primarily, we have United Media 
which is backed by the American KKR fund, who have announced 
in increase in investments into local production, and the entry of 
Netflix and HBO into this region. Are we expecting a significant 
growth of local production? Are we ready for this opportunity? 
What will the market look like in a couple of years?
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Castor Multimedia, direktor (Hrvatska)
Castor Multimedia, CEO (Croatia)

Dubravko Merlić

Ring produkcija / Hrvatsko društvo nezavisnih producenata, vlasnik i direktor / 
predsjednik (Hrvatska)
Ring produkcija / Croatian Asociation of Independent Producers, Owner anda 
General Manager / President (Croatia) 

Dario Vince

Branislav Antović

RTS, izvršni direktor Sektora za razvoj i nove poslove (Srbija)
RTS, Executive Director of the Department for Development and New Business 
Affairs (Serbia)

Goran Stanković 

THISandTHAT, suvlasnik (Srbija)
THISandTHAT, Co-Owner (Serbia)

HRT, pomoćnik glavnog ravnatelja (Hrvatska)
HRT, General Director’s Assistant (Croatia)

Damir Novinić

Josip Popovac

Agencija za elektroničke medije, Predsjednik Vijeća i ravnatelj (Hrvatska)
Agency for Electronic Media, President of the Council for Electronic Media 
and Director (Croatia)
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Goran Turković

Šesnić&Turković, direktor (Hrvatska)
Šesnić&Turković, CEO (Croatia)

Nebojša Grbačić

Sadržajna agencija Cvoke, copywriter/suosnivač (Hrvatska)
Cvoke content agency, Copywriter/Co-founder (Croatia)

Ivana Tremac

BAT Adria, Menadžer Proizvoda Nove Generacije Adria (Hrvatska)
BAT Adria, Next Generation Products Manager (Croatia)

Marko Šesnić

Šesnić&Turković, direktor (Hrvatska)
Šesnić&Turković, CEO (Croatia)
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Rebrand Yourself Rebrand Yourself

Tržišno okruženje se konstantno mijenja. Kako bi se prilagodili 
tržištu mijenjaju se i brendovi. Rebranding je kompleksan projekt 
koji može znatno utjecati na rezultate kompanije, i pozitivno i 
negativno. Proći projekt rebrandinga jedno je od važnijih iskustava 
za svakog marketingaša. Kako uopće izgleda proces Rebrandinga 
iznutra? Što je sve potrebno za uspješan rezultat? Koje su prepreke?

The market surroundings are changing constantly. Brands change 
in order to adjust to the market. Rebranding is a complex process 
that can significantly affect the company´s results, both positively 
and negatively. Going through the rebranding process is one of 
the most important experiences of every advertising expert. What 
does the rebranding process look like from the inside? What is 
necessary for a good result? What are the obstacles?
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Voditeljica (Hrvatska)
Host (Croatia)

Iva Šulentić

Adria Media Zagreb, glavna urednica magazina Sensa (Hrvatska)
Adria Media Zagreb, Editor in Chief Sensa Magazine (Croatia)

Izabela Vrtar

Addiko Bank, menadžer Korporativnih komunikacija (Hrvatska)
Addiko Bank, Corporate Communications Manager (Croatia)

Igor Vukasović
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Social First Social First 

Nekada se social prvenstveno gledao kao jeftiniji kanal, danas je 
jednostavno bolji i efikasniji. I nikad kompleksniji. Iako to mnogi 
brendovi znaju, boje se ozbiljnije uložiti u social. Opći je stav da 
je lako biti kreativan kad imaš budžet, no i tada ga se ne usude 
uložiti. Oni koji se usude, imaju rezultate. I to ćemo dokazati 
ovim panelom. Što je sve social danas? Kako izgledaju social first 
kampanje? Kakav tim doista trebate? Može li se o vašoj social 
komunikaciji brinuti in house tim ili trebate agenciju?

A while ago, social was viewed as the cheaper channel, but today 
we see it is as far better and more efficient. And it has never 
been more complex. Even though many brands know that, they 
are afraid to make a serious investment into social channels. It is 
their general attitude that it´s easy to be creative if you have a 
budget, but even then, they don´t dare to invest. Those who do 
dare seem to get results. This is exactly what will be proven on 
this panel. What makes up today`s social? What did the first social 
campaigns look like? What kind of a team do you really need? Can 
your communication on social be managed by an in-house team or 
do you need another agency?
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Voditeljica/glazbenica (Hrvatska/Srbija)
Host/Musician (Croatia/Serbia)

Ida Prester

404, direktorica odjela za komunikaciju na društvenim mrežama (Hrvatska)
404, Social Media Director (Croatia)

Martina Gršković

Lea Stanković

Communis DDB, izvršni direktor (Srbija)
Lea Stanković, Communis DDB, Executive Director (Serbia)

Grey Ljubljana, strateški direktor (Slovenija)
Grey Ljubljana, Strategy Director (Slovenia)

Jernej Špende
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Click4Chic, blogerica i YouTuberica (Hrvatska)
Click4Chic, Blogger and YouTuber (Croatia)

Matea Frajsberger

Iva Soldo 

Bamboo Lab, suosnivačica i direktorica marketinga (Hrvatska)
Bamboo Lab, Co-founder and Head of Marketing (Croatia)

Foto: Igor Kralj/PIXSELL

Nogometni trener (Hrvatska)
Football Coach (Croatia)

Zlatko Dalić
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Što za brend Hrvatska 
znači nogomet? 

What Does Football 
Mean to the Croatia 
Brand?

Uspjeh na nogometnom prvenstvu pratio je nevjerojatan interes 
za Hrvatskom koji se reflektirao kroz stotine tisuća članaka, TV 
reportaža, milijarde tweetova i pretraga na Googleu. Hrvatske 
dresove danas kupuju navijači širom svijeta dok imena Modrića, 
Mandžukića ili Rebića znaju klinci od Japana do Brazila. No kakva 
je stvarno korist za Hrvatsku? Kako danas izgleda brend Hrvatske? 
Hoćemo li znati iskoristiti interes koji danas vlada?

The success at the World Cup was accompanied by an incredible 
interest in Croatia which reflected through hundreds of thousands 
of articles, TV coverage, billions of tweets and Google searches. 
Croatian football jerseys are still bought by fans worldwide, while 
kids from Japan to Brazil know the names of Modrić, Mandžukić or 
Rebić. However, what is the real benefit for Croatia? What does the 
Croatia brand look like today? Will we know how to use the interest 
that is still present today?
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voditeljica (Hrvatska)
Host (Croatia)

Antonija Mandić

CBS, kreativni direktor (SAD)
CBS, Creative Director (USA)

Pete Radovich

Kristjan Staničić

Hrvatska turistička zajednica, direktor (Hrvatska)
Croatian National Tourist Board, Director (Croatia)
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Storyji i vertikalni video 
na Weekendu!

Stories and Vertical 
Videos at Weekend!

IGTV, Story “leksikon”, Snapchat oglasi, Summer Specsi i novi 
Spectacles formati… neki su od trendova koji su prodrmali digitalnu
zajednicu i dali real-time marketingu nikad veću pozornost! Na 
panelu ćemo pričati s našim Story stručnjacima koji otkrivaju kako
brendovi i influenceri zajedno osvajaju Gen Z kroz vertikalni video
format.

IGTV, Story highlights, Snapchat ads, Summer Specs and the new 
Spectacles formats…these are just some of the trends that have 
shaken up the digital community and given real-time marketing 
an incredible amount of attention! On this panel we will talk to 
our Story experts who will reveal how brands and influencers con-
quered Gen Z through the vertical video format.
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Netokracija.com, glavni urednik (Hrvatska) 
Netokracija.com, Editor in Chief (Croatia)

Ivan Brezak Brkan

MAC Cosmetics, PR menadžer za Adriatic regiju (Hrvatska)
MAC Cosmetics, PR Manager Adriatic (Croatia)

Nana Nadarević

Darian Škarica

Delta Reality, osnivač i direktor (Hrvatska)
Delta Reality, Founder and CEO (Croatia)

SUBOTA  |  12.30 - 13.30  |  DVORANA RADNI VIKEND  |  SATURDAY   |  12.30 - 13.30   |  WORKING WEEKEND STAGE



Krešimir Macan

Manjgura, direktor (Hrvatska)
Manjgura , General Manager (Croatia)
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Will Netflix Eat the 
Free TV World?

Will Netflix Eat the 
Free TV World?

Netflix ne želi samo postati vaš omiljeni servis, već i sve što trebate 
od televizije; na Facebooku kreću dnevne vijesti, a nedavno je i 
premijerno prikazan i dokumentarac Petea Radovicha. YouTube 
želi postati najveća content platforma povijesti, gdje ćete gledati 
sve od crtića do filmova. OTT platforme krupnim koracima grabe 
naprijed iako klasična free to air televizija još uvijek dominira 
globalnim tržištima. Kako izgleda televizija budućnosti? Ima li 
prostora za free to air ili ćemo sve gledati OTT? Što to znači za 
potrošače?

Not only does Netflix want to become your favorite streaming 
service, but it also wants to offer all you really need from television; 
Facebook has started airing daily news, and recently it aired a 
documentary by Pete Radovich. YouTube wants to become the 
largest content platform in history, where you will be able to find 
everything from cartoons to movies. OTT platforms are making 
large strides forwards even though the classic free to air television 
still dominates the global markets. What does television of the 
future look like? Is there room for free to air or will everything be 
OTT? What does this mean for consumers?
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voditeljica (Hrvatska)
Host (Croatia)

Antonija Mandić

Hrvatski Telekom, Direktor sektora marketinga za privatne korisnike (Hrvatska)
Hrvatski Telekom, Director of Residential Marketing Sector (Croatia)

Richard Brešković

Robert Richter

Google, Partnerships Solutions, Broadcast, Media & Entertainment (EMEA)
Google, Partnerships Solutions, Broadcast, Media & Entertainment (EMEA)

Red Planet, predsjednik Uprave (Velika Britanija)
Red Planet, CEO (UK)

Tony Jordan

Henning Tewes

RTL Hrvatska, predsjednik uprave (Hrvatska)
RTL Croatia, CEO (Croatia)
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West Wing
Kako savjetovati 
predsjednika

West Wing
How to Advise 
the President 

Svaki top političar živi u potpuno medijatiziranom svijetu. Sve 
što kaže je poruka koja ima posljedice. Svaka poruka prolazi kroz 
najrazličitije kanale kako bi došla do građana. Kako bi kvalitetno 
vodio politiku, političar mora vrhunski komunicirati i razumjeti 
medije. Kako komuniciraju top političari? Koji su tips&tricks 
političke komunikacije? Kako izgleda život top PR-ovaca u politici? 
Koliko ih političari slušaju? Služe li PR-ovci u politici samo za 
gašenje požara ili imaju i stratešku poziciju?

Every top politician lives in a completely mediatized world. 
Everything he or she says is a message that has consequences. 
Each message goes through various channels to reach the 
public. In order to properly lead in politics, a politician must 
communicate and understand the media perfectly. How do top 
politicians communicate? What are the tips & tricks of political 
communication? What does the life of top political PRs look like? 
How much do politicians listen to them? Are PR in politics only to 
put out fires or do they have a strategic position?

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

Nova TV, reporterka (Hrvatska)
Nova TV, TV reporter (Croatia)

Ivana Brkić Tomljenović

Ured predsjedništva, Savjetnica za medije (Srbija)
Cabinet of the President, Media Adviser (Serbia)

Suzana Vasiljević

Korpus, strateški konzultant (Slovenija)
Korpus, Strategic Consultant (Slovenia)

Stojan Pelko

SUBOTA  |  12.30 - 13.15  |  DVORANA BUSINESS VIKENDICA  |  SATURDAY   |  12.30 - 13.15   |  BUSINESS SUMMER HOUSE STAGE



Matija Hrestak

404, Voditelj projekata (Hrvatska)
404, Account Manager (Croatia)

GroupM, direktorica (Hrvatska/Slovenija)
GroupM, CEO (Croatia/Slovenia)

Rajna Cuculić
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Život poslije ere 
Digitela i Unexa

Life After the Era 
of Digitel and Unex

Unex je tržištem oglašavanja u Hrvatskoj dominirao niz godina. Od 
nestanka Digitela gotovo da i nije imao relevantnu konkurenciju, 
što je značajno utjecalo na postavljanje medijskog tržišta. 
Nestankom Agrokora, nestaje i Unex, ili bar nestaje onaj Unex 
kojeg smo poznavali. Danas postoji niz velikih agencija, dok 
pregovaračka moć seli na stranu medija. Kako je nestanak Unexa 
utjecao na medijsko tržište? Tko je profitirao, a tko izgubio? Kako 
će se tržište razvijati u budućnosti?

Unex has dominated the Croatian advertising market for years. 
Since the disappearance of Digitel, it basically had no relevant 
competition, which had a significant impact on the media market 
situation. With the demise of Agrokor, Unex also disappeared, well 
at least the Unex we all once knew. Today, there is a plethora of 
big agencies, meanwhile the negotiating power has moved over 
to the side of the media. How has Unex´s disappearance affected 
the media market? Who profited out of it, and who lost? What 
direction will the market take on in the future?

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

Initiative Zagreb, Managing Director (Hrvatska)
Initiative Zagreb, Managing Director (Croatia)

Vedran Vereš

PMG, direktor (Hrvatska)
PMG, Managing director (Croatia)

Vesna BarišićMarinka Akrap

Podravka, Direktorica korporativnog marketinga i komunikacija (Hrvatska)
Podravka, Corporate Marketing and Communications Director (Croatia)

Ivan Gale

RTL Hrvatska, direktor prodaje (Hrvatska)
RTL Croatia, Sales Director (Croatia)
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Ta strašna četiri slova 
ili kako smo se kao struka 
pripremili za GDPR 

Those Four Horrible 
Letters Or How We 
As An Industry 
Prepared for GDPR 

Poslušajte iskustva HURA-ine radne skupine i klijenata u brzoj 
formi blitz-panela i postavite pitanja o svemu što vas zanima o 
GDPR-u.

Listen to the experiences of HURA’s task force and the Clients in a 
quick blitz-panel form and ask all you ever wanted to know about 
GDPR.

S U D J E L U J U  |  P A R T I C I P A N T S

MODERATOR:

Mediacor, direktor (Hrvatska)                                             
Mediacor, CEO (Croatia) 

Aleksandra Đermanović

Komunikacijski laboratorij, direktor planiranja i razvoja (Hrvatska)
Komunikacijski laboratorij, Planning & development director (Croatia)

Krešimir Dominić

Boris Rogan

Luna \TBWA Zagreb, Managing Director (Hrvatska)
Boris Rogan, Luna \TBWA Zagreb, Managing Director (Croatia)

UM Zagreb, Online Media Planner (Hrvatska)
UM Zagreb, Online Media Planner (Croatia)                                

Marija Ivančić

PETAK  |  15.30 - 16.30  |  DVORANA SLOBODNI VIKEND  |  FRIDAY   |  15.30 - 16.30  |  FREE WEEKEND STAGE
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Luda kuća 
3 godine kasnije

Luda kuća
3 Years Later

Prije tri godine na Weekend Media Festivalu odabrali smo ime 
„Luda kuća“. Sada, tri godine kasnije osvrnut ćemo se na put koji 
smo prošli i novi početak, koji nam slijedi. Prvo privatno kazalište/
ludilište s vlastitim prostorom je otvoreno! Nisi lud da ne dođeš!

At Weekend Media Festival three years ago, we picked the name 
„Luda kuća“. Today, three years later, we will look back on what we 
went through and show you a new beginning which follows. The 
first a private theater/madhouse with its own space is open! You’ll 
be crazy not to come!

S U D J E L U J U  |  P A R T I C I P A N T S

Luda kuća, glumac i osnivač (Hrvatska)
Luda kuća, Actor & Founder (Croatia)

Rene Bitorajac

Luda kuća, glumac i osnivač (Slovenija)
Luda kuća, Actor & Founder (Slovenia)

Branko Đurić Đuro

PETAK  |  12:30 - 13:15  |  DVORANA SLOBODNI VIKEND  |  FRIDAY   |  12:30 - 13:15   |  FREE WEEKEND STAGE
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Iskusni početnik (Srbija)
Experienced Beginner (Serbia)

Branimir Brkljač
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Sila&Taraba: 
između Netflixa 
i HBO-a

Sila&Taraba: 
Between Netflix 
and HBO

Producentski duo, vlasnici vjerojatno jedine europske nezavisne 
produkcijske kuće koja je istovremena proizvela serije za dvije 
najveće i najvažnije svjetske streaming platforme, kroz razgovor 
će i u interakciji, ispričati svoja iskustva proizvodnje i prodaje prve 
serije na nekom od slavenskih jezika  Netflixu (serije Novine koja se 
putem ove platforme prikazuje u 190 zemalja svijeta, a čija će prva 
epizoda druge sezone biti prikazana na ovom Weekendu), kao i 
netom završene prve originalne HBO Europe serije na hrvatskom 
jeziku, pod nazivom Uspjeh. Iz prve ruke saznajte kako je nastajao 
najbolji izvozni proizvod HTV-a u povijesti te kako izgleda rad za 
kultni HBO.

The producer duo and also owners of probably the only European 
independent production house that has simultaneously produced 
two TV shows for the largest and most important global streaming 
platforms, will reveal to us, through talks and interaction, their 
experience of production and the sales of the first Slavic language 
TV show to Netflix (the series „Novine“ is streamed on this platform 
in 190 countries worldwide, and the first episode of the second 
season will be screened at this edition of Weekend Media Festival), 
as well as the freshly finished first original HBO Europe show in 
Croatian, called „Success“. Find out firsthand how Croatia’s best 
export product came to be and what it’s like to work for the cult 
company that is HBO.

SUBOTA  |  16.45 - 17.45  |  DVORANA SLOBODNI VIKEND  |  SATURDAY   | 16.45 - 17.45  |  FREE WEEKEND STAGE

Miodrag Sila

Drugi plan, producent i vlasnik (Hrvatska) 
Drugi plan, Producer & Owner (Croatia)

Nebojša Taraba

Drugi plan, producent i vlasnik (Hrvatska) 
Drugi plan, Producer & Owner (Croatia)
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Zašto smo tako loši u 
predviđanju budućnosti?

Why Are We So Bad at 
Predicting The Future?

“Predictions are hard, especially about the future”. Tako reče Yogi
Berra, poznati bejzbol igrač NY Yankees-a. Zašto smo tako loši 
u predviđanjima? Gotovo svakodnevno slušamo predviđanja, 
dajemo ih i ovisimo o istima. U svijetu prepunom neizvjesnosti, 
predviđanja budućnosti su neizbježna. No ako znamo da su 
ljudi podložni predrasudama, pristranostima i prekomjernom 
samopouzdanju, možemo li vjerovati da mogu biti dobri u 
predviđanjima? Mi u Oraclumu mislimo da mogu. Ne samo to, mi 
vjerujemo da možemo koristiti pristranosti grupa da poboljšamo 
njihove predviđanja. Kako? Saznajte na festivalu!

“Predictions are hard, especially about the future”, so said Yogi 
Berra, the famous baseball player for the NY Yankees. Why are we 
so bad at predictions? We hear, give and depend on predictions 
on an almost daily basis. In a world full of uncertainty, predictions 
of the future are inevitable. However, if we know that people are 
susceptible to prejudice, partiality and overconfidence, can we 
trust them to be just as good with predictions? We at Oraclum 
think they can. And it’s not just that, we also believe that we can 
use group partiality to improve their predictions. How? Find out at 
the festival!

SUBOTA  |  11.15 - 12.15  |  DVORANA SLOBODNI VIKEND  |  SATURDAY   |  11.15 - 12.15  |  FREE WEEKEND STAGE

Vuk Vuković

Oraclum Intelligence Systems, direktor i suosnivač (Velika Britanija)
Oraclum Intelligence Systems, CEO and Co-Founder (UK)
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Lejla Dautović Čaić

Atlantic Grupa, Direktor marketinga (Hrvatska)
Atlantic Group, Marketing Director (Croatia)

Kako inovirati… How to Innovate

Čak i vrapci na grani znaju da napretka nema u bilo kojem biznisu
ako nema inovacija. Lakše reći nego učiniti. Ako uvođenje inovacija
i razvoj kategorija uključuje mijenjanje navika potrošača, stvar 
prerasta u zonu noćne more svakog marketingaša. Kako (u)voditi 
inovacije? Treba li se baviti samo vlastitim brendom i kako mijenjati 
staromodne kategorije? Kako stalno donositi nešto novo?

Everyone already knows that, in any business, there is no progress 
if there is no innovation. Easier said than done. If the introduction 
of innovation and development of a category involves changing 
consumer habits, everything changes into a twilight zone of every 
advertiser. How can we bring in innovation? Should we only deal 
with our brand and how do we change oldfashioned categories? 
How can we innovate on a constant level?...

PETAK  |  11.15 - 11.45  |  DVORANA RADNI VIKEND  |  FRIDAY   |  11.15 - 11.45  |  WORKING WEEKEND STAGE
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Tina Jukić

Digital Cultural Transformation, direktorica (Hrvatska)
Digital Cultural Transformation, CEO (Croatia)

Marketing u turizmu Marketing in Tourism

Je li “performance” zapravo marketing? Može li se upravljati brendom 
odgovarajući na potražnju?

Is it “Performance” Marketing? Can a Brand Be Controlled by 
Responding to Demand?
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Aleksandar Buhanac

Fondacija Pokret Levijatan, Izvršni odbor (Srbija)
Levijatan Movement foundation, Executive Board member (Serbia)

Jasminka Herceg

Fondacija Pokret Levijatan, Upravni odbor (Hrvatska)
Levijatan Movement foundation, Board of Directors memeber (Croatia)

Od fantomki 
do fondacije 
Kako je najkontroverznija skupina za zaštitu 
životinja postala najutjecajniji i najbrže rastući 
pokret u regiji

From Balaclava 
to Foundation  
How Did The Most Controversial Animal 
Protection Group Become The Most Influetial 
and Fastest Growing Regional Movement?

Aleksandar Buhanac, član Izvršnog odbora Levijatana, donosi vam 
šokantne priče izravno s terena, dok će vam članica Upravnog 
odbora, Jasminka Herceg, otkriti ‘’magičnu formulu’’ iznimno brzog 
rasta i razvoja Levijatana, upoznati vas s planovima za budućnost, 
kao i načinima na koje se možete uključiti u rad Fondacije i kroz 
društveno odgovorno djelovanje pridonijeti izgradnji naprednije, 
funkcionalnije i sretnije zajednice. Djelujemo, educiramo, mijenjamo 
i inspiriramo. Uključite se i rastite s nama.

Aleksandar Buhanac, Levijatan Executive Board member, will 
recount the shocking stories straight from the field, while their 
Board of Directors member, Jasminka Herceg, will reveal the ‘’magic 
formula’’ of Levijatan’s exceptionally fast growth and development, 
as well as introduce their plans for the future and ways in which 
you can get involved with the work of the Foundation, which ranges 
from contributing through socially responsible activities to shaping 
a more advanced, more functional and happier community. They 
act, they educate, they bring change and they inspire. Join in and 
grow with them.

75www.weekendmediafestival.com
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Tijana Vukić
Fakultet za interdisciplinarne, talijanske i kuluturološke studije Sveučilišta Jurja 
Dobrile u Puli, docentica komunikologije (Hrvatska)
Faculty for Interdisciplinary, Italian and Cultural Studies of the University of Juraj 
Dobrila in Pula, Assistant Communicology Professor (Croatia)

Glavni lik priče 
zvane Novinarstvo je 
– Novinar

The Main Character of 
a Story Called Journalism 
Is – The Journalist

Kriza novinarstva i medija u Hrvatskoj jasno je znanstveno 
definirana već više desetljeća. Takvom stanju u prilog idu i rezultati 
recentnog znanstvenog istraživanja obrazovanja novinara u 
Hrvaskoj koji, između ostaloga, pokazuju da je sadržaj studijskih 
programa koji obrazuju novinare u najvećoj mjeri usmjeren 
novinarskom znanju, a najmanje novinarskoj samostalnosti i 
odgovornosti. Dosadašnji su pristupi istraživanju obrazovanja 
novinara i prijedlozi za njegovo unapređenje i razvoj novinarstva 
u cjelini uobičajeno polazili od definicije novinarstva i načina na 
koji se ono realizira i nisu potaknuli značajnije promjene. No, kako 
je glavni lik priče zvane Novinarstvo – Novinar, pretpostavka je da 
se aktualno stanje u medijima može izmijeniti uvođenjem nove 
paradigme. Holističkim pristupom obrazovanju novinara pažnja 
se usmjerava na novinara i to na sve ono što kao cjelovito ljudsko 
biće i jest. Na taj se način studente ne bi isključivo obrazovalo 
za novinara, već bi ih se tijekom obrazovanja kultiviralo u visoko 
svjesne, proaktivne demokratske građanine svijeta koji se 
bave novinarstvom; sa znanjem, vještinama, samostalnošću i 
odgovornošću za cjeloživotni razvoj sebe samih, drugih, društ(a)
va i Planeta. Kada takvi novinari budu kreirali novinarstvo – svijet 
će biti drugačiji.

The journalism and media crisis in Croatia clearly are scientifically 
defined for over a decade. Going in favor with this current are the 
results of the recent scientific research of journalists’ education 
in Croatia, which, among others, show that the content of study 
programs that educate journalists is mostly directed towards 
journalistic knowledge and less towards journalistic independence 
and freedom and responsibility. Previous approaches to the 
research of journalists’ education and the proposals for the 
advance and development of journalism as a whole originate 
conventionally from the definition of journalism and the way it 
is realized and did not trigger any significant changes. However, 
since the main character of the story called Journalism is – the 
Journalist, the premise is that the current state in the media can 
be altered by introducing a new paradigm. By using a holistic 
approach to the journalist’s education, the attention is shifted to all 
that a wholesome human being is. That way, the students would 
not be exclusively educated to become journalists, but would be 
cultivated into highly conscious, pro-active democratic citizens of 
the world who are engaged in journalism; with the knowledge, 
skills, autonomy and responsibility for a lifelong development of 
oneself, of others, of society and finally, our Planet. When such 
journalists start creating journalism – the world will be different.
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Ognjen Brborović
Povjerenstvo za medicinski kanabis Ministarstva zdravstva RH, predsjednik 
(Hrvatska)
President of the Committee for Medicinal Cannabis of the Ministry of Health 
(Croatia)

I $ U Mary Jane I $ U Mary Jane

Kanada je ove godine legalizirala korištenje kanabisa u rekreativne 
svrhe. Cijeli niz američkih država učinilo je isto. Europske su 
zemlje sve bliže tome, a mnoge već dozvoljavaju legalno korištenje 
kanabisa u različite svrhe. Jasno je već da svijet ide u tom smjeru 
i da će kanabis biti legalan kroz nekoliko godina. Što je kanabis i 
što je stvarno legalno gdje? Kako kanabis vide Europljani, a kako 
Amerikanci? Kad će kanabis biti legalan i kod nas? Što je dobar, a 
što loš kanabis?

This year, Canada has legalized the recreational use of marijuana. 
Many American states have also done the same. European 
countries are getting close to legalization, and many already allow 
legal usage of cannabis for various purposes. It’s clear that the 
world is moving into the direction of legalization and that marijuana 
will be completely legal in a couple of years. What is cannabis and 
where is it really legal? How do Europeans view cannabis, and what 
is the American point of view? When will cannabis be legal in our 
region? What is good and what is bad cannabis?
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Snježana Derviškadić

Vijeće za regionalnu saradnju, vođa Projekta za razvoj i promociju turizma (BiH)
Regional Cooperation Council, Tourism Development and Promotion Project 
Leader (BiH)

Razvoj regionalnog 
turizma: kultura i avantura, 
više od mora, snijega 
i sunca

Regional Tourism 
Development: Culture 
and Adventure Beyond 
Sea, Snow and Sun

Zapadni Balkan je i dalje neotkrivena turistička destinacija koja 
ima toliko toga za ponuditi. Njegova kulturna i prirodna baština 
je dragulj kojeg treba promicati te oko njega razviti kvalitetnu 
turističku ponudu. Projekt razvoja i promocije turizma koji provodi 
Vijeće za regionalnu suradnju / Regional Cooperation Council te 
koji financira Europska unija omogućuje državnim, nevladinim 
i privatnim sektorima zajednički rad na razvoju i promicanju 
regionalnih putničkih smjerova. Mogu li putopisci i mediji tome 
doprinijeti?  Dobro. Bolje. Regionalno.

Western Balkans is still an undiscovered tourism destination that 
has so much to offer.  Its cultural and natural heritage is a gem that 
needs to be promoted and quality tourism offer developed around 
it. Tourism Development and Promotion Project implemented by 
the Regional Cooperation Council and funded by the European 
Union enables governmental, nongovernmental and private 
sectors to work together to develop and promote regional travel 
routes. Can travel writers and media contribute? Good. Better. 
Regional.
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Anthony J. Cortese

Definition 6 - New York, Senior Editor (SAD)
Definition 6 - New York, Senior Editor (USA)

The Editor’s Approach 
to Storytelling	

The Editor’s Approach 
to Storytelling

Produkcija digitalnih filmova je nebrojeno puta promijenila posao 
urednika. Međutim, uz ogromne količine snimaka, alata i kreativnih 
opcija koje su u svakom trenutku dostupne uredniku na njegovom 
laptopu, učinkovito pripovijedanje je sada važnije nego ikada prije.

Digital filmmaking has changed an editor’s job in countless ways. 
But with the vast amounts of footage, tools and creative options 
at the editor’s fingertips on nothing more than a laptop, effective 
storytelling is just as important as ever.
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Lana Horak Pajić

psiholog (Hrvatska)
psychologist (Croatia)

Wellbeing
Happiness is Not Enough 

Wellbeing
Happiness Is Not Enough 

U početcima istraživanja pozitivne psihologije, znanstvenici su 
bili orijentirani na emociju sreće, kao preduvjet za smislen život. 
Danas znamo da sreća nije dostatna i da samo zadovoljstvo ne 
čini dobrobit čovjeka. Novi istraživači mjeru za dobrobit, tj. well-
being, nazivaju „cvjetanje“, a ono počiva na 5 temeljnih stupova: 
pozitivnim emocijama, angažiranosti, dobrim odnosima, smislu i 
postignuću. Cilj pozitivne psihologije u teoriji dobrobiti ljudi jest 
povećati upravo „cvjetanje“ cjelokupne populacije, tj. povećati vri-
jeme u životu svakog čovjeka u kojem on živi, raste i razvija se kroz 
smislen i ispunjen život, njegujući ono najbolje u sebi. Što čini do-
bar život? Koje su naše snage i vrline potrebne za wellbeing?  Kako 
kroz ispunjen i smislen život doći do „cvjetanja“?

In the early days of positive psychology, scientists were focused 
on happiness as a prerequisite for a meaningful life. But now we 
know that happiness does not equal wellbeing. The measure of 
well-being is flourishing. In the new well-being theory, human 
flourishing rests on five pillars: positive emotions, engagement, 
relationships, meaning and achievement. The goal of positive psy-
chology in the theory of well-being is to increase the amount of 
„flourishing „in your own life and on the planet. People want to 
lead meaningful and fulfilling lives, to cultivate what is best within 
themselves, to enhance their experiences of love, work, and play. 
What makes a good life? What are our strengths and virtual nec-
essary for our wellbeing? How to reach „flourishing “through a ful-
filled and meaningful life?

P R E Z E N T E R  |  P R E S E N T E R
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Željko Ivanković
autor knjige ‘Besplatno - Uvod u političku ekonomiju digitalnog doba’, kolumnist, 
urednik, predavač (Hrvatska)
Author of ‘Besplatno - Uvod u političku ekonomiju digitalnog doba’ (For Free: On 
The Political Economy of The Digital Age), columnist, editor, lecturer (Croatia)

Kriptovalute iznutra: 
Tko će počistiti nered?

Cryptocurrencies from 
Within: Who Will Clean 
Up the Mess?

Entuzijazam, slom oporavak, to su sentimenti kroz koje 
kriptovalute prolaze već skoro cijelo desetljeće. Digitalni svijet 
kune se u blockchain tehnologiju kao Internet nove generacije. 
Ne razvija se samo nova tehnologija, nego i novi decentralizirani 
društveni odnosi, kojima se pokušava razvlastiti dosadašnje 
centre moći.  Isplati li se ulagati u kriptovalute? Jesu li kriptovalute 
poligon za skrivene transakcije? Pod kojim uvjetima kriptovalute 
mogu postati novac budućnosti?

Enthusiasm, fall, recovery, these are the sentiments that 
cryptocurrencies have been going through for almost a decade. 
The digital world swears on blockchain technology as the Internet 
of a new generation. Not only is new technology developed, but 
it created new decentralized social relations that are trying to 
dispossess the current centers of power. Does it pay to invest in 
cryptocurrencies? Are cryptocurrencies a starting point for hidden 
transactions? Under which terms could cryptocurrencies become 
the money of the future?

SUBOTA  |  16.45 - 17.45  |  DVORANA RADNI VIKEND  |  SATURDAY   |  16.45 - 17.45  |  WORKING WEEKEND STAGE
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Matej Lončarić

24sata, Voditelj video odjela 24sata i JoomBoosa (Hrvatska)
24sata, Head of Video at 24sata & JoomBoos (Croatia)

Kako je Matej napravio 
„đumbus“ među 
YouTuberima

How Matej Made a 
„Jumble“ Among 
YouTubers

Iz malog YouTube kanala krenula je bujica uspješnih projekata i 
revolucija na medijskom tržištu koja je poplavila regiju i zadivila 
cijeli svijet. Evo što je JoomBoos - najpopularnija platforma za 
youtubere u regiji, inkubator za nove influencere i neiscrpan 
izvor prilika za oglašavače koji postiže zadivljujuće brojke u samo 
nekoliko sati od objave. Matej je zarolao kritičnu kreativnu masu 
koja se ne prestaje širiti medijskim mrežama – al’ što to znači za 
ostatak svijeta?

A small YouTube channel created a torrent of successful projects 
and finally, a revolution on the media market that flooded the 
region and impressed the globe. Find out what JoomBoos is – the 
most popular platform for regional YouTubers, an incubator for 
new influencers and an inexhaustible source of opportunities for 
advertisers that achieves impressive numbers in just a couple of 
hours after a post. Matej rolled out a critical creative mass that 
has not stopped spreading through the social networks – but what 
does it mean for the rest of the world?
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Ivana Grbavac

Google, marketing menadžer za velike klijente i agencije (CEE)
Google, Marketing Manager, Large Advertiser & Agency Marketing (CEE)

Unutar Googleovog 
marketinga 

Inside Google 
Marketing

Ciljevi marketinga možda se mijenjaju sa svakom kampanjom, 
ali u osnovi, marketinški posvuda dijele iste ciljeve i marketing 
timovi u Googleu se ne razlikuju. Zakoračite unutar Googleovog 
marketinga!

Marketing goals might change with every campaign, but in 
essence, marketing experts everywhere share the same goals and 
marketing teams at Google are no different. Step inside Google 
Marketing!
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Voditeljica/glazbenica (Hrvatska/Srbija)
Ida Prester, TV Host/Musician (Croatia/Serbia)

Ida Prester

All interested agencies that want to use the unique opportunity 
to present their works to clients from eight regional markets and 
show them their best projects can do so and apply their projects 
to BalCannes. The deadline is September 1st. The revue, organized 
by HURA, the Croatian Association of Communications Agencies 
and Weekend Media Festival will once again take place at the 
aforementioned festival. This year, the best agency of the seventh 
edition of BalCannes, will get an opportunity to apply for the 
world´s biggest advertising competitions – the Cannes Lions 2019. 

A jury of 25 expert client, agency and media representatives will 
once again choose the best 25 communication projects in the 
entire region as well as give out special awards, and the best of 
the best will receive our unique BalCannes Lions. Furthermore, 
BalCannes is a rare opportunity for all agencies because they can 
find out firsthand what each and every one of the jury members – 
clients, agencies and media – think about their respective projects. 
Applications are open at www.balcannes.com.

BalCannes Presents 
the Best 25 Projects

Sve zainteresirane agencije koje žele iskoristiti jedinstvenu priliku da 
svoj rad prezentiraju klijentima iz osam zemalja regije te im pokažu 
svoje najbolje projekte, pozvane su do 1.9. prijaviti svoje projekte 
na BalCannes koji će se još jednom održati u organizaciji Hrvatskog 
udruženja društava za tržišno komuniciranje - HURA i Weekenda 
kao dio Weekend Media Festivala. Ove godine najbolju agenciju 
sedmog BalCannesa organizatori nagrađuju prijavom na najveće 
svjetsko natjecanje – Cannes Lions 2019. Žiri od 25 stručnjaka 
predstavnika klijenata, agencija i novinara još jednom će izabrati 
25 najboljih komunikacijskih projekata iz cijele regije te im dodijeliti 
posebne nagrade, a najbolji među njima osvojit će jedinstvene 
BalCanneske lavove. Ujedno, BalCannes je rijetka prilika na kojoj 
natjecatelji mogu iz prve ruke saznati kako o njihovim projektima 
zasebno razmišlja svaki od tri sastava žirija – klijenti, agencije i 
mediji. Prijave su otvorene na www.balcannes.com.

BalCannes predstavljanje 
25 najboljih projekata

SUBOTA  |  16.45 - 18.15 |  DVORANA VIKEND  |  SATURDAY   |  16.45 - 18.15  |  WEEKEND STAGE
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Voditeljica (Hrvatska)
Host (Croatia)

Iva Šulentić
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The region`s most important digital award, SoMo Borac, will 
gather the best agencies for another year straight and present 
who has dominated the digital platforms. Just like in the past 
years, the winners were picked by a large jury made out of digital 
experts from the most relevant agencies in the region. The big 
award ceremony will reveal all the winners of the nine categories 
as well as celebrate the best social media engagement, the best 
mobile app, the best website as well as award people on the digital 
field – the community managers. Additionally, we will find out who 
had the best content-marketing project, whose viral made a killing 
and who made the best use of new technologies. Finally, we will 
find out who had the best regional website and bow down to the 
winner of the SoMoRitanac category.

The Sixth Edition 
of SoMo Borac 
Brings The Region’s 
Best Digital Works

Najvažnija regionalna digitalna nagrada, SoMo Borac, i ove 
godine će okupiti najbolje agencije i prikazati tko je dominirao 
na digitalnim platformama. Kao i proteklih godina i ove je o 
najboljima odlučivao veliki žiri sastavljen od digitalnih stručnjaka 
iz najvažnijih agencija regije. Na velikoj dodjeli, doznat ćemo 
pobjednike u devet kategorija i proslaviti najbolji nastup na 
društvenim mrežama, mobilnu aplikaciju, web stranicu, nagraditi 
ljude na terenu - community managere. Osim toga, otkrit ćemo 
tko je imao najbolji content-marketinški projekt, čiji je viral rasturio 
i tko se najbolje poigrao s novim tehnologijama. Na kraju, vidjet 
ćemo najbolju regionalnu web stranicu i nakloniti se pobjedniku 
kategorije SoMoRitanac.

Šesti SoMo Borac 
donosi najbolje 
digitalne radove 
iz cijele regije
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The humorous series “Ko te šiša” takes place in the Zagreb 
neighborhood of Donji grad, in two hairdressing salons and an 
old tavern that are located on the central square, that have, over 
time become a café and a local hangout. The twenty new episodes 
will once again be engulfed in the struggle for prestige between 
the two implacable competitors – the hair salon owners Žigmund 
Štingl and Božica Režek.

Radnja humoristične serije ‘’Ko te šiša“ zbiva se u zagrebačkoj 
četvrti Donji grad, gdje su na središnjem trgu smještena dva 
frizerska salona te stara gostionica koja je s vremenom postala 
kafić i kvartovsko okupljalište. U novih dvadeset nastavaka 
u središtu priče ponovno je borba za prestiž između dvaju 
nepomirljivih konkurenata - vlasnika frizerskih salona Žigmunda 
Štingla i Božice Režek.

SCREENING: Premiere of 
the First Episode of the 
Second Season of  “Ko 
te šiša”

SCREENING: Premijera 
prve epizode druge 
sezone serije ‘Ko te šiša’

SUBOTA  |  20.00 - 21.00  |  DVORANA BUSINESS VIKENDICA  |  SATURDAY   |  20.00 - 21.00  |  BUSINESS SUMMER HOUSE STAGE
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SCREENING: Premiere 
of the First Episode of 
the Second Season of 
“The Newspaper”

The drama series “The Newspaper” takes us through a story of 
relations within a redaction of a daily newspaper, where crime, 
betrayal, disappearance of human dignity and existential fears are 
the main stories. All this takes place in the anxious surroundings of 
the intelligence underground, large capital and high-level politics in 
which tycoons and politicians don`t hold back from anything in order 
to obtain dominance and power, and a place where journalists and 
editors are simultaneously extras but also participants of a series 
of events. “The Newspaper” was sold to Netflix, a global streaming 
service, which has made it available to 130 countries, which is 
respectively a marketplace of nearly half a billion people. 

Kroz priču o odnosima unutar redakcije jednog dnevnog lista 
dramska serija „Novine“ progovara o kriminalu, izdaji, nestanku 
ljudske čestitosti i egzistencijalnim strahovima. Sve se to događa u 
tjeskobnome okružju interesa obavještajnog podzemlja, krupnog 
kapitala i visoke politike u kojem tajkuni i političari ne prežu ni od 
čega u borbi za vlast i moć, a u kojem su novinari i urednici istodobno 
i statisti i sudionici samih događaja. Serija „Novine“ prodana je 
svjetskoj mrežnoj videoteci Netflix, čime je postala dostupna u čak 
130 država, odnosno na tržištu od gotovo pola milijarde gledatelja.

SCREENING: Premijera 
prve epizode druge 
sezone serije ‘Novine’
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“The Witch Hunters” is a children´s film which uses the story of friend-
ship and growing up to cover the topic of difference. It is conceived as 
a larger platform for raising awareness of this particular social prob-
lem. The film´s debut was at the prestigious TIFF Kids International 
Film Festival in Toronto, where it won the first prize, and has in the 
meantime made the selection and been awarded at 15 other festivals 
worldwide.
10-year-old Jovan has had cerebral palsy for as long as he can remem-
ber. His condition has shaped his everyday life and made him think of 
himself as invisible to others - particularly his parents and classmates. 
However, in his imaginary world to which he escapes frequently, he 
is free to be who he wants and possesses the hero superpowers that 
everybody dreams of. Jovan’s (extra)ordinary existence is suddenly 
shaken up by a new classmate, Milica. Bit by bit, the brave and deter-
mined Milica tears down the walls that Jovan has built around himself 
and eventually invites him to join her on a real-life adventure – to lib-
erate her father from his new wife, Milica’s stepmother, whom she 
believes is a witch. The quest offers Jovan a reality beyond anything 
he could have imagined, but in order to become a true hero, Jovan 
first has to learn to accept himself for who he is.

Dječji film “Zlogonje” kroz priču o prijateljstvu i odrastanju obrađuje 
temu različitosti, te je zamišljen kao šira platforma za podizanje svije-
sti o tom društvenom problemu. Film je imao svjetsku premijeru na 
prestižnom filmskom festivalu u Torontu TIFF kids, gdje je osvojio prvu 
nagradu, a u međuvremenu je odabran i nagrađivan na još 15 festivala 
širom svijeta.
Zlogonje je priča o Jovanu i Milici, desetogodišnjacima koji se upoznaju 
kada Milica nenadano stigne u Jovanov razred. Da ga druga djeca ne 
bi emotivno vrijeđala, usamljeni Jovan je izgradio svoj svijet iz mašte u 
koji Milica malo po malo uspijeva da se probije. Ona ga poziva u avan-
turu oslobađanja njenog oca od nove žene, Miličine maćehe, za koju 
vjeruje da je vještica koja je začarala tatu. Jovan, zbog novootkrivenog 
uzbuđenja i radosti koje osjeća zbog saznanja što to znači imati pra-
vog prijatelja, prihvaća ali ubrzo saznaje da prepreke koje se javljaju u 
realnim avanturama nije tako lako preskočiti kao u onima u njegovoj 
mašti. A najveća prepreka od svih za Jovana je upravo on sam. Jovan 
će morati prihvatiti sebe takvog kakav jest i zdušno se baci u najveću 
avanturu od svih – život. Kada to učini pred njim se otvara cijeli jedan 
novi svijet, u kome će zajedno sa Milicom otkriti istinsku prirodu ‘vješti-
ce’ i na potpuno neočekivan ali i zreo način savladati njenu prijetnju i 
postati pravi heroj.

Zlogonje
The Witch Hunters

SUBOTA |  20.00 - 21.00  |  DVORANA FRENCH-GERMAN CONNECTION  |  SATURDAY   |   20.00 - 21.00   |  FRENCH-GERMAN CONNECTION STAGE
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Branko Đurić Đuro toppled all viewership records with his signa-
ture play „Đurologija“. A sort of (anti) stand up show, „Đurologija“, 
as Đuro himself likes to cal lit, is actually a colection of his intimate 
thoughts and views on life that he tells in an honest and hilarious 
way, with the audience being in a constant state of enthusiasm 
and laughter.

Branko Đurić Đuro sa svojom je autorskom predstavom „Đurolo-
gija“ oborio sve rekorde gledanosti. Svojevrsni (anti)stand up show 
„Đurologija“, kako ga i sam Đuro voli nazivati, u stvari je zbirka nje-
govih intimnih razmišljanja i pogleda na život koje prepričava na 
iskren i urnebesan način, držeći publiku u oduševljenju i gotovo 
neprekidnom smijehu.

Luda kuća presents: 
Đurologija

Luda kuća predstavlja: 
Đurologija
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36 Mountains Festival was created from the exhibition project, 
which was at first presented with an international exhibition 
in Zagreb, Ljubljana, Paris and Montpellier. It grew into a festi-
val dedicated to illustration and drawing, whose program con-
sists of the main exhibition, a series of workshops, artists talks, 
panels and music program. The festival takes place in Zagreb, 
bringing together the best domestic and world illustrators in 
one place, introducing new names and emerging illustrators, 
but also bringing the illustration closer to the general pub-
lic. The country partner of this year’s 36 Mountains festival is 
France.

36 Mountains festival je nastao iz izložbenog projekta, koji se 
domaćoj i europskoj javnosti predstavljao međunarodnom 
izložbom ilustratorskih radova u Zagrebu, Ljubljani, Parizu i 
Montpellieru. Riječ je o festivalu posvećenom ilustraciji i slo-
bodnom crtežu, čiji se program sastoji od glavne izložbe za koju 
se umjetnici biraju na natječaju, niza radionica, predstavljanja 
ilustratorskih opusa, panela, projekcija te glazbenog programa. 
Festival se odvija u rujnu svake godine, a na jednom mjestu 
okuplja najbolje domaće i svjetske ilustratore, predstavlja nova 
imena rastuće ilustratorske scene te približava ilustraciju široj 
javnosti. Zemlja partner ovogodišnjeg 36 Mountains festivala je 
Francuska.

Izložba 36 Mountains
36 Mountains Exhibition
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Submarine Burger, the local hamburger chain is well-known for their 
humanitarian character, especially since the fact that they donated 
over 130.000 kunas to various charities in the past four years.
Their cooperation with the Red Noses Clowndoctors association, 
whom Submarine donated over 70.000 kunas in the past two years, 
is especially significant.

While on a mission of spreading laughter to those who need it the 
most, they were joined by Mate Janković, one of Croatia’s most famous 
chefs. Namely, he came up with a new burger recipe exclusively for 
Submarine, and part of the sales profits will be donated to Red Noses.

But the good news doesn’t stop there!
The visitors of the eleventh edition of Weekend Media Festival will have 
an opportunity to try the new burger made by Mate! Žumberak meat, 
cheese from Podravina, potatoes from Lika and Dalmatian pancetta 
are just some of the reasons why their burgers are one of the best 
burgers around.  After Weekend Media Festival, Mate’s burger will be 
available on the menu in 6 Submarine locations in 3 Croatian cities.

Već je dobro poznat humanitarni karakter domaćeg lanca Submarine 
Burger, s obzirom na činjenicu kako su u 4 godine postojanja donirali 
preko 130 tisuća kuna brojnim dobrotvornim udrugama i društvima...
Posebno je značajna suradnja s udrugom Crveni nosovi klaunovi-
doktori, kojoj su u protekle dvije godine donirali preko 70 tisuća 
kuna. 

U misiji širenja osmijeha onima kojima je to najpotrebnije, ove godine 
im se pridružio i Mate Janković, jedan od najuspješnijih hrvatskih che-
fova. Naime, on je samo za Submarine osmislio novi burger, od čije će 
se prodaje dio sredstava donirati Crvenim nosovima.

No tu dobrim vijestima nije kraj!
Posjetitelji 11. Weekend Media Festivala premijerno će i prvi imati 
mogućnosti probati novi burger made by Mate!  Meso sa Žumberka, 
sir iz Podravine, krumpiri iz Like i panceta iz Dalmacije samo su neki 
od razloga zbog kojih su njihovi burgeri jedni od najboljih koje možete 
probati. Nakon WMF-a, Matin burger će se naći na meniju svih 6 Sub-
marine restorana u 3 hrvatska grada.

Više od burgera: Submarine i Mate Janković  
u humanitarnoj akciji za Crvene nosove 
More Than a Burger: Submarine and Mate 
Janković Join Forces in Charity for Red Noses



ČETVRTAK 20.9.2018.

20:00 Open Air Cinema powered by CineStar Pepermint Garden

21.00 Zdenka Kovačiček, Marko Tolja i Jazz orkestar HRT-a 
pod ravnanjem Mirona Hausera Dvorana Vrt

23.00 Weekend Jedanaesterac Party w. Rea i Ozren Kanceljak Pepermint klub

PETAK 21.9.2018.

Tu i tamo Entrio Breaks by Scifidelity Orchestra vamo tamo posvuda :)

18:00 French-German Connection Cocktail Party Pepermint klub

23:00 Happy End by CineStar TV Channels i Bolesna braća Dvorana Vrt

00.00 CineStar TV Afterparty w. Filip Jelaš Pepermint klub

00.00 Pill Jackson presents Balearic Beats And Sunshine Treats Dvorana Eldra

SUBOTA 22.9.2018.

18:00 B1 Plakati INDoor Kreativac Cocktail Party Pepermint klub

23.00 Weekend Goes Global feat. 2ManyDJs Dvorana Vrt

00.00 Nije 11, vec party je od 12 w. DJ Rea, Pill Jackson & Ozren Kanceljak Pepermint klub

00.00 Imogen Records w. Antonio Zuza Dvorana Eldra

P A R T Y 
P A R T Y 
P A R T Y
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KOMPLETNO RJEŠENJE 
ZA KONFERENCIJE 
DIGITALNOG DOBA
 Jednostavan, brz i moderan sustav registriranja i 
akreditiranja sudionika

Zaboravi na dosadnu logistiku, uštedi vrijeme i posveti se 
sadržaju konferencije jer Entrio ti rješava: 

brzu online registraciju sudionika

naplatu kotizacija i slanje pozivnica

automatsko izdavanje ponuda i faktura

uvoz postojećih Excel baza sudionika

sustav brzog akreditiranja na lokaciji 

unos i uređivanje sudionika na lokaciji 

Welcome screen sustav s personaliziranom 
pozdravnom porukom

www.entrio.hr      info@entrio.hr



My airline.

+385 1 6676 555 _ m.croatiaairl ines.com           

 

 

 

 Volim putovati!   I love to travel! 

 

Neka Croatia Airlines bude vaša početna adresa za putovanja.

Na web stranicama Croatia Airlinesa www.croatiaairlines.hr u bilo koje doba dana 

možete kupiti svoju zrakoplovnu kartu. Iskoristite pogodnost jednostavne i povoljne 

kupnje, samo odaberite svoju destinaciju i otputujte!

Let Croatia Airlines be your starting address for your trip.

On the Croatia Airlines website www.croatiaairlines.com you can buy your ticket any 

time of the day. Take advantage of a simple and an affordable purchase, just select 

your destination and travel!

croatiaairlines.com
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Registrirajte se na www.pixsell.hr i upoznajte našu ponudu. 

Trebate fotografije za opremanje promotivnih materijala, intraneta i  
web stranica, objava u medijima, kataloga ili trebate vrhunskog fotoreportera 

za snimanje promocija, prostora, događaja, važnih osoba... 

MI SVE TO IMAMO!!!*

PIXSELL PRODAJA
prodaja@pixsell.hr

00385 (0) 1 60 69 941

INFO DESK
info@pixsell.hr

00385 (0) 1 65 00 948

DOGAĐANJA
najave@pixsell.hr

00385 (0) 1 60 69 477

*i još puno toga...
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Zagreb / LjubLjana / beograd / Sarajevo / Skopje / Tirana
Mediana FideS d.o.o., ulica grada vukovara 271, Zagreb, Croatia, info@mediana.hr, www.medianagroup.net

M A R K E T  R E S E A R C H  A N D 
C O N S U LT A N C Y

DECISSIONS 
BEYOND NUMBERS







Prvi regionalni informativni kanal

Svaka priča
ima ljudsku 
stranu koja 
zaslužuje
da se kaže.







is returning for the third season. Following the life of an urban woman and a 
countryside man, it features elements of romance, drama, comedy and crime. 
Starring a variety of colourful villagers, the original series is successfully 
entertaining Slovenians every night. River of Love. This autumn on POP TV.

THE MOST POPULAR SLOVENIAN ORIGINAL SERIES











THE HIGHEST BRAND REACH - 
2 MILLION PEOPLE EVERY DAY 
(gemiusRating, Ipsos MEDIApuls, Facebook, YouTube, 2018/08)

THE MOST AWARDED NATIVE STUDIO 
IN THE WORLD 
(11 awards by prestigious Native Advertising Institute, 2017)

THE BIGGEST SOCIAL AUDIENCE - MORE 
THAN 1,3 MILLION FACEBOOK FANS 
(Facebook 2018/08)

THE BIGGEST DIGITAL NETWORK 
COVERING ALL AUDIENCE INTERESTS 
(From in-depth news, lifestyle, entertainment, health, food, parenting, football, automotive to inspiration)

#1
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YES, WE 
ARE BACK!



 1.048.000 364.900 1,4 puta 625.000

Što na tržište donosi sinergija
Večernjeg lista i Poslovnog dnevnika?

Više od

Izvor: Ipsos, BRANDpuls, I /2018 (osobe u dobi od 15 do 65 godina). Target: osobe u dobi od 15 do 65 godina koje čitaju Večernji list i/ili Poslovni dnevnik  
(dnevne novine i/ili portal) najmanje jednom tjedno

Od toga je više od Udio fakultetski obrazovanih Kod gotovo

čitatelja tjedno dnevnih 
novina i portala

čitatelja generacije Millenials 
(18-35 godina)

veći u odnosu na 
hrvatski prosjek

čitatelja prihodi kućanstva  
veći od hrvatskog prosjeka



 
Rezervirajte svoje mjesto na vrijeme. 

PRI JAVITE SE!
KONTAKT:
tel + 385 1 6326 085
e-mail: poslovni-centar-znanja@poslovni.hr
Dodatne informacije na www.poslovni.hr/seminari/

L I S T O P A D
S T U D E N I  
2 0 1 8

JEDNODNEVNI 
POSLOVNI 
SEMINARI

Komunikacija s ljutim klijentima

Uspješno vođenje tima

Poslovna komunikacija i bonton

Leadership i motiviranje zaposlenika

Učinkovito delegiranje 

Poslovno planiranje i ciljevi

Rješavanje prigovora kupaca

Vještine pregovaranja

organizatori

1.450 KN

40%
WMF POPUST

1 .0 3 6  K N  

+ PDV



DOZNAJTE 

ŠTO  SE  DOISTA  DOGAĐA 

               U  HRVATSKOJ!
www.nacional.hr

NEOVISNI NEWS MAGAZIN

Utorkom na kioscima

Digitalni Lider - 
novo iskustvo čitanja na 
vašim mobilnim uređajima

Preuzmite aplikaciju

ma

LIDER oglas_210x125+3mm_za WMF_korr crna.indd   1 13.9.2018.   8:20:11



www.hellomagazin.rs

NAJČITANIJI 
SVETSKI MAGAZIN 

O POZNATIMA

@magazinhellofacebook.com/hellomagazin.rs@hellomagazinsrbija

SVETSKI MAGAZIN 

facebook.com/hellomagazin.rs@hellomagazinsrbija

NAJČITANIJI 
SVETSKI MAGAZIN 

NAJČITANIJI 
SVETSKI MAGAZIN 

NAJČITANIJI NAJČITANIJI 
SVETSKI MAGAZIN 

NAJČITANIJI 
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www.nezavisne.com

BUDITE NA PRAVOJ ADRESI

Nezavisne.com is one of the leading news portals in Bosnia and Herzegovina
Number of visits and page openings are in constant grow from month to month
To every client we approach individually according to his needs,
with advices of accomplishing successful campaign,
Client can check results of campaign in every moment

Nezavisne.com je jedan od vodećih portala vijesti u Bosni i Hercegovini
Broj posjeta i otvorenih stranica stalno u porastu iz mjeseca u mjesecje

Svakom klijentu pristupamo individualno, u skladu sa njegovim potrebama,
uz  savjete za postizanje što uspješnije kampanje

Klijent u svakom trenutku može provjeriti rezultate kampanje

1.5 M
Korisnika/mjese noč
users / month

250 K
Ulazaka/dnevno
sessions / daily

Otvaranja strana/mjese noč
20 M pages view / month

5.5 M
Ulazaka/mjese noč
sessions / month

od/since 1943 

Ostani mlad, bodi proti!
w
w
w.
m
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MM IMA NOVO PODOBO
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radiocenter.si

PRENESI APLIKACIJO  
in Bodi Vedno  
V dRUŽBi sAMiH ZVeZd!

“
“

I’m IN lovE
wIth thE ShAPE
Of yOur AwArd!



Istraživanjem najbližih 

zvijezda
skupina

otkrila je neobičnu 

pozadinu
njihova nastanka.

Već 15 godina.Za one koji čitaju više od naslova.
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#Your business place!



DIREKTOR FESTIVALA | FESTIVAL DIRECTOR:
Tomislav Ricov  
tomo.ricov@weekendmediafestival.com   

IZVRŠNI DIREKTOR I PRODUCENT: 
Boris Kovaček 
boris.kovacek@weekendmediafestival.com  

IZVRŠNA DIREKTORICA, MARKETING & SPONZORSTVA: 
Zelda Bećirević  
zelda.becirevic@weekendmediafestival.com  

DIREKTOR PROGRAMA: 
Nikola Vrdoljak  
nikola.vrdoljak@weekendmediafestival.com

PR DIREKTORICA: 
Martina Pintarić 
martina.pintaric@weekendmediafestival.com 

PRIJEM UZVANIKA: 
Mirella Fuček  
mirella.fucek@weekendmediafestival.com 

KOORDINATORICA SPONZORSTAVA: 
Rea Berger
rea.berger@weekendmediafestival.com 

KOORDINATORICA PROGRAMA: 
Lara Stolnik
lara.stolnik@weekendmediafestival.com

PR KOORDINATORICA: 
Amela Pasalić
amela.pasalic@weekendmediafestival.com

AKREDITACIJSKI URED:
Kim Norma Müller
kim.norma.mueller@weekendmediafestival.com

DIREKTOR DOGAĐANJA: 
Damir Stupnišek
damir.stupnisek@weekendmediafestival.com

TRANSPORT: 
Dalibor Franjković
dalibor.franjkovic@weekendmediafestival.com

TEHNIČKI DIREKTOR: 
Andraš Trkulja 
andras.trkulja@weekendmediafestival.com 

ART DIRECTOR: 
Marin Rajčić
marin.rajcic@weekendmediafestival.com

O R G A N I Z A T O R I  |  O R G A N I Z E R S

I M P R E S U M  |  I M P R E S S U M

Marko Bunčić
Lobel Jira
Iva Jirkal
Petra Knežević
Senka Kulenović
Matej Salacan
Mia Herceg
Iva Ricov
Karlo Pavlić
Magdalena Mucić
Lucija Vranković
Ivan Horvat

H V A L A   |   T H A N K S

S U R A D N I C I   |   A S S O C I A T E S

Tatjana Komljenović
Andrea Pečnik
Nina Klarin
Ružica Ličina - Vrdoljak
Boris Ličina
Dunja Ballon
Lejla Softić
Barbara Kovačević
Uroš Štanc
Margarita Andonovska
Lora Bandula
Ela Radić Vukić

Ela Butorac
Renee Goldstein Osmić
Domagoj Kovačević
Ana Šeler
Marko Piskač
Dražen Hižak
Zdravko Karna
Dragan Crnjak
Pia Rajčić
Martin Žunec
Karla Čurčinski
Antonio Hadrović

Sašo Dimitrievski
Ivan Stanković
Lea Stanković
Branimir Brkljač
Jordan Minov
Aleksandra Radujko
Zlatko Crnogorac
Antonija Mandić

KONTAKT FESTIVALA: 
Radićeva 15, 10000 Zagreb  
Tel. +385 1 6458 390
info@weekendmediafestival.com






