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MA?V( Malac

Uzmi MAXtv odmah i gledaj
najbolji televizijski program
do proljec¢a za samo

1 kunu mjesecno!

Sto prije zatrazis MAXtv,
pogodnosti su vece.

MAXtv daje crveni karton loSem programu.

Vise informacija na maxtv.t-com.hr, 0800 9000 ili
T-prodajnim mjestima.

--Com-

Promotivna ponuda vrijedi do 31.10.2009. uz sklapanje ugovorne obveze na 24 mjeseca.
Korisnici @stvaruju pogodnosti ukoliko uslugu ne otkazu tijekom prva 3 mjeseca od akti-
vacije 8to je moguce uz placanje jednokratne penalizacije u iznosu 121,00 kn.

U sve navedene cijene ukljucen je PDV.

jjena velike zabave!

Sluzba za privatne korisnike 0800 9000,T-Centri, T-Partneri,

www.t-com.hr
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Tomo Ricov

Di tivala / Festival Director

Dragi prijatelji Weekenda,

Dobrodosli na drugi Weekend Media Festival, koji se jo$ u prvom izdanju
nametnuo kao centralno mjesto okupljanja medijskih i komunikacijskih
profesionalaca iz cijele regije.

Mnogo se toga dogodilo od proSlog Weekenda, kriza je svakako ubrzala
procese o kojima smo diskutirali lani. Medijima i komunikacijskoj industriji
nije bilo lako, a s kojim problemima smo se susretali i koji su se novi tren-
dovi pojavili detaljnije ¢emo saznati na nasim predavanjima i panelima.

Glavni ciljevi Weekenda su jednaki proslogodisnjima: sudionicima dati
pregled komunikacijske situacije u regiji, upoznati ih s novim svjetskim
medijskim trendovima, omoguditi im minglanje i upoznavanje kolega iz
Hrvatske i regije te garantirati dobru zabavu.

Na ovogodisnjem je Weekendu dosta novosti; festival traje dan duze jer
smo jednostavno imali toliko zanimljivih tema da nam nije sve stalo u dva
dana. A nastojali smo rijeSiti i jedini pravi prigovor na lanjski festival - da
je program bio prezgusnut, da se rasprave oko mnogih tema nisu mogle
rasplamsati jer su se paneli i predavanja morali prekidati zbog pocetka
sljededih. Osim toga, ove smo godine odlucili i omoguéiti sudionicima da
doista imaju vremena za rucak!

VazZna je novina i da smo u program, osim medijske i komunikacijske
industrije uveli i tre¢u stranu, klju¢nu za cjelovitu sliku trenutne situaci-
je - gospodarstvenike - odnosno upravo one koji ¢ine krvotok prethodne
dvije industrije. U trenutku dok ovo piSem, broj prijavljenih sudionika ve¢ je
premasio proslogodisnji, Sto je znak da smo lani dobro odradili, a ove go-
dine dobro pripremili novi Weekend. Drago mi je da se, unato¢ kudikamo
teZim okolnostima od proslogodisnih, Weekend odabrao kao dogadaj koji
se ne smije propustiti. Hvala vam na podrsci.

Weekend je i ove godine snazno podrzan od Adris grupe, njihova pomo¢
festivalu klju¢na je za odrZavanje visoke kvaliete dogadaja.

Takoder, Weekend se ne bi dogodio da za njega ve¢ mjesecima od posla
ne ‘umiru’: Boris Kovacek, Mia Peéina, Zelda Bedirevi¢, Martina Pintarié,
Marin Rajci¢, Mirella Fucek, Petra Cakarun, Nikola Vrdoljak, Iva Sunjic,
Maja Dragosavac, Matea Zavrl, Vedran Veres$, Amadea Mladina, Andras
Trkulja, Maja Poturici¢ te mnogi drugi Weekend prijatelji.

Neizmjernu nam je pomo¢ pruzila i cijela Digitel Pristop Grupa, koja je
omogucila da Weekend od pocetka postane snazan regionalni brand.

Zelim vam ugodan, inspirativan i zabavan Weekend!
Tomo Ricov

T e
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Mia Pecina

Direktorica progama /

Dear Weekend Friends,

Welcome to the second Weekend Media Festival, the event that became a
central meeting point for media and communications professionals from
all over the region, in its first edition.

A lot has happened since last Weekend and the crisis has certainly acted
as a catalyst for the processes we had discussed last year. Things were not
easy for the media and communications industry and we will learn about
the problems we have encountered, as well as new trends, in more detail
at our lectures and panels.

The key objectives of Weekend are the same as last year: to provide par-
ticipants with an overview of communication situation in the region, to in-
form them about new global media trends, to allow them to mingle and
meet their colleagues from Croatia and the region, and to make sure they
have a good time.

There are many new features at this year's Weekend; the festival is now a
day longer - we simply had too many interesting topics to fit them all into
two days. We definitely tried to solve the only real complaint about last
year's festival - dense schedule. There was no time for real discussions to
develop because panels and lectures had to be stopped so next ones could
start. Also, this year we wanted to give participants a real lunch break!

A major new feature is introduction of the third party in the program along
with media and communications industry - businesses - the key for having
a whole picture of the current situation, those who keep the blood running
for the above two industries. At the moment I'm writing this, the number of
applications has already exceeded last year's attendance, which indicates
we did a good job last year and are well prepared for the new Weekend. I'm
glad the Weekend was chosen as a must-attend event despite the current
crisis situation. Thank you for your support.

This year Weekend is again strongly supported by Adris Group. Their help
is essential for maintaining the high quality of the event.

Weekend was made possible thanks to months of hard work by: Boris
Kovacdek, Mia Pecina, Zelda Becirevi¢, Martina Pintari¢, Marin Rajci¢, Mire-
lla Fucek, Petra Cakarun, Nikola Vrdoljak, Maja Dragosavac, Matea Zavrl,
Vedran Vere$, Amadea Mladina, Iva éunjic’, Andras Trkulja, Maja Poturici¢,
and many other Weekend friends.

The entire Digitel Pristop Group provided us with immense support and
helped make Weekend a strong regional brand from the very beginning.

| wish you a pleasant, inspirational and fun Weekend!
Tomo Ricov

www.weekendmediafestival.com

Dragi Vikendasi,

Evo nas opet! Nikad nismo sumnjali u uspjeh Weekenda, ali nismo ocekivali
da ¢emo ve¢ nakon prvog izdanja postati vodec¢i medijski dogadaj u regiji.
Kako je Weekend 2008. pokazao, ova podrucja trebaju povezivanje jer se
trziSte Siri i svima je u interesu raditi zajedno i stvarati izvan okvira svoje
drzave. Tako smo i ove godine medu glavne ciljeve postavili dolazak re-
gionalnih medijskih stru¢njaka, kao i teme interesantne Sirem podrucju.

Vjerujem da Cete svi pogledati predavanje Christiana Hernandeza
Gallardoa, direktora novih trziSta u Google-u, ili Alexandera Oswalda,
direktora marketinga Nokije za Alpe i Jugoistocnu Europu. Posebno Zelim
naglasiti dolazak Roberta Leeja, nekadasnjeg menadzera zvijezda Brit-
ney Spears i Justina Timberlakea te tvorca najvecih americkih reality TV
spektakala. Robert ¢e uz predavanje odrzati i radionicu, Sto je novost na
Weekendu, gdje ¢e svim reality entuzijastima pomoci da nauce kako mogu
osmisliti show koji se prodaje. Tu je i Tim Hwang, osnivac svjetski poznate
internet konferencije ROFL i njegovo predavanje o sve vecem utjecaju in-
ternet-svijeta na tradicionalne, tzv. konvencionalne, medije. Ocekuje nas
i predavanje Thomasa G. Ehra, generalnog direktora MTV-a za podrucje
bivse Jugoslavije i Albanije kojim se i otvara Weekend; dolazi i Juan Senor,
svjetski priznati novinar nominiran za nagradu Emmy; Christophe Cauvy,
regionalni digitalni direktor za EMEA regiju pri McCann Worldgroup. No,
to nikako nije sve - uz Chrisa Matyszczyka twitterizirat ¢e se kao nikad do
sada, i to live!

Weekend ponovno intrigira i brojnim panel-diskusijama poput ‘Kriza i
mediji - Sto smo mogli drugacije?’ s vodeéim CEO-ima u Hrvatskoj i regiji.
Ukljucivanje gospodarstva u medijski mix vrlo je vazno, osobito sada, u
trenutku kad bez kompanija nema ni oglasavanja niti vecine glavnih tema
u medijima. Lokalne radio stanice dokazat ¢e koliko je mjesni radio jak
medij unutar svoje zajednice. A kako su u Hrvatskoj sve bliZi izbori za
predsjednika drZave - a izbori i kampanje ve¢ su u punom jeku - panel
‘Politi¢ki marketing - od garaze do vije¢nice’ zacijelo Ce zainteresirati
mnoge. Svakako moram spomenuti i zanimljivu diskusiju o brendiranju
gradova. Buduéi da smo posljednjih godina doZivjeli i brojne medijske
Sokove, panel ‘How Low Can You Go? Poznaju li mediji granice privat-
nosti?” mnoge ce itekako taknuti u bolnu toc¢ku. Ocekuju vas i dvije vjecne
borbe: ona izmedu novinara i PR-ovaca u temi ‘Ureduje li PR medije?’, te
ona izmedu nezavisnih produkcija i komercijalnih TV kuca. Probat ¢emo,
nadalje, odgovoriti i na vje¢no pitanje: ‘Sto Zene Zele?’. Ho¢emo li uspjeti
procijenit ¢ete upravo vi i otkriti nam ve¢ u Rovinju, a zacijelo i tijekom
sljedece godine kako bismo Weekend 03 napravili jos boljim.

Zahvaljujem cijeloj ekipi na predanom - aliivrlo zabavnom - radu proteklih
mjeseci. Ponajvise Tomi, Petri, Borisu, Zeldi, Martini, Nikoli, Mireli, Maji,
Amadei, Andrasu, Enisi, Mateji, Marinu i Ivi, i mnogim drugim vikendasima
koji jedva Cekaju da po¢nemo.

Dobrodosli na veliki medijski mix!
Mia Pedina

www.weekendmediafestival.com

Dear Weekenders,

Here we are again! We have never doubted that Weekend will be a success,
but we never expect it to become the leading media event in the region
after only our first edition. As Weekend 2008 proved, this area needs con-
necting, the market is expanding and it is in everyone’s interest to work
together and create beyond the countries’ borders. This year again, one of
our main objectives was to bring together regional media experts and talk
about topics that are interesting to a wider audience.

| believe everyone will attend the lecture of Christian Hernandez Gallardo,
Head of New Markets in Google, or Alexander Oswald, Nokia's Head of
Marketing - Alps, South East Europe. | would especially like to present
Robert Lee, former manager to Britney Spears and Justin Timberlake, and
creator of the biggest US reality TV shows. Right after his lecture, Robert
will hold a workshop, a new feature at Weekend, where all reality show en-
thusiasts will be able to learn how to create a show that sells. Tim Hwang,
founder of the famous internet conference ROFL, will speak about the
ever increasing influence of the online world on traditional, conventional
media. We are also looking forward to a lecture by Thomas G. Ehr, MTV's
general director for former Yugoslavia and Albania, which is the opening
lecture this year. Don’t miss Juan Senor, distinguished international jour-
nalist and an Emmy nominee; Christophe Cauvy, Regional Digital Director
for the EMEA region in McCann Worldgroup. And this is not all - with Chris
Matyszczyk you will Twitter like never before, and it will be live!

Weekend again intrigues with numerous panel discussions, such as “Cri-
sis and Media - What Could We Have Done Differently?” with leading CEOs
in Croatia and the region. Including business in the media mix, especially
these days, is very important because it is companies that advertise and
create most interesting stories for the press. Local radio stations will
prove to us how local radio is a strong medium in its respective commu-
nity. And since Croatia will soon elect our third President and campaigns
are already in full swing, panel “Political Marketing - From Garage to City
Hall” will certainly attract many participants. | also have to recommend
a very interesting discussion about City branding. Since we've witnessed
various media shocks over the past few years, the panel titled “How Low
Can You Go? Does Media Respect the Line of Privacy?” will certainly hit
the spot. There are also two endless battles to be fought; the one between
journalists and PR officers in “Is Media Being Edited by PR?" and the one
between independent productions and commercial TV companies. We will
also try to answer the eternal question “What Do Women Want?”. Will we
successed | hope you will let us know right on the spot, and then definitelly
during the year so we can make Weekend 03 even better.

| would like to thank our whole team for trully committed, but certainly
fun work over the past months. Most of all, big thanks to Tomo, Petra, Bo-
ris, Zelda, Martina, Nikola, Mirela, Maja, Amadea, Andras, Enisa, Mateja,
Marin and lva, and many other Weekend friends who can’t wait for us to
start.

Welcome to a great media mix!
Mia Pecina
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Program

CETVRTAK 17.09. | THURSDAY 9/17

DVORANA VIKEND | WEEKEND STAGE

14.00 - 15.00 Vracamo M natrag u MTV - ali je li prekasno?
Putting the M Back Into MTY - Bul s It Too Late?
Thomas B, Ehr [generalni direktor MTV-a za podrutje bivie Jugoslavije 1 Albanije, Velika Britanija /General Manager MTV Ex-Yugoslavia
Region and Albania, LIK]
MODERATOR: Hevena Rendell IHRT, Hrvatsha/Croatial

15.00-18.15  Coffee Break

15.15 - 16.45 Advertising Next - Quo Vadis?

Advertising Next - Quo Vadis?

iteimidoll Aljoga Bagola |Prisiop, Slavenija/Slavenial, Bojan HadEihalllovié [Fabrika, Bosna | Hercegavina/Basnia and Herzegovina), van Stankovié
HU@A [Cammunis, Scbija/Serbial, Slaven Fischer |BBDO, Hrvatska/Croatial, Nikola Hinlé [Bruketad Zinic, Hreatska/Croatial
| B MODERATOR: Damir Chglar [imago, Hrvatska/Croatial
16.45-17.00  Coffee Break by DON DON - @)
' + Revizija naklade tiskanih medija by lgor Kern/Circulation Analysis af Frnt Mesia oy lgar Kern e

How Low Can You Go? Poznaju li mediji granice privatnosti?
How Low Can You Go? Does Media Respect the Line of Privacy?

Zdravke Milinovi€ [Vecarnj List, Hrvatska/Croatial, Berislav Jelinié [Nacional, Hrvatska/Croatial, Boris RaZeta [24sata, Hrvatska/Croatial,
Krunoslav Borovec [Ured ravnatelja policije, Hrvatska/General Police Director’s Office, Croatial, Vesna Milanovi€ [Svet, Srbija/Serbial,

Bojan Podar [PoZarnel, Slovenija/Slovenial
MODERATOR: mr.sc. lgor KaniZaj [Fakultet polititkih znangsti, Zagreb, Hrvatska/Faculty of Political Science, Zagreb, Croatial

17.00 - 18.30

21.00 - 03.00
MTV Party - Vrt f Garden Hall

18.00 - 21.00
Heineken & Dal Bar Warm Up




PETAK 18.09. | FRIDAY 9/18 SUBOTA 19.09. | SATURDAY 9/19

OVORANA VIKEND | WEEKEND STAGE OVORANA VIKENDICA | SUMMER HOUSE STAGE

10,00-11.00  Evolucija Digitalnog 10.00-11.00 Web - Quanto Costa?

DVORANA VIKEND | WEEKEND STAGE DVORANA VIKENDICA | SUMMER HOUSE STAGE

10.00 - 11,00 0d mobitela de Ipravih] osobnih kompjutora.., 10.00-11.00  Zadto oglaZavati kad moiete Twittati?

11.00-11.95

11.15-12.45

1630~ 15.30

16,30 - 17.00

BEWERED BY
mundtake

E AR BRARLE

Uiicdhifii

17.15- 18.45

The Evolution of Digital

Christian Hermandez Gallardo [Diwictor povih irkiEta u Googheu,
Velika BritardjaHead of New Markets, Google, Uk
MODERATOR: Ida Prester [Ireelancer, Hevatsia/Groatial

Coffee Break by DON DON

Ureduje i PR medije?
Is Media Being Edited by PR?

Maja Weber [T-HT, Hrvalsha/Crostial, vana Petrovid [Neva TV,
Hrvatsica/Croatial, Gejke Drijaca (Vecomn)i fst, Hrvatska/Croatial,
Tomislav Tidak |.lutarngi list, Hratska/Croatial, Asisandra Kolaric
[Datloite, Hrvalska/Crostial, Davor Gavran [Hrvatska negomelna
reprezeniacia, Hrvatsha/Croatlan Football Federaiion, Crostial,
Boris Ledié [Premisa, Hratska/Croatial

MODERATER: vica Tigié [Croatia osiguranje, Hratska/Croatia) §
Toemislav Jelingié [RTL. Hrvatska/Croatial

Buduénost poslovnih medija
The Future ol Business Media

Wikter Vresnik [Forbes, HrvatskaCroatial, Sitvana Mendubié
[Business.hr, Hrvatska/Crootial, Darko Markudié [Poslomi dnemik,
Hrvatska/Croatial, Miodrag Sajatavié [Lider, Hrvatska/Croatial,

Igor Kanlia [Faluliet poditichih znaposti, Tagreb, Hrvatska / Feculty
of Poiitical Soence, Zngreh, Crantial, Peter Frankl [Finance,
Slovenija/Siovenial, Biljans Stepanovié [Ekonomist, Srbia/Serbial
MODERATOR; Eoljko Kardum (Zagrebatha burza, Hevatska/Zagred
Stock Exchange, Croatial

AR iy Podayis

Kada ée novine.com kupiti novine?
When Will newspaper.com Buy Newspaper?

Baris Trupdevid [Styrin, Hrvatska/Crantin), Tomislav Wruss [EFH,
Hrvatska/Croatial, Peter Van Kol [Adria Media Grupa, Sio, Cro, Srbl,
Petar Lukavid |E-noving, Sebia/Serbial, Marijan Jurenec [CME,
Slovenija'Siovanlal, Ozren Kanceljak [Renderspace, Hrwatska/Croatial
MODERATOR: Bive Burevié [Globus, HrvatskaCroatial

SHIMUNALE R 20 UOM

Kako grad pretvoriti u top brand?
How Ta Turn a City Into & Top Brand?

Mazif Hasanbegovié [CME d 0.0, Bosna | Hercogovina/Bosnia and
Herzegoninal, Wilan Bandié [gradonadeind Tagroba, Hratska/Mayor
of Zagreb, Croatial, Feda Yukié [arhitekionsk) fakultel, Zagre,
Hrvatsha/Facully of Architecture, Zagreb, Croafial, Andrej Drapal
[Pristop, Slowenija/Siovenial, Garan Jedic [gradenadelnik indije.
Srbija/Mayor of Indija, Serbéal

MODERATOR; dr.sc. Bodo Skoke [Fakultet polilsikih manosh, {agreb,
HrvatskafFacully of Political Science, Zagreb, Croatial

e ]
o

1115 - 12.46

13.00 - 14.00

15.30 - 16.30

16,30 - 18,00

Wb - Duanto Costa?

Tom|siav Kotnik [VIDI, Hrvatska/Croatial, Sintda Rogié [inbox,
Srigija/Sertdal, Samo Mirnik [Renderspace; Slovenija/Siovenial
MODERATOR; Ana Penovié [PlanB, Hrvatsia/roatial

Socijalni mediji su selo u Ialiji i druge digitalne prite
Social Media s a Village In italy and Other Digital Storles
Christophe Cauvy |Riegionalnl digitalnd direkior za EMEA regiju

u McCann Warldgroup, Vilika Britange £ Regions] Digitsl Direcior lar
EMEA Regicn &t McCann Worldgrowp, UK]

MODERATOR: Ida Prester [ireslancer. HrvalskaiCroatial

Web Culture as Web Eco

Sve &to ste znali o internetu - nije istina

Wb Culture as Web Ecology

Everything You Know About Internet - s Mot Trus
Tim Mwang [osnivad internet konferencije ROFL, SADY
Founder al ROFLCon, LISA]

MODERATOR: bda Prester [freelancer. Hrvatska/Croatial

Reality TV Deconstructed: prava istina o kreiranju, prodaji |
iskoristivosti ne-pisane TV forme

Ruoality TV Deconstructod: The Real Truth Behind Creating,
Selling and Exploiting Mon-Scripted Television

Rob Lee [Osnivat - viasnik Baynane Entartamment/Founder - Dwnar
of Bayonng Enfertainment]

MODERATOR: ida Prester [froatancer, Hrvalska/Croatial

RADIONICA / WORKSHOP: Behind the Scenes - Reality TV

Raob Les [Osnivad - vinsnik Bamane Entertasnment/Founder - Owner
ol Bayanne Entertalinment]

14,30 - 15.30
Prva javna prezentacija nove kompanije UJEDINJENE PRODUKCLE
uz delucuje Ang ngarkawc Dmrana Vikendica [samo uz pqzwnn:ul

.'\.I

LIEDIMIENE PRO

'Iﬂ.l]l:l !1 W

After Bepch Partly powered by Pliva - Da! Bar
21.00 - 03.00

24sata ISTRA PARTY - ¥t / Garden Hall

11.00-1135

11.15- 12.45

NZ45-13.000

13.00 - 14.00

14001500

15.00 - 156.30

17.00 - 18.30

From Mobile Phones To [True] Personal Computers ..
Alszander Oswald [Dsrukior marketinga, Nokia ASE, AustrifafHewd of
Markelng Nokia ASE, Austrial

MODERATOR: Ida Prester [frealancer. HevalskaCroatial

Coffee Break by Antena Zagreb b
Sto Zene Zele?

What Do Women Want?

Viadimira M. Blafevié [FLLE, Hrvatska/Croatial, Dubravia T. Aralica
[Gleria grepa, Hrvatsha/Croatial, Marting Starfavié [2isate,
Hryatska/Croatia |, Beba Dragid [Sory, Srbija/Serbial, Gordana
Sredaojevit [Delo Roviie, SlovonijaSiovenial, Elamer! Skrgié-Mikulié
l&zra, Basna | Hercegmina/Bosnia and Herzegovinal

MODERATOR: Ida Prester [Freelancer, Hratska/Croatial

=Ty
Coffes Bre hj‘ T T | '_'I‘;E
I 2 —

Radio ne Radio - utjecaj lokalnih radlo stanica u Hrvatsko|
Radic Mo Radic - Influence of Local Radio Stations in Croatia
Juraj Hrvadic [Radio Antena Tegrob, Hevatska/Croatial, van Butkovid
[Bjelovarski-bogorski radsa, Hnatska/'Croatial, Davor Maric [Radio
Dalmacha, Hrvalska/Crostial, Dulko Radié [HRT, Hrvatska Troatia |
MODERSIOR: Darko Dusper [Radio 101, Hrvatska/Crostial

Lunch Break by Podravia
uwmmwﬂﬂvm

Zakon o elektroniékim medijima u Hrvatsko| -

patuje li ga itko?

Law on Electrenic Media in Croatia - Does Anyone Obay 117
Hioverka Hovak Sexi€ {HRT, Hrvatsha/Croatial, Sinkda Swilan IMowTV
Hrvataka/Croatial, Zdenke Ljevak [Vijete 1o elekiranidie medije,
Hrvatska/Council for Elsctronic Media, Croatlal, Nebojda Taraba
[Drgi Plan, Hrvatska/Craatial, Hamed Bangeura [H-1,Hratska/Cra)
MOOERATOR: Mada Zgrablfic-Rotar [Sveudllife u Tadr,
HrvatskalZatar University, Croatial

Coffee Break by Antena Zagreb

£ 4
Weekend NAJAVA: David Ploutte u Zagrebu
SESSION

Kriza i mediji - Sto smo mogli drugaéije?

Crisis and Media - What Could We Have Done Differently?
Hrvoje Yajkowkf [Croatia osiguranje, Hrvatska/Croatial, ivica Mudrinkd
[T-HT, Hrwalska/Croatial, Daver TomaSkevid [TDR, Hrvatska/Croatial,
Zdravke Sestak [Podravka, Hratska/Croatial, Veselin Sevrosimovié
[Comirade, SrbijaSernial, Nadan VidoBevié [HGHK, Hrvatska Croatlal,
Marjan Jurieka [Vedernji Lisl, HrvatskaCroalis)

MOOERATOA: Mislav Togonal [HRT, Hnatska/Croatial

11,15 - 12.45

13.00 - 14.00

Why Advertise When You Can Twitter?

Chris Matyszczyk hompania Howard Raucous, Volika Britanija |

Howard Raucous Company, UK
MODERATOR: Mevena Rendell (HAT, Hratska/Crontial

Politifki marketing - od garade do vijednice
Political Marketing - From Garage to City Hall

Dejan VerEié [Pristop, SlownijaSievenial, han Siber (FPIG, Hrvatskal

Faculty of Political Sclence, Zogreb, Croatial, KreBimir Maoan

IManjgura, Hvatska/Croatial, Marijana Brbeda IFPZ0, Hrostska/

Faculty of Political Science, Tagreh, Croatial, Boris Malefevid

|Designsystom, Hrvatska/Croatial
MIDERATON: Mislav Bago [NovaTV, Hrvatska/Croatial

Ponovno otkrivanje dude businessa vijesti
Rediscovering the Soul of the News Business

Juan Senor [Partner v Innoation Media Consulting | gost prodaval
na Dxford University, Yelia Britanija'Pariner al lnnovation Media

Consulting and Visiting Fellow at Duford Unharsity, UK |

WIOERATON: Iwa Blandic IVA | Viscka novinarska fkola, Hhatska/

Vi and Sehoel ol Journalism, Croatial

09,00 - 10.00

Hangover Party powered by Pliva - ¥rt / Garden Hall

18.30 - 17.00

F'l‘umoclja knjige "0d kifa do Campa’, Sanja Muz,nh'ru:l = ¥rt

€ on of book Od kifa do Campa” by Sama Muzale -

EIJN 21 oo

F'mmm:qa nawe l.el.e ovele ‘Dolina sunca’ - dvorana Yikendica
romation of new telenovela ‘Doling sunca” - Summer House 5ta

20.00 - 21.00

MNeLhr dmlmiu mmlja pub;cdmcnma Wii teniskag turnira - Dal Bar

Metbr Award C ony for Winners of Wi Tennis Tourmament - Da' Bar

21.00 - l.'ﬂ.ﬂli
Ballantine’s presents: George Ballantine's 200" Birthday Party
¥t/ Garden Hall
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Thomas G. Ehr

SAD/Srbija

USA/Serbia

Thomas G. Ehr je generalni direktor MTV-a za podrucje bivse Jugoslavije
i Albanije. Prije dolaska na sadasnju poziciju Ehr je tijekom Sest godina u
Londonu radio kao potpredsjednik tvrtke MTV Networks Europe te izvrsni
direktor zaklade MTV Europe Foundation, dobrotvornog drustva kojeg je
osnovao 2003. godine u svrhu promicanja ljudskih prava i socijalnih pitanja
putem MTV-a u Europi; trenutno predsjeda Upravnim odborom drustva.
Takoder je i izvréni producent kampanje MTV EXIT &iji je cilj putem MTV-ai
ostalih medija u Europi i Aziji podiéi svijest i poboljsati prevenciju trgovine
ljudima i iskoriStavanja. Medu ostalim, bio je izvréni producent dokumenta-
raca u kojima su glumile Angelina Jolie i Lucy Liu, glazbenih uradaka ben-
dova poput Radioheada i Killersa te glazbenih dogadanja i MTV-ovih pro-
grama s brojnim medunarodnim i regionalnim glazbenicima, ukljucujudi
R.E.M., Placebo, Thievery Corporation, lan Brown i Stereo MCs.

0d 2001. do 2003. godine Ehr je predvodio nekoliko projekata za americ¢ku
Agenciju za medunarodni razvoj u Srbiji, tijekom kojih je suradivao sa
srbijanskom vladom te tamosnjim privatnim sektorom kako bi pomogao
razvoj gospodarskih i komercijalnih zakona i politika. Prije toga je pred-
vodio sli¢ne projekte USAID-a u Kazakhstanu i Kirgistanu, suradivao s
maestrom Lucianom Pavarottijem i ostalima iz svijeta glazbe na brojnim
dobrotvornim koncertima i projektim te radio kao stariji pravni zastupnik
i medunarodni trgovinski pregovarac za americko Ministarstvo trgovine u
Washingtonu, u D.C.-u. Roden je u Detroitu, u saveznoj drzavi Michigan.

Generalni direktor MTV-a za podrucje bivée Jugoslavije i Albanije

General Manager of MTV in the territory of the former Yugoslavia and Albania

Thomas G. Ehr is the General Manager of MTV in the territory of the for-
mer Yugoslavia and Albania. Prior to his appointment this year, he worked
in London for six years as Vice President, MTV Networks Europe and Ex-
ecutive Director, MTV Europe Foundation, an educational charity which he
founded in 2003 to promote human rights and social issues across MTV's
European channels; he is now the Chairman of its Board of Trustees. He
is also Executive Producer of MTV EXIT, a campaign across MTV and other
media in Europe and Asia to raise awareness and increase prevention of
human trafficking and exploitation. In that role he executive produced
documentaries presented by Angelina Jolie and Lucy Liu, among others;
music videos with Radiohead and The Killers; and music events and MTV
programs with R.E.M., Placebo, Thievery Corporation, lan Brown, Stereo
MCs, and many other international and regional artists.

From 2001 to 2003, Tom ran several projects for the US Agency for Inter-
national Development in Serbia, working with the Serbian government and
private sector to assist in the development of Serbia’s economic and com-
mercial laws and policies. Before that, he directed similar USAID projects
for USAID in Kazakhstan and Kyrgyzstan, worked with Maestro Luciano
Pavarotti and others from the music world on charity concerts and proj-
ects, and was a Senior Attorney and international trade negotiator for the
US Department of Commerce in Washington, D.C. He is originally from
Detroit, Michigan, USA.

Vra¢amo M natrag u MTV -
ali da li je prekasno?

Moderator: Nevena Rendeli (HRT, Hrvatska)

MTV je u regiji prisutan od kasnih ‘80-ih godina i od tada do danas proSao
je niz preobrazbi: od djeli¢a europskog MTV-a prikazivanoga na zemljanim
kanalima i europskog MTV-a na kabelskim i satelitskim televizijama, do
MTV-a Adria. MTV je ponovno pokrenut u lipnju ove godine s novim vlas-
nicima, novim menadZmentom te poslovnim operacijama u Zagrebu ii
Beogradu, novom glazbom i filozofijom i pristupom osmisljavanju pro-
grama. Posebno treba naglasiti ¢injenicu da MTV sada glazbenicima pruza
klju¢nu platformu za prikazivanje i promoviranje njihove glazbe i video spo-
tova u vlastitim zemljama i na susjednim trzistima.

Do sada su reakcije bile uglavhom pozitivne. No, neki pak smatraju da
su drugi kanali, dok je MTV evoluirao tijekom ranijih faza razvoja, zauzeli
njegovo mjesto. Ti drugi kanali - posebice turbo-folk -zaposjeli su glaz-
beni vakuum na televiziji, smatraju isti, $to bi znacilo da je ostalo vrlo malo
moguénosti za konkurenciju, ak i kada je rije¢ o MTV-u, kultnom svjetskom
brendu koji je izmislio taj Zanr.

MozZe li se MTV vratiti na regionalnu scenu? Ima li dovoljno mjesta na TV
spektru za raznovrsnost ukusa? Je li se glazbena industrija toliko promije-
nila da je glazbena televizija postala nebitna? Tom Ehr ée preispitati ova pi-
tanja te ocijeniti kolika je relevantnost MTV-a u vrlom novom svijetu glazbe.
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Putting the M Back Into MTV -
But Is It Too Late?

Moderator: Nevena Rendeli (HRT, Croatia)

MTV has been present in the region since the late 1980s, and since then
has gone through several transformations: blocks of MTV Europe broad-
cast on terrestrial channels to the MTV European channel on cable and
satellite to MTV Adria. MTV re-launched in June 2009, with new ownership,
new management, new operations in Zagreb and Belgrade, and new music
and programming philosophies and approaches. In particular, MTV is now
providing artists a crucial platform to feature and promote their music and
videos within their own countries and to the neighboring audiences.

So far, the response has been generally positive. But some argue that,
while MTV was evolving through earlier stages of development, other
channels moved in to fill the music television vacuum - in particular tur-
bo-folk - and that very little opportunity exists for competition, even for
MTV, the inventors of the genre and an iconic global brand.

Can MTV make a comeback in the region? Is there enough space on the
television spectrum for a diversity of music choices? Has the music indus-
try transformed so much that music television is irrelevant? Along with
music industry experts, Tom Ehr will explore these issues and questions,
and gauge the relevance of MTV in the brave new world of music.

www.weekendmediafestival.cent

Direktor novih trzista u Google-u,
Velika Britanija

Head of New Markets, Google,
United Kingdom

Christian Hernandez Gallardo je direktor novih trZiSta u Google-u, odgo-
voran za uspostavu i rast Googleove prisutnosti na vise od dvanaest
trzidta u regiji EMEA (Europa, Bliski Istok, Afrika). Christian i njegov tim
rade s lokalnim oglasivacima, agencijama i partnerima kako bi povecali
prihvacanje digitalnih medija te Googleova vlasnistva i usluga.

Christian se Googleu pridruZio 2006. godine i isprva je upravljao nastojan-
jima poslovnog razvoja Googleove ponude za mobilne i stolne proizvode,
ukljucujuéi inovativna rjesenja poput Googleove mobilne pretragu i mo-
bilnih oglasa, te operativnog sustava Android i trazilice Chrome.

Prije dolaska u Google, Christian je bio jedan od prvih ¢lanova grupe Win-
dows Mobile u Microsoftu, kao u Redmondu tako i u Parizu. gdje je predvo-
dio uvodenje prve generacije brendiranih ‘pametnih’ telefona na svjetsko
trZiSte. Karijeru je zapoCeo u softverskoj tvrtki MicroStrategy u Washing-
tonu DC, gdje je radio kao Product Manager.

Christian je diplomirao ekonomiju na Sveucilistu Duke te magistrirao na
poslovnoj Skoli The Wharton School. Trenutno je ¢lan Upravnog odbora
udruge bivsih studenata Skole Wharton, te predstavlja Google na europ-
skom i globalnom odboru Udruge mobilnog marketinga. Roden je u El Sal-
vadoru te je odrastao diljem Latinske Amerike, SAD-a i Europe. Christian
trenutno Zivi u Londonu sa suprugom i sinom.

Christian Hernandez Gallardo

Christian Hernandez Gallardo is Google's Head of New Markets, estab-
lishing and growing Google’s presence across over a dozen markets in
EMEA. Christian and his team work with local advertisers, agencies and
partners to increase the adoption of digital media and Google properties
and services.

Christian joined Google in 2006 and initially managed the business devel-
opment efforts for Google’s mobile and desktop offerings including inno-
vative products such as Google mobile search and mobile ads, the Android
0S and the Chrome browser.

Prior to joining Google, Christian was an early member of the Windows
Mobile group at Microsoft in both Redmond and Paris, where he led the
global launches of the first generations of branded Smartphones. He
started his career in technology with MicroStrategy, an enterprise soft-
ware company in Washington, DC where he was a Product Manager.

Christian holds a degree in Economics from Duke University and an MBA
from The Wharton School. He currently serves on the Board of Directors
of the Wharton Alumni Association and represents Google on the Euro-
pean and Global Boards of the Mobile Marketing Association. Born in ELl
Salvador and having grown up across Latin America, the US and Europe,
Christian now resides in London with his wife and baby boy.

Evolucija Digitalnog

Moderator: Ida Prester (Freelancer, Hrvatska)

Tijekom posljednjeg desetljeca svjedoCili smo pojavi interneta i digitalnih
medija kao medija za komunikaciju i oglasavanje. Zahvaljujuci neumoljivoj
usredotocenosti na korisnike i neprestanim inovacijama tvrtka Google iz-
rasla je u jednu od vodedih internet-odredista.

Voditelj novih trzista u tvrtki Google, Christian Hernandez, podijelit
¢e s vama svoja razmisljanja o evoluciji digitalnih medija i digitalnim
potrosacima te u glavnim crtama izlozZiti na koji nacin Google razmislja o
ulaganju u nova trzista i proizvode.

www.weekendmediafestival.com

The Evolution of Digital

Moderator: Ida Prester (Freelancer, Croatia)

The past decade has seen the emergence of the internet and digital media
as a medium for communications and advertising. Through an unrelenting
focus on the user and continous innovation, Google has evolved into one of
the leading destinations on the internet.

Christian Hernandez, Google’s Head of New Markets, will share his
thoughts on the evolution of digital media and the digital consumer, as
well as outline how Google thinks about investing across new markets and
products.
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Christophe Cauvy

Velika Britanija

United Kingdom

U lipnju 2007. godine Christophe Cauvy, koji je u to vrijeme bio u Londonu,
pridruzio se grupaciji McCann Worldgroup kao regionalni digitalni direk-
tor za regiju EMEA (Europa, Bliski Istok i Afrika). ZaduZen je za stratedko
upravljanje te upravljanje poslovanjem, partnerstvima i inovacijama u
digitalnom segmentu u ¢ak 40 zemalja.

Diplomirao je ekonomiju na Sveucilistu Aix-Marseille Il, a karijeru je
zapoceo u bankarskom sektoru, u pariSkom uredu JP Morgana. Ubrzo se,
medutim, prebacio na marketing, graficki dizajn i brendiranje, a moze se
pohvaliti i radom u agencijama kao $to su RSCG, Fitch, Design Board i
Lewis Moberly. S digitalnim segmentom poslovanja upoznao se tijekom
rada na otvorenju britanskog ureda Svedske agencije Abel & Baker 2000.
godine.

Relativno nedavno osnovao je The Thinking Box, tvrtku za konzultantske
usluge na podrucju marketinga, koja se specijalizirala za potrosacke teh-
nologije i predvidanja. Predvodio je konzultiranje privatnih dionicarskih
fondova, korporacija, vladinih tijela te novoosnovanih tvrtki za vanjsko
oglasavanje, osmisljavanje televizijskog programa, i pruzanje usluga mo-
bilne telefonije trec¢e generacije te internetske televizije.

Christophe je radio s brendovima kao $to su France Telecom, Uncle Ben's,
Carrefour, Kodak, Microsoft, T-Mobile, Henkel, Fred Perry i Travelocity.

Regionalni digitalni direktor za regiju EMEA, McCann Worldgroup

Regional Digital Director for EMEA Region, McCann Worldgroup

Based in London, Christophe Cauvy joined McCann Worldgroup in June
2007 as Regional Digital Director for Europe, Middle East and Africa. He is
in charge of strategy, operations, partnership and thought leadership in the
digital area throughout 40 countries.

Educated in Economics at the University of Aix-Marseille Il, Christophe
started his career in banking at JP Morgan in Paris, and quickly switched to
marketing, graphic design and branding, in such agencies as RSCG, Fitch,
Design Board and Lewis Moberly. He caught the digital buzz when he was
involved in the opening of the British office for the defunct Swedish digital
agency Abel & Baker in 2000.

More recently, he set up The Thinking Box, a marketing consultancy that
specialises in consumer technologies and future forecasting. He conduct-
ed consulting missions for private equity funds, corporations, government
bodies and start-ups in the outdoor advertising, TV programming, 3G mo-
bile telephony and IPTV areas.

Christophe has worked with such brands as France Telecom, Uncle Ben'’s,
Carrefour, Kodak, Microsoft, T-Mobile, Henkel, Fred Perry and Travelocity.

Socijalni mediji su selo u Italiji i druge
digitalne price

Moderator: Ida Prester (freelancer, Hrvatska)

Drustveni mediji, angaZiranje javnosti u rjeSavanju problema kroz
drustvene internetske mreze, nacelo ‘dugoga repa’... Christophe Cauvy
preispitat ¢e Cinjenice i mitove digitalne revolucije.

lako je digitalni evandelist, Cauvy vjeruje kako jos$ uvijek postoji cijeli niz
uzbudljivih zamisli o brendovima u fizickom svijetu. Cilj je ne biti skepti¢an
kad su posrijedi internet i ostale digitalne platforme, nego priznati da
komunikacija funkcionira kudikamo bolje kada su online i offline sadrzaji
zaista integrirani.

U svom ce predavanju Cauvy govoriti o selu u talijanskim Alpama koje
je ponovno ‘izmislilo” drustveno umrezavanje; hotelu u Parizu koji pruza
jedinstveno iskustvo u koristenju interneta; stanu u Poljskoj zbog kojeg
tinejdzeri sanjaju o video igricama; knjigama iz Argentine koje se bore
protiv Citaca e-knjiga...
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Social Network Is a Village in Italy and
Other Digital Stories

Moderator: Ida Prester (freelancer, Croatia)

Social media, crowd-sourcing, online engagement with brands, the long
tail effect... Christophe Cauvy revisits the realities and the myths of the
digital revolution.

Although he is a digital evangelist, he believes that there are still exciting
ideas in the physical world for brands. The aim is not to be sceptic about
the Net and other digital platforms, but to state that communication works
better when online and offline are truly integrated.

His presentation features a village in the Italian Alps that reinvented social
networking, a hotel in Paris that provides a genuinely unique experience
by using the Net, an apartment in Poland that make teenagers dream
about video games, books from Argentina that combat the e-Readers...

www.weekendmediafestival.cent

Tim Hwang

Osniva¢ ROFL konferencije
SAD

Founder of ROFL Con
USA

Tim Hwang je osniva¢ ROFLCon-a, niza konferencija o poznatim oso-
bama interneta te internet kulturi. Zahvaljujuéi svom poslu pojavljivao
se i u medijima kao $to su Wired Magazine, The Washington Post, blog
The New York Times Bits, te Guardian UK. Osnivac je Web Ecology Pro-
jecta, visedisciplinarnog nastojanja da se produbi razumijevanje protoka
sadrzaja kao i internetskih zajednica.

Trenutno radi kao istraziva¢ u centru za Internet i drustvo Berkman na
sveuciliStu Harvard. Njegov je blog na adresi brosephstalin.com, a preko
Twittera se moZe dobiti na @timhwang.

Tim Hwang is the founder of ROFLCon, a series of conferences on internet
celebrity and web culture. For his work he has appeared in Wired Maga-
zine, The Washington Post, The New York Times Bits blog, and the Guard-
ian UK. He is the founder of the Web Ecology Project, a multidisciplinary
effort to better understand the systemwide flows of content and commu-
nity online.

Currently, he works as a researcher at the Berkman Center for Internet
and Society at Harvard University. He blogs at brosephstalin.com and is on
Twitter @timhwang.

Web Culture as Web Ecology
Sve sto ste znali o internetu - nije istina!

Moderator: Ida Prester (freelancer, Hrvatska)

Tijekom posljednja dva desetljeca stvoren je dinamican svijet kulturnih
sadrZaja i zajednica na internetu. Koristeéi iskustva u planiranju i orga-
niziranju ROFLCon-a, ovo Ce predavanje istraziti sve vedi utjecaj takvog
internetskog svijeta na tradicionalne, konvencionalne medije. Preispitat
¢e se i nacin na koji proizvodadi tradicionalnog sadrzaja i “struénjaci za
drustvene medije” pokuSavaju razumijeti i oblikovati internet kulturu. Na-
dalje, pretpostavka je da sadasnje razmisljanje pati od ozbiljnih nedosta-
taka te ¢e se posebno istaknuti da je potreban novi pristup.

S tim u vezi, predavanje ce predloziti i novo podrudje internet ekologije.
Zalagat ce se za razmisljanje o kulturi na internetu kao o nekovrsnom
ekosustavu koji je iznutra iznimno dobro povezan te za rigorozno, kvan-
titativno istrazivanje. Hwang ce takoder predstaviti najnovija postignuca
na tom polju, to¢nije ona postignuéa vezana za mehanizme rasta virusnog
marketinga i oformljavanja zajednica. Predavanje Ce se, nadalje, dotaknuti
ocuvanja internet ekologije, te nacina na koje struc¢njaci za razvoj softvera
mogu promovirati i sacuvati vitalan kulturni prostor na internetu.

www.weekendmediafestival.com

Web Culture as Web Ecology
Everything You Know About Net Is Not True!

Moderator: Ida Prester (freelancer, Croatia)

The last two decades have seen a dynamic universe of cultural content
and community emerge online. Through experiences with planning and
organizing ROFLCon, this lecture will explore the increasing influence of
this online universe on the traditional mainstream media landscape. It will
review how traditional content producers and “social media experts” have
been attempting to understand and shape web culture. It will suggest that
the current thinking suffers from serious drawbacks, and that a new ap-
proach is needed.

To that end, the talk argues for a new field of web ecology. It will advocate
for thinking about culture on the web as an interconnected ecosystem, and
for rigorous, quantitative research. It will debut some of the newest work
being done in this vein on the mechanisms of viral growth and community
formation. The talk also discusses the conservation of web ecology, and
how developers can work to promote and preserve a vibrant cultural space
online.
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", Robert Lee

Osnivac i vlasnik, Bayonne Entertainment
SAD

Founder and Owner, Bayonne Entertainment
USA

Robert Lee je tvorac najvecih americkih reality TV hitova te bivsi menadzer
pjevaca i glumaca kao Sto su Britney Spears i Justin Timberlake. Ovom
doktoru prava karijera u showbusinessu zapocinje u producentskoj kudi
Triad Artists, a njegova najveca uspjesnica bila je humoristicna serija
Roseanne. Takoder, godinama je bio direktor najvece americke talent
agencije William Morris, a lista njegovih klijenata ukljuivala je Britney
Spears, Justina Timberlakea i ‘o¢ajnu kuéanicu’ Nicollette Sheridan.

Njegov producentski uspjeh obiljezili su deseci zapazenih TV filmova i
serija, a naroditi talent pokazao je u prepoznavanju i plasiranju popularnih
americkih reality shows. Za TV kuée MTV, Bravo, Lifetime, Fox i NBC
producirao je brojne hitove, od kojih se isti¢u ‘Millionaire Matchmaker’,
‘Secret Lives of Supermodels’ i ‘Ladies of the Art World'".

Robert Lee ¢e predstaviti svoje bogato iskustvo na podrucju reality TV
industrije predavanjem sudionicima Weekend Media Festivala, a priprema
i posebnu poslasticu. Lee ¢e, naime, nakon predavanja odrzati i radionicu
na kojoj ¢e provjeriti kreativnost sudionika Festivala u stvaranju sljedeceg
velikog reality showa.

Rob Lee is the creator of some of the biggest reality shows in the U.S. and
former manager of stars such as Britney Spears and Justin Timberlake.
Lee, a law school graduate, began his career in show business at Triad
Artists, with the sitcom Roseanne as his biggest success. Furthermore,
he has also headed the talent agency William Morris, working closely with
a vast array of talent including Britney Spears, Justin Timberlake and
‘desperate housewife’ Nicollette Sheridan.

As producer, Lee boasts dozens of popular TV films and series. He has
been especially successful in recognizing and placing popular U.S. reality
shows. He has also produced a number of high profile projects for MTV,
Bravo, Lifetime, Fox and NBC, including ‘Millionaire Matchmaker’, ‘Secret
Lives of Supermodels’ and Ladies of the Art World'.

Lee is going to talk about his rich experience in reality TV and he also
prepared a special treat for all festival participants. Besides the lecture,
Lee will lead a workshop to test the participants’ creativity in producing
the next big reality show.
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Reality TV Deconstructed: pravaistina o
kreiranju, prodaji i iskoristivosti ne-pisane
televizijske forme

Moderator: Ida Prester (Freelancer, Hrvatska)

Kroz predavanje osvrnut ¢u se, medu ostalim, na razne realityje koje sam
producirao te pruziti izvrstan pregled tog poslovanja, ukljucujuci koncep-
tualizaciju, marketing, prodaju te eksploataciju izgleda reality TV-a na
globalnom trziStu. Posebno ¢u se osvrnuti na vlastite emisije Blowout,
Millionaire Matchmaker, America’s Best Dance Crew i Welcome To The
Neighborhood. Takoder ¢u razgovarati i o nekoliko emisija koje su tre-
nutno u fazi pilota.

Nakon pitanja publike, Rob ¢e odrzati radionicu tijekom koje ¢e sudionici
predstaviti svoje zamisli za realityje, a zatim ¢e svi zajedno raspravljati o
njihovoj ostvarivosti na trzistu. Koje su njihove dobre, a koje lose strane te
kako bi se trebale izmijeniti da bi postigle uspjeh.

Tko zna, mozda ¢e ovo nekome biti i prvi korak do Hollywooda!
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Reality TV Deconstructed: The real truth
behind creating, selling and exploiting
non-scripted television

Moderator: Ida Prester (Freelancer, Hrvatska)

Trough this lecture it will be discussed, in detail, various reality shows that
Rob produced and he will provide an excellent overview to that business.
This will include a conceptualization, packaging, selling and exploiting
perspective of Reality Television in the global marketplace. Rob will dis-
cuss in particular his shows: Blowout, Millionaire Matchmaker, America’s
Best Dance Crew, and Welcome To The Neighborhood. He will also discuss
several of his current pilots.

After a brief Q&A, Rob will hold a workshop where participants will pres-
ent their reality show ideas and everyone will discuss their feasibility in
the marketplace. What's good about them, what doesn’t work, and how
they might be changed in order to succeed. An excellent first step to
Hollywood!
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Alexander Oswald

Direktor marketinga, Nokia ASE
Austrija

Head of Marketing ASE, Nokia
Austria

Alexander je viSi marketinski menadzZer s jedanaestogodiSnjim iskust-
vom upravljaca u telekomunikacijama i industriji potroSacke elektronike
te iskustvom u radu s globalnim brendovima u promjenjivom poslovnom
okruzenju. Trenutno je direktor marketinga za regiju ASE (Alpe i
Jugoistocna Europa - Austrija, Bosna i Hercegovina, Hrvatska, Sloveni-
ja, Svicarska, Srbija, Crna Gora, Albanija, Makedonija, Bugarska, Grcka,
Cipar, Izrael) u tvrtki NOKIA.

Uz bogato iskustvo u NOKIA-i, Alexander je radio i za brojne druge
kompanije poput APC interactive kao menadZer sadrzaja i marketinga
(podruznica tvrtke Philips), a karijeru je zapo¢eo u reklamnoj agenciji LIN-
TAS 1992. godine.

Alexader is a Senior Marketing Manager with 11 years management expe-
rience in telecommunication and consumer electronics industry, experi-
enced in working for global brands and in fast changing business environ-
ment. He currently works for NOKIA as Head of Marketing ASE (Austria,
Bosnia-Herzegovina, Croatia, Slovenia, Switzerland; Serbia, Montenegro,
Albania, Mazedonia, Bulgaria, Greece, Cyprus, Israel).

Next to his rich experience with NOKIA, Alexander worked for other com-
panies such as Marketing & Content Manager for APC interactive (sub-
sidiary of Philips). He began his career in LINTAS advertising agency in
1992.

0d mobitela do (pravih) osobnih
kompjutora...

Moderator: Ida Prester (freelancer, Hrvatska)

Nema sumnje da su osobna racunala demokratizirala racunalstvo i os-
lobodilo inovacije. Medutim, ¢ini se da se upravo zbog mobilnih telefona
ostvario san o osobnom racunalu. Ubrzo se vecina ljudi diljem svijeta
viSe nece spajati na Internet preko stolnih racunala, kablova, prijenos-
nih racunala ili WLAN-a. Umjesto toga koristit ¢e - mobilne uredaje. U
brojnim razvijenim zemljama vec se sada dogada da korisnici po prvi puta
pretrazuju Internet koristeéi mobilne aplikacije ili trazilice.

Sva Ce ta iskustva biti personalizirana, osmisljena za potrebe odredenih
korisnika, lokacijski svjesna, pravovremena, meduovisna, drustvena, kon-
tekstualna i, Sto je najvaznije, pod stopostotnom kontrolom korisnika.

To je ogroman pomak u komunikacijskoj paradigmi, i vrlo znacajan za re-
klamne djelatnike, brendiranje, ali i vlasnike sadrzaja.
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From Mobile Phones to (True) Personal
Computers...

Moderator: Ida Prester (freelancer, Croatia)

There is no question that the PC has democratised computing and un-
leashed innovation. However, it is the mobile phone that now seems most
likely to carry the dream of the personal computer to its conclusion. Very
soon, a majority of people around the world will no longer connect to the
Internet via desktop computers and cables, or notebooks and WLAN boxes.
Instead they will use their mobile devices. In many developing countries,
already today the first browsing experiences is via mobile applications or
mobile browsers.

All these experiences will be personalized, custom-made, location-aware,
timely, interdependent, social, contextual and most importantly, 100% un-
der the users’ control. This is a huge shift in the communication paradigm
as such and a substantial one for marketers, brands, content owners.
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Chris Matyszczyk

Kompanija Howard Raucous
SAD / Velika Britanija

Howard Raucous Company
#® m% USA/United Kingdom

Chris je savjetnik brojnim globalnim korporacijama te se kroz svoju
tvrtku Howard Raucous bavi kreiranjem sadrzaja i marketingom. Nakon
Skolovanja na Sveudilistu Cambridge i Londonskoj Skoli ekonomije Chris
je radio za niz agencija u Londonu, istovremeno osvojivsi brojne relevantne
nagrade.

Nakon Londona preselio se u Singapur gdje je radio kao kreativni direktor
tvrtke Batey Ads. Zatim postaje izvrsni kreativni direktor tvrtke Ammirati
Puris Lintas u Varsavi te kasnije i regionalni kreativni direktor iste tvrtke
za sredisnju i isto¢nu Europu.

Chris potom seli u San Francisco i radi kao izvr$ni kreativni direktor agen-
cije Highway One. Ondje, medu ostalim, u ime tvrtke Microsoft pokrece
softversko rjesenje za elektronicke knjige. Ista je agencija Sokirala kontro-
verznim radom za LA Comedy Store. No, nedugo nakon tih uspjeha odlaziu
New York na mjesto izvr$nog potpredsjednika i izvrSnog kreativnog direk-
tora za Publicis Dialog i Publicis Groupe USA. Tijekom boravka u Publicisu,
radio je za ugledne tvrtke Brookstone i Amstel Light, Sireci granice onoga
Sto je bilo mogudée u medijima.

Osim Sto savjetuje tvrtke poput Coke i AlG Direct, svoj portfolio prosirio je
rjeSenjima za kreiranje sadrzaja otvarajuéi blog pod nazivom “Technically
Incorrect” za CNET (u vlasnistvu CBS-a). Blog ostvaruje posjecenost od
milijun ulaza mjesecno.

U slobodno vrijeme, Chris je jedan od voditelja nedjeljne vecernje radijske
emisije za Sports Byline USA, igra golf i ljudima pokuSava objasniti zasto
se nikada nije oZenio.

Na Twitteru zaista ne provodi previSe vremena.

Chris Matyszczyk advises major global corporations on content creation
and marketing through his California-based company, Howard Raucous.
After studying at the University of Cambridge and the London School of
Economics, Chris worked in various ad agencies in London, winning many
of the awards that you're supposed to.

He then moved to Singapore to be a creative director at Batey Ads. Af-
ter Singapore, he became Executive Creative Director of Ammirati Puris
Lintas in Warsaw as well as Regional Creative Director for Central and
Eastern Europe.

Chris then moved to the US, where he was Executive Creative Director of
innovative San Francisco-based integrated agency, Highway One, launch-
ing, amongst other things, ebooks software for Microsoft. The agency also
shocked many with its highly controversial work for the LA Comedy Store.
Then he was enticed to New York to be EVP Executive Creative Director
for Publicis Dialog and Publicis Groupe USA. While at Publicis, work for
clients such as Brookstone and Amstel Light pushed the very boundaries
of what was possible in media.

As well as advising such companies as Coke and AIG Direct, he has ex-
panded his content creation portfolio by creating the blog Technically In-
correct for CNET (owned by CBS). The blog attracts more than 1 million
page view per month.

In his spare time, he co-presents a nationally syndicated sports radio show
on Sunday nights for Sports Byline USA, plays golf and tries to explain to
people why he never got married. He really doesn’t Twitter all that much.

Zasto oglasavati kad mozete Twittati?

Moderator: Nevena Rendeli (HRT, Hrvatska)

S obzirom na to da ¢e Twitter uskoro postati “puls planete” (e, da - up-
ravo je to cilj tvrtke!), zato bi se itko vise maltretirao s ogladavanjem na
uobicajen, tradicionalan nacin? Zar ne bi bilo bolje da svoj brend jednos-
tavno stavite na Twitter i s ciljanom javnosti komunicirate na jasan, brz i
izravan nacin, koliko god cesto to Zelite?

Zasto da brendovi troSe milijarde dolara na oglasavanje kada ¢ak ni nakon
svih ovih godina uopce nemaju ideje da li polovica toga uopce funkcionira
i dopire do ciljane publike?

Twitter doista predstavlja spas marketinskog svijeta, zar ne?
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Why Advertise When You Can Twitter?

Moderator: Nevena Rendeli (HRT, Croatia)

Once Twitter achieves its goal of becoming the Pulse of the Planet (oh, yes,
that is the company’s goal) why should anyone bother advertising in the
conventional way? Won't it be better to just get your brand onto Twitter to
communicate as clearly, quickly and directly as possible with your target
audience, as often as you like?

Why should brands spend billions of dollars on advertising when still, af-
ter all these years, they have no idea if even half of it works? Twitter is
surely the salvation of the marketing world, isnt it?
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Juan Senor

Velika Britanija

&

Juan Senor je od 2002. godine do danas predvodio niz projekata diljem svi-
jeta Ciji je osnovni cilj bio pomodi informativnim poslovanjima pri ponovnom
osmisljavanju svojih proizvoda te odrze relevantnost usprkos naprekidnim
promjenama u javnosti tih zemalja. U protekle Cetiri godine pokrenuo je
nekoliko novina i televizijskih postaja u Spanjolskoj, Francuskoj, Danskoj,
Grékoj, Portugalu, Rusiji, Ukrajini, Dubaiju, Cileu i Brazilu. Cak tri od nov-
ina koje je pokrenuo nagradene su za najbolji novinski koncept i dizajn u
svijetu 2007. i 2008. godine.

United Kingdom

0d 1996. do 2002. godine radio je kao voditelj na TV postajama Wall Street
Journal TV i CNBC Europe te bio dopisnikom postaje International Her-
ald Tribune Television iz Londona. Godine 1998. gledatelji su njegovu TV
emisiju “Media Report” proglasili najboljom poslovnom emisijom u Eu-
ropi. Od 1989. do 1996. godine izvjeStavao je o medunarodnim politickim
zbivanjima te bio ratni dopisnik za prestizni program americke postaje
PBS ‘NewsHour".

IzvjeStavao je o sukobima i ratovima u Iraku, BiH, Srednjoj Americi i So-
maliji. U to je vrijeme njegov tim nagraden medunarodnom novinarskom
nagradom Dupont, a njegovi su intervjui s Yasserom Arafatom i Yitzhakom
Rabinom nominirani za nagradu EMMY. Za emisiju ‘NewsHour’ producirao
je intervjue s Nelsonom Mandelom, Borisom Jeljcinom, Fidelom Castrom,
Billom Clintonom, Alom Goreom, Johnom Majorom, Helmutom Kohlom i
brojnim drugim svjetskim vodama.

Partner u Innovation Media Consulting i gostujuci predava¢ na Sveucilistu Oxford

Partner at Innovation Media Consulting and Visiting Fellow at Oxford University

Since 2002 Juan Sefor has directed projects all over the world helping
news operations to re-invent their products and stay relevant with shift-
ing audiences. In the past four years he has launched newspapers and
television stations in Spain, France, Denmark, Greece, Portugal, Russia,
Ukraine, Dubai, Chile and Brazil. Three of these newspapers have been
voted ‘Best Newspaper Concept and Design in the World" for 2007 and
2008.

From 1996 to 2002 he was a presenter for Wall Street Journal TV and
CNBC Europe and served as London correspondent of International Her-
ald Tribune Television. In 1998 his television programme, Media Report,
was voted by viewers as Europe’s Best Business Programme. From 1989
to 1996 he worked as a foreign affairs reporter and war correspondent for
the NewsHour on PBS in the USA.

He covered conflicts and wars in Irag, Bosnia, Central America and So-
malia. At the NewsHour his team won a Dupont Journalism Award and
was nominated for an EMMY for his interviews with the late Yasser Arafat
and Yitzhak Rabin. While at the NewsHour he produced interviews with
Nelson Mandela, Boris Yeltsin, Fidel Castro, Bill Clinton, Al Gore, John
Major, Helmut Kohl and many other world leaders.

Ponovno otkrivanje duse businessa vijesti

Moderator: Iva Biondi¢ (vlasnica VA-a, regionalnog partnera tvrtke Innovation Media
Consulting, dopredsjednica Upravnog vijeca Visoke novinarske $kole, Hrvatska)

Ovo predavanje istrazit ¢e aktualnu problematiku vaznu za opstanak i
razvoj medijskih organizacija. Multimedijskim organizacijama otkrit ce
se kako da vertikalnu matricu novina pretvore u horizontalnu upravljacku
strukturu koju pokrece Citateljstvo. Kako se koncepcija redakcije i njezin
tijek mijenjaju dobro je nauciti kako uspjesno integrirati redakciju da se
sadrzaj nudi 24 sata razliitoj publici na svim medijskim platformama.

NuZno je upoznati i nove modele oglasavanja, odnosno prijelaz s linearnog
na modularno oglasavanje, te promijeniti unutarnje nacine razmisljanja
kako bi se marketing viSe okrenuo publici umjesto samog prodavanja
oglasnog prostora. No, kakva je mo¢ mobilnih vijesti te na koji nacin mo-
bilnost predstavlja klju¢ za razvoj novih prihoda?

Otkrit ¢e se i kako poboljSati sadrzZaj lokalnih blogova te generirati nove
Citatelje vasih novina, a drustveni mediji saznat ¢e kakva je mo¢ mikro
blogiranja u generiranju prometa i lojalnosti vasim novinama - te kako to
ucinkovito integrirati u dnevno planiranje vijesti.

Upoznajte i najbolje marketinske kampanje novina, nove tehnike novinar-
skog pripovijedanja i jo$ puno puno toga.
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Rediscovering the Soul of the News Business

Moderator: Iva Biondi¢ (Owner of VA, regional partner of Innovation Media Consulting
and Vice-President of Governing Council, School of Journalism, Croatia)

This lecture is going to answer a number of ongoing questions for survival
and development of media organizations. Multimedia organisations will dis-
cover how to transform newspaper’s vertical matrix into a horizontal, audi-
ence driven management structure. Since the newsroom design and work-
flows will change it is crutial to successfully integrate the newsroom in order
to offer content on a 24h cycle to different audiences on every platform.

We should also learn new advertising models and how to shift from linear
to modular advertising and change internal mindsets to selling audiences
rather than just selling space. But, what is the power of mobile news and
how mobility might hold the key to developing new revenue streams?

Bloggers will find out how to leverage the content of local bloggers and
generate new audiences for your newspaper. The socal media will learn
the power of micro-blogging to generate traffic and loyalty to your news
operation and ways to integrate it into effective daily news planning.

Get to know the best newspaper marketing campaigns, new storytelling
techniques and much much else.
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Advertising Next - Quo Vadis!

Oglasavanje od svog nastanka prolazi kroz razne faze - kreativne i izvrsne,
pri ¢emu su osnove oglasavanja ostale iste, dok se okruZenje znacajno
promjenilo: koli¢ina dostupnih informacija je velika, medijsko zasicenje
raznim porukama dovodi do kontraefekta, a ciljana publika odbacuje novu
poruku.

Oglasavanje i dalje ostaje osnova izgradnje brandova, pa se pitanje o kriziili
buduc¢nosti oglasavanja moze i prosiriti. Realokacija financijskih sredstava
prema promotivnim i ostalim komunikacijskim aktivnostima jasno ilus-
trira potrebu za promjenama. Stavovi potrosaca kojima se obra¢amo do-
datno potkrjepljuju tezu krize i postavljaju pitanje oglasivacke buducnosti,
a razni protu-konzumeristic¢ki pokreti prerastaju u organizacije s ciljem
borbe protiv ‘brandova’.

MozZemo li predvidjeti smjer razvoja i je li smisleno traZiti odgovore izvan
postojecih znanja? Koliko kriza oglasavanja moZze dovesti u pitanje suvre-
meni pristup marketinskim znanjima? Necemo dati odgovore, ali éemo
nastojati potaknuti razmisljanja koja bi mogla uroditi novim idejama i pre-
ispitivanjem ustaljenih normi u oglasavanju.

Aljosa Bagola (Kreativni direktor, Pristop, Slovenija /Creative Director, Pristop, Slovenia),

Advertising Next - Quo Vadis!

Since its beginnings advertising has past through different phases, both
creatively and operationally but its base has remained unchanged. Howev-
er, the environment changed enormously: there is a large amount of avail-
able information, the saturation of media with different messages created
a counter-effect and the target audience begun rejecting new messages.

Advertising remained the branding basis, which is why the question about
the crisis or future of advertising can be expanded. Reallocation of financ-
es to different promotional and other communication activities clearly il-
lustrates the need for change. Targeted consumers attitudes additionally
illustrate the crisis thesis and ask the question about the future of adver-
tising. In addition, various anti-consumerism movements are developing
into organizations whose aim is to fight against brands.

Can we foresee the developments’ direction and is it meaningful to search
for answers outside the existing knowledge? How much can the crisis in
advertising question the modern approach to marketing knowhow? The
discussion will not answer these questions, but we will try to encourage
new ideas or at least re-examine traditional advertising norms.

POWERED BY

Bojan Hadzihalilovic¢ (Kreativni direktor, Fabrika, Slovenija/Creative Director, Fabrika, Slovenia),

Ivan StavnkoviC' (Predsjednik, Corl'\munis, Srbija/President, Commugis, Serbia),
Nikola Zini¢ (Partner, Bruketa i Zini¢, Hrvatska/Partner, Bruketa i Zini¢, Croatia),

Slaven Fischer (BBDO, Predsjenik uprave Hura-e, Hrvatska /BBDO, Chairman of the Board at Hura, Croatia)

Moderator: Damir Ciglar (Imago, Hrvatska/Imago, Croatia)

How Low Can You Go?
Poznaju li mediji granice privatnosti?

U neizvjesnim ekonomskim vremenima, kada industrija naslonjena na
oglasivace, trazi nacin da zadrzi svoj utjecaj i poziciju, malo je prostora
i prilika za rasprave o poStovanju privatnosti u medijima. Ponekad se ¢ini
da samo bogati i slavni te oni koje su mediji ‘napravili’ poznatima, imaju
dostojanstvo (bududi da se jedino oni Zale sudovima na duevno ranjavanje
od strane medija). Gradani i konzumenti o tome pocinju razmisljati tek kad
se njihovo lice nade na naslovnoj strani ili kad ih netko usput spomene
u negativnom kontekstu. U meduvremenu, s velikim ¢e se ushicenjem
usredotoCiti na tudu nesrecu, slabosti i dusevne boli.

Moze li se u vremenu krize razvoj medija graditi na snizavanju profesional-
nih standarda, razotkrivanju privatnosti, silovanju maloljetnika, profilima
samoubojica, krvavim naslovnim stranicama, a sve uz usputno krsenje
medijskih zakona? Jesu li drzave u jugoisto¢noj Europi toliko specifi¢ne
da donose brojne zakone, propise, eticke kodekse, koji se u praksi neri-
jetko uopce ne provode? Je i zaista sva odgovornost na novinarima i ure-
dnicima? Predstavljamo i komentiramo najnovije podatke o stavu gradana
prema privatnosti u medijima i odgovaramo na pitanje jesu li mediji presli
granicu morala i tko bi za to trebao snositi posljedice.

HU®A

CROATIANASSOCIATIONOF
COMMUNICATIONSAGENCIES

How Low Can You Go?
Does Media Respect the Line of Privacy?

In uncertain economical time, when the industry that is dependant on ad-
vertisers is looking for a way to retain its influence and position, there is
little room and opportunities to discuss respect of privacy in the media.
Sometimes it seems that only the rich and famous, and those that others
have made famous, have dignity, as they are the only ones filling com-
plaints to courts about the mental anguish that the media caused them.
Normal citizens start thinking about that only when their face is on the
cover, or if someone mentions them in a anegative light. Until then they
follow other people’s misery, weakness and bad luck in great detail.

At the time of crisis, can the development of media be based on lowering
professional standards, exposing one’s privacy, raping of minors, suicide
profiling and bloody front page images, all accompanied by gross viola-
tion of the media-related laws? Are the countries in this region so spe-
cific that they pass numerous laws, regulations and ethical codes that
are rarely applied in practice? Does the responsibility lie on journalists
and editors alone? We intend to present and comment on the latest data
concerning the citizens’ attitude towards privacy in the media, as well as
debate whether the media indeed crossed the line and who will bear the
consequences.

Zdravko Milinovi¢ (Zamjenik urednika, Ve&erniji list, Hrvatska/Deputy Editor, Vecerniji list, Croatia), Berislav Jelini¢ (Novinar, Nacional, Hrvatska/Journalist, Nacional, Croatial,
Boris Raseta (Novinar, 24 sata, Hrvatska/Journalist, 24 sata, Croatia), Vesna Milanovié (Novinar, Svet, Srbija/Journalist, Svet, Serbia), Krunoslav Borovec (Nacelnik, Ured
ravnatelja policije, Hrvatska/ Head of Office, General Police Director’s Office, Croatia), Bojan PoZar (Direktor i odgovorni urednik, wwww.pozareport.si., Slovenija/Director and

Editor in Chief, www.pozareport.si; Slovenia)

Moderator: mr.sc. Igor KaniZaj (Fakultet politickih znanosti, Zagreb, Hrvatska /Faculty of Political Science, Zagreb, Croatia)
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Ureduje li PR medije?

Naravno da ne - rekli bi mnogi. Ipak, ne ocekujte ovako izravan i dosadan
odgovor. Veda je moguénost da cete doZivjeti zanimljivu raspravu jer pos-
toji ¢itav niz otvorenih pitanja o suradnji medija i PR-a. Niti je PR u regiji
postigao zavidne komunikacijske standarde a niti su mediji bas imuni na
sivi utjecaj na uredivacku politiku.

| zato ne daj BoZe da jo$ dotaknemo i pitanje upliva oglasivacke industrije
na rad i jednih i drugih... Ima li u medijima prostora za pozitivne vijesti? Je
li Noam Chomsky u pravu kada kaze da je modernim medijima najvaznije
osigurati Citatelje za svoje oglasivace? Mogu li PR-ovci prestati lagati i
konacno preuzeti ulogu posrednika izmedu javnosti i institucija? Jesu li
od svinjske gripe vise zaradili farmaceuti ili mediji? Sto kad novinar objavi
samo jednu stranu price?

Kroz ovaj ¢emo razgovor pokusati ukazati na osnovne probleme u sve-
tom poslu izvjeStavanja javnosti. Pokusat ¢emo - barem za milimetar -
uciniti pomak u profesionalnosti i jedne i druge struke, a vi dragi sudionici
uZivajte u svadi.

Zabava garantirana.

Is Media Being Edited by PR?

Of course not, many would say. Still, you shouldn’t expect such a direct and
boring answer. You are more likely to witness a heated discussion since
there are countless burning issues surrounding the cooperation between
the media and public relations. Neither has the region’s PR reached envi-
ous communication standards nor is the media immune to the rather grey
influence on their editorial policies. Oh... and God forbid we should touch
on the issue of the advertising industry’s influence on both PR and the
media... Is there room for positive news in the media? Is Chomsky right to
claim that the modern media cares only about securing readers for their
advertisers? Can PR practitioners stop lying and finally take over the role
of a mediator between the public and the institutions? Who earned more
from the swine flu outbreak: the media or the pharmaceutical industry?
What happens when a journalist reports just one side of the story?

We will try to pinpoint the main problems of the holy profession of inform-
ing the public, as well as move the professionalism of both PR and the
media in the right direction, if only by a millimeter. You, dear audience,
enjoy the fight.

Entertainment guaranteed.

Maja Weber (Direktorica Odjela za odnose s javno$¢u, T-HT, Hrvatska/Director of Public Relations Department, T-HT, Croatia), Aleksandra Kolari¢ (Direktorica korporativnik
komunikacija, Delloite, Hrvatska/Director of Coorporate Communications, Delloite, Croatial, Ivana Petrovi¢ (Urednica vanjskopoliti¢ke redakcije, NovaTV, Hrvatska/Foreign Af-
fairs Chief News Editor, NovaTV, Croatia), Davor Gavran (glasnogovornik Hrvatske nogometne reprezentacije, Hrvatska/Spokesman for Croatian Football Federation, Croatial,
Tomislav Zidak (Novinar, Jutarnji list, Hrvatska/Journalist, Jutarnji list, Croatial, Gojko Drljaca (Urednik gospodarstva, Vecerniji list, Hrvatska/Business Chief News Editor,

Vecerniji list, Croavtia], Boris Lesi¢ (Direktor, Premisa, Hrvatska/Director, Premisa, Croatia)

Moderator: Ivica Zigi¢ (Direktor Sektora za korporativne komunikacije, Croatia Osiguranje, Hrvatska/Head of Coorporate Communications Sector, Croatia Osiguranje, Croatia)

i Tomislav Jelinéi¢ (Urednik, RTL, Hrvatska/Editor, RTL, Croatia)

Web - Quanto Costa?

Fokus panela je na poslovnoj, marketinskoj, medijskoj i dakako troskovnoj
strani izrade, odrzavanja, vodenja i marketiranja web stranica. S obzirom
da najvedi broj posjetitelja Weekenda dolazi upravo iz marketindkog ifili
medijskog sektora, sudionici ¢e publici odgovarati na konkretna pitanja:
koliko stoji izrada i odrzavanje kvalitetne web stranice, koje su najéesce
greske koje rade vlasnici web stranica, kakvi su stavovi i navike inter-
netskih korisnika, zasto nema viSe siteova poput Coolinarike koja se poka-
zala kao iznimno uspje$an korporativno-marketinski model?

Umiru li banneri? Zasto smo slabi u viralnom marketinskom internetskom
sektoru? Kako iskoristiti Twitter i Facebook za promociju, odnosno nije li
Steta da novac od oglasavanja ide na Facebook, a ne vrada se na lokalna
trzista? Jesu li web projekti uspjesno iskoristili krizu i preoteli budzete
od tradicionalnih medija te na kakve sve probleme web dizajneri nailaze
u radu s klijentima - samo su neka od pitanja. Naravno, pokazat ¢emo i
nekoliko uspjesnih kao i neuspjesnih primjera iz web prakse u Hrvatskoj
i regiji kao precizne smjernice za sve koji se namjeravaju upustiti u web
biznis.

Tomislav Kotnik (Osnivac i vlasnik, VIDI publishing group, Hrvatska/Founder and Owner, VIDI publishing group, Croatia),

Sini$a Rogi¢ (Partner i osnivag, Inbox, Srbija/Partner and Founder, Inbox, Serbial,

Web - Quanto Costa?

The discussion is going to focus on business, marketing, media and ex-
pense side of website production, management and marketing. Seeing as
the majority of Weekend's participants come from marketing and/or media
sector, discussion panelists will give concrete answers. What is the cost of
production and maintenance of a good-quality website; what are the most
frequent mistakes of website owners; what are the attitudes and habits of
internet users; why there aren’t more websites such as Coolinarika, which
proved to be an exceedingly successful corporate-marketing model?

Are banners dying and why we are weak in the viral marketing sector; how
to use Twitter and Facebook for promotion, and whether it is a waste to
see money from advertising going to Facebook and not returning to the lo-
cal markets? Whether internet projects have made good use of the crisis,
stealing the budgets from the more traditional media, and what are the
problems that web designers encounter when working with clients. We
are also going to showcase several successful and unsuccessful examples
from internet practice in Croatia and the region as precise guidelines for
all those venturing into the internet business.

POWERED BY

Samo Mirnik (Rukovodeéi direktor, Renderspace, Slovenija/Managing Director, Renderspace, Slovenia)
Moderator: Ana Penovi¢ (Glavna urednica, Plan B, Hrvatska/Editor in Chief, Plan B, Croatia)
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PANELI / PANEL DISCUSSIONS

Buducénost poslovnih medija

Zadnjih 10 godina svjedo¢imo profiliranju hrvatskogiregionalnog medijskog
prostora i sve ve¢em broju specijaliziranih poslovnih medija. Na pocetku
su postojali samo visoko specijalizirani poslovni mediji, tzv. ‘Data vendori’
(Reuters, Dow Jones, Telerate) dok su ostali samo djelomi¢no odvajali dio
svog prostora gospodarskim temama. Privatizacija i razvoj trziSta kapitala
u mnogome su pripomogli razvoju medijskog poduzetnistva. Veliki broj
ovih medijskih poslovnih pothvata brzo je propao, gotovo jednako neprim-
jetno kao Sto je i nastao.

Ulaskom financijski snaznijih inozemnih izdavaca na domaci medijski
prostor pokusalo se preslikati tamosnji uhodani sustav u nase, relativno
nerazvijeno, trzisno okruzenje. Nakon brojnih pocetnih neuspjeha, dio
poslovnih medija ipak se odrzao. Trenutno stanje domacih poslovnih medi-
ja prati nezavidnu sudbinu hrvatskog medijskog prostora i gospodarstva.
No, koliku ulogu u uspjehu i buduénosti medija ima trzisno okruzenje, a
koliku sami mediji? Je li osnovni neprijatelj uspjeSnosti poslovnih medija
relativno usko, malo i ograniceno trziste? Ili nove tehnologije koje zahti-
jevaju veliki zaokret u sadrzaju? Nedostatak specijaliziranih kadrova? Ne-
dostatak novca? Hoce li .dot com” mediji posve zatrti poslovni tisak? |, koja
je uopce nova, neiskoristena ciljna skupina?

The Future of Business Media

Over the past ten years we witnessed a profiling of both Croatian and region-
al media space, and a growing emergence of specialized business media. In
the beginning there were just highly-specialized business media, data ven-
dors (Reuters, Dow Jones, Telerate) while the other media allocated only a
portion of their space to economic issues. Privatization and development of
the capital market greatly contributed to the development of the media en-
trepreneurship. A large number of these media-related undertakings have
gone under just as quickly and undetectably as they had arisen.

With the arrival of financially stronger foreign publishers in the domestic
media space, an attempt was made to transfer an established system onto
a relatively undeveloped market environment. Following a large number
of initial failures, some of the media survived.The current situation with
domestic business media reflects the unenviable fate of Croatian media
space and economy.

Nevertheless, how importantis the market environment in the success and
future of the media, and how much is the responsibility of the media? Is
relatively narrow and limited market the main enemy of the business me-
dia’s success? Or is it new technologies demanding a sharp turn content-
wise? Or lack of specialized personnel? Will the ‘dotcom’ media eradicate
the business print media? What is the new, unused target group?

Viktor Vresnik (Glavni urednik, Forbes, Hrvatska/Editor in Chief, Forbes, Croatia), Silvana Mendusi¢ (Glavna urednica, Business.hr, Hrvatska/ Editor in Chief, Business.hr,
Croatia), Darko Markusi¢ (Glavni urednik, Poslovni dnevnik, Hrvatska/ Editor in Chief, Poslovni Dnevnik, Croatia), Miodrag Sajatovié¢ (Glavni urednik, Lider, Hrvatska/ Editor in
Chief, Lider, Croatia), mr.sc. Igor KaniZaj (Fakultet politi¢kih znanosti Zagreb, Hrvatska/Faculty of Political Science, Zagreb, Croatia), Peter Frankl (Direktor i odgovorni urednik,
Finance, Slovenia/Managing Director, Finance, Slovenia) , Biljana Stepanovi¢ (Generalni direktor, Ekonomist Media Group, Serbia/General Manager, Ekonomist Media Group,

Serbia)

Moderator: Zeljko Kardum (Glasnogovornik, Zagrebacka burza, Hrvatska/Spokesman, Zagreb Stock Exchange, Croatia)

Kada ce novine.com kupiti novine?

Na panelu s ovako eminentnim sugovornicima otvorit ¢emo niz pitanja o
buduénosti informiranja i oglasavanja te suodnosu tiskanih i internetskih
medija.

Zasto ljudi kupuju novine ako njihov sadrzaj mogu besplatno procitati
na internetu? Sto ¢e se dogoditi s novinama kad penetracija interneta
znacajno poraste? Hoce li novinski portali postati jezgre medijske proiz-
vodnje i glavni nositelji brenda? Hoce li uspjeti Murdochov pokusaj velikog
zaokreta - je li mogudée poceti napladivati dosad besplatne informacije i
koliko je taj pokusaj riskantan?

Je li viSe uopée smislena podjela pisanih medija na ‘novine’ i ‘portale’,
ili postoji samo medijski ‘sadrzaj’ koji se prodaje na raznim platformama
poput printa, weba, mobitela...? Opstaju li nase danasnje tiskane novine
samo zato Sto donose vedi oglasni prihod nego Sto ga donose portali? Hoce
li se, i kada, to promijeniti te Sto e se tada dogoditi s novinama?

When Will newspaper.com Buy Newspaper?

At the panel discussion with such number of prominent experts we will
discuss various issues concerning the future of providing information and
advertising and the relationship between the print and online media.

Why do people buy newspapers if they can read their content free of charge
on the internet? What will happen to newspapers once internet penetra-
tion goes up significantly? Will news portals become the core of the media
production and the force behind the brands?

Will Murdoch’s attempt at a sharp turn succeed - is it possible to start
charging for the information that was so far free of charge? How risky is
such an attempt?

Does it still make sense to divide the written media into ‘newspapers’ and
‘web portals’? Or is there just ‘media content’ that is sold on different plat-
forms (print, online, mobile...)? Does today’s print media survive simply
because they make more revenue from advertising than web portals? Will
and when will it change and, if it changes, what will happen to newspa-
pers?

Boris Trupcevi¢ (Izdavacki direktor i urednik svih izdanja, Styria, Hrvatska/Publisher and Editorial Director, Styria, Croatia),
Peter Van Kol (Generalni Izvréni Direktor, Adria Media Holding i Adria Medija Zagreb/Chief Executive Officer, Adria Media POWERED BY

Holding and Adria Medija Zagreb) Tomislav Wruss (Predsjednik uprave, EPH, Hrvatska/Chairman of the Board, EPH, Croatia),
Petar Lukovi¢ (Glavni urednik, e-Novine, Srbija/Editor in Chief, e-Novine, Srbija), Marijan Jurenec (Senior Vice President
Internet Divison, CME, Slovenija/Slovenia), Ozren Kanceljak (Direktor, Renderspace, Hrvatska/Director, Renderspace, Croatial,

mindtake

NEW MEDIA RESEARCH

Moderator: Bivo Burovi¢ (Urednik online izdanja tjednika Globus, Hrvatska/Editor of Globus weeklys’ online edition, Croatia)
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Kako pretvoriti grad u top brand?

New York ve¢ godinama na Celu grada, uz gradonacelnika, ima i direktora
marketinga. Svjetske metropole veé desetljecima angaZiraju kreativne i
PR agencije kako bi privukli turiste, ulagace i nove stanovnike. Iza nas su
i deseci uspjesnih kampanja gradova koji su izborili domacinstva olimpi-
jskih igara i prestiznih kulturnih manifestacija. Gradovi trose milijune
ulazudi u turisti¢ku promociju, kreativna dogadanja i PR. Neki zahvaljujuci
tome pocinju vrtoglavo zaradivati, a neki se izgube u prosjecnosti.

Kako gradovi pocinju odasiljati pozitivnu energiju i postaju filmske ikone?
Zasto su Sydney, London i Pariz trenutno najpopularniji na svijetu’7 Moze li

je zajednicko Oktoberfestu i Gay Day-u u San Franciscu? Je li to¢no da je
Sarajevo europski Jeruzalem? Koliko zaraduju Kip slobode i Tour d’Eiffel?
Kako je Edinburgh postao grad inspiracije? Zasto ¢e Karlovac postati ..in"?
Bi li Madonna ljetovala u Splitu? Zasto belgijski grad Charleroi Zeli biti
‘najruzniji grad na svijetu’?

How To Turn a City Into a Top Brand?

For years now New York has had a Marketing Director alongside its Mayor.
World Metropolises have been hiring creative and PR agencies for decades
in an attempt to attract tourists, investors and new inhabitants. We also
witnessed dozens of successful campaigns by cities that wanted to host
events such as the Olympic Games or different cultural events. Cities
nowadays spend millions on tourist promotion, creative events and PR.
Some earned huge amounts of money, while others have been lost in the
world of mediocrity.

How do cities send out positive energy and become film icons? Why are
Sydney, London and Paris the most popular cities in the world at the mo-
ment? Can Zagreb become more interesting? Why do foreign investors
think Indija is a cool place? What does Oktoberfest have in common with
San Francisco’s Gay Day? Is Sarajevo Europe's Jerusalem? How much
money do the Statue of Liberty and Eiffel Tower make? How has Edin-
burgh become the city of inspiration? Why is Karlovac going to be the ‘IN’
place? Would Madonna choose Split as her holiday destination? Why does
Belgium’s Charleroi want to be the ‘ugliest city in the world"?

Feda Vuki¢ (Arhitektonski fakultet, Zagreb, Hrvatska/Faculty of Artichecture, Zagreb, Croatia), Andrej Drapal (Partner, Pristop, Slovenija/Partner, Pristop, Slovenia), Nazif
Hasanbegovi¢ (Osniva¢, CMC d.o.o, Bosna i Hercegovina/Founder, CMC d.o.0., Bosnia and Herzegovina), Goran Jesi¢ (Gradonacelnik Indije, Srbija/Mayor of Indija, Serbia), Milan

Bandi¢ (Gradonacelnik Zagreba, Hrvatska/Mayor of Zagreb, Croatia)

Moderator: dr.sc. BoZo Skoko (Fakultet politi¢ki znanosti, Zagreb, Hrvatska/Faculty of Political Science, Zagreb, Croatia)

Sto Zene Zele?

Danasnje Zene su obrazovane, dobro zaraduju, ¢esto same podizu obitelj,
mocne su i drustveno aktivne. Doba razmjene recepata i jeftinih ljubavnih
roto-romana kao osnovnog modela Zenske komunikacije odavno je iza
nas. Prati li razvoj Zenskih medija nove potrebe i interese koje diktira
moderna ‘Alfa-Zenka'? Nude li im se i dalje samo sadrzaji vezani uz modu,
liepotu, traceve i pokoju intimnu ispovijest? Kolika je odgovornost medija
u idealiziranju mladosti, mrsavosti i besprijekorne ljepote ‘powered by
Photoshop'?

Pred zid smo pozvali odgovorne - urednice nekih od najcitanijih Zenskih
Casopisa u regiji. Cure i decki, otkrijte svoju Zensku stranu i prikljucite se
raspravil

What Do Women Want?

Women of today are educated, they earn well, they often raise their fami-
lies by themselves, and they are powerful and socially active. The age of
exchanging recipes and cheap romance novels as the basic form of female
communication has passed long ago. Does the development of ‘female’
media follow the interests dictated by the Alfa female? Do they only offer
content linked to fashion, beauty, gossip and an occasional intimate con-
fession? What is the degree of media responsibility when idealizing youth,
fitness and flawless beauty powered by Photoshop?

We've invited the responsible ones - editors in chief of some of the most
read women’'s magazines in the region. Boys and girls discover your femi-
nine side and join this discussion!

Dubravka Tomekovi¢ Aralica (Glavna i odgovorna urednica izdanja Gloria grupe Hrvatska/Editor in Chief of all Gloria Group publications, Croatia), Vladimira Mirkovi¢ Blaz

Glavna urednica, ELLE, Hrvatska/Editor in Chief, ELLE, Croatia), Martina Staréevi¢ (Urednica rubrika Metro i Lifestyle, 24 sata, Hrvatska/Metro and Lifestyle Editor in Chlef
24 sata, Croatial, Beba Dragic (Glavni i odgovorni urednik, Story, Srbija/Editor in Chief, Story, Serbia), Gordana Sredojevi¢-Goga (Urednica izdanja Obrazi, Eva, Smrklja i Lepa i
zdrava, Delo revije, Slovenija/Chief Editor of Obrazi, Eva, Smrklja and Lepa i zdrava, Delo revije, Slovenia), Elameri Skrgi¢-Mikuli¢ (Glavna i odgovorna urednica, Azra, Bosna i

Hercegovina/Editor in Chief, Azra, Bosnia and Herzegovina)
Moderator: Ida Prester (Freelancer, Hrvatska/Croatia)

www.weekendmediafes-ti\laL_com
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Politicki marketing - od garaze do vijecnice

Renesansa politickog marketinga u Hrvatskoj doZivjela je svoj vrhunac na
nedavnim lokalnim izborima gdje su dominirali slogani poput “Meni sve,
vama nista!”. Ova je tema posebno aktualna u predvecerje vjerojatno naj-
zanimljivijih predsjednickih izbora u povijesti Republike Hrvatske.

Uz analizu hrvatske i regionalne politicke komunikacije, saznat ¢emo je li
politicka komunikacija dio politickog marketinga ili je politicki marketing
dio politicke komunikacije? Je li funkcija politickog marketinga prvenst-
veno informativna, formativna, ili pak manipulativna?

Presjek recentne povijesti politickog marketinga u regiji, s posebnim na-
glaskom na koristenje masovnih medija u kampanjama i politickom mar-
ketingu, pokazat ¢e je li - i u kolikoj mjeri - ‘amerikanizacija’ politi¢kih
kampanja stigla i na Balkan, pardon - u jugoisto¢nu Europu.

Political Marketing - From Garage to City Hall

Croatia’s political marketing renaissance peaked at the recent local elec-
tions dominated by slogans such as ‘I'll Take It All, You'll Get Nothing!".
And this issue is particularly interesting on the eve of what could turn out
to be the most exciting Presidential elections in the history of the Republic
of Croatia. In addition to analyzing Croatia and region’s political communi-
cations, we will also find out if political communication is part of political
marketing or if it's the other way around. Moreover, is the function of po-
litical marketing primarily informative, formative or manipulative?

An overview of the recent history of political marketing in the region high-
lighting the use of mass media will show if and how much the American-
ization of the political campaigns is present in the Balkans...sorry, south-
eastern Europe.

prof.dr.dc. Dejan Ver€ié (Parter, Pristop i Sveucilidte u Ljubljani, Slovenija/Parter, Pristop and Ljubljana University, Slovenia), prof.dr.sc. lvan Siber (Fakutet politi¢kih znanosti,
Zagreb, Hrvatska/Faculty of Political Science, Zagreb, Croatia), KreSimir Macan (Direktor i stariji partner, Manjgura, Hrvatska/Director and Senior Partner, Manjgura, Croatial,
dr.sc. Marijana Grbesa (Fakutet politi¢kih znanosti, Zagreb, Hrvatska/Faculty of Political Science, Zagreb, Croatia), Boris MaleSevi¢ (Vlasnik i direktor, Designsystem, Hrvatska/

Owner and Director, Designsystem, Croatia)

Moderator: Mislav Bago (Urednik i politi¢ki novinar, NovaTV, Hrvatska/Editor and Political Journalist, NovaTV, Croatia)

Radio ne Radio - utjecaj lokalnih radio stanica

Sadasnjost i bududnost lokalnog radija u Hrvatskoj bit ¢e potpuno
drugacija. Kakva? Mozda uspijemo odgovoriti nakon svih ovih pitanja: jesu
li su zakonodavni okviri radijske scene ispravno uredeni? Kakva je stvarna
snaga lokalnih radija i iz ¢ega ona proizlazi? Da li lokalni radio mora imati
javno-informativnu ulogu da bi bio uspjesan ili je klju¢ uspjeha u glazbi ili
necem trecem?

Treba li lokalna zajednica i financijski podrzavati mjesne radijske postaje?
U ¢emu se razlikuje poloZaj lokalnih medija u velikim gradovima u odnosu
na one u manjim sredinama? Kako se lokalni, ali i radio opcenito moze
‘obraniti’ od novih medija buduc¢nosti?

Da li oglasivaci/agencije ispravno koriste doseg lokalnih radijskih postaja u
planiranju kampanja? Da li oglasivaci/agencije ispravno koriste kreativne
mogucnosti i fleksibilnost lokalnih radio postaja u planiranju kampanja?
Kakva je situacija sa istrazivanjima slusanosti radija, odnosno pruzaju li
one dovoljno to¢ne informacije te koriste li agencije te informacije na is-
pravan nacin?

Radio No Radio - Influence of Local Radio
Stations in Croatia

Present and future of the local radio stations in Croatia will definitelly be
completely different. How? Maybe we’'ll have an answer after all these
questions: has the legal frameworks of the radio scene been properly de-
fined? What is the true power of the local radio and where does it come
from? Do the local radio stations need to have a public and informative role
to be successful, or is music the key to success or is it something else?

Should local radio be supported by the local community financially as
well? What is the difference between the positions of the local media in
big cities and small towns? In what way will the local radio stations and
radio stations in general defend themselves against the new media in the
future?

Do advertisers/agencies use the local radio stations’ reach properly when
planning campaigns? Do advertisers/agencies use the local radio stations’
creative capabilities and flexibility properly when planning campaigns?
What is the situation with the surveys on radio ratings? Are they accurate
enough and do agencies use such information proprely?

Juraj Hrvaci¢ (Vlasnik, Radio Antena Zagreb i Narodni radio, Hrvatska/Owner, Radio Antena Zagreb and Narodni radio, Croatia), mr.sc. Davor Mari¢ (Suvlasnik, direktor i glavni
urednik, Radio Dalmacija, Hrvatska/Co-Owner and Editor in Chief, Radio Dalmacija, Croatia), Dusko Radi¢ (Glavni urednik, Hrvatski radio, Hrvatska/Editor in Chief, Hrvatski
radio, Croatia), Ivan Butkovi¢ (Direktor, Bjelovarsko-bilogorski radio, Hrvatska/Director, Bjelovarsko-bilogorski radio, Croatia)

Moderator: Dario Dusper (Direktor, Radio 101, Hrvatska/Director, Radio 101, Croatia)
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Zakon o elektronickim medijima u Hrvatskoj -
postuje li ga itko?

U kojoj mieri televizije, osobito one komercijalne, poStuju Zakon o
elektronickim medijima i na koji nacin se postivanje istog nadgleda,
odnosno da li se njegovo nepostivanje ikako sankcionira? Postojedi zakon
o elektronickim medijima jasno propisuje cenzuse domadeg programa
u ‘prime-timeu’ i onog proizvedenog od strane nezavisnih produkcijskih
kuca, no niti jedna TV kuca se u potpunosti ne pridrZava zakonskih obveza.
To, u konacnici, znaci manje domacde proizvodnje i gotovo propast trzista
nezavisnih produkcijskih kuca.

Kakvi su kriteriji kojima se pri odabiru programa ravnaju programski
direktori i je li princip “glupo-gledano-profitabilno” doista dugoro¢no
dobar? Zasto Vijece za nadzor rada elektronickih medija do sada nikada
nije sankcioniralo niti jednog prekrsitelja? Na ova, i brojna druga gorucda
pitanja, skup odli¢no treniranih televizijskih specijalaca pokusat ¢e naci
odgovor i, nadamo se, uzajamno korisno rjesenje.

Law on Electronic Media in Croatia - Does
Anyone Obey It?

How much do television stations, especially commercial ones, obey the
Law on Electronic Media? Moreover, in what way is the observance of the
law in question monitored and its violation sanctioned? The existing Elec-
tronic Media Act provides quotas for domestic TV programming in prime-
time as well as programming made by independent production houses.
However, there isn’t a television station that adheres strictly to its legal
obligations, which in the end means less domestic production and almost
the-end of the market of independent production houses.

What is the criteria that the programming directors are guided by and is
the principle “stupid-popular-profitable” really good in the long run? Why
hasn’t the Council for Electronic Media sanctioned any of the law offend-
ers so far? We will try to find answers to these and many other hot ques-
tions, and hopefully find mutual solutions, in the company of well trained
television specialists.

Hloverka Novak-Srzi¢ (Glavna urednica informativnog programa, HTV, Hrvatska/News Desk Editor in Chief, HTV, Croatial, Sini$a Svilan (Direktor programa, NovaTV, Hrvatska/
Program Director, NovaTV, Croatia), Zdenko Ljevak (Predsjednik, Vijece za elektroni¢ke medije, Hrvatska/President, Council for Electronic Media, Croatia), Neboj$a Taraba
(Producent, Drugi plan, Hrvatska/Producer, Drugi plan, Croatia), Hamed Bangoura (Producent, H-1, Hrvatska/Producer, H-1, Croatia)

Moderator: doc.dr.sc. Nada Zgrablji¢-Rotar (Zamjenica procelnika Odjela za informatologiju i komunikologiju SveuiliSta u Zadru, Hrvatska/Deputy Director of Informatology

and Communicology at Zadar University, Croatia)

Kriza i mediji - Sto smo mogli drugacije?

Kako je globalna kriza i recesija utjecala na medije u jugoisto¢noj Europi?
Tko sve nije preZivio pad marketinskih prihoda? Kako smo izvjestavali o
krizi? Jesu li mediji najavama gospodarske katastrofe pridonijeli stvaranju
panike i padu potrosnje te produbljivanju recesije, ili su osvijestili gradane
da je doslo vrijeme za radikalnu Stednju? Moze li kriza biti izazov i pri-
lika za promjenu konzumeristickog svjetonazora prema kojem trosimo
vise nego Sto imamo? Kako su gospodarske teme odjednom zamijenile
politicke u statistici udarnih vijesti svih medija? Zasto veliki svjetski mediji
termin 'kriza’ pocinju mijenjati rije¢ju ‘oporavak’?

Na ta, ali i mnoga druga, pitanja odgovore trazimo u cijenjenom drustvu
nekih od najuspjesnijih gospodarstvenika iz Hrvatske i regije te predstavni-
ka medija, u panel-raspravi u samoj zavrsnici Weekend media festivala.

Crisis and Media - What Could We Have Done
Differently?

In what way have the global crisis and recession influenced the media in
South-East Europe? Who has not survived the decrease in marketing in-
comes? How have we reported on the crisis? Has the media contributed
to the panic and decrease in consumption, as well as to the deepening of
recession with announcements of economic disaster? Or have they made
the people aware that it is time for radical savings? Can this crisis be a
challenge and an opportunity to change our point of view that we spend
more than we have? How economic topics replaced politics in the statistics
of prime-time news in all media? Why is major world media replacing the
term ‘crisis’ with the word ‘recovery’?

We are looking for answers to these and other questions in a highly re-
spected company of successful CEO’s from Croatia and the region, and
media representatives, as the final discussion at this years Weekend Me-
dia Festival.

Ivica Mudrini¢ (Predsjednik uprave, T-HT, Hrvatska/Chairman of the Board, T-HT, Croatia), Hrvoje Vojkovi¢ (Predsjednik uprave, Croatia Osiguranje, Hrvatska/Chairman of
the Board, Croatia Osiguranje, Croatia), Davor Tomaskovi¢ (Predsjednik uprave, TDR, Hrvatska/Chairman of the Board, TDR, Croatia), Zdravko Sestak (Predsjednik uprave,
Podravka, Hrvatska/Chairman of the Board, Podravka, Croatia), Veselin Jevrosimovi¢ (Predsjednik i vlasnik, Comtrade, Srbija/President and Owner, Comtrade, Serbia),

Nadan VidoSevi¢ (Predsjednik, HGK, Hrvatska/President, HGK, Croatia), Marjan Jurleka (Predsjednik uprave, glavni izvréni direktor, Vecernji list, Hrvatska/President of the

Management Board, CEOQ, Vecerniji list, Croatia)

Moderator: Mislav Togonal (Urednik i voditelj, HTV, Hrvatska/Editor in Chief and Host, HTV, Croatia)

www.weekendmediafes-ti\laL_com




Weekend Lunch

“Break., gnfm

Petak 14.30-15.30h

Fritaja s miadim lukom, kohasicama i pancetom
'l']estm penne s 'Fﬁﬂoﬁma mora

Istarske fritule
Stadoled

Subota 14-15h

Pivske kobasice na zaru

s"“'i"“ medaljoni s povréem na §tapicu
Marinirano mediteransko povrée
bomaca pita sa jabukama
Stadoled _

- RN

Friday 2.30-3.30pm

e y PoseeNBocABAN Ay,
‘Marinated mediterranean vegetables = "..‘ :
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Sl B SPECIAL EVENTE

lee cream | { . ' ; \'

Saturday 2-3pm

Grilled Bavarian sausages

Pork medallions with vegetables on & stick : - . . -
Pork Neck Chops in Herbs -

lee cream
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Cetvrtak 17.09. | Thursday 9/17

PREZENTACLIA
Revizija naklade tiskanih medija
by lgor Kern

Circulation Analysis of Print Media
by lgor Kern

UJEDINJENE PRODUKCIJE
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WARM UP

PROMOCIAA KNJIGE / BODK PROMOTION
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| DODJELA MEDALJA

Wii TENIS TURNIRA

AWARDS CEREMONY
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IZLOZBA / EXIBITION @ PRESS - INFO CENTER

NAPAD! NA NOVINARE " ATTACKS ON PRESS

U vrijeme kad sam se pocinjao baviti novinarstvom, nikog nije
trebalo uvjeravati kako je novinarstvo vazaniizniman posao. Bio je to
prijelaz osamdesetih na devedesete, a sve ono bitno Sto se dogadalo
u drustvo dogadalo se na novinskim stupcima. Na njima se stvaralai
ruSila ‘antibirokratska revolucija’, kovala demokracija, ucilo
abecedu izbornih sustava, trziSne ekonomije i trodiobe vlasti. Tada
su novine doista bile vazna pozornica drustva.

U devedesetima, iste te novine vaznima je ucinio autoritarni sustav.
Dominantni nacionalizam i kult Tudmanove licnosti bili su sredisnji
punkt protiv kojeg se ujedinjavala pisSuéa Hrvatska. Dok su druge
istocne drzave prolazile cini¢énu centrifugu tranzicije, u nas je
novinarstvo i dalje bilo vaZan, romanti¢ni posao, borba s
vjetrenja¢amazlosilja, rabota koja je imala svoje heroje i disidente.

Aonda se dogodilo ‘ovo’. A to 'ovo' klasicna je prica o revoluciji koja
jepojeladjecu.

Demokracija, naime, kao da sve manje treba novinare. Od SAD do
Hrvatske i od sjevera do juga kapitalisticko drustvo izjeda neovisne
medije na nacin koji je manje rabijatan nego nacin na koji su to Cinile
tiranije, ali je kudikamo efikasniji. Vise nema centralne figure
diktatora, ideologije ni hunte koje se novinar treba bojati. Ali, zato su
tu oglasivaci, tu su poslovni interesi i partnerstva nakladnika, tu su
nebrojeni fini modusi preko kojih, kako nas uc¢i Chomsky, imperij
stvara umjetni konsenzus. Granice su opet tu, ali nisu sive, nemaju
miris olova, nego su naparfumirane i Sarene. Njih se moze, ali i ne
moze preci, bas onako kako djecak u Benignijevom ‘La vita e bella’
samo prividno moze iziciiz koncentracijskog kampa za koji ga je otac
uvjeriodajeigraliste.

To je novinarstvo danas. Potrebnije nego ikad, bas zato Sto se Cini da
nam ne treba. TeZe nego nekad, bas zato Sto se Cini da nije opasno. To
je novinarstvo koje unutar sebe sama vojuje bitku sa trivijalizacijom,
a prema van s interesima novca koji na propuh istine reagira
raznorodno. Neki put jezikom suptilnog pritiska, a neki put kako
nam ove slike kazuju ‘starim’, 'narodnim’ dijalektom pajsera,
pistoljaipetozilnih kabela.

Jurica Pavicié, novinar

Back in the days when | started in journalism, nobody had to be
convinced of the importance and significance of the profession. That
was at the turn of the nineties, and all that was relevant for the
society appeared on newspapers pages. It was there that the "anti-
bureaucratic revolution" had broken out and eventually ended. It was
in the newspapers that democracy was forged, and alphabet of the
electoral system'’s learned, along with the fundamentals of the
market economy and three-tier government. Back then the
newspapers were truly an extremely important stage of the society.

In the nineties those same newspapers were made important by the
authoritarian system. The prevalent nationalism and personality cult
of the former President Franjo Tudman were the central points that
the 'writing Croatia’ was united against. And while the other eastern
European countries were going through a cynical transition
centrifuge, in Croatia journalism still mattered. It was a romantic job, a
fight against the windmills, a profession with its heroes and dissidents.

And then came 'this’. And that 'this’ is a classic tale of a revolution
thatate its own children.

It seems that democracy needs journalists less and less. From the
United States to Croatia and from the north to the south the capitalist
society has been devouring the independent media in a less violent
but certainly more efficient manner than tyrannies ever did. There
are no dictators, ideologies or juntas that the journalists should be
afraid of. However, there are advertisers, business interests and
publishing partnerships, there are numerous fine modes through
which, as Chomsky teaches us, the empire is forming a fake
consensus. Boundaries are once again here; however, they are not
greyand do not smell of led, butare perfumed and colorful. They can
and can'tbe crossed, just like the boy in Benigni's ‘Lavita e bella’ can
only seemingly leave the concentration camp that his father
convinced himwas a playground.

That is the journalism of today. It is more necessary than ever,
precisely because it seems we don't need it. More difficult than
before, precisely because it doesn’t seem dangerous. It is the sort of
journalism that is fighting an internal battle against trivialization,
and an external battle against the interests of money that reacts
differently to the breeze of truth. Sometimes it uses the language of
subtle pressure, and other times, as these images show, it resorts to
the 'old’, "people’s’ dialect of crowbars, guns and hard cables.

Jurica Pavici¢, journalist
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George Ballantine's 200th erthday Party
Subota 19.9. u 21h | Saturday 09/19 at 9pm

VRI | GARDEN

UROS PERRY
TRIBUTE TO RAY CHARLES

200

GODINA
GEORGEA
BALLANTINEA
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¢ Heineken

...osvjezava Weekend!

Za nas ste.
uvijek prvil - -

i

... A mi smo prvi zahvaljujuci vama!
Prvi smo u Zivotnom osiguranju u Hrvatskoj. A takoder smo i prva

i najveca hrvatska osiguravajuca kuca koja ve¢ 125 godina uspijeva
biti najboljom. Povjerenje koje smo s nasim osiguranicima izgradili
kroz dva stoljeéa svakodnevno se ogleda u nafoj ponudi osiguranja
prilagodenoj upravo vasim potrebama.

Osiguranje Zivota

(S croATIA OSIGURANJE
www.crosig.hr | croatiafon 0800 80 10 i



¢ Knowing others is wisdom,
knowing yourself is enlightenmen

Lao Tse

t))

lzvorno hrvatsko
Croatian Creation

Procijenite brand awareness
postignut vasom online kampanjom i
usporedite ga s vrijednostima benchmarka.

Ocijenite user friendliness
i zadovoljstvo posjetitelja vase
web stranice.

Hrvatska kvaliteta
Croatian Quality

Provedite ciljano istrazivanje
kroz nas Online Panel, jedan od najvecih o=
u Hrvatskoj.

Upoznajte Internet populaciju

Hrvatske sudjelovanjem u
nasem Omnibus online istrazivanju.

mindtake

NEW MEDIA RESEARCH

Visit us at www.mindtake.com

Know your market, know yourself

MindTake New Media Research nudi usluge u podrucju online istrazivanja
trzista kroz individualno savjetovanje i studije kao i standardizirane alate

i proizvode. MindTake efikasno i pravovremeno nudi inteligentna rjesenja za
sve vase projekte, od anketiranja zaposlenika i klijenata do testiranja

ucinkovitosti oglasavanja i evaluacije Vase web stranice.



HEINEKEN

Digitalni tisak
mini, maxi 1 mega
formatal

MOBILNI
MARKETING

NASE USLUGE:
» savjetovanje i planiranje
« management sadrZaja i prava
* SMS marketing
» razvoj mobilnih | internet portala
= naplatni sustavi

e | 1% )
www.printstudio.hr LP" int St"d’.OJ

- najam Bluetooth odasiljaca

prodaja@printstudio.hr

U2 Slava je vripedna v
ja je Kosiatiny
18 I'.'Id'zl;l_d'ﬂ'

J'm-mﬁi

Multimedijsko okruZenje uz pomod sve vedih ekrana telefona otvara prostor za osjetno
bogatiji korisnicki doZivijaj te mogucnost ucinkovitog mobiinog oglasavanja. Sustav MCCA,
twrtke Kitio mobile je cjelovito rjesenje za povecanje prepoznatljivosti | komuniciranja
robnih marki te distribucije sadrZaja. Namijenjen je svim medijskim kudama, oglasivackim
agencijama i drugim organizacijama.

Kitio mobile je vodedi pruZatelj sadrZaja, usluga i programske opreme za mobilne telefone
na podrucju jadranske regije s vite od 750.000 korisnika u sistemu MCCA. Osnovana 1998,
tvrtka KITIO mobile sa svojim tvrtkama kéerima danas upoiljava preko 50 struénjaka u
Hrvatskoj i inozemstvu, specijaliziranih na podrudjima digitalizacije medija i mobilnog
marketinga. Naa rjefenja dugo vremena spadaju u sam tehnoloski vrh najbrie razvijajude
digitalne | mobilne industrije.

Vitegodisnjim iskustvom u telekomunikacijskoj industriji, nasi struénjaci ce vam pomodi
realizirati svaku ideju | koncept. Vas brand donosimo najbliZe ciljanoj skupini, vasim
aglasom na zaslonu njihoveg telefona.

Rapska 46 by, woooo Zagreb  +3350 457 2518 Braveitarjeva 13, w00 Lubljana  +386 g0 752 32 infodkitiocom | www.kitio.com




Paket Alpski wellness
Ponuda vrijedi od 23. 03. do 30. 11. 2009

Ponuda ukljucuje:
2 nocenja sa samoposluznim doruckom (uz bioponudu) i samoposluznom
pansionskom vecerom ili posluzenom vec¢eromu restoranu Fabula
voéno osvjezenje
1 masazu (refleksnu, djelomic¢nu ili sportsku)
slobodan ulaz u saune (jednom dnevno)
neogranic¢en ulaz u bazen Aqua Larix i u bazen Centra za opustanje Kompas
hotelsku animaciju
slobodan ulaz na fitness u visenamjenskoj dvorani Vitranc
slobodan ulaz u IZC Korona i vrijednosni bon u iznosu 4,00 €

Informacije i rezervacije
booking@hitholidays-kg.si
www.hitholidays-kg.si

23
Ponuda vrijedi do 30. 12. 2009.
Nezaboravni doZivljaji, nezaboravne ponude. Za 199 € dobivate:
 dva nocenja s polupansionom u hotelu 4 *

« igrace Zetone u vrijednosti od 90 € u centru za igru i zabavu Korona ili
igracem salonu Larix.

Kupon mozete unov¢iti u Koroni / igra¢em salonu Larix ili u hotelima Hit
Holidays (Larix, Prisank, Kompas). Potrebna je prethodna rezervacija.

t +386 4 588 44 77, booking@hitholidays-kg.si

hit holidays KORONA Casino Larix

Kranj Ska Gor a CASINO & HOTEL Kranjska Gora, Slovenija i

Kranjska Gora, Siovenija hit casinos

hit casinos

Vi ulazete u marketing,
a mi u sendvice.

TVO)IHWMmuf 1vo)lHW»|‘\u1A®

DON DON d.o.0. Slovenija, www.dondon.si DON DON d.o.0. Donja Zelina, www.dondon.hr



www.longlivestartas.com

Weekend

MEDIA FESTIVAL

Iskoristite sve prednosti ekskluzivnih
medija Croatia Airlinesa

U Zelji da osiguramo svojim putnicima $to ugodniji let,
nudimo razli¢ite medije na raspolaganje. Luksuzni putni
Casopis Croatia, video program s kvalitetnim fimovima
koji prikazuju liepotu Hrvatske, red letenja, program za
djecu te razlicite druge usluge.

Sigurni smo da ¢e oglasavanje u nasim ekskluzivnim,
jedinstvenim i nesvakidasnjim medijima pronaci put do
vase ciliane skupine.

Vige informacija na: tel. 01/616-0016, 01/616-0017
advertising@croatiaairlines.hr

www.croatiaairlines.com

“CROATIA AIRLINES

A STAR ALLIANCE MEMBER V:I'"‘




‘dmmusic

INTELLIGENT DIGITAL MEDIA & MUSIC

LEGAL MUSIC SOLUTIONS
FOR ALL MEDIA

Combining international experience with
knowledge of the local market to raise the
standards of music publishing in the region.

WWW.IDMMUSIC.COM |  WWW.MYSPACE.COM/IDMMUSIC | TWITTER.COM/IDMMUSIC | INFO@IDMMUSIC.COM
NEW YORK: 111 EAST 14" ST, #140 - 10003 NY | TEL: +1 212 6953911 | FAX: +1 212 967 6284
CROATIA: BERISLAVICEVA 12 - 10000 ZAGREB | TEL:+38514818298 | FAX: +3851 4818299

SERBIA: TERAZIJE 12 - 11000 BELGRADE | TEL: +381 11 268 6083 | FAX:+381 11 268 5970
SLOVENIA: DUNAJSKA CESTA 136 - 1000 LJUBLJANA | TEL: +386 31 506 B08




Hrvatska udruga za odnose s javno3cu
Croatian Public Relations Association

U®A

CROATIANASSOCIATIONOF
COMMUNICATIONSAGENCIES

www.huoj.hr




GOLDBACH MEDIA GROUP

AdJILINK

International specialist
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LUMINUS CREATIVE & STUDIO

Advertising Agency & Production
grada Vukovara 284 | Zagreb | Croatia | +385 (0)1 6198 564

www.luminuscreative.com | www.luminusstudio.com
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RITIIAl CTRAGTI]

QNG WER DDDINT

Citatelj prima SMS Citatelj dobiva osvjezenu i Citatelj dobiva dubinsku
sa breaking news dopunjenu pricu analizu i sve klju¢ne informacije
servisa i kontinuirano ju prati konkretnog dogadaja

Letimir je fek jedan od ,200.0007 svakodnevnin Citatelja 2sata

*MEDIApuls, 2009.

§ , MR
VECERNJI LIST JE CLAN VL GRUPE \Nww;gﬁﬁﬁi‘,,,x——



MensHealth § burda j Sensa g sensa

Moje dijete

www.novilist.hr

stvaramocasopise m

www.adriamedia.hr adria media

www.croportal.hr =« www.roditelihr « wwwlklik.hr = www.story hr
www.viencanja.hr + www.geo.com.hr * www.nationalgeographic.com.hr



PRVE DNEVNE POSLOVNE NOVINE U HRVATSKO] I IDER.

NOVine Za ambiCiozne GREDEL.J NAJBOL.JA LOKACTJA - TEST BIZNISA I POSTENJA

LIDER

REPORTAZA KR¥: RA) ZA TIDWRES Hcmhavlur!k thm

LI DE INOVACIJAM

S PROTIV

= . spasiti 6 poteza za spas
kapitalizar vase tvrtke

;. Koju ekonomsku
.| Skolu danas slije
#  politicari

Zajedno prema cilju Instinkt nije dovoljan
Sve §to Vam treba Sto Citaju uspjesni

za uspjeh. menadzeri

Pslovm dnevmk

= www.liderpress.hr
organizacija poslovnih skupova
izdavastvo poslovnih knjiga

Poslovni dnevnik

www.poslovni.hr Instinkt nije dovoljan.

Lider press d.d. = Savska 41 = tel. 01/6333 500 = faks 01/6333 599 = e-mail: lider@liderpress.hr
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bl.ll‘za dobre vijesti svijet trazilica ‘_ - _-‘_*’?”'"“‘"’ﬁ”“‘""”’
gazele imenik kompanija karijerel &
kompanue Nne kret N | M€ objave za medije

osiguranje p0||tl|(a preuzimanja i spajanja

rezultati poslovanja showbiz fondovi |

trziste kapltala znanost/tehnologua
www.business.hr

Na kioscima svakog 15. u mjesecu.
www.planb.com.hr

INANCIJUSKO - POS | PORTAL U REGIJI

3SANKKATY FINANCIJE BIZNIS WEBSHOP




Kjerkoli Ze smo,
novice so vedno

na dlani.

5
Dnevnik.si, prilagojen za mobilni telefon. ' ' : y‘ |. '
Vtipkaj m.dnevnik.si, Cakajo te sveZe vesti! O N » \

Wwww.vecer.com

VECER

.

HOBAMAKEAOHHIA

The first macedonian daily

What have

red
The truth red
above all red
and newspaper in common?

The colour of course!

Finance

Helping you not to overlook the obvious.

FiNnance | we Abp VALUE M




Prvi nacionalni festival

marketinskih ostvarenja

Luka kreativnosti!

I
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adria m'e'dia

Adria Media Serbia | Omladinskih brigada 88a | 11070 Beograd 'Tel: 01120799 00 | Fax:01120799 88 | www.adriamedia.rs
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Najveci izdavac magazina u regionu

zagreb

Mojirasjc

Y| 497 o -
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lojilasjc g

S S 7
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www.lepotaizdravlje.rs www.svet.rs
Prvi Zenski lifestyle portal Najcitaniji showbiz portal u regionu

Color Press Group izdaje 84 magazina u Srbiji i regionu sa prosecnim
prodatim mesecnim tirazom od 2.500.000 primeraka www.color.rs




RADIO STARI GRAD JE NAJSLUSANIJA RADIO STANICA U FEDERACIJI, TE
NA PROSTORU CIJELE BOSNE | HERCEGOVINE, POKAZALO JE POSLJEDNJE
ISTRAZIVANJE SLUSANOSTI KOJE PROVODI MARECO INDEX BOSNIA

R A DI O CLAN GALLUP INTERNATIONAL

. VISE MUZIKE

4‘\“

‘ v

| is .' VISE INFORMACIJA
‘fw

VISE ZABAVE

5 ) POSJETITE SLUSAJTE RADIO!
UKLJUCITE RACUNALD WWW.PLAVIRADIO.HR LIVE STREAM

VISE NAGRADA

www.rsg.ba

VISE RADUA[IE

RADIO NE TWORK
MACEDONIA

www.antenna5.fm | www.antenna5.com.mk
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REGIONALNO ZBLIZAVANJE MLADIH / INTERNACIONALNA PROMOCIJA / TURIZAM / ISTICANJE LJUDSKIH
VRIJEDNOSTI / KULTURNA RAZMJENA / GLAZBA i ZABAVA/ FESTIVALI / HUMANITARNI ASPEKT

|
0 S I an I h r Do l da,je Ekskluzivno predstavljanje prve rl:‘-:]ln:-nal;r|_|:
: naJPOSjeceniji iy . _'_ il - - _ ciljem pozicion E : ok ) _I;_-.;

POSLOVNI DNEVNIK DIGITAL

paieljneturistl-'i-h:

pOSIOVHI porta, iadagie - - . > Saznajte Sto za Vas u 2010. godini pripremaju

s , : ¥ ; ~, organizatori jednih od napoZeljnijih glazbenih
i : bl ' . " : “ destinacija na najvecem regionalnom okupljanju
' ) — L ) medija u Rovinju 19. rujna u sklopuWeekend
Media Festivala. |

Potpisivanje ugovora o suradn)i u 2010.g., Exit |
i Papaya Club okruniti c& pryim zajednickim
partyjem u subotu 19. rujnas pocetkom u 22h
na Weekend Media Festivalu.

=— - & javno.hr

moj idealan Homepage
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D1 CAPRIO

M&W

ZAGREB: Di Caprio shop - llica 34, Centar Kaptol - Nova Ves 17, City Centar Varteks - Trg bana Jelagica 8, City Center one - Jankomir 33: VARAZDIN:
City Centar Varteks - Franjevacki trg 4; CAKOVEC: Ulica matice Hrvatske &; BJELOVAR: Di Caprio shop - Nazorova 5; SISAK: RK Varteks - A. i 5.
Radi¢a 47; VINKOVCI: RK Varteks - Duga ulica 2; SLAVONSKI BROD: Di Caprio shop - Trg . B. Maurani¢ 3; OSIJEK: Di Caprio shop - Trg A. Staréeviéa
5; PULA: RK Varteks - Ciscuttijeva 11; RUEKA: City Centar Varteks - Koblerov trg bb; SIBENIK: Di Caprio shop - Centar Dalmare; SPLIT: Di Caprio
shop - Narodni trg 1, RK Varteks - R. Bokoviéa 25; DUBROVNIK: Centar Merkante, Di Caprio shop - Vukovarska 22

www.dicaprio.hr

MEDIA FESTIVAL

Javite nam: Da! Ne? Teme...

info@weekendmediafestival.com
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Da!
Heinzelova 62a, 10000 Zagreb
Tel.+385-1-2357- 728 | Fax +385-1-4651-709

Direktor festivala / Festival Director
Tomislav Ricov
ricov(dyes.hr

Izvréni direktor i producent / Managing Director & Producer
Boris Kovacek
boris.kovacek@yes.hr

Direktorica programa / Program Director )
Mia Pecina lot 28:

mia.pecinaldweekendmediafestival.com

Marketing & sponzorstva / Marketing & Sponsorships

SURADNICI / ASSOCIATES

Mateja Dimnik Zavrl
Iva Sunji¢

Senka Kulenovi¢
Enisa Jelecevi¢
Maja Poturici¢
Dalibor Franjkovic
Hrvoje Jelini¢
Martina Matusin
Drazen Seifert
Mario Vukicevié
Vedran Veres

/A

ADRIS

grupa
GENERALNI POKROVITELJ

PARTNER FESTIVALA SPONZORI

OPC

DIGITEL PRISTOP GROUP

T-:Com: NOkiIA @rLiva
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Croatian Creation
PRODAINI SALON SAVSKA

AdILINKMVEDIA mindtake @é _sfarta~  “CROATIA AIRLINES
NEW MEDIA RESEARCH universe of fun ), © e —————

A STAR ALLIANGE MEMBER v.7
[DONEeT]

- Zelda Beirevi¢ Damir Stupnigek idmmusic €gm@m wvarcabo ~® VARTEKS __ cp LUMINUS (@ FACHSTUDIO I
zelda.becirevic@yes.hr Ana Nimani |
GSM. +385-98-9823-463 Igor Miskulin MEDIJSKI PRIJATELJI |

PR /PR
Martina Pintaric éllemum

martina.pintaric@mprhr ~ \

Koordinator programa za regiju / Region Program Coordinator
Nikola Vrdoljak
nikola.vrdoljak@digitelkomunikacije.hr

Koordinatorica programa / Program Coordinator
Petra Cakarun lot28:
petra.cakarun@weekendmediafestival.com

Ana Vrecko

Lejla Softi¢

Maja Rei¢
Vladimir Veljkovi¢
Katarina Zivanovi¢
Neda Gokovik
Marija Trajkovska

HRVATSKA
HUBA <& g R Oom @
o es POSLODAVACA TELEVIZiJA

CROATIAN PUBLIC RELATIONS ASSOOCIATION nova

Onit Pop /A R Gdtv ues

Nezavisna Istarska televizija 24ur.com - poptv.si
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: i HVALA / THANKS |
: Koordinatorica PR / PR Coordinator o . -
| Amadea Miadina ontar. .. Milan Begic rrere=Em UDER®  BANKA  BUINES pLANG “@ Lmms o |
| ) . 00T o . MEDIAVGROUP afega
amadea.mladina@mpr.hr Vladimir Krulj 2

Bojan Jelacin

Prijem uzvanika / Hospitality Samir Kori¢
Mirella Fucek BoZo Skoko
4 mirella.fucek@yes.hr Slaven Fischer alria media  afriz media
= | Boris Hajo$ |
= e | Promocija / Promotion Marko Ajdukovi¢ WL, I

Maja Dragosavac
maja.dragosavac(@digitelkomunikacije.hr

Art direktor / Art Director

Marin Rajci¢

mdr@demode.hr

Zdravko Jankovié

Ivana Dragicevi¢ - Veli¢kovic
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