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PETAK 25.9.2015.

DVORANA VIKEND

DVORANA VIKENDICA

DVORANA PRODUZENI VIKEND

10.00 - 11.00

Zivot nakon pola 8

Lamija Ale€kovi¢ (HRT, Hrvatska)
Igor Bobi¢ (RTL, Hrvatska)
Ksenija Kardum (Nova TV, Hrvatska)

MODERATOR:
Antonija Mandi¢ (Soundset mreza, Hrvatska)

10.00 - 11.00

Twitter: #PowerofNow

Scott Thwaites (Twitter, Irska)
MODERATOR: Ida Prester (Hrvatska/Srbija)

10.00 - 11.00

|zazov lidera: Kako maksimizirati
potencijal generacije Y! POWERED BY

Lynne Montgomery
(COTRUGLI poslovna $kola, Velika Britanija/Hrvatska)

MODERATOR: Iva Sulentié¢ (Hrvatska)

RASPORED // SCHEDULE

WEEKEND STAGE

SUMMER HOUSE STAGE

FRIDAY 9/25/2015

EXTENDED WEEKEND STAGE

10am - 11am

Life After 7.30

Lamija Aleékovi¢ (HRT, Croatia)
Igor Bobi¢ (RTL, Croatia)
Ksenija Kardum (Nova TV, Croatia)

MODERATOR:  Antonija Mandi¢ (Soundset mreZa, Croatia)

10am - 11am

Twitter: #PowerofNow

Scott Thwaites (Twitter, Ireland)
MODERATOR: Ida Prester (Croatia/Serbia)

10am - 11am

Leadership Challenge: How to Maximize
Gen Y High Potentials! POWERED BY

Lynne Montgomery
(COTRUGLI Business School, UK/Croatia)

MODERATOR: Iva Sulenti¢ (Hrvatska)

11.15-12.15
Digitalni biznis modeli

Dejan Ljustina (PwC, Hrvatska)

Martin Navratil (Telenor Banka, Srbija)
Bozidar Pavlovi¢ (EGCP, Hrvatska)
Anthony Le Roux (Uber, Isto¢na Europa)

MODERATOR: Ivana Dragicevié (N1, Hrvatska)

11.15-12.15

Wings for Life World Run: How to Create
a Great Campaign for a Good Cause

Colin Jackson (Wings for Life World Run,
Velika Britanija)

MODERATOR: Tomo Ricov (Pepermint, HR)

11.15-12.15

Teorija velike nuzde

Ivan Stankovi¢ (CommunisDDB, Srbija)
MODERATOR: Ela Radi¢ (Hrvatska)

11.15am - 12.15pm
Digital Business Models

Dejan Ljustina (PwC, Croatia)

Martin Navratil (Telenor Banka, Serbia)
Bozidar Pavlovi¢ (EGCP, Croatia)
Anthony Le Roux (Uber, Eastern Europe)

MODERATOR: Ivana Dragiéevi¢ (N1, Croatia)

11.15am - 12.15pm

Wings for Life World Run: How to Create
a Great Campaign for a Good Cause

Colin Jackson (Wings for Life World Run, UK)
MODERATOR: Tomo Ricov (Pepermint, Croatia)

11.15am - 12.15pm

The Theory of the Great Urge

Ivan Stankovi¢ (CommunisDDB, Serbia)
MODERATOR: Ela Radi¢ (Croatia)

12.30 - 14.00

Mediteran kakav (ne) bi trebao biti
POWERED BY

Nenad Baki¢ (Selectio, Hrvatska) hlonetlLIE

Darko Lorencin (Ministarstvo turizma, HR)

Tomislav Popovi¢ (Maistra, Hrvatska)

Sinisa Topalovi¢ (Horwath HTL, Hrvatska)

Boris Zgomba (Uniline, Hrvatska)

Ratomir Ivi€i¢ (Hrvatska turisticka zajednica, Hrvatska)

MODERATOR:  Zoran Sprajc (RTL, Hrvatska)

12.30 - 14.00

Trebaju li novinari medije?

Dalija Hasanbegovic (Al Jazeera Balkans, BiH)
Tomislav Klauski (24 sata, Hrvatska)

Dragana Radusinovi¢ (Jutarniji list, Hrvatska)
Suzana Trnini¢ (B92, Srbija)

MODERATOR: Hrvoje Kresi¢ (RTL, Hrvatska)

12.30 - 14.00

Reci to filmom! Kako PR i promocija
koriste sedmu umjetnost POWERED BY

Boris Beker (Chapter 4 Network, Austrija)

Tihoni Br&i¢ (ADU, Sveutiliste u ZG, Hrvatska)

Sasa Divjak (Odvjetnicko drustvo DTB, Hrvatska)

Hrvoje Hribar (HAVC, HR) Ivan Maloca (Interfilm, HR)
Arsen Oremovi¢ (Vecernji list, Hrvatska)

Ognjen Svili€i¢ (Hrvatska)

MODERATOR: BoZo Skoko (Millenium promocija, Hrvatska)

12.30pm - 2pm
The Mediterrean as It Shoud (not) Be

POWERED BY

Nenad Bakic (Selectio, Croatia) hlonvetnlLiI

Darko Lorencin (Ministry of Tourism, Croatia)

Tomislav Popovi¢ (Maistra, Croatia)

Sini$a Topalovi¢ (Horwath HTL, Croatia)

Boris Zgomba (Uniline, Croatia)

Ratomir Ivici¢ (Croatian National Tourist Board, Croatia)

MODERATOR:  Zoran Sprajc (RTL, Croatia)

12.30pm - 2pm

Do Journalists Need the Media?

Dalija Hasanbegovi¢ (Al Jazeera Balkans, BiH)
Tomislav Klauski (24 sata, Croatia)

Dragana Radusinovi¢ (Jutarnji list, Croatia)
Suzana Trnini¢ (B92, Serbia)

MODERATOR: Hrvoje Kresic (RTL, Croatia)

12.30pm - 2pm

Say It by Film How PR and
Promotion Use the Seventh Art POWERED BY

Boris Beker (Chapter 4 Network, Austria)

Tihoni Bréi¢ (ADU, Sveuilidte u ZG, Croatia)

Sasa Divjak (Law Firm DTB, Croatia)

Hrvoje Hribar (HAVC, Cro), Ivan Malo¢a (Interfilm, Cro)
Arsen Oremovi¢ (Vecerniji list, Croatia)

Ognjen Svili¢i¢ (Croatia)

MODERATOR: BoZo Skoko (Millenium promocija, Croatia)

15.30 - 16.30

cannes Talk Show:
0d Laibacha do Pjongjanga
(Kako je jugoslavenska provokacija
postala globalni fenomen)
Jani Novak (Laibach, Slovenija)

Mina Spiler (Laibach, Slovenija)
MODERATOR: Aljosa Bagola (Pristop, Slovenija)

15.30 - 16.30

Buzzword: Programmatic
POWERED BY

MEDIACOM

Caspar Schlickum (Xaxis EMEA, Velika Britanija)
MODERATOR: Sanja Peki¢ (MediaCom, Hrvatska)

15.30 - 16.30

Kako stvoriti i svijetu prodati
uspjesan TV projekt u regiji
Je li mogu¢ balkanski
Downton Abbey?

Pete Smith (Antenna Group, Grckal
MODERATOR: Igor Stoimenov (B92, Srbija)

3.30pm - 4.30pm

cannes Talk Show:
From Laibach to Pyongyang
(How the Provocation from Yugoslavia
Came to Be a Global Phenomenon)
Jani Novak (Laibach, Slovenia)

Mina Spiler (Laibach, Slovenia)
MODERATOR: Aljosa Bagola (Pristop, Slovenia

3.30pm - 4.30pm

Buzzword: Programmatic
POWERED BY

MEDIACOM

Caspar Schlickum (Xaxis EMEA, UK)
MODERATOR: Sanja Peki¢ (MediaCom, Croatia)

3.30pm - 4.30pm

How to Create and Sell a Worldwide
Successful TV Project

Is a Success Story Like

"Downton Abbey"” Possible in the Balkans

Pete Smith (Antenna Group, Greece)
MODERATOR: Igor Stoimenov (B92, Serbia)

16.30 - 16.45

I N Indoor kreativac
e

POWERED BY
dvorana Vrt B1 PLAKATI

16.45 - 18.45

cannes predstavljanje
25 najboljih projekata

MODERATOR: Ida Prester (Hrvatska/Srbija)

20.00

| WEEKEND 2015

16.45 - 17.45

Ko to tamo glumi

Rene Bitorajac (Hrvatska)
Dragan Bjelogrli¢ (Srbija)
Branko Buri¢ Buro (Slovenija)

MODERATOR: Branimir Brklja¢ (Terra Panonica, Srbija)

PROJEKCIJA FILMA Pored mene rowereo ey IFR

16.45 - 17.45

Zivimo u nevjerojatnom vremenu.
Osim ako ste banka.

Mark Dek (Clockwork B.V., Nizozemska)
MODERATOR: Ela Radi¢ (Hrvatska)

4.30pm - 4.45pm

I N Indoor Creative

CLH
POWERED BY

Garden Stage B1 PLAKATI

4.45pm - 6.45pm

cannes Presenting Top
25 Projects

MODERATOR: Ida Prester (Croatia/Serbia)

8pm

4.45pm - 5.45pm

Who's Actin” Over There

Rene Bitorajac (Croatia)
Dragan Bjelogrli¢ (Serbia)
Branko Buri¢ Buro (Slovenia)

MODERATOR: Branimir Brkljac (Terra Panonica, Serbia)

FILM PROJECTION Pored mene roweren sy IR

4.45pm - 5.45pm
We Live in an Amazing Time.

Unless You Are a Bank,
That Is.

Mark Dek (Clockwork B.V., Netherlands)
MODERATOR: Ela Radi¢ (Croatia)

www.weekendmediafestival.com
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PETAK 25.9.2015.

cannes DVORANA

10.30 - 11.00 PROJEKCIJA

13.30 - 13.45 COFFEE BREAK

RASPORED // SCHEDULE

FRIDAY 9/25/2015

cannes STAGE

11.00 - 11.15 COFFEE BREAK

13.45 - 14.00 PROJEKCIJA

10.30am - 11am PROJECTION

1.30pm - 1.45pm COFFEE BREAK

11.15-12.15

Agencija uzvraca udarac - pogled iz Dubaija

Piero Poli (Havas Worldwide, Ujedinjeni Arapski Emirati)
MODERATOR: Ida Prester (Hrvatska/Srbija)

14.00 - 15.30 LUNCH BREAK

11am- 11.15am COFFEE BREAK

1.45pm - 2.00pm PROJECTION

12.15-12.30 COFFEE BREAK

12.30 - 13.30

Trgovina za 21. stoljece

Darko Knez (Konzum, Hrvatska)
MODERATOR: Davor Bruketa (HURA, Hrvatska)

DVORANA RADIONICA

15.30 - 16.30
Girl Power

Aleksandra Dilevska (Publicis Groupe Macedonia, Makedonija)

Selma Ridanovi¢ Kenovi¢ (Unicredit banka, BiH)

Vedrana Hercigonja Majetic (Tele2, Hrvatska) POWERED BY
Marija Vici¢ (I&F McCann Grupa, Srbija)

MODERATOR:  Iva Sulenti¢ (Hrvatska)

11.15am - 12.15pm

Agency Strikes Back - the Dubai View

Piero Poli (Havas Worldwide, UAE)
MODERATOR: Ida Prester (Croatia/Serbia)

2.00pm - 3.30pm LUNCH BREAK

12.15pm - 12.30pm COFFEE BREAK

16.30 - 16.45 COFFEE BREAK

16.45 - 17.45 PROJEKCIJA

18.00 - 19.00

PPP [Piva Poslije Programal Kraj digitalnih agencija?

Andela Buljan Siber (iZone, Hrvatska)

VIKEND RADNI PROSTOR

11.00 - 11.30

Making News and Breaking News - prva godina N1

Jugoslav Cosié (Adria News Sarl, Srbija)

Tihomir Ladisi¢ (Adria News Sarl, Hrvatska)

Brent Sadler (Adria News Sarl, Luksemburg)
Aleksandra Suboti¢ (United Media Sarl, Luksemburg)
Amir Zuki¢ (Adria News Sarl, BiH)

11.15 - 11.45

Medianet je istrazio:
Tko je najpopularniji novinar u Hrvatskoj?

MODERATOR:  Iva Sulenti¢ (Hrvatska)

12.30pm - 13.30pm

21st Century Trade

Darko Knez (Konzum, Croatia)
MODERATOR: Davor Bruketa (HURA, Croatia)

WORKSHOP STAGE

3.30pm - 4.30pm
Girl Power

Aleksandra Dilevska (Publicis Groupe Macedonia, Macedonia)

Selma Ridanovi¢ Kenovi¢ (Unicredit banka, BiH)

Vedrana Hercigonja Majeti¢ (Tele2, Croatia) POWERED BY
Marija Vici¢ (I&F McCann Grupa, Serbia)

MODERATOR:  Iva Sulenti¢ (Croatia)

4.30pm - 4.45pm COFFEE BREAK

4.45pm - 5.45pm PROJECTION

6pm - 7pm
PPP [Beer After Program] The End of Digital Agencies?

Andela Buljan Siber (iZone, Croatia)

WEEKEND WORK PLACE

11.45 - 12.45

Boasting, Roasting and Toasting: Adventures in Storytelling

Tina Lee Odinsky-Zec (Zagrebacka Skola ekonomije i managementa, SAD/Hrvatska)

11.45 - 12.15

Metricom - prati Zivot drustvenih mreza
MODERATOR: Marko Buljan (Medianet, Hrvatska)

11am - 11.30am

Making News and Breaking News - The First Year of N1

Jugoslav Cosié (Adria News Sarl, Serbia)

Tihomir Ladisic¢ (Adria News Sarl, Croatia)

Brent Sadler (Adria News Sarl, Luxembourg)
Aleksandra Suboti¢ (United Media Sarl, Luxembourg)
Amir Zuki¢ (Adria News Sarl, BiH)

11.15am - 11.45am

Medianet Did the Research: Who Is the Most
Popular Journalist in Croatia

MODERATOR:  Iva Sulenti¢ (Croatia)

12.30 - 13.30

Gledamo vas dok gledate
Katarina Kosti¢ (I&F McCann Grupa, Srbija)

13.00 - 14.00
TV Redefined

John Conlon (Viacom International Media, Velika Britanija)

POWERED BY
viacom

INTERNATIONAL
MEDIA NETWORKS

11.45am - 12.45pm

Boasting, Roasting and Toasting: Adventures in Storytelli

Tina Lee Odinsky-Zec (Zagrebacka Skola ekonomije i managementa, USA/Croatia)

ng

11.45am - 12.15pm

Metricom - Follows the Lives of Social Networks
MODERATOR: Marko Buljan (Medianet, Croatia)

12.30pm - 1.30pm
We Are Watching You Watching

Katarina Kosti¢ (I&F McCann Grupa, Serbia)

15.30 - 16.30

Kako napraviti lokalnu televiziju

MODERATOR:  Drenislav Zeki¢ (TV Istra, Hrvatska)

15.30 - 16.30

Igrom do prijestolja
Elizabeth Lane Lawley (Rochester Institute of Technology, SAD)

POWERED BY

RIT
s

1pm - 2pm
TV Redefined

John Conlon (Viacom International Media, UK)

POWERED BY
Vviacom

INTERNATIONAL
MEDIA NETWORKS

3.30pm - 4.30pm
How to Make a Local Television Channel

MODERATOR:  Drenislav Zeki¢ (TV Istra, Croatia)

16.45-17.45

Mo¢ networkinga

Kristina Ercegovi¢ (Business Cafe, Hrvatska)

10 | WEEKEND 2015

16.45 - 17.45

Show me the money !!!
Measure the Worth of
Your Online PR Activities

Petar Cuk (Mediatoolkit, Hrvatska)

3.30pm - 4.30pm

Gaming to the Throne
Elizabeth Lane Lawley (Rochester Institute of Technology, USA]

POWERED BY

RIT
ot

4.45pm - 5.45pm

The Power of Networking

Kristina Ercegovi¢ (Business Cafe, Croatia)

4.45pm - 5.45pm

Show me the money !!!
Measure the Worth of
Your Online PR Activities

Petar Cuk (Mediatoolkit, Croatia)

www.weekendmediafestival.com
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SUBOTA 26.9.2015.

DVORANA VIKEND

DVORANA VIKENDICA

DVORANA PRODUZENI VIKEND

10.00 - 11.00

Medijski survival kit

Marko Biocina (Jutarnji list, Hrvatska)
Ivona Culo (Adria Media Zagreb, Hrvatska)
Marijan Jurenec (Planet TV, Slovenija)

MODERATOR: Saga Ceramilac (BLISSD17, Hrvatska)

10.00 - 11.00

Pogled preko plota

Miro BiZi¢ (Fox International Channels, Hrvatska)
Robert Coban (Color Press Group, Srbija)

Lejla Dautovi¢ Cai¢ (Atlantic Grupa, Hrvatska)
Ivana Gali¢ (Nova TV, Hrvatska)

Jovan Stojanovic¢ (Direct Media Srbija, Srbija)

MODERATOR: Marijana Novak (Pro media group, Hrvatska)

10.00 - 11.00

Velike oCi malih potrosaca
- $to nam djeca gledaju

Mario Fraculj (HURA, Hrvatska)

Ivan Gale (RTL, Hrvatska)

Olivera Medugorac (HUP, Hrvatska)

Darija Vranesic Bender (KBC Zagreb, Hrvatska)

MODERATOR: Ida Prester (Hrvatska/Srbija)

RASPORED // SCHEDULE

WEEKEND STAGE

SUMMER HOUSE STAGE

SATURDAY 9/26/2015

EXTENDED WEEKEND STAGE

10am - 11am

Media Survival Kit

Marko‘BioEina (Jutarniji list, Croatia)
Ivona Culo (Adria Media Zagreb, Croatia)
Marijan Jurenec (Planet TV, Slovenia)

MODERATOR: Sasa Ceramilac (BLISSD17, Croatia)

10am - 11am

Peek Over the Fence

Miro Bizi¢ (Fox International Channels, Croatia)
Robert Coban [Color Press Group, Serbia)
Lejla Dautovi¢ Cai¢ (Atlantic Grupa, Croatia)
Ivana Gali¢ (Nova TV, Croatia)

Jovan Stojanovic (Direct Media Srbija, Serbia)

MODERATOR: Marijana Novak (Pro media group, Croatia)

10am - 11am

Big Eyes of Little Spenders - What
Our Children Watch

Mario Fraculj (HURA, Croatia)

Ivan Gale (RTL, Croatia)

Olivera Medugorac (HUP, Croatia)

Darija Vranesic Bender (KBC Zagreb, Croatia)

MODERATOR: Ida Prester (Croatia/Serbia)

11.15-12.15

5 megatrendova u medijima

Brian Morrissey (Digiday, SAD)
MODERATOR: Ida Prester (Hrvatska/Srbija)

11.15-12.15

Should I Stay Or Should I Go 2

Predrag Grubi¢ (Adris grupa, Hrvatska)

Korado Korlevic (profesor politehnike, Hrvatska)
Antonio Separovi¢ (Oradian, Hrvatska)

Goran Vlasi¢ (Institut za inovacije, Hrvatska)

MODERATOR: Nikola Vrdoljak (404, Hrvatska)

11.15-12.15

Tajne PR-a iz Silicon Valleya

Jonathan Hirshon (Horizon Communications, SAD)

MODERATOR: Iva Sulentié¢ (Hrvatska)

11.15am - 12.15pm

5 Megatrends of Publishing

Brian Morrissey (Digiday, USA)
MODERATOR: Ida Prester (Croatia/Serbia)

11.15am - 12.15pm

Should | Stay Or Should I Go 2

Predrag Grubic (Adris grupa, Croatia)

Korado Korlevi¢ (profesor politehnike, Croatia)
Antonio Separovié¢ (Oradian, Croatia)

Goran Vlasi¢ (Institut za inovacije, Croatia)

MODERATOR: Nikola Vrdoljak (404, Croatia)

11.15am - 12.15pm

PR Secrets of Silicon Valley

Jonathan Hirshon (Horizon Communications, USA)

MODERATOR: Iva Sulenti¢ (Croatia)

12.30 - 14.00

TV's Greatest Hits

Manja Gréic¢ (Antenna Group, Srbija)
Marija Nemci¢ (HRT, Hrvatska)

Henning Tewes (RTL, Hrvatska)

Ivan Vlatkovi¢ (PINK Media Group, Srbija)

MODERATOR:  Antonija Mandi¢ (Soundset mreZa, Hrvatska)

12.30 - 14.00

SoMo Borac

MODERATOR: Iva Sulenti¢ (Hrvatska)

12.30 - 14.00

Big Data u zdravstvu

Sani Pogorili¢ (Inovativna farmaceutska inicijativa, Hrvatska)
Mario Ravi¢ (Ericsson Nikola Tesla, Hrvatska)

Morena Simati¢ (Bellabeat, SAD/Hrvatskal

Sinisa Varga (Ministarstvo zdravlja, Hrvatska)

MODERATOR: Irina Culinovié (Vecernji list, Hrvatska)

12.30pm - 2pm

TV's Greatest Hits

Manja Gréi¢ (Antenna Group, Serbia)
Marija Neméi¢ (HRT, Croatia)

Henning Tewes (RTL, Croatia)

Ivan Vlatkovi¢ (PINK Media Group, Serbia)

MODERATOR:  Antonija Mandi¢ (Soundset mreZa, Croatia)

12.30pm - 2pm

SoMo Borac

MODERATOR: Iva Sulenti¢ (Croatia)

12.30pm - 2pm

Big Data in Health Care

Sani Pogorili¢ (Inovativna farmaceutska inicijativa, Croatia)
Mario Ravi¢ (Ericsson Nikola Tesla, Croatia)

Morena Simati¢ (Bellabeat, USA/Croatia)

Sinisa Varga (Ministarstvo zdravlja, Croatia)

MODERATOR: Irina Culinovié (Vecernji list, Croatia)

15.30 - 16.30

Kako ¢emo pratiti izbore

Igor Alborghetti (Telegram, Hrvatska)
Burdica Klancir (Tportal, Hrvatska)
Zdravko Milinovi¢ (Vecernji list, Hrvatska)
Gojko Drljaga (Jutarnii list, Hrvatska)

MODERATOR: Mislav Bago (Nova TV, Hrvatska)

15.30 - 16.30

Tko je koga pojeo 2.0

Branko Cakarmis (POP TV, Slovenija)

Sinisa Buranovic (Hrvatski Telekom, Hrvatska)
Simon Furlan (Telekom Slovenije, Slovenija)
Boris Trupéevi¢ (Styria, Hrvatska)

MODERATOR: Sas$o Dimitrievski (Pristop, Slovenija)

15.30 - 16.30

Life of a YouTuber

grik Meldik (ViralBrothers, Cevéka]
Cenék Styblo (ViralBrothers, Ceska)

MODERATOR:  Iva Sulenti¢ (Hrvatska)

3.30pm - 4.30pm

How Will We Cover the Elections

Igor Alborghetti (Telegram, Croatia)
Burdica Klancir (Tportal, Croatia)
Zdravko Milinovi¢ (Ve&ernji list, Croatia)
Gojko Drljaca (Jutarnji list, Croatia)

MODERATOR: Mislav Bago (Nova TV, Croatia)

3.30pm - 4.30pm

Who Ate Whom 2.0

Branko Cakarmi$ (POP TV, Slovenija)

Sinisa Buranovic (Hrvatski Telekom, Croatia)
Simon Furlan (Telekom Slovenije, Slovenia)
Boris Trup&evi¢ (Styria, Croatia)

MODERATOR: Saso Dimitrievski (Pristop, Slovenia)

3.30pm - 4.30pm

Life of a YouTuber

Erik Meldik (ViralBrothers, Czech Republic)
Cenék Styblo (ViralBrothers, Czech Republic)

MODERATOR:  Iva Sulenti¢ (Croatia)

16.45 - 17.45
Najgledaniji dogadaj na svijetu!
50 godina Super Bowla

Pete Radovich (CBS, SAD)
MODERATOR: Ida Prester (Hrvatska/Srbija)

12 | WEEKEND 2015

16.45 - 17.45

Smart City: Koliko gradovi mogu

i )
postati pametni? COWERED BY

Scl'énelder

Electric

Uvod: Darko Lopotar (Schneider Electric, Hrvatska)
Josip Aleksic¢ (Schneider Electric, Srbija)

Hrvoje ISek (Hrvatski Telekom, Hrvatska)

Ivica Perica (Delloite)

DraZen Tomi¢ (ICTbusiness.info, Hrvatska)

MODERATOR: Tanja Ivanéic¢ BeloSevi¢ (Vecernji list, Hrvatska)

16.45 - 17.45

Shoppers Are Humans Too

Damjan Geber (Brigada, Hrvatska)
MODERATOR:  Iva Sulenti¢ (Hrvatska)

4.45pm - 5.45pm

50 Years of the Super Bowl - the Most
Watched Sport Event in the World!

Pete Radovich (CBS, USA)
MODERATOR: Ida Prester (Croatia/Serbia)

4.45pm - 5.45pm

Smart City: How Smart Can

i ?
Cities Become? POWERED BY

Sdéneider

Electric

Uvod: Darko Lopotar (Schneider Electric, Croatia)
Josip Aleksi¢ (Schneider Electric, Serbia)

Hrvoje I3ek (Hrvatski Telekom, Croatia)

Ivica Perica (Delloite)

DraZen Tomi¢ (ICTbusiness.info, Croatia)

MODERATOR: Tanja Ivanci¢ Belosevi¢ (Vecerniji list, Croatia)

4.45pm - 5.45pm

Shoppers Are Humans Too

Damjan Geber (Brigada, Croatia)
MODERATOR: Iva Sulenti¢ (Croatia)

www.weekendmediafestival.com
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RASPORED // SCHEDULE

SUBOTA 26.9.2015.

cannes DVORANA

10.30 - 11.00 PROJEKCIJA

13.35 - 14.00 PROJEKCIJA

RASPORED // SCHEDULE

SATURDAY 9/26/2015

cannes STAGE

11.00 - 11.15 COFFEE BREAK

14.00 - 15.30 LUNCH BREAK

10.30am - 11am PROJECTION

1.35pm - 2pm PROJECTION

11.15-12.15

5 pravila modernog marketinga
(i kako ih ovog trenutka mozete upotrijebiti)

Ana Andeli¢ (Havas LuxHub, SAD)
Jana Savi¢-Rastovac (McCann Beograd, Srbija)

MODERATOR: Davor Bruketa (HURA, Hrvatska)

15.30 - 16.30

The Epica Showcase
Mark Tungate (Epica Awards, Velika Britanija/Francuska)
MODERATOR: Damir Ciglar (HURA, Hrvatska)

11am - 11.15am COFFEE BREAK

2pm - 3.30pm LUNCH BREAK

16.30 - 16.45 COFFEE BREAK

12.15-12.30 COFFEE BREAK

16.45-17.10 PROJEKCIJA

11.15am - 12.15pm

5 Rules of Modern Marketing (And How You Can
Apply Them Right Now)

Ana Andeli¢ (Havas LuxHub, USA)
Jana Savi¢-Rastovac (McCann Beograd, Serbia)

MODERATOR: Davor Bruketa (HURA, Croatia)

3.30pm - 4.30pm

The Epica Showcase
Mark Tungate (Epica Awards, UK/France)
MODERATOR: Damir Ciglar (HURA, Croatia)

4.30pm - 4.45pm COFFEE BREAK

12.30 - 13.30

Zaboravite sve sto ste naucili POWERED BY
GREY group

Uvod: Joanna Maria Bakas i Stefan Erschwendner
(LHBS Consulting Berlin, Njemacka)

Branka Bajt (Hrvatski Telekom, Hrvatska)

Nikola Bubanj (Grey Group)

Ivona Janji¢ (Agrokor, Hrvatska)

MODERATOR: Stefan Erschwendner (LHBS Consulting Berlin, Njemacka)

DVORANA RADIONICA

17.10-17.25 COFFEE BREAK

12.15pm - 12.30pm COFFEE BREAK

4.45pm - 5.10pm PROJECTION

17.25 - 17.45 PROJEKCIJA

VIKEND RADNI PROSTOR

10.30 - 11.30

Buducnost profesionalne fotografije

Damir Fabijani¢ (Hrvatska)

11.45 - 12.45

Destination Dashboard ey
Zoran Kasum (Horwath HTL, Hrvatska) Horwath HTL l-'-l |

Tom Mathar (LJ Research, Skotska)

11.15-12.15

Razmisljati kao kreativna agencija:
U lovu na veliku ideju

Alen Kekic (I to nije sve, Hrvatska) i Rona Zulj (I to nije sve, Hrvatska)

12.30pm - 1.30pm

Unlearning: The Near Future of Media and Communication

Uvod: Joanna Maria Bakas i Stefan Erschwendner

(LHBS Consulting Berlin, Germany)

Branka Bajt (Hrvatski Telekom, Croatia)

Nikola Bubanj (Grey Group)

Ivona Janji¢ (Agrokor, Croatia) POWERED BY

MODERATOR: Stefan Erschwendner (LHBS Consulting Berlin, Germany) GREY group

WORKSHOP STAGE

5.10pm - 5.25pm COFFEE BREAK

5.25pm - 5.45pm PROJECTION

WEEKEND WORK PLACE

10.30am - 11.30am

The Future of Professional Photography

Damir Fabijani¢ (Croatia)

12.30 - 13.30

Kako bi svijet izgledao bez dizajna

Ejub Ku€uk (ContentCreatorApp.com, BiH)

13.00 - 14.00

DIGITAL TAKEOVER: Adapt or Die in Changing
Marketing Landscape

Marin Curkovié (MEC/WPP i AdScanner, Njemacka)
Petra Bioc Petrac (WWF Adria, Hrvatska)
Vjekoslav Srednoselec (iProspect Adriatics/Carat, Hrvatska)

MODERATOR:  Karlo Stojcevi¢ (RedPoint, Hrvatska)

POWERED BY

11.45am - 12.45pm

Destination Dashboard SOWERED BY
Zoran Kasum (Horwath HTL, Croatia) Horwath HTL |"'| |
Tom Mathar (LJ Research, Scotland) - =

11.15am - 12.15pm

Creative Agency Thinking: The Hunt for the Grand Idea

Alen Keki¢ (I to nije sve, Croatia) i Rona Zulj (I to nije sve, Croatia)

12.30pm - 1.30pm
How Would the World Look Like Without Design?

Ejub Kuéuk (ContentCreatorApp.com, BiH)

15.30 - 16.30

Destination advocacy - novi model
komunikacije u turizmu i gostoprimstvu

Anja Muti¢ (Travel Journalist & Digital Nomad, Hrvatska/SAD)

15.30 - 16.30

The Art & Science of YouTube
Content Lab Workshop

Anna Bartoskova (Google, Velika Britanija)
Marta Lysiak (Google, Velika Britanija)
Gosia Krasowska (Google, Velika Britanija)

16.45 - 17.45

Urednik ili prodavac: Konac¢no recimo ‘zbogom’ pageview metrici

Mario Krivokapi¢ (Content 360, Srbija)

1pm - 2pm

DIGITAL TAKEOVER: Adapt or Die in Changing
Marketing Landscape

Marin Curkovi¢ (MEC/WPP i AdScanner, Germany)
Petra Bioc Petrac (WWF Adria, Croatia)
Vjekoslav Srednoselec (iProspect Adriatics/Carat, Croatia)

MODERATOR:  Karlo Stojéevi¢ (RedPoint, Croatia)

POWERED BY

3.30pm - 4.30pm

Destination advocacy - a New Model of Comunication in
Tourism and Hospitality

Anja Muti¢ (Travel Journalist & Digital Nomad, Croatia/USA)

16.45 - 17.45

Nove mogucnosti za drustvenu interakciju
s digitalnom javnoscu 21. stoljeca

POWERED BY

mMeDIA pouis

Atanas Rajkov (Viber, CIE)

14 | weEKEND 2015

18.00 - 19.00

0d lokalnog startupa do globalnog finisha

Predstavnici start up-ova: DivIT, uniGluko, PhotoMath POWERED BY
MODERATORI: Bojan Muscet (Hrvatski Telekom, Hrvatska) i
Dragan Petri¢ (Bug, Hrvatska)

3.30pm - 4.30pm

The Art & Science of YouTube
Content Lab Workshop

Anna Bartoskova (Google, UK)
Marta Lysiak (Google, UK)
Gosia Krasowska (Google, UK)

4.45pm - 5.45pm

Editor Or Salesman: Let’s Finally Say ‘Goodbye’ to Pageview Metrics

Mario Krivokapi¢ (Content 360, Serbia)

4.45pm - 5.45pm

New Opportunities for Social Interaction With the Digital
Audience of the 21st Century

POWERED BY

meDIa pouis

Atanas Raykov (Viber, CIE)

6pm - 7pm

From a Local Start-up to a Global Finish

Start-up Representatives: DivIT, uniGluko, PhotoMath POWERED BY
MODERATORI: Bojan Mus¢et (Hrvatski Telekom, Croatia) i
Dragan Petri¢ (Bug, Croatia)

www.weekendmediafestival.com
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NOVI PEUGEOT-208
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Pratite nas na Twitteru i Instagramu
Croatia Airlines proSiruje svoju prisutnost na drustvenim mrezama pa nas uz Facebook,
LinkedIn, Google+ i YouTube mozete pronaci takoder na Instagramu i Twitteru. Pratite sve

nase novosti i posebne ponude na Twitteru, a svoje fotografije s putovanja podijelite na
Instagramu!

]
5|

Follow us on Twitter and Instagram

Croatia Airlines will be extending its social media portfolio and besides Facebook, Linkedin,
Google+ and YouTube you can find us also on Instagram and Twitter. Now you can check all
our news and special offers on Twitter and share photos from your travels with us on Instagram.

L = B ° . . 1
f O G s in croatiaairlines.com

a star aLLIANCE MEMBER 227 | SUOROATIA AIRLINES
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GOVORNICI // SPEAKERS

PETAK 10.00 - 11.00 DVORANA VIKENDICA // FRIDAY 10am - 11am SUMMER HOUSE STAGE

@Sthwaites

Twitter, partner menadzer EMEA, Irska
Twitter, Partner Manager EMEA, Ireland

Scott Thwaites

MODERATOR:

.. IdaPrester

=W
ﬁ\ Hrvatska / Srbija

&8 Croatia/Serbia

Scott Thwaites upravlja partnerstvima za prodaju oglasnog prostora na
Twitteru diljem EMEA regije. ZaduZen je za upravljanje partnerima koji se
bave prodajom Twittera diljem EMEA u svrhu zdravog rasta.

Prije Twittera, Scott je radio za Ad Dynamo u Juznoafrickoj Republici gdje
je bio na celu oglasavackih operacija Twittera a igrao je i vaznu ulogu u
postavljanju | vodenju prodajnog partnerstva Ad Dynamovog Twittera u
Juznoafrickoj Republici. Prije toga radio je na drugim pozicijama u Ad
Dynamu kao npr. rukovoditelj globalnih projekata i direktor odnosa s
klijentima.

Scott je takoder bio na razli¢itim pozicijama u kompanijama koje se bave
tehnologijom i webom.

PREDAVANJE // LECTURE

Scott manages Twitter's sales partnerships across EMEA. He is
responsible for managing Twitter’s sales partners across EMEA to deliver
healthy growth.

Prior to Twitter, Scott worked for Ad Dynamo in South Africa, where he was
the head of Twitter's Advertising Operations and played a fundamental role
in the setup and running of Ad Dynamo’s Twitter Ad Sales Partnership in
South Africa. Before that he worked in other roles in Ad Dynamo such as
Head of Global Projects and Client Services Direc-tor.

Scott has also held a number of positions in various technology and web
companies

Twitter: #PowerofNow

Thwaites ¢e na Weekendu pricati o tome kako aktivnost na Twitteru kreira
energetske ucinke slicne onima u stvarnom Zivotu uzrokovane munjama
i solarnom energijom. Munje su uzrokovane razgovorima o kulturnim
dogadanjima, a solarna energija svakodnevnim razgovorima. Scott ce
objasniti kako brendovi i stru¢njaci za marketing mogu iskoristiti tu mo¢
kako bi utjecali na #PowerofNow.

Twitter: #PowerofNow

Thwaites will talk about how human activity on Twitter creates energy
patterns similar to real life energy patterns such as lightning and Solar
power. Lightning being created by conversation around cultural events
and Solar Power being everyday conversations. Scott will talk about how
brands and marketers can harness this power in order to leverage the
#PowerofNow.

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // ZIVOT NAKON POLA 8 / LIFE AFTER 7.30 // Vie na str. 38 / More on page 38
Dvorana Produzeni vikend / Extended Weekend Stage // IZAZOV LIDERA / LEADERSHIP CHALLENGE // Vise na str. 17 / More on page 17

WEEKEND 2015

GOVORNICI // SPEAKERS

PETAK 10.00 - 11.00 DVORANA PRODUZENI VIKEND // FRIDAY 10am - 11am EXTENDED WEEKEND STAGE

COTRUGLI poslovna skola, potpredsjednica
(Velika Britanija/Hrvatska)

Lynne Montgomery

COTRUGLI Business School Vice President (UK/Croatia)

COTRUGLI

BUSINESS SCHOOL

MODERATOR:

lva Sulenti¢
@F‘ Hrvatska
=] Croatia

Dr. Lynne Montgomery medunarodna je profesorica na diplomskim i
postdiplomskim studijima, s viSe od 15 godina iskustva u predavanju i
prepoznavanju visokih potencijala, ali i potreba novih generacija.

Dr. Montgomery predavala je i drzala upravne pozicije na razlicitim
sveucilistima diljem Istocne Europe. Napisala je mnogobrojne knjige i
publikacije za koje je primila medunarodna, a ima i 9 godina iskustva na
razvoju poslovanja, savjetovanju i u domeni odnosa s javnoscu.

PREDAVANJE // LECTURE

Dr. Lynne Montgomery is an international Professor of academics holding
15+ years of teaching experience at the Graduate and Undergraduate level.
Dr. Montgomery’s expertise also includes 9 years of business development,
consulting, and PR experience.

Dr. Montgomery has held multiple teaching posts/management positions
at Universities throughout Eastern Europe with results proven track
record, is an award winning humanitarian, and a distinguished former U.S.
Diplomat. She has authored multiple books and publications, receiving
international accolades and attention.

Izazov lidera: Kako
maksimizirati potencijal
generacije V!

‘Znamo da visoki potencijali trebaju pamet i iskustvo da bi mogli
napredovati, no sposobnosti i iskustvo samo su dio recepta. Na osnovi
nasih benchmarking studija znamo da oni s visokim potencijalom ne
uspijevaju, no ne zato $to nisu sposobni’, kaze Jean Martin, izvrsni
direktor Vijeca za korporativno rukovodsto. 'Veéina ih ne uspije zato Sto
nisu angazirani i zato Sto ono ¢ime se bave zapravo nije ono Sto Zele.’

Ova ¢e prezentacija rukovoditeljima pruziti priliku da razmisle,
raspravljaju i ukljuce se u diskusiju s nekim novim idejama o tome tko
su zapravo njihovi mladi djelatnici, Sto misle i ono Sto je najvaznije, kako
iz njih izvudi najbolje.

Leadership Challenge: How
to Maximize Gen'Y High
Potentials!

We know that high-potentials need smarts and experience to thrive,
but ability and seasoning are only part of the recipe. We know from our
benchmarking studies that high-potentials don't fail because they lack
ability,” says Jean Martin, executive director of the Corporate Leadership
Council. "Most don't succeed because they are not engaged and because
the assignment they're in is not what they want.”

This presentation will give leaders a chance to think about, discuss and
engage with some new ideas about who their young employees actually
are, what they think and most importantly how to get the best out of them.

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // ZIVOT NAKON POLA 8 / LIFE AFTER 7.30 // Vide na str. 38 / More on page 38
Dvorana Vikendica / Summer House Stage // TWITTER: #POWER NOW / TWITTER: #POWER NOW // Vise na str. 16 / More on page 16

www.weekendmediafestival.com



GOVORNICI // SPEAKERS

PETAK 11.15 - 12.15 DVORANA VIKENDICA // FRIDAY 11.15am -12.15pm SUMMER HOUSE STAGE

@Colinjackson

- =

DR

(Velika Britanija)

Wings for Life World Run, Global Sports Director (UK)

Colin Jackson

Wings for Life World Run, globalni sportski direktor utrke

~

p W[I@
[ Vhor]

WORLDRUN

MODERATOR:

a’-\: Tomo Ricov

Pepermint, direktor, Hrvatska
Pepermint, Director, Croatia

Colin Jackson je bez sumnje jedan od najvecih sportasa koji su ikada dosli
iz Velike Britanije. Prije odlaska u mirovinu 2003. Colin je 13 godina drzao
svjetski rekord na 110 m s preprekama, a danas jos$ uvijek drzi titulu na 60
m s preprekama. Na sceni se pojavio postavivsi europski juniorski rekord
te je vec sa 16 godina uSao u svjetski top 10.

Colin je igrao klju¢nu ulogu u izvjeStavanju za BBC Athletics od Olimpijskih
igara u Ateni do svakog veceg atletskog dogadanja, ukljucujuéi i Olimpijske
igre 2012. u Londonu. Osim sportskog izvjestavanja, bio je jedan od voditelja
jutarnje emisije Sunday Life na BBC1 te nas je svojim plesackim umije¢em
zaslijepio na Strictly Come Dancing gdje je uSao u finale. Nedavno se
pojavio na Dancing on Ice Goes Gold ITV-a i 24 Hours in the Past BBC-a.
Colin je 2013. lansirao vlastiti event gdje je prikupljao pomo¢ za oboljele od
raka prostate, Go Dad Run, na Dan oceva. Nakon velikog uspjeha eventa,
svake se godine u Velikoj Britaniji odrzavaju utrke, a 2016. bi trebala biti
najbolja i najveca utrka do sada! Colin se takoder pridruzio Wings for Life
kampanji Red Bulla kao globalni Ambasador i direktor Utrke.

PREDAVANJE // LECTURE

Without a doubt, Colin Jackson is one of the greatest athletes that Great
Britain has ever produced. Before retiring in 2003 Colin was an outdoor
World Record holder for 13 years, and still holds the World Indoor 60m
title. Bursting onto the scene setting a European junior record, Colin
ranked in the world top 10 for 16 years.

Colin has been an integral part of the BBC Athletics coverage since the
Athens Olympics, covering every major event, including the London 2012
Olympics. Other TV highlights include co-hosting the BBC1 live morning
show Sunday Life as well as dazzling us all with his dancing skills on
Strictly Come Dancing - thrilled to make it, by public vote, into the final.
More recently Colin has appeared on ITV1’s Dancing on Ice Goes Gold and
the BBC's 24 Hours in the Past.

2013 saw Colin launch his own mass participation event in aid of prostate
cancer, Go Dad Run, on Fathers Day. After the success of the inaugural
event, races have been held each year across the UK, with ambitious plans
to make 2016 the biggest and best year to date! Colin also joined forces
with Red Bull Wings for Life World Run campaign as a Global Ambassador
and their Race Director.

Wings for Life World Run:

How to Create a Great Campaign for a Good Cause

Wings for Life World Run utrka je koja u istoj sekundi zapocCinje na
nekoliko desetaka lokacija diljem svijeta. Utrka koja u jednom danu
porazi sve vremenske zone, doba dana - no¢ ili dan, prostorne granice te
godisnja doba, 2013. zapocela je svoju misiju, uz pomoc¢ zaklade Wings
for Life, koja se vec vise od desetljeca bavi financiranjem najnaprednijih
istraZivanja ozljeda ledne moZdine. U prve dvije godine utrka je prikupila
preko 7 milijuna eura, Ciji se stopostotni iznos ulaZe u istraZivanja, a sve
administrativne troskove, kao i samu organizaciju utrke pokriva Red
Bull kompanija. No, osim prihoda, utrka je uspjela u jos veéem cilju - u
svoju pricu utkala je jednu potpuno novu zajednicu, zajednicu koja diljem
svijeta Siri  pozitivne vibracije i vjeru u jedan cilj - da ¢e ozljede ledne
mozdine postatiizljecive, a duh utrke prosirio se od jednog dana na cijelu
godinu i odbrojavanje do svake nove utrke.

Wings for Life World Run:

How to Create a Great Campaign for a Good Cause

Wing for Life World Run is a race that starts simultaneously at few tens of
locations worldwide. A race that, in one day, defeats all time zones, times
of day or night, territories and seasons. Its mission started in 2013, with
the help of the Wings for Life Foundation, which has financed the most
advanced research of spinal cord injuries for over a decade. In the first two
years the race has gathered over 7 million Euros, all of which have been
invested into research, while all the administrative costs as well as the
race organization have been financed by Red Bull. Besides these profits,
the race has reached a grander goal - it has interweaved its story in a
completely new community, a community which spreads good vibrations
globally as well as faith in one goal - that spinal cord injuries will become
curable. The spirit of the race has spread from one day to an entire year
and a countdown to each new race.

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // DIGITALNI BIZNIS MODELI / DIGITAL BUSINESS MODELS // Vise na str. 39 / More on page 39

Dvorana Produzeni Vikend / Extended Weekend Stage // TEORIJA VELIKE NUZDE / THE THEORY OF THE GREAT URGE // Viée na str. 19 / More on page 19
Dvorana Balcannes / Balcannes Stage // AGENCIJA UZVRACA UDARAC... / AGENCY STRIKES BACK... // Vide na str. 20 / More on page 20

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND TOASTING / BOASTING, ROASTING AND TOASTING // ViSe na str. 62 / More on page 62
Vikend Radni prostor / Weekend Work Space // MEDIANET JE ISTRAZIO... / MEDIANET DID THE RESEARCH... // Vi$e na str. 70 / More on page 70

Vikend Radni prostor / Weekend Work Space // METRICOM PRATI ZIVOT... / METRICOM FOLLOWS THE LIFE... // Vi$e na str. 71 / More on page 71

WEEKEND 2015

GOVORNICI // SPEAKERS  §=]

PETAK 11.15 - 12.15 DVORANA PRODUZENI VIKEND // FRIDAY 11.15am - 12.15pm EXTENDED WEEKEND STAGE

@ivanstank

Communis DDB, predsjednik (Srbija)
Communis DDB, President (Serbia)

lvan Stankovic

MODERATOR:

Ela Radi¢

Hrvatska
Croatia

U reklamnom je biznisu od 1979. godine, Sto ga vjerojatno ¢ini jednim od
najstarijih i najiskusnijih aktivnih ljudi iz ove profesije u regiji. Smatra se
zacetnikom novog pripstupa u radu s multinacionalnim klijentima u svim
zemljama regije, kao i modernog pristupa te uvodenja svjetskog know-how
u planiranje i koristenje medija.

Predavac je na brojnim konferencijama u svijetu, ukljucujuci i Weekend
Media Festival gdje je aktivan sudionik od samog pocetka. Tako je prosle
godine vodio Hard Talk sa 2eljkom Mitrovicem. Profesor je na Fakultetu
dramskih umjetnosti u Beogradu, a ove je godine predavao i na MBA
programu na Berlin School of Creative Leadership.

Njegove su agencije osvojile brojne domace i inozemne nagrade, a Ivan je

osobno dobitnik vise priznanja. Nagradu za zivotno djelo i Grand Slam za
ukupan stvaralacki opus dobio je 2010. 1 2011. godine.

PREDAVANJE // LECTURE

He has been in the advertising business since 1979, which probably makes
him one of the oldest and most experienced active individuals in this
profession in the region.

He is considered a pioneer of a new approach in working with multinational
clients in all of the neighboring countries, as well as a pioneer of the
modern approach and the introduction of the world's know-how in
planning and use of media.

He has been a lecturer at numerous conferences around the world,
including Weekend MediaFestival where he has been an active participant
from the very beginning, and where he still has well-received appearances
every year. Last year he hosted "Hard Talk” with ZcUko Mitrovic.

He is also a Professor at the School of Dramatic Arts in Belgrade. This
year he also taught at an MBA program at the Berlin School of Creative
Leadership.

His agencies won numerous local and foreign awards, and he himself won
many recognitions. In 2010 and 2011 he won a lifetime achievement award
called Grand Slam for his entire opus

Teorija velike nuzde

Na Weekendu, Ivan ce govoriti o utjecaju Teorije velike nuZzde na srecu i
dobrobit ¢ovjecanstva. Znate za Teoriju Velikog praska, poznata vam je i
Teorija kaosa, naravno, mozda vjerujete i u Teorije zavjere... ali kakve god
da jesu, teorije nam, nazalost, rijetko pomazu u svakodnevnom Zivotu.
Pred vama je jedna teorija koja vam, takoder, nece donijeti niSta. Ali, ipak,
dat ¢e vam mnogo. Jer sve Sto nam je potrebno nalazi se ve¢ u nama.
Potrebno je samo zagrijati stolicu. Dakle, Teorija velike nuzde. Teorija
velike nuzde oslobada od strahova, olakSava donosenje krupnih odluka,
relaksira u napetim situacijama... kad je tvrdo, vrijeme je za Teoriju velike
nuzde. Teorija velike nuzde otkriva gdje i kako najbolje ideje nastaju, ali
pokazuje kako i gdje nestaju i zasto propustamo prilike koje olako pustamo
niz vodu... Teorija velike nuZde oslobada, relaksira, olakSava, vraca osmijeh
na lice i pomaze da ostavite nesto iza sebe...

The Theory of the Great Urge

At the Weekend, Ivan will talk about the influence of the Theory of the
Great Urge on happiness and welfare of mankind. You know of the Big
Bang Theory, you are aware of the Chaos Theory, of course, you might
even believe in conspiracy theories...But whatever they are, theories
unfortunately rarely help us in everyday life. Before you is a theory that
will also not bring you anything. But, nevertheless, it will give you a lot.
Because everything we need is already within us. You only need to get
that seat warm. So, the Theory of Great Urge... The Theory of Great Urge
releases you from fear, facilitates the making of major decisions, relaxes
in stressful situations... when it gets hard, it is time for the Theory of Great
Urge. The Theory of Great Urge reveals where and how the best ideas
arise, but also shows how and where they disappear, and why we miss the
opportunities we easily flush down the drain...The Theory of Great Urge
releases, relaxes, facilitates, puts a smile back on your face and helps you
leave something behind...
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GOVORNICI // SPEAKERS

PETAK 13.00 -14.00 DVORANA RADIONICA // FRIDAY 1pm - 2pm WORKSHOP STAGE

=1 GOVORNICI // SPEAKERS

] PETAK 11.15 - 1 DVORANA BALCANNES // FRIDAY 11.15am - 12.15pm BALCANNES STAGE

Piero Pol

@pieropoli

Havas Worldwide, generalni direktor
(Ujedinjeni Arapski Emirati)
Havas Worldwide, General Manager (UAE)
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Radeci u digitalnoj domeni i u domeni komunikacija preko 13 godina, Piero
Poli rukovodio je timovima koji se bave digitalnom strategijom, i kreativnim
timovima u razli¢itim tvrtkama koje se bave automobilskom industrijom,
luksuznom robom, zabavnom industrijom, zdravstvom, robom Siroke
potrosnje, potrosackom elektronikom, u avio-industriji, maloprodaji i
financijama u Australiji, Ujedinjenom Kraljevstvu, Svicarskoj, Spanjolskoj
i Bliskom istoku.

Karijeru je zapoceo u Deloitte Consulting-u u Australiji, a potom se
preselio u London gdje je bio na visokim poloZajima u globalnim digitalnim
agencijama kao Sto su Lbii Agency.com. Poli je zatim postao medunarodni
direktor za Digital (EMEA] pri Warner Music-u sa sjedistem u Londonu.
2007. preselio se u Spanjolsku gdje se pridruzio Havasovom globalnom
timu. Bio je potpredsjednik za novo poslovanje i strategiju. U toj ulozi
upravljao je globalnim strateskim i digitalnim inovacijama za neke od
najveéih Havasovih klijenata kao Sto su NET-A-PORTER.COM, Philips i
PUIG.

Nakon Sto je nekoliko godina proveo radeci za Havas na Bliskom istoku,
2011. Piero je uoCio energiju, strast i kreativnost poslovanja i ljudi na toj
lokaciji, isto kao i potencijal da digitalno bude na celu svjetski najboljih
marketinskih komunikacijskih pokuSaja za brendove u regiji. Piero je
preuzeo ulogu glavnog direktora za Havasove digitalne mogucénosti
na Bliskom istoku sa sjediStem u Dubaiu, razvio integriranu digitalnu
ponudu a nedavno, u ozujku 2015., preselio i postao glavni direktor
Havas Worldwide UAE-a s namjerom da unaprijedi digitalnu izvrsnost u
integrirano razmisljanje za Havasove klijente u regiji.

PREDAVANJE // LECTURE

Working in the digital and communications arena for 13 years, Piero Poli
has led digital strategy and creative teams across Automotive, Luxury,
Entertainment, Healthcare, FMCG, Consumer Electronics, Airlines, Retail
and Finance in Australia, the UK, Switzerland, Spain and the Middle East.
Having begun his career at Deloitte Consulting in Australia, Piero moved
to London and had senior positions in global digital agencies including
LBi and Agency.com. Piero then became the International Director for
Digital (EMEA] at Warner Music based in London. Moving to Spain in 2007
Piero then joined Havas's Global team in his role as VP for New Business
and Strategy. In this role, Piero managed the global strategic and digital
innovation for several of of Havas' largest clients globally, NET-A-PORTER
COM, Philips and PUIG (the luxury fragrance company).

Upon spending some time with Havas in the Middle Eastin 2011, Piero saw
the energy, passion and creativity of the business and its people locally,
and the potential for digital to be at the forefront of world-best marketing
communication efforts for brands in the region. Piero took the role of GM
for Havas' digital capabilities in Middle East, based in Dubai, developed an
integrated digital offering and recently moved in March of 2015 to become
the GM of Havas Worldwide UAE to further digital excellence an integrated
thinking for HAvas’ clients regionally.

Agencija uzvraca udarac
- pogled iz Dubaija

Jednom davno i advertising agencije su kreirale vrijednost za svoje klijente.
Kreirale su velike ideje i velike retainere. Neki medu nama sjecaju se tih
vremena. Digitalizacijom dolazi vrijeme kada se mnoge agencije pitaju
koja je uopce njihova uloga. Godinama su se za posao borile s izdavacima
koji postaju agencije, s malim studijima, ¢ak i tehnoloSkim tvrtkama. No,
dolazi vrijeme agencija. Piero Poli objasnit ¢e nam kako izgleda nova

agencija koja hrabro uzvraca udarac.

Agency Strikes Back
- the Dubai View

A long time ago, Agencies created value for their Client. They created
grand ideas and huge retainers. Some of us remember those times
Digitalisation brings us a time when agencies wonder what is their pur-
pose. For years they have also fought publishers that eventually became
agencies, with small studios and even tech companies. But agencies are
now making a come-back. Piero Poli will explain how a new agency that
boldy strikes back, looks like

U ISTO VRIJEME / AT THE SAME TIME:
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John Conlon

ViaCOM

INTERNATIOMNAL
MEDIA NETWORKS

Viacom International Media, potpredsjednik direktora istraZivackog
klastera Ujedinjenog Kraljevstva (Velika Britanija)
Viacom International Media, VP Director of Research UK Cluster (UK]

John Conlon drZi titulu VP Direktora razvoja za Viacom International Media
Networks. ZaduZen je za trziSta Velike Britanije, Australije i Isto¢ne Europe. Njegova
uloga je nadgledanje svih aktivnosti istraZivanja trzista za sve VIMN brandove koji
ukljucuju Nickelodeon, MTV i Comedy Central kao i vodenje i podrska u razvoju
VIMN poslovnih jedinica kroz odredbe poslovne inteligencije, analiza i uvida. Prije
ove pozicije, John je bio stariji direktor istraZivanja trzista za Nickelodeon UK gdje
je nadgledao brojne istraZivacke inicijative ukljucujucii istraZivanja o pozicioniranju
branda, istraZivanja o proizvodima kao i istrazivanja trzista o ciljnoj publici.
Predvodio je lansiranje Nickelodeon Kids i Family Panela te je 2012. razvio Research
Road Show - multimedijsku trade prezentaciju namijenjenu Nickelodeonovim
komercijalnim partnerima koja je bazirana na istraZivanju odrzanom u Velikoj
Britaniji ali i na medunarodnom nivou. John je prezentirao Nickelodeonove rezultate
istraZivanja na eventima poput MRS Kids & Youth Conference te Marketing Week
Kids Conference. Prije dolaska u Nickelodeon, John je bio ¢lan tima koji je lansirao
UK TV kanale - zajednicki pothvat BBC Worldwide-a i Virgin Medie. Karijeru je
zapoceo istrazujudi trziste kod BMRB nakon diplomiranja fizike sa managementom
na King's College-u u Londonu.

PREDAVANJE // LECTURE

John Conlon is Viacom International Media Networks VP Director of Research,
UK, Australia & Eastern Europe. Overseeing all research activity within the
UK, Australia & Eastern Europe for VIMN brands including Nickelodeon, MTV
and Comedy Central John's focus is to guide and support the development of
VIMN's business units through the provision of audience intelligence, analysis
and insight

Prior to this, John was Senior Director of Research for Nickelodeon UK where
he oversaw numerous research initiatives including brand positioning studies,
consumer product studies and audience investigations. He spearheaded
the launch of the Nickelodeon Kids and Family Panel and developed the
2012 Research Road Show, a multi-media trade presentation developed for
Nickelodeon's commercial partners and based on research executed within
the UK and at an international level. John has also presented Nickelodeon
research findings at events including the MRS Kids & Youth Conference and the
Marketing Week Kids Conference

Before joining Nickelodeon, John was a member of the team that launched the
UKTV channels; ajoint venture between BBC Worldwide and Virgin Media. John
began his career in market research at BMRB after graduating from King's
College London with a degree in Physics with Management

TV Redefined

U kratkom vremenskom periodu, sadrZaj je postao dostupan bilo gdje, bilo
kada i time se otvaraju beskonacne mogucnosti za gledanje. Doslo je do
redefiniranja televizije, i to brzo i radikalno. Usred te promjene, mnogi su
predvidali kraj televizije kakvu smo poznavali. No, je li to zapravo istina?
Viacom International Media Networks [VIMN] proveo je istrazivacku studiju
pod nazivom TV RE(DEFINED), koja istrazuje kako ljudi danas gledaju
televiziju koja prolazi kroz svoju transformaciju. Rezultati su iznenadujuci
te u neku ruku, utjesni. U svijetu koji je sve vise digitalno povezan, televizija
i izvrsne price jo$ uvijek spajaju ljude - mozda Cak i viSe nego ranije.

TV RE(DEFINED) objadnjava kako se razvijaju navike gledatelja u cijelom
svijetu - kako otkrivaju i konzumiraju sadrzaj - i ilustrira kako oni koji
stvaraju taj sadrzaj i pruzatelji TV usluga mogu ponovno uspostaviti svoj
odnos s gledateljima u novom TV okruZenju.

Za ovaj projekt, VIMN je proveo duboke video etnografije s potrosacima;
razgovarao je s vise od 10.500 sudionika u dobi od 6-34 godine i sagledao
je 26.866 navrata gledanja programa u 14 zemalja - Brazil, Meksiko,
Indonezija, Filipini, Australija, Malezija, Singapur, Rusija, Njemacka,
Ujedinjeno Kraljevstvo, Italija, Poljska, Nizozemska i Svedska.

TV Redefined

In a short period of time, content has become available anytime and anywhere,
opening up endless opportunities for viewing. Both rapidly and radically, we
have seen TV redefined. In the midst of all this change, many have predicted the
end of television as we once knew it. But is that actually true?

Viacom International Media Networks (VIMN]'s new research study, TV
RE[DEFINED], explores how people are watching television in this transforming
viewing environment. The results are surprising and, in some ways, comforting.
In an ever-more digitally connected world, television and great stories still
connect people to each other - perhaps now more than ever.

TV RE[DEFINED] sheds light on global viewers™ evolving habits - how they
discover and consume content - and illustrates how content creators and TV
providers can redefine their relationship with viewers in the new TV landscape.
For this project, VIMN conducted in-depth video ethnographies with consumers,
spoke to over 10,500 respondents aged 6-34 and looked at 26,866 of their viewing
occasions across 14 countries -Brazil, Mexico, Indonesia, Philippines, Australia,
Malaysia, Singapore, Russia, Germany, UK, ltaly, Poland, Netherlands and
Sweden.

U ISTO VRIJEME / AT THE SAME TIME:
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PETAK 15.30 -16.30 DVORANA VIKENDICA // FRIDAY 3.30pm - 4.30pm SUMMER HOUSE STAGE

@CasparSch

Xaxis EMEA, direktor (Velika Britanija)
Xaxis EMEA, CEO (UK)

Caspar Schlickum
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MODERATOR:

Sanja beki¢

MediaCom, voditelj MBA (Hrvatska)
MediaCom, Head of MBA (Croatia)

Caspar Schlickum direktor je tvrtke Xaxis EMEA, a bavi se upravljanjem
operacijama i rukovodenjem razvoja poslovanja Xaxis-a u 18 zemalja. Odlikuje
ga veliko iskustvo u digitalnim medijima i marketingu temeljeno na istraZivanju
trzista.

Prije no Sto je zapoCeo karijeru u marketingu, Caspar je Sest godina proveo u
investicijskom bankarstvu, bio komercijalni direktor za razvoj jedne od najvecih
australskih izdavackih kuca, Fairfax Digital. Proveo je Cetiri godine radeci za
Mindshare otkrivajuci potencijalne klijente, a potom za Kantar, tvrtku koja se
bavi istrazivanjem trzista.

Diplomirao je ekonomiju na Sveucilistu Monash u Melbournu u Australiji,

a magistrirao na London Business School i Kellogg Graduate School of
Management.

PREDAVANJE // LECTURE

Caspar Schlickum is CEO of Xaxis EMEA, responsible for managing the
operations and leading the development of the Xaxis business across the
18 countries that make up the region. Caspar has extensive experience in
digital media and audience insight driven marketing.

Prior to joining WPP, Caspar was Commercial Development Director
at Fairfax Digital, one of Australia’s largest publishing houses. Before
commencing his career in marketing, Caspar spent six years in investment
banking advising on technology, communications and infrastructure
projects in the Asia Pacific region.

Caspar holds an an Economics degree [with first class honours) from
Monash University in Melbourne, Australia, and a MBA from London
Business School and the Kellogg Graduate School of Management
Caspar is a member of the WPP European Digital Advisory Board.

Buzzword: Programmatic

Programmatic je uz native advertising sigurno buzzword godine. Svi o tome
pricaju, a malo ih doista zna o cemu se radi. U Europi je jos uvijek u zacecima,
dok na najvecem trzistu SAD-a programming postaje osnovni pristup zakupu
medija. Ukratko, programmatic predstavlja automatizaciju zakupa medija i
optimizacije kampanja zahvaljujuci razvoju tehnologije. Sve Sto vas zanima o
ovom procesu koji ¢e zauvijek promijeniti kako kupujemo medije, objasnit ¢e
Caspar.

Buzzword: Programmatic

Programmatic is, alongside native advertising, the buzzword of the year. Everyone
is talking about it but only a few know what it's about. In Europe it is still rudimental,
while in its biggest market, the United States, programmatic is becoming a basic
approach to media buying. In short, programmatic represents an automatisation
of media buying and an optimization of campaigns thanks to technological
development. Caspar will explain everything you need to know about this process
that will forever change the way we buy media.
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GOVORNICI // SPEAKERS

PETAK 15.30 - 16.30 DVORANA PRODUZENI VIKEND // FRIDAY 3.30pm - 4.30pm EXTENDED WEEKEND STAGE

Pete Smith

Antenna Group, direktor (Gréka)
Antenna Group, Managing Director (Greece)

MODERATOR:

Igor Stoimenov

B92, direktor programa TV B92, Srbija
B92, Program Director TV B92, Serbia

Pete Smith je izvrsni direktor sa znacajnim dostignu¢ima u medunarodnom
medijskom poslovanju. Ima jaku pozadinu u prodaji, marketingu i akvizicijama
te je usavrSio stvaranje i egzekuciju strateskih ciljeva, razvoj medunarodnih
izvr$nih timova Sto rezultira znatnim rastom prihoda. Pete je danas glavni
direktor Antenna Internationala te je odgovoran za vodenje Antennine europske
mreze sa sjediStem u Nizozemskoj.

Pete je predsjedao NBC Universal Internationalom od 2006. do 2012. gdje je
radio pod Bobom Wrightom i Jeffom Zuckerom (NBC Universal International
je kompanija koja radi u 30 zemalja diljem svijeta i vrijedi 4,5 milijarde dolara).
Zasluzan je za distribuciju filmova i TV produkcije kao i distribucije te je znatno
povecao obujam Pay Channel divizije. Inicirao je i izvrSio plan ulaska NBCU-a na
medunarodno trziste TV produkcije s brojnim komercijalnim uspjesima poput
“Downtown Abbey”.

PREDAVANJE // LECTURE

Pete Smith is a CEO with a record of significant achievements in
international media business. He has a strong background in sales,
marketing and acquisitions, is accomplished at creating and executing
strategic goals, developing high performance international teams and
delivering exceptional growth. Pete is the Group Managing Director for
Antenna Group, hq in Holland.

He was President of NBC Universal International between 2006-2012
reporting to Bob Wright and Jeff Zucker [NBC Universal International
is a USD 4.5bn business based in 30 countries). He was responsible for
Film and TV Production and Distribution and significantly grew the Pay
Channels business. He initiated and executed a plan for NBCU to enter
into the international TV production market with numerous commercial
successes most notably “Downton Abbey”

Kako stvoriti i svijetu prodati
uspjesan TV projekt u regiji

Je limoguc balkanski Downton Abbey?

Fenomen globalnog uspjeha TV projekta viSe nije privilegija rezervirana
za sjevernoamericke produkcijske kuce. To dokazuju aktualni primjeri
latinoamerickih i turskih sapunica, Spanjolskih tinejdZerskih serija te
skandinavskih, francuskih i talijanskih kriminalistickih drama.

MozZe li nasa regija svojim specificnim pogledom na svijet, kao i specificnim
pogledom svijeta na regiju generirati slican uspjeh? Koji oblik produkcije
i distribucije moZe najvise odgovarati trenutnim trendovima na globalnom
televizijskom trzistu? Je li u odgovoru na to pitanje vazniji produkcijski ili
kreativni aspekt projekta?

How to Create and Sell a

Worldwide Successful TV Project
Is a success story like 'Downton Abbey
possible in the Balkans?

The global success of TV projects nowadays isn't a privilege reserved
only for production companies from North America anymore. The latest
examples of this thesis are Latin American and Turkish soaps, Spanish
teen series, as well as the great success of Scandinavian, French and
Italian crime dramas

Can our region generate the same success taking into consideration our
specific perception of the world, as well as the world’s perception of us?
Which production and distribution model will best serve us to adapt to
today’s biggest trend in the global TV industry? Is the aspect of production
or creativity more important in the answer to these questions?
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PETAK 16.45 - 17.45 DVORANA PRODUZENI VIKEND // FRIDAY 4.45pm - 5.45pm EXTENDED WEEKEND STAGE

Mark Dek

@FutureDek

(Nizozemska)

(Netherlands)

Clockwork B.V., konzultant za inovacije i iskustvo kupaca

Clockwork B.V., Consultant Innovation & Customer Experience

MODERATOR:
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Hrvatska
Croatia

Mark radi kao konzultant za Clockwork B.V., gdje pomaze tvrtkama u
uvodenjuinovacija u poslovanje, a glavnije faktor pritom poticanje znatiZelje
unutar organizacija za stalnim istraZivanjem i eksperimentiranjem s novim
tehnologijama.

Prije no $to se poceo baviti inovacijama i postao (vizualni] pripovjedac,
bio je arhitekt i urbani dizajner, a u posljednjih nekoliko godina stekao
je znatno iskustvo u financijskoj industriji bavedi se istrazivanjem i
projektima inovacija za sve Cetiri velike banke u Nizozemskoj. Za jednu od
njih osmislio je inovacijsku platformu Futuredesk, a vise o njegovim ujedno
inspirativnim i Sokantnim uvidima u buduénost bankarenja moZete cuti na
ovogodisnjem Weekendu.

PREDAVANJE // LECTURE

Mark Dek is a consultant for Clockwork and founder of the FutureDesk. He
helps organizations incorporate innovation into their DNA and realize change
within their (usually complex) environments. The main focus in this process is
to stimulate curiosity within organizations, through continuous exploration of
trends and experiment with new technologies. An innovation-friendly climate
can appear in organizations when people start translating insights into stories
and connect with each other.

Besides facilitating innovation processes, inspiring others has always been
a large part of Mark’s job description: he is a [visual] story-teller, which is
probably a remnant of his previous occupation as an architect and urban
designer. Over recent years Mark has acquired considerable experience in
the finance industry, doing research and innovation projects for all four large
banks in the Netherlands. His insights in the future of banking can both be
inspiring and shocking, depending on whether you are a banker or not

ZivVimo u nevjerojatnom
vremenu. Osim ako ste banka.

Software jede svijet, izrekao je Marc Andreessen, poznati karizmaticni
investitor iz Silicijske doline. Sve Sto gledamo proteklih nekoliko godina
potvrduje njegovu izjavu. Promatrajuci konvergenciju sociala, mobilea,
analitike (big data) i clouda te rast robotike i 3D printa tesko je uopce
zamisliti kakave nam promjene sve dolaze. Na ovom predavanju Mark Dek
se pita kakve sve promjene dolaze u svijet za koji nam se Cini da se u njemu
do sada malo toga promijenilo - to su financije. lako za razliku od mnogih
industrija financije do sada nisu vidjele drasti¢ne promjene Mark ¢e nam
dokazati da ono Sto tek dolazi moze uplasiti i najtvrdokornijeg bankara.

We Live in an Amazing Time.
Unless You Are a Bank, That Is.

Marc Andreessen, a well-know charismatic investor from the Silicon Valley
said that software is eating the world. Everything we have seen in the past few
years confirms his statement. By observing a convergence of social, mobile,
analytics (big data) and clouds as well as the growth of robotics and 3D print, it is
impossible to even imagine the changes coming to us. In his lecture, Mark Dek
will examine all the changes coming to a world that we think hasn't changed
that much - finance. Unlike many other industries, the world of finance has not
shown any drastic changes so far. Mark will show us that what is coming might
scare even the most obstinant banker.
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@bmorrissey

Digiday, predsjednik i glavni urednik (SAD)
Digiday, President & Editor-in-Chief (USA)

Brian Morrissey
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Brian Morrissey je predsjednik i glavni urednik Digiday-a, vertikalne
medijske kompanije koja pokriva digitalne medije i marketinSku industriju.

Prije nego Stose 2011. pridruzio Digiday-u, Morrissey je bio digitalni urednik
u Adweek-u Sest godina. Tijekom tog perioda, rukovodio je reportazama
o digitalnim medijima i marketingu u toj publikaciji, ¢esto gostujudi kao
govornik na konferencijama te industrije u Sjedinjenim Drzavama i Europi.
Ima gotovo dekadu iskustva u toj industriji. Ranije je pisao i za DM News,
ClickZ i Silicon Alley Reporter. Diplomirao je novinarstvo na Columbia
University School.

PREDAVANJE // LECTURE

Brian Morrissey is the president and editor-in-chief of Digiday, a vertical
media company that covers the digital media and marketing industry.

Prior to joining Digiday in 2011, Morrissey was digital editor at Adweek
for six years. During that time, he led the publication’s coverage of digital
media and marketing, frequently speaking at industry conferences in the
United States and Europe. He has nearly a decade of experience in the
industry, writing previously for DM News, ClickZ and Silicon Alley Reporter.
He's a graduate of the Columbia University School of Journalism

5 megatrendova u medijima

Medijsko poslovanje nalazi se u povijesnoj tranziciji iz analogne u digitalnu
medijsku eru. Svi izdavaci su usred selidbe s tocke A na tocku B - a tocka
B se stalno pomice. Od pomaka na mobilno do rasta programatskog,
izdavaci otkrivaju da su njihovi prosli modeli pod prijetnjom. Prezentacija
ce se temeljiti na najvecim silama koje poljuljavaju izdavastvo - i na one
izdavace koji se prilagodavaju tako da te sile okrec¢u u svoju korist.

5 Megatrends of Publishing

The media business is in a historic transition from the analog to the digital
media era. All publishers are in the midst of moving from point A to B - and
point B keeps moving. From the shift to mobile to the rise of programmatic,
publishers are finding their models of the past under threat. This
presentation will focus on the biggest forces rocking publishing - and those
publishers who are adapting to turn them to their advantage.
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@jhirshon

Horizon Communications, Principal (USA)

Horizon Communications, generalni direktor (SAD)

Jonathan Hirshon
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Jonathan Hirshon, poznatiji kao ‘guru iz Silikonske doline" (titula koju mu
je dodijelio BusinessWeek], iznimno je u posljednjih 27 godina fokusiran
na high-tech PR. Ima vrlo opsezno korporativno i agencijsko PR iskustvo
kao i povijest organiziranja uspjesnih globalnih PR kampanja za Sony,
Apple, Pioneer te je bio savjetnik za veliki broj najpopularnijih startupa iz
Silikonske doline.

Jonathan je organizirao neke od najuspjesnijih launcheva i PR programa
u povijesti Silikonske doline. Bivsi je ¢lan SMPTE i aktualan je ¢lan IEEE.
Jonathan je takoder priznati haiku pjesnik.

Jonathan je bio PR menadZer i glasnogovornik za Sony Corporation u
vrijeme njenog vrhunca, predstavljaju¢i kompanijine non-consumer
poslovne jedinice. S 25 godina postao je jedan od najmladih menadZera
u korporativnoj povijesti Sonya. Kao kljucni ¢lan u sjedistu korporativnih
komunikacija, njegova je funkcija ukljucivala savjetovanje top
menadZmenta, svakodnevnu PR aktivnost te kontrolu viSemilijunskog
budZeta, sve tek nekoliko godina nakon diplomiranja.

Uz njegovu ekspertizu, Horizon je nagraden statusom Agency of Record
te je stvorio veliki raspon PR strategija za Apple, SGI i ostale Fortune 500
kompanije, kao i veliki broj top-tier startupa.

Jonathan je profiliran u BusinessWeeku (dva puta), New York Timesu, RJ
Magazineu, San Jose Mercury Newsu, a pridonio je razvoju nekoliko velikih
tech news outleta. Takoder je pozvan da odrZi govore na nekoliko prestiznih
institucija, ukljucuju¢i Reuters Foundation Digital Vision Program na
Stanfordu.

PREDAVANJE // LECTURE

Jonathan is known as the “Guru of Silicon Valley” (a title awarded by
BusinessWeek) and has exclusively focused on high-tech PR over the
last 27 years. He has extensive corporate and agency PR experience as
well as a history of orchestrating a wide range of successful global public
relations campaigns at Sony, Apple, Pioneer and as counsel for a host of
Silicon Valley's hottest startups.

Jonathan has architected some of the most successful launches and
public relations pro-grams in Silicon Valley history. He is a past member
of SMPTE and a current member of IEEE. Jonathan is also an acclaimed
haiku poet

Jonathan was the PR manager and company spokesperson for Sony
Corporation in its heyday, representing the company’s far-flung ‘non-
consumer’ business units. At the age of 25, he was acclaimed as one
of the youngest managers in Sony corporate history. As a key member
of the headquarters corporate communications staff, his role included
counseling top management, day-to-day product PR responsibility and
control of a million dollar+ budget, all within a few years of graduating
college

Through his expertise, Horizon was awarded Agency of Record status and
created a range of public relations strategies for Apple, SGI and other
Fortune 500 companies, as well as a host of top-tier startups.

He has been personally profiled in BusinessWeek (twice), The New York
Times, RJ Magazine, and the San Jose Mercury News and has contributed
to several major tech news outlets. Jonathan has also been invited to
speak at several prestigious venues, including the Reuters Foundation’s
Digital Vision Program at Stanford University.

Tajne PR-a iz Silicon Valleya

Oslanjaju¢i se na 25 godina iskustva u tehnoloSkom PR-u s Appleom,
Sonyem te iz iskustva podrzavanja velikog broja europskih i americkih
startupa, Jonathan Hirshon objasnit ¢e Sto raditi, a Sto ne raditi u
odnosima s javnoscu u stilu Silicon Valleya uz dozu humora, istine kao i
uvida naucenih od stotina priznatih kompanija.

PR Secrets from Silicon Valley

Drawing on 25 years of Tech PR experience with Apple, Sony and a host
of successful European and American startups, Jonathan Hirshon will
explain the “do’s and dont's” of Silicon Valley-style public relations with
humor, truth and insights learned over hundreds of acclaimed campaigns
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@andjelicaaa

Havas LuxHub, visa potpredsjednica i
direktorica za globalnu strategiju (SAD)
Havas LuxHub, SVP and Global Strategy
Director (USA)

Ana Andeli¢ i Jana Savi¢ Rastovac

@janasavic

McCann Beograd, kreativna
direktorica (Srbija)

McCann Beograd, Creative
Director (Serbia)

Ana je visa potpredsjednica i
direktorica za globalnu strategiju
tvrtke Havas Lux Hub, globalne
strateske savjetodavne tvrtke
koja radi s vrhunskim luksuznim,
modnim i lifestyle brandovima, a
The Guardian ju je svrstao medu
deset najboljih stratega. Doktorirala
je  sociologiju na  sveudilistu
Columbia, i radila je za najbolje
svjetske reklamne agencije kao Sto
su Drogab, HUGE i AKQA. Poznata
je po svom futuristickom pristupu
strategiji, rukovodila je osmisljavanje
digitalnih brand iskustava i poslovnih
rieSenja za svjetske brendove.
Njeni su se radovi pojavili na Fast
Companyju, Adweeku, Advertising
Ageu,  Campaignu, u  Luxury
Daily, Communication Arts i The
Guardianu.

Ana is SVP, Global Strategy Director
at Havas LuxHub, a global strategic
consultancy working with the top luxury,
fashion and lifestyle brands. Ana is
recognized as one of the top ten digital
strategists in the world by the Guradian.
An experienced strategist with passion
for new things, Ana earned her
doctorate in sociology from Columbia
University and worked at the world's
top advertising agencies, like Drogab,
HUGE and AKQA. Known for her future-
facing approach to strategy, she led
design of digital brand experiences and
business solutions for global brands.
Ana is recognized as one of the top ten
digital strategists in the world by the
Guardian, and her writing appeared in
Fast Company, Adweek, Advertising
Age,  Campaign,  Luxury  Daily,
Communication Arts and the Guardian

Jana je kreativna direktorica u
agenciji McCann Beograd. Vjeruje
da ovaj posao ostavlja duboke
tragove u popularnoj kulturi i
da se, u skladu s tim, industrija
treba ponasati odgovorno. Sa
zavrSenim  studijem  sociologije
na  Beogradskom  univerzitetu,
zapocela je karijeru u oglasivackoj
industriji kreiraju¢i kampanje za
brendove kao Sto su Coca-Cola,
Carlsberg, Nestle i MTV. Medu
dostignuc¢ima broji i Bronc¢anog
lava na Festivalu u Cannesu 2011.
godine za kampanju NISTE SAMI, a
njeno ime nose i kampanje koje su
bile finalisti Eurobest i Goldendrum
festivala.

Jana is a Creative Director in
McCann Belgrade. She believes
our business leaves a deep mark
on popular culture and we as an
industry should act responsibly
with that in mind. With a BA in
sociology from the University of
Belgrade, she started her career
in advertising more than a decade
ago, creating stories and building
campaigns for brands such as
Coca-Cola, Carlsberg, Nestle and
MTV. Her credits include a 2011
Cannes Festival of Creativity Bronze
Lion won for the work she and her
team did on the Bridge Projection
Lifesaver campaign, is a Eurobest
and Goldendrum finalists and has
won numerous awards for the best
agency in Serbia

PREDAVANJE // LECTURE

5 pravila modernog marketinga
(i kako ih ovog trenutka mozZete upotrijebiti)

Marketingu treba resetiranje. Njegovo polje djelovanja sada je globalno,
digitalno, iskustveno i uskladeno s modernim vrijednostima. Potrosac
sljedece generacije ocekuje isti nivo besprijekornosti i pogodnosti od
etabliranih brendova kao Sto dobiva od skorojevica kao Sto su Uber, Net-a-
Porter ili pak Warby Parker. Da bi mogli pobijediti u ovom novom prostoru,
tradicionalne kompanije moraju razmisljati poput razornika. Moraju uciniti
pomak od igranja obrane prema napadu, ¢ak i ako to znaci prilagodbu ili
odbacivanje prethodno uspjesnih pristupa. Nove marketinske strategije u
danasnje se vrijeme nalaze na krizanju emocionalne naracije i tehnologije,
proizvoda i usluga, usluznosti potrosacu i mjerljivih poslovnih rezultata. U
ovoj prezentaciji Ana Ce predstaviti pet pravila koja marketing treba usvojiti
da bi postao pokretacka snaga iza poslovne transformacije, a Jana ce
istraZiti kako ta pravila mogu bi primijenjena u kontekstu regije.

5 Rules of Modern Marketing
(And How You Can Apply Them Right Now)

Marketing needs a reset. Its playing field is now global, digital, experiential
and aligned with modern values. The next-gen consumer now expects the
same level of seamlessness and convenience from the established brands
as they receive from upstarts like Uber, Net-a-Porter or Warby Parker. To
win in this new space, traditional companies need to think like disruptors.
They need to shift from playing defense to taking the offense, even if
that implies adapting, or discarding, formerly successful approaches
New marketing strategies today sit at the intersection of the emotional
narrative and technology, products and services, consumer utility and
clear & measurable business results. In this presentation, Ana is going to
introduce five rules that marketing needs to adopt in order to become the
driving force behind business transformation, and Jana is going to explore
how they can be applied in the context of the region
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Erik Meldik i Cenék Styblo Pete Radovich

ViralBrothers, Brother (Ce&ka)
ViralBrothers, Brother (Czech Republic)
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Eric Meldik i Cenek Styblo su dva prijatelja koji su istovremeno i ¢lanovi
vrlo popularog ¢eskog YouTube dua poznatiji kao ViralBrothers. Postali su
braca (aiviralni) kroz uzajamnu jubav prema podvalama. Dosli su do nivoa
gdje se vrlo zdusno udruze te odrade dosta velike podvale u javnosti, iako
su se prije nekog vremena fokusirali na ekskluzivno medusobne podvale.

PREDAVANJE // LECTURE

Erik Meldik and Cenek Styblo are two pals who are members of the
enormously popular YouTube duo known as ViralBrothers from the Czech
Republic. They have become brothers (and viral), through a shared true
love of the prank. They've reached the point now where they're happy to
team up to play large scale practical jokes on the public, but it wasn't too
long ago that the pair of them were individually focused on pranking - and
out-pranking - each other almost exclusively.

Life of a YouTuber

Jeste li se ikad zapitali kako doista uspjeti na YouTube-u kada ste iz male
zemlje? Ovo je prica o dvojici strastvenih YouTubera koji vole Sto rade, i
pritom dosezu do milijuna pretplatnika, globalne publike, partnerstava s

brendovima... A usput se vrhunski zabavljaju.

Life of a YouTuber

Ever wondered how to make it big on YouTube if you're from a small
country? This is the story of 2 passionate YouTubers who love what they
do, and they reached millions of subscribers, a global audience, brand
partnerships... and they're having a lot of fun on the way.
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CBS, redatelj i producent (SAD)
CBS, Director and Producer (USA)
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Kreativni direktor televizijske postaje CBS Sports Pete Radovich jedan je
od vrhunskih producenata/direktora na americkoj televiziji. Dobitnik je 28
Emmy nagrada, a radio je gotovo na svim velikim sportskim dogadanjima
koja idu uZivo na americkoj televiziji, ukljucujuéi Olimpijske igre, Super
Bowl, Wimbledon i zavrénicu koSarkaskog natjecanja NBA. Radovich
je roden u obitelji hrvatskih doseljenika. Odrastao je u New Yorku, a na
televiziji je poCeo raditi 1996. godine. Iznimno je vezan za svoje hrvatsko
podrijetlo.

Njegov je rad kao producenta [feature) reportaza prikazivan i u poznatoj
informativnoj emisiji .60 Minutes”. Izmedu ostaloga, njegova je pri¢a o
Zivotima mladica u Americkoj Samoi, malenoj oto¢noj zajednici u Pacifiku,
nominirana za nagradu Emmy.

PREDAVANJE // LECTURE

CBS Sports Creative Director, Pete Radovich, is one of the premier produc-
er/directors in American television. The 28-time Emmy award winner has
worked on nearly every major live sports event in American television,
including the Olympics, the Super Bowl, Wimbledon and the NBA Finals.
The son of Croatian immigrants, Radovich was raised in New York City
and started working in television in 1996. His ties to his Croatian heritage
run deep

As a feature producer, his work has appeared on the renowned news
magazine program “60 Minutes.” His work in this area includes an Emmy
nominated story on the lives of adolescent young men on the tiny Pacific
island nation of American Samoa

Najgledaniji dogadaj na svijetu!
50 godina Super Bowla

Pete Radovich objasnit ¢e kako je Super Bowl postao vise od sportskog
dogadaja i zasto ne postoji nista sli¢no u americkim medijima - ukljucujuci
i glamurozna slavlja prije utakmice, visokoprofilirani show u poluvremenu
u kojem su nastupali glazbenici poput Madonne, Princea i Beyonce kao i
reklame tijekom utakmice koje ¢e oglasivace kostati oko 5 milijuna dolara
za 30-sekundni spot. Pridruzite nam se jer ¢e nas Radovich odvesti iza
kulisa planiranja jednog od najvisokoprofilnijih, kompleksnih i izazovnih
televizijskih emitiranja na svijetu.

50 Years of the Super Bowl -
the Most Watched Sport Event
in the World!

Pete Radovich will explain how the Super Bowl became more than just a
sporting event and why there is nothing like it in American media - this
includes the glamorous pregame celebrations, half-time shows that
have featured musicians such as Madonna, Prince and Beyonce as well
as TV commercials that advertisers will pay around 5 million dollars for
a 30-second ad. Join us because Radovich will take us on a backstage
tour of planning one of the most high-profile, complex and challenging TV
broadcasts in the world.
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@MarkTungate

Epica Awards, Editorial Director (UK/ France)

Epica Awards, direktor izdanja (Velika Britanija/Francuska)

Mark Tungate
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HURA, predsjednik Uprave (Hrvatska)
HURA, Chairman of the Board (Croatia)
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Atanas Rajkov

MEeDIA pouls

Atanas Raykov, Viber, Generalni direktor CIE (Bugarska)
Atanas Raykov, Viber, Managing Director CEE (Bulgaria)

Mark Tungate domacin je medunarodnog Epica Zirija te urednik godisnjaka
Epica Book. S preko 30 godina iskustva u novinarstvu, autor je Sest knjiga,
ukljucujuci Adland: A Global History of Advertising, te bezbroj ¢lanaka
za izdanja iz cijelog svijeta, medu njima i za The Times, The Financial
Times, Advertising Age i Campaign. Pored toga, radio je i kao ghostwriter i
copywriter za brendove kao Sto su Diesel, Guess i MTV.

PREDAVANJE // LECTURE

Mark Tungate is hosting the Epica’s international jury and is curating the
annual Epica Book. With over 30 years of experience in journalism, he is
the author of six books, including Adland: A Global History of Advertising
and countless articles published all around the world, including The Times,
The Financial Times, Advertising Age and Campaign. He also worked as a
ghostwriter and copywriter for brands such as Diesel, Guess and MTV.

The Epica Showcase

Kao dio programa BalCannes dvorane Weekend Media Festivala, direktor
editorijala Epica-e Mark Tungate odrzat c¢e predavanje o tome Sto je
potrebno da kampanja bude uspjesna i osvoji nagrade. Iskustva Epica-inog
globalnog Zirija i principe Ziriranja ilustrirat ¢e projekcijom 45-minutnog
filma The Epica Showcase, s najboljim prijavljenim kampanjama i case
study-ima.

The Epica Showcase

As part of the BalCannes hall program at the Weekend Media Festival,
Epica’s editorial director Mark Tungate will present the Epica Showcase,
a 45-minute film featuring Epica Award winners from around the world
Epica is the only global creative prize awarded by the press. Mark will also
talk about the secrets behind award-winning work.

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // KAKO CEMO PRATITI IZBORE / HOW WILL WE COVER... // Vide na str. 54 / More on page 54

Dvorana Vikendica / Summer House Stage // TKO JE KOGA POJEO 2.0 / WHO ATE WHOM 2.0 // Vide na str. 55 / More on page 55

Dvorana Produzeni Vikend / Extended Weekend Stage // LIFE OF A... / LIFE OF A... // Vise na str. 28 / More on page 28

Dvorana Radionica / Workshop Stage // THE ART & SIENCE OF YOUTUBE... / THE ART & SIENCE OF YOUTUBE... // ViSe na str. 65/ More on page 65
Vikend Radni prostor / Weekend Work Space // DESTINATION ADVOCACY / DESTINATION ADVOCACY // Vise na str. 77 / More on page 77
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Atanas Rajkov veteran je mobilne komunikacije s vise od 10 godina
iskustva rada na bugarskom trzistu. Rajkov se pridruZio Viberovom timu te
¢e na novom poloZaju, nadgledati dodatni razvoj poslovanja Vibera u regiji
Centralne i Istoéne Europe s posebnom paznjom na trzista Bugarske,

Grcke, Srbije i Madarske.
Rajkov je proveo deset godina razvijajué¢i mobilnu tehnologiju za telefoniju

i VAS usluge pri najve¢em mobilnom operateru u Bugarskoj. Radio je i na
kreiranju i jacanju lokalnih startupova s fokusom na mobilnu telefoniju.

PREDAVANJE // LECTURE

Atanas Rajkov joined Viber’s team after ten years working on the evolution
mobile technology and VAS services at the largest telecom in Bulgaria,
as well as creating and strenghtening local start-ups focused on mobile
communications. His new position will have him supervise Viber's further
business development in the region of Central and Eastern Europe, with
special attention on Bulgaria, Greece, Serbia and Macedonia.

Nove mogucnosti za drustvenu
interakciju s digitalnom
javnoscu 21. stoljeca

0 cemu e govoriti na Weekendu? U eri u kojoj dolazece generacije
potrodaca i digitalne javnosti ve¢inom komuniciraju unutar chat grupa (za
razliku od prijasnje prakse - kroz druStvene mreZe sa Sirokim krugom
javnosti), pristup proizvodala sadrzaja i brandova odjece trebao bi se
mijenjati u korist efikasnoj komunikaciji prema korisniku. Ovo ce se
predavanje fokusirati na nacine pomocu kojih je moguce to ostvariti te Sto

vam moze dati prednost u danasnjem svijetu digitalnih platformi.

New Opportunities for Social
Interaction With The Digital
Audience of The 21st Century

What will he talk about at the Weekend? In an era where the upcoming
generation of consumers and digital audience is closing the majority of
their social interactions within chat groups and not wide-spectre social
networks, the approach of the content generators and brands should be
adapted in order to reach them effectively. The talk will focus on exactly
how this can be done, so that you stay ahead of the digital curve.

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 50 GODINA SUPER BOWLA / 50 YEARS OF THE SUPER BOWL // ViSe na str. 29 / More on page 29

Dvorana Vikendica / Summer House Stage // SMART CITY / SMART CITY // Vise na str. 56 / More on page 56

Dvorana Produzeni vikend / Extended Weekend Stage // SHOPPERS ARE HUMANS TOO / SHOPPERS ARE HUMANS TOO // Vide na str. 79 / More on page 79
Vikend Radni prostor / Weekend Work Space // KONACNO RECIMO ‘ZBOGOM'... / LET'S FINALLY SAY ‘GOODBYE'... // Viée na str. 78 / More on page 78
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PANELI // PANEL DISCUSSIONS

PETAK 10.00 - 11.00 DVORANA VIKEND // FRIDAY 10am - 11am WEEKEND STAGE

Zivot nakon pola 8

Nakon vise od 40 godina, javna je televizija pocetkom godine
svoj poznati sat koji najavljuje vecernje vijesti pomaknula pola
sata unazad. Sredisnji dnevnik je produzen, a format je postao
blizi onome komercijalnih televizija. Sama promjena je izazvala
raspravu o sredisnjim informativnim emisijama na hrvatskim
televizijama.

Koji je razlog priblizavanja formata svih nacionalnih televizija i
Sto je donijela promjena? Koji su ciljevi informativnih programa
razliCitih televizija? Kakve su gledanosti? Koja je razina kvalitete
informativnih programa u odnosu na regiju i razvijena trzista?
Koje su prednosti, a koji nedostatci?

SUDJELUJU // PARTICIPANTS:

Life After 7.30

After over 40 years, public television has set their famous news-
announcing clock back half an hour. The main evening news
format has been extended and the format is now closer to the
ones seen on commercial networks. The change itself set off a
series of discussions about central news shows on Croatian TV
networks. What is the reason for bringing closer the format of all
national networks and what has that change brought? What are
the goals of informative programs of various TV networks? How
are the ratings? What is the difference in quality of informative
shows in retrospect to the region and the developed markets?
What are their advantages and what are their disadvantages?

Lamija Aleckovic¢

HRT, rukovoditeljica Informativnog medijskog servisa, Hrvatska
HRT, Head of News Media Service, Croatia

Igor Bobic

RTL, glavni urednik i voditelj RTL-a Danas, Hrvatska
RTL, Editor in Chief and Anchor of RTL Danas, Croatia

MODERATOR

Ksenija Kardum

Nova TV, direktorica informativnog programa, Hrvatska
Nova TV, News Program Director, Croatia

Antonija Mandi¢

Soundset mreza, direktorica programa, Hrvatska
Soundset mreza, Program Director, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // TWITTER: #POWEROFNOW / TWITTER: #POWEROFNOW // Vise na str. 16 / More on page 16
Dvorana Produzeni vikend / Extended Weekend House // KAKO MAKSIMIZIRATI... / HOW TO MAXIMIZE... // Vie na str. 17 / More on page 17
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PANELI // PANEL DISCUSSIONS

PETAK 11.15 - 12.15 DVORANA VIKEND // FRIDAY 11.15am - 12.15pm WEEKEND STAGE

Digitalni biznis modeli

Danas najveca svjetska taxi kompanija ne posjeduje vozila,
a najpopularnija medijska kompanija ne proizvodi sadrzaj.
Digitalizacija mijenja tradicionalne industrije i omoguduje
kreativnim i brzim kompanijama da poremete tradicionalna
trzista i tako u brzom roku postanu globalni lideri. Regionalna
trziSta u Jugoisto¢noj Europi nisu toga postedena. Panel ¢e
pruziti odgovore na mnoga pitanja, poput Sto je buduénost za
kompanije iz regije i kako mogu iskoristiti tu priliku, odnosno
kako mogu izgubiti svoje trziste ako ne reagiraju na vrijeme, koji
su bili faktori uspjeha kompanija koje su znale iskoristiti prilike
koje pruza digitalizacija i kako transformirati kompaniju da
iskoristi digitalizaciju eksterno i interno.

SUDJELUJU // PARTICIPANTS:

Digital Business Models

Today, the largest global taxi company owns zero vehicles,
and the most popular media companies create zero content.
Digitalization changes traditional industries and enables creative
and quick-learning companies to disrupt traditional markets and
become global leaders in a short amount of time. Southeastern
European regional markets aren’t spared of this process. This
panel will offer answers to questions regarding the future of
regional companies and how they can use this opportunity,
or how they can lose their market if they don't react on time.
It will also tackle the success factors of companies that were
successful in using the opportunity digitalization offers and how
we can transform a company to use digitalization internally and
externally.

Anthony Le Roux

Uber, generalni menadzer za Istoénu Europu, Isto¢na Europa
Uber, General Manager for Eastern Europe, Eastern Europe

Dejan Ljustina

PwC Consulting Partner, SEE Telecoms & Technology leader, Hrvatska
. PwC Consulting Partner, SEE Telecoms & Technology leader, Croatia

MODERATOR

"“T Martin Navratil
=
3
Telenor Banka, predsjednik lzvrénog odbora, Srbija
1 Telenor Banka, President of the Executive Board, Serbia
Bozidar Pavlovi¢

EGCP, direktor, Hrvatska
EGCP, CEO, Croatia

Ivana Dragicevi¢

N1 televizija, izvr$na producentica medunarodnih sadrzaja, Hrvatska
N1 televizija, Executive Producer International News, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // WINGS FOR LIFE WORLD RUN / WINGS FOR LIFE WORLD RUN // Viée na str. 18 / More on page 18

Dvorana ProduZeni Vikend / Extended Weekend Stage // TEORIJA VELIKE NUZDE / THE THEORY OF THE GREAT URGE // Vi$e na str. 19 / More on page 19
Dvorana BalCannes / BalCannes Stage // AGENCIJA UZVRACA UDARAC... / AGENCY STRIKES BACK... // Viée na str. 20 / More on page 20

Dvorana Radionica / Workshop Stage // MAKING NEWS AND BREAKING... / MAKING NEWS AND BREAKING... // Vise na str. 70 / More on page 70
Dvorana Radionica / Workshop Stage // BOASTING, ROASTING... / BOASTING, ROASTING... // Vise na str. 62/ More on page 62

Vikend Radni prostor / Weekend Work Space // METRICOM - PRATI ZIVOT... / METRICOM - FOLLOW THE LIVES... // Vi$e na str. 71/ More on page 71
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PANELI // PANEL DISCUSSIONS

PETAK 12.30 - 14.00 DVORANA VIKEND // FRIDAY 12.30pm - 2pm WEEKEND STAGE

Mediteran kakav (ne) bi
trebao biti

Hrvatsku, kao i zemlje regije, u godinama pred nama ocekuje
znacajno povecanje prihoda od turizma, te dolazak sve veceg
broja gostiju. Turisticku ponudu volimo hvaliti, ali cesto ju
i kritiziramo. Znamo li zaista u kakvom je stanju turisticka
ponuda Hrvatske i regije? Koji su klju¢ni problemi u odnosu na
konkurente? Znamo li inovirati, koristimo li moderne tehnologije
i upravljamo li turizmom na kreativan nacin? Zasto viSe nema
turistickih startupa? Koja je uloga marketinga? Odgovore na sva
ova pitanja i viSe dat ¢e sudionici panela.

UVOD // INTRO

The Mediterrean as It Should
(Not) Be

In the upcoming years, Croatia and other countries in the region
are expecting a significant increase of revenue from tourism as
well as an increase of the number of guests. We tend to praise
our tourist offer, but at the same time we also criticize it. Do we
really know the real state of the tourist offer in Croatia and the
region? What are the key issues in regards to the competition?
Do we know how to innovate; do we use modern technologies
and manage tourism in a creative way? Why are there no more
tourist startups? What is the role of marketing in all this? Find
out the answers to these questions and more from the panel
participants.

/) Horwath HTL.

Hotel, Tourism and Leisure

Ratomir lvici¢

Hrvatska turisti¢ka zajednica, direktor Glavnog ureda, Hrvatska
Managing Director of the Croatian National Tourist Board, Croatia

SUDJELUJU // PARTICIPANTS:

Nenad Baki¢

Selectio, Hrvatska
Selectio, Croatia

Darko Lorencin

Ministarstvo turizma, ministar, Hrvatska
Ministry of Tourism, Minister, Croatia

! Tomislav Popovic
Maistra, predsjednik Uprave, Hrvatska
Maistra, Chairman of the Board, Croatia

MODERATOR

Sinisa Topalovic¢

Horwath HTL, partner, Hrvatska
Horwath HTL, Partner, Croatia

Boris Zgomba

Uniline, predsjednik Uprave, Hrvatska
Uniline, Chairman of the Board, Croatia

Zoran Sprajc
RTL, urednik i voditelj RTL-a Direkt, Hrvatska
RTL, Editor and Anchor od RTL Direkt, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // TREBAJU LI NOVINARI MEDIJE? / DO JOURNALISTS NEED THE MEDIA? // ViSe na str. 41 / More on page 41
Dvorana Produzeni Vikend / Extended Weekend Stage // RECI TO FILMOM! / SAY IT BY FILM! // ViSe na str. 42 / More on page 42

Dvorana BalCannes / BalCannes Stage // TRGOVINA ZA 21. STOLJECE / 21ST CENTURY TRADING // Vise na str. 43 / More on page 43

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND... / BOASTING, ROASTING AND... // Vise na str. 62/ More on page 62

Dvorana Radionica / Workshop Stage // TV REDEFINED / TV REDEFINED // Vise na str. 21/ More on page 21

Vikend Radni prostor / Weekend Work Space // GLEDAMO VAS DOK GLEDATE / WE ARE WATCHING YOU WATCHING // Vise na str. 71 / More on page 71
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PANELI // PANEL DISCUSSIONS

PETAK 12.30 - 14.00 DVORANA VIKENDICA // FRIDAY 12.30pm - 2pm SUMMER HOUSE STAGE

Trebaju li novinari medije?

Mediji su masovni komunikacijski kanal kroz koje je sadrzaj
distribuiran. Ujedno, mediji su agregator publike i platforma
preko koje novinari komuniciraju s javnosti. Danas novinari mogu
komunicirati s javnosti i direktno preko drustvenih mreza. Veliki
broj pojedinaca danas komunicira s vecom publikom nego Sto
je imaju mnogi mediji, ve¢ina ih komuniciraju direktno i kroz
medije, a mnogima su mediji samo jedan od kanala ili samo
dio procesa stvaranja sadrzaja. Pitamo li se s pravom trebaju li
novinari medije? Kako novinari koriste nove mogucnosti direktne
komunikacije s publikom? Kako mediji koriste drustvene mreze
i direktnu komunikaciju u stvaranju sadrzaja? Kako digitalne
platforme utjeCu na proces stvaranja sadrzaja?

SUDJELUJU // PARTICIPANTS:

Do Journalists Need the Media?

Media are a mass communication chanel through which content
is distributed. At the same time, the media are an aggregator
of the audience and a platform through which journalists
communicate with the public. Nowdays journalists can also
communicate with the public directly, using social media. A lot
of today’s individuals communicate with more audiences than
certain media, a lot communicate directly and through the media,
and for a lot of them, the media is only one of the channels or
merely a part of the process pf creating content. Are we wrong
to ask if journalists need media? How do journalists use the new
possibilities of direct communication with the audience? How
do the media use social networks and direct communication
in content production? How do digital platforms influence the
process of content production?

Dalija Hasanbegovic¢

Al Jazeera Balkans, prezenterica i reporterka, Bosna i Hercegovina
Al Jazeera Balkans, News Prezenter and Correspondent, Bosnia and Herzegovina

Tomislav Klauski

24 sata, kolumnist, Hrvatska
24 sata, Columnist, Croatia

MODERATOR

Dragana Radusinovi¢

Jutarnji list, Globus i Forbes, novinarka, Hrvatska
Jutarnji list, Globus and Forbes, Journalist, Croatia

Suzana Trnini¢

B92, autorica i voditeljica emisije Kaziprst TV B92, Srbija
B92, Author and Anchor of Kaziprst TV B92, Serbia

Hrvoje Kresic

RTL, reporter, Hrvatska
RTL, Reporter, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // MEDITERAN KAKAV (NE) Bl... / THE MEDITERREAN AS IT SHOULD... // Vise na str. 40 / More on page 40

Dvorana ProduZeni Vikend / Extended Weekend Stage // RECI TO FILMOM! / SAY IT BY FILM! // ViSe na str. 42 / More on page 42

Dvorana BalCannes / BalCannes Stage // TRGOVINA ZA 21. STOLJECE / 21ST CENTURY TRADING // Vide na str. 43 / More on page 43

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND... / BOASTING, ROASTING AND... // Vise na str. 62 / More on page 62

Dvorana Radionica / Workshop Stage // TV REDEFINED / TV REDEFINED // Vise na str. 21 / More on page 21

Vikend Radni prostor / Weekend Work Space // GLEDAMO VAS DOK GLEDATE / WE ARE WATCHING YOU WATCHING // Vise na str. 71/ More on page 71
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PANELI // PANEL DISCUSSIONS

PETAK 12.30 - 14.00 DVORANA PRODUZENI VIKEND // FRIDAY 12.30pm - 2pm EXTENDED WEEKEND STAGE

Reci to filmom! Kako PR i promocija
koriste sedmu umjetnost

Kako je James Bond za 45 milijuna dolara presao na Heineken?
Zasto je Manolo Blahnik odlucio osvojiti modni svijet, ali ne kroz
marketinsku kampanju, veé kroz seriju ‘Seks i grad'? Kako su te
djevojke iz New Yorka omogudile vrtoglavi rast prodaje mnogim
drugim proizvodima, restoranima i turistickim destinacijama?
Koliko su serije ‘Americka predsjednica’ i ‘Borgen’ pomogle
politicarkama da se uspnu na najvise drzavne duznosti? Zasto
je nakon serije "Zakon u Los Angelesu’ poraslo zanimanje za
studiranje prava? Kako je trilogija ‘Gospodar prstenova’ pokrenula
Frodo ekonomiju i unaprijedila turizam Novog Zelanda? Kako
je ‘Borat’ trajno ostavio posljedice na imidz Kazahstana? Zasto
neki turisti misle da su dubrovacke zidine izgradene za potrebe
snimanja serije ‘Igre prijestolja’? Kako je turska sapunica o
Sulejmanu redefinirala povijest turskih osvajanja?

Kako film namece nove trendove i teme u javnosti, utjeCe na
percepciju pojedinih brendova, poimanje proSlosti i sadasnjosti te
‘retusira’ imidZe poznatih osoba? Zasto film postaje sve znacajniji
PR alat? O tim i drugim temama na ovom panelu!

SUDJELUJU // PARTICIPANTS:

Say It by Film! How PR and
Promotion Use the Seventh Art

How did James Bond switch over to Heineken for $45 million? Why
did Manolo Blahnik decide to conquer the fashion world, although
not through a marketing campaign, but through “Sex and the City"?
How did these girls from New York enable skyrocketing sales of
many other products, restaurants and tourist destinations? How
much did the series "American President” and "Borgen” help
politicians to ascend to the highest state office? Why was there,
after "L.A. Law", an increased interest in studying law? How did
the trilogy “Lord of the Rings” launch the Frodo economy and
promote tourism in New Zealand? How did Borat leave permanent
consequences on the image of Kazakhstan? Why do some tourists
think that Dubrovnik city walls were built for filming the series
“Game of Thrones”? How did the Turkish soap opera about
Sukiman redefine the history of the Turkish conquests? How does
film impose new trends and topics in public, how does it influence
the perception of certain brands, of understanding the past and
present, and how does it ‘retouch” images of celebrities? Why is
film becoming an increasingly important PR tool? More on these
and other issues at this panel

I"-\ Boris Beker
e
'
' __*’ Chapter 4 Networks, partner, Austrija
. Chapter 4 Networks, Managing Partner, Austria

Tihoni Brci¢

Akademija dramskih umjetnosti, SveuciliSte u Zagrebu, profesor, Hrvatska
Academy of Dramatic Art, University of Zagreb, Professor, Croatia

Sasa Divjak

Odvjetnicko drustvo DTB, partner, Hrvatska
DTB Law Firm, Partner, Croatia

Hrvatski audiovizualni centar, ravnatelj, Hrvatska
The Croatian Audiovisual Centre, Director, Croatia

s‘
R Hrvoje Hribar

MODERATOR

Ivan Maloca

Interfilm, producent, Hrvatska
Interfilm, Producer, Croatia
Arsen Oremovic¢
Vecerniji list, novinar, Hrvatska
Vecernji list, Journalist, Croatia

Ognjen Svilici¢

redatelj, Hrvatska
Director, Croatia

Edward
Bernays

proa visoka Skola
2a komunikacijski
menadZment

BoZo Skoko

Millenium promocija, partner, Hrvatska
Millenium promocija, Partner, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // MEDITERAN KAKAV (NE) BI... / THE MEDITERREAN AS IT SHOULD... // Vise na str. 40 / More on page 40

Dvorana Vikendica / Summer House Stage // TREBAJU LI NOVINARI MEDIJE? / DO JOURNALISTS NEED THE MEDIA? // ViSe na str. 41 / More on page 41
Dvorana BalCannes / BalCannes Stage // TRGOVINA ZA 21. STOLJECE / 21ST CENTURY TRADING // Vise na str. 43 / More on page 43

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND... / BOASTING, ROASTING AND... // Vise na str. 62 / More on page 62

Dvorana Radionica / Workshop Stage // TV REDEFINED / TV REFINED // ViSe na str. 21 / More on page 21

Vikend Radni prostor / Weekend Work Space // GLEDAMO VAS DOK GLEDATE / WE ARE WATCHING YOU... // Vise na str. 71 / More on page 71

WEEKEND 2015

Trgovina za 21. stoljece

Digitalna trgovina 21. stoljeca ispunjava nasSe svjesne i nesvjesne
Zelje. Kako to utjeCe na marketing, medije, proizvodace i

potrosace?

SUDJELUJU // PARTICIPANTS:

PANELI // PANEL DISCUSSIONS

PETAK 12.30 - 13.30 DVORANA BALCANNES // FRIDAY 12.30pm - 1.30pm BALCANNES STAGE

21st Century Trading

Digital trade of the 21st century meets our conscious and
unconscious desires. How does it affect marketing, media,
producers and consumers”?

Darko Knez

Konzum, predsjednik Uprave, Hrvatska
Konzum, Chairman of the Board, Croatia

MODERATOR

Davor Bruketa

HURA, Hrvatska
HURA, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // MEDITERAN KAKAV (NE) Bl... / THE MEDITERREAN AS IT SHOULD... // Vie na str. 40 / More on page 40

Dvorana Vikendica / Summer House Stage // TREBAJU LI NOVINARI MEDIJE? / DO JOURNALISTS NEED THE MEDIA? // ViSe na str. 41 / More on page 41
Dvorana ProduZeni Vikend / Extended Weekend Stage // RECI TO FILMOM... / SAY IT BY FILM... // ViSe na str. 42 / More on page 42

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND... / BOASTING, ROASTING AND... // Vise na str. 62 / More on page 62

Dvorana Radionica / Workshop Stage // TV REDEFINED / TV REFINED // ViSe na str. 21 / More on page 21

Vikend Radni prostor / Weekend Work Space // GLEDAMO VAS DOK GLEDATE / WE ARE WATCHING YOU... // Vie na str. 71 / More on page 71
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PANELI // PANEL DISCUSSIONS

PETAK 15.30 - 16.30 DVORANA VIKEND // FRIDAY 3.30pm - 4.30pm WEEKEND STAGE

BalCannes Talk Show: Od
Laibacha do Pjongjanga

(Kako je jugoslavenska provokacija
postala svjetski fenomen)

Kao dio ovogodisnjeg programa BalCannesa, regionalne revije
reklamnih agencija, u Rovinj dolazi kultna slovenska grupa
Laibach. S ¢lanovima kontroverzne grupe koja se upravo vratila
s gostovanja u Sjevernoj Koreji, razgovarat ¢e izvréni kreativni
direktor slovenske agencije Pristop, Aljosa Bagola. Vokalistkinja
Mina Spiler i Jani Novak, idejni voda i ¢lan grupe od njenog
samog pocetka, ekskluzivno ¢e podijeliti svoja iskustva s globalno
znacajnih koncerata u Sjevernoj Koreji, gdje su, kao prva glazbena
grupa sa Zapada, bili pozvani od sluzbenog Pjongjanga. Bagolu
¢e, osim marketinske spretnosti Laibacha i njihovog mjesta u
modernoj pop kulturi, zanimati i doZivljaj najtotalitarnijeg rezima
na svijetu, njegova Cuvena cenzura i strahovlada, za koju Laibach
kazu da je nisu ni osjetili.

SUDJELUJU // PARTICIPANTS:

BalCannes Talk Show: From
Laibach to Pyongyang

(How the Provocation from Yugoslavija
Came to Be a Global Phenomenon)

The renowned Slovenian group Laibach will visit Rovinj during
Weekend Media Festival, as part of this year’s BalCannes, the
regional showcase for marketing agencies. AljoSa Bagola, the
executive creative director of Slovenia’s leading agency Pristop,
will guide the conversation with the members of the controversial
group, on the heels of their concert in North Korea. Laibach’s lead
vocalist Mina épwer and their creative director Jani Novak will
share their experiences from the groundbreaking performance
as the first music group from the Western hemisphere invited
to Pyongyang, exclusively with the BalCannes' crowd. Aside from
learning about Laibach’s marketing strategy and their place in
modern pop culture, Bagola will look into the totalitarian regime,
it's famous censorship and terror which Laibach claims didn't
affect them at all.

balcannes

CREATIVFE

Jani Novak

Laibach, Slovenija
Laibach, Slovenia

MODERATOR

Mina Spiler

Laibach, Slovenija
Laibach, Slovenia

AljoSa Bagola

Pristop, partner i izvréni kreativni direktor, Slovenija
Pristop, Partner and Executive Creative Director, Slovenia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // BUZZWORD... / BUZZWORD... // ViSe na str. 22 / More on page 22

Dvorana Produzeni Vikend / Extended Weekend Stage // KAKO STVORITI | SVIJETU... / HOW TO PRODUCE... // ViSe na str. 23 / More on page 23
Dvorana BalCannes / BalCannes Stage // GIRL POWER / GIRL POWER // ViSe na str. 45/ More on page 45

Dvorana Radionica / Workshop Stage // IGROM DO PRIJESTOLJA / GAMING TO THE THRONE // ViSe na str. 62 / More on page 62

Vikend Radni prostor / Weekend Work Space // KAKO NAPRAVITI LOKALNU... / HOW TO MAKE A LOCAL... // Vise na str. 72 / More on page 72

WEEKEND 2015

PANELI // PANEL DISCUSSIONS

PETAK 15.30 - 16.30 DVORANA BALCANNES // FRIDAY 3.30pm - 4.30pm BALCANNES STAGE

Girl Power

Broj Zena na menadZerskim pozicijama u regionalnoj oglasivackoj
industriji neprestalno raste, te se tako stjece dojam kako Zene
dominiraju oglasavanjem. Da bi ovu konstataciju potkrijepio,
Media Marketing je u svom rujanskom izdanju tridesetak strana
posvetio prilogu 'NjeZnija strana oglasavanja’ u kojem smo
predstavili 11 Zena iz komunikacijske industrije regije. Htjeli
smo pokazati kako Balkan nije crna rupa i kako su ovdje Zene
u komunikacijskoj industriji daleko zastupljenije nego u svijetu.
Koliko znate Zena u svijetu koje su na Celu oglasivackih agencija?
U regiji ih ima na desetine, ako ne i preko 100. Koliko znate Zena
u svijetu da su kreativne direktorice svojih agencija? U regiji ima
na desetine, sigurno dominiraju. Kada smo zavrsili tekstove, prvi
zakljucak koji nam se nametnuo bio je kako se Zene koje smo
intervjuirali uopée ne slazu s nasom tvrdnjom da cine vecinu
u komunikacijskoj industriji. Cak smatraju kako im to i nije
toliko bitno i ne slaZzu se s podjelom na spolove. Gdje je prava
istina i kakva je zaista situacija saznat ¢emo na panelu u okviru
BalCannesa.

SUDJELUJU // PARTICIPANTS:

Girl Power

The number of women in managerial positions in the regional
advertising industry has continued to grow to the point where
it seems the industry is dominated by women. In order to
corroborate this statement, Media Marketing has devoted 30
pages in their September issue called “THE SOFTER SIDE OF
ADVERTISING” in which they presented 11 women from the
regional communication industry. We wanted to show that the
Balkans are not literally a black hole and that women are more
represented in the communication industry than anywhere in
the world. How many women do you know that are heads of
advertising agencies? The region has tens if not even over a
hundred. How many women in the world are Creative Directors?
This region has tens of them, they definitely do dominate. When
we finalized the texts, the first conclusion we drew was that the
women we interviewed don’t agree with our claim. They even
think that this is not as important and they also don't agree with
the gender division. Where does the real truth lie and what is the
real situation - find out at this BalCannes panel.

Viedia .
Marketing

Vedrana Hercigonja Majetic¢

Tele2, direktorica odnosa s javnoscu, Hrvatska
Tele2, Public Relationship Director, Croatia

Aleksandra Dilevska
|
'1 Publicis Groupe Macedonia, direktorica, Makedonija
i Publicis Groupe Macedonia, Chief Executive Officer, Macedonia
(=3
ol

MODERATOR

Selma Ridanovi¢ Kenovié

UniCredit Bank, direktorica marketinga i PR-a, Bosna i Hercegovina
UniCredit Bank, Marketing and PR Director, Bosnia and Herzegovina

Marija Vicic¢

I1&F McCann Grupa, direktorica komunikacija, Srbija
|&F McCann Grupa, Communications Director, Serbia

lva Sulenti¢

voditeljica, Hrvatska
S8 Presenter, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // OD LAIBACHA DO PJONGJANGA / FROM LAIBACH TO PYONGYANG... // Vie na str. 44 / More on page 44
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PANELI // PANEL DISCUSSIONS

PETAK 16.45 - 17.45 DVORANA VIKENDICA // FRIDAY 4.45pm - 5.45pm SUMMER HOUSE STAGE

Ko to tamo glumi

.Pravi umjetnici kradu, ostali imitiraju”, recenica je koja se
pripisuje Picassu. Mozda zato one prave poduzetnike cesto
nazivaju i umjetnicima, jer na originalan nacin kombiniraju
poznate elemente i tako stvaraju novo - novi proizvod, ponude
novu uslugu, stvore novu kompaniju. Nastanak novog drugacijom
kombinacijom poznatog jedna je od brojnih definicija kreativnosti.
Ako je tako, zasto onda nemaviSe umjetnika medu poduzetnicima?
Proslavljeni glumci Branko Buri¢ - Buro i Rene Bitorajac dosli su
na ideju da osnuju novo privatno institucionalno kazaliste koje
vec od jeseni pocinje s radom u Zagrebu. Znaci li to da je vrijeme
da se bjezi iz kulture i umjetnosti u biznis? Ili je to potvrda teze da
je poduzetnistvo umjetnost, i nagovjestaj da ¢e se umjetnici sve
viSe bacati u poduzetnicke vode? Koliko ¢e im u ovom projektu
pomodi glumacko iskustvo? Imaju li svog omiljenog poslovnjaka
koji im je inspiracija za vlastiti biznis? Sto im o tome moZe reci
Dragan Bjelogrli¢, jo$ jedan renomirani glumac, koji je osmislio,
rezirao i uspjesno vodio umijetnicki relevantne i istovremeno
komercijalno uspjesne projekte .Vratit ¢e se rode” i ,Montevideo
- Bog te video"? O svemu tome i 0 mnogo ¢emu jo$ bit ée rijed
na ovom panelu.

SUDJELUJU // PARTICIPANTS:

Who's Actin’ Over There

“Real artists steal, others imitate” a sentence attributed to
Picasso. Maybe that's why real entrepreneurs are often called
artists, because they combine known elements in an original way
and create something new - make a new product, offer a new
service, create a new campaign. The creation of something that
is new by different combination is also one of many definitions
of creativity. If this is so, why are there not more artists within
entrepreneurs? Acclaimed actors Branko Buri¢ - Buro and
Rene Bitorajac have come up with an idea of founding a new
private institutional theatre which will open its doors in Zagreb
this fall. Does this mean that it's time to get away from culture
and arts into business? Or is it a confirmation of a thesis that
entrepreneurship is an art and a hint that artists will become
more entrepreneurial? How much will their acting experience
help them in this? Do they have a business role model for their
own business? What does Dragan Bjelogrli¢ - a renowned actor
who designed, directed and successfully led similar artistically
led and commercial projects “Vratit ¢e se rode” and "Montevideo
- Bog te video” - have to say about this thesis? Find out more
about this and many other issues in this panel

Rene Bitorajac

glumac, Hrvatska
Actor, Croatia

Branko Buri¢ Buro

glumac, reZiser i producent, Slovenija
Actor, Director and Producer, Slovenia

MODERATOR

Dragan Bjelogrli¢

] glumac, reZiser i producent, Srbija
Actor, Director and Producer, Serbia

Branimir Brkljac¢

Terra Panonica, osnivac, Srbija
Terra Panonica, Founder, Serbia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // BALCANNES PREDSTAVLJANJE... / BALCANNES TO PRESENT... // ViSe na str. 84 / More on page 84

Dvorana Produzeni Vikend / Expanded Weekend Stage // ZIVIMO U NEVJEROVATNOM VREMENU... / WE LIVE IN A... // Viée na str. 24 / More on page 24
Dvorana Radionica / Workshop Stage // MOC NETWORKINGA / THE POWER OF NETWORKING // Vise na str. 63 / More on page 63

Vikend Radni prostor / Weekend Work Space // SHOW ME THE MONEY!!! / SHOW ME THE MONEY!!! // Vise na str. 73 / More on page 73

WEEKEND 2015

PANELI // PANEL DISCUSSIONS

SUBOTA 10.00 - 11.00 DVORANA VIKEND // SATURDAY 10am - 11am WEEKEND STAGE

Medijski survival kit

Zahvaceni velikim  tehnoloSkim  promjenama i teSkom
ekonomskom krizom mediji su prisiljeni pronalaziti i razvijati nove
poslovne modele. U zadnjih nekoliko godina pratimo veliki broj
eksperimenata kojima mediji traZe nove izvore prihoda. Koji su
se modeli pokazali uspjeSnima na zapadu, a koje prepoznajemo
u regiji? Kako prilagoditi modele velikih trZiSta ovoj regiji? Mogu
li mediji i dalje biti dobar poslovni poduhvat? Ugrozavaju li novi
poslovni modeli novinarstvo?

SUDJELUJU // PARTICIPANTS:

Media Survival Kit

While still being caught up in the hard economic crisis and an
unforgettable revenue decrease, the media are forced to find and
develop new business models in order to survive. Which models
have proved to be successful in the west, and which ones do we
recognize in the region will be detected in this panel

Marko Biocina

Jutarnji list, pomocnik glavnog urednika, Hrvatska
Jutarnji list, Assistant Editor, Croatia

Marijan Jurenec

Planet TV, direktor, Slovenija
P Planet TV, General Manager, Slovenia

MODERATOR

Ivona Culo

Adria Media Zagreb, generalna direktorica, Hrvatska
Adria Media Zagreb, CEO, Croatia

Sasa Ceramilac

BLISSD17, direktor, Hrvatska

-4 BLISSD17, Director, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // POGLED PREKO PLOTA / PEEK OVER THE FENCE // Vise na str. 48 / More on page 48
Dvorana Produzeni Vikend / Extended Weekend Stage // VELIKE OCI MALIH... / BIG EYES OF LITTLE ... // Vise na str. 49 / More on page 49
Dvorana Radionica / Workshop Stage // BUDUCNOST PROFESIONALNE... / THE FUTURE OF PROFESSIONAL... // Vi$e na str. 64 / More on page 64
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PANELI // PANEL DISCUSSIONS

SUBOTA 10.00 - 11.00 DVORANA VIKENDICA // SATURDAY 10am - 11am SUMMER HOUSE STAGE

Pogled preko plota

Pogled preko plota je format koji predstavlja pregled medijske
scene svih trzidta regije. Cesto svjedo¢imo dobrim kampanjama,
odli¢noj produkciji ili Cujemo za neko novo medijsko preuzimanje
bez da razumijemo ili poznajemo kontekst. Svako malo nas
iznenadi neki novi startup predstavljajuci novu tehnologiju u
medijima, a da toga nismo bili ni svjesni. Kako bismo sve lakse
pratili, kako bismo razumijeli Sto se dogada i tko na koji nacin
napreduje - i ove vam godine dovodimo stru¢njake koji ¢e prenijeti
sve Sto ste propustili od Weekenda do Weekenda.

SUDJELUJU // PARTICIPANTS:

Peek Over the Fence

Peek over the Fence is a format featuring an overview of the
region’s markets. It was introduced two years ago as we had
realized that even if we know the brands, we don't know what is
really going on.

Oftentimes we come cross good companies and great production
or hear of a new media takeover without actually understanding
or knowing the context. Every once in a while a new startup
surprises us by presenting a new technology in the media without
us knowing about it. In order to keep track easier and understand
what is going on and who is advancing in what way, this year the
Weekend will once again bring six experts who will quickly inform
you of all the things that you have missed from one Weekend to
another.

Miro Bizi¢

FOX International Channels, Sales Manager, Hrvatska
FOX International Channels, Sales Manager, Croatia

Robert Coban

Color Press Group, predsjednik Upravnog odbora, Srbija
Color Press Group, Chairman of the Board, Serbia

Lejla Dautovi¢ Cai¢

Atlantic Grupa, direktorica programa kozmetike, Hrvatska
Atlantic Grupa, Director - Cosmetics, Croatia

MODERATOR

Ivana Gali¢

Nova TV, direktorica marketinga i korporativnih komunikacija, Hrvatska
Nova TV, Marketing & PR Director, Croatia

Jovan Stojanovic

Direkt Media Srbija, direktor, Srbija
Direkt Media Srbija, CEO, Serbia

Marijana Novak

Pro media group, Business Director, Hrvatska
Pro media group, Business Director, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // MEDIJSKI SURVIVAL KIT / MEDIA SURVIVAL KIT // Vise na str. 47 / More on page 47
Dvorana Produzeni Vikend / Extended Weekend Stage // VELIKE OCI MALIH... / BIG EYES OF LITTLE... // Vide na str. 49 / More on page 49
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WEEKEND 2015

PANELI // PANEL DISCUSSIONS

SUBOTA 10.00 - 11.00 DVORANA PRODUZENI VIKEND // SATURDAY 10am - 11am EXTENDED WEEKEND STAGE

Velike oci malih potrosaca - sto
nam djeca gledaju

Prema podacima Svjetske zdravstvene organizacije u proteklih
30-ak godina pretilost se u svijetu gotovo udvostrucila, a u 2012.
godini preko 40 milijuna djece imalo je prekomjernu tjelesnu
masu. SZ0 naglasava kako se prekomjerna teZzina moze sprijeciti
te da je uloga prehrambene industrije u tome iznimno velika.
Slijedom Globalne strategije Svjetske zdravstvene organizacije
o prehrani, fizickoj aktivnosti i zdravlju iz 2004. godine, kao i
Europske platforme iz 2005. godine, europski proizvodaci hrane
i pi¢a joS su 2007. dobrovoljno preuzeli nekoliko obaveza u
smislu aktivne uloge u prevenciji pretilosti, poglavito kod djece.
Jedna od glavnih obaveza je i takozvani EU pledge, dobrovoljno
usvojena pravila oglasavanja kada je rije¢ o oglasavanju prema
djeci i opcenito izlaganju prehrambenih proizvoda ovoj posebno
osjetljivoj skupini potrosaca. Inicijativa je originalno pokrenuta
od strane Svjetske federacije oglasivaca kao zajednicka obveza
industrije prema Platformi za poticanje fizicke aktivnosti i zdrave
prehrane EU komisije.

Panel ¢e pokusati utvrditi koliko se domaci oglasivaci pridrzavaju
ogranicenja po pitanju oglasavanja prema djeci mladoj od 12
godina.

SUDJELUJU // PARTICIPANTS:

Big Eyes of Little Spenders -
What Our Children Watch

According to the World Health Organization in the past 30 years,
obesity has almost doubled, and in 2012 over 40 million children
worldwide were overweight. The World Health Organization
stressed that obesity can be prevented and that the role of the
food industry is extremely important. Following the World Health
Organization Global strategy on nutrition, physical activity and
health from 2004 as well as the European platform from 2005,
European food and beverage manufacturers have taken on a
few responsibilities in 2007 regarding the prevention of obesity,
especially in children. One of the main responsibilities is also
the EU pledge - voluntarily agreed rules of advertisers regarding
advertising to children and generally exposing nutritional
products to this sensitive consumer group. The initiative has
been officially initiated by the World Federation of Advertisers
as a common responsibility of the industry towards the Platform
of encouraging physical activity and healthy nutrition of the EU
Commission. This panel will try to determine just how much
do local advertisers comply to advertising regulations towards
children under 12.

H Mario Fraculj
-

e Odbor za regulaciju i samoregulaciju HURA-e, predsjednik, Hrvatska
i HURA (Croatian Association of Communications Agencies) - Regulation and
il Self-Regulation Committee, President, Croatia

Ivan Gale

RTL, direktor prodaje, Hrvatska
RTL, Sales Director, Croatia

MODERATOR

Olivera Medugorac

HUP - Udruga prehrambene industrije i poljoprivrede, Koordinacija hrane i pica,
predsjednica, Hrvatska

CEA (Croatian Employees Association) - Food Industry and Agriculture
Association, Food and Drinks Section, President, Croatia

H Darija Vranesic Bender

KBC Zagreb, Odjel za klinicku prehranu, klini¢ki nutricionist, Hrvatska
University Hospital Zagreb, Department of Clinical Nutrition, Clinical
Nutritionist, Croatia

“a 1 |da Prester

-
& voditeljica, Hrvatska/Srbija
-

- b Presenter, Croatia/Serbia

U ISTO VRIJEME / AT THE SAME TIME:
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PANELI // PANEL DISCUSSIONS

SUBOTA 11.15 - 12.15 DVORANA VIKENDICA // SATURDAY 11.15am - 12.15pm SUMMER HOUSE STAGE

Should I Stay or Should | Go 2

.Svatko tko Zeli uspjeti u karijeri i ostvariti uspjeh, mora otici
iz Hrvatske, jer Hrvatska je mjesto koje ne dopusSta uspjeh”,
novinska teza kojom smo raspravu pod istim nazivom zapoceli
prosle godine i dalje podize prasinu. Dok smo lani raspravljali
na one koji su ostali. Kakva je njihova percepcija toga Sto je ovdje
moguce napraviti i tko su ti koji nesto doista i ¢ine?

SUDJELUJU // PARTICIPANTS:

Should I Stay or Should | Go 2

‘Anyone who wants to succeed in their career has to leave
Croatia, because Croatia is not a country that allows success’ - a
newspaper thesis which initiated a discussion last year is still
making a fuss this year. While we talked about those who left last
year, this year we are going to focus on those who decided to stay.
What is their perception, what can be done in Croatia, who are the
people that are actually making a difference?

Predrag Grubi¢

Adris grupa, direktor korporativnih komunikacija, Hrvatska
Adris grupa, Corporate Communications Director, Croatia

Korado Korlevi¢

profesor politehnike, Hrvatska
Professor of Polytechnics, Croatia

MODERATOR

Antonio Separovi¢

Oradian, CEQ, Hrvatska
Oradian, CEQ, Croatia

Goran Vlasi¢

Ekonomski fakultet u Zagrebu / Institut za inovacije, Hrvatska
Faculty of Economics and Business Zagreb / Innovation Institute, Croatia

Nikola Vrdoljak

404, direktor, Hrvatska
- 404, Director, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 5 MEGATRENDOVA U MEDIJIMA / 5 MEGATRENDS OF PUBLISHING // Vige na str. 25 / More on page 25
Dvorana ProduZeni Vikend / Extended Weekend Stage // TAJNE PR-A IZ SILICONE... / PR SECRETS... // Vise na str. 26 / More on page 26

Dvorana BalCannes / BalCannes Stage // 5 PRAVILA MODERNOG MARKETINGA / 5 RULES OF MODERN... // Vie na str. 27 / More on page 27
Dvorana Radionica / Workshop Stage // BUDUCNOST PROFESIONALNE... / THE FUTURE OF PROFESSIONAL... // Vise na str. 64 / More on page 64
Dvorana Radionica / Workshop Stage // DESTINATION DASHBOARD / DESTINATION DASHBOARD // Vise na str. 64 / More on page 64

Vikend Radni prostor / Weekend Work Space // U LOVU NA VELIKU IDEJU / THE HUNT FOR... // Vie na str. 74 / More on page 74
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PANELI // PANEL DISCUSSIONS

SUBOTA 12.30 - 14.00 DVORANA VIKEND // SATURDAY 12.30pm - 2pm WEEKEND STAGE

TV's Greatest Hits

Veé godinama mnogi talent i reality showovi postizu sve vecu
popularnost i sve vece gledanosti. ProSle smo godine na malim
ekranima regije gledali nekoliko iznimno uspjesnih talent
showova koje su pratili milijuni gledatelja. Medu njima su neki
od najpopularnijih globalnih primjera pa do lokalnih verzija, i svi
postizu sjajne rezultate. Koji je razlog tolike popularnosti takvih
showova? Kakve su usporedbe globalnih primjera i regije? Koja je
isplativost njihove produkcije za TV kuce?

SUDJELUJU // PARTICIPANTS:

TV's Greatest Hits

For years now many talent and reality shows have reached
great popularity as well as very high ratings. Last year we have
witnessed some extremely successful talent shows that were
followed by millions of viewers. Some of them come for the most
popular global examples and some are local versions, yet all have
excellent results. What is the reason behind this popularity? What
are the comparisons between global examples and the region?
What is the profitability for TV networks?

Manja Gr¢ic¢

Antenna Group, CEO, Srbija
Antenna Group, CEO, Serbia

Marija Nemci¢

HRT, ravnateljica Poslovne jedinice Produkcija i ¢lanica Ravnateljstva, Hrvatska
HRT, Production Manager and Member of the Management, Croatia

MODERATOR

Hennig Tewes

RTL, predsjednik Uprave, Hrvatska
RTL, Executive Officer, Croatia

Ivan Vlatkovic¢

PINK Media Group, potpredsjednik, Srbija
PINK Media Group, Vice President, Serbia

7 Antonija Mandi¢

Soundset mreZza, direktorica programa, Hrvatska
Soundset mreza, Program Director, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // SOMO BORAC / SOMO FIGHTER // Vige na str. 84 / More on page 84
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PANELI // PANEL DISCUSSIONS

SUBOTA 12.30 - 14.00 DVORANA PRODUZENI VIKEND // SATURDAY 12.30pm - 2pm EXTENDED WEEKEND STAGE

Big Data u zdravstvu

Farmaceutska industrija i IT industrija sve se viSe zblizavaju i
medusobno suraduju na inovativnim projektima. Rezultat tog
trenda je promjena u nacinu pristupa pacijentu i puno brzeg
pristupa efikasnoj terapiji. Zdravstveni IT startupi imaju potencijal
da ubrzaju te promjene i zajedno s velikim igracima poboljSaju
brigu za pacijenta. Ovaj ¢e se panel osvrnuti na trenutne
aktivnosti farmaceutske industrije u polju zdravstvenog IT-a, kao
i na to gdje se krecu i na koji nacin zdravstveni IT poduzetnici
mogu bolje suradivati s velikim farmaceutskim i biotehnoloskim
korporacijama te velikim IT kompanijama.

SUDJELUJU // PARTICIPANTS:

Big Data in Health Care

The pharmaceutical and IT industries are coming together and
interconnecting on innovative projects. The result of that trend
is a change in the patient approach and a much faster access
to effective therapy. Health IT startups have a potential to speed
up these changes and together with big players, improve patient
healthcare. This panel will take a look at current pharmaceutical
industry activities in the field of health IT, where they're headed
and in what way can the health IT entrepreneurs better cooperate
with large pharmaceutical and biotechnological corporations and
large IT companies.

Sani Pogorili¢

Inovativna farmaceutska inicijativa, izvréni direktor, Hrvatska
Innovative Pharmaceutical Initiative, Executive Director, Croatia

Mario Ravi¢
Ericsson Nikola Tesla, rukovoditelj poslovnog podrucja m2m i mobilnog
zdravstva ICT rje$enja za industriju i drustvo, Hrvatska

‘ Ericsson Nikola Tesla, Manager Engagement Practice m2m and mHealth
ICT for Industry and Society, Croatia

MODERATOR

Morena Simati¢

Bellabeat, COO, SAD/Hrvatska
Bellabeat, COO, USA/Croatia

Sinisa Varga

Ministarstvo zdravlja, ministar, Hrvatska
Ministry of Health, Minister, Croatia

Irina Culinovi¢

Vecernji list, Head of Health Community, Hrvatska
il Vecernji list, Head of Health Community, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // TV'S GREATEST HITS / TV'S GREATEST HITS // Vise na str. 51/ More on page 51

Dvorana Vikendica / Summer House Stage // SOMO BORAC / SOMO FIGHTER // ViSe na str. 84 / More on page 84

Dvorana BalCannes / BalCannes Stage // ZABORAVITE SVE STO STE NAUCILI / UNLEARNING // Vide na str. 53 / More on page 53

Dvorana Radionica / Workshop Stage // DESTINATION DASHBOARD / DESTINATION DASHBOARD // Vise na str. 64 / More on page 64
Dvorana Radionica / Workshop Stage // DIGITAL TAKEOVER... / DIGITAL TAKEOVER... // Vise na str. 76 / More on page 76

Vikend Radni prostor / Weekend Work Space // KAKO Bl SVIJET IZGLEDAO... / HOW WOULD THE WORLD... // Vise na str. 75 / More on page 75
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PANELI // PANEL DISCUSSIONS

SUBOTA 12.30 - 13.30 DVORANA BALCANNES // SATURDAY 12.30pm - 1.30pm BALCANNES STAGE

Zaboravite sve Sto ste naucili

Nasa je industrija u posljednjih nekoliko godina postala
opsjednuta ucenjem. Volimo govoriti o vremenu akceleracije,
kompleksnosti i potrebi ucenja novih trikova. No ono Sto nas koci
je nasa nesposobnost da se oduc¢imo od nekih opée priznatih
paradigmi, nacina razmisljanja i postupanja. To se posebice
odnosi na to kako se prilagodavamo i preuzimamo inovacije u
medijima. Kada se pojavi novi medij, on koristi sadrzaj drugog
medija kako bi razvio nove oblike izraZavanja. Danas, u vrijeme
ubrzanih digitalnih inovacija formata i platformi, ono to ¢e namu
potpunosti dati prednost u digitalnom okruZenju jest ‘oducavanje’
od svih opce priznatih nacina koristenja medija.

UVOD // INTRO

Unlearning: The Near Future of
Media and Communication

Ourindustry has become obsessed with learning over the last few
years. We love to talk about the age of acceleration, complexity
and the need to learn new tricks. But what is holding us back is
our ability to unlearn some generally accepted paradigms, ways
of doing and thinking. This is especially true for how we adapt to
and adopt innovation in the media. When a medium first appears,
it uses the content of another medium exclusively for its content
until its users have learned to exploit the new medium to develop
new forms of expression. Today, with the acceleration of digital
innovation in terms of formats and platforms, it's unlearning the
generally accepted ways of using media that will allow us to fully
take advantage of the digital landscape.

GREY group

Joanna Maria Bakas

LHBS Consulting Berlin, partner, Njemacka

Stefan Erschwendner

LHBS Consulting Berlin, partner, Njemacka

LHBS Consulting Berlin, Partner, Germany LHBS Consulting Berlin, Partner, Germany
SUDJELUJU // PARTICIPANTS:
Branka Bajt Ivona Jani¢

Hrvatski Telekom, direktor medijskih i digitalnih servisa, Hrvatska
Hrvatski Telekom, Media and Digital Services Director, Croatia

Grey Group, CEO Adriatic & Balkans
Grey Group, CEO Adriatic & Balkans

m Nikola Bubanj

MODERATOR

Agrokor, direktorica marketinskih komunikacija, Hrvatska
Agrokor, Marketing Communications Director, Croatia

Stefan Erschwendner

LHBS Consulting Berlin, partner, Njemacka
LHBS Consulting Berlin, Partner, Germany

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // TV'S GREATEST HITS / TV'S GREATEST HITS // ViSe na str. 51/ More on page 51

Dvorana Vikendica / Summer House Stage // SOMO BORAC / SOMO FIGHTER // Vie na str. 84 / More on page 84

Dvorana ProduZeni Vikend / Extended Weekend Stage // BIG DATA U ZDRAVSTVU / BIG DATA IN HEALTH CARE // Viée na str. 52 / More on page 52
Dvorana Radionica / Workshop Stage // DESTINATION DASHBOARD / DESTINATION DASHBOARD // Vise na str. 64 / More on page 64

Dvorana Radionica / Workshop Stage // DIGITAL TAKEOVER... / DIGITAL TAKEOVER... // Vise na str. 76 / More on page 76

Vikend Radni prostor / Weekend Work Space // KAKO BI SVIJET IZGLEDAO... / HOW WOULD THE WORLD... // Vise na str. 75 / More on page 75
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PANELI // PANEL DISCUSSIONS

SUBOTA 15.30 - 16.30 DVORANA VIKEND // SATURDAY 3.30pm - 4.30pm WEEKEND STAGE

Kako ¢emo pratiti izbore

Politika je postala u potpunosti medijatizirana. Izborni stoZeri
su prepuni komunikacijskih strucnjaka koji paze na svaki
detalj medijske prisutnosti. Publika od medija ocekuje detaljno
pracenje izbora i velike koli¢ine sadrzaja. Za medije su izbori velik
i kompleksan projekt koji je potrebno kvalitetno odraditi. Kako su
mediji u Hrvatskoj do sada pratili izbore i kako se pripremaju za
nadolazece, saznat ¢emo od klju¢nih ljudi najve¢ih medijskih
kuca.

SUDJELUJU // PARTICIPANTS:

How Will We Cover the Elections

Politics has become completely mediatized. Election
headquarters are full of communication experts who are
attentive of every detail of media presence. The public also
expects detailed reporting as well as a lot of content. For the
media, elections are a huge and complex project that needs to
be executed properly. How have the Croatian media handled
elections so far, and what are they doing for the upcoming
elections will be revealed from the media key people in Croatia.

Igor Alborghetti

Telegram, glavni urednik, Hrvatska
Telegram, Editor in Chief, Croatia

Gojko Drljaca

Jutarnji list, zamjenik glavnog urednika, Hrvatska
Jutarnji list, Deputy Chief Editor, Croatia

MODERATOR

Burdica Klancir

Tportal, glavna urednica, Hrvatska
Tportal, Editor in Chief, Croatia

Zdravko Milinovic¢

Vecernji list, izvrni urednik Vecernjeg lista i Urednik Obzora, Hrvatska
Vecerniji list, Executive Editor of Vecerniji List and Editor of Obzor, Croatia

Mislav Bago

Nova TV, Informativni program, Hrvatska
Nova TV, News Program, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikendica / Summer House Stage // TKO JE KOGA POJEO 2.0 / WHO ATE WHOM 2.0 // Vige na str. 55 / More on page 55

Dvorana Produzeni Vikend / Extended Weekend Stage // LIFE OF A YOUTUBER / LIFE OF A YOUTUBER // Viée na str. 28 / More on page 28
Dvorana BalCannes / BalCannes Stage // THE EPICA SHOWCASE / THE EPICA SHOWCASE // Vise na str. 30 / More on page 30

Dvorana Radionica / Workshop Stage // THE ART & SIENCE OF YOUTUBE / THE ART & SIENCE OF YOUTUBE // Vise na str. 65/ More on page 65
Vikend Radni prostor / Weekend Work Space // DESTINATION ADVOCACY / DESTINATION ADVOCACY // Vise na str. 77 / More on page 77
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PANELI // PANEL DISCUSSIONS

SUBOTA 15.30 - 16.30 DVORANA VIKENDICA // SATURDAY 3.30pm -4.30pm SUMMER HOUSE STAGE

Tko je koga pojeo 2.0

2010. godine, prate¢i kako velike medijske kuce, telekomi
i tehnoloske kompanije ulaze jedni drugima u podrucje
poslovanja, odrzali smo prvu raspravu pod imenom Tko de
koga pojesti’. Telekomi su tada ulazili u distribuciju sadrzaja
i uzurbano postajali mediji, mediji i pruzatelji usluga Zeljeli su
pristup broadband korisnicima, TV kuce su krenule na internet i
mobile, a mnoge internet kompanije na TV, IPTV je otvarao vrata
telekomima i u svijet TV oglaSavanja. Sve je postalo sastavnim
dijelom monetizacije jedinstvenog ekosustava Cetiri velike grupe
igraca: medija, telekomunikacijskih kompanija, proizvodaca
zabavne elektronike i internet igraca. Granice izmedu njihovih
parcijalnih ekosustava postajale su sve tanje, a distruptivni
poslovni modeli koji su nastali na bazi te konvergencije rusili su
i granice i kompanije. Kakva je situacija danas, nekoliko godina
kasnije? Postoji li jedinstveni ekosustav? Kakva je situacija
globalno, a kakva u regiji? Je li sadrzaj joS uvijek kralj? | tko ¢e na
kraju koga pojesti?

SUDJELUJU // PARTICIPANTS:

Who Ate Whom 2.0

Back in 2010, seeing how large media houses, telecoms and
tech companies entered in each other’s scope of activities, we
held a first discussion named “Who ate whom”. Telecoms were
then entering content distribution and quickly becoming the
media, while the media and service providers wanted access
to broadband users, TV networks turned to the internet and
mobile and many internet companies turned to TV, IPTV opened
its doors to telecoms and entered the world of TV advertising.
Everything became an integral part of monetizing a unique eco-
system made out of four groups of big players: media, telecoms,
producers of entertainment electronics and internet players. The
borders between their partial eco-systems became thinner and
thinner, while the disruptive business models created based on
this convergence took down borders and companies. What is
the situation a few years later? Is there a unique eco-system?
What is the global situation, and what is the regional situation?
Does user experience dictate the tempo with the development of
technology? Who will eat whom in the end?

Branko Cakarmig

POP TV, direktor programa, Slovenija
POP TV, Program Director, Slovenia

Sinisa Buranovic

Hrvatski Telekom, glavni pravni savjetnik, Hrvatska
Hrvatski Telekom, General Councel, Croatia

MODERATOR

Simon Furlan

Telekom Slovenije, direktor marketinga, Slovenija
Telekom Slovenije, Marketing Director / CMO, Slovenia

Boris Trupcevic

Styria Media International, direktor za Hrvatsku, Hrvatska
e Styria Media International, General Manager for Croatia, Croatia

Saso Dimitrievski

Pristop grupa, partner i ¢lan Uprave, Slovenija
Pristop grupa, Partner and Member of the Board, Slovenia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // KAKO CEMO PRATITI IZBORE / HOW WILL WE COVER... // Vide na str. 54 / More on page 54

Dvorana ProduZeni Vikend / Extended Weekend Stage // LIFE OF A YOUTUBER / LIFE OF A YOUTUBER // Viée na str. 28 / More on page 28
Dvorana BalCannes / BalCannes Stage // THE EPICA SHOWCASE / THE EPICA SHOWCASE // Vise na str. 30 / More on page 30

Dvorana Radionica / Workshop Stage // THE ART & SIENCE OF YOUTUBE / THE ART & SIENCE OF YOUTUBE // Viée na str. 65/ More on page 65
Vikend Radni prostor / Weekend Work Space // DESTINATION ADVOCACY / DESTINATION ADVOCACY // Vise na str. 77 / More on page 77
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PANELI // PANEL DISCUSSIONS

SUBOTA 16.45 - 17.45 DVORANA VIKENDICA // SATURDAY 4.45pm -5.45pm SUMMER HOUSE STAGE

Smart City: Koliko gradovi mogu
biti pametni?

Pretrpani kontejneri za otpad, previsoki racuni za vodu ili gradski
autobus koji nikako da dode kada nam je najvise potreban - zvuci
poznato? Gradovi u kojima Zivimo nastajali su po nacelu .vise,
brze, bolje”. Brze i bolje i danas su nam vazni, ali ovo .vise" sve
nam je vedi teret. MoZemo li gradovima upravljati pametnije?
| koliko to kosta? Mogu li samo bogati gradovi postati pametni
gradovi? Ima li pametnih gradova u Hrvatskoj i regiji? | kakva je
uloga interneta u svemu tome? Odgovore na ova i mnoga druga
pitanja doznajte na ovom pametnom panelu za pametne gradane!

UVOD // INTRO

Smart City: How Smart Can
Cities Become?

Crammed waste containers, too high utility bills or the city bus
that never comes on time - sounds familiar? The cities in which
we live in have evolved on the “bigger, better, faster” principle.
Better and faster is an important factor today, but “bigger” is
becoming more of a burden. Can we run cities in a smarter way?
How much would that cost? Can only wealthy cities become smart
cities? Are there any smart cities in Croatia and the region? What
is the internet’s role in all of this? Find out the answers to these
and many more questions in this smart panel for smart citizens!

Schneider

Darko Lopotar

Schneider Electric, generalni direktor, Hrvatska
Schneider Electric, CEO, Croatia

SUDJELUJU // PARTICIPANTS:

Josip Aleksic¢

Schneider Electric, Global Solution Architect, Srbija
Schneider Electric, Global Solution Architect, Serbia

Hrvoje I1Sek

Hrvatski Telekom, direktor korporativne prodaje/¢lan Uprave Combis, Hrvatska
Hrvatski Telekom, Corporate Sales Director/Board Member of Combis, Croatia

MODERATOR

Ivica Perica

Delloite, direktor, Poslovno savjetovanje
Delloite, Director, Business Advisory

Drazen Tomié

ICTbusiness.info, glavni urednik, Hrvatska
ICTbusiness.info, Editor in Chief, Croatia

Tanja lvancic BeloSevié¢

Vecernji list, novinar, urednica magazina IQ, Hrvatska
Vecerniji list, Journalist, IQ Magazine Editor, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 50 GODINA SUPER BOWLA / 50 YEARS OF THE SUPER BOWL // ViSe na str. 29 / More on page 29

Dvorana Produzeni vikend / Weekend Stage // SHOPPERS ARE HUMANS TOO / SHOPPERS ARE HUMANS TOO // ViSe na str. 79 / More on page 79
Dvorana Radionica / Workshop Stage // NOVE MOGUCNOSTI ZA... / NEW OPPORTUNITIES FOR... // Vie na str. 31 / More on page 31

Vikend Radni prostor / Weekend Work Space // KONACNO RECIMO 'ZBOGOM'... / LET'S FINALLY SAY ‘GOODBYE'... // Vie na str. 78 / More on page 78

WEEKEND 2015

Od 1874. godine kod nas je Kklijent uvijek u pravu.

Princ Arthur (sin kraljice Viktorije | princa Alberta)
kao princ-vilenjak. 1874.

www.gzh.hr

GRAFICKI
ZAVOD
HRVATSKE

UTEMELJEN 1874



A BE

| N T [ 2025 ; %
cromaris .." ’ /;%’{ﬂ%?%”
XA

L/

/
et
. !:,’/
7575 235

“5> L

GASIBYY <3
NEW YEAR'S EVE. 2016 .7

Mastate o vremenima
istinskog glamura?

S

godina proslog stoljeca u kojem su zabave bile raskosne, muskarci 10 I l e

Ne propustite retrospektivu dekadentnog razdoblja burnih 20-ih

elegantni, a Zene fatalne. U trodnevnom novogodi$njem programu
jedinstveni ambijent hotela Lone oZivjeti ¢e vremena burnih zabava,
uz retro-delicije, live glazbu i odbrojavanje koje neéete nikada
zaboraviti!

UNIQUE
DESIGN HOTEL
ROVIN]
CROATIA

,Mivolimo velike zabave. One su tako intimne. Na malim zabavama
ne postoji privatnost.”

Viée informacija na WWW.LONEHOTEL.COM Q. maistrd




AKO MOZE1

PROMUJENITI ZARULJU,
MOZETE SPOJITI

|EVOTV. & 69,99

Bez interneta, bez telef _Ja ¢ \ml““

bez kompliciranja.

Ukljuci i gledaj odma "- i _' |

R T
&
* ponesite evotv u vikendicu ili kod pr Jatejaﬁ
* darujemo mpmmflmkpgm 4

HBOCm a godinu dana
s ugov tdgtIOIJ

O Hrvatska posta

TELEVIZIJA DOSTUPNA SVIMA  www.evotv.hr

&)

RADIONICE
WORKSHOPS




RADIONICE // WORKSHOPS

PETAK 11.45 - 12.45 DVORANA RADIONICA // FRIDAY 11.45am - 12.45pm WORKSHOP STAGE

Boasting, Roasting and Toasting:
Adventures in Storytelling

Pric¢a o bogatoj tradiciji pricanja i prepri¢avanja bit ¢e naglasena
‘Zivim" anegdotama i iznenadujuéim podacima o umjetnosti i
znanosti storytellinga. Radionica ce istraziti ljepotu klasicnih
prica i kako njihove adaptacije izazivaju pomak kod slusatelja.
Razgovarat ¢e se o modernom storytellingu za vlastiti razvoj i u
korporativnim komunikacijama, kao i istraziti razlicite medije za
vizualizaciju prica koje ¢e proizvesti zajednic¢ka znacenja.

PREZENTERI // PRESENTERS

Boasting, Roasting and Toasting;
Adventures in Storytelling

The rich tradition of telling and retelling stories will be
highlighted with lively anecdotes and suprising facts about the
art and science of storytelling. We examine the beauty of classic
stories and how adaptation reflects shifts in the beholders. We
will talk about modern storytelling for personal development
and corporate communications as well as explore different
mediums for visualizing stories to create shared meanings.

Tina Lee Odinsky-Zec

Zagrebacka Skola ekonomije i managementa, direktorica Centra za inovacije i
poduzetnistvo, SAD/Hrvatska

Zagreb School of Economics and Management, Director of Innovation and
Entrepreneurship Center, USA/Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // DIGITALNI BIZNIS MODELI / DIGITAL BUSINESS MODELS // ViSe na str. 39 / More on page 39

Dvorana Vikendica / Summer House Stage // WINGS FOR LIFE WORLD RUN / WINGS FOR LIFE WORLD RUN // Vide na str. 18 / More on page 18

Dvorana Produzeni Vikend / Expanded Weekend Stage // TEORIJA VELIKE NUZDE / THE THEORY OF THE GREAT URGE // Viée na str. 19 / More on page 19
Dvorana BalCannes / BalCannes Stage // AGENCIJA UZVRACA UDARAC... / AGENCY STRIKES BACK... // Viée na str. 20 / More on page 20

Vikend Radni prostor / Weekend Work Space // METRICOM - PRATI ZIVOT... / METRICOM - FOLLOW THE LIVES... // Vie na str. 71 / More on page 71
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RADIONICE // WORKSHOPS

PETAK 15.30 - 16.30 DVORANA RADIONICA // FRIDAY 3.30pm - 4.30pm WORKSHOP STAGE

lgrom do prijestolja

Na spomen igrica i igranja, vecina pomisli na online igre, no
danasnja tehnologija omogudila je industriji gaminga da se
razvije i u drugim smjerovima. Konkretno, gaming dobiva sve
znacajnije mjesto u marketinskim strategijama. Time koliko

moze doprinijeti turizmu te kako ga koristiti u reklamnoj industriji
pozabavit ¢e se ova radionica.

PREZENTERI // PRESENTERS

Gaming to the Throne

When we mention games and gaming, most of us think of online
games, but today’s technology has enables the gaming industry
to develop in other directions. Specifically, gaming has earned
a much more significant position in marketing strategies. This
workshop will show us how gaming can contribute to tourism
and how to use it in the advertising industry.

Elizabeth Lane Lawley

Rochester Institute of Tehnology, School of Interactive Games & Media,
profesorica, SAD

Rochester Institute of Tehnology, School of Interactive Games & Media,
Professor, USA

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // OD LAIBACHA DO PJONGJANGA / FROM LAIBACH TO PYONGYANG // ViSe na str. 44 / More on page 44

Dvorana Vikendica / Summer House Stage // BUZZWORD: PROGRAMMATIC / BUZZWORD: PROGRAMMATIC // Vise na str. 22 / More on page 22

Dvorana ProduZeni Vikend / Expanded Weekend Stage // KAKO STVORITI | SVIJETU... / HOW TO CREATE AND SELL ... / Vise na str. 23 / More on page 23
Dvorana BalCannes / BalCannes Stage // GIRL POWER / GIRL POWER // ViSe na str. 45/ More on page 45

Vikend Radni prostor / Weekend Work Space // KAKO NAPRAVITI LOKALNU... / HOW TO MAKE A LOCAL ... // Vise na str. 72 / More on page 72
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RADIONICE // WORKSHOPS

PETAK 16.45 - 17.45 DVORANA RADIONICA // FRIDAY 4.45am - 5.45pm WORKSHOP STAGE

Mo¢ networkinga

Jo$ su nam roditelji dok smo bili mali govorili - pazi s kime se
druzis jer s kim si, takav si. Danas se u poslovnom svijetu kaze
da postajemo prosjek 5 ljudi s kojima najviSe provodimo vremena.
Jeste li znali da se ¢ak 57% poslova u Hrvatskoj sklapa na kavi?
U poslu je vazno ne samo Sto znamo nego i koga znamo, no
networking je puno viSe od dijeljenja posjetnica.

Saznajte kako se wucinkovito predstaviti u 15 sekundi i
zainteresirani drugu stranu za ono ¢ime se bavite, koja su to tri
pitanja kojima se moze uspostaviti smislen pocetni kontakt kao
osnova za dugotrajno poslovno prijateljstvo na obostranu korist,
u cemu kolegice cesce grijese i kako se svi mozemo ucinkovitije
umrezavati.

PREZENTER // PRESENTER

The Power of Networking

When we were young, our parents used to tell us - be careful who
you hang out with, or guilty by association. In today’s business world
it is said that we become the average of the 5 people we spend the
most time with. Did you know that 57% of business in Croatia is
settled over coffees? In business it is not only important what we
know but also who we know, but networking is a lot more than just
handing out business cards.

Find out how to effectively introduce yourself in 15 seconds and make
the other party interested in what you do. Also find out what are the
three key questions which can be used to establish a sensible initial
contact as a basis for a long-term mutual business friendship, as
well as where most colleagues make mistakes and how we can be
more effective in networking.

Kristina Ercegovic¢

=
Fl Business Cafe, vlasnica, Hrvatska
ﬁ Business Cafe, Founder, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // BALCANNES PREDSTAVLJANJE 25 NAJBOLJIH... / BALCANNES TO PRESENT... // Vise na str. 84 / More on page 84
Dvorana Vikendica / Summer House Stage // KO TO TAMO GLUMI/ WHO'S ACTIN’ OVER THERE // ViSe na str. 46 / More on page 46

Dvorana ProduZeni Vikend / Extended Weekend Stage // ZIVIMO U NEVJEROVATNOM... / WE LIVE IN AN AMAZING... // Viée na str. 24 / More on page 24
Vikend Radni prostor / Weekend Work Space // SHOW ME THE MONEY!!! / SHOW ME THE MONEY!!! // ViSe na str. 73 / More on page 73
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RADIONICE // WORKSHOPS

SUBOTA 10.30 - 11.30 DVORANA RADIONICA // SATURDAY 10.30am - 11.30am WORKSHOP STAGE

Buduc¢nost profesionalne
fotografije

Tehnologija je u potpunosti izmijenila fotografiju. Ponekad se Cini
da je postprodukcija postala vaznija od samog snimanja. Kroz
razvoj tehnologije, kamera je dospijela u gotovo svaki uredaj i time
omogudila da se fotografijom moze baviti gotovo svatko. Kakvo je
trenutno stanje, a kakva buducnost fotografije? Ima li i dalje prostora
za klasicnu fotografiju? Ima li danas uopce profesionalaca u svijetu
fotografa amatera?

PREZENTERI // PRESENTERS

The Future of Professional Pho-
tography

Technology changed photography completely. Sometimes it seems
as if postproduction became more important than the shooting itself.
Through the development of technology, camera found its place in
merely every device and therefore made it possible for anyone to shoot
photos. What is the current situation and what awaits in the future? s
there still room for classical photography? Are there professionals in
a world of amateur photographers?

Damir Fabijani¢

Fotograf, Hrvatska
Photographer, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // MEDIJSKI SURVIVAL KIT / MEDIA SURVIVAL KIT // Vise na str. 47 / More on page 47

Dvorana Vikendica / Summer House Stage // POGLED PREKO PLOTA / PEEK OVER THE FENCE // Vise na str. 48 / More on page 48
Dvorana Produzeni Vikend / Extended Weekend Stage // VELIKE OCI MALIH... / BIG EYES OF LITTLE... // Vie na str. 49 / More on page 49
Vikend Radni prostor / Weekend Work Space // U LOVU NA VELIKU IDEJU... / THE HUNT FOR THE... // Viée na str. 74 / More on page 74
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RADIONICE // WORKSHOPS

SUBOTA 11.45 - 12.45 DVORANA RADIONICA // SATURDAY 11.45am - 12.45pm WORKSHOP STAGE

Destination Dashboard

Destinacije raspolaZzu ogranicenim podacima zasnovanim na
pausalnim opservacijama i mystery shopping analizama, ¢ime se
propusta mogucnost pruzanja vrhunskog doZivljaja u destinaciji.
Potrebno je bolje razumjeti vlastite goste! KoriStenjem digitalnih
tehnoloskih rjeSenja, poput Destination Dashboard, nalazi takvih
istrazivanja postaju od velike vrijednostizadestinacijske menadzment
organizacije, hotele, muzeje i ostale dionike destinacije. 5to je sve
moguce istrazivati i na koji nacin turisticke destinacije mogu od toga
profitirati i istodobno podizati razinu zadovoljstva gostiju te koje su
relevantne koristi Destination Dashboard sustava i kako on izgleda
na konkretnom primjeru, otkriva upravo ova radionica.

PREZENTERI // PRESENTERS

Destination Dashboard

Destinations are disposed of limited data based on lump sum
observations and mystery shopping analysis, which in return
overlooks the possibility of offering a superb experience at the
destination. It is necessary to better understand your guests! By
using digital technological solutions, such as Destination Dashboard,
the results of these researches become of great value to destination
management organizations, hotels, museums and other parts of the
destination. This workshop will show us what we can explore, what
way can the tourist destinations profit from it and at the same time
raise the guest satisfaction level as well as the relevant benefits of
the Destination Dashboard system and what it looks like in a specific
example.

/\ Horwath HTL. ( lj research

Hotel, Pourtum ared Lotuss

Tom Mathar

LJ Research, voditelj istrazivanja, Skotska
LJ Research, Research Manager, Scotland

Zoran Kasum

Horvath HTL, voditelj projekata, Hrvatska
Horvath HTL, Project Manager, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 5 MEGA TRENDOVA... / 5 MEGATRENDS... // ViSe na str. 25/ More on page 25

Dvorana Vikendica / Summer House Stage // SHOULD | STAY... / SHOULD | STAY... // Vie na str. 50 / More on page 50

Dvorana Produzeni Vikend / Extended Weekend Stage // TAJNE PR-A... / PR SECRETS... // Vise na str. 26 / More on page 26

Dvorana BalCannes / BalCannes Stage // 5 PRAVILA MODERNOG... / 5 RULES OF... // Viée na str. 27 / More on page 27

Vikend Radni prostor / Weekend Work Space // U LOVU NA VELIKU IDEJU.../ THE HUNT FOR THE... // Vide na str. 74 / More on page 74
Vikend Radni prostor / Weekend Work Space // KAKO BI SVIJET.../ HOW WOULD THE... // Vie na str. 75/ More on page 75

WEEKEND 2015

RADIONICE // WORKSHOPS

SUBOTA 15.30 -16.30 DVORANA RADIONICA // SATURDAY 3.30pm - 4.30pm WORKSHOP STAGE

The Art & Science of YouTube
Content Lab Workshop

Vrlo vjerojatno ste Culi za YouTube. No znate i kako YouTube zaista
funkcionira? Znate li raditi s YouTube algoritmom, a ne protiv njega?
Znate li kako si podidi gledanost koriste¢i najbolju praksu kanala,
videa i programiranja? A kakva je situacija s vasom kreativnom
strategijom? Imate li ju uopce i znate li je li bila djelotvorna za vase
YouTube kanale, i kako se to sve moze izmjeriti? Dodite, zajedno
sa svim svojim pitanjima, i budite spremni i sami doc¢i do nekih
odgovora. Radionica je namijenjena video i web producentima,
menadZerima drustvenih medija kao i kreativcima iz medija koji su
aktivno zainteresirani za YouTube i video sadrzaje.

PREZENTERI // PRESENTERS

The Art & Science of YouTube
Content Lab Workshop

Chances are you have heard about YouTube. But do you really know the
art and science of YouTube? Do you know how to work with YouTube’s
algorithm, and not against it? Do you know how to grow your audience,
leveraging channel, video and programming best practices? And what
about your creative strategy? Do you have one and do you know what
has worked for successful YouTube channels and how to measure it all
up? Come with your questions and be prepared to work out some of the
answers too. The workshop is aimed at video and web producers, social
media managers as well as media creatives with an active interest in
YouTube and video assets.

Anna Bartoskova

Google, YouTube Strategic Partner Manager CEE, Velika Britanija
Google, YouTube Strategic Partner Manager CEE, UK

Marta Lysiak

Google, YouTube Strategic Partner Manager CEE, Velika Britanija
Google, YouTube Strategic Partner Manager CEE, UK

Gosia Krasowska

Google, YouTube Content Partnerships Manager CEE, Velika Britanija
Google, YouTube Content Partnerships Manager, CEE, UK

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // KAKO CEMO PRATITI IZBORE / HOW WILL WE COVER... // Vi&e na str. 54 / More on page 54

Dvorana Vikendica / Summer House Stage // TKO JE KOGA POJEO 2.0 / WHO ATE WHOM 2.0 // Vie na str. 55/ More on page 55

Dvorana Produzeni Vikend / Extended Weekend Stage // LIFE OF A YOUTUBER / LIFE OF A YOUTUBER // ViSe na str. 28 / More on page 28
Dvorana BalCannes / BalCannes Stage // THE EPICA SHOWCASE / THE EPICA SHOWCASE // Vise na str. 30 / More on page 30

Vikend Radni prostor / Weekend Work Space // DESTINATION ADVOCACY / DESTINATION ADVOCACY // Vie na str. 77 / More on page 77
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PREZENTACIHE // PREZENTATIONS

PETAK 11.00 - 11.30 VIKEND RADIONICA // FRIDAY 11.00am - 11.30am WEEKEND WORKPLACE

Making News and Breaking News -
prva godina N1

Kao CNN-ov ekskluzivni podruzni informativni kanal regije, N1
kabelska i digitalna platforma stvara prostor za sebe kao brand za
profesionalne vijesti u ve¢ krcatom medijskom okruZenju. U prvih
dvanaest mjeseci djelovanja, glavna N1 sredista u Zagrebu, Sarajevu
i Srbiji su se formirala kao vode u podrudju izvanrednih vijesti te
izvjesStavanja uZivo. Koji izazovi prijete? Kako ¢e se platforma nastaviti
razvijati? Sto odekivati dalje od N1?

PREZENTER // PRESENTER

Making News and Breaking News -
The First Year of N1

As the exclusive CNN affiliate news channel in the region the N1
cable and digital platform is creating space for itself as a defining
brand for professional news output in a crowded media landscape. In
the first twelve months of operations the main N1 news centres in
Zagreb, Sarajevo and Serbia have established themselves as leaders
in the field of breaking news and covering live events. What are the
challenges? How will the platform develop? What more can we expect
from N17

Jugoslav Cosi¢

Adria News Sarl, direktor programa i vijesti N1 Srbija, Srbija
Adria News Sarl, Director of News N1 Serbia, Serbia

Tihomir Ladisic¢

Adria News Sarl, direktor programa i vijesti N1 Hrvatska, Hrvatska
. Adria News Sarl, Director of News N1 Croatia, Croatia

Brent Sadler

Adria News Sarl, predsjednik Upravnog odbora, Luksemburg
Adria News Sarl, Chairman of N1 Editorial Board, Luxemburg

Aleksandra Subotic¢

United Media Sarl, generalni direktor, Luksemburg
United Media Sarl, CEO, Luxemburg

Amir Zukic

Adria News Sarl, direktor programa i vijesti N1 BiH, BiH
Adria News Sarl, Director of News N1 BiH, BiH

NN Ecause e

U ISTO VRIJEME // AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // DIGITALNI BIZNIS MODELI / DIGITAL BUSINESS MODELS // ViSe na str. 39 / More on page 39

Dvorana Vikendica / Summer House Stage // WINGS FOR LIFE WORLD RUN / WINGS FOR LIFE WORLD RUN // Viée na str. 18 / More on page 18

Dvorana Produzeni Vikend / Extended Weekend Stage // TEORIJA VELIKE NUZDE / THE THEQRY OF THE GREAT URGE // Vie na str. 19 / More on page 19
Dvorana BalCannes / BalCannes Stage // AGENCIJA UZVRACA UDARAC... / AGENCY STRIKES BACK ... // Viée na str. 20 / More on page 20

Vikend Radni prostor / Weekend Work Place // MEDIANET JE ISTRAZIO... / MEDIANET DOES THE... // Vide na str. 70 / More on page 70

PETAK 11.15 - 11.45 VIKEND RADNI PROSTOR // FRIDAY 11.15am - 11.45am WEEKEND WORK SPACE

Medianet je istrazio: Tko je
najpopularniji novinar u Hrvatskoj

Ponovljeno istrazivanje Medianeta nakon dvije godine pokazat ce tko
je u o¢ima hrvatskih gradana najpoznatiji novinar. Prisjetit ¢emo se
rezultata ankete iz 2013. i prezentirati vam rezultate iz rujna 2015. Tko
su najpopularniji TV, radijski i tiskovni novinari? Pridruzite nam se na
kratkoj, ali dinamicnoj prezentaciji i saznajte. Mozda ste bas vi medu
prvih 10 najpopularnijih novinaral!

Medianet Did The Research: Who'is The
Most Popular Journalist in Croatia?

Once again after two years, Medianet will show us who the most
popular journalist is in the eyes of Croatian people. We will take a look
back to the 2013 results and present the results from 2015. Who are
the most popular TV, radio and print journalists? Join us for a short,
but very dynamic presentation and find out. Maybe you are one of the

top 10 most popular journalists!
() Medianet

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // DIGITALNI BIZNIS MODELI / DIGITAL BUSINESS MODELS // Vise na str. 39 / More on page 39

Dvorana Vikendica / Summer House Stage // WINGS FOR LIFE WORLD RUN / WINGS FOR LIFE WORLD RUN // Vise na str. 18 / More on page 18

Dvorana Produzeni Vikend / Extended Weekend Stage // TEORIJA VELIKE NUZDE / THE THEORY OF THE GREAT URGE // Vige na str. 19 / More on page 19
Dvorana BalCannes / BalCannes Stage // AGENCIJA UZVRACA UDARAC... / AGENCY STRIKES BACK ... // Vie na str. 20 / More on page 20

Dvorana radionica / Workshop Stage // MAKING NEWS... / MAKING NEWS... // ViSe na str. 70 / More on page 70

WEEKEND 2015

PREZENTACIHE // PREZENTATIONS

PETAK 11.45 - 12.15 VIKEND RADNI PROSTOR // FRIDAY 11.45am - 12.15pm WEEKEND WORK SPACE

Metricom - Prati zivot
drustvenih mreza

Interaktivna radionica alata Metricom specijaliziranog za pracenje i
analizu drustvenih mreZa u regiji. Brzo i jednostavno, manje pogresnih
postova, lokalna podrska, automatski sentiment samo su neke od
prednosti Metricoma nad sli¢nim alatima.

PREZENTER // PRESENTER

Metricom - Follows the Life of
Social Networks

An interactive workshop using the Metricom tool specialized for
tracking and analysis of social networks in the region. Quick and easy,
less false posts, local support and automated sentiment are just some
of the benefits of Metricom over similar tools.

Marko Buljan

Medianet, IT Manager, Hrvatska
Medianet, IT Manager, Croatia

U ISTO VRIJEME // AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // DIGITALNI BIZNIS MODELI / DIGITAL BUSINESS MODELS // Vise na str. 35/ More on page 35

Dvorana Vikendica / Summer House Stage // WINGS FOR LIFE WORLD RUN / WINGS FOR LIFE WORLD RUN // ViSe na str. 16 / More on page 16
Dvorana Produzeni Vikend / Extended Weekend Stage // TEORIJA VELIKE NUZDE / THE THEORY OF THE GREAT URGE // Vise na str. 17 / More on page 17
Dvorana BalCannes / BalCannes Stage // AGENCIJA UZVRACA UDARAC... / AGENCY STRIKES BACK ... // Viée na str. 18 / More on page 18

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND... / BOASTING, ROASTING AND... // Vise na str. 56 / More on page 56

PETAK 12.30 -13.30 VIKEND RADNI PROSTOR // FRIDAY 12.30pm - 13.30pm WEEKEND WORK SPACE

Gledamo vas dok gledate

|I&F McCann Grupa u suradnji s IPG Labom predstavlja tehnolosku
platformu ATTENTV kao jednostavan nacin da se testira bilo koji video
sadrzaj. Na globalnoj sceni postoji mnogo tehnologija koje se danas
koriste za istrazivanje i razumijevanje nivoa paznje gledatelja dok gledaju
odredeni video format. Mnoge platforme danas mogu i dekodirati
emocije gledatelja, a ¢ak pokusavaju da raspoznaju spol i godine osobe
koja gleda video sadrzaj. Vecina njih je tehnoloski vrlo zahtjevna i prilicno
skupa metoda istrazivanja. U trenutku kada online video sadrZaj rapidno
postaje primaran nacin zadovoljenja potrebe za brzom informacijom
ili lakom zabavom, a s druge strane blogeri dobivaju na sve vecem
znacenju u smislu utjecaja koji imaju na potrosace, ATTENTV daje brz,
pristupacan uvid u to hoce li odredeni video sadrzaj imati uspjeha kod
publike, a da to nije samo broj lajkova, pregleda ili dijeljenja.

PREZENTER // PRESENTER

We Are Watching You Watching

I&F McCann Group in cooperation with IPG Lab present the ATTENTV
technological platform as a simple way of testing video content. There
are many technologies on the global scene that are used for research
and understanding viewer attention levels or certain video formats.
Today, many platforms can decode viewer emotions, and even define
the sex and age of the viewer. Most of them are a very technologically
advanced and relatively expensive research method. In a time when
online video content is rapidly becoming a primary way of gratification
for quick information or light entertainment, and bloggers are becoming
more important because of the effect they have on consumers, ATTENTV
offers a quick, approachable insight if a certain video content will be
successful with an audience, and that is not just the number of likes,
views or shares.

Katarina Kosti¢

I&F McCann Grupa, direktorica razvoja za medijske operacije, Srbija

I&F McCann Grupa, Business Development Director Media Operations SEE, Serbia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // MEDITERAN KAKAV (NE) Bl... / THE MEDITERREAN AS IT SHOULD ... // Vige na str. 40 / More on page 40

Dvorana Vikendica / Summer House Stage // TREBAJU LI NOVINARI MEDIJE? / DO JOURNALISTS NEED THE MEDIA? // Vie na str. 41 / More on page 41
Dvorana Produzeni Vikend / Extended Weekend Stage // RECI TO FILMOM / SAY IT BY FILM! // ViSe na str. 42 / More on page 42

Dvorana BalCannes / BalCannes Stage // TRGOVINA ZA 21... / 21ST CENTURY... // ViSe na str. 43 / More on page 43

Dvorana Radionica / Workshop Stage // BOASTING, ROASTING AND... / BOASTING, ROASTING AND... // Vise na str. 62 / More on page 62

Dvorana Radionica / Workshop Stage // TV REDEFINED / TV REDEFINED // ViSe na str. 21/ More on page 21
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PREZENTACIHE // PREZENTATIONS

PETAK 15.30 - 16.30 VIKEND RADNI PROSTOR // FRIDAY 3.30pm - 4.30pm WEEKEND WORK SPACE

Kako napraviti lokalnu televiziju

Kako praviti bolje i gledljivije programe lokalnih televizija u Hrvatskoj?
Zasto je teznja malih televizija da “odrastu” i postanu velike u
sadrzajnom smislu siguran put u propast? Koliko novca je potrebno
za miran Zivot jedne lokalne televizije? Kome su lokalne televizije
potrebne - vlasnicima, novinarima, tehnicarima, politicarima,
gospodarstvenicima, gradanima...? Mogu li lokalne televizije suradivati
i raditi zajednicke programe i istodobno sacuvati svoju prepoznatljivost
i lokalni "§tih"? Odgovore e potraZiti za okruglim stolom celni ljudi
lokalnih televizija u Hrvatskoj.

PREZENTERI // PRESENTERS

How To Make A Local Television
Channel

How to create better and more watchable local TV programs in
Croatia? Why is the aspiration of small networks to “grow up” and
become big in a contextual manner a safe way into failure? How much
money is necessary for a peaceful life of a local TV network. Who
needs local networks - owners, journalists, technicians, politicians,
businessmen, citizens....? Can local TV networks cooperate and create
joint programs while at the same time keep their recognisability and
their local "touch”? Find out the answers to these questions at a round
table with the leaders of Croatia’s local TV networks.

Drenislav Zeki¢

TV Istra, direktor programa, Hrvatska
TV Istra, Editor in Chief, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // OD LAIBACHA DO PJONGJANGA / FROM LAIBACH TO PYONGYANG // Vise na str. 44 / More on page 44

Dvorana Vikendica / Summer House Stage // BUZZWORD: PROGRAMMATIC / BUZZWORD: PROGRAMMATIC // Vie na str. 22 / More on page 22

Dvorana Produzeni Vikend / Extended Weekend Stage // KAKO STVORITI | SVIJETU.../ HOW TO CREATE AND SELL ... // Vide na str. 23/ More on page 23
Dvorana BalCannes / BalCannes Stage // GIRL POWER / GIRL POWER // ViSe na str. 45/ More on page 45

Dvorana Radionica / Workshop Stage // IGROM DO PRIJESTOLJA / GAMING TO THE THRONE // ViSe na str. 62 / More on page 62

WEEKEND 2015

PREZENTACIHE // PREZENTATIONS

PETAK 16.45 -17.45 VIKEND RADNI PROSTOR // FRIDAY 4.45pm - 5.45pm WEEKEND WORK SPACE

Show Me The Money!!l Izmjerite
vrijednosti svojih online PR
aktivnosti

Kreirali ste i odradili vrhunsku online PR kampanju za svog klijenta.
Trebate pokazati plodove svog truda, no koje metrike pokazati da klijent
bude zadovoljan i svjestan Sto ste za njega ucinili... Mjerenje utjecaja
PR aktivnosti i u doba klasicnih medija bilo je pitanje puno prijepora
i kontroverzi. U doba internetskih medija i drustvenih mreza situacija
se zakomplicirala. U ovom predavanju pokazat ¢emo glavne probleme
i moguca rjesenja, te odgovoriti na pitanje: MoZemo Li pokazati koliko
novaca je klijentu donijela vasa PR kampanja?

PREZENTER // PRESENTER

Show Me The Money!ll Measure
The Worth Of Your Online PR
Activities

You have just created a top online PR campaign for your Client. Now
you need to show the fruits of your labour, but which metrics should
you show so that the Client is satisfied and aware of everything you
have done for him...measuring the effects of PR activities in a time of
classical media was a question of many disputes and con-troversies.
In a time of internet media and social networks the plot has thickened.
This lecture will point out the main issues and possible solutions, as
well as answer the question: can we show just how much money the
Client has made with your PR campaign?

Petar Cuk

Mediatoolkit, Media Monitoring Specialist, Hrvatska
Mediatoolkit, Media Monitoring Specialist, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // BALCANNES PREDSTAVLJANJE 25 NAJBOLJIH... / BALCANNES TO PRESENT... // Vise na str. 84 / More on page 84
Dvorana Vikendica / Summer House Stage // KO TO TAMO GLUMI / WHO'S ACTIN" OVER THERE // ViSe na str. 46 / More on page 46

Dvorana Produzeni Vikend / Extended Weekend Stage // ZIVIMO U NEVJEROVATNOM... / WE LIVE IN AN AMAZING ... // Viée na str. 24 / More on page 24
Dvorana Radionica / Workshop Stage // MOC NETWORKINGA / THE POWER OF NETWORKING // Vie na str. 63 / More on page 63
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PREZENTACIHE // PREZENTATIONS

SUBOTA 11.15 -12.15 VIKEND RADNI PROSTOR // SATURDAY 11.15am -12.15pm WEEKEND WORK SPACE

Razmisljati kao kreativna agencija: U
lovu na veliku ideju

Kreativnost se, pogotovo u marketinskim krugovima, iz nekog razloga
podsvjesno smatra necim gotovo na rubu misticnog. Necim c¢ime
su blagoslovijeni rijetki, pomalo autisti¢ni kvaziumjetnici koji tu i
tamo, nakon nekog neartikuliranog rituala i hektolitra kave izbacuju
nekakve ideje, viSe ili manje po ukusu osobe koja ih treba odobriti.
To je dobro kada kreativnost treba prodati, ali lose kada o kreativnom
procesu i idejama treba razgovarati. Bas zato, uhvatit ¢emo priliku da
demistificiramo pojam kreativnosti i osvijestimo proces dolaska do
ideja na kakvima rastu dobro vodeni brandovi. Ako ste se kao klijent bar
jednom poZzeljeli nadi s druge strane rampe i upustiti s nama u proces
traZenja ideja - dobrodosli. Tko zna, moZda ¢e vam kreativni proces s
kojim ¢emo vas upoznati pomoci da sami dodete do kreativnijih ideja
od onoga Sto u posljednje vrijeme vidate.

PREZENTER // PRESENTER

Creative agency thinking: The Hunt
for the Grand Idea

Creativity is, mostly in the marketing circles, for some reason considered
something almost borderline mystical. It's something that only a few are
blessed with - mostly autistic quasi-artists here and there, who, after a
non-articulated ritual and a few hectoliters of coffee tend to spill out
some ideas, more or less to savor the taste of the person who needs
to approve them. It's good when creativity needs to be sold, but it's bad
when we talk about ideas and the creative process. That is precisely why
we will take a shot at demystifying the term creativity and to awaken
the process of getting ideas that great brands are built on. If you, as
a Client, have ever wanted to see the other side of the process and try
and look for ideas with us - you're welcome. Who knows, maybe the
creative process that you will get to know will help you to reach even
more creative ideas than what you've been seeing lately.

Alen Keki¢

I to nije sve, kreativni direktor, Hrvatska
| to nije sve, Creative Director, Croatia

Rona Zulj

I to nije sve, copywriter, Hrvatska
| to nije sve, Copywriter, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 5 MEGATRENDOVA U MEDIJIMA / 5 MEGATRENDS OF PUBLISHING // Vise na str. 25 / More on page 25

Dvorana Vikendica / Summer House Stage // SHOULD | STAY OR... / SHOULD | STAY OR... // Vie na str. 50 / More on page 50

Dvorana Produzeni Vikend / Extruded Weekend Stage // TAJNE PR-A IZ SILICONE... / PR SECRETS... // ViSe na str. 26 / More on page 26

Dvorana BalCannes / BalCannes Stage // 5 PRAVILA MODERNOG MARKETINGA... / 5 RULES OF MODERN MARKETING... // Vise na str. 27 / More on page 27
Dvorana Radionica / Workshop Stage // BUDUCNOST PROFESIONALNE... / THE FUTURE OF PROFESSIONAL ... // Vie na str. 64 / More on page 64
Dvorana Radionica / Workshop Stage // DESTINATION DASHBOARD / DESTINATION DASHBOARD // Vise na str. 64 / More on page 64

WEEKEND 2015

PREZENTACIHE // PREZENTATIONS

SUBOTA 12.30 - 13.30 VIKEND RADNI PROSTOR // SATURDAY 12.30pm -1.30pm WEEKEND WORK SPACE

Kako bi svijet izgledao bez dizajna

Zivimo u eri digitalnih medija u kojoj se informacije razmjenjuju
munjevitom brzinom. PaZnju nam privlace tekstovi do 144 ili ¢ak od
90 karaktera, a sve preko toga nam je dosadno ili previSe. Brzina
plasiranja i procesuiranja informacija dovela je do toga da se sve vise
komunicira putem vizualnih sadrzaja (fotografije, postovi] koji Cesto
ne zadovoljavaju ni minimum profesionalnih standarda. Ako se, pak,
i radi dizajn za drusStvene mreZe, konzumenti tog sadrzaja Cesto se
podcjenjuju. Zbog Cega je online sadrzaj manje vrijedan od outdoor ili
print materijala? Zbog ¢ega se od sr..e materijala ocekuju rezultati kao
od visokobudZetnih spotova i TV kampanja?

Nasuprot ovome, ekonomije u prethodnim stolje¢ima i desetlje¢ima
‘rasle’ su na razli¢itostima, segmentiranju, dobro osmisljenom dizajnu
ambalaZe i promotivnih materijala. Lideri u industrijama su postali
to Sto jesu upravo zato jer im je svaki segment prelijepo izgledao.
Ucestvujte u ovoj diskusiji i pogledajte kako bi izgledali proizvodi i
kampanje velikih kompanija da nisu dizajnirane. Da li bi postali to Sto
jesu da su se oglasavali na nacin, na koji to vecina, u danasnjici, radi
online?

MODERATOR

How Would the World Look Like
Without Design?

We live in an era of digital media where information is exchanged in
lightning speed. Our attention spans up to 144 characters, sometimes even
90, everything more is either too boring or too much. the speed of pacing
and processing infor-mation has led to the fact that we communicate
more via visual content (photog-raphy, posts) that doesn't satisfy even the
minimal professional standards. If we cre-ated content for social media,
the consumers of this content are often undervalued. Why is online content
less worth than outdoor or print materials? Why do we expect high-budget
TVCs from s**t materials?

Contrary to this, the economies in the past centuries and decades have
“grown” on differences, segmentation, well designed product packaging
and promotional materials. The industry leaders have become what they
are because of the fact that each segment looked beautiful. Participate
in this discussion and see how products and campaigns would look like if
they were not designed. Would they become what they are today if they had
advertised like most do online today?

Ejub Kucuk

ContentCreatorApp.com, direktor, BiH
ContentCreatorApp.com, CEO, BiH

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // TV'S GREATEST HITS / TV'S GREATEST HITS // ViSe na str. 51 / More on page 51

Dvorana Vikendica / Summer House Stage // SOMO BORAC // SOMO FIGHTER // ViSe na str. 84 / More on page 84

Dvorana Produzeni Vikend / Extruded Weekend Stage // BIG DATA U ZDRAVSTVU / BIG DATA IN HEALTH CARE // Vise na str. 52 / More on page 52
Dvorana BalCannes / BalCannes Stage // ZABORAVITE SVE 5T0... / UNLEARNING // Vie na str. 53 / More on page 53

Dvorana Radionica / Workshop Stage // DESTINATION DASHBOARD / DESTINATION DASHBOARD // Vise na str. 64 / More on page 64

Dvorana Radionica / Workshop Stage // DIGITAL TAKEOVER... / DIGITAL TAKEOVER... // Vise na str. 76 / More on page 76
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PREZENTACIHE // PREZENTATIONS

SUBOTA 13.00 -14.00 DVORANA RADIONICA // SATURDAY 1pm - 2pm WORKSHOP STAGE

DIGITAL TAKEOVER: Prilagodi se ili umnri
- kako se brendovi trebaju razvijati u
promijenjenoj trzisnoj klimi

Sat polako otkucava i krajnje je vrijeme da brendovi prilagode svoj
pristup trZistu te da se usklade s potrosackim navikama. Relevantnost
na trzistu znaci pomak fokusa u digitalnu sferu, kao i maksimiziranje
dostignuca koristenjem najefektivnijin komunikacijskih kanala. Koji
su to novi trendovi i dokazane uspjesne strategije? Saznajte vise od
vodecih stru¢njaka na ovom panelu.

PREZENTER // PRESENTER

DIGITAL TAKEOVER: Adapt or Die
- How Brands Must Evolve in the
Changing Marketing Landscape

The clock is ticking and it is time for brands to adapt their approach
to the market to be in-tune with consumer behaviour. Staying relevant
means shifting brand focus to the digital sphere and maximising
performance by using the most efficient communication channels.
What are new trends and proven success strategies? Hear more from
leading experts of this panel.

2

Marin Curkovi¢
MEC/WPP i AdScanner, direktor strategije i poslovnog razvoja, Njemacka

MEC/WPP and AdScanner, Head of Strategy & Business Development,
Germany

Petra Bio¢ Petrac

WWF Adria, voditeljica odjela kominikacija, Hrvatska
WWEF Adria, Communications Manager, Croatia

MODERATOR

Vjekoslav Srednoselec

Voditelj iProspect Adriaticsa i Konzultant za digitalne komunikacije u Carat
Hrvatska, Hrvatska

iProspect Adriatics/Carat, Head of iProspect Adriatics and Digital
Communication Consultant at Carat, Croatia

Karlo Stojcevic¢

RedPoint, direktor i élan Uprave, Hrvatska
RedPoint, CEO and Board Member, Croatia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // TV'S GREATEST HITS / TV'S GREATEST HITS // Vise na str. 51/ More on page 51

Dvorana Vikendica / Summer House Stage // SOMO BORAC / SOMO FIGHTER // ViSe na str. 84 / More on page 84

Dvorana ProduZeni Vikend / Extended Weekend Stage // BIG DATA U ZDRAVSTVU / BIG DATA IN HEALTH CARE // Vide na str. 52 / More on page 52
Dvorana BalCannes / BalCannes Stage // ZABORAVITE SVE STO STE NAUCILI / UNLEARNING // Viée na str. 53 / More on page 53

Vikend Radni prostor / Weekend Work Space // KAKO BI SVIJET IZGLEDAO... / HOW WOULD THE WORLD... // Vise na str. 75 / More on page 75

WEEKEND 2015

PREZENTACIHE // PREZENTATIONS

SUBOTA 15.30 -16.30 VIKEND RADNI PROSTOR // SATURDAY 3.30pm - 4.30pm WEEKEND WORK SPACE

Destination Advocacy - novi
model komunikacije u turizmu i
hospitalityju

Uvijek je vazno znati medijsku vrijednost promotivne kampanje,
jer nam Ccinjenice i brojevi mogu dokazati njihovu uspjesnost. To je
temelj klasicnog PR-a turistickih odredista, no to viSe nije dovoljno.
Propagiranje odredista Destination advocacy je novi model promocije
koji koristi emocionalni ucinak kako bi zadobio srca utjecajnih osoba
i opinion makera. Konacan cilj je do¢i do krajnjih korisnika - turista i
putnika - i pretvoriti ih u goste koji se vradaju svake godine.

PREZENTER // PRESENTER

Destination Advocacy - a New
Model of Communication in
Tourism and Hospitality

Knowing the media value of promotion campaigns is important, as facts
& figures can prove their success. That's the foundation of classical
destination PR but it's no longer enough. Destination advocacy is a new
model of promotion that uses emotional impact to win the hearts of
influencers and opinion makers. Its ultimate goal: to reach the final
users - tourists and travelers - and turn them into return visitors.

Anja Mutic¢

Travel Journalist & Digital Nomad, Hrvatska/SAD
Travel Journalist & Digital Nomad, Croatia/USA

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // KAKO CEMO PRATITI IZBORE / HOW WILL WE COVER ... // Vi$e na str. 54 / More on page 54

Dvorana Vikendica / Summer House Stage // TKO JE KOGA POJEO 2.0 / WHO ATE WHOM 2.0 // Vie na str. 55/ More on page 55

Dvorana Produzeni Vikend / Extended Weekend Stage // LIFE OF A YOUTUBER / LIFE OF A YOUTUBER // ViSe na str. 28 / More on page 28
Dvorana BalCannes / BalCannes Stage // THE EPICA SHOWCASE / THE EPICA SHOWCASE // ViSe na str. 30 / More on page 30

Dvorana Radionica / Workshop Stage // THE ART & SCIENCE... / THE ART & SCIENCE... // Vise na str. 65/ More on page 65
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PREZENTACIHE // PREZENTATIONS

SUBOTA 16.45 - 17.45 VIKEND RADNI PROSTOR // SATURDAY 4.45pm -5.45pm WEEKEND WORK SPACE

Urednik ili prodavac: Konacno
recimo ‘zbogom’ pageview metrici

Od prvih dana online izdavastva, pageview kao metrika igra veoma
vaznu ulogu: od prodaje oglasnog prostora do odredivanja uspjesnosti
pisaca i urednika. No, tokom godina, zbog same prirode parametra,
sistem napravljen oko pageview metrike je postao iskvaren. Urednici/
novinari su primorani objavljivati vijesti koje ¢e donositi klikove. PiSu o
temama koje su popularne, a ne koje su vazne. Urednici time postaju
prodavaci.

U ovom predavanju saznat Cete kako je taj sistem utjecao da mali
website iz Srbije postane regionalni hit, kako je borac za ljudska prava
i jednakost proglasen rasistom i odbacen od strane drustva, kako je
nepoznat i neafirmiran pisac dospio na listu bestsellera New York
Timesa, te kako je jedan poznati pisac iskoristio sistem i sukob dva
ogromna izdavaca da proda milijune knjiga.

RjeSenje lezi u promjeni nacina gledanja na analitiku. Umjesto da se
oslanjamo na samo jednu metriku (pageview, time spent), potreban je
prijelaz na holisticku kut gledanja.

Content Insights, kombinirajuci preko 100 razli¢itih metrika, daje
kompletnu sliku o tome Sto se dogada s vasim sadrzajem. Urednik
dolazi do uvida koji mu je potreban za 10ak sekundi, bez obzira koji
mu podatak treba.

MODERATOR

Editor or Salesman: Let's Finally Say
‘Goodbye’ to Pageview Metrics

Since the first days of online publishing, pageview as metrics has played
a vital role: from selling ad space to determining the success of writers
and editors. But, through the years, due to the nature of the parameter,
the pageview metric system has deviated. Editors/journalists are forced to
publish news that bring clicks. They write about issues that are popular,
instead of important ones. Editors are becoming salesmen. This lecture
will help you find out how the system has affected a small portal in Serbia
in becoming a regional hit, how a fighter for human rights and equality
has been proclaimed a racist and rejected from society, how a unknown
and unestablished writer came to be on New York Times' bestseller list,
and how a well-know writer used the system as well as the conflict of two
publishing houses to sell millions of copies of his book.

The answer is to change the perception of analytics. Instead of relying on
one metric system [pageview, time spent), we should start taking a more
holistic approach.

Content Insights will give you the complete picture on what's happening
with your content. With its help the editor can now get the information he
needs in 10 seconds, no matter what this data should be.

Mario Krivokapi¢

Content 360, direktor prodaje, Srbija
Content 360, Head of Sales, Serbia

U ISTO VRIJEME / AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 50 GODINA SUPER BOWLA / 50 YEARS OF THE SUPER BOWL // Vise na str. 29 / More on page 29

Dvorana Vikendica / Summer House Stage // SMART CITY... / SMART CITY... // Vise na str. 56 / More on page 56

Dvorana Produzeni vikend / Extended Weekend Stage // SHOPPERS ARE HUMANS... / SHOPPERS ARE HUMANS... // ViSe na str. 79 / More on page 79
Dvorana Radionica / Workshop Stage // NOVE MOGUCNOSTI ZA... /NEW OPPORTUNITIES FOR SOCIAL... // Vi$e na str. 31/ More on page 31
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PREZENTACIHE // PREZENTATIONS

SUBOTA 16.45 - 17.45 DVORANA PRODUZENI VIKEND // SATURDAY 4.45pm -5.45pm EXTENDED WEEKEND STAGE

Shoppers Are Humans Too

Tijekom godina specijalizacije u analizi i osmisljavanju uspjesnih
prodajnih koncepata pronasli smo odredene ‘uzorke u ponasanju
kupaca na prodajnom mjestu koji su direktno povezani sa organizacijom
i dizajnom samog prostora. U suradnji sa stru¢njacima na podrucju
bihevioralne psihologije razvijena je metoda analize utjecaja prodajnog
prostora na ponasanje kupaca te konkretne smjernice kako se
kvalitetnom prostornom organizacijom moze pozitivno utjecati na
donosenje odluke o kupnji. U svijetu u kojem se svakodnevno traze
novi nacini za implementaciju digitalnih tehnologija u fizicki prostor,
ova metoda ustvari ¢ini upravo to, spaja nase pozitivne navike u on-line
kupovini sa stvarnim svijetom, ali na vrlo jednostavan i logican nacin.

PREZENTER // PRESENTER

Shoppers Are Humans Too

Through the years of specialization in the analysis and design of successful
sales concepts, we found certain “patterns” in customer behaviour at
the point of sale that are directly linked to the organization and design of
physical space itself. In cooperation with behavioural psychology experts,
an analysis method was developed that affects customer behaviour as
well as concrete guidelines on how quality space organization can affect
decision making in a positive manner. In a world where new ways of digital
technology implementation into physical space are conducted on a daily
basis, this method can do just that - connect our positive on-line shopping
habits with the real world in a very simple and logical way.

Damjan Geber

Brigada, vlasnik i kreativni direktor, Hrvatska
Brigada, Owner and Creative Director, Croatia

U ISTO VRIJEME // AT THE SAME TIME:

Dvorana Vikend / Weekend Stage // 50 GODINA SUPER BOWLA /50 YEARS OF THE SUPER BOWL // ViSe na str. 25 / More on page 25
Dvorana Vikendica / Summer House Stage // SMART CITY... / SMART CITY... // Vise na str. 51 / More on page 51

Dvorana Radionica / Workshop Stage // NOVE MOGUCNOSTI ZA... /NEW OPPORTUNITIES FOR SOCIAL... // Viée na str. 30 / More on page 30
Vikend Radni prostor / Weekend Work Place // UREDNIK ILI PRODAVAC... / EDITOR OR SALESMAN... // Viée na str. 18 / More on page 18

SUBOTA 18.00 -19.00 VIKEND RADNI PROSTOR // SATURDAY épm - 7pm WEEKEND WORK SPACE

Od lokalnog startupa do
globalnog finisha

Putem niza zanimljivih natjecanja i pitcheva, kao i strateski odredenoj
podrsci, Hrvatski Telekom nastoji trasirati puteve za nove kompanije
koje mogu osigurati svjetski uspjeh. Da je tome tako, dokazuju
slucajevi tvrtki DivIT, uniGluko i PhotoMath s kojima HT suraduje i
koje svakako mogu postici globalni uspjeh. Predstavnici tih kompanija
otkrit ¢e na koji nacin su poceli, na koje prepreke su nailazili i kako su,
zapravo, postali zapazeni na globalnim trzistima.

PREZENTER // PRESENTER

From a local start-up to
a global finish

By way of interesting competitions and pitches, as well as strategically
specified support, Croatian Telecom is trying to set the way for new
companies that can en-sure global success. The fact that it is working
is shown from DivIT, uniGluko and PhotoMath - companies that HT
collaborates with and which can definitely reach global success. The
representatives of these companies will tell us how they started out,
what obstacles got in their way and how they became noticeable in global

markets.
III [ I |

Bojan Muscet

Hrvatski Telekom, viSi stru¢njak za odnose s javnosc¢u, Hrvatska
Hrvatski Telekom, Senior Public Relation Expert, Croatia

Dragan Petric¢

Bug, izvrsni urednik, Hrvatska
Bug, Executive Editor, Croatia

www.weekendmediafestival.com
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EXTRA, EXTRA, EXTRA

PETAK 16.30 - 16.45 DVORANA VRT // FRIDAY 4.30pm - 4.45pm GARDEN STAGE

Indoor kreativac

Dobro kreativno rjeSenje osnova je bilo koje uspjeSne promotivne
kampanje. Ali Sto kad imate medij koji svojim sadrzajem i
programom ne mora privlaciti svoje gledatelje, slusatelje ili
¢itatelje? Sto kad je ciljana publika ve¢ u Eekaonicama domova
zdravlja ili veterinarskim stanicama, u liekarnama? U vozilima
javnog prijevoza, u Skolama i fakultetima, u liftovima i holovima
poslovnih zgrada? Ili na plazama?

U tom slucaju dovoljno je imati dobro kreativno rjeSenje koje ¢e po
principima AIDA odraditi svoj posao. Prodati Vas proizvod! Dovoljno
je da se kreativnim rjeSenjem privuce paznja i zainteresira tocno
definirana ciljana skupina, koja se ve¢ nalazi u odredenom prostoru
ili na plazama. Dovoljno je razumijeti prirodu tih medija koji su i
zanimljiv sadrzaj i efikasna promocija. U takvim prostorima lako
se stvara Zelja, a kako je prodajno mijesto vrlo blizu i dostupno u
kratkom roku, dovoljno je pozvati kupce na akciju i dobiti izvrsnu
prodajnu reakciju!

Eto, takva kreativna rjeSenja ocekujemo i prizivamo na jos jednom
natjeCaju INDOOR KREATIVCA 2015.

Indoor Creative

A good creative solution is the basis of any successful advertising
campaign. But what happens when you have a medium that
doesn't have to attract its viewers, lis-teners or readers? What if
the target audience is already in the
veterinary practices? Maybe they're using public transportation, or
n schools and universities, elevators or business halls? Maybe
even the beach?

waiting rooms of medical or

In that case, it is enough to have a good creative solution based
on AIDA principles that will do the job right. Sell your product! It
is enough that the creative solution attracts attention and makes
the target audience interested - a target audience which already
happens to be located in a certain space. It's enough to understand
the nature of that specific media that become both interesting
content and effective promotion. Such spaces create a need, and
since a place of purchase is probably very close, it is enough to
invite the buyers and receive an excellent sales reaction!

There! These are the kinds of creative solutions we expect while
we kindly invite you to another INDOOR CREATIVE 2015 contest

[l PLAKATI

PETAK 20.00 DVORANA VIKENDICA // FRIDAY 8pm SUMMER HOUSE STAGE

Pored mene - projekcija filma

0lji nije bilo dovoljno da samo predaje povijest. Zeljela je mijenjati
svijet. Da to ne ide tako lako, shvatit ¢e kad otkrije da je netko od
njenih ucenika odgovoran za napad na nju, snimljen i postavljen
na internet. S obzirom da nitko iz razreda ne Zeli priznati i preuzeti
odgovornost, Olja odlucuje poduzeti radikalne mjere.

88 WEEKEND 2015

Pored mene - film screening

wanted to

en one of

Olja was not satisfied with just teaching history. She
change the world. Olja will find out this is no easy task w
her students, responsible for attacking her, records the attack and
uploads it on the internet. Since no one in class wants to admit and
take responsibility, Ola decides to take drastic measures.

PPP [Piva Poslije Programal
Kraj digitalnih agencija?

U svijetu se ve¢ dulje vrijeme prica kako je dosao kraj digitalnim
agencijama. Koliko uopce imaju smisla agencije za jedan
jedini medij? Koje agencije treba trziSte i koje ¢e opstati? Jesu
li digitalne agencije bile samo premosnica iz tradicionalnog u
postdigitalno doba i u kojem se .dobu” uopce nalazi Balkan?
Na PPP [Pivi Poslije Programal razgovaramo s oglasivacima i
agencijama.

PREZENTER // PRESENTER

PPP [Beer After Program]
The End of Digital Agencies?

We have been hearing stories that digital agencies have come to an
end. Is there any use for agencies dealing with only one medium?
Which agencies does a market need and which agencies will
survive? Were digital agencies only a bypass from traditional to post
modern times and in age can we put the Balkan region as such?
We'll talk to advertisers and agencies at the PPP.

W

Andela Buljan Siber

iZone, direktorica, Hrvatska
iZone, Director, Croatia




EXTRA, EXTRA, EXTRA

PETAK 16.45 - 18.45 DVORANA VIKEND // FRIDAY 4.45pm - 6.45pm WEEKEND STAGE

BALCANNES predstavljanje 25
najboljih projekata

Regionalna revija reklamnih agencija BalCannes ovog se rujna
Cetvrti put odrzava kao dio Weekend Media Festivala u Rovinju.
Pozvane da sudjeluju, i tako se predstave u ovom pregledu
agencijskog trzista regije, su sve reklamne agencije iz Bosne i
Hercegovine, Srbije, Crne Gore, Hrvatske, Slovenije i Makedonije.
Svi prijavljeni radovi bit ¢e prikazani u sklopu screening programa
na Weekendu, a tijekom cijele godine bit ¢e dostupni na BalCannes
Yellow Pages stranicama. lako projekt nije natjecateljskog
karaktera, 25 najzanimljivijh projekata, predstavnici agencija modi
¢e dodatno predstaviti petminutnim prezentacijama u glavnoj
dvorani Weekend Media Festivala, u udarnom terminu. BalCannes
oglasivacima pruza odlicnu priliku za uvid u najbolje agencijske
radove i koristan je alat prilikom odabira agencije koja ¢e im pruZiti
najbolju marketinsku podrsku, dok je istovremeno agencijama
jedinstvena prilika iz prve ruke saznati Sto se dogada izvan njihovih
granica.

Ove godine jedinstvena prilika agencijama da se predstave i u
globalnoj konkurenciji otvorena je partnerstvom koje je ostvareno
izmedu BalCannesa i globalnog natjecanja Epica Awards. Ovim
je partnerstvom za 25 radova koji ¢e biti izabrani kao najbolji
na BalCannesu ostvareno 50% popusta za prijave agencija na
ovogodisnje Epica nagrade, koje ¢e se u studenom odrzati u
Berlinu.

www.balcannes.com

balmnnes@

PRFEATIVFE

BALCANNES Presenting Top 25
Projects

The regional advertising agencies showcase BalCannes will take
place for the 4th time as a part of the Weekend Media Festival
All advertising agencies from Bosnia and Herzegovina, Serbia,
Montenegro, Croatia, Slovenia and Macedonia are invited to take
part and present themselves in this agency review of the region.
All the sub-mitted entries will be shown as part of the BalCannes
screening program at the Weekend Media Festival and BalCannes
Yellow Pages, which is an online database comprising the best
agencies in the region, available all year long and featuring
only projects and agencies participating in the BalCannes
showcase.Even though the project is not a competition, agency
representatives will be able to additionally show-case the total of
25 most interesting projects to all the participants via 5-minute
presentations at the main Weekend Hall, during festival primetime.
BalCannes provides the advertisers an excellent opportunity to see
the best projects of agencies and is a useful tool when selecting the
agency that will provide their marketing support, while at the same
time, it gives agencies a unique opportunity to learn firsthand what
is going on outside their borders

This year’'s partnership between the global competition Epica
Awards and the regional advertising showcase BalCannes provides
a unique opportunity for regional agencies to present themselves
in the global competition.

For the 25 agencies whos campaignes will be selected as the
best at the BalCannes, this partnership allows 50% discount for
the agency registration at the Epica awards, which will be held in

November in Berlin.

www.balcannes.com

SUBOTA 12.30 - 14.00 DVORANA VIKENDICA // SATURDAY 12.30pm-2pm SUMMER HOUSE STAGE

SOMO BORAC

Weekend ce po tre¢i put biti domacin dodjele SoMo Borac
nagrade u organizaciji agencija 404 te Jasno i Glasno. SoMo Borac
prepoznaje najbolje regionalne digitalne radove, a dijele se cak 24
statue, printane u 3D tehnologiji, u csam kategorija. Prijava radova
je besplatna, a mogu se prijaviti na somoborac.com. Finaliste
koje odabere veliki regionalni Ziri bit ¢e predstavljeni na Weekend
Media Festivalu. Natjecaj je otvoren za radove agencija, tvrtki ili
pojedinaca nastale u Hrvatskoj, Sloveniji, Bosni i Hercegovini,
Srbiji, Makedoniji i Crnoj Gori.

www.somoborac.com

WEEKEND 2015

SOMO FIGHTER

For the third time Weekend Media Festival will host the SoMo
Borac awards, organized by the agencies 404 and Jasno i Glasno
SoMoborac recognizes the best regional digital works and awards
24 statues printed in 3D technology, for eight different categories.
The applications are free and can be filed at somoborac.com. The
finalists chosen by the large regional jury will be presented at
Weekend Media Festival. The awards contest is open for agencies,
companies or individuals from Croatia, Slovenia, Bosnia and
Herzegovina, Serbia, Macedonia and Montenegro

www.somoborac.com

Cetvrtak, 24.09. // Thursday, 9/24

Petak, 25.09. // Friday, 9/25

21.00h /9pm

20.00h / 8pm

23.00h / 11pm

23.00h/ 11pm

Subota, 26.09. // Saturday, 9/26

18.00h / 6pm

21.00h / 9pm

23.00h/ 11pm

23.00h / 11pm

Peugeot Cocktail Party
@ Pepermint Klub

Tvornica predstavlja Miki Solus / Tvornica presents Miki Solus
@ Pepermint Klub

Jagermeister predstavlja Kawasaki 3P Live
Jagermeister presents Kawasaki 3P Live
@ dvorana Vrt // Garden Stage

Pepermint All Stars
@ Pepermint Klub

P

PEUGEOT

TVBRNIEA KUETURE

Jagermeiftet
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ZAGREB / LJUBLJANA / BEOGRAD / SARAJEVO / SKOPJE / TIRANA

MEDIANA FIDES d.o.0., Ulica grada Vukovara 271, 10000 Zagreb, Croatia, info@mediana.hr, www.medianagroup.net
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Www.404.agency / office@404.agency
Trg Zrtava fasizma 2,10 000 Zagreb




Trazite fotografije za opremanje Vasih promotivnih materijala,

intraneta i web stranica, objava u medijima, kataloga, ... ,:
Trazite vrhunskog fotoreportera za snimanje Vasih dogadanja, promocija, W I A HQ

prostora, Vama vaznih osoba, ...
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www.five.agency New York, Zagreb, Osijek
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MOBILE APP CREATOR

B | \ Simple.
PIXSELL. SVIE STO TREBA VIDJETI.

vl W PIXSELL HR Aﬂ:o rd J b le .
Powerful. |

Registrirajte se na I upoznajte s nasom ponudom.
Rado ¢emo odgovoriti na sve upite o ponudi fotografija te mogucnostima koristenja.

prodaja@pixsell.hr info@pixsell.hr najave@pixsell.hr
00385 (0) 160 69 941 00385 (0) 165 00 948 00385 (0) 160 69 477 www.shoutem.com



POTREBAN
VAM JE:

SUPERJUNAK SADRZAJNI CAROBNJAK
DRUSTVENIH NINDA OGLASAVANJA
MREZA

) , acamediahub.com
LAKSE IH JE PRONACI

NEGO STO MISLITE ;)

ADRIA CREATIVE AGENCY

WWW.JASNOIGLASNO.COM
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8 dana u godini

izgubimo u prometnim guzvama

J

10 dana u godini
zene potrose na frizuru

60 dana u godini

djeca kaslju

(&)
304 dana u godini

lavovi spavaju

nova

345 dana u godini

Nova TV je najgledanija televizija

*Nielsen Audience Measurement, TG 18-54, Period: 08.09.2014. - 07.09.2015.
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PRIJATELJ WEEKEND MEDIA FESTIVALA



Digitalno: 29 kanal (538Mhz), MaxTv: 812 kanal, B.net; C-10, OptiTv: kanal 52

Jugoton

www.cmc.com.hr

FOX FOX|IT FOXCRIME [Ji« 2fkronen &)

Discovery




NI

EXCLUSIVE NEWS
CHANNEL AFFILIATE

Vijesti za
korak dalje







USODNOYVING

The autumn is not only the time when grapes turn into wine, but also the
time for new love. The new Slovenian romantic series Usodno vino will take
viewers to the idyllic and picturesque surroundings of the Slovenian Istria,
where Nina Dolinar (played by Inja Zalta) and Martin Rozman (played by
Klemen Janezic) will fight for their young love. We cannot wait to present
the series to you and the entire Slovenian audience. With time, everything
grows - even love!

A NEW

SLOVENIAN

SERIES

THIS AUTUMN

Kranjéeva 26,1521 Ljubljana

d.o.o

PRO PLUS
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From challenger to TV trendsetter.

f";l;‘\ TRy
EETIE] DANES KMETIJA 3 (=g

g =

Ay ERCETER gt 1t

tateden  CRKNI

TELEVIZOR

federalna

NAJGLEDANIJA TELEVIZIJA U BOSNI | HERCEGOVINI

federalna

NAJGLEDANIJA TELEVIZIJA U BOSNI | HERCEGOVINI

federalna

NAJGLEDANIJA TELEVIZIJA U BOSNI | HERCEGOVINI

Radio-televizija Federacije BiH / Bulevar Mese Selimovi}a 12 71000 Sarajevo
Centrala: ++387 33 46 11 01 / Sektor marketinga: + +387 33 46 15 12
www.rtvfbih.ba
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- 25.900.000 POTROSAEA
EE; ] JELELS |
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JAVNI ZDRAVSTVENE

. ‘ ‘ PRIEVOZ USTANOVE

POSLOVNI ) PROMOCIJA U
TORNIJEVI LJEKARNAMA

u vanjskom ogla§avanju

www.europ lakat.hr PROMOCIJA VISOKOSKOLSKE

NA PLAZAMA USTANOVE

VETERINARSKE
OBRAZOVNE USTANOVE
USTANOVE

. B1 PLAKATI info@b1-plakati.hr « www.b1-plakati.hr



TN lijepa ,ﬁkuvna

STOMUBIVAS

One spirit, unlimited ideas

lijepa %kt _ ma

STOMUGIVAS
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adria media

mi kreiramo sadrzaqj

roditelji. hr cRo
R ooites o ) E8Rrar- Story"? E L L E.HR COMJTAN.HR
sensac Vjentanjaw kuhaj@hr  srefricy

STORY HALL OF FAME « STORY FEST « STORY PINK « STORY UTRKA NA STIKLAMA « STORYBOOK TEATAR
STORYBOOK SALONSKA REVIJA « STORYBOOK BAL ¢ ELLE FASHION FILM FESTIVAL « ELLE STYLE AWARDS
ELLE FASHION FOTO TALENT ¢ SENSA DAN « SENSA VIKEND « COSMOPOLITAN BEAUTY AWARDS » SAJAM VJENGANJA
FAMILY DAY « NGM FOTO | VIDEO NATJEGAJ « NGM THINK GREEN « OUTDOOR MEN’S HEALTH
SKOLA TRCANJA | TREKINGA « MEN'S HEALTH VIKEND « MEN'S HEALTH ELITE

=5 Illill[ll'%‘ r

Styria je vlasnik najrelevantnijih, najprodavanijih i najcitanijih novina
te niza novinskih i specijaliziranih portala. Sve to cini Styriju Hrvatska

najjacim multimedijalnim brendom u drzavi, ¢ija tiskana izdanja ¢ita 2 STY R I A
milijuna ljudi svaki dan, a digitalne platforme dosezu 77% internetske

populacije u Hrvatskoj. styria.com

“~Alijepa ivna

P].‘I m UI1TEL I Poslovni dnevnik
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NAJPRODAVANLIE
DNEVNE NOVINE
U HRVATSKOJ

Multimedijalna platforma doseze 1,500.000 ljudi svaki dan

auto start

a
) ‘ WV et
g?,am

‘ \J najcitaniji |zvor: ABC Hrvatska 2015. IISt

*y kategoriji od 7 kn Zelim znati, volim &itati.

www.vecernji.hr Vecernji




@ Generalni pokrovitelj konferencije

PBZ

Uzlet 2015

Zagreb, Mala dvorana Lisinski

6. listopad 2015. ‘

SUDIONICI

Pierluigi Collina financijski savjetnik
Gordan Maras ministar poduzetnistva i obrta
Milan Bandi¢ gradonatelnik Grada Zagreba
Branko Rogli€ vlasnik tvrtke Orbico
Martina Jus ¢lanica Uprave HBOR-a
Stjepan Kozi¢ 7upan Zagrebatke zupanije
Petar Lovri€ predsjednik HUP-ove

Udruge malih i srednjih poduzetnika

Luka Burilovi€ predsjednik HGK

Mirka Jozi¢ protelnica Gradskog ureda

za gospodarstvo Grada Zagreba

Krunoslav Ris direktor kompanije Betaware
Karlo Stojcevic direktor agencije RedPoint

PRIJAVITE SE!
Cijenaprijave
800kn + PDV

PRIJAVE NA:

www.poslovni.hr/sme-prijava

VISE O KONFERENCLJI:

www.poslovni.hr/sme

Ger partner Struéni pariner Specialni periner  Srel r Analitiéki-partner
r I \ °
afm = &m H ?O R Lt 1Y, JBisnode

Parner

W )
© HWHEP. i @F — D
> ar o Dos Auta. E
Medilski partner Skitbeni prievos

tportalir  Brzdirekt | e |

KONFERENCLIA

SMALL & MEDIUM BUSINESS FORUM
MALI DIVOVI DOLAZE

Partneri domacini
Zagrebacka

LEMINPO gz roponia &

Pod visokim pokroviteljstvom  Suorganizator
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SPECIJALNI GOST '

PIERLUIGI
COLLINA

najbolji nogometni
sudac svih vremena

' Osigurajte svoje mjesto na
Interaktivnom motivacijskom
predgvanju Pierluigija Colline, danas
u§pje§nog financijskog savjetnika,

I poslusajte kako je Spajio svijet
nogometa i poduzetnistval

10 godina s Vama

Poslovni tjednik Specijalizirani prilozi Konferencije Strucni skupovi Poslovni klubovi www.liderpress.hr

SVE U TELEGRAMU

Politika Kriminal Prie Kultura ivot TVStars Sport

TELEGRAM ZA SVE




divan.hr

Divan.hr

SVE! KAZALISTE

KONCERTI

KULTURA KLUBOVI

23.09.2015. LAUBA

KALENDAR DOGADANJA

Dodana vrijednost za
vase poslovanje.

m rakul

NAJVECA MEDIJSKA KUCA
NA ZAPADNOM BALKANU

AJCITANIJI SVETSKI MAGAZIN O POZNATIMA

L. .. . 11"‘3 T \ ¥ § s f S | 4 BEFTANOVIC

CELESA €1 M meH WhaLERE) |t
e e

TKO, KAZE TS SE--
%ZAGRfBU NEMA=
4 GOJE IZAGI? -

'DIVAN.HR m L i o W SV Ve

4 |SLAVLJA NA JAHTI
Pronadi svoje mjesto!

i

WWW.HELLOMAGAZIN.RS



KAKOVOSTNO BRANJE od ponedeljkado nedelje

| teske godine
| uz dobre novme

ZACI N ITE
V SIVSAK DAN!

®

soundset

nacionalna radijska grupa

| -.-..-' %

Prati ritam tvoga grada

Zagreb | Rijeka | Osijek | Slavonski Brod | PoZega | Varazdin | Split | Pula | Zadar | Bjelovar



Najveca radijska prica ove godine

TAJANSTVENIH
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ARKETING
\MAGAZIN
'l| %

!: \,\

I."“m‘./\,‘ lu‘
[ Pl ] —
e = Ny
e

Marketing magazin, MM Kreativ, Diggit, Websi, Sempl... ;ﬂ

NARODNI
RADID
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JEDAN

HRVATSKOJ

HITOVE
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RADIJU?

102.5 MHz 102|5

TVOJ FEELGOOD RADIO yammat.fm yammat.fm yammat.fm yammat.fm YAMMAT | FM
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HITRADIO
center p-

Pravi miks medijev je
kljucen za doseganje
zastavljenih oglasevalskih
ciljev. Ne pozabi na radio!

Vasa znamka
med najboljsim
glasbenim miksom.

www.radiocenter.si

SLUSANOST RADIJA U SLOVENUI

\ Dnevni dosjeg u starostnoj grupi 10 - 75 god, jan-jun 2015
rapio ()

14
. SVAKI DAN 234.000 slusate lja, od 10 do 75 godina
10
a8
& ;
4
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222™ ' INTERESANTNO,
v "2 M ANEIZINTERESA.

1

puresaed

RADIO NETWORK
MACEDONIA
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www.antenna5.mk Mjerilo za bitno.



10 godina

hez kompromisa.

/ INDeXHR"®

g A
& Najkvalitetniji hrvatski portal ¥
Y, prema strazivanju QUDAL, 2015.2016. g
€ oo )

- Visestruki dobitnik =

Superbrands priznanja W
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%;Paﬁal kojem Hrvati najvise vieruju” ¥

prema istrazivanju udruge Konzument, 2008. %=
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-

i'-.f" Dobitnik nagrade, 2010. 1%
Mtko Tripalo za doprinos demokraciji
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Sve ostalo potrazite na DNEVNIK. hr
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#1

NAJBRZE RASTUCI NEWS
PORTAL U HRVATSKOJ*

400.000

FACEBOOK FANOVA

Hvala vam

)
.
*po podacima Gemius Audience istrazivanja

Saznaj vise
www.klix.ba

Kkl

banka.hr

vas paoslovniizbor

dnevne financijske i poslavne vijesti / kelumne i blogovi /
burze, banke, indeksi / multimedija / konferencije, okrugli
stolovi / strateski projekti / i jo$ puno toga...

brzo do

Zefjene vijesti wpostani

i ti bloger
- ® banka.hr-a*

pratite nasi dalje

[l v M

Stambena rjeSenja
na jednom mjestu.

domosfera.hr
Jedinstveni portal za nekretnine
i kulturu stanovanja.

domosf%a

Dobro dosli

Svaki dan je novi izazov. @ZagI'Et)aéka banka

Izaberite partnera kojem vjerujete. UniCredit Group




Sve $to vam treba je na Njuskalu!

(o)
49 /o online populacije mjeseéno posjecuje Njuskalo.
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lzvor: Gemius (gemiusAudience), lipanj 2015.

Njuskalovi posjetitelji aktivni su na svim digitalnim platformama

RE3
: 48%

- Tablet Desktop
809.563 7.733.930

l47%

Smartphone
7.706.880

Njuskalo ima siguran doseg za korisnike u pokretu.
47% posjeta na Njuskalo dolazi putem pametnih telefona.

lzvor: AT Internet,lipanj 2015.

njuskalo

GLAVNA NJUSKA MEDU OGLASNICIMA
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Direktor festivala // Festival Director
Tomislav Ricov
tomo.ricovi@weekendmediafestival.com

Izvréni direktor i producent // Managing Director and Producer
Boris Kovacek
boris.kovacek@weekendmediafestival.com

Izvréna direktorica, marketing i sponzorstva // Managing Director and Sponsorships
Zelda Bedirevi¢
zelda.becirevic@weekendmediafestival.com

Direktor programa // Program Director
Nikola Vrdoljak
nikola.vrdoljak[@weekendmediafestival.com

PR direktorica // PR Director
Martina Pintari¢
martina.pintaric@weekendmediafestival.com

Prijem uzvanika // Hospitality
Mirella Fucek
mirella.fucek@weekendmediafestival.com

Koordinatorica sponzorstava // Sponsorships Coordinator
Rea Berger
rea.bergerdweekendmediafestival.com

Koordinatorica programa // Program Coordinator
Lara Stolnik
lara.stolnik(@weekendmediafestival.com

Koordinatorica PR // PR Coordinator
Amela Pasali¢
amela.pasalic@weekendmediafestival.com

Koordinatorica PR // PR Coordinator
Matea Lay
matea.lay@weekendmediafestival.com

Koordinatorica prijema uzvanika // Hospitality Coordinator
Petra Knezevic¢
petra.knezevicldweekendmediafestival.com

Direktor dogadanja // Event Director
Damir Stupnisek
damir.stupnisek@weekendmediafestival.com

Tehnicki direktor // Technical Director
Andras Trkulja
andras.trkulja@weekendmediafestival.com

Art direktor // Art Director
Marin Rajci¢
marin.rajcicdweekendmediafestival.com

SURADNICI // ASSOCIATES

Kim Norma Mueller
Barbara Lebi¢
Nika Prpi¢

Marko Buncié¢
Dalibor Franjkovic¢
Adis Terzic¢

Ruzica Vrdoljak
Boris Li¢ina
Adriana Jeli¢
Branka Kalini¢
Margarita Andonovska
Ivana Cukavac
Tjasa Jazbinsek
Zdravko Karna
Ivana Valter Zubar
Mirjana Kolac
Drago Zivkovi¢
Zeljka Malinova
Ela Radi¢

Dana Mirkovié
Lora Bandula
Petra Rozman
Nela Augustic¢
Martina Brkié
Ana Zidar

Fran Popovic¢
Zorana Andri¢

HVALA // THANKS

Ivan Stankovic¢
Marija Vicic¢
Branimir Brkljac
Samir Kori¢
Bojan Hadzihalilovi¢
Ekrem Dupanovié¢
Jordan Minov
Saso Dimitrievski
Ula Spindler
Mladen Kovacek
DJ Dodo

TISAK // PRINT

Graficki Zavod Hrvatske

/A

ADRIS

grupa

GENERALNI POKROVITEL.

SPONZORI
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