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Uz registraciju na mrezi WMF HotSpot by
T-Com surfajte besplatno u krugu tvornice 
duhana Rovinj tijekom cijelog Weekenda!

Register at WMF HotSpot by T-Com and 
surf for free within the area of Tvornica 
duhana Rovinj during the whole Weekend!

FREE INTERNET!
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Tomo Ricov
Direktor festivala / Festival Director

Dear Weekenders,

In times when it’s a success when a festival actually happens, 
I’m very happy that Weekend is recognized by the regional media 
and communications industry as the place not to be missed. In 
the moment when I’m writing this text people from the whole re-
gion are calling me excited about Weekend. U trenutku kad pišem 
ovaj tekst polako raste groznica oko festivala, javljaju mi se ljudi 
iz cijele regije uzbuđeni oko Weekenda. I know that these days it’s 
very hard to devote your time and money to attend our festival, 
so I want to say THANKY YOU!!! for coming. We will make it up 
to you with excellent, overly packed program, led by some of the 
world’s best speakers, panel discussions where important people 
talk about imortant issues, and traditionaly exaggurated parties. 
I wont bug you anymore, just one more big THANK YOU!!! to Adris 
on everything, our sponsors and media friends that stood behind 
us this year as strong as ever, Digitel Komunikacije and Pristop 
for their support, and especially our indestructible team: Zelda, 
Boris, Mia, Martina, Marin, Amadea, Mirella, Željka, Nina, Nataša, 
Maja, Frenki, Marija, Andraš, Senka, Marko J., Stu, Cenić, Vedran, 
Nikola, Dražen, Kabashi, Petra, Martina M., Hrvoje...I hope I did 
not forget anyone.

Enjoy Weekend,

Tomo

Dragi vikendaši,

U trenutku kad je uspjeh da se neki festival uopće održi, izuzetno 
sam sretan što je Weekend prepoznat kod regionalne medijske 
i komunikacijske industrije kao događaj koji se ne propušta. U 
trenutku kad pišem ovaj tekst polako raste groznica oko festi-
vala, javljaju mi se ljudi iz cijele regije uzbuđeni oko Weekenda. 
Znam da je danas izuzetno teško odvojiti vrijeme i novac da bi 
se prisustvovalo našem festivalu, stoga veliko HVALA!!! na dola-
sku. Odužit ćemo vam se s odličnim, prenatrpanim programom 
kojeg predvode velike svjetske predavačke face, panelima gdje 
bitni ljudi razgovaraju o bitnim stvarima i tradicionalno neumje-
renim partijima. Neću vas više gnjaviti, samo još jednom veliko 
HVALA!!! Adrisu na svemu, sponzorima i medijima prijateljima 
koji i ove godine snažno stoje iza nas, Digitel Komunikacijama i 
Pristopu na podršci, te neuništivom Weekend timu koji čine Zelda, 
Boris, Mia, Martina, Marin, Amadea, Mirella, Željka, Nina, Nataša, 
Maja, Frenki, Marija, Andraš, Senka, Marko J., Stu, Cenić, Vedran, 
Nikola, Dražen, Kabashi, Petra, Martina M., Hrvoje...valjda nisam 
nikog zaboravio.

Uživajte u Weekendu,

Tomo

Mia Pećina
Direktorica programa / Program Director

Dear Weekenders,

I’m not sure why we overdid it this year, but you asked for it! It was impos-
sible to ignore your great lecture and panel recommendations and partici-
pant suggestions, so I hope we will fulfill your expectations, and more. I am 
certain that among more then 100 participants in just two days, you will 
pick at least five discussions to listen to daily - which means you will be 
listening to something interesting all day! In between lectures don’t forget 
to check out extra promotions and workshops on our third stage, Extended 
Weekend. I have no doubt you will participate in Q&A because that is the 
only way for us to know what you think about the discussion. And again be a 
bit better next year. After you take a break or do some more networking dur-
ing dinner time, don’t go crazy at parties because the lectures start again 
in the morning. Yes I know, you just had a good laugh at the last thing I just 
said...Thank you all once again for the ideas, thank you to the lecturers for 
accepting our invitations, and of course the best team for their hard work 
and great ideas on how to make this year’s Weekend the best edition yet:  
Tomo, Zelda, Boris, Nataša, Martina, Amadea, Marin i Iva, Maja, Petra, Mire-
lla, Željka, Nina, Andraš, Senka, Marija, Nikola, Vedran (čestitke još jednom!), 
Marko, Stu, Cenić, Dražen...and many others. 

Welcome to one more excellent media mix, 

Mia

Dragi vikendaši,

Nisam sigurna zašto smo ove godine pretjerali, ali vi ste to tražili! Bilo je 
nemoguće ignorirati vaše odlične prijedloge predavanja i panela, i samih 
sudionika, tako da se nadam da ćemo ispuniti vaša očekivanja, i više. Uvjer-
ena sam da ćete između više od 100 predavača u samo dva dana zasigurno 
pronaći barem pet tema dnevno koje ćete poslušati - što znači da ćete cijeli 
dan slušati nešto zanimljivo! A između predavanja ne zaboravite na dodatne 
promocije i radionice u trećoj dvorani Produženi Vikend. Ne sumnjam da ćete 
sudjelovati u raspravama jer jedino tako možemo saznati što vi mislite o dis-
kusiji ili predavanju, a to je vrlo dragocjena informacija. Jedino tako ćemo 
sljedeće godine biti još malo bolji. Nakon što napravite pauzu ili dodatno 
odradite networking na večeri, nemojte pretjerati na partijima jer sutra su 
opet predavanja. Da znam, na ovo zadnje ste se grohotom nasmijali... Hvala 
svima još jednom na idejama, hvala svim predavačima i panelistima što su se 
odazvali našem pozivu i naravno najboljem timu na mjesecima rada i idejama 
kako bi ovaj Weekend bio najbolji do sada: Tomo, Zelda, Boris, Nataša, Mar-
tina, Amadea, Marin i Iva, Maja, Petra, Mirella, Željka, Nina, Andraš, Senka, 
Marija, Nikola, Vedran (čestitke još jednom!), Marko, Stu, Cenić, Dražen...i 
mnogi drugi.

Dobrodošli na još jedan odličan media mix,

Mia
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Posjetite Nokia App Lab, upoznajte Nokia developere, 
saznajte sve o podršci koju Nokia pruža svojim partnerima. 

U Nokia laboratoriju aplikacija naučite kako možete sami, u roku 
15 minuta, napraviti svoju aplikaciju za OVI store, Nokijinu online 
platformu za razne sadržaje za više od 100 modela Nokia telefona. 
Jedino što vam treba je URL vašeg RSS feed-a i vaš logotip, a Dr. OVi i 
asistentica Andreja pomoći će vam u svemu ostalom. Tijekom cijelog 
Weekend Media Festivala za sve vaše upite na raspolaganju vam je i 
internacionalni Nokia marketing team.

Sve što ste željeli znati o mobilnim 
aplikacijama, a niste se usudili pitati!

WARM UP

21.00
PAKLENI JD ROČKAS
powered by Antena Zagreb

ČETVRTAK 23.09. / THURSDAY 9/23
9pm
HELLISH JD B-DAY BASH



PETAK 24.09. FRIDAY 9/24

Coffee Break by business.hr

Tomaž Ambrožič (SV RSA, Slovenija)
Markoantonio Belinić (KLH Medveščak Zagreb, Hrvatska)
Josip Ivičić (Vox, Hrvatska)
Vuk Mitrović (SportsAdd, Srbija)
Ozren Müller (PR-Event Sport, Hrvatska)
Vedran Pavlek (CroSki, Hrvatska)
Pete Radovich (CBS, SAD)
Đorđe Stefanović (Crvena Zvezda, Srbija)
Moderator: Bruno Kovačević (HRT, Hrvatska)

Više, brže, jače: Sport u regiji

Josip Bohutinski (Business.hr, Hrvatska)
Iva Gačić (NOVA TV, Hrvatska)
Alen Galović (24sata, Hrvatska)
Milan Ivkošić (Večernji list, Hrvatska)
Đurđica Klancir (tportal, Hrvatska)
Ivan Lovreček (RTL, Hrvatska)
Goran Mihajlovski (Vest, Makedonija)
Mladen Pleše (Jutarnji list, Hrvatska)
Moderator: Hloverka Novak Srzić (HRT, Hrvatska) 

Je li pravo novinarstvo umrlo?

Coffee Break by business.hr

Žana Goić (INA, Hrvatska)
Svetozar Janevski (Tikveš, Makedonija)
Dimitar Kovačevski (T-group, Makedonija)
Srđan Popović (Imlek AD, Srbija)
Nataša Pucar (Studen Group, BiH)
Nataša Rapaić (T-HT, Hrvatska)
Moderator: Kristina Laco (Digitel komunikacije, Hrvatska) 

Lunch Break

PREDAVAČ: Pierluigi Collina (Sudac i ekonomist, Italija)
Moderator: Bruno Kovačević (HRT, Hrvatska)

Donošenje odluke 

Coffee Break by business.hr

11.00 - 11.15

10.00 - 11.00

11.15 - 12.45

12.45 - 13.00

13.00 - 14.00

14.00 - 15.30

15.30 - 16.30

16.30 - 16.45

16.45 - 18.00

Veran Matić (B92, Srbija)
Ninoslav Pavić (EPH, Hrvatska)
Franci Zavrl (Pristop, Slovenija)
Moderator: Srđan Šaper (McCannGrupa, Srbija)

30 godina kasnije

Evolucija copyright-a 

PREDAVAČ: Jon Williams (Grey Emea, Velika Britanija)
Moderator: Iva Hlavka (Grey Worldwide Zagreb, Hrvatska)

Smrt velike ideje

Kako su aplikacije promijenile svijet

Na strani ONLINE:
Ante Magzan  (Adriatic Media, Hrvatska)
Nikola Vrdoljak (Gingernet, Hrvatska)
Na strani OFFLINE:
Andrea Marković Mihić (Adria Media Zagreb, Hrvatska)
Jasna Zemljić (24sata, Hrvatska)
Moderator: Marko Rakar (Mrak usluge, Hrvatska)

Mali, ali veliki

Fight Club: offline vs. online oglašavanje

PREDAVAČ: Harald Winkelhofer (IQ mobile GmbH, Austrija)
Moderator: Ana Penović (PlanB, Hrvatska)

Iva Biondić (VA - regionalni partner 
                     Consultinga/Visoka novinarska škola, Hrvatska)
Juan Senor (Innovation Media Consulting/Oxford University,
                      Velika Britanija)

Innovation Media 

Radionica: 
Budućnost medija i mediji budućnosti

Sanjin Džonlić
Sanjin Hadžić (Invento Media Group, BiH) 
Mustafa Mehmedić (Invento Media Group, BiH)

 (Invento Media Group, BiH) 

medijski kanal nove generacije
Bluetooth oglašavanje: 

DVORANA VIKEND DVORANA VIKENDICA DVORANA PRODUŽENI VIKEND

Matevž Klanjšek (Celtra, Slovenija)  
Viktor Marohnić (ShoutEm Ltd., Hrvatska)
Luka Sučić (1337BIT, Hrvatska)
Moderator: Hrvoje Šarić (Ohoho, Hrvatska)

Oči otvorene - novčanici zatvoreni: 
kako je recesija (trajno) promijenila 
ponašanje potrošača 
i marketing kompanija

Teenageri - čudna bića

 (OK!, Hrvatska) 
Dario Perković (Red Bull, Hrvatska)
Ninna Lara Vidaković (Joy i Gala, Hrvatska)
Moderator: Iva Šulentić (Briljanteen, Hrvatska)

Stevan Gojkov (Bravo magazin, Srbija)
Neven Kepeski

Jadranska mreža

Ozana Jurković (Analiza 360, Hrvatska)
Božana Marjanović (Jadranska mreža, Hrvatska)
Davor Pekota (Jadranska mreža, Hrvatska) 

Kristina Delfin Kanceljak (odvjetnica, Hrvatska)
prof.dr.sc Igor Gliha (Pravni fakultet, Zagreb, Hrvatska)
Nenad Marčec (HDS ZAMP, Hrvatska)
Moderator: Tomo Johannes in der Mühlen 
                     (IDM music, Hrvatska)

Powered by: Powered by:
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Juraj Hrvačić jr. (Totalni FM,Hrvatska)

Goran Kurjak (Totalni FM, Hrvatska)
Dijana Kopjar Mucak (Totalni FM, Hrvatska)

Totalni FM

10.30 - 11.00

11.15 - 13.15

13.30 - 14.00

Drenislav Žekić (Digitel Komunikacije, Hrvatska)
Moj odgovor

15.30 - 16.00

16.15 - 16.45

17.00 - 18.00

Coffee Break by business.hr

Lunch Break

Coffee Break by business.hr

Copyright Evolution 

Iva Biondić (VA - regional partner of Innovation Media
                     Consulting/School of Journalism, Croatia)
Juan Senor (Innovation Media Consulting/Oxford University,
                       Great Britain)

Juraj Hrvačić jr. ( Totalni FM, Croatia)
Dijana Kopjar Mucak (Totalni FM, Croatia)
Goran Kurjak (Totalni FM, Croatia) 

Workshop: 
The Future Of The News Media & 
The News Media Of The Future

Total FM

Drenislav Žekić  (Digitel Komunikacije, Croatia)
My Response

Sanjin Džonlić 
Sanjin Hadžić
Mustafa Mehmedić

Media Channel Of New Generation
Bluetooth Advertisment: 

WEEKEND STAGE SUMMER HOUSE STAGE EXTENDED WEEKEND STAGE

Lunch Break   

Adriatic Radio Network

Ozana Jurković (Analiza 360, Croatia)
Božana Marjanović (Jadranska mreža, Croatia)
Davor Pekota (Jadranska mreža, Croatia)

Kristina Delfin Kanceljak (Attorney, Croatia)
prof. dr. sc. Igor Gliha (Pravni fakultet, Zagreb, Croatia)
Nenad Marčec (HDS ZAMP, Croatia)
Moderator: Tomo Johannes in der Mühlen 
                       (IDM music, Croatia)
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Tomaž Ambrožič (SV RSA, Slovenia)
Markoantonio Belinić (KLH Medveščak Zagreb, Croatia)
Josip Ivičić (Vox, Croatia)
Vuk Mitrović (SportsAdd, Serbia)
Ozren Muller (PR-Event Sport, Croatia)
Vedran Pavlek (CroSki, Croatia)
Pete Radovich (CBS, SAD)
Đorđe Stefanović (Crvena Zvezda, Serbia)
Moderator: Bruno Kovačević (HRT, Croatia)

Higher, Faster, Stronger: 
Sport in Region

Is the Real Journalism Dead?
Josip Bohutinski (Business.hr, Croatia)
Iva Gačić (NOVA TV, Croatia)
Alen Galović (24sata, Croatia)
Milan Ivkošić (Večernji list, Croatia)
Đurđica Klancir (tportal, Croatia)
Ivan Lovreček (RTL, Croatia)
Goran Mihajlovski (Vest, Macedonia)
Mladen Pleše (Jutarnji list, Croatia)
Moderator: Hloverka Novak Srzić (HRT, Croatia)

Eyes Open – Wallets Shut: 
In What Way Has the Recession 
(Permanently) Changed the Behavior 
of Consumers and Marketing Companies?

Žana Goić (INA, Croatia)
Svetozar Janevski (Tikveš, Macedonia)
Dimitar Kovačevski (T-group, Macedonia)
Srđan Popović (Imlek AD, Serbia)
Nataša Pucar (Studen Group, BiH)
Nataša Rapaić (T-HT, Croatia)
Moderator: Kristina Laco (Digitel komunikacije, Croatia)

30 Years Later
Veran Matić (B92, Serbia)  
Ninoslav Pavić (EPH, Croatia)
Franci Zavrl (Pristop, Slovenia)
Moderator: Srđan Šaper (McCannGrupa, Serbia)

Decision Making

Lecturer: Pierluigi Collina (Referee and Econimist, Italy)
Moderator: Bruno Kovačević (HRT, Croatia)

The Death Of The Big Idea
Lecturer: Jon Williams (Grey Emea, Great Britain)
Moderator: Iva Hlavka (Grey Worldwide, Croatia)

How The Applications Changed 
The World
Lecturer: Harald Winkelhofer (IQ mobile GmbH, Austria)
Moderator: Ana Penović (PlanB, Croatia)

Small, But Big

Matevž Klanjšek (Celtra, Slovenia)
Viktor Marohnić (ShoutEm Ltd., Croatia)
Luka Sučić (1337BIT, Croatia)
Moderator: Hrvoje Šarić (Ohoho, Croatia)

Fight Club: Offline vs. Online Advertising

Arguing ONLINE: 
Ante Magzan (Adriatic Media, Croatia)
Nikola Vrdoljak (Gingernet, Croatia)

Arguing OFFLINE: 
Andrea Marković Mihić (Adria Media Zagreb, Croatia)
Jasna Zemljić (24sata, Croatia)
Moderator: Marko Rakar (Mrak usluge, Croatia)

Teenagers - Peculiar Creatures

Stevan Gojkov (Bravo magazine, Serbia)
Neven Kepeski (OK!, Croatia)
Dario Perković (Red Bull, Croatia)
Ninna Lara Vidaković (Joy i Gala, Croatia)
Moderator: Iva Šulentić (Briljanteen, Croatia)

10am to
11am

10.30am to 11am

11.15am to 1.15pm

1.30pm to 2pm

3.30pm to 4pm

4.15pm to 4.45pm

5pm to 6pm

11.15am to
12.45pm

1pm to
2pm

3.30pm to
4.30pm

4.45pm to
6pm

11am to 11.15am

12.45pm to 1pm

2pm to 3.30pm

4.30pm to 4.45pm

Coffee Break powered by 

Coffee Break powered by 

Coffee Break powered by 

Lunch Break   

Coffee Break powered by 

Coffee Break powered by 

Coffee Break powered by 

(Invento Media Group, Bosnia and Herzegovina)

(Invento Media Group, 
 Bosnia and Herzegovina)

(Invento Media Group, Bosnia and Herzegovina)
Powered by:

Powered by:

18.00 do 20.00
AFTERBEACH PARTY
powered by:

22.00 do 03.00
ČITAM, SURFAM, GLEDAM, BRIJEM
powered by:

20.00 do 22.00
Premijera filma: BIJELO DUGME
rock’n’roll dokumentarac

+ EXTRA EXTRA
6pm to 8pm
AFTERBEACH PARTY
powered by:

10pm to 3am

powered by:
I-READ, I-SURF, I-WATCH, I-PARTEE

8pm to 10pm
F Premiere: BIJELO DUGME
rock’n’roll documentary

ilm 

+ EXTRA EXTRA
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Coffee Break by business.hr

Tomaž Ambrožič (SV RSA, Slovenija)
Markoantonio Belinić (KLH Medveščak Zagreb, Hrvatska)
Josip Ivičić (Vox, Hrvatska)
Vuk Mitrović (SportsAdd, Srbija)
Ozren Müller (PR-Event Sport, Hrvatska)
Vedran Pavlek (CroSki, Hrvatska)
Pete Radovich (CBS, SAD)
Đorđe Stefanović (Crvena Zvezda, Srbija)
Moderator: Bruno Kovačević (HRT, Hrvatska)

Više, brže, jače: Sport u regiji

Josip Bohutinski (Business.hr, Hrvatska)
Iva Gačić (NOVA TV, Hrvatska)
Alen Galović (24sata, Hrvatska)
Milan Ivkošić (Večernji list, Hrvatska)
Đurđica Klancir (tportal, Hrvatska)
Ivan Lovreček (RTL, Hrvatska)
Goran Mihajlovski (Vest, Makedonija)
Mladen Pleše (Jutarnji list, Hrvatska)
Moderator: Hloverka Novak Srzić (HRT, Hrvatska) 

Je li pravo novinarstvo umrlo?

Coffee Break by business.hr

Žana Goić (INA, Hrvatska)
Svetozar Janevski (Tikveš, Makedonija)
Dimitar Kovačevski (T-group, Makedonija)
Srđan Popović (Imlek AD, Srbija)
Nataša Pucar (Studen Group, BiH)
Nataša Rapaić (T-HT, Hrvatska)
Moderator: Kristina Laco (Digitel komunikacije, Hrvatska) 

Lunch Break

PREDAVAČ: Pierluigi Collina (Sudac i ekonomist, Italija)
Moderator: Bruno Kovačević (HRT, Hrvatska)

Donošenje odluke 

Coffee Break by business.hr

11.00 - 11.15

10.00 - 11.00

11.15 - 12.45

12.45 - 13.00

13.00 - 14.00

14.00 - 15.30

15.30 - 16.30

16.30 - 16.45

16.45 - 18.00

Veran Matić (B92, Srbija)
Ninoslav Pavić (EPH, Hrvatska)
Franci Zavrl (Pristop, Slovenija)
Moderator: Srđan Šaper (McCannGrupa, Srbija)

30 godina kasnije

Evolucija copyright-a 

PREDAVAČ: Jon Williams (Grey Emea, Velika Britanija)
Moderator: Iva Hlavka (Grey Worldwide Zagreb, Hrvatska)

Smrt velike ideje

Kako su aplikacije promijenile svijet

Na strani ONLINE:
Ante Magzan  (Adriatic Media, Hrvatska)
Nikola Vrdoljak (Gingernet, Hrvatska)
Na strani OFFLINE:
Andrea Marković Mihić (Adria Media Zagreb, Hrvatska)
Jasna Zemljić (24sata, Hrvatska)
Moderator: Marko Rakar (Mrak usluge, Hrvatska)

Mali, ali veliki

Fight Club: offline vs. online oglašavanje

PREDAVAČ: Harald Winkelhofer (IQ mobile GmbH, Austrija)
Moderator: Ana Penović (PlanB, Hrvatska)

Iva Biondić (VA - regionalni partner 
                     Consultinga/Visoka novinarska škola, Hrvatska)
Juan Senor (Innovation Media Consulting/Oxford University,
                      Velika Britanija)

Innovation Media 

Radionica: 
Budućnost medija i mediji budućnosti

Sanjin Džonlić
Sanjin Hadžić (Invento Media Group, BiH) 
Mustafa Mehmedić (Invento Media Group, BiH)

 (Invento Media Group, BiH) 

medijski kanal nove generacije
Bluetooth oglašavanje: 

DVORANA VIKEND DVORANA VIKENDICA DVORANA PRODUŽENI VIKEND

Matevž Klanjšek (Celtra, Slovenija)  
Viktor Marohnić (ShoutEm Ltd., Hrvatska)
Luka Sučić (1337BIT, Hrvatska)
Moderator: Hrvoje Šarić (Ohoho, Hrvatska)

Oči otvorene - novčanici zatvoreni: 
kako je recesija (trajno) promijenila 
ponašanje potrošača 
i marketing kompanija

Teenageri - čudna bića

 (OK!, Hrvatska) 
Dario Perković (Red Bull, Hrvatska)
Ninna Lara Vidaković (Joy i Gala, Hrvatska)
Moderator: Iva Šulentić (Briljanteen, Hrvatska)

Stevan Gojkov (Bravo magazin, Srbija)
Neven Kepeski

Jadranska mreža

Ozana Jurković (Analiza 360, Hrvatska)
Božana Marjanović (Jadranska mreža, Hrvatska)
Davor Pekota (Jadranska mreža, Hrvatska) 

Kristina Delfin Kanceljak (odvjetnica, Hrvatska)
prof.dr.sc Igor Gliha (Pravni fakultet, Zagreb, Hrvatska)
Nenad Marčec (HDS ZAMP, Hrvatska)
Moderator: Tomo Johannes in der Mühlen 
                     (IDM music, Hrvatska)
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Juraj Hrvačić jr. (Totalni FM,Hrvatska)

Goran Kurjak (Totalni FM, Hrvatska)
Dijana Kopjar Mucak (Totalni FM, Hrvatska)

Totalni FM

10.30 - 11.00

11.15 - 13.15

13.30 - 14.00

Drenislav Žekić (Digitel Komunikacije, Hrvatska)
Moj odgovor

15.30 - 16.00

16.15 - 16.45

17.00 - 18.00

Coffee Break by business.hr

Lunch Break

Coffee Break by business.hr

Copyright Evolution 

Iva Biondić (VA - regional partner of Innovation Media
                     Consulting/School of Journalism, Croatia)
Juan Senor (Innovation Media Consulting/Oxford University,
                       Great Britain)

Juraj Hrvačić jr. ( Totalni FM, Croatia)
Dijana Kopjar Mucak (Totalni FM, Croatia)
Goran Kurjak (Totalni FM, Croatia) 

Workshop: 
The Future Of The News Media & 
The News Media Of The Future

Total FM

Drenislav Žekić  (Digitel Komunikacije, Croatia)
My Response

Sanjin Džonlić 
Sanjin Hadžić
Mustafa Mehmedić

Media Channel Of New Generation
Bluetooth Advertisment: 

WEEKEND STAGE SUMMER HOUSE STAGE EXTENDED WEEKEND STAGE

Lunch Break   

Adriatic Radio Network

Ozana Jurković (Analiza 360, Croatia)
Božana Marjanović (Jadranska mreža, Croatia)
Davor Pekota (Jadranska mreža, Croatia)

Kristina Delfin Kanceljak (Attorney, Croatia)
prof. dr. sc. Igor Gliha (Pravni fakultet, Zagreb, Croatia)
Nenad Marčec (HDS ZAMP, Croatia)
Moderator: Tomo Johannes in der Mühlen 
                       (IDM music, Croatia)

Powered by:

Powered by:

Powered by:

Tomaž Ambrožič (SV RSA, Slovenia)
Markoantonio Belinić (KLH Medveščak Zagreb, Croatia)
Josip Ivičić (Vox, Croatia)
Vuk Mitrović (SportsAdd, Serbia)
Ozren Muller (PR-Event Sport, Croatia)
Vedran Pavlek (CroSki, Croatia)
Pete Radovich (CBS, SAD)
Đorđe Stefanović (Crvena Zvezda, Serbia)
Moderator: Bruno Kovačević (HRT, Croatia)

Higher, Faster, Stronger: 
Sport in Region

Is the Real Journalism Dead?
Josip Bohutinski (Business.hr, Croatia)
Iva Gačić (NOVA TV, Croatia)
Alen Galović (24sata, Croatia)
Milan Ivkošić (Večernji list, Croatia)
Đurđica Klancir (tportal, Croatia)
Ivan Lovreček (RTL, Croatia)
Goran Mihajlovski (Vest, Macedonia)
Mladen Pleše (Jutarnji list, Croatia)
Moderator: Hloverka Novak Srzić (HRT, Croatia)

Eyes Open – Wallets Shut: 
In What Way Has the Recession 
(Permanently) Changed the Behavior 
of Consumers and Marketing Companies?

Žana Goić (INA, Croatia)
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Dimitar Kovačevski (T-group, Macedonia)
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30 Years Later
Veran Matić (B92, Serbia)  
Ninoslav Pavić (EPH, Croatia)
Franci Zavrl (Pristop, Slovenia)
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Decision Making
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Moderator: Bruno Kovačević (HRT, Croatia)
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How The Applications Changed 
The World
Lecturer: Harald Winkelhofer (IQ mobile GmbH, Austria)
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10am to
11am

10.30am to 11am

11.15am to 1.15pm

1.30pm to 2pm

3.30pm to 4pm

4.15pm to 4.45pm

5pm to 6pm

11.15am to
12.45pm

1pm to
2pm

3.30pm to
4.30pm

4.45pm to
6pm

11am to 11.15am

12.45pm to 1pm

2pm to 3.30pm

4.30pm to 4.45pm

Coffee Break powered by 

Coffee Break powered by 

Coffee Break powered by 

Lunch Break   

Coffee Break powered by 

Coffee Break powered by 

Coffee Break powered by 

(Invento Media Group, Bosnia and Herzegovina)

(Invento Media Group, 
 Bosnia and Herzegovina)

(Invento Media Group, Bosnia and Herzegovina)
Powered by:

Powered by:

18.00 do 20.00
AFTERBEACH PARTY
powered by:

22.00 do 03.00
ČITAM, SURFAM, GLEDAM, BRIJEM
powered by:

20.00 do 22.00
Premijera filma: BIJELO DUGME
rock’n’roll dokumentarac

+ EXTRA EXTRA
6pm to 8pm
AFTERBEACH PARTY
powered by:

10pm to 3am

powered by:
I-READ, I-SURF, I-WATCH, I-PARTEE

8pm to 10pm
F Premiere: BIJELO DUGME
rock’n’roll documentary

ilm 

+ EXTRA EXTRA
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Coffee Break by business.hr

Petar Gjosev (Metropolis Radio network, Macedonia)
Kornelije Hećimović (Soundset, Croatia)
Dragan Ilić (Supermiš, Serbia)
Siniša Švec (Radio 101, Croatia)
Ivan Vukušić (Antena Zagreb, Croatia)
Moderator: Martin Milinković (Radio 101, Croatia)

The Morning Shows

Plamenko Cvitić (Nacional, Croatia)
Jelena Konnova (Nis a.d., Serbia)
Branko Mijić (Novi list, Croatia)
dr.sc. Borislav Miljanović (McCann Erickson, Serbia)
Dragan Močević (Prime communications, BiH)
Vojislav Stevanović (Ekonomist, Serbia)
Miodrag Šajatović (Lider, Croatia)
Zoran Šprajc (HRT, Croatia)
Nina Tomažin (Propiar, Slovenia)
Moderator: Drenislav Žekić (Digitel Komunikacije, Croatia)

Love and Hate... Media and PR

Coffee Break by business.hr

LECTURER: Andrew Keen (Broadcaster and Writer, USA)
Moderator: Srećko Horvat (Vecernji list, Croatia)

The Cult of the Amateur

LECTURER: Branimir Brkljač (Studio Moderna Group, 
                                                      Slovenia)
Moderator: Nevena Rendeli (HRT, Croatia)

TV Sale 2.0; Black Sheep of 
Advertising

Klaus Hansen (CEPI, Denmark)
Hrvoje Hribar (HAVC, Croatia)
Joseph Johnston (CEPI, Belgium)
Nina Obuljen (Ministry of culture, Croatia)
Igor Stoimenov (Absinthe Production, Serbia)
Robert Tomljenović (Ring Multimedia, Croatia)
Matjaž Žbontar (Independent Producers’ Ass., Slovenia)
Moderator: Nebojša Taraba (Drugi Plan, Croatia)

- Europe and Region
Independent TV Production 

Coffee Break

Coffee Break

Lunch Break

LECTURER: Pete Radovich (CBS, USA)
Moderator: Nevena Rendeli (HRT, Croatia)

Sports TV Production

Coffee Break by business.hr

Dražen Mavrić (Nova TV, Croatia)
Josip Popovac (HRT, Croatia)
Aleksandar Tijanić (RTS, Serbia)
Pavel Vrabec (Pop TV, Slovenia)
Johaness Zull (RTL, Croatia)
Moderator: Vedran Perišić (UP, Croatia)

Digitalisation of TV: What Next?

Peter van Kol (Adria Media Holding, Croatia)
Stipe Orešković (EPH, Croatia)
Tomaž Perovič (Pro Plus, Slovenia)
Gernot Rasch (Vipnet, Croatia)
Rudolf Skobe (Planet 9, Slovenia)
Moderator: Sašo Dimitrievski (Pristop, Slovenia)

Who’s Going to Eat Who?

Nataša Davidov (Cosmopolitan, Serbia)
Viktor Drago (Cro-a-porter, Croatia)
Vinko Filipić (Fashion.hr, Croatia)
Saša Joka (Elle, Croatia)
Moderator: Nevena Rendeli (HRT, Croatia)

Who Wears Prada? 

Coffee Break

Lunch Break   

Stronger Together 
- Radio Networks in Croatia

Saša Ćeramilac (Soundset, Croatia)
Juraj Hrvačić jr. (Totalni FM, Croatia)
Vedrana Majetić (T-HT, Croatia)
Davor Pekota (Jadranska mreža, Croatia)
Moderator: Julijana Vrbanek (DMS, Croatia)

WEEKEND STAGE SUMMER HOUSE STAGE EXTENDED WEEKEND STAGE

Powered by:

Coffee Break by business.hr11.00 - 11.15

Coffee Break by business.hr12.45 - 13.00

Lunch Break14.00 - 15.30

Coffee Break by business.hr16.30 - 16.45

Coffee Break

Coffee Break

Coffee Break

Lunch Break   

DVORANA VIKEND DVORANA VIKENDICA DVORANA PRODUŽENI VIKEND

16.15 - 16.45

10.00 - 11.00

Petar Gjosev (Metropolis Radio network, Makedonija)
Kornelije Hećimović (Soundset, Hrvatska)
Dragan Ilić (Supermiš, Srbija)
Siniša Švec (Radio 101, Hrvatska)
Ivan Vukušić (Antena Zagreb, Hrvatska)
Moderator: Martin Milinković (Continental film, Hrvatska)

Po jutru se dan poznaje

11.15 - 12.45

Plamenko Cvitić  (Nacional, Hrvatska)
Jelena Konnova (Nis a.d., Srbija)
Branko Mijić (Novi list, Hrvatska) 
dr.sc. Borislav Miljanović (McCann Erickson,  Srbija)
Dragan Močević (Prime communications, BiH)
Vojislav Stevanović (Ekonom:east, Srbija)
Miodrag Šajatović (Lider, Hrvatska)
Zoran Šprajc (HRT, Hrvatska)
Nina Tomažin (Propiar, Slovenija)
Moderator: Drenislav Žekić (Digitel Komunikacije, Hrvatska)

Love and Hate... Mediji i PR

13.00 - 14.00

PREDAVAČ: Andrew Keen (Broadcaster i pisac, SAD)
Moderator: Srećko Horvat (Večernji list, Hrvatska) 

Kult amatera

15.30 - 16.30

PREDAVAČ: Pete Radovich (CBS, SAD)
Moderator: Nevena Rendeli (HRT, Hrvatska)

Sportska TV produkcija

16.45 - 18.00

Dražen Mavrić (Nova TV, Hrvatska)
Josip Popovac (HRT, Hrvatska)
Aleksandar Tijanić (RTS, Srbija)
Pavel Vrabec (Pop TV, Slovenija)
Johannes Züll (RTL, Hrvatska)
Moderator: Vedran Perišić (UP, Hrvatska)

Digitalizacija TV-a: Što dalje?

PREDAVAČ: Branimir Brkljač 
                      (Studio Moderna Group, Slovenija)
Moderator: Nevena Rendeli (HRT, Hrvatska)

TV prodaja 2.0; crna ovca TV oglašavanja

Klaus Hansen (CEPI, Danska)
Hrvoje Hribar (HAVC, Hrvatska)
Joseph Johnston (CEPI, Belgija)
Nina Obuljen (Ministarstvo kulture, Hrvatska)
Igor Stoimenov (Absinthe Production, Srbija)
Robert Tomljenović (Ring Multimedia, Hrvatska)
Matjaž Žbontar (Udruga nezavisnih producenata, Slovenija)
Moderator: Nebojša Taraba (Drugi Plan, Hrvatska)

Nezavisna TV produkcija - Europa i regija

Peter van Kol (Adria Media Holding, Hrvatska)
Stipe Orešković (EPH, Hrvatska) 
Tomaž Perovič (Pro Plus, Slovenija)
Gernot Rasch (Vipnet, Hrvatska) 
Rudolf Skobe (Planet 9, Slovenija) 
Moderator: Sašo Dimitrievski (Pristop, Slovenija)

Tko će koga pojesti?

Nataša Davidov (Cosmopolitan, Srbija)
Viktor Drago (Cro-a-porter, Hrvatska)
Vinko Filipić  (Fashion.hr, Hrvatska)
Saša Joka (Elle, Hrvatska)
Moderator: Nevena Rendeli (HRT, Hrvatska)

Tko nosi Pradu? 

Zajedno smo jači - radijske mreže
u Hrvatskoj

Saša Ćeramilac (Soundset, Hrvatska)
Juraj Hrvačić jr. (Totalni FM, Hrvatska)
Vedrana Hercigonja Majetić (T-HT, Hrvatska)
Davor Pekota (Jadranska mreža, Hrvatska)
Moderator:  Julijana Vrbanek (DMS, Hrvatska)

Boris Ličina Borja (Jasno & Glasno, Hrvatska)
Ana Penović (Jasno & Glasno, Hrvatska)

Radionica: Jasno & Glasno

Ivan Lalić (Mikser Festival, Srbija)

To miks or not to miks?

Robert Grilc (Hipersfera, Hrvatska)
Bojan Pećnik (Hipersfera, Hrvatska)

Budućnost iz garaže

Edward Tonchew (SAE Institut, Srbija)

SAE Institut - svjetski lider 
obrazovanja iz kreativnih medija

10.30 - 11.00

11.15 - 13.15

13.30 - 14.00

Soundset music & Dance factory 

15.30 - 16.00

Josip Bohutinski (Business.hr, Hrvatska)
Romana Dugandžija (Business.hr, Hrvatska)

Vrijeme, hodaj sa mnom!

17.00 - 17.30

Boris Ličina Borja (Jasno i Glasno, Croatia)
Ana Penović (Jasno i Glasno, Croatia)

Workshop: 
Loud&Clear

Ivan Lalić (Mikser Festival, Serbia)

To miks or not to miks?

Robert Grilc (Hipersfera, Croatia)
Bojan Pećnik (Hipersfera, Croatia)

Future from the Garage

Edward Tonchew (SAE Institut, Serbia)

SAE Institute - World Leader in 
Creative Media Education

Soundset music & Dance factory 

Josip Bohutinski (Buisness.hr, )
Romana Dugandžija (Buisness.hr, Croatia)

Croatia

Time, Walk With Me!

10.30am to 11am

11.15am to 1.15pm

1.30pm to 2pm

3.30pm to 4pm

4.15pm to 4.45pm

5pm to 5.30pm

Powered by:

11am to 11.15am

12.45pm to 1pm

2pm to 3.30pm

4.30pm to 4.45pm

10am to
11am

11.15am to
12.45pm

1pm to
2pm

3.30pm to
4.30pm

4.45pm to
6pm

18.00 do 20.00
ROĐENDANSKA FEŠTA RADIO DALMACIJE
powered by:

22.00 do 04.00
SARAJEVSKI DERNEK
powered by:

+ EXTRA EXTRA
6pm to 8pm

powered by:
RADIO DALMACIJA B-DAY BASH

10pm to 4am

powered by:
SARAJEVO DERNEK

+ EXTRA EXTRA
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Powered by:
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11.15am to
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3.30pm to
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+ EXTRA EXTRA
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PREDAVANJE / LECTURE

Harald Winkelhofer 

Kako su aplikacije promijenile 
svijet
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WEEKEND MEDIA FESTIVAL 2010 www.weekendmediafestival.com12 13

Smrt velike ideje Death of the Big Idea

MODERATOR:MODERATOR:

How the Applications Changed 
the World

PETAK 11.15 - 12.45 DVORANA VIKENDICA / FRIDAY 11.15am - 12.45pm SUMMER HOUSE STAGEPETAK 10.00 - 11.00 DVORANA VIKENDICA / FRIDAY 10am - 11am SUMMER HOUSE STAGE
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U ISTO VRIJEME / AT THE SAME TIME:
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Radionica: Budućnost medija... / Workshop: The Future of News...Je li pravo novinarstvo umrlo? / Is the Real Journalism Dead?
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Više na str. / More on page 40Više na str. / More on page 20
Totalni FM / Total FM
DVORANA PRODUŽENI VIKEND  / EXTENDED WEEKEND STAGE 

Više, brže, jače... / Higher, Faster, Stronger...
DVORANA VIKEND  / WEEKEND STAGE

Founder and Owner, IQ mobile GmbH, Austria

Osnivač i vlasnik, IQ mobile GmbH, Austrija

Chief Digital Officer, Grey Emea, Great Britain

Glavni direktor za Digital, Grey Emea, Velika 
Britanija

Treba li vaš brand aplikaciju?
Jesu li aplikacije promijenile (mobilni) svijet?  Koje ključne činjenice morate 
znati o mobilnim aplikacijama i oglašavanju? Kako bismo odgovorili na ta pi-
tanja, pokazat ćemo vam različite vrste dućana s aplikacijama i mobilnim 
platformama, te njihove sustave i načine funkcioniranja. Brojni rezultati i  
stvarne brojke međunarodnih istraživanja i studija pokazuju, primjerice, koje su 
kategorije najtraženije te koliko je preuzimanja aplikacija generirano. Tražite li 
novu aplikaciju, otkrijte za koga biste trebali napraviti vašu aplikaciju. Saznajte i 
kako možete oglašavati vlastitu aplikaciju, te na koji način koncept Nokijinog mar-
ketinga za aplikacije pokreće tržište kako bi ono postalo APsolutno cool! Primjeri 
nekih globalnih i lokalnih brandova pružit će vam uvid u uspješne koncepte i 
kampanje.  Osim toga, doznat ćete i najnovije informacije o mobilnom tržištu, s  
naglaskom na jugoistočnu regiju i tržišne udjele ručnih uređaja, dućana 
s aplikacijama i operativnih sustava. Na kraju, čut ćete i neke brojke  
vezane za mobilno oglašavanje, najnovija istraživanja i studije, testiranja 
i vijesti s tržišta. Pobrinut ćemo se da saznate što više o ‘napuhanoj temi’ i 
pronađete najbolje rješenje za vlastita poduzeća kada je riječ o aktivnostima 
koje uključuju mobilni marketing i aplikacije.

A graduated engineer Harald Winkelhofer is the founder, leader and execu-
tive manager of IQ mobile GmbH, a ‘managed service provider’ for mobile 
services  of every description. 

Winkelhofer entered the telecommunications branch after his graduation at 
the college of higher education Technikum Vienna and gathered experience 
in the SMS/MMS area working for two Austrian network operators. Then he 
changed to a management of a mobile service provider where he formed 
a team of product, partner and content managers. He also participated in 
various courses, such as Infrastructure Planning course, Problem based 
learning course and  Presentation and Rhetoric course. From 2004 he is a 
lecturer of telecommunications and management  at Technikum Vienna.

I dok smo svi mi već prihvatili činjenicu da živimo u svijetu ubrzane i dinamične 
potrošačke mijene, zbog čega i agencije i trgovci nisu išli ukorak sa svima i unaprijedili 
svoj uobičajeni način razmišljanja i rada, stoga nije li vrijeme da to konačno i naprave? 
Evo kako se napreduje: sve počinje ritualnim ubojstvom velike zamisli. ATL, BTL, offline, 
online, štogod. Danas je sve to izuzetno pomiješano, nije li? Razgraničenja su nejasna. 
Nitko više ništa ne ‘posjeduje’. Je li nešto PR, digital ili možda iskustveni marketing? 
Kada je riječ o agencijama, mora se istaknuti kako je to neprestana borba, a jedini put k 
pobjedi su ideje. ‘Dugačke’ ideje, ne one velike. U prošlosti su pobjeđivale velike ideje, a 
danas su one ništa drugo do kreativni raritet od 60 sekundi. Tres. I nema više. Dugačke 
ideje angažiraju, uključuju, uvlače ljude, navode ih na razgovor.  A sve počinje s iskri-
com, drvom za potpalu…ključnim mamcem usred svakog uspješnog projekta. To može 
biti neka poznata osoba, ponuda, spravica, slava, korisna stvar, događanje ili bilo što 
drugo što izaziva angažman. Jednom kad ste pronašli svoju iskricu, iskoristite paletu 
kanala koju imate na raspolaganju kako biste potaknuli ljude na razgovor o onom što 
ste započeli, što god to bilo. Navedite ljude da gledaju na svijet kroz vaše oči i dobre će 
se stvari dogoditi. Ne treba vam flash mob na kraju televizijske reklame niti dugački 
film na internetskoj stranici. Sve su to ista, isforsirana rješenja s dijametralno suprotnih 
strana. Što slijedi? Tko zna! Nije li to sjajno? Promjena. Ahhh.

Fresh from judging at the Cannes Advertising Festival this year Jon has 
some fairly fresh points of view as to where the world of advertising is going. 
He began his career in traditional advertising, and then spent nine years 
exploring digital, before coming back above the line to take the post of Chief 
Creative Officer of Grey London. That experience makes him unique in the 
UK. Following the recent $100 Allianz win in which he was instrumental, 
Jon was promoted to the post of Chief Digital Officer for Grey EMEA to lead 
that business globally and develop the network. He has worked above, be-
low, through the line and online on brands as diverse as Honda, Toshiba, 
Carling, adidas, Hewlett Packard, X-box, Microsoft, Land Rover, the DeP-
aul Trust, Renault and the British Heart Foundation. His work has travelled 
globally, and has won over 100 international awards for both creativity and 
effectiveness, including eight Cannes Lions. Creatively, he developed the 
first genuinely interactive TV ad ever broadcast, the first MPU in Europe, the 
first use of near-field mobile enabled posters in a national campaign, and 
the iPint, the world’s first native branded application for the iPhone, more 
popular on the App Store than FaceBook it has been downloaded more than 
six million times.

Zahvaljujući nedavnom sudjelovanju u žiriju ovogodišnjeg oglašivačkog  
festivala u Cannesu, Jon sa sobom donosi neke vrlo svježe poglede na to 
u kojem se pravcu kreće oglašavanje. Karijeru je započeo u tradicional-
nom oglašavanju, nakon čega je devet godina istraživao digitalne medije i 
sadržaje, a zatim se ponovno vratio klasičnom oglašavanju postavši glavni 
kreativni direktor kompanije Grey London. Nakon što je nedavno odigrao 
važnu ulogu u dobivanju ugovora vrijednog 100 milijuna dolara s Allianzom, 
Jon je promoviran u glavnog direktora za digitalne medije i sadržaje kom-
panije Grey EMEA kako bi predvodio spomenuti posao na globalnoj razini te 
razvio potrebnu mrežu. Radio je sa svim mogućim inačicama oglašavanja, 
s ATL-om, BTL-om i internetskim oglašavanjem, i to na robnim markama 
kao što su Honda, Toshiba, Carling, adidas, Hewlett Packard, X-box, Mi-
crosoft, Land Rover, DePaul Trust, Renault i britanska zaklada za zdrav-
lje srca (BHF). Njegovi su uratci proputovali cijeli svijet te osvojili više od 
100 međunarodnih nagrada za kreativnost i učinkovitost, uključujući osam 
Lavova u Cannesu. Osim toga, Jon je razvio i prvu odista interaktivnu tele-
vizijsku reklamu prikazanu na prvom MPU-u u Europi,  te iPint, aplikaciju za 
iPhone koja je u dućanu aplikacijama App Store popularnija od FaceBooka i 
preuzeta je više od šest milijuna puta.

Managing Director, Grey Worldwide Zagreb, Croatia
Izvršna direktorica, Grey Worldwide Zagreb, Hrvatska

Iva Hlavka

Editor-in-Chief, PlanB, Croatia
Glavna urednica, PlanB, Hrvatska

Ana Penović

Does your brand need an APP? 
Did applications change the (mobile) world? What are the key facts to 
know about Mobile Apps and Advertising? To answer this question - 
different kind of App Stores and mobile Platforms will be shown. As well 
as their systems and way of working. Many findings of actual figures from  
international studies show e.g. which categories are most wanted and how 
many downloads are generated. If you are looking for a new App find out for 
whom you should create your App. See also how your App can be advertised 
and get the insight on how Nokia’s App Marketing concept is driving the mar-
ket to make it ‘App’solute cool! Some showcases form global and local brands 
will give exclusive insights to sucessful concepts and campaigns. Moreover you 
will get the newest facts about the mobile market, focused on the South-East 
Region regarding e.g. the shares of Handsets, their App stores and operating 
systems. Last but not least you will get some figures about mobile advertising, 
recent studies and information from brand new testings and market news. The 
lecture will make sure that you know what to do with the ‘hyped topic’ and find 
the best solution for your company, regarding activities in Mobile Marketing 
and Apps.

Diplomirani inženjer Harald Winkelhofer osnivač je i izvršni direktor kom-
panije IQ mobile GmbH, pružatelja usluga upravljanja mrežom namijenjenih 
mobilnim operaterima. 

Winkelhofer se telekomunikacijama počeo baviti odmah nakon diplome na 
tehničkom fakultetu Technikum Vienna, a iskustvo je stjecao na području 
SMS i MMS poruka radeći za dva austrijska operatera. Nakon toga, Harald 
je prešao u menadžment pružatelja mobilnih usluga, u kojem je osnovao 
tim menadžera za proizvode, partnere i sadržaje. Nadalje, završio je niz 
edukacijskih programa i seminara, uključujući seminar o infrastrukturnom 
planiranju,  seminar o edukaciji temeljenoj na rješavanju problema te semi-
nar o prezentacijskim i govorničkim vještinama. Od 2004. godine predaje o 
telekomunikacijama i upravljanju na bečkom fakultetu Technikum Vienna.

Whilst we all accept we’re living in a world of rapid and dynamic consumer 
change, why have agencies and marketers not evolved their traditional ways 
of thinking and working at a similar pace and isn’t it about time they started? 
Here’s how to get ahead of the game and it starts by a ritual killing of the big 
idea. Above the line, below the line, off line, online, whatever. It’s all exquisitely 
mashed these days isn’t it. The lines are blurred. No one ‘owns’ anything any-
more. Is it PR, is it digital, is it experiential? Agency wise it’s a fight and the only 
thing that’s going to win is ideas. Long ideas not big ones. Used to be big but 
that’s a 60 second creative rarity these days. Bang. Gone. Long ideas engage, 
they involve, they draw people in, get them talking. It starts with the spark, the 
tinder…the essential hook in the middle of every successful project, it could be 
celebrity, or an offer, or a widget, or fame, or utility, or an event, or anything 
that provokes engagement. When you’ve found your spark, use the palette of 
channels at your disposal to allow and encourage people to talk about whatever 
you’ve started. Get your people to look at the world this way and good stuff hap-
pens. You’re not looking for the flash mob at the end of the TV spot, or the long 
form film embedded in the website. They’re the same forced fit from different 
ends of the telescope. What’s next? Who knows! Great isn’t it? Change. Ahhh.
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Chairman and co-founder of the Studio Moderna 
Group, Slovenia

Po jutru se dan poznaje / The Morning Shows
DVORANA PRODUŽENI VIKEND / EXTENDED WEEKEND STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 45Više na str. / More on page 27
To miks or not to miks / To Miks or Not to Miks?

Više na str. / More on page 44

DVORANA PRODUŽENI VIKEND / EXTENDED WEEKEND STAGE

Više na str. / More on page 26

DVORANA VIKENDICA  / SUMMER HOUSE STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Evolucija copyright-a / Copyright EvolutionTeenageri - čudna bića / Teenagers - Peculiar Creatures

TV sales used to be a synonym for unbelievable miraculous products that can 
be bought at incredibly low prices, and which probably do not work. Today the 
situation is different. In fact, today everything is a TV sale. And if it is not, it will 
be....Should have TV sales been killed so that new TV sales could be born–on 
TV, Internet, telephone, shops? What happened and why did everything become 
a TV sale today? Is that the reason why business case ‘Studio Moderna’ is stud-
ied at Harvard Business School? Branimir is a witness and participant of this 
radical transformation of the global media scene. Today he believes that the 
slogan ‘looks silly, but works’ has not only positioned the legendary Kosmodisk 
20 years ago, but also predicted the new media age. How studying TV sales 
transformations is necessary for understanding of changes in the media and 
advertising in general. The example of Dormeo, which repeated the success of 
Kosmodik, but in a different way, will be discusses. 

Mistakes are a constitutive part of success and will be presented through a success 
story of Top Shop.  From 3 students on the phones to 4,500 people in call-centers all 
over the Central and Eastern Europe; from 3 times per 3 minutes on Sundays on 1 
television to 300 hours of program a day on 300 television channels. 

Uz Pierluigija Collinu i njegovo predavanje ‘Making Decisions’ saznajte 
koje su glavne karakteristike dobrog vođe i kako donositi važne odluke u 
brzom i stresnom okruženju, a pritom ne izgubiti povjerenje svojih kolega.  
Najpoznatiji nogometni sudac kroz svijet nogometa poučit će vas – 
poslovnom svijetu!

Host and TV journalist, HRT, Croatia

Voditeljica i novinarka, HRT, Hrvatska

Editor of Sports Program, HRT, Croatia

Urednik sportskog programa, HRT, Hrvatska

Bruno Kovačević
Nogometni ambasador kompanije MasterCard,
Italija

Nekad je TV prodaja bila sinonim za nevjerojatne čudotvorne proizvode koje 
možete kupiti za nevjerojatno dobru cijenu, a koji vrlo vjerojatno ne rade. 
Danas to više nije tako. Zapravo, danas je sve TV prodaja. A ako još nije samo 
što nije....Je li trebalo ubiti TV prodaju da bi se rodila nova TV prodaja – na 
televiziji, internetu, telefonu, prodavaonicama? Što se i zašto dogodilo da je 
danas sve TV prodaja? Je li to razlog zbog kojeg se business case ‘Studio 
Moderna’ proučava na Harvard Business School? Branimir je svjedok i sudi-
onik te radikalne transformacije globalne medijske scene. Danas vjeruje da 
je slogan ‘izgleda šašavo ali djeluje’, još prije 20 godina ne samo pozicion-
irao legendarni Kosmodisk, već i proročanski najavio novo medijsko doba. 
Kako je proučavanje transformacija kroz koju je prošla TV prodaja neophod-
no za razumijevanje promjena koje su se dogodile u medijima i oglašavanju 
uopće, kao dokaz predstavit će se primjer Dormea, koji je ponovio uspjeh 
Kosmodiska na isti, ali potpuno drugačiji način. 
Greške su sastavni dio uspjeha i to će pokazati priča o uspjehu Top Shopa.  
Od 3 studenta na telefonima do 4,500 ljudi u call-centrima širom srednje i 
istočne Europe; od 3 termina, po 3 minute tjedno na jednoj televiziji, do 300 
sati programa dnevno na 300 televizijskih kanala. 

Nevena Rendeli

Branimir began his career in direct marketing by successfully marketing a 
medical device, Kosmodisk, whose sales has broken the two million mark. 
Soon afterwards he co-founded the company Studio Moderna, which today 
is the largest electronic retailer in Central and Eastern Europe, with head-
quarters in Slovenia. With the Top Shop brand the company is present in 20 
different countries in the region, covering the combined market of 400 mil-
lion people. Studio Moderna airs on 300 TV channels and owns five special-
ized TV sales channels titled Top Shop TV, of which the Russian one alone 
boasts distribution in 8 million households. Nowadays, Studio Moderna is 
a unique business system featuring integrated sales of products through 
different distribution channels at the same time. Besides direct TV sales, 
products are also offered in over 100 Top Shop retail stores, leading retail 
chains in the region and online.

In the period between 2006 and 2008, as one of the most renowned direct 
sales experts, Branimir Brkljač was the CEO of ERA Europe (Electronic Re-
tailing Association) – Europe’s trade association for TV sales.

Branimir je svoju karijeru započeo u direktnom marketingu kroz uspješno 
plasiranje Kosmodiska - medicinskog pomagala prodanog u preko 2  
milijuna primjeraka. Ubrzo nakon toga postaje suosnivač kompanije      Stu-
dio Moderna, koja je danas vodeća kompanija na području TV prodaje u  
centralnoj i istočnoj Europi, sa sjedištem u Sloveniji. Pod robnom markom  
‘Top Shop’ prisutni su u 20 zemalja regije s tržištem od 400 milijuna ljudi. 
Osim što se emitira na 300 televizijskih kanala, Studio Moderna vlasnik je pet 
specijaliziranih kanala TV prodaje ‘Top Shop TV’, od kojih samo onaj u Rusiji 
ima distribuciju u 8 milijuna kućanstava. Danas Studio Moderna predstav-
lja jedinstveni poslovni sistem integrirane prodaje proizvoda, kroz različite  
kanale distribucije istovremeno. Osim direktne TV prodaje, proizvodi se 
nude i u preko 100 Top Shop maloprodajnih objekata, vodećih trgovačkih 
lanaca u regiji ali i putem weba. 

Kao jedan od najrenomiranijih stručnjaka na području direktne prodaje, u 
razdoblju od 2006. do 2008.g., Branimir je bio predsjednik uprave ERA Eu-
rope (Electronic Retailing Association) – europske trgovačke asocijacije za 
TV prodaju u Europi. 

Branimir Brkljač
Predsjednik i suosnivač Studio Moderna Group, 
Slovenija 

TV Sale 2.0; Black Sheep of TV 
Advertising

TV prodaja 2.0; crna ovca TV 
oglašavanja

SUBOTA 10.00 - 11.00 DVORANA VIKENDICA / SATURDAY 10am -11am SUMMER HOUSE STAGE

Listening to a lecture by Pierluigi Collina titled ‘Making Decisions’ you will 
find out what the chief characteristics of a good leader are and how to make 
important decisions in a fast and stressful environment, without losing  
colleagues’ trust. The best-known football referee will use experiences 
from the football world to teach you about - the business world!

MasterCard Football Ambassador, Italy

Pierluigi Collina, a football legend and a true pioneer in dispensing  
justice at footbal games, who is widely considered to be the best referee in 
the world, is coming to the 3rd Weekend Media Festival as the MasterCard  
Fotball Ambasador. 

Pierluigi Collina became a referee at an early age, and in 1995 he was  
appointed FIFA referee. Since then he has refereed some of the most mem-
orable matches, including the 1999 UEFA Champions League Final and the 
2002 FIFA World Cup Final. He retired in 2005, but is still involved in football 
as a consultant to the Italian Football Referees Association and is a member 
of the UEFA Referees Committee. 

His innovative and thorough preparation for games can be easily applied 
to business. The understanding of the latter is supported by his degree in 
economics, which Collina obtained at the University of Bologna.

Decision MakingDonošenje odluka

Pierluigi Collina

Pierluigi Collina, nogometna legenda i istinski predvodnik u suđenju 
nogometnih utakmica, koji se smatra najboljim sucem na svijetu, na 3. 
Weekend Media Festival dolazi kao ambasador kompanije MasterCard. 

Pierluigi Collina sucem je postao vrlo rano, a godine 1995. imenovan je  
FIFA-inim sucem. Od tada pa sve do nedavno sudio je u nekim od  
najpoznatijih utakmica, uključujući završnicu UEFA Lige prva-
ka 1999. godine, te završnicu FIFA-inog Svjetskog prvenstva 2002.  
Umirovljen je 2005. godine, no unatoč  tome, još uvijek sudjeluje u nogometnim  
zbivanjima kao savjetnik talijanske udruge nogometnih sudaca te član     
UEFA-inog sudačkog odbora. -

Njegov inovativan i temeljit način pripreme za svaku utakmicu vrlo lako se 
može primijeniti i na poslovno okruženje. Potonja tvrdnja ima svoje uporište 
i u činjenici da je g. Collina na Sveučilištu u Bologni diplomirao ekonomiju. 

PETAK 16.45 - 18.00 DVORANA VIKEND / FRIDAY 4.45pm - 6pm  WEEKEND STAGE
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Više na str. / More on page 47Više na str. / More on page 31Više na str. / More on page 46Više na str. / More on page 30
Budućnost iz garaže / Future from the Garage
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Tko će koga pojesti? / Who ‘s Going to Eat Who?
DVORANA VIKENDICA  / SUMMER HOUSE STAGE

SAE Institut... / SAE Institute...
DVORANA VIKENDICA  / SUMMER HOUSE STAGE 

Zajedno smo jači... / Stronger Together...
DVORANA VIKENDICA  / SUMMER HOUSE STAGE

Kreativni sportski direktor, CBS, SAD

Entrepreneur, broadcaster, writer, USA

Poduzetnik, broadcaster, pisac, SAD

U svojoj 15-godišnjoj karijeri, Pete Radovich radio je na mnogim od najvećih 
sportskih događaja na televiziji, uključujući Olimpijske igre, Super Bowl i 
Masters turnir u golfu. G. Radovicha je, 2008.g., pozvao Showtime Networks 
Inc. i CBS Sports da postane koordinator produkcije nagrađivane emisije 
INSIDE THE NFL, koja je debitirala na SHOWTIMEU. Te je godine INSIDE 
THE NFL dobio nagradu Sports Emmy za izvrsnu tjednu studijsku emisiju.

Uz svoje dužnosti prema INSIDE THE NFL, Radovich je kreativni direktor u 
CBS Sportsu. Na to je mjesto došao u kolovozu 2009. i zaslužan je za CBS-
ov on-air izgled, imidž i grafički stil. Uz to, vodi kreativni razvoj i produkciju 
on-air promocije, najave i otvaranja, kao i sponzorske prodaje. Producirao je 
svoj prvi prilog za CBS-ovu emisiju 60 MINUTES 2009. godine, fokusirajući 
se na Američku Samou i to kako teritorij s populacijom manjom od broja 
sjedala na stadionu za američki nogomet šalje više igrača u NFL nego bilo 
koje slično naseljeno mjesto u Americi. Dosad je u svojoj karijeri osvojio 
18 nagrada Emmy za Olimpijske igre, Wimbledon, NBA finale, NCAA Men’s 
College Basketball Tournament, INSIDE THE NFL i dvaput za rad na Super 
Bowlu – jednom za izvrstan prilog (Outstanding Feature) tijekom emisije 
pred Super Bowl XXXVIII i jednom za izvrsnu najavu (Outstanding Opening 
Tease) za Super Bowl XLI.

Host and TV journalist, HRT, Croatia

Voditeljica i novinarka, HRT, Hrvatska

Columnist and Author, Večernji list, Croatia

Publicist i kolumnist, Večernji list, Hrvatska

Srećko Horvat Nevena Rendeli

Over his 15-year career, Pete Radovich has worked on many of the biggest 
sporting events in television including The Olympic Games, The Super Bowl 
and The Masters. In 2008, Radovich was tapped by Showtime Networks Inc. 
and CBS Sports to serve as coordinating producer of INSIDE THE NFL as 
the award-winning program debuted on SHOWTIME. That year, INSIDE THE 
NFL won the Sports EmmyR Award for Outstanding Studio Show-Weekly.

In addition to his duties for INSIDE THE NFL, Radovich is the Creative Director 
for CBS Sports. He was named to the position in August 2009 and is responsible 
for the CBS Sports on-air look, image and graphic style. In addition, he will 
lead the creative development and production of CBS Sports on-air promotion, 
teases and show opens, as well as sponsored sales elements. Radovich pro-
duced his first feature story for CBS’ 60 MINUTES in 2009, focusing on Ameri-
can Samoa and how a territory with a population less than the capacity of a 
pro-football stadium sends more players to the NFL than any similarly popu-
lated place in America. He has amassed 18 Emmy Awards in his career thus 
far for work on The Olympic Games, Wimbledon, The NBA Finals, NCAA Men’s 
College Basketball Tournament, INSIDE THE NFL and twice for work on Super 
Bowl - once for ‘Outstanding Feature’ during the Super Bowl XXXVIII pregame 
show and once for ‘Outstanding Opening Tease’ for Super Bowl XLI.

Creative Sports Director, CBS, USA

Sports TV ProductionSportska TV produkcija
Over the past several decades, news and sports television in the United 
States has evolved into a multi-billion dollar industry. The competition for 
viewers between the major American television networks has become as 
fierce as the battle on the sports fields.  

And although, on the surface, coverage of news and sports may seem simi-
lar to that of the coverage in Europe, there are vast differences between 
the philosophy and ethics of reporting the news and covering sports in The 
States and the rest of the world. I will discuss the ‘American way’ of cover-
ing news stories and sporting events.

Television is a visual medium; it lives by the pictures it offers its viewers. I 
will also discuss the latest methods and techniques American producers 
and directors are using to separate themselves from the competition. What 
new technologies have recently been introduced in the sports and news 
worlds, and with the influence of the internet, what the future holds for 
these ever-evolving, immensely popular mediums.

Tijekom proteklih nekoliko desetljeća, informativni i sportski televizijski 
program u SAD-u evoluirao je u industriju vrijednu više milijardi američkih 
dolara. Borba najvećih američkih televizijskih mreža za gledatelje postala je 
žestoka kao i borba na sportskim poligonima. 

Osim toga, iako su na prvi pogled izvještavanje vijesti i prenošenje sportskih 
događanja slični onima u Europi, goleme su razlike između filozofije i etike 
kojih se drže izvjestitelji i novinari u SAD-u i ostatku svijeta. Moja je namjera 
raspravljati o ‘američkom načinu’ praćenja vijesti i sportskih događanja.

Televizija je vizualni medij; ona preživljava zahvaljujući slikama i prikazima 
koje nudi svojim gledateljima. Između ostalog, Pete će govoriti i o najnovijim 
metodama i tehnikama koje koriste američki producenti i redatelji kako bi 
se izdvojili od konkurencije. Spomenut će i koje su nove tehnologije nedav-
no uvedene u svijet informativnih i sportskih vijesti i emisija, a zahvaljujući 
utjecaju interneta, te što budućnost donosi tim iznimno popularnim medi-
jima koji se neprestano mijenjaju.

Pete Radovich

SUBOTA 15.30 - 16.30  DVORANA VIKEND / SATURDAY 3.30pm - 4.30pm  WEEKEND STAGESUBOTA 13.00 - 14.00  DVORANA VIKEND / SATURDAY 1pm - 2pm  WEEKEND STAGE

Andrew Keen will discuss the past, present and future of his international 
hit polemic Cult of the Amateur. Describing the cultural environment which 
provoked the book, Andrew will talk about the demise of traditional media, 
focusing on the crisis of authority of the press and professional creative 
artists. He will present the Internet as ideology - focusing particularly on 
both its libertarian and military-industrial origins in the Sixties. Offering 
a critique of the Web 2.0 movement, Andrew will argue that the excessive 
democratization of media in the West has created a cultural lacunae which 
has been appropriated by both the populist mob. Andrew will defend the 
meritocratic foundations of 20th century media and cultural industries and 
argue that the mass industrial society offered a much more egalitarian en-
vironment for a professional artistic class. Going beyond Web 2.0, Andrew 
will investigate the current social media revolution and argue that the fu-
ture of the professional creative class is now rosier that at any time since 
the mid 90’s. He will then speculate on the future of both media and the 
creative industries & argue that we must become masters of technology if 
we are retain our humanity in the 21st century.

Andrew Keen raspravljat će o prošlosti, sadašnjosti i budućnosti njegove kon-
troverzne međunarodne uspješnice pod nazivom ‘Kult amatera’. U namjeri da 
podrobnije opiše kulturološko okruženje iz kojeg je iznikla spomenuta knjiga, 
Andrew će se posebno osvrnuti na propast tradicionalnih medija, s naglaskom 
na krizu autoriteta kod tiskanih medija te profesionalnih kreativnih umjet-
nika. Osim toga, predstavit će internet kao ideologiju te se posebno osvrnuti 
na njegovo libertarijansko i vojno-industrijsko ishodište šezdesetih godina 
prošloga stoljeća. U namjeri da iskritizira pokret Web 2.0, Andrew će tvrditi 
kako je prekomjerna demokratizacija medija na zapadu stvorila kulturnu 
prazninu koju je zatim prisvojila populistička svjetina. Osim toga, Andrew će u 
svom istupu braniti meritokratske temelje medija i kulturnih industrija u 20. 
stoljeću te zagovarati tezu po kojoj je masovno industrijsko društvo ponudilo 
znatno ravnopravnije okruženje za profesionalnu umjetničku klasu. Pored 
Weba 2.0, Andrew će istražiti i trenutnu revoluciju u društvenim medijima te 
pokušati dokazati kako je budućnost profesionalne kreativne klase sada sv-
jetlija nego li i u jednom trenutku još od sredine 90-ih godina prošlog stoljeća. 
Na kraju, ponudit će i svoja razmišljanja o budućnosti i medija i kreativnih 
industrija te pokušati ustvrditi kako moramo zagospodariti tehnologijom 
želimo li zadržati ljudskost u 21. stoljeću.

Andrew Keen je jedan od najutjecajnijih svjetskih mislilaca 21. stoljeća o 
poslovanju, tehnologiji i medijima. Školovao se na London University gdje je 
stekao vrhunsko obrazovanje u modernoj povijesti. Nastavio je školovanje 
na Sveučilištu u Sarajevu i na Sveučilištu Kalifornije u Berkeleyu. 
  
Stekao je više od 10 godina iskustva kao osnivač i glavni izvršni direktor Sili-
con Valley/CEO, nakon što je osnovao prvo glazbeno internet poduzeće Audio-
cafe.com, 1995.g.  Keen je objavio svoju prvu knjigu ‘Kult amatera: Kako In-
ternet ubija našu kulturu’ 2007. g., te stekao mnoga međunarodna priznanja 
i pohvale. Knjiga je ušla u uži izbor za 2008 Higham’s Business Tehnology 
Book of the Year Award, a sada je prevedena na čak 16 jezika. Nastupao je na 
mnogim televizijskim i radio emisijama uključujući i Colbert Report, McNeil-
Lehrer Newsnight Show, Today Show, Fox News, CNN International, NPR’s 
Weekend Edition i BBC Newsnight. Pisao je za Los Angeles Times, Wall 
Street Journal, Forbes, Entertainment Weekly, Weekly Standard i Prospekt. 
Na međunarodnoj razini, pisao je nekoliko publikacija koje uključuju London 
Independent, Londonski Guardian, i Belgije De Standaard. Andrew trenutno 
piše kolumnu za London Daily Telegraph i Volkskrant. Njegovu drugu knjigu, 
privremeno nazvanu Digital Vertigo: samoća, tjeskoba i nejednakosti u Social 
Media Ageu, trebao bi objaviti St. Martin’s Press.

Kult amatera The Cult of The Amateur

Andrew Keen is one of the world’s most influential thinkers about 21st cen-
tury business, technology, and media. He was educated at London University, 
where he got a First Class Degree in Modern History. He continued his educa-
tion at the University of Sarajevo and the University of California at Berkeley.
 
Andrew has over 10 years experience as a Silicon Valley founder/CEO, and senior 
executive, having founded a pioneer internet music business, Audiocafe.com in 1995. 
He published his first book, Cult of the Amateur: How the Internet is Killing our Cul-
ture, in 2007 to much international acclaim and praise. The book went on to be short-
listed for the 2008 Higham’s Business Technology Book of the Year Award, and is now 
translated into 16 languages. He has appeared on many television and radio shows 
including the Colbert Report, the McNeil-Lehrer Newsnight Show, the Today Show, 
Fox News, CNN International, NPR’s Weekend Edition, and BBC Newsnight. He has 
written for the Los Angeles Times, the Wall Street Journal, Forbes, Entertainment 
Weekly, The Weekly Standard, and Prospect. Internationally, he has written for sev-
eral publications which include the London Independent, the London Guardian, and 
the Belgium De Standaard. Andrew currently maintains a column for London Daily 
Telegraph and Volkskrant on U.S. based technology and innovation. His second book, 
provisionally titled Digital Vertigo: Loneliness, Anxiety and Inequality in the Social Me-
dia Age, is expected to be published by St. Martin’s Press.

Andrew Keen
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Više, brže, jače: Sport u regiji
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Josip Ivičić

Ozren Müller Vedran Pavlek

Đorđe Stefanović

Bruno Kovačević

MODERATOR:

Je li pravo novinarstvo umrlo?

Iva Gačić Alen Galović

Milan Ivkošić Đurđica Klancir

Goran Mihajlovski Mladen Pleše

Hloverka Novak Srzić
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Josip Bohutinski

In the 1980s the journalistic profession abounded with the intel-
lectual elite members with a thirst for knowledge and accurate 
information, as well as for revealing important stories. Their chief 
principle was the quality of the article. They practiced their skills 
and created a unique writing style; they had attitudes about differ-
ent issues and adhered to business ethics. Moreover, they were 
known as relevant sources of information. Columns were writ-
ten by journalists whose point-of-view defined the public opinion 
and the journalistic profession was held in high esteem. Today, 
however, the situation is slightly different; there are different ex-
amples of journalism in the market, which is why the public’s trust 
is different than before. Does independent and free investigative 
journalism still exist? Since the times of paper and pen, the jour-
nalistic tools have expanded to skills at and knowledge about the 
internet, photography, editing video reports, as well as blogging 
and participation in various social networks. How can one be a 
relevant journalist in the 21st century?

Has the True Journalism Died?

Osamdesetih godina prošlog stoljeća novinarsku struku činila je 
intelektualna elita, željna novih spoznaja, točnih informacija, ra-
zotkrivanja važnih priča, a kvaliteta članaka bila je njihovo glavno 
načelo. Kovali su zanat i stvarali prepoznatljiv stil pisanja, posje-
dovali stav i poslovnu etiku te bili relevantan izvor informacija. 
Kolumne su pisali novinari čiji su stavovi definirali javno mnijenje, 
zanimanje novinara bilo je vrlo cijenjeno, no danas je situacija ipak 
malo drugačija i na tržištu ima vrlo različitih primjera novinarst-
va, pa je sukladno tome i povjerenje građana različito nego prije. 
Postoji li još uvijek nezavisno i slobodno istraživačko novinarstvo? 
Od olovke i papira, novinarski alat proširio se na vještine i znanja 
o internetu, fotografiranju, montaži video priloga, preko bloga do 
participacije u socijalnim mrežama. Kako biti relevantan novinar 
u 21. stoljeću? 

Program Director at HTV, HRT, Croatia
Direktorica programa HTV-a, HRT, Hrvatska

Editor in Chief, Jutarnji list, Croatia
Glavni urednik, Jutarnji list, Hrvatska

Editor in Chief, Vest magazine, Macedonia

Glavni i odgovorni urednik časopisa Vest, 
Makedonija

Editor in Chief, RTL News Program, Croatia

Glavni urednik Informativnog i magazinskog 
programa, RTL, Hrvatska

Ivan Lovreček

Deputy Editor-In-Chief, tportal, Croatia

Zamjenica glavne urednice / Politika i 
gospodarstvo, tportal, HrvatskaColumnist, Večernji list, Croatia 

Kolumnist, Večernji list, Hrvatska

Executive Editor, 24sata, Hrvatska
Izvršni urednik, 24sata, Hrvatska

News Director, NOVA TV, Croatia

Direktorica Informativnog programa, NOVA TV, 
HrvatskaJournalist, Business.hr, Croatia

Novinar, Business.hr, Hrvatska

Editor of Sports Program, HRT, Croatia
Urednik sportskog programa, HRT, Hrvatska

Poslovni direktor, Crvena Zvezda, Srbija 
Creative Sports Director, CBS, USA
Kreativni sportski direktor, CBS, SAD
Pete Radovich

Director of the Croatian Alpine Ski Team and the 
Croatian Alpine Ski Pool, CroSki, Croatia

Direktor alpskih reprezentacija i ski poola, 
CroSki, HrvatskaDirector, PR-Event Sport, Croatia

Direktor, PR-Event Sport, Hrvatska
CEO, SportsAdd, Serbia
Direktor, SportsAdd, Srbija
Vuk Mitrović

Director, Vox, Croatia
Direktor, Vox, Hrvatska

Renowned panelists will discuss a number of issues concerning 
the future of sport events in the region: How is it possible that 
Croatian athletes have continued with even greater success than 
before, when recession and crisis have taken their toll on other 
segments in the society? What is the reason behind it all? Will it 
last? Where does the sponsors’ money and interest come from? 
Why haven’t investments in sports been reduced as much as in-
vestments in culture, although over the past five years the bud-
get for culture in Croatia was 11 times larger than the budget for 
sports? What is the limit to the funding of major championships in 
Croatia, the European Football Championship or the Kutija Šibica? 
How can one explain the sponsors’ investments in Medveščak 
Hockey Club and their shying away from Dinamo FC? These and 
many more questions will be answered by sports experts from the 
whole region.

Faster, Higher, Stronger: Sport 
in the Region

Na panelu s eminetnim sugovornicima otvorit ćemo niz pitanja o 
budućnosti  sportskih evenata u regiji: Kako je moguće da hrvatski 
sportaši nastavljaju s još većim uspjesima nego do sada, a recesi-
ja i kriza uzima svoje u ostalim segmentima društva? Što na to 
utječe? Hoće li potrajati? Odakle novac i interes sponzora? Zašto 
ulaganja u sport ne posustaju u tolikoj mjeri kao ulaganja u kul-
turu, iako je proračun za kulturu u Hrvatskoj 11 puta veći nego 
za sport u posljednjih 5 godina? Koji je limit u financiranju velikih 
prvenstava kod nas, Europsko nogometno prvenstvo ili Kutija 
šibica? Kako objasniti ulaganje sponzora u Medveščak, a bježanje 
od Dinama? Na ova i mnoga druga pitanja odgovorit će stručnjaci 
iz cijele regije.

Business Director, Crvena Zvezda, Serbia

Markoantonio Belinić
Član predsjedništva, KLH Medveščak Zagreb, 
Hrvatska
Member of the Executive Council, KLH 
Medveščak Zagreb, Croatia

CEO, SV RSA, Slovenia
Direktor, SV RSA, Slovenija
Tomaž Ambrožič 

SUDJELUJU / PARTICIPANTS:

PETAK 11.15 - 12.45 DVORANA VIKEND / FRIDAY 11.15am - 12.45pm WEEKEND STAGE
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Mali, ali veliki / Small, but Big

In What Way Has the Recession (Permanently) Changed 
the Behavior of Consumers and Marketing Companies?

In what way and for how long has the recession changed us as in-
dividuals/consumers and as companies? The marketing industry 
would give millions, nay, everything in the world, for a precise answer 
to this particular question – the difference between the growth in the 
post-recession era and the fall into the dustbin of history. The fact is 
that the mentality and habits of the consumers, who have either lost 
their jobs and started making less money or are surrounded by peo-
ple having similar troubles, have changed many times over and often 
quite unexpectedly. Thus, for instance, it is no surprise nowadays to 
see a consumer buying the latest model of a TV set with the largest 
screen available in the afternoon, only to take his lunch to work the 
next morning seeing as it is wiser and costs less. 

That is, however, just the beginning of the story. The changes in value 
systems, views of life, social climate in general, people’s behavior and 
their consumer habits as well as business models have inevitably led to 
changes in campaign marketing. Marketing strategies, budgets, mar-
keting departments’ organization, brand management, expectations 
from agencies, etc. are significantly different even in the eyes of our 
panelists than they were in the years of the economic growth. Are we 
ever going to return to the way it was? Which behavior models will we 
keep even after the recession? Has the recession made us any wiser or 
at least encouraged us to behave as we should have even before? Have 
the marketing budget been cut for good? In what way has the recession 
changed the clients’ expectations from their marketing agencies? Which 
strategies can win the new, more careful consumer over? In retrospect, 
what would our panelists do differently if they could go back to 2008?

Developing applications, particularly those for mobile phones, is 
seen in public as the sure path to the world of the rich and famous. 
Of course, apps aren’t easy money as the ignorant would make it – 
one not only has to work hard to develop apps but also have great 
ideas and a ‘nose’ for business – but developing web and mobile 
apps is a job that is least about where one is located in the world. 
This panel discussion’s participants are a living proof that in order 
to achieve global success, it makes no difference whether you live 
in Croatia or Slovenia, or Mozambique or Manhattan. What is then 
crucial for one’s success? This is what the discussion will attempt 
to answer, along with providing you with the first-hand knowledge 
of how to get around, go over or tumble down all those obstacles 
that you are faced with from the moment you get a great idea to 
the moment of its successful business realization. And since the 
participants are all cutting-edge technology visionaries, we will 
surely get a glimpse of their vision of the near future when the 
explosion of smartphones and mobile internet devices, such as 
iPads, are going to make internet even more indispensable in ev-
eryday life than now.

Izrada aplikacija, posebice onih za mobilne telefone, u široj javnosti 
se doživljava kao siguran prečac u svijet bogatih i slavnih. Dakako 
da ‘appsovi’ nisu ‘easy money’ kako to vjeruju neupućeni – za njih 
ne samo da se valja pomučiti, nego i imati  dobru ideju te ‘nos’ 
za posao – ali izrada web i mobilnih aplikacija zaista jest posao 
kod kojeg je manje bitno gdje se fizički nalazite u svijetu. Sudi-
onici ovog panela živi su dokaz da za globalni uspjeh nije presudno 
živite li u Hrvatskoj ili Sloveniji ili pak u Mozambiku ili Manhattanu. 
Što onda jest presudno za uspjeh? To ćete doznati kroz raspravu 
i iz prve ruke saznati kako zaobići, preskočiti ili srušiti sve one 
prepreke koje vas očekuju od trenutka kad vam padne na pamet 
sjajna ideja pa do njene uspješne poslovne realizacije. Kako je riječ 
o vizionarima ‘cutting edge’ tehnologije, zavirit ćemo i u njihovu 
viziju najskorije budućnosti u kojoj će eksplozija smartphonea i 
mobilnih internetskih uređaja kao što je iPad učiniti internet još 
nezaobilaznijim u svakodnevnom životu.

Creative Director, Ohoho, Croatia
Kreativni direktor, Ohoho, Hrvatska
Hrvoje Šarić

SUDJELUJU / PARTICIPANTS:

CEO, 337BIT, Croatia
Direktor,1337BIT, Hrvatska
Luka Sučić

CEO, ShoutEm Ltd., Croatia
Direktor, ShoutEm Ltd., Hrvatska
Viktor Marohnić

Co-founder, Celtra, Slovenia
Suosnivač, Celtra, Slovenija
Matevž Klanjšek

Small, but BigMali, ali veliki

PETAK 13.00 - 14.00 DVORANA VIKENDICA / FRIDAY 1pm - 2pm  SUMMER HOUSE STAGE

Kako je recesija (trajno) promijenila i ponašanje 
potrošača i marketing kompanija 

Kako i na koliki rok nas je recesija promijenila kao pojedince/
potrošače i kao kompanije? Za marketinšku industriju precizan 
odgovor na ovo pitanje mogao bi vrijediti ne samo milijune, već 
sve na svijetu - razliku između rasta u post-recesijskom vremenu 
i potonuća u ropotarnicu prošlosti. Činjenica je, naime, da su se 
mentalitet i navike potrošača, koji su ili sami ostali bez posla i 
počeli manje zarađivati ili su okruženi onima koji prolaze kroz takve 
životne okolnosti, višestruko i često neočekivano promijenili. Tako 
danas nije neobično da isti potrošač popodne kupuje najmoderniji 
TV s najvećim ekranom koji si može priuštiti, a sljedeće jutro nosi od 
kuće ručak na posao, jer je to pametnije i manje košta. 

No, to je tek početak priče, jer promjene sustava vrijednosti, sv-
jetonazora, ukupne društvene klime, ponašanja ljudi općenito te 
njihovih potrošačkih navika, kao i modela poslovanja, dovele su 
neminovno do promjena u marketingu kompanija. Marketinške 
strategije, budžeti, organizacija marketinških odjela, upravljanje 
brandom, očekivanja od agencija… danas su i kod naših panelista 
bitno drugačiji nego što su bili u godinama gospodarskog rasta. 
Ima li više ikada povratka na staro? Koje ćemo modele ponašanja 
svakako zadržati i nakon recesije? Je li nas recesija opametila i 
potaknula da se ponašamo onako kako smo trebali i prije? Jesu li 
marketinški budžeti trajno smanjeni? Kako je recesija promijenila 
očekivanja klijenata od marketinških agencija? Kojim strategijama 
pridobiti novog, opreznijeg potrošača? Što bi, gledajući unatrag, 
naši panelisti možda učinili drugačije da je ponovo godina 2008.? 

Member of the Board and CEO, Digitel Komu-
nikacije, Croatia

Članica Uprave i glavna izvršna direktorica, 
Digitel Komunikacije, Hrvatska

Kristina Laco

SUDJELUJU / PARTICIPANTS:

Operating Director of Residential Marketing, 
T-HT, Croatia

Operativna direktorica sektora za marketing za 
privatne korisnike, HT, Hrvatska 

Nataša Rapaić

Director of Corporate PR, Studen Group, 
Bosnia and Herzegovina

Direktorica korporativnih odnosa s javnošću, 
Studen Group, Bosna i Hercegovina

Nataša Pucar

Marketing Director, Imlek AD, Serbia
Direktor marketinga, Imlek AD, Srbija
Srđan Popović

Group Communication Area Director, 
Makedonski Telekom and T-Mobile,  Macedonia

Direktor grupacije, Makedonski Telekom i T-
Mobile, Makedonija

Dimitar Kovačevski

President of the Management Board, Tikveš, 
Macedonia

Predsjednik Uprave, Tikveš, Makedonija
Svetozar Janevski

Head of the Corporate Communications Sector, 
INA, Croatia

Direktorica Sektora korporativnih komunikacija, 
INA, Hrvatska

Žana Goić

PETAK 13.00 - 14.00 DVORANA VIKEND / FRIDAY 1pm - 2pm  WEEKEND STAGE

Eyes Open – Wallets ShutOči otvorene - novčanici 
zatvoreni
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U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 42Više na str. / More on page 24Više na str. / More on page 42Više na str. / More on page 25
Moj odgovor / My Response
DVORANA PRODUŽENI VIKEND / EXTENDED WEEKEND STAGE 

30 godina kasnije / 30  Years Later
DVORANA VIKEND  / WEEKEND STAGE

Moj odgovor / My Response
DVORANA PRODUŽENI VIKEND  / EXTENDED WEEKEND STAGE

Fight Club: Offline vs. Online... / Fight club: Offline vs. Online...

PETAK 15.30 -16.30 DVORANA VIKEND / FRIDAY 3.30pm - 4.30pm  WEEKEND STAGE

MODERATOR:

Fight Club is a project by the Croatian Web Developers’ Associa-
tion (CROWD) for the promotion of the internet culture. The proj-
ect was launched in April 2010 with the aim of entertaining and 
educating general public at various, periodically held events. Each 
of the events features a moderator (a public person, preferably 
undecided over the issue debated) and representatives of two op-
posing groups (experts in the matter debated), fighting in a verbal 
duel. At the same time, the audience acquires new or additional 
information and knowledge about various issues, technologies or 
products debated.

If the print media are dead, the voice of the radio silent, and the TV 
image has faded – aren’t social networks simply a passing hype, 
isn’t web overrated and online video still technically inferior, par-
ticularly in communities where broadband is still expected? The 
participants of the fourth Fight Club will try to answer these and 
many other questions. 

Fight Club 4: Online Vs. Offline Advertising
Advertising in the offline media will be represented by Jasna 
Zemljić (24sata, Croatia) and Andrea Marković Mihić (Adria Media 
Zagreb, Croatia), while the opposing, online side will feature Niko-
la Vrdoljak (Gingernet, Croatia) and Ante Magzan (net.hr, Croatia). 
The potentially heated discussion will be moderated by Marko Ra-
kar (Mračni Blogger, CROWD co-founder).

Communications consultant, Mrak usluge, 
Croatia

Komunikacijski savjetnik, Mrak usluge, Hrvatska
Marko Rakar

SUDJELUJU / PARTICIPANTS:

Director, 24sata, Croatia
Direktorica, 24sata, Hrvatska
Jasna Zemljić 

Director, Gingernet, Croatia
Direktor, Gingernet, Hrvatska
Nikola Vrdoljak

Publisher, Adria Media Zagreb, Croatia

Direktorica izdanja, Adria Media Zagreb, 
Hrvatska

Andrea Marković Mihić 

Director, Adriatic Media, Croatia
Direktor, Adriatic Media, Hrvatska
Ante Magzan

Fight Club: Offline vs. Online 
Advertising

Fight Club je naziv projekta Hrvatske udruge web developera 
CROWD za promicanje internetske kulture započet u travnju 2010.,  
s ciljem da na periodičnim događanjima zabavi i educira široku 
javnost. Na svakom događanju moderator (osoba iz javnog života, 
po mogućnosti neodlučna u dvoboju) i predstavnici svake grupe 
(vrsni poznavatelji materije) vode verbalni dvoboj, a publika stječe 
nova ili dodatna znanja o temama, tehnologijama ili proizvodima o 
kojima se raspravlja.

Ako je tisak mrtav, radijski glas utihnuo, a televizijska slika iz-
blijedjela - nisu li društvene mreže samo kratkotrajni hype, web 
precijenjen, a online video i dalje tehnički inferioran, naročito za 
sredine u kojima se jači prodor širokopojasnog interneta još uvi-
jek očekuje? Odgovore na ova pitanja pokušat će dati sudionici 
četvrtog Fight Cluba: Online vs. Offline oglašavanje.

Oglašavanje u offline medijima ‘branit’ će Jasna Zemljić (24sata, 
Hrvatska) i Andrea Marković Mihić (Adria Media Zagreb, Hrvats-
ka), dok će nasuprot njih boje online oglašavanja zastupati Ante 
Magzan (net.hr, Hrvatska) i Nikola Vrdoljak (Gingernet, Hrvats-
ka). Moguću burnu raspravu moderirat će Marko Rakar (mračni 
bloger, suosnivač udruge CROWD i brojnih drugih, Hrvatska).

Fight Club: Offline vs. Online 
oglašavanje

PETAK 15.30 -16.30 DVORANA VIKENDICA / FRIDAY 3.30pm - 4.30pm  SUMMER HOUSE STAGE

The eighties were the age of great achievements and great de-
struction. Has what we expected then been realized 30 years 
later? What did we exactly expect back then? Did our, the last 
youth in Yugoslavia, managed to cope with the huge responsibili-
ties that came with the great social changes that followed? What 
motivated us back then: was it art, changes, youth, freedom or 
politics? How much did the people who had led the free, youth 
media in the eighties become pillars of the system 30 years later? 
Is it possible today to create a freedom winning project, the same 
way it was done back then? Where does the responsibility of the 
media for the society in general lie today? Where are the people 
who led the independent media in the eighties today? What con-
nects us and divides us today, as compared to what connected 
us and divided us thirty years ago? What made the organic link 
between the independent print media and the new wave? Does 
today’s media fragmentation provide more or less possibilities? 
What would have happened if 30 years ago we had internet, blogs 
or Facebook? Are there any independent media today? Who are 
today the people who had a social role 30 years ago and created 
independent print media? 

MODERATOR:

Osamdesete godine bile su godine velikih ostvarenja i velikih 
destrukcija. Je li ono što smo tada očekivali ostvareno 30 godina 
kasnije? Što smo zapravo tada očekivali? Je li se naša, posljed-
nja mladost u Jugoslaviji, uspjela nositi s odgovornošću velikih 
društvenih promjena koje su uslijedile? Što nas je tada motiviralo: 
umjetnost, promjene, mladost, sloboda, politika? Jesu li ljudi koji 
su vodili slobodne, omladinske medije osamdesetih postali stupo-
vi sistema 30 godina kasnije? Je li  danas moguće stvoriti projekt 
osvajanja slobode? Kakva je odgovornost medija za društvo u cje-
lini? Gdje su ljudi koji su vodili nezavisne medije osamdesetih? Što 
nas danas spaja i razdvaja, a što prije 30 godina? Kako je nastala 
organska veza nezavisnih novina i novog vala? Nudi li današnja 
medijska rascjepkanost više ili manje mogućnosti? Što bi bilo da 
je prije 30 godina postojao blog, internet i facebook? Ima li danas 
uopće nezavisnih medija? Tko su danas ljudi koji imaju društvenu 
ulogu kakvu su prije 30 godina imali ljudi koji su stvarali nezavisne 
novine? 

Founder of the McCannGrupa, Serbia
Osnivač kompanije McCannGrupa, Srbija
Srđan Šaper

SUDJELUJU / PARTICIPANTS:

Partner, Pristop, Slovenia
Partner, Pristop, Slovenija
Franci Zavrl

President, EPH, Croatia
Predsjednik, EPH, Hrvatska
Ninoslav Pavić

Editor-in-Chief and President of the Board of 
Directors, B92, Serbia

Glavni i odgovorni urednik B92 i predsjednik 
upravnog odbora  B92, B92, Srbija

Veran Matić

30 Years Later30 godina kasnije
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U ISTO VRIJEME / AT THE SAME TIME:U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 45Više na str. / More on page 15Više na str. / More on page 44Više na str. / More on page 14
To miks or not to miks / To Miks or Not to Mix?TV prodaja 2.0... / TV Sale 2.0...

DVORANA VIKENDICA  / SUMMER HOUSE STAGE

Evolucija copyright-a / Copyright Evolution
DVORANA PRODUŽENI VIKEND  / EXTENDED WEEKEND STAGE  

Donošenje odluke / Decision Making
DVORANA VIKEND  / WEEKEND STAGE

Teenagers of the 21st century are part of the Generation Y; they 
want it all, they want it now and as fast as possible. The teenagers 
of today need loads of information, use social networks and are 
the most loyal followers of the latest IT achievements. 

The children of the digital age desire and create new trends. That 
is why the media and marketing people are constantly looking for 
new information about teenagers’ habits. What is obvious is the 
fact that nowadays teenagers form a unique group; however, it is 
hard to say if they are really odd or if the media are simply having 
a hard time understanding them. Over 1,2 billion teenagers in the 
world have a huge global effect – on their peers, parents and cul-
ture. Different surveys and researches show that teenagers spend 
over 70 hours a week using different electronic media. They create 
the present under the influence of the media. At the same time, 
the children of the digital era affect the media as well. 

Teenagers accept new forms of communication the easiest. Are 
they, therefore, abandoning the traditional media? Have the new 
media already taken the leading role among the teenagers and 
what do ‘peculiar creatures’ prefer nowadays? The panel discus-
sion titled ‘Teenagers – Peculiar Creatures’ will try to show how 
the lifestyle of today’s kids (they are kids, regardless of what they 
look like and how hard we try not to talk about it) is perceived by 
the teen media and if the latter fit in with the teenagers’ world. 
The discussion will hopefully prove to be a live debate about the 
generation that does not know the world without internet. Unbe-
lievable but true!

TV Host, Briljanteen, Croatia
Voditeljica, Briljanteen, Hrvatska
Iva Šulentić

SUDJELUJU / PARTICIPANTS:

Editor in Chief, JOY and GALA magazines, Adria 
Media Zagreb, Croatia

Glavna urednica Joy  i magazina Gala Style, 
Adria Media Zagreb, Hrvatska

Ninna Lara Vidaković

Director, Red Bull Adria, Croatia
Direktor, Red Bull Adria, Hrvatska
Dario Perković

Editor in Chief, OK!, Croatia
Glavni urednik, OK!, Hrvatska
Neven Kepeski

Editor in Chief, Bravo magazine, Serbia

Glavni i odgovorni urednik, Bravo magazin, 
Srbija

Stevan Gojkov

Teenagers - Peculiar CreaturesTeenageri - čudna bića

Tinejdžeri 21. stoljeća dio su generacije Y, oni žele sve, žele to sad i 
što je brže moguće. Današnji tinejdžeri imaju potrebu za gomilom 
informacija, korisnici su društvenih mreža i najvjerniji sljedbenici 
IT dostignuća.

Djeca digitalnog doba žele i stvaraju nove trendove. Upravo iz tih 
razloga, mediji i marketingaši u konstantnoj su potrazi za novim 
saznanjima o navikama tinejdžera. Ono što je očito jest da su 
današnji tinejdžeri jedinstvena skupina, no teško je odgonetnuti 
jesu li zaista čudni i teški za shvatiti današnjim medijima. Više od 
1,2 milijarde tinejdžera na svijetu ima ogroman globalni utjecaj- 
na svoje vršnjake, roditelje i kulturu. Prema raznim studijama, 
tinejdžeri tjedno provode više od 70 sati koristeći razne elektron-
ske medije. Oni kreiraju sadašnjost pod utjecajem medija. No, 
djeca digitalnog doba istovremeno utječu na medije.  

Tinejdžeri najlakše prihvaćaju nove oblike komunikacije. 
Napuštaju li zbog toga tradicionalnije medije? Jesu li novi mediji 
preuzeli vodeću ulogu među tinejdžerima i što ‘čudna bića’ prefer-
iraju danas? Panel ‘Teenageri - čudna bića’ pokušat će razotkriti 
kako lifestlye današnjih ‘klinaca’ (jer oni to jesu, ma kako izgledali 
i ma koliko mi šutjeli o tome) doživljavaju teen mediji i uklapaju li 
se uopće više u njihov svijet. Uz eminentne sudionike ovog panela, 
vjerujemo da će ovo biti živa rasprava o generaciji koja ne
poznaje svijet bez interneta. Nevjerojatno, ali istinito! 

PETAK 16.45 - 17.45  DVORANA VIKENDICA / FRIDAY 4.45pm - 5.45pm  SUMMER HOUSE STAGE

MODERATOR: MODERATOR:

The idea behind the panel discussion dedicated to the radio as the 
medium is to present the current situation concerning morning 
shows aired by radio stations in Croatia and the region. Many be-
lieve morning shows are the most popular and commercial part of 
the program for the majority of radio stations. Moreover, it seems 
their importance has grown over the past decade or so even on 
our radio stations. That is also one of the main positive trends that 
have crossed over from the best radio stations in both the United 
States and Europe, together with the modern lifestyle. For an hour 
during the discussion we will try to find out, together with the key 
creators of the morning shows, just what makes this particular ra-
dio program different from the shows and programs aired during 
the rest of the day, as well as how the speaking and music parts 
of the show are developed, and just how many people it takes to 
get that machinery going. Moreover, we will try to see what the 
advantages and limitations of morning shows’ are, and why morn-
ing shows have become the most important segment on almost 
all radio stations.

Executive Director, Continental Film, Croatia
Izvršni direktor, Continental Film, Hrvatska
Martin Milinković

SUDJELUJU / PARTICIPANTS:

DJ, Antena Zagreb’s Morning Show, Antena 
Zagreb, Croatia

DJ Jutarnjeg Showa Antene Zagreb, Hrvatska
Ivan Vukušić

Radio Host, Radio 101, Croatia
Radijski urednik, Radio 101, Hrvatska
Siniša Švec

Editor and host, Supermiš, Serbia
Urednik i voditelj, Supermiš, Srbija
Dragan Ilić

Program Direcor, Soundset, Croatia
Programski direktor, Soundset, Hrvatska
Kornelije Hećimović

Program Director, Metropolis Radio Network, 
Macedonia

Programski  direktor i voditelj jutarnjeg programa, 
Metropolis Radio Network, Makedonija

Petar Gjosev

The Morning Shows

Glavna nit vodilja ovogodišnjeg panela posvećenom radiju kao 
mediju, je prezentirati trenutnu situaciju u jutarnjem programu ra-
dio stanica u Hrvatskoj i regiji. Po mnogima najslušaniji, a ujedno i 
najkomercijalniji dio programa većine komercijalnih radio stanica, 
u posljednjih je desetak godina dobio na važnosti i na našim posta-
jama. To je ujedno i jedan od glavnih pozitivnih trendova koji su 
s modernim životnim navikama slušatelja, prešli s najkvalitetni-
jih stanica u SAD-u i Europi i na naše područje. U sat vremena 
ovogodišnjeg panela, probat ćemo s ključnim kreatorima jutarn-
jih satnica dokučiti po čemu se razlikuje taj od ostalih termina na 
nekoj radio stanici, kako nastaje govorni i glazbeni dio programa, 
koliko zapravo ljudi pokreće tu cijelu mašineriju, koje su prednosti 
a koje imitacije kod realizacije istog te zašto je jutarnji program 
postao najbitniji segment skoro svih radio postaja. 

SUBOTA 10.00 - 11.00 DVORANA VIKEND / SATURDAY 10am - 11am  WEEKEND STAGE

Po jutru se dan poznaje
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DVORANA PRODUŽENI VIKEND / EXTENDED WEEKEND STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 37Više na str. / More on page 28Više na str. / More on page 37Više na str. / More on page 29
Radionica: Jasno i Glasno / Workshop: Loud and ClearLove and Hate... Mediji i PR / Love and Hate... Media and PRRadionica: Jasno&Glasno / Workshop: Loud&ClearNezavisna produkcija... / Independent Production...

DVORANA PRODUŽENI VIKEND  / EXTENDED WEEKEND STAGE 

MODERATOR:

SUDJELUJU / PARTICIPANTS:

Adviser to the Board, Digitel Komunikacije, 
Croatia

Savjetnik uprave, Digitel Komunikacije, Hrvatska
Drenislav Žekić

Executive Editor, News Show Dnevnik, HRT, 
Croatia

Izvršni urednik Dnevnika, HRT, Hrvatska 
Zoran Šprajc

Editor in Chief, Lider, Croatia
Glavni urednik, Lider, Hrvatska
Miodrag Šajatović

Director and Partner, Propiar, Slovenia 
Direktorica i partner, Propiar, Slovenija 
Nina Tomažin

Assistant to the Editor in Chief, Ekonom:east, 
Serbia

Vojislav Stevanović, pomoćnik glavnog i odgovor-
nog urednika, Ekonom:east, Srbija

Vojislav Stevanović

General Director, Prime communications, 
Bosnia and Herzegovina

Generalni direktor, Prime communications, 
Bosna i Hercegovina

Dragan Močević

Managing Director, McCann Erickson Public 
Relations, Serbia

Generalni direktor, McCann Erickson Public 
Relations, Srbija

dr.sc. Borislav Miljanović

Editor in Chief, Novi list, Croatia
Glavni urednik, Novi list, Hrvatska
Branko Mijić

PR and Communications Director, Nis a.d., 
Serbia

Direktorica za odnose s javnošću i komunikaci-
jama, Nis a.d., Srbija

Jelena Konnova

Editor and Journalist, Nacional, Croatia
Urednik i novinar, Nacional, Hrvatska
Plamenko Cvitić

Prema istraživanjima odnosa medija i PR-a, tvrdi se da su za 
više od polovice informacija i tekstova objavljenih u medijima 
izvor službe za odnose s javnošću organizacija i ustanova, pred-
stavnici za medije javno istaknutih pojedinaca, agencije za odnose 
s javnošću… Ispada tako da polovicu medija ‘proizvodi’ PR. Kako 
bi izgledale novine, radijske i televizijske emisije, news portali da 
nema PR-a i PR-ovaca? Ili možda treba obrnuti pitanje: bi li odnosi 
s javnošću u zadnjem desetljeću bili najbrže rastuća  djelatnost u 
javnom i poslovnom sektoru da nemaju takvu medijsku podršku?
Tko koga više treba i češće zove – novinari PR-ovce ili obrnuto?  
Radi li se u tom odnosu o zajedničkim ili suprotstavljenim interes-
ima, ljubavi ili mržnji?  Jesu li i novinari i PR-ovci ‘osuđeni’ na taj 
brak u zajedničkom interesu?

Vijest za naslovnicu ili dobra novinarska priča uvijek je tražena 
roba. Ako je ‘proizvedena u laboratoriju PR-a’ je li manje vrijedna? 
Kako izgleda ‘poželjan PR-ovac’ u očima novinara? Gledano iz kuta 
novinara, guše li PR-ovci novinarske slobode i pokušavaju li im ‘pro-
davati rog pod svijeću’? Kako pomiriti naoko nepomirljivo: novinar-
sku objektivnost, želje i potrebe klijenta i poziciju PR-ovca između 
čekića i nakovnja? Ima li nade za bolju zajedničku budućnost? 
Odgovore na ova i mnoga druga pitanja tražit ćemo među novina-
rima i stručnjacima za odnose s javnošću iz cijele regije. 

Love and Hate... Media and PRLove and Hate... Mediji i PR

SUBOTA 11.15 - 12.45  DVORANA VIKEND / SATURDAY 11.15am - 12.45pm  WEEKEND STAGE

According to the researches about the relations between media and 
public relations, more than half of the information and articles in the 
media have their source in the PR services of various organizations 
and institutions, celebrity publicists and PR agencies. According to 
that it turns out that half of the media is ‘produced’ by the PR. What 
would papers, radio, TV shows or news portals look like if there 
was no PR or public relations managers? Or, perhaps, the question 
should be a bit different: would PR be the fastest growing profession 
in both private and public sector in the past decade if they did not 
enjoy such support from the media? Who needs whom more and 
who calls whom more often – are journalists calling PR managers 
more often or is it the other way around? Are their relations about 
common or opposing interests, is it love or hate? Have journalists 
and PR practitioners been ‘doomed’ to a marriage of interest? 

Great headline or cover story is in constant demand. Is it less wor-
thy if it comes from a ‘PR lab’? What does a ‘desirable PR man-
ager” look like in the eyes of the journalists? From the journalists’ 
point of view, are PR managers smothering journalistic freedoms 
and are they trying to ply a fast one on the media? How can one 
reconcile the seemingly irreconcilable: journalistic objectivity, cli-
ents’ needs and wishes, and PR practitioners’ position between 
the hammer and the anvil? Is there hope for a better, mutual  
future? These and other questions will be answered by journalists 
and experts in public relations from the region. 

Croatia’s independent TV production, including film production as 
well, has for the past two years been fighting for survival, literally. 
The situation is similar in the neighboring countries, where the 
best part of the creative production potential has been sucked in 
by large multinational production systems. The latter came to the 
region as sharks following tankers, in shadows of international 
commercial television stations. At the same time, the number of 
independent producers in the total television production is grow-
ing steadily in the regulated European markets. Their share will 
further increase by new platforms and digitization of the TV pro-
gram, consequently increasing the overall quality of the produc-
tion. What is then the problem with this region? Croatia has good 
legislative regulations defining business operations in the TV in-
dustry; unfortunately, the regulations are not being implemented 
for some reason. Why is that so? The panel discussion should an-
swer this particular question and give an overview of the recent 
situation concerning the independent TV production in the region 
and Europe. 

Hrvatska nezavisna televizijska produkcija, pa i ona filmska,  
posljednjih se dvije godine u najdoslovnijem smislu te riječi, bori za 
goli opstanak. Slično je i u susjednim zemljama, gdje su najbolji dio 
kreativnog produkcijskog potencijala usisali veliki mutinacionalni 
produkcijski sustavi, koji su poput morskih pasa za tankerima, na 
ove prostore došli za inozemnim komercijalnim televizijama. Ist-
odobno, na uređenim europskim tržištima u ukupnoj televizijskoj 
proizvodnji iz godine u godinu raste udio nezavisnih proizvođača. 
Nove platforme i digitalizacija televizijskog etera taj će udio još 
više povećati, i nužno povećati ukupnu kvalitetu produkcije. Što je 
onda problem ove regije? Hrvatska ima dobra zakonska rješenja 
koja definiraju rad u ovom području, ali se ona, iz nekog razloga 
ne provode u stvarnosti.  Zašto je to tako? Odgovor na ovo pitanje, 
kao i pregled recentnog stanja nezavisne televizijske produkcije u 
regiji i u Europi, trebao bi ponuditi ovaj panel. 

MODERATOR:

Chairman of the Croatian Independent TV Pro-
ducers’ Association/Drugi Plan, Croatia

Predsjednik Hrvatskog društva nezavisnih tele-
vizijskih producenata/Drugi Plan, Hrvatska

Nebojša Taraba

SUDJELUJU / PARTICIPANTS:

President, Independent Producers’ Association, 
Slovenia

Predsjednik udruge nezavisnih producenata, 
Slovenija

Matjaž Žbontar

Director, Ring Multimedia, Croatia
Direktor, Ring Multimedia, Hrvatska
Robert Tomljenović

Director, Absinthe Production, Serbia
Redatelj, Absinthe Production, Srbija
Igor Stoimenov

State Secretary, Ministry of Culture, Croatia
Državna tajnica, Ministarstvo kulture, Hrvatska
Nina Obuljen

Policy Adviser, CEPI, Belgium
Analitičar, CEPI, Belgija
Joseph Johnston

CEPI President; Managing Director of Danish 
Producers’ Association, Denmark

Predsjednik CEPI-a; generalni direktor danske 
udruge producenata, Danska

Klaus Hansen

Independent TV Production - 
Europe and Region

Nezavisna TV produkcija - 
Europa i regija

SUBOTA 11.15 - 12.45  DVORANA VIKENDICA / SATURDAY 11.15am - 12.45pm  SUMMER HOUSE STAGE

Acting CEO, HAVC, CRoatia
V.d. ravnatelja, HAVC, Hrvatska
Hrvoje Hribar
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DVORANA PRODUŽENI VIKEND / EXTENDED WEEKEND STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 47Više na str. / More on page 17Više na str. / More on page 46Više na str. / More on page 16
Budućnost iz Garaže / Future from the GarageSportska TV produkcija / Sports TV ProductionSAE Institut... / SAE Institute...Kult amatera / The Cult of the Amateur

DVORANA VIKEND  / WEEKEND STAGE DVORANA PRODUŽENI VIKEND  / EXTENDED WEEKEND STAGE 

Radio industry has been heavily attacked by the crisis. Most of the 
radio stations have posted significant drops in revenues. Adver-
tisers are opting for other media or larger radio stations. Local 
radio  stations are facing forcible nationalization. In September 
2010 two new radio networks are expected to start operating. Why 
is that? What are the similarities and differences between Total 
FM, Soundset network and Jadranska network? What will happen 
to the stations that decide to continue broadcasting without merg-
ing with others?

Radijska industrija je teško napadnuta krizom. Većina  ima  drastičan 
pad prihoda. Oglašivači  odlaze na druge medije ili veće radio  
postaje. Lokalni radio je pred prisilnom nacionalizacijom. U ru-
jnu 2010. dvije nove radijske mreže kreću s radom. Zašto? Koje su 
sličnosti, a koje razlike između Totalnog FM-a, Soundset mreže i 
Jadranske mreže? Što je s onima koji i dalje odluče funkcionirati 
bez udruživanja?

MODERATOR:

Media Director, DMS, Croatia
Medijski direktor, DMS, Hrvatska
Julijana Vrbanek

SUDJELUJU / PARTICIPANTS:

Director, Jadranska mreža, Croatia
Direktor, Jadranska mreža, Hrvatska
Davor Pekota

Marketing Communications Director, T-HT, 
Croatia

Direktorica marketinških komunikacija, T-HT, 
Hrvatska

Vedrana Hercigonja Majetić

Chief Program Director, Antena Zagreb, Narodni 
radio i Totalni FM, Croatia

Glavni direktor programa, Antena Zagreb, 
Narodni radio i Totalni FM, Hrvatska

Juraj Hrvačić jr.

Chief Producer, Soundset, Croatia
Glavni producent, Soundset, Hrvatska
Saša Ćeramilac

Stronger Together - Radio  
Networks in Croatia

Zajedno smo jači - radijske 
mreže u Hrvatskoj

SUBOTA 13.00 - 14.00  DVORANA VIKENDICA / SATURDAY 1pm - 2pm SUMMER HOUSE STAGE

MODERATOR:

…Sony launched its Bravia Internet Video TV content; Wal-Mart 
purchased VUDU; The New York Times offers online video games; 
Washington Post partnered up with Boxee; TiVO joined forces with 
BrighCove, and BrightCove partnered up with the New York Times; 
Australia’s leading telco Telstra is the co-owner of Foxtel, together with 
the News Corporation; in June of 2010 Hulu (owned by NBC, FOX and 
ABC since 2009) launched the Hulu Plus, which enables advertising 
through VoD as well as content availability on all four platforms (PC, 
TV, mobile and PC tablet); Spain’s leading broadband communication 
and entertainment provider ONO has joined forces with TiVO to provide 
exclusive content through a fiber optic network; Verizon’s FiOS TV has 
partnered up with Time Warner. The media, print in particular, have 
finally discovered monetization through apps and widgets. The telcos 
are becoming the media, media/service providers wish to ensure ac-
cess to broadband customers; the TV is going after the internet and 
mobile, and the internet is chasing after the TV; the latest IPTV offer  
allows telcos to join the formerly inaccessible chain of advertising on 
TV. Why is all this happening? What is the common denominator? 

Researches show that we are willing to pay only for a unique content, 
unique benefits, unique packaging or unique experience. In fact, every-
thing has become an ultimate and integral part of the monetization of 
the new and unique eco-system comprising four large groups of players: 
the media, telecommunications companies, entertainment electronics 
manufacturers and the so-called internet players. The borders be-
tween their partial eco-systems are fading away… The business models 
emerging on the basis of this convergence are pulling down borders and 
companies, standard values are changing, new ways of monetization are 
required as the old ones are no longer functioning. The time spent on 
building relations with the users was never as precious as it is today…

…Sony lansira svoj ‘Bravia Internet Video’ TV servis; Wal-Mart kupuje 
VUDU; The New York Times na internetu nudi video igre; Washington 
Post je partner Boxee-ja; TiVO je partner BrighCova, BrightCove je 
partner New York Timesa; Telstra (vodeći telekom u Australiji) da-
nas je s News Corporation suvlasnik Foxtel-a (pay TV); Hulu (od 2009. 
u vlasništvu NBC-a, FOX-a i ABC-a) je u lipnju ove godine lansirao 
Hulu Plus, proizvod koji pored oglašavanja na VoD-u omogućuje i 
dostupnost svih sadržaja preko sve četiri platforme (PC, TV, mobile 
i PC tableta); Najveći španjolski broadband pružatelj usluga ONO u 
suradnji s TiVO-om najavio je ekskluzivne sadržaje samo za svoje ko-
risnike na optici; Partner Verizion FiOS TV je i Time Worner. Mediji, a 
posebno tisak konačno su otkrili monetizaciju preko aplikacija i wid-
geta. Telekomunikacijska kompanija postaje medij, mediji/pružatelji 
usluga žele si osigurati dostupnost do broadband korisnika; TV kreće 
na internet i mobitele, a internet kreće na TV; posljednja ponuda IP-
TV-ja omogućuje telekomunikacijskim kompanijama ubaciti se u do 
sada nedostupni lanac oglašavanja na TV-u. Zašto se to događa? Što 
je svemu tome zajedničko? 

Istraživanja pokazuju kako smo spremni platiti samo za jedinstveni 
sadržaj, jedinstvene pogodnosti, jedinstveno pakiranje, jedinstvenu 
ambalažu i jedinstveno iskustvo. Zapravo je sve postalo ultimativni 
i sastavni dio monetizacije novog i jedinstvenog eko-sistema 4 velike 
grupe igrača: medija, telekomunikacijskih kompanija, proizvođača 
zabavne elektronike i takozvanih internet igrača. Granice između nji-
hovih parcijalnih eco-sistema blijede... ‘Disruptive’ poslovni modeli 
koji nastaju na bazi te konvergencije ruše i još koju granicu i kom-
paniju, standardne vrijednosti se mijenjaju, traže se novi načini mon-
etizacije jer stari više ne funkcioniraju. Vrijeme utrošeno na stvaranje 
veza sa korisnikom, nikad nije bilo dragocjenije kao danas…

Partner, Pristop, Slovenia

Sašo Dimitrievski
Partner, Pristop, Slovenija

SUDJELUJU / PARTICIPANTS:

CEO, Adria Media Holding, Croatia

Generalni direktor, Adria Media Holding, 
Hrvatska

Peter van Kol

Chief Operating Officer Residential, Telco, 
Slovenia

Glavni operativni direktor za privatne korisnike, 
Telco, Slovenija

Rudolf Skobe

Residential Marketing Director, Vipnet, Croatia

Direktor marketinga za rezidencijalne korisnike, 
Vipnet, Hrvatska

Gernot Rasch

Director of News and Sports Program, Pro Plus, 
Slovenia

Direktor informativnog i sportskog programa, 
Pro Plus, Slovenija

Tomaž Perovič

Chairman of the Board of Directors, EPH, 
Croatia

Predsjednik Odbora direktora, EPH, Hrvatska
Stipe Orešković

Who’s Going to Eat Who?Tko će koga pojesti?

SUBOTA 15.30 -16.30  DVORANA VIKENDICA / SATURDAY 3.30pm - 4.30pm SUMMER HOUSE STAGE
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DVORANA PRODUŽENI VIKEND / EXTENDED WEEKEND STAGE 

U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 49Više na str. / More on page 32Više na str. / More on page 49Više na str. / More on page 33
Vrijeme, hodaj sa mnom! / Time, Walk With Me!Digitalizacija TV-a: Što dalje? / Digitalisation of TV: What Next?

DVORANA VIKEND  / WEEKEND STAGE

Vrijeme, hodaj sa mnom! / Time, Walk With Me!
DVORANA PRODUŽENI VIKEND  / EXTENDED WEEKEND STAGE 

Tko nosi Pradu? / Who wears Prada?

MODERATOR:

Executive Director, United Productions, Croatia
Izvršni direktor, Ujedinjene produkcije, Hrvatska
Vedran Perišić

SUDJELUJU / PARTICIPANTS:

President of the Management Board, RTL, 
Croatia

Predsjednik Uprave, RTL, Hrvatska
Johannes Züll

CEO, Pop TV, Slovenia
Generalni direktor, Pop TV, Slovenija
Pavel Vrabec

CEO, RTS, Serbia
Generalni direktor, RTS, Srbija
Aleksandar Tijanić

Acting CEO, HRT, Croatia
v.d. Glavnog ravnatelja, HRT, Hrvatska
Josip Popovac

President of the Management Board, NOVA TV, 
Croatia

Predsjednik uprave, NOVA TV, Hrvatska
Dražen Mavrić

Panel diskusija koja će pojasniti stavove regionalnih TV kuća o 
digitalnom multikanalnom okruženju u  kojem će se uskoro zateći. 
Poseban naglasak bit će stavljen na strategiju novih kanala te na 
stavove o oglašavanju i dodatnoj interakciji na postojećim i novim 
kanalima. Jedno od pitanja na koje ćemo pokušati dati odgovor 
je: nestaje li granica između TV kuće i vlasnika kabelskih, odnos-
no satelitskih platformi, te tko u novonastaloj situaciji ima bolje 
startne pozicije. Bit će interesantno saznati i iskustava iz pojed-
inih zemalja regije, jer bez obzira na malu udaljenost, neke od-
luke vezane uz digitalizaciju bile su potpuno oprečne. Zanima nas i 
strategija javnih servisa u otvaranju novih kanala, hoće li oni imati 
javnu ili komercijalnu ulogu, hoće li se na njima oglašavati te kako 
ih namjeravaju pozicionirati. I na kraju, kako će se multikanalno 
okruženje odraziti na ukupno poslovanje, te očekuju li značajno 
preslagivanje odnosa na tržištu oglašavanja te pripremaju li 
neke dodatne, napredne, sadržaje kojima namjeravaju privući 
oglašivače.

This particular panel discussion will clarify the positions of the 
regional TV stations on the digital multi-channel environment that 
they will soon find themselves in. Special emphasis will be placed 
on the new channels’ strategy as well as on the positions concern-
ing advertising and additional interaction on both the existing and 
new channels. Moreover, the participants in the discussion will try 
to answer whether the line between the TV stations and the own-
ers of the cable, that is, satellite platforms, is disappearing, and 
who has better starting positions in the newly created situation. 
It will be interesting to learn about the experiences of the coun-
tries in the region since certain digitization-related decisions were 
completely opposite, regardless of the geographical proximity of 
the countries involved. We will also hear about the public services’ 
strategy on opening new channels and whether they will have a 
public or commercial role, as well as if they will allow advertis-
ing and in what way they plan to position themselves. Finally, we 
should learn about the way the multi-channel environment will 
reflect on the overall business and if a more significant reshuf-
fling in the advertising market is expected as well as if certain 
additional, more advanced contents are being prepared to attract 
advertisers.

Digitalisation of TV: What next?Digitalizacija TV-a: Što dalje?

SUBOTA  16.45 - 18.00 DVORANA VIKEND / FRIDAY  4.45pm - 6pm WEEKEND STAGE

What is the most important question the fashionistas ask every 
late August, with the arrival of the first fall rains and the departure 
of the summer? What will one wear? No. Fashion victims already 
know that, since the collections for the coming fall are usually pre-
sented in the spring. The question that is never asked out loud but 
is, nonetheless, asked by fashion circles with a dose of jealousy 
and readiness to criticize is: Who is on the cover of the September 
issue of Vogue? It is that particular cover and then the entire edi-
tion that are the most important pieces of expensive paper that all 
the fashion journalists, editors, critics, designers, stylists and fans 
around the world comment on, criticize, praise but follow in the 
coming year. What happened that made a magazine so influential 
over what we like, buy and wear? The interconnection between 
the media and fashion is an example of the traditional hen and 
egg story. What came first – good designers or even better fashion 
opinion makers? How much has the recession brought them down 
to earth and is luxury truly a part of everyday life or just an illusion 
from the full-colored pages? What is the situation in the region, in 
a much smaller and poorer market? Is fashion nothing but a ‘real-
ity simulation’ here or can one really talk about a fashion market? 
Fashion editors and people at the helm of a number of Fashion 
Weeks in Croatia and Serbia will try to answer these and other 
questions.

TV Host and Journalist, HRT, Croatia
Voditeljica i novinarka, HRT, Hrvatska

MODERATOR:

Koje je najvažnije modno pitanje koje se postavlja već krajem kolo-
voza s prvim jesenjim kišama i završetkom ljeta? Što će se nositi? 
Ne. To sve ‘fashion victims’ već odavno znaju, barem od prošlog 
proljeća kad su prikazane kolekcije za nadolazeću jesen. Pitanje 
koje se ne izgovara naglas, ali se u modnim krugovima uvijek s 
dozom ljubomore i spremnosti na kritiku postavlja, je: Tko krasi 
naslovnicu rujanskog Voguea? Upravo ta naslovnica, a odmah za-
tim i čitav broj, najvažniji je komad skupog papira koji će svi modni 
novinari, urednici, kritičari, dizajneri, stilisti ili jednostavno samo 
obožavatelji mode diljem svijeta komentirati, kritizirati, hvaliti ali i 
slijediti u narednoj godini. Kako se dogodilo da jedan časopis ima 
toliki utjecaj na ono što nam se sviđa, ono što kupujemo i ono što 
ćemo nositi? Sprega medija i mode tradicionalna je priča o kokoši 
i jajetu. Što je bilo prvo, dobri dizajneri ili još bolji modni ‘opinion 
makeri’? Tko su ljudi zbog kojih se troši pravo malo bogatstvo sva-
kog dana gotovo u cijelom svijetu? Koliko ih je recesija ‘spustila’ na 
zemlju i je li luksuz uistinu dio svakodnevnog života ili samo iluzija 
sa šarenih stranica? Kakvo je stanje u regiji, na puno manjem i 
siromašnijem tržištu? Je li moda na ovim prostorima čista ‘simu-
lacija zbilje’ ili se i kod nas može govoriti o modnom tržištu? Na 
sva ta, ali i još poneko modno pitanje odgovorit će modni urednici 
i direktori tjedana mode iz Hrvatske i Srbije.

Nevena Rendeli

SUDJELUJU / PARTICIPANTS:

Fashion Director, Elle, Croatia 
Urednik mode, Elle, Hrvatska
Saša Joka

Director, Fashion.hr, Hrvatska
Direktor, Fashion.hr, Hrvatska
Vinko Filipić

Art Director/Producer, Cro-a-porter, Croatia
Art direktor/producent, Cro-a-porter, Hrvatska
Viktor Drago

Editor in Chief, Cosmopolitan, Serbia

Glavna i odgovorna urednica, Cosmopolitan, 
Srbija

Nataša Davidov

Who Wears Prada?Tko nosi Pradu?

SATURDAY 16.45 - 18.00  DVORANA VIKENDICA / SATURDAY 4.45pm - 6pm  SUMMER HOUSE STAGE





R
A

D
IO

N
IC

E 
/ W

O
R

K
SH

O
P

S

R
A

D
IO

N
IC

E 
/ W

O
R

K
SH

O
P

S

WEEKEND MEDIA FESTIVAL 2010 www.weekendmediafestival.com
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The Future of the News Media and 
the News Media of the Future

Juan Señor 

DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE 

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 29Više na str. / More on page 28Više na str. / More on page 13Više na str. / More on page 21
Nezavisna produkcija... / Independent Production...Love and Hate... Mediji i PR / Love and Hate... Media and PR
DVORANA VIKENDICA  / SUMMER HOUSE STAGE 

Kako su aplikacije promijenile... / How the Applications Changed...Je li pravo novinarstvo umrlo? / Is the Real Journalism Dead?
DVORANA VIKEND  / WEEKEND STAGE

Partner at Innovation Media Consulting and Visiting Fellow at Oxford Univer-
sity, Great Britain

Partner Innovation Media Consultinga i znanstveni suradnik na Oxford Univer-
sity, Velika Britanija

Owner of VA, regional partner of Innovation Media Consulting and Vice-Dean 
for Academic Affairs, School of Journalism, Croatia

Vlasnica VA, regionalnog partnera Innovation Media Consultinga i prodekanica 
za nastavu, Visoka novinarska škola, Hrvatska

Loud&ClearJasno&Glasno

Nakon što se u proteklih 50 godina u marketinškom smislu s ko-
risnicima komuniciralo ex-catedra, odnosno emitirali su se ili ob-
javljivali oglasi bez stvarne povratne informacije o aktivnostima 
koje korisnici jesu ili nisu poduzeli na temelju njih, u protekle dvije 
godine došlo je do potpune promjene u komunikacijskoj paradig-
mi. Svijet marketinških komunikacija nepovratno se promijenio, 
a u srcu te promjene je sve aktivniji internetski život koji korisnici 
vode na društvenim mrežama. Stoga se tvrtke koje žele zadržati 
postojeće i privući nove korisnike, u komunikacijskom smislu ot-
varaju i s njima svakodnevno komuniciraju na njima omiljenim in-
ternetskim odredištima. Sudionici radionice Jasno&Glasno iz prve 
će ruke moći saznati kako se radi online community managment u 
Hrvatskoj, na primjerima tvrtki i brendova koji su najduže prisutni 
na najpopularnijim društvenim mrežama Twitteru i Facebooku, uz 
konkretne odgovore na mnoga pitanja, poput: Moraju li sve kom-
panije razmišljati o nastupu na društvenim mrežama? Kako se 
društvene mreže uklapaju u postojeće marketinške komunikacije? 
Kako komunicirati na Twitteru, a kako na Facebooku (kakav jezik, 
forma i sadržaj je prihvatljiv i direktnoj komunikaciji s korisnicima)? 
Koji su najuspješniji primjeri iz domaće i inozemne prakse?

Ana Penović informatička je novinarka 
koja se bavi IT i telekom sektorom, ali 
i svim prekrasnim stvarima koje iz ove 
industrije proizlaze, i to od 1999. nao-
vamo. Godinama je bila urednica vodećeg 
hrvatskog mobilnog magazina Moj Moby, 
a nerijetko ju možete sresti u ulozi mod-
eratorice okruglih stolova i voditeljice 
konferencija. Svoj životni san ostvarila je 
kreiranjem magazina Plan B, koji već tri 
godine uspješno plovi nemirnim medijs-
kim vodama i za koji je osvojila nagradu 
Hrvatskog novinarskog društva. Ništa 
manje je ne veseli ni posebna inačica 
Plana B koju svakodnevno radi za tportal 
(planb.tportal.hr), a posebno je ponosna 
na svoju novu tvrtku Jasno & Glasno koju 
je pokrenula s Borjom. U stvarnom životu 
je sve samo ne mirna, tiha i povučena. 

Project Manager, Jasno&Glasno, CroatiaOnline Community Manager, Jasno&Glasno, Croatia

Boris Ličina Borja novinar je od 1994. 
godine, autor prve knjige o domaćoj blo-
gosferi ‘Blogosfera i sve ostalo’, vlasnik 
i jedini autor na siteu/blogu borja.org 
koji postoji od 1999. godine. Jedan je od 
osnivača magazina Plan B u kojem je 
i kreativni direktor te zajedno s Anom 
Penović, osnivač tvrtke Jasno & Glasno, 
specijalizirane za online community man-
agment i proizvodnju sadržaja. Impresion-
iran internetom od početka i zanesen dot 
com boomom, zauvijek se vezao za ovaj 
medij eksperimentirajući s formom i for-
matima, tešući pritom diplomatske inter-
netske vještine koje danas primjenjuje u 
svijetu online community managmenta. U 
stvarnom svijetu je miran, tih i povučen.

Iva Biondić is a Vice-Dean for Academic  
Affairs and a lecturer on Media manage-
ment on School of Journalism and Uni-
versity of Dubrovnik. She finished her 
MBA studies on IEDC Bled School of Man-
agement as well as media and business 
programs on Columbia University and 
Sloan School of Management at MIT. She 
is an author of a number of scientific pa-
pers including the research on ‘The Role 
of Management in ensuring the quality of 
Croatian Media as a Prerequisite for their 
Competitiveness and Sustainability’. As a 
media consultant and owner of VA, a re-
gional partner of Innovation Media Con-
sulting, she is using her long-term experi-
ence from the corporate communications 
and management positions in the media 
to follow and implement global business, 
educational and technology trends in the 
media projects in the region.

SUBOTA 11.15 - 13.15 DVORANA PRODUŽENI VIKEND / SATURDAY 11.15am - 1.15pm EXTENDED WEEKEND STAGEPETAK 11.15 -13.15 DVORANA PRODUŽENI VIKEND/ FRIDAY 11.15am - 1.15pm  EXTENDED WEEKEND STAGE

Juan SEÑOR is a Partner at Innovation Media Con-
sulting Group based in London, one of the world’s 
leading editorial consultancies. His re-invention 
and innovation projects have won the accolade of 
‘Best Newspaper in Europe and the World’ in 2006, 
2007, 2008 and 2009. Mr. Senor is a Visiting Fellow 
at Oxford University and has just been named one of 
the World’s Top 30 Media Innovators by journalists 
and media analysts in the UK. Since 2002 he has 
directed projects all over the world helping news 
operations to re-invent their products and stay rel-
evant with shifting audiences. In the past 4 years he 
has launched newspapers and television stations in 
Spain, France, Denmark, Greece, Portugal, Russia, 
Ukraine, Dubai, Chile and Brazil. From 1996-2002 
he was a presenter for Wall Street Journal TV and 
CNBC Europe and served as London correspon-
dent of International Herald Tribune TV. In 1998 his 
TV program, Media Report, was voted by viewers as 
Europe’s Best Business Programme. From 1989-
1996 he worked as a foreign affairs reporter and 
war correspondent for the NewsHour on PBS in the 
USA. He covered conflicts and wars in Iraq, Bosnia, 
Central America and Somalia. At the NewsHour 
his team won a Dupont Journalism Award and was 
nominated for an EMMY for his interviews with the 
late Yasser Arafat and Yitzhak Rabin. While at the 
NewsHour he produced interviews with Nelson 
Mandela, Boris Yeltsin, Fidel Castro, Bill Clinton, Al 
Gore, John Major and many other world leaders.

Iva Biondić prodekanica je za nastavu i 
nositelj kolegija Medijski menadžment na 
Visokoj novinarskoj školi i na Sveučilištu 
u Dubrovniku. Završila je MBA na IEDC 
Poslovnoj školi na Bledu te medijske i 
menadžerske studije na Columbia Uni-
versity i Sloan School of Management na 
MIT-u. Objavila je više stručnih radova 
među kojima je i ‘Uloga menadžmenta u 
osiguravanju kvalitete hrvatskih medija 
kao preduvjeta za njihovu konkurentnost 
i održivost’. Kao konzultantica za medije 
u tvrtki VA i zastupnica Innovation Me-
dia Consultinga za regiju, a koristeći 
višegodišnje iskustvo rada u korpora-
tivnim komunikacijama i menadžmentu 
medija, prati i implementira svjetske 
poslovne, edukativne i tehnološke tren-
dove u medijske projekte u regiji. 

Budućnost medija i mediji 
budućnosti

A hands-on seminar on how to transform newspapers and news 
magazines into newsbrands that transcend all digital platforms.

The two-hour session will look at three case studies of success-
ful newspaper transformations from mono-media newspapers on 
paper to multi-media news brands online, on mobile, on air and 
on iPad.

The seminar will be organised in three modules: 
1 - What do People Want from a Newspaper in the 21st Century? 
2 - Where is the Money? and 
3 - How do We Get There?

The session will conclude with a look at the iPad and tablets, and 
answer the question: Can the iPad and Tablets Save Newspapers 
and Magazine?

Radionica će predstaviti primjenjive načine kako transformirati 
novine i magazine u news brandove dostupne na svim digitalnim 
platformama.

Bit će predstavljene tri analize slučaja transformacije novina i 
magazina iz mono-medije na papiru u multi-brandove online, on 
air i na iPadu.

Seminar će biti organiziran u tri modula:
1 – Što ljudi žele od novina u 21. stoljeću?
2 – Gdje je novac?
3 – Kako to ostvariti?

Radionica će završiti pregledom iPada i tablet uređaja te će 
pokušati odgovoriti na pitanje: Mogu li iPad i tablet uređaji spasiti 
novine i magazine?

Ana Penović is an IT journalist, who has 
been covering IT and telecom issues as 
well as all the beautiful byproducts of the 
industry in question since 1999. For years 
she has worked as an editor at the leading 
Croatian magazine Moj Moby. Moreover, 
she oftentimes acts as a moderator at dif-
ferent panel discussions or conferences. 
Ana realized her life’s dream by creating 
the magazine Plan B, which has been 
sailing the rough waters of the media for 
the past three years and which won Ana 
the  award of the Croatian Journalists’ As-
sociation. She also delights the readers 
with the special version of Plan B, which 
she does every day for the internet portal 
tportal (planb.tportal.hr). Finally, Ana is 
especially proud of her new company Jas-
no & Glasno, which she founded together 
with Borja. In real life she is all but calm, 
quiet and introvert. 

Boris Ličina Borja has been a journalist 
since 1994. He is the author of the first 
book on domestic blogosphere titled  
‘Blogosphere and Everything Else’, and is 
the owner of and sole author on the site/
blog borja.org, which exists since 1999. He 
is also one of the founders of the maga-
zine Plan B, in which he works as the cre-
ative director. Together with Ana Penović 
he has founded the company Jasno & 
Glasno, specializing in online commu-
nity management and content production. 
Boris has been enthusiastic about the 
internet and the dot-com business since 
the very start. He has remained faithful to 
the medium in question by experimenting 
with form and formats, at the same time 
practicing his diplomatic internet skills 
that he nowadays uses in the world of on-
line community management. In real life 
he is calm, quiet and introvert.

Marketing-wise, for the past 50 years the users were communicated 
with ex catedra, by airing or publishing ads with no real feedback con-
cerning the activities that the users had or had not carried out based o 
those ads. However, over the past two years there has been a complete 
change in the communication paradigm. The world of marketing com-
munications has changed irreversibly, and at the heart of that change 
is the ever active internet life led by social networks’ users. Subse-
quently, companies that wish to retain the existing users and attract 
new ones have been opening up communication-wise, communicating 
with the users on a daily basis at their favorite internet destinations. 
The participants of the Loud&Clear workshop will get first-hand infor-
mation about the online community management in Croatia, based on 
the examples of companies and brands that have been among the first 
to join Twitter and Facebook, as well as concrete answers to a number 
of questions, including: Should all companies think about appearing in 
various social networks? How do social networks fit into the existing 
marketing communications? How to communicate on Twitter and Fa-
cebook (what language, format and content are considered acceptable 
for direct communication with the users)? Which are the most suc-
cessful examples from both domestic and international practice?

Voditeljica projekta, Jasno&Glasno, CroatiaVoditelj projekta, Jasno&Glasno, Hrvatska

Juan SEÑOR je partner Innovation Media Con-
sulting groupe iz Londona, jedne je od vodećih 
medijskih konzultantskih tvrtki na svijetu. Njegovi 
inovativni projekti osvojili su priznanja za najbolji 
novinski koncept u Europi i svijetu 2006., 2007., 
2008. i 2009. G. Señor je znanstveni suradnik na 
oxfordskom sveučilištu i nedavno su ga britanski 
novinari i medijski analitičari proglasili jednim od 
Top 30 medijskih inovatora na svijetu. Od 2002. 
g. širom svijeta vodi projekte koji pomažu news 
organizacijama da osuvremene svoje proizvode 
i ostanu relevantni u vremenu kada se njihova 
publika bitno mijenja. Tijekom zadnje četiri 
godine radio je na projektima u Španjolskoj, 
Francuskoj, Danskoj, Grčkoj, Portugalu, Rusiji, 
Ukrajini, Dubaiju, Čileu i Brazilu. U periodu 
1996.-2002., radio je kao voditelj na Wall Street 
Journal TV-u i CNBC-u Europe te kao london-
ski korespondent International Herald Tribune 
Television-a. Od 1989. do 1996.g., radio je kao 
strani dopisnik i ratni izvjestitelj za NewsHour 
na PBS u SAD-u. Izvještavao je s ratišta u Iraku, 
Bosni, Srednjoj Americi i Somaliji. Njegov News-
Hour tim osvojio je Dupont Journalism Award i 
bio nominiran za EMMY, za intervjue s pokojnim 
Yasserom Arafatom i Yitzhakom Rabinom. Dok 
je radio za NewsHour producirao je intervjue 
s Nelsonom Mandelom, Borisom Yeltsinom,  
Fidelom Castrom, Billom Clintonom, Al Goeom, 
John Majorom i drugim svjetskim vođama.



NOVI NISSAN JUKE.
PRVI MALI CROSSOVER

Već od 115.000 kn
Juke je napokon ovdje i pršti zaraznom energijom i bogatom opremom: ABS,
ESP, zračni jastuci, klima, radio s CD-om, priključak za mp3 player, daljinsko 
centralno zaključavanje… S Jukeom ćeš uvijek dobiti više nego što očekuješ!

URBANPROOF ENERGISED.

Ovlašteni trgovci – Osijek: Herbst d.o.o., Sv. L. B. Mandića 198, 031/298 830; Pula: Etradex Autocentar Pula, Ravenska 3, 052/222 110; Rijeka: AK Lenac d.o.o., Brnčići 1, 051/257 014; Slavonski Brod: 
Herbst d.o.o. Sl. Brod, Sj. vezna cesta bb, 035/272 251; Split: GT Automobili d.o.o., Poljička cesta 6, 021/389 220; Varaždin: Auto Bišćan d.o.o, G. Kneginec, Industrijska zona, 042/658 488; Velika Gorica:
GT Automobili d.o.o., Vukomerička b.b., 01/6227 250; Veliko Trgovišće: Auto Bišćan d.o.o., Dubrovčan 17/d, 049/587 550; Zadar: Inej Autocentar d.o.o., Kralja Tvrtka 3, 023/242 184; Zagreb: Autokuća Baotić d.o.o., 
Maksimirska 282, 01/2900 005; GT Automobili d.o.o., Šarengradska 1, 01/3095 600; Žminj: Etradex d.o.o., Matka Laginje b.b., 052/840 775.

www.nissan.hrProsječna potrošnja goriva u kombiniranoj vožnji: 6,0-7,6 l/100km; prosječna emisija CO2: 138-175 g/kmSlika automobila je simbolična.



PETAK 10.30 -11.00  DVORANA PRODUŽENI VIKEND / FRIDAY 10.30am - 11am EXTENDED WEEKEND STAGE
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DVORANA VIKENDICA  / SUMMER HOUSE STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 23Više na str. / More on page 22Više na str. / More on page 12Više na str. / More on page 20
Mali, ali veliki / Small, but BigOči otvorene - novčanici zatvoreni... / Eyes Open - Wallets Shut...Smrt velike ideje / Death of the Big IdeaViše, brže, jače... / Higher, Faster, Stronger...

Behind Croatia’s new brand Totalni FM is a programming radio 
network, bringing together eight different radio stations around 
the country into a unique radio program.

Totalni FM is the first local-national, that is, national-local radio 
station in Croatia, boasting loads of great music, favorite hit songs 
from all musical periods, interesting and relevant content as well 
as perfect sound and production quality that so far had been at-
tainable on the national level only.  The preparations for this, the 
biggest radio project in the country, began almost two years ago 
with detail market researches, production preparations and, natu-
rally, staff education. The Totalni FM offers not only a good-quality 
programming concept but also a unique business model in the 
radio market, and together they make a winning combination for 
both listeners and advertisers. Join us and find out what Totalni 
FM sounds like!

Chief Program Director, Radio Antena, Narodni 
radio i Totalni FM, Croatia

Iza novog hrvatskog branda Totalni FM, krije se programska radi-
jska mreža koja stapa osam radijskih postaja diljem Hrvatske u 
jedinstven radijski program.

Totalni FM prvi je lokalno–nacionalni, odnosno nacionalno–lokalni 
radio u Hrvatskoj. Karakterizira ga puno dobre glazbe, omiljenih 
hitova iz svih glazbenih razdoblja, zanimljiv i lokalno relevantan 
sadržaj, te savršen zvuk i kvaliteta produkcije kakva je dosad bila 
moguća samo na nacionalnoj razini. Sama priprema ovog najvećeg 
radijskog projekta u Hrvatskoj započela je prije gotovo dvije godine 
detaljnim istraživanjima tržišta, pripremom produkcije i, naravno, 
edukacijom ljudi. Totalni FM uz kvalitetan programski koncept 
nudi i jedinstven poslovni model na radijskom tržištu, što zajedno 
čini dobitnu kombinaciju i za slušatelje i za oglašivače. Pridružite 
nam se i saznajte kako zvuči Totalni FM!

 

Program Director, Totalni FM, Croatia
Direktorica programa, Totalni FM, Hrvatska
Dijana Kopjar Mucak 

Creative Director, Totalni FM, Croatia
Kreativni direktor, Totalni FM, Hrvatska
Goran Kurjak

Glavni direktor programa, Radio Antena, Narodni 
radio i Totalni FM, Hrvatska

Juraj Hrvačić jr.

Total FMTotalni FM

Adriatic Radio Network is a specific radio network in Croatia that 
covers the whole Adriatic Croatia as one of the regions of Euro-
pean Croatia, which will be extremely important when Croatia 
becomes a member state of the EU. With as many as 23 trans-
mitters, our five radio stations: Radio Dalmacija, Radio Ritam, 
Novi radio Zadar, Radio Korzo and Radio Istra, cover 1.43 million 
citizens or 32.3% of the population of the Republic of Croatia with 
its signal in seven counties of the coastal area, from Istria to Pre-
vlaka. With the coverage of one third of the Croatian territory and 
one third of potential listeners, as well as with the total rating that 
reaches percentages of the national concession, Adriatic Network 
offers special advantages to agencies and their clients. We offer 
a synergy of the most popular radio stations in the areas of our 
towns, counties and the region, as well as a geographic and traf-
fic uniqueness of the Adriatic coastal area from which a specific 
marketing power stems.

Namely, summer is the main marketing season for Adriatic  
Radio Network during which the whole food and beverage indus-
try, as well as the tourist industry, but also all other accompanies 
– from IT to the entertainment and recreation industry – can reach 
both domestic and increasingly more numerous foreign tourists 
and yachtsmen via the marketing of Adriatic Network. The pre-
sentation will also feature the company Analiza 360, specializing 
in marketing analytics.

More about all that and the joint program basis, music profile, 
winning ratings for the target group from 12 to 49 years of age and 
other data about the Network, will be revealed during the presen-
tation by Davor Pekota, the director of Adriatic Radio Network, and 
Božana Marjanović, the head of Marketing.

Director, Jadranska mreža, Croatia
Direktor, Jadranska mreža, Hrvatska
Davor Pekota

Head of the Marketing Department, Jadranska 
mreža, Croatia

Direktorica marketinga, Jadranska mreža, 
Hrvatska

Božana Marjanović

Jadranska mreža je specifična radijska mreža u Hrvatskoj, koja 
pokriva čitavu Jadransku Hrvatsku kao jednu od regija europske 
Hrvatske, što će biti od izuzetne važnosti kada Hrvatska postane 
članica EU. Sa čak 23 odašiljača, naših pet radio postaja: Radio  
Dalmacija, Radio Ritam, Novi radio Zadar, Radio Korzo i Radio Is-
tra, Jadranska mreža svojim signalom u sedam morskih županija 
od Istre do Prevlake pokriva 1,43 milijuna stanovnika ili 32,3% 
stanovništva Republike Hrvatske. Iz takvog pokrivanja trećine 
hrvatskog teritorija i trećine potencijalnih slušatelja, te s ukupnom 
slušanošću koja doseže postotke nacionalne koncesije, Jadranska 
mreža nudi agencijama i njihovim klijentima posebne prednosti. 
Nudimo sinergiju najslušanijih radijskih postaja na području svojih 
gradova, županija i regije, nudimo geografsku i prometnu jedinst-
venost jadranskog priobalja iz koje proizlazi specifična oglašivačka 
snaga.

Jadranskoj mreži je, naime, ljeto glavna oglasna sezona – pri 
čemu ukupna prehrambena industrija i industrija pića i napitaka, 
kao i turistička industrija, ali i sve ono popratno – od IT industrije 
do industrije zabave i rekreacije – može kroz marketing Jadran-
ske mreže doseći kako domaće tako i sve brojnije strane turiste i 
nautičare. U sklopu prezentacije predstavit će se i tvrtka Analiza 
360, specijalizirana za analitiku u marketing.

O svemu tome, te o zajedničkoj programskoj osnovi, glazbenom 
profilu, pobjedničkim rezultatima slušanosti za ciljanu skupinu 
od 12 do 49 godina i ostalim podacima o mreži – više tijekom pr-
ezentacije direktora Jadranske mreže Davora Pekote i voditeljice 
marketinga Božane Marjanović.

Adriatic Radio NetworkJadranska mreža

PETAK 13.30 - 14.00 DVORANA PRODUŽENI VIKEND / FRIDAY 1.30pm - 2pm EXTENDED WEEKEND STAGE

Business Development Director, ANALIZA 360, 
Croatia

Direktorica poslovnog razvoja, ANALIZA 360, 
Hrvatska

Ozana Jurković

PREZENTERI / PRESENTED BY:
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Svaka javno objavljena informacija u medijima ima pravo na odgo-
vor, posebno one osobe ili institucije koje se u toj informaciji spom-
inju. Zakon nalaže nakladniku da odgovor, ispravak, nadopunu 
ili demanti objavi na istom ili jednakovrijednom mjestu (stranici 
ili emisiji), istim slovima, na  istom prostoru ili trajanju kao i iz-
vorni tekst…Koliko puta ste vidjeli kratki odgovor otisnut pri dnu 
24. stranice novina koji se odnosi na tekst objavljen na naslovnici 
istih novina tri tjedna prije? Ili objavljen odgovor na kraju televiz-
ijske emisije na sadržaj one od prošloga tjedna?  Znate li na što se 
odnosi odgovor i koje činjenice ili stajališta iz izvornog teksta autor 
odgovora opovrgava? 

Biste li dobili potpuniju informaciju da istodobno imate pred 
sobom izvorni tekst, radijski ton ili televizijski zapis i odgovor os-
obe ili osoba koje se spominju u novinskom tekstu, radijskoj ili 
televizijskoj emisiji? Biste li željeli imati mogućnost objaviti Vaš 
odgovor uz informaciju objavljenu u tisku ili na webu, u radijskoj ili 
televizijskoj emisiji  i to: 
- istoga časa kad je objavljen izvorni tekst, 
- u veličini i trajanju kao i izvorni tekst;
- po Vašem izboru u pisanoj ili audio vizualnoj formi
- bez skraćivanja, bez cenzure, bez  redakture..
- dostupan i svim ostalim medijima pored onog koji je objavio iz-
vorni tekst.

‘Moj odgovor’ je Vaš odgovor na sva pitanja. 

Moj odgovor

PETAK 15.30 -16.00  DVORANA PRODUŽENI VIKEND / FRIDAY 3.30pm - 4pm EXTENDED WEEKEND STAGE

Editor in Chief, Moj odgovor, Croatia
Glavni urednik, Moj odgovor, Hrvatska
Drenislav Žekić

My Response

Any information released in the media has the right to a response, 
in particular by the person or institution mentioned in the informa-
tion in question. The law states that the publisher has to provide 
an answer, correction, supplement or official denial in the same 
or equivalent spot (page or show), using the same font, space or 
length as the original report. 

How many times have you seen a short answer printed at the  
bottom of page 24 of the papers, referring to a headline on its  
cover three weeks earlier? Or a response at the end of a TV show 
referring to a report aired in last week’s edition of the show in 
question? Did you know what the response had referred to or 
which facts or positions from the original text the author was de-
nying? Would you get more complete information if you had the 
original text, radio or TV report and the response of the person or 
persons mentioned in the printed article, that is, radio or TV report 
in front of you at the same time?

Would you want to have the chance to publish your response next 
to the information released in the print media, on the web or in a 
radio or TV report, in the following manner: 
- At the moment the original text was published, 
- In the size or of the length of the original text
- In either the written or audio visual format, depending on your 
own preference
- Without any shortening, censoring or editing
- Available to all the other media, not just the media that released 
the original text.

‘My Response’ is your answer to all the questions. 

Bluetooth marketing®, is a new generation media channel of one-
to-one communication. Why are small screens assuming increas-
ingly more importance in the marketing plans of market leaders? 
Whether we want to admit it or not, it has turned out that mobile 
phones are an essential part of modern life. Can you leave your 
house without a mobile phone? Try.

Mobile phones are communication devices that enable us to stay 
in touch with our family, friends and colleagues wherever we 
are. When we connect a device that is as useful and personal 
as a mobile phone with contemporary marketing techniques, as 
well intelligent and interactive communication tools, the result 
should be fantastic. Representatives of Invento Media Group™, a 
full-service Bluetooth® marketing company from Sarajevo, will 
discuss the development of mobile one-to-one channels for cus-
tomer communication with the use of Bluetooth® technology via 
a short presentation. They will offer a unique insight into the in-
ternal structure and processes, which make Bluetooth advertising 
channel a unique tool of every communication plan, via examples 
and case studies.

‘Mini Magazin – the first Bluetooth magazine in the world’, which 
is being broadcast to more than 250,000 one-of-a-kind mobile 
phones a month in BH and Croatia with the use of Bluetooth® 
wireless technology, will be the central topic of the presentation 
via which the importance of Bluetooth mobile channel in inno-
vative marketing strategies will be presented. Together with his 
team, Mr Mustafa Mehmedić, the director of Invento Media Group 
Sarajevo, and Mr Sanjin Džonlić, the director of Communications 
and Development, have worked on the development and imple-
mentation of communication plans in the field of intelligent and 
innovative advertising, especially Bluetooth® advertising, for 
some of the leading companies such as Hewlett Packard, Coca-
Cola, Red Bull, Sarajevo Film Festival, the City of Sarajevo and 
others, during the last couple of years.

Technical Director, Invento Media Group, 
Bosnia and Herzegovina

Tehnički direktor, Invento Media Group d.o.o., 
Bosna i Hercegovina

Sanjin Hadžić

Communications and Development Director, 
Invento Media Group, Bosnia and Herzegovina

Direktor za komunikacije i razvoj, Invento Media 
Group, Bosna i Hercegovina

Sanjin Džonlić

Chief Executive Director, Invento Media Group, 
Bosnia and Herzegovina

Generalni direktor, Invento Media Group d.o.o., 
Bosna i Hercegovina

Mustafa Mehmedić

PREZENTERI / PRESENTED BY:

Bluetooth oglašavanje®, medijski je kanal nove generacije 1 na 
1 komuniciranja. Zašto mali ekrani poprimaju sve veći značaj u 
marketinškim planovima tržišnih lidera? Htjeli mi to priznati ili ne, 
ispostavilo se da su mobilni telefoni osnovni dio modernog života. 
Možete li izaći iz kuće bez mobitela? Probajte.

Mobiteli su komunikacijski uređaji koji nam omogućavaju da os-
tanemo u vezi s obitelji, prijateljima i kolegama gdje god se nal-
azimo. Kada uređaj koji je koristan i osoban kao mobitel povežemo 
sa suvremenim marketinškim tehnikama, inteligentnim i interak-
tivnim komunikacijskim alatima, rezultat bi trebao biti fantastičan. 
Predstavnici Invento Media Group™, fullservice Bluetooth® mar-
keting kompanije iz Sarajeva, kroz kratku će se prezentaciju os-
vrnuti na razvoj mobilnih 1 na 1 kanala komuniciranja s korisnici-
ma, upotrebom Bluetooth® tehnologije. Kroz primjere i studije 
slučajeva ponudit će jedinstven uvid u internu strukturu i procese 
koji Bluetooth kanal za oglašavanje čine jedinstvenim alatom sva-
kog komunikacijskog plana.

Središnja tema prezentacije bit će ‘Mini Magazin – prvi Bluetooth 
magazin na svijetu’ koji se u BiH i Hrvatskoj, upotrebom Blu-
etooth® bežične tehnologije, emitira na više od 250.000 unikatnih 
mobitela mjesečno - kroz koju će se prikazati značaj Bluetooth 
mobilnog kanala u inovativnim marketinškim strategijama. Zajed-
no sa svojim timom, direktor Invento Media Group Sarajevo g. Mus-
tafa Mehmedić i g. Sanjin Džonlić, direktor za komunikacije i raz-
voj, proteklih su nekoliko godina radili na razvoju i implementaciji 
komunikacijskih planova nekim od vodećih kompanija na području 
inteligentnog i inovativnog oglašavanja, a posebno Bluetooth® 
oglašavanja kao što su Hewlett Packard, Coca-Cola, Red Bull,  
Sarajevo Film Festival, Grad Sarajevo i drugi.

Bluetooth Advertismnet: Media 
Channel of the New Generation

Bluetooth oglašavanje: medijski 
kanal nove generacije

PETAK 16.15 -16.45  DVORANA PRODUŽENI VIKEND / FRIDAY 4.15pm - 4.45pm EXTENDED WEEKEND STAGE
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U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 15Više na str. / More on page 27Više na str. / More on page 26Više na str. / More on page 14
TV prodaja 2.0... / TV Sale 2.0...Po jutru se dan poznaje / The Morning ShowsTeenageri - čudna bića / Teenagers - Peculiar CreaturesDonošenje odluke / Decision Making

With the arrival of the EU, the countries in the region will be 
forced to adapt their legislation, including the law on copyright 
and intellectual property. How fast will we adapt to the new  
legislation, what are the changes that have already been made, 
and how should we regulate copyright in the age of new technolo-
gies, distribution channels and music usage? Find out how the law 
on copyright and intellectual property is applied to music, images, 
recordings and design. Moreover, discover if the traditional audio 
media are on the brink of extinction and if ringtones and online 
games’ background music will top the charts. This presentation 
will also touch upon a controversy – the issues whether copyright 
is endangering creativity and if the laws limiting sampling and 
similar use of music should be amended, as well as if there is 
a conflict between copyright and intellectual property on the one 
hand and the new generations of creative professionals and media 
consumers on the other. 

Copyright Evolution

Dolaskom EU-a, zemlje regije morat će prilagoditi svoje zakone, 
pa tako i onaj o autorskim pravima i intelektualnom vlasništvu.  
Koliko brzo ćemo se prilagoditi novoj legislaturi, koje su promjene 
već napravljene i kako regulirati autorsko pravo u doba novih teh-
nologija, novih kanala distribucije i korištenja glazbe? Naučite 
kako se zakon o autorskom pravu i intelektualnom vlasništvu 
primjenjuje na glazbu, sliku, snimku i dizajn, a očekuje vas i odgo-
vor na pitanje hoće li tradicionalni nosači zvuka uskoro izumrijeti 
i hoće li se ringtone melodije i pozadinska glazba s online igara 
popeti na vrhove chart-ova. Panel će dotaknuti i kontroverzu - 
ugrožava li copyright kreativnost i treba li izmijeniti zakone koji 
ograničavaju sampliranje i slično korištenje glazbe, te dolazi li 
do konflikta između autorskog prava i intelektualnog vlasništva i 
novih generacija kreativaca i konzumenata medija.

Evolucija copyright-a

PETAK 17.00 -18.00  DVORANA PRODUŽENI VIKEND / FRIDAY 5pm - 6pm EXTENDED WEEKEND STAGE

President, IDM music, Croatia
Predsjednik, IDM music, Hrvatska
Tomo Johannes in der Mühlen

SUDJELUJU / PARTICIPANTS:

General Manager, HDS ZAMP, Croatia
Glavni direktor, HDS ZAMP, Hrvatska
Nenad Marčec

Chairman of the Croatian Copyright Association, 
Faculty of Law, Zagreb, Croatia

Predsjednik Hrvatskog društva za autorsko pravo, 
Pravni fakultet u Zagrebu, Hrvatska

prof.dr.sc. Igor Gliha

Lawyer, Croatia
Odvjetnica, Hrvatska
Kristina Delfin Kanceljak

MODERATOR: PREZENTER / PRESENTED BY:

Executive Director, Mikser Festival, Serbia
Izvršni direktor, Mikser festival, Srbija
Ivan Lalić

To Miks or Not to Miks?To miks or not to miks?

Case study: organizacija Mikser festivala i novi festival kreativnosti 
- ukidanje fahovskog načina razmišljanja, umrežavanje kao razvoj-
na strategija, kreiranje regionalne multidisciplinarne platforme...u 
najpraktičnijem smislu riječi. 

SUBOTA 10.30 - 11.00  DVORANA PRODUŽENI VIKEND / SATURDAY  10.30am - 11am  EXTENDED WEEKEND STAGE

Case study:  Organization of the Mikser festival and a new festival 
of creativity – dismissing of the one-track way of thinking, net-
working as a development strategy, creating regional multidisci-
plinary platform...in the most practical sense of the word.
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PREZENTER / PRESENTED BY:

DVORANA VIKENDICA  / SUMMER HOUSE STAGEDVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 31Više na str. / More on page 17Više na str. / More on page 30Više na str. / More on page 16
Tko će koga pojesti? / Who’s Going to Eat Who?Sportska TV produkcija / Sports Tv ProductionZajedno smo jači... / Stronger Together...Kult amatera / The Cult of the Amateur

Campus Manager, SAE BELGRADE, Serbia
Direktor kampusa, SAE BELGRADE Srbija
Edward Tonchew

SAE Institute: World Leader in  
Education in the field of Digital Media

SAE Institut: Svjetski lider  
obrazovanja u kreativnim medijima
Institut SAE, čije je međunarodno sjedište u Oxfordu, glavni je 
međunarodni institut za audio inženjerstvo, animaciju, multimediju 
i film, te vodeći pružatelj praktičnih seminara i edukacije već više 
od 35 godina. Institut je osnovao Tom Misner, inženjer i producent 
te predvodnik u kombiniranju praktične i teoretske nastave iz audio 
inženjerstva. Zahvaljujući brojci od preko 55 kampusa u 25 zemalja, 
Institut SAE može se pohvaliti najvećom mrežom tehničkih fakulteta u 
svijetu. Nastava je praktična i izravna, te simulira radno okruženje, za  
razliku od teoretske nastave u učionici. Na taj način studenti imaju prist-
up vrhunskoj opremi i besprimjernoj praktičnoj nastavi i edukaciji. 

Institut SAE nudi i korporativne seminare i edukaciju te pruža us-
luge u obliku radionica na temu ‘Znanje u digitalnoj eri’. Radionice 
predstavljaju jedinstvenu priliku za učenje o načinu na koji se svi-
jet mijenja, zahvaljujući pokretačkoj snazi tehnologije. 

Studenti s diplomom Instituta SAE priznati su u cijelom svijetu, a 
mnogi od njih dobitnici su nagrada poput Oscara, BAFTA-a, AFI-ja 
i ARIA-e. Od tisuće polaznika Instituta SAE širom svijeta, svakako 
treba izdvojiti producente zvijezda kao što su Aerosmith, 50 Cent, 
Robbie Williams, Cold Play, George Benson, Madonna, Janet 
Jackson i mnogi drugi.

Ove jeseni Beograd će imati još nešto zajedničko s gradovima 
poput Londona, New Yorka, Sydneyja, Los Angelesa, Dubaija, 
Pariza, Milana, Madrida i drugih svjetskih metropola jer će upravo 
u tom gradu Institut SAE otvoriti vrata regionalnog kampusa.

Studenti će imati pristup objektima s najnovijom tehnologijom u 
domeni filma, zvuka, animacija i primijenjene multimedije. Osim 
prvostupničkog programa humanističkih znanosti (koji traje dvije 
godine i ovlašten je od strane Sveučilišta Middlesex u Londonu), 
u ponudi će biti i niz drugih suvremenih studija iz navedenih 
područja.

SUBOTA 13.30 -14.00  DVORANA PRODUŽENI VIKEND / SATURDAY 1.30pm - 2pm EXTENDED WEEKEND STAGE

SAE Institute, with International HQ in Oxford, is the world’s fore-
most audio engineering, animation, multimedia and film institute, 
and has been a leading provider of practical training for more than 
35 years now and was founded by Tom Misner, and engineer and 
producer who has been the pioneer in combining practical and 
theoretical lectures in Audio Engineering. SAE Institute is the 
largest network of technology-focused campuses in the world in 
excess of 55 campuses in 25 countries. 

Coursework is practical and hands-on, and simulates a working 
environment as opposite to theoretical and classroom-based fo-
cus with students gaining access to state of the art equipment and 
unparalleled practical training. 

The SAE Institute also offers corporate training and services in the 
form of workshops on ‘Knowledge in the Digital Age’. The work-
shops are a unique opportunity to learn more about how the world 
is changing through the driving force of technology.

SAE Institute graduates have received international recognition, 
earning Oscar, BAFTA, AFI and ARIA awards. Among the thousands 
of graduates that have passed through SAE Institutes around the 
globe are producers of such acts as Aerosmith, 50 Cent, Robbie 
Williams, Cold Play, George Benson, Madonna, Janet Jackson and 
others.

This autumn, Belgrade will have yet another thing in common 
with London, New York, Sydney, Los Angeles, Dubai, Paris, Milan, 
Madrid and other capitals in the world, as SAE Institute will open 
doors of its regional campus.

Students will have access to facilities with latest technology in do-
main of film, audio, animation and applied multimedia. Apart from 
Bachelor of Arts Degree program (lasting two years and accredit-
ed by Middlesex University in London), a number of contemporary 
courses will be offered in mentioned areas as well.

SUBOTA 15.30 -16.00  DVORANA PRODUŽENI VIKEND / SATURDAY 3.30pm - 4pm EXTENDED WEEKEND STAGE

S ruba grada, iz poveće garaže zvane hangar, protekle dvije go-
dine dopiru zvuci napornog rada i probija se svjetlo primjenjenog 
znanja. Tamo stanuje projekt zvan Hipersfera!

Hipersfera d.o.o. je mlada razvojna tvrtka iz Zagreba koja razvija 
bespilotnu autonomnu stratosfersku letjelicu-zračni brod, koja 
će ‘zamijeniti’ satelite i avione u industriji dinamičkog daljinskog 
istraživanja (prihodi industrije u 2009. iznosili su 5,5 mlrd USD).
Platforma je ‘oko na nebu’ koje neprekidno nadzire određenu 
geografsku točku Zemlje nadmašujući satelite i avione, kako u ci-
jeni tako i u tehničkim mogućnostima. 

Na ovom, tehnički zahtjevnom i iznimnom projektu, predano radi 
tim od preko 25 mladih inženjera i znanstvenika, sa svrhom da 
promijeni industriju aeronautike, pošalje svijetu razglednicu 
Hrvatske i pokrene val promjene stanja svijesti, kao preteča raz-
voja društva u kojem živimo. Hipersfera ne znači isključivo razvoj 
letjelice-zračnog broda, već ambiciozan i vizionarski projekt/temelj 
Centra izvrsnosti u kojem će se spojiti mlade ‘zvijezde’ i  iskusni 
mentori međunarodnih profila.

Technical Director, Hipersfera, Croatia
Tehnički direktor, Hipersfera, Hrvatska
Bojan Pećnik

PREZENTERI / PRESENTED BY:

Director, Hipersfera, Croatia
Direktor, Hipersfera, Hrvatska
Robert Grilc

Future from the GarageBudućnost iz garaže

For two years now, on the edge of town, from a large garage called 
a hangar, the sounds of hard work have been coming and the light 
of applied knowledge has been breaking through. It is there that 
the Hipersfera project has been dwelling! 

Hipersfera d.o.o. is a young Zagreb-based development company 
working on an unmanned autonomous stratospheric aerial ve-
hicle, that is, an airship, that will ‘replace’ satellites and planes 
in the dynamic remote research industry (in 2009 the industry’s 
revenues amounted to USD 5.5 billion). The platform is the ‘eye 
in the sky’, constantly monitoring a particular geographical point 
on the planet Earth, topping both satellites and planes in terms of 
price and technical abilities.

Over 25 young engineers and scientists are working on this tech-
nically demanding and extraordinary project, and their goal is to 
change the aeronautical industry, send a postcard from Croatia 
to the world and start a wave of changes in one’s consciousness 
as the forerunner of the development of the world we live in.  
Hipersfera does not only stand for the development of an airship; 
it is an ambitious, first-class, visionary project/basis for the Excel-
lence Center that will join young ‘stars’ with experienced interna-
tional mentors.



P
R

O
M

O
C

IJ
E 

/ P
R

O
M

O
TI

O
N

S

P
R

O
M

O
C

IJ
E 

/ P
R

O
M

O
TI

O
N

S

48 49WEEKEND MEDIA FESTIVAL 2010 www.weekendmediafestival.com

DVORANA VIKENDICA  / SUMMER HOUSE STAGEDVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

DVORANA VIKENDICA  / SUMMER HOUSE STAGE DVORANA VIKEND  / WEEKEND STAGE

U ISTO VRIJEME / AT THE SAME TIME:

Više na str. / More on page 33Više na str. / More on page 32Više na str. / More on page 33Više na str. / More on page 32
Tko nosi Pradu? / Who Wears Prada?Digitalizacija TV-a: Što dalje? / Digitalisation of TV: What Next?Tko nosi Pradu? / Who Wears Prada?Digitalizacija TV-a: Što dalje? / Digitalisation of TV: What Next?

Soundset Music & Dance FactorySoundset Music & Dance Factory

A multimedia presentation of the everyday situations in the lives 
of the listeners of the national radio network, characterized by an 
urban sound. The Soundset radio stations follow the beat of their 
cities.

Multimedijski prikaz svakodnevnih životnih situacija slušatelja i 
slušateljica nacionalne radijske mreže urbanog zvuka. Soundset 
radijske postaje prate ritam svojih gradova.

SUBOTA 16.15 - 16.45 DVORANA PRODUŽENI VIKEND / SATURDAY 4.15pm-4.45pm EXTENDED WEEKEND STAGE

PREZENTERI / PRESENTED BY:

Business.hr journalists Romana Dugandžija and Josip Bohutin-
ski, will prove to you that business journalism can be fun! Find 
out firsthand what it’s like to tackle issues that others do not dare 
to write about. How does one obtain exclusive information under 
tight deadlines? What does a Business.hr journalist’s workday 
look like? Once again we dare to raise certain new issues. Learn 
more about it! Be there. 

Journalist, Business.hr, Croatia
Novinarka, Business.hr, Hrvatska
Romana Dugandžija 

Journalist, Business.hr, Croatia
Novinar, Business.hr, Hrvatska
Josip Bohutinski

Novinarsko-voditeljski dvojac Business.hr-a, Romana Dugandžija 
i Josip Bohutinski, dokazat će vam da poslovno novinarstvo može 
biti zabavno! Doznajte iz prakse kako je otvarati teme o kojima se 
drugi ne usuđuju pisati. Kako se dolazi do ekskluzivnih informacija 
u kratkom vremenskom roku? Kako izgleda radni dan novinara 
Business.hr-a? I ovaj put usuđujemo se otvoriti neke nove teme. 
Doznajte više! Dođite. 

SUBOTA 17.00 - 17.30 DVORANA PRODUŽENI VIKEND / SATURDAY 5pm - 5.30pm EXTENDED WEEKEND STAGE

Time, Walk With Me!Vrijeme, hodaj sa mnom!
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HRVATSKA GOSPODARSKA KOMORA
CROATIAN CHAMBER OF ECONOMY
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ČETVRTAK 21.00 - 03.00 PEPERMINT LOUNGE / THURSDAY 9pm - 3am PEPERMINT LOUNGECIJELODNEVNE PREZENTACIJE / ALL DAY PRESENTATIONS
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PETAK 18.00 - 20.00 PEPERMINT LOUNGE / FRIDAY 6pm - 8pm  PEPERMINT LOUNGE
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PETAK 20.00 DVORANA VIKENDICA / FRIDAY 8pm SUMMER HOUSE STAGE
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SUBOTA 18-20 KONOBA KOD DUPINA / SATURDAY 6pm - 8pm KONOBA KOD DUPINAPETAK 22.00 VRT/ FRIDAY 10pm GARDEN
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SUBOTA 22.00 VRT/ SATURDAY 10pm GARDEN
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Protecting  intellectual property.your

www.idmmusic.com
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The Science of
Digital Marketing

Open AdStream ad management technology 
powered more than 43,000 web sites to deliver 
over 780 billion ads.

• And that was just last year.

Upgrade your ad management initiatives in 2010 
and beyond. Monetise and optimise with Open 
AdStream 10, the latest version of 24/7 Real 
Media’s innovative, award-winning technology.
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Business.hr naj�itanije su poslovne dnevne novine u 
Hrvatskoj i jedan od naj�itanijih poslovnih internetskih 
portala. Nezaobilazan su izvor informacija ambici-
oznih, obrazovanih, mobilnih ljudi te najrelevantniji 
pregled gospodarstva i fi nancija. 
Business.hr pokrenut je 2005. godine kao tjednik, a 
2008. godine prerastao je u dnevnik i kontinuirano 
širi �itala�ku publiku te otvara nove kanale komunici-
ranja s oglašiva�ima. Kao vode i medij i autoritet za 
hrvatske poslovne ljude, Business.hr želi pridonijeti 

afi rmaciji i razvoju hrvatskih poslovnih subjekata i 
gospodarstva u cijelosti, promi�u i visoke eti�ke vri-
jednosti i europske norme u poslovanju. 
Provokativan i istraživa�ki pristup temama profi lirao 
je �itateljsku publiku Business.hr-a u najšire pore 
hrvatskog gospodarstva, od poduzetnika do top-me-
nadžmenta najve ih kompanija. Redizajnom web por-
tala u�injen je novi iskorak prema stvaranju vode ega 
poslovnog portala, koji  e zadržati prepoznatljivost po 
brzini objave relevantnih poslovnih vijesti i doga�anja.

Business Class luksuzni lifestyle mjese�nik, donosi 
intervjue s vode im menadžerima, ali se na leže-
ran na�in bavi njihovim slobodnim vremenom, ne 
zaobilaze i poslovni život i uspjehe. Prati trendove 
i novosti s podru�ja gastronomije i vinarstva, re-
kreacije, autoindustrije, mode za poslovne prilike, 
a donosi i izbor najvažnijih informacija iz svijeta 
kulture, novosti iz fi lmskog, glazbenog i multime-
dijskog svijeta.

qLife je kvartalni stru�ni �asopis za liderstvo i 
organizacijski razvoj koji se ostvaruje u suradnji 
portala Quantum21.net i Business.hr-a. Jedinstven 
je izvor znanja liderima i menadžerima na svim 
organizacijskim razinama u sva tri sektora: poslov-
nom, javnom i neprofi tnom.  U �asopisu se objav-
ljuju mudre poruke i promišljanja vode ih svjetskih 
stru�njaka koje pomažu izgradnju zdravog društva 
i konkurentnog gospodarstva.

B2b izdanja izlaze jednom tjedno, a namijenjeni su naj-
snažnijim poslovnim sektorima, od fi nancijskog do gra-
diteljstva, ali i posebno atraktivnim temama - najja�im 
hrvatskim brendovima, vode im poslovnim subjektima, 
društveno odgovornom ponašanju. Donose najaktualnije 
informacije iz pojedina�nih poslovnih sektora klju�ne 
za trenutnu gospodarsku situaciju i snalaženje, kako u 
lokalnim tako i u globalnim fi nancijskim i gospodarskim 
trendovima.

Gazele su poseban projekt kojim medijska ku a
Business.hr promovira najbrže rastu e male i srednje tvrt-
ke. Pokrenut 2006. godine, ovaj zapaženi projekt uklju-
�uje magazin Gazele i podjelu priznanja najuspješnijim 
hrvatskim poduzetnicima na sve�anom eventu. Magazin 
Gazele izlazi jednom godišnje, krajem studenoga a objav-
ljuje cjelovit pregled klju�nih podataka o poslovanju oko 
2.000 brzorastu ih hrvatskih poduze a koje korektno i 
transparentno posluju. 

Pretplatite se ili produžite pretplatu već danas
i postanite član Kluba Banka te uživajte
u brojnim pogodnostima kod naših partnera

Sve informacije o uvjetima i pogodnostima koje ostvarujete
potražite na www.banka.hr/klubbanka

besplatni telefon 0800 22 95

www.banka.hr

Sve što vam treba je Banka



Desetletje nove rasti.

Celje, 9.  9. 2010       
Nova Gorica, 16. 9. 2010

Ljubljana, 23. 9. 2010  
Gozd Martuljek, 30. 9. 2010

Dolenjske Toplice, 7. 10. 2010

Maribor, 14. 10. 2010

Ljubljana, Cankarjev dom, 20. 10. 2010

Spodbujamo rast.
www.gazela.com

ekskluzivni telekomunikacijski 
partner

zlata pokrovitelja ekskluzivni 
avtomobilistični partner

častna pokrovitelja medijska partnerja

pokrovitelji



Partner u svakoj tvrtki!

®

Centar za management i savjetovanje d.o.o.
Centar za ra�unovodstvo i financije d.o.o.

Dragutina Golika 109, Zagreb
Telefon 01 4921 742
Faks 01 4921 743

www.business-media-group.com



The greatest magazine publisher in 
the region

“Color Press Group” publishes 84 magazines in Serbia and the region, with an average monthly circulation of 2.500.000 copies sold

www.color.rs

www.lepotaizdravlje.rs www.svet.rs www.scandal.rs www.hellomagazin.rswww.mobitech.rswww.bravo.rs www.ckm.rs



NAMA JE GLAZBA NA PRVOM MJESTU!
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* Vsi podatki so vzeti iz Nacionalne raziskave branosti (NRB) 2009, ki jo izvajata Slovenska oglaševalska zbornica in podjetje Valicon.
n = 6.924

DELO REVIJE, d. d., DUNAJSKA 5, 1509 LJUBLJANA
marketing@delo-revije.si, www.delo-revije.si

- 224.000 bralcev na izid*. Po branosti prva revija med tedniki! - 96.000 bralcev na izid. Najbolj brana ženska revija med štirinajstdnevniki!- 111.000 bralcev na izid. Najbolj brana družinska revija med tedniki!
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PROBAJ!

PRONAĐI

VIŠE DOBRE GLAZBE.

89.4 93.1

93.6 96.8 99.3

104.2 96.5 103.2

87.7

SISAK I MOSLAVINA

RIJEKA I PRIMORJE

PULA I ISTRA

SPLIT I DALMACIJA

99.0 97.0

99.5

94.9

100.3

ĐAKOVO, OSIJEK I SLAVONIJA

VARAŽDIN, ČAKOVEC I SJEVEROZAPADNA HRVATSKA

ZAGREB I SREDIŠNJA HRVATSKA

VELIKA GORICA I TUROPOLJE









3

1

2

Akreditacijski PRESS Centar / PRESS Center

Pepermint Lounge

Vrt / Garden

4

5
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Dvorana Vikend / Weekend Stage

Dvorana Produženi Vikend / Extended Weekend Stage

Dvorana Vikendica / Summer House Stage
ULAZ / ENTRANCE

TN Amarin

Hotel Eden

Hotel Katarina

Hotel Angelo D'Oro

Hotel Adriatic

1

3 4

2

5 Monte Mulini

Hotel Park
Hotel Istra

PARTNER FESTIVALA

SPONZORI

PRIJATELJI

RADIO NETWORK
MACEDONIA

www.mtv.com.hr
Nezavisna Istarska Televizija
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Uz registraciju na mrezi WMF HotSpot by
T-Com surfajte besplatno u krugu tvornice 
duhana Rovinj tijekom cijelog Weekenda!

Register at WMF HotSpot by T-Com and 
surf for free within the area of Tvornica 
duhana Rovinj during the whole Weekend!

FREE INTERNET!
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www.weekendmediafestival.com
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www.weekendmediafestival.com

Rovinj, 23. - 25. 09. 2010.

2010
WEEKEND


